
IN U.K. NEWS 




Stina Nordenstam Is 
EastWest's 'Little Star' 



* PAGE 8 



THE INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDEO AND HOME ENTERTAINMENT 



MAY 21, 1994 



HWCffl SCMCNtS 




WOMAD Back For 2nd U.S. Tour 

Western, World Music Acts Team Again 



I BY PAUL SEXTON 



TIINAOE n OF THE YEAR 



22 new songs, featut 

"Headache" 



LONDON— Peter Gabriel, Arrested 
Development, and Midnight Oil are 
among the Western stars joining a ros- 
ter of world music 
luminaries in July ^- 
on the U.S. leg of "i*^* 
the 1994 World Of 
Music And Dance 
festival. 

The North Amer- 
ican WOMAD tour 
is set to run July 8- 
20 and capitalize on Gabriel 
the success of last 
September's U.S. debut of the multi- 
cultural music, arts, and technology 
fest, which originated in the U.K. in 



SOLO SENSATION! 



Slow Build Pays Off 
For SBK's KarJison 

■ BY CARRIE BORZILLO 

LOS ANGELES — Since its release a 



1982. Although the full West Coast 
itinerary is still subject to confirma- 
tion, the eight-date tour is slated to 
open in Los Angeles July 8 and include 
stops in San Francisco, Atlanta, Co- 
lumbus, Ohio, 
Washington, D.C., 
New York City, 
Saratoga Springs, 
N.Y., and Boston. 

West Coast dates 
would star Arrest- 
ed Development, 
Midnight Oil, Gipsy 
dibango Kings. Manu Di- 
bango, and Yous- 
sou N'Dour, with Queen Latifah add- 
ed for one date. The East Coast bill 
features Gabriel, Arrested Develop- 
ment, Midnight Oil. the Levellers, 
Live, and South African Lucky Dube. 
All shows include Ghana's Mustapha 
Tetty Addy and the Royal Obunu 
Drummers, Turkmenistan's Ashkha- 
bad, the Guo Brothers from China, 
(Continued on page 73) 



Al Bell Turns Bellmark Into 
A 'Beautiful Experience' 




■ BY J.R. REYNOLDS 

LOS ANGELES— With the single 
"The Most Beautiful Girl In The 
World" sitting 
prettily near the 
top of several 
Billboard charts, 
recording indus- 
try veteran Al 
Bell's dream of 
creating an en- 
during business 
entity appears to 
be coming true — 
much as it did 
when he piloted 
Stax Records to 
success some 20 
years ago. tag team 

"The Most 
Beautiful Girl," the current single 
by the artist formerly known as 





Prince, landed on Bellmark after 
the artist arranged with Warner 
Bros, to take a project outside of 
the WEA system. After surveying 
the indie land- 
scape, Levi 
Seacer, president 
of the artist's re- 
centlv formed 
NPG label, decid- 
ed Al Bell was 
the man for the 
job. 

The decision 
^^^^ proved fruitful. 
(ffM) Belimark's pro- 
y^S^yy motion, market- 
^^^^ ing, and distribu- 
BELLMARK tkm efforts have 
records taken "The Most 
Beautiful Girl," 
which was released Feb. 14, beyond 
(Continued on page 74) 
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Multiple Grammy Award winning pianist 
Chick Corea in an extraordinary display 
of solo virtuosity- Inventive, 
improvisational and inspinng, Corea 
breathes new life into such classics as 
This Nearly Was Mine, Someone To 
Watch Over Me, Lush Life, It Could 
Happen To You, I Dtdn 't Know What 
Time It Was, Stella By Starlight and 
many more! Currently on a European 
tour through June 12lh. You can hear 
Chick Corea play his Expressions 
only on GRP Records! 
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Green Jelly's Land Of Ooz: 
Zoo Act Opens Vid Facility 



year ago, Joshua Kadison's SBK/ 
EMI Records Group debut, "Paint- 
ed Desert Serenade," has gained 
(Continued on page 7 J) 




Canadian 
Inuit Singer 
Susan 
Aglukark's 
'Arctic Rose' 



■ BY DEBORAH RUSSELL 

LOS ANGELES— Green Jelly is 
j oozing into the production busi- 
ness. The Zoo Enter- 
| tainment rock act, 
known for its elabo- 
1 rate costumes, in- 
teractive stage 
shows, and outra- 
geous videos, has 
opened the doors to 
its own Hollywood- 
based production 
house, Ooz Jelly. 

The company is a joint venture 
between Zoo president Lou Maglia 
and Green Jelly leader Bill Man- 
speaker. Zoo Entertainment in- 




vested about $1 million to equip 
the state-of-the-art, digital audio/ 
video production and postproduc- 
tion facility, which opened its 
doors May 9. 

"This is part of 
my original concept 
for Zoo," says Mag- 
lia, "which was to 
have a synergy of 
companies that 
would feed off of 
each other and uti- 
lize one another's 
creative abilities." 
The Ooz Jelly site, housed in a 
studio once owned by Frank Zappa, 
comprises an office building and 
(Continued on page SI) 



Jorge Ben Jor, WEA 
Turn Efforts To U.S. 

■ BY JOHN LANNERT 

MIAMI — With his showcase Tuesday 
night (17| at Billboard's fifth annual 
International Lat- 
in Music Confer- 
ence here, Brazil's 
renowned singer/ 
songwriter Jorge 
Ben Jor hopes to 
take his initial step 
toward penetrat- 
ing the U.S., a 
ben jofl market he covets 
but has been un- 
able to crack. 

"I want to have a career in the 
United States, but it is difficult," ad- 
mits Ben Jor, whose latest album, 
"Jorge Ben Jor 23," is scheduled to 
ship June 7 on Tropical Storm Rec- 
(Continued on page 75) 
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JON PARELES OF THE Naw York Times WENT TO SEE ZAP 

No. I on Billboard's World Music Chart for 12 weeks 
The surprise pop hit in F.urope. 
Next week. Zap Mama's second 
album lands in your record store. & 





PORTED THAT THE AUDIENCE WALKED OUT SINGING 
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A'Vision Agrees To Buy Rival Maier Group 

Deal Will Give WE A Lion's Share Of Fitness Market 



■ BY SETH GOLDSTEIN 



NEW YORK— Time Warner subsidiary 
A'Vision Entertainment, which became 
embroiled in a lawsuit with The Maier 
Group a few weeks ago, has decided acqui- 
sition is the better way to outmuscle the 
competition in the fitness video market 

Its early-May agreement to purchase 
Maier, distributor of the top-selling "Buns 
Of Steel" series, gives A'Vision more than 
a 50% share of the exercise tape market, 
which was estimated by Cambridge Asso- 
ciates Inc. at $280 million in 1993 and $300 
million this year. A'Vision could garner fit- 
ness revenues of $90 million-$100 million 
this year, based on Cambridge's projected 
wholesale total of $174 million, up from 
$160 million. 

If the "Buns" series' popularity holds, 
the other beneficiary will be Time Warner's 
WEA, which distributes the A'Vision line. 
WEA video revenues, primarily from A'Vi- 
sion, LIVE Home Video, and ABC Video, 
now exceed $200 million, says WEA VP 
John Scott "A'Vision has a very aggres- 
sive strategic plan to be the dominant play- 
er in exercise. This is one of the final 
pieces." 

Neither A'Vision nor Maier, which had 
gotten the once-over from several interest- 
ed parties in recent months, will comment 
on the purchase price. However, trade 
sources say New York-based A'Vision has 
agreed to pay as much as $40 million for its 
crosstown competitor, thought to have 
sales of $15 mil]ion-$20 million. Both par- 
ties anticipate a June closing. 

The buyout gives A'Vision the right to 
exploit the "Buns" trademark and could 
take the company into syndicated televi- 
sion and brand-name accessories such as 
clothing and workout equipment. Maier 
was already headed in that direction when 
it sued A'Vision for trademark infringe- 
ment (Billboard, April 23) involving re- 
leases featuring former "Buns" star Tami- 
lee Webb, who had changed labels. 

A'Vision's addition of Webb was preced- 
ed by its signing of exercise heavyweights 
Jane Fonda, Kathy Smith, and newcomer 
Susan Powter. Powter's second tape, a 
food-and-fitness program titled "Shopping 
With Susan Powter," is slated for release 
later this year. 

At the same time, A'Vision president 
Stuart Hersch is moving vigorously into 
children's entertainment This spring, he 
outbid PolyGram Video for the rights to 
Saban Entertainment's "Mighty Morphin 



Power Rangers" TV series. The agreement 
betweeen A'Vision and Saban, finalized in 
early May, also includes the Saban catalog 
and "VR Rangers," premiering in syndica- 
tion this fall. PolyGram, which retains Sa- 
ban's "X-Men," another syndication hit, 
says it has delivered more than 6 million 
copies of 10 "Power Ranger" episodes. 

Sources indicate that A'Vision is paying 
a higher advance and will receive a much 
lower distribution fee than usual to pick up 
where PolyGram leaves off. "It shows me 
they continue to have a war chest," says an 
industry executive familiar with children's 



product "But what's their agenda? With 
what [A'Vision] is paying, they can't af- 
ford to make a single mistake." 

Similar questions about returns on in- 
vestment follow the Maier announce- 
ment. "How much do you really want of 
the exercise market?" a video executive 
asks. 

Much depends on the continued success 
of the original "Buns" series, at $9.95 sug- 
gested list. The first release, "Buns Of 
Steel," was a mail-order item until Maier 
acquired it, developed a retail strategy, ex- 
(Continued on page SI) 



Natl Music Foundation Gala 
To Honor Billboard's 100th 



NEW YORK— The National Music Foun- 
dation will host a gala party to honor Bill- 
board magazine on its 100th birthday. The 
party, to be held Nov. 15 at the Marriott 
Marquis here, will benefit the founda- 
tion's National Music Center in Lenox, 
Mass. 

The evening will be highlighted by star- 
studded entertainment showcasing the 
artists and music that have been covered 
in Billboard's pages over the past century. 

"Billboard exemplifies the music indus- 
try," says Gloria Pennington, president/ 
CEO of the National Music Foundation. 
"What better way to celebrate Billboard's 
100th anniversary — and our first anniver- 
sary — than with a party paying tribute to 
Billboard's role in music history." 

The National Music Foundation is a non- 
profit organization whose mission is to 
build the National Music Center. The cen- 
ter will be a multi-functional facility, in- 
cluding a residence/retirement complex 
for professionals from the music, radio, 
and recording worlds; an interactive muse- 
um of American music; performance 
spaces; educational programs; a library; 
and a music archive. Warner Music Group, 
Sony Music, and Dick Clark Productions 
are among the early supporters of the pro- 
ject. The center already has granted schol- 
arships and conducted mentor programs 
for young students. 

It was the foundation's charter and mu- 
sic industry support that convinced Bill- 
board president and publisher Howard 



Lander to proceed with the event "The 
National Music Foundation has made 
great strides in a short time frame to es- 
tablish the viability of creating a cultural 
oasis for the music industry. We are proud 
they have chosen the milestone of our cen- 
tennial to focus attention on such a wor- 
thy cause," says Lander. 

The foundation's board of directors is 
chaired by Dick Clark and includes artist 
members Johnny Cash, Hammer, Reba 
McEntire, Jessye Norman, and Smokey 
Robinson, as well as industry executives 
Charles Koppelman, chairman/CEO of 
EMI Records Group North America; Bob 
Morgado, chairman of Warner Music 
Group; Ed Saloman, president of UniStar 
Radio Networks; and Al Teller, chairman 
of MCA Music Entertainment Group. 

Billboard's 100th anniversary also will 
be commemorated with a special centenni- 
al issue, to hit newsstands Nov. 1. The spe- 
cial issue will chronicle Billboard's role in 
shaping American music, as well as the 
magazine's profound effect on popular 
culture. 

Founded Nov. 1, 1894, Billboard origi- 
nally was devoted to the interests of ad- 
vertisers, billposters, printers, and orga- 
nizers of fairs and carnivals. Today, Bill- 
board is the leading newsweekly of the 
music, home video, and home entertain- 
ment industries with more than 200,000 
readers in 107 countries. 

For more information on the anniversa- 
ry dinner, call 41^37-1800. 



THIS WEEK IN BILLBOARD 



MULTIMEDIA FACES THE MUSIC 

Billboard's Deborah Russell reports on a May 7 symposium 
sponsored by NAHAS, where the music and interactive indus- 
tries came together to discuss ways in which the two will con- 
nect in the future. Also in the Enter-Active File, Marilyn A. Gillen 
has the story of a Princely new CD-ROM from the artist who 
dares not speak (or at least pronounce) his name. Page 52 

PROFIT ISSUES DOMINATE NA VD 

Attendees at the April 30-May 4 National Assn. of Video Distrib- 
utors convention in Carlsbad, Calif., focused on issues that af- 
fect their own bottom line. That agenda was disturbed only by a 
dispute over the trade group's membership rules. Seth Gold- 
stein reports. Page 53 
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Eagles May Rise Above Lawsuits 

Actions Not Expected To Hamper Album 



■ BY MELINDA NEWMAN 

NEW YORK— Despite the number 
of lawsuits circling the Eagles, attor- 
neys for the band contend that none 
of the existing cases have to be re- 
solved in order for a new album to 
come out in the fall as planned. 

"There would be legal complica- 
tions, but they're not insurmount- 
able," says Don Henley's attorney, 
Don Engel. "[Releasing the new rec- 
ord] is something we're working to- 
ward. We definitely feel that the al- 
bum can come out" 

Glenn Frey's attorney, Peter Lo- 
pez, concurs. "This is obviously an is- 
sue which lawyers can differ about, 
but we take the position that it would 
not be necessary to resolve the suits" 
before a record can come out 

The Eagles have announced plans 
to release a new album in August or 
September, culled from the band's re- 
cent MTV taping and four new songs 
that were recorded in the studio. The 



new songs are "Get Over It" "The 
Girl From Yesterday," "Leam To Be 
Still," and "Love Will Keep Us 
Alive." The record will coincide with 
the band's first tour in 14 years. 

Stumbling blocks complicating the 
issue are primarily Geffen Records' 
suit against Henley and his counter- 
claim, as well as MCA's suit against 
Frey and his counterclaim. 

In January 1993, Geffen Records 
filed suit against Henley, alleging 
breach of contract on the part of the 
singer for failing to deliver three al- 
bums per a 1988 agreement. Henley 
contends that the 1988 agreement 
was merely an addition to Henley's 
1984 contract with Geffen, and that 
therefore he was allowed to termi- 
nate the contract in 1992 in accor- 
dance with a California labor code 
clause known as "the seven-year- 
rule." (Billboard, Feb. 13, 1993). 

In August 1993, Henley amended 
his counterclaim against Geffen, al- 
leging that David Geffen had held dis- 



Gayiord Adds Christian Vid 
Channel Z Music To Stable 



NASHVILLE— Gayiord Entertain- 
ment has added a fourth cable net- 
work to its holdings with the pur- 
chase of 95% of the outstanding stock 
of Z Music, a contemporary Christian 
music video channel. 

Z Music — which has already begun 
moving its base of operations from 
Lake Helen, Fla., to Nashville — 
reaches an estimated 10 million 
homes, including 1 million via cable. 
The 24-hour-a-day service began 



Christian Singer 
Michael English 
Leaves Industry 

■ BY BOB PARPEN 

WACO, Texas— Warner Alliance 
lost its best-selling artist May 6 
when Christian music superstar 
Michael English announced his 
decision to leave the Christian mu- 
sic industry and the label dropped 
him from its roster. 

At press time, meetings were 
still under way to determine what 
action the label should take re- 
garding returns of existing Eng- 
lish product catalog, and pre-ex- 
isting orders. 

Following the Dove Awards, 
held April 28 at the Gospel Music 
Assn.'s annual convention in 
Nashville, English and Warner Al- 
liance issued a joint statement 
saying English "would be with- 
drawing from the Christian music 
industry because of mistakes he 
has recently made." English re- 
turned the six Dove Awards he 
had won this year. 

English and Warner Alliance 
have declined further comment or 
elaboration. 

Although official releases from 
Warner Alliance and the GMA 
have not specified the reasons for 
(Continued on page 77) 



broadcasting a little more than a year 
ago. 

Gaylord's other networks are the 
wholly owned TNN and the majority- 
owned CMT and CMT Europe. 

E.W. Wendell, Gaylord's presi- 
dent/CEO, cites both the recent his- 
tory and immediate prospects of 
Christian music sales increases as 
prompting his company's purchase of 
the new network. "With our exper- 
tise in managing music video net- 
works and the growth in this musical 
genre," he said in a prepared state- 
ment "we think this will become a 
real growth opportunity [for us]." 

Wendell says he expects the 
growth rate for Z Music to be consid- 
erably slower than it has been for 
CMT — which is available to 27 million 
cable-connected homes in the U.S. 

Ken Yates will remain Z Music's 
president and will report to David 
Hall, Gaylord's senior VP for cable 
networks. 

A spokeswoman for Hall could not 
confirm whether Gayiord executives 
had consulted with Christian music 
labels before making its deal with Z 
Music. But she noted that the compa- 
ny had done "countless hours of re- 
search" before reaching its decision 
to buy. 

Robert Beeson, head of Brentwood 
Music's Essential Records, a contem- 
porary Christian label, says, "We're 
very excited about this acquisition. 
Video is going to be a primary vehicle 
for us, and it renews our commitment 
to make video a priority for our art- 
ists. We're probably reaching only 
10% to 15% of the true Christian mar- 
ket So it's exciting to see that it's go- 
ing to branch out from there. It's go- 
ing to be good for ministry and busi- 
ness, as well as for Gayiord and Z 
Music." 

Z Music's current playlist, as re- 
ported to Billboard, includes clips by 
Wayne Watson, Cindy Morgan, Ste- 
ven Curtis Chapman, Hokus Pick, 
Twila Paris, Al Denson, Michael 
Sweet Bruce Carroll, D.C. Talk, Rich 
Mullins, Audio Adrenaline, Iona, Eric 
Champion, and Ray Boltz. 

EDWARD MORRIS 



cussions with other record companies 
to ensure that they would not sign 
Henley (Billboard, Sept 11, 1993). 

There has been no resolution of 
those suits, according to Engel. "The 
appearance of the [new] album in- 
creases the possibility of a settlement 
slightly," he says, but adds that he 
doesn't see the case "any closer to 
settlement than it was one, two, or 
three months ago." Geffen's attor- 
ney did not return calls by press time. 

In February 1994, MCA filed a sim- 
ilar suit against Frey, alleging that 
the singer breached his contract with 
(Continued on page 7j) 



Artists, Labels Rally Around 
Musicians Assistance Program 



■ BY BRETT ATWOOD 

LOS ANGELES— The death last 
month of Nirvana frontman Kurt 
Cobain ignited a sudden flurry of 
industry support for the Musicians 
Assistance Program (MAP), a 2- 
year-old drug and alcohol abuse re- 
source and referral service. The 
activity includes a benefit album 
that will feature Eric Clapton and 
Elton John and concerts featuring 
the Spin Doctors. 

Several major labels have be- 
come active sponsors of the non- 
profit program since Cobain, an 




Catching The Plane. Fresh from performances at spring break events at several 
African-American colleges in the South, Kaper/RCA group Afro-Plane meets with 
label brass at BMG headquarters In Manhattan prior to a party celebrating its 
acclaimed, self-titled debut album. The band also appears on the "Sugar Hill" film 
soundtrack. In the top row, from left, are Afro-Ptane member Blues; Joe Galante, 
president RCA Records; group members Nous and Soggi; Skip Miller, senior VP, 
black music division, RCA; and Randy Goodman, senior VP marketing, RCA. In the 
bottom row, from left are Astro-Plane member Moon and RCA mascot Nipper. 



admitted heroin addict, committed 
suicide April 8. Label sponsors are 
asked to pledge $10,000 per year 
for at least five years. 

Participating labels include At- 
lantic, Capitol, Geffen, and Mo- 
town, as well as the film unit of 
Warner Bros. Pictures. Program 
founder Buddy Arnold says he has 
a verbal commitment from Warner 
Bros. Records, but the label was 
not an official sponsor at press 
time. 

"Some very powerful people 
have just come aboard, which en- 
ables us to move ahead nicely," 
says Arnold, who used his experi- 
ence as both a musician and ex-ad- 
dict to start the program in April 
1992. 

With a yearly budget of 
$150,000, MAP is taking a more ag- 
gressive approach to fundraising 
this year that will include the al- 
bum and concerts. 

Clapton and Dr. John are the 
first two acts to commit to the ben- 
efit compilation album, according 
to producer Stewart Levine, who is 
also on the MAP board of direc- 
tors. Most of the donated tracks on 
the project will have been previ- 
ously released, but Levine hopes 
to include a few original songs. All 
profits from the yet-to-be-titled al- 
bum will benefit MAP. A label and 
distributor for the record, due lat- 
er this year, were not determined 
at press time. 

The benefit concerts featuring 
Epic act the Spin Doctors are 
scheduled for June 12 and 13 at the 
Bottom Line in New York City. All 
proceeds will go to MAP, accord- 
ing to David Sonenberg, who man- 
(Continued on page 77) 



'Jurassic' Video Game Arrives In 300 



■ BY MARILYN A. GILLEN 
and EILEEN FITZPATRICK 

NEW YORK— Dinosaurs extinct? 
Not judging by the activity surround- 
ing the hit film "Jurassic Park," 
which is getting another life as a vid- 
eo game from Universal Interactive 
Studios several months before it will 
bow in video stores via MCA Home 
Video. 

Developed for the fledgling 3DO 
multimedia system and expected to 
retail for $55-$59, the game is the 
first title from Universal Interactive 
Studios, formed in January with a 
mandate to develop interactive prop- 
erties (Billboard, Jan. 15), but it is 
only the latest in a line of movie spin- 
offs to target the retail marketplace. 

Although some spinoffs, such as 
"Aladdin," have proved as big as 
their progenitors, others, like "E.T.," 
have been big disappointments at 
cash registers for video retailers who 
have recently gotten into gaming and 
have felt most comfortable (rightly 
or wrongly) ordering film-related 
products. 

"The whole thing is the game," 
says Rob Biniaz, COO for Universal 
Interactive Studios, which plans to 
develop its titles both in-house and 
through outside producers. "We've 
seen from the marketplace that it 
doesn't matter how popular the mov- 
ie was — the game has to be good. Not 
everyone in Hollywood recognizes 
that and retailers still need to edu- 



cate themselves [on] how to recog- 
nize that, to sort the good from the 
bad. We believe we've made a great 
game." 

Greg Goriski, the director/de- 
signer of "Jurassic Park Interactive" 
who says he sat through 22 screen- 
ings of the film, says most movie 
games have had "very little to do 
with the movie — other than licensing 
the name to put on the box. We used 
models of the actual dinosaurs from 



the film, we used the story and char- 
acters from the movie — so you avoid 
that disappointment from people who 
have seen the movie." 

"That's why we formed Universal 
Interactive," Biniaz adds. "We didn't 
just want to license out the name any- 
more." 

Debuting with a title for the 3DO 
player, which is manufactured so far 
only by Panasonic and in the early 

(Continued on page 70} 



Compton's New Order For CD-ROM 

Vid Distribs Applaud Firm 's Efforts 



■ BY SETH GOLDSTEIN 

CARLSBAD, Calif.— Compton's 
NewMedia wants to bring video in- 
dustry-style order to the chaotic 
CD-ROM marketplace, and its efforts 
apparently will have the support of 
video distributors eager to introduce 
computer-driven programming to 
their account bases. 

Beginning in June, under the direc- 
tion of worldwide marketing VP Bill 
Perrault Compton's will put precise 
dates on the ordering and delivery 
deadlines for CD-ROM releases 
scheduled to reach retail in the third 
and fourth quarters. Perrault, who 
joined Compton's recently from Co- 
lumbia TriStar Home Video, where 
he had marketing responsibilities, 



hopes to create what he calls an "or- 
derly system" that will include in- 
store promotional aids and national 
print advertising, long commonplace 
with prerecorded videocassettes. 

Computer software retailers domi- 
nate CD-ROM sales at present, but 
Perrault sees Compton's line as "just 
another [stock keeping unit]" for 
mass merchants and record and video 
chains. "It's really another form of 
entertainment," he adds, especially 
as Compton's continues to widen its 
releases to include titles like "Imag- 
ine," featuring John Lennon, and the 
rock musical "Tommy." 

Perrault needs the participation 
of video outlets to fulfill the "test 
drive" function, allowing consum- 
(Continued on page 57) 
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Commentary 

It's Time To Redefine Classical Music 



■ BY DR. WALLACE A. SMITH 

I bring you good news! Beethoven and 
Mozart, Haydn and Schubert — all those 
European heavyweights we love and re- 
spect and play and play again — are alive 
and well. They walk the corridors of clas- 
sical music stations and symphony halls 
from coast to coast. Their genius is unas- 
sailed, their music intrinsic to the cultural 
soul of our nation. 

There's one small problem. Their voices 
could be falling on increasingly deaf ears. 
And among those ears are those of us who 
carry responsibility for the programming 
we put on concert stages and over the air- 
waves each day. We're hearing, but are 
we really listening? 

Is our playlist a closed-loop system that 
provides a soothing background while 
drowning out a different message being 
played out in the streets? 

We say we know the world is changing. 
Cultural diversity is the buzzword. We re- 
spond to this changing and sometimes 
contentious world with innovative musical 
programming and new sounds. 

But when our listeners tune in to their 
classical music stations, the chances are 
pretty good it's elitist time again. We of- 
fer a couple hundred compositions by a 
couple dozen male European composers 
who speak French, German, Italian, and 
English to a nation that speaks increas- 
ingly in the dialects of Africans, Asians, 
and Latinos, a nation with growing num- 
bers of women and young people. 

If we don't start adding the music of our 
diverse cultures to the old familiars, we 
are going to lose a window of opportunity 
that is narrowing almost as quickly as the 
population is growing and changing. 

This window of opportunity lets in the 
vast world of music whose origins are far 
removed from the European sphere, 
and — most essential of all — gives that 
music equal quality and value. 



If our response says, in effect, "The mu- 
sic important to you is important to us," 
we will begin to really hear that music, 
and begin the process of understanding 
its meaning and the energy and purpose 
which gives it voice. 

And listeners will hear our music, the 
history it reflects, and the dynamics it 
communicates. We cannot continue to im- 
pose a monocultural musical experience 
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'Let classical 
music break its 
barriers down 

Dr. Wallace A. Smith is 
president and general 
manager of (JSC Radio, 
Los Angeles. 



on a multicultural society. 

Malefi Kete Assante writes in "Voices 
From The Battlefront: Achieving 
Cultural Equity": "There is ample evi- 
dence that the time for Eurocentric 
cultural dominance is over, as it should 
have been long ago. 

"In an interactive world, where peoples 
of every region and culture come together 
to create possibilities, it is not possible or 
right for one group to seek hegemony 
over another. This means you cannot have 
cultural equity where European culture 
parades as if it is universal and all other 
cultures are subcultures. 

"We are on the Earthen satellite to- 
gether, and we need to truly understand 
the meaning of cultural equity. Ours must 
be a movement away from the fortress 
mentality to the open plains of involve- 
ment and knowledge. 

"Only then can we rise from the medi- 
ocrity fostered by inequity and reach 
heights of human genius." 

We who make music and who broadcast 
it over the public airwaves offer the 
unique perspective of music's universal 



language. We can take "their music" and 
"our music" and build a community of 
classical music — a community accommo- 
dating all tastes, a community that ac- 
cepts the reality of America and accepts 
what we offer as meaningful and relevant 
to American diversity. 

The cultural and economic forces repre- 
sented by a common community offer an 
exciting challenge. This community must 
not substitute the old for the new. It must 
expand beyond its primarily European, 
elitist focus to embrace all music. It must 
accept the relevance of South American 
tango, African tribal chants, Asian cere- 
monial drums, and American jazz. It must 
give that music equal quality and value. 

There is nothing esoteric in this ap- 
proach. It's good public radio policy, and 
good business. 

We must change what we are doing. 
New voices are calling our tune. We must 
respond in kind. If we don't, we will for- 
ever be narrowcasted as musical purists, 
playing principally for one another, obliv- 
ious to the rhythms — and the heartbeat — 
of the dynamic world outside our self- 
imposed cloisters. 

There are enough barriers in our soci- 
ety. Let classical music break its barriers 
down. We give up nothing in doing so — 
far from it. We expand our musical hori- 
zons in ways we have still to fully compre- 
hend. 

When we do that, we increase our abil- 
ity to accept change, grow with change, 
influence change. And those deaf ears will 
be listening, and absorbing, and learning, 
too. 

Because all classical music will be of 
equal quality, value, and importance. No 
small goal. But one well within our reach. 

Excerpted front an address given by Dr. 
Smith during the National Public Radio 
Conference, San Antonio, Texan, April 
12, 
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O'YABA INSIGHTS 

I want to thank Timothy White for the in- 
sightful column on OTaba ("Music To My 
Ears," Billboard, April 30). Not often does 
someone approach our releases with such an 
intense sense of responsibility and concern. 
On behalf of Shanachie and OTaba, the writ- 
ing was outstanding. 

R. Wayne Martin 
executive VP, media and artist development 
Shanachie Records 
Newton. N.J. 

POW WOW GRAPHICS UPDATE 

The article titled "Eclectic Pow Wow La- 
bel Stays Fiercely Independent" (Billboard, 
May 7) says that the label's releases are 
characterized by "inventive production and 
stylish packaging . . . whose bright, eye- 
catching graphics lend Pow Wow products a 
distinctive air." 

Studio Q is an outside design studio that 
was and is hired to art direct and design al- 
bum covers and packaging for Pow Wow 
Records. Following are the releases that I 
and my company, Studio Q, have art directed 



and/or designed: Yellowman, "Keggae On 
Top"; Shabba Ranks. "Mr. Maximum"; 'Dan- 
cehall Superhits 1," "Dancehall Superhits 2," 
and "Dancehall Superhits 3," {soon to he re- 
lesed); Sly & Robbie, "Sound On Sound" ami 
"Ragga Pon Top"; Judy Mowatt, "Rock Me"; 
"TranceTeckno Express"; Robert Armani 
"Trancematik"; "Detroit Techno Soul"; 
"Stigmata A Go Go"; "Motherhead Bug"; 
"Manhattan On The Rocks"; "Consider 
This"; and PapaSan, "Rough Cut" 

Carolyn Quan 
creative director, Studio Q 
New York 

HEAR DA MUSIC 

Joe Goldberg's tour of the jazz reissue 
market {Billboard, April 23) container! a sig- 
nificant omission. 

da music has one of the industry's largest 
independent jazz catalogs, marketing, among 
other labels, Candid and Black Lion record- 
ings, both major reissues labels. Louis 
Armstrong, Duke Ellington, Count Basie, 
Miles Davis, Max Roach, Thelonius Monk, 
and Charles Mingus are just a few of the art- 



ists in our catalog. Our catalogs encompass 
more than 1,000 recordings, of which 300 
have been issued and are actively marketed. 
Candid also issues new- recordings. 

Even more surprising, your supplement 
made no mention of our "The Original Jazz 
Masters" series. Volumes 1 and 2 — both five- 
CD sets — were released last year and have 
sold a combined total of nearly 250,000 units 
primarily through record clubs. Volume 3 
will be out in June. 

Achim Neumann 
president 
da music 
Little Silver. N.J 

SAVVY PUBLISHING SPOTLIGHT 

Congratulations on a wonderful publishing 
spotlight (Billboard, May 7) and a great arti- 
cle by In' Lichtman on the multimedia situa- 
tion. My thanks, as always, for your savvy in 
putting together a terrific section. 

Helene Blue 
general manager 
MPL Communications 
New York 



Articles and letters appearing on this page serve as a forum for the expression of views of general interest The opinions offered here are not necessarily those of Billboard or its management. 
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard. 1515 Broadway, New York. N Y 10036. 
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A WORLD OF MUSIC. 




1994 MuskQuest 

©naL Ad 1 

USA 

Walter Afanasieff, Producer 

Bill Bonrell, Producer 

Tim D«vin« 

VP A&R, Capnot Records 

Jason Rom 
Senior VP A&R. 
Atlantic Records 

Michael Goldstone 
VP A&R. Epic Records 

Ira Jaffe. 

President, Famous Musk 



Michael Osiln 
Senior VP A&R, 
Warner Bros. Record! 

Rick Shoemaker 
Executive VP Creative, 
Warner Chapped Music 

Joe Wiuert 
Senior VP A&R. 
Elektra Records 

Torn Werman, Producer 



David Bates 

Head of A&R. Phonogram UK 

Paul Connolly 
Manapnj Director, 
MCAMusk Publishing 

Gus Dudgeon. Producer 



^hn Glover 
irogmg Director, 
Blueprint Management 

Nigel Gnlnge 
A&tt. Arista 

Rupert Hine. Producer 

Safta laffery 
Managing Director, SJP 

Gary Langan, Producer 

John Leckie, Producer 

George Martin, Producer 



Andrew Pryor 

Divisional Managing Dirxctor 

EMI Records UK 



J 0 .?4.MuiicQyEiT 
Internationa l Advisory Committo 



MusicQuest is the only worldwide showcase for unsigned artists* 
USA ( Soundcheck-The Yamaha Music Showcase ) COSTARICA 
offering aspiring new musicians the opportunity to perform in front of the 

people who can make a difference in their careers. 
VENEZUELA (La Muestra De Nuevas Bandas) ARGENTINA JAPAN 

Last year saw the inauguration of the International Advisory Committee (IAC) in 

the USA and UK, which included some of the top A&R and publishing executives. 
AUSTRALIA (M Rock) CANADA EL SALVADOR FRANCE (Tremplin) 

producers and managers who support the development of new artists. 

In 1994, the IAC has grown to include additional branches in Canada and Italy. 
GERMANY GUATEMALA SPA IN U.K. SWITZERLAND 

Participating artists benefit from the MusicQuest experience and 

many have signed with major record and publishing companies. 
ITALY HONG KONG (Carlsberg Music Festival) 

Last year* over 25,000 entries were received worldwide. 

On Monday, October 10, 1994, at Yamaha's Tsumagoi resort complex in Japan, 
TAIWAN MALAYSIA MEXICO MONGOLIA 

16 acts from among 27 countries will perform their music 

before top industry representatives at the MusicQuest World Final. 
PHILIPPINES SINGAPORE URUGUAY 

On this day, the quest of the music makers 

and the quest of the music discoverer's will come together in a 
INDONESIA AUSTRIA COLOMBIA BRAZIL 
celebration through the opportunity that is MusicQuest. 



For Further Information. Contact: Hiro Murakami and Jonathan Katz, Yamaha Music Foundation 
3-24-22 Shimomeguro, Meguro-ku, Tokyo 153 Japan Phone +81.3.3719.3328 FAX +81.3.3794.1654 



David Bendeth 
vice President A&R 
8MG Musk Canada 



Terry Brown 
Tortm Musk 



Brian Chater 
President- CIRPA 



Frank Da vies 
President, TMP 



Alexander Malr 

President, 
Attic Records 



Michael McCarty 
President. 
EMI Musk Publishing Canada 



Jeff Rogers 
Sweil.lnc. 



Tim Trombley 
VP Talent Acquisition and 
Artist Development, 
EMI Music Canada 



Fabio Albertani 
A&R. Sony 



Popl Fabrlzio 
A&R Doctor. BMG 



Fabrizio Giannmi 
A&R Director 
4 Int'l Explo<uoon Manager, CGD 



Roberto Cupar mi 
AAR Director, EMI 



Tino Silvestri 
AAR Manager. WEA 



Stefano Zappa terra 
A&R. Polvdor 



Copyright* 



n ate rial 



Artiste&Music 



POP'ROCK-R 



RAP - DANCE'COUNTRY - LATIN-CLASSICAL 



ZZ-MUSIC VIDEO 



O'Brien's Late-Night Show 
Shines Light On New Acts 



I BY JIM BESSMAN 



NEW YORK— It doesn't offer the 
audience share of its competitors, 
but "Late Night With Conan O'Bri- 
en" is delivering more exposure for 
new music artists than has been 
available heretofore on regular 
broadcast outlets. 

"They're putting on quality 
young artists covering the entire 
gamut, which is great from a busi- 
ness standpoint," says Wayne 
Isaak, A&M Records' executive VP 
of publicity and East Coast opera- 
tions. "But personally, as a viewer 
who occasionally stays up late, I 
love being able to get to see acts I 



don't get to see anywhere else. 
They've really turned having a 
smaller audience into a positive by 
booking adventuresome music." 
"Late Night," which went on the 
air in the fall of 
1993, was the 
first show to 
book A&M's 
Sheryl Crow, 
who has since 
appeared on 
"The Late Show 
With David Let- 
pnr terman." "We 

just had on Da- 
vid Wilcox — an artist we love and 
(Continued on page 85) 




Nordenstam Big In Japan, Europe 

Swede's Soft Singing Is Heard Globally 



I BY THOM DUFFY 



STOCKHOLM— With a voice as 
soft and enchanting as a child's 
whisper, singer Stina Nordenstam 
is being heard around the globe, 
from her native Sweden to the 
U.K. — where EastWest Records has 
signed her for the world — to Japan, 
where she has achieved her stron- 
gest sales to date. 

The jazz, folk, and classical influ- 
ences of Nordenstam's 1991 debut 
album, "Memories Of A Color," and 
its 1994 follow-up, "And She Closed 
Her Eyes," have prompted a grow- 
ing awareness of the artist in Eu- 
rope. In a breakthrough this month 
for Nordenstam, MTV Europe add- 
ed the video of "Little Star," the 



first single from "And She Closed 
Her Eyes," to its Buzz Bin rotation 
with 17 plays weekly. The atmos- 
pheric clip was filmed by French di- 
rector Michel Gondry, known for his 
^^^^^ 1993 work with 
Mf^M Bjbrk. 

"There is a 
I Swedish expres- 
^ "^j sion which means 
1 'to be very silent, 
I -„ I to demand some- 
Vy^V thing of a listen- 
er,' and Stina has 
nordenstam a great ability to 
do this," says 
Klas Lunding, A&R manager of 
Telegram Records in Sweden, which 
released "Memories Of A Color" in 
1991 in a joint venture with Caprice 



Records. 

Max Hole, managing director of 
EastWest Records U.K., whose ear 
for unique singer/songwriters pre- 
viously led him to sign Tori Amos, 
says he was taken with Norden- 
stam's distinctive style. "She has 
such a tremendous command of the 
English language and is as good as 
anybody in lyric writing," says 
Hole. "And her voice is so unique. It 
is recorded very 'dry,' as if it is 
touching you as she sings." 

However, marketing Norden- 
stam's music has presented a dis- 
tinct challenge to EastWest and its 
sister labels worldwide. The singer 
prefers the creative seclusion of the 
studio to the concert circuit. "I can 
(Continued on page 77) 



Dutch Dance Duo 
Scores Int'l Hit 
With 'Doop' 



I BY WILLEM HOOS 



AMSTERDAM— A simple home re- 
cording studio in the western out- 
skirts of Dutch port city The Hague 
is the breeding ground for what is 
likely to become a global hit single 
once it is released this summer in 
the U.S. and Japan. 

Two Dutch musicians, Ferry Rid- 
derhof and Peter Garnefski, com- 
posed, arranged, and produced the 
single, "Doop," which has sold near- 
ly 1 million copies in Europe, accord- 
ing to Dutch record company CNR 
Music, which originally released the 
house production in the Benelux on 
its Clubstitute dance label. 

"Doop" is described by the duo as 
"a happy, 130 beats-per-minute 
house production with strong 
Charleston influences." It became a 
huge hit in the U.K., where it sold 
some 600,000 copies, topped the na- 
tional singles chart for three weeks, 
and caused a Charleston revival in 
young and old sections of the Brit- 
ish population. 

The single also has become a hit 
in various other European coun- 
tries, including Germany, France, 
Ireland, Holland, Belgium, Spain, 
Italy, and Finland. "Doop" also en- 
tered the charts in Australia. In the 
near future, it will be released in Ja- 
pan and other territories. The re- 
lease likely will come out on MCA in 
the U.S. and Canada in the first half 
of June, although the agreement 
had not been finalized at press time, 
according to an MCA spokesman. 

The Dutch duo is quite surprised 
by the international chart impact of 
"Doop," an instrumental with only 
three words: "Doopi, Doopi, Doop." 
Garnefski says, "Of course, we 
know that it is a strong composition. 
However, we didn't expect that it 
would become such a huge chart- 
(Continued on page 79) 




Lena'* Label. Blue Note Records president Bruce Lundvall welcomes Lena 
Home to the label. Home's first Blue Note recording, "We'll Be Together 
Again," is due out May 9. Shown, from left, are Lundvall; Home; Tom Evered, 
Blue Note VP of marketing; and Sherman Sneed. Home's manager. 



RGA's Patrick Bruel Aims To 
Break Down Language Banters 

Written by Philippe Crocq in Par- garde," released in 1990, has bro- 



is and Dominic Pride in London. 

PARIS — With French singers such 
as Liane Foly and Patricia Kaas al- 
ready eroding the prejudices of 
English-speaking audiences, hopes 
are high that "Bruel," by French 
phenomenon Patrick Bruel, could 
be among the biggest-selling inter- 
national albums to come out of 
France. 

A multilingual singer/song- 
writer with a double life as an ac- 
tor, Bruel's popularity comes from 
his ability to translate his songs 
and personality into other lan- 
guages and into other media. 

Bruel's last album, "Alors Re- 



Albert Collins Honored At Handy Ceremony 

Late Singer/Guitarist Gets 3 Top Blues Trophies 



I BY CHRIS MORRIS 



MEMPHIS — Voters paid homage to 
Albert Collins at the 15th annual W.C. 
Handy Blues Awards, naming the 
late singer/guitarist blues entertain- 
er of the year, top blues instrumen- 
talist (guitar), and contemporary 
blues male artist of the year during 
the May 5 ceremonies here. 

Vocalists Etta James and Bobby 
"Blue" Bland and pianist/singer 
Pinetop Perkins were the other multi- 
ple-award winners announced during 
the Orpheum Theatre show. 

Sentimental favorite Collins, who 
died of cancer in November (Bill- 
board, Dec. 11, 1993), finally de- 
throned Buddy Guy as entertainer of 
the year. Guy had won the award, 
which is the top prize in the blues 
world, the last four years in a row. 

John Boncimino, who managed 
Collins until his death, was visibly 
moved as he accepted the three 
Handy trophies. "His spirit will al- 




ways be here, even though his flesh 
isn't," he said. 

The '94 ceremony followed last 
year's Handy presentation by just 
seven months. The 
event was moved 
from October to 
coincide with the 
city's monthlong 
Memphis In May 
celebration. 

On May 6-8, 
thousands of fans 
Collins clogged Beale 
Street and packed 
four stages on the shores of the Mis- 
sissippi River for the Beale Street 
Music Festival, which featured enter- 
tainers ranging from bluesmen like 
Guy and Otis Rush to Bob Dylan, the 
Black Crowes, and Beck. 

The hoopla did not appreciably in- 
crease attendance at the Handys, 
which moved to the opulent Orpheum 
this year from the relatively modest 
confines of the nearby Peabody Ho- 



tel. The 2,400-seat hall was about half 
full; the '93 show drew 700. 

Still, David Less, executive di- 
rector of the Blues Foundation, 
which presents the Handys, ex- 
pressed some satisfaction with the 
turnout. "We sold more tickets 
this year than we did last year," 
Less said. "We couldn't stage the 
show we did [May 5] at the Pea- 
body." 

Performers at the well-paced 
awards show included Joe Louis 
Walker, Marcia Ball (with guest Del- 
bert McClinton), Koko Taylor, Jimmy 
Rogers, Kenny Neal, John Ham- 
mond, and the eccentric acoustic 
bluesman CeDell Davis. 

Several in attendance voiced skep- 
ticism about the incongruous pairing 
of two well-known Memphians, ac- 
tress Cybill Shepherd and singer 
Isaac Hayes, as hosts. Shepherd 
kicked off the evening with a medley 
of "Walking The Dog" and "Who's 
(Continued on page 67) 




ken the 2.5 million-unit 
worldwide in its 
different forms, 
according to his 
label, RCA 
France, and a 
double album, 
"Live," has sold 
more than 
900,000 copies. 
More intriguing bruel 
is the fact that of 
a combined total 3.4 million units, 
Bruel has sold 800,000 outside 
France, a proportion that at one 
time would have been unheard of, 
but is beginning to appear normal 
as French artists command a wider 
audience. 

"Bruel" marks a change of di- 
rection for the artist: the same 
themes of love, longing, and social 
consciousness are in the lyrics, but 
(Continued on page 79) 



Songwriting Teams 
Are Among ASCAP's 
Top Of The Pops 

■ BY CRAIG ROSEN 

LOS ANGELES— The classic 
songwriting teams of Elton John 
and Bernie Taupin and Don Hen- 
ley and Glenn Frey, along with 
country songsmith Marc Beeson 
and soundtrack master Tim Rice 
took the top honors at the 11th an- 
nual ASCAP Pop Awards Dinner, 
held May 7 at the Beverly Hilton 
Hotel here. 

The honors recognize the most- 
performed ASCAP songs during 
the 1993 survey year (Oct 1, 1992- 
( Continued on page 75) 
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ASCAP 

POP AWARD 



ILL I WANT 

Dean Dinning 
Randy Guss 
Todd Nichols 
Glon Phillips 

Sony Tunes Inc. 
Wcl Sprocket Songs 



ASCAP 

POP AWARD 



ANGEL 

Jon So cad a 

Estcfan Music 
Publishing, Inc. 



ASCAP 

POP AWARD 



Amy Grant 
Koith Thomas 

Age To Age Music, Inc 
BMG Songs, Inc. 
Yellow Elephant 
Music, Inc. 




FORME 

Clint Black 
ankle Millot(fits) 
Haydon Nicholas 

Howlin' Hits Mtttic Int. 




SONGWRITER 
OF THE YEAR 



k.d. langt*ocAM) 
Bon Mlnk(BocAMt 

Bum stead Productions US Inc 
Jane Hathaway 's 
Publishing Company 
Polygram International 

Publishing, Inc. 
Zomha Enter prise* Inc. 



Elton John (PRS) 





ASCAP 



I M IN A HURRY 
(AND DON'T KNOW WHY) 

Randy Van Warmer 

Partridge Hill Music 

Sawsung Music 
VanWarmcr Music 



SONGWRITER 
OF THE YEAR 



f 

l POP AWARD 



^ , r U r A W A H U 

'} LIFE'S AJANCE 

I Steve sWs#c/n 

I Allen Shamblln 



pin 



POP AWARD 



L00OEART NO HANDS 

Troy Bruco 
Russell Smith 

MCA Music Publishing 



POP AWARD 



DREAMLOVER 

Dave Mmll 

Stone Jam Publishing Inc. 
Warner/Chappcll 
Music, Inc. 



POP AWARD 



I CROSS MY HEART 





ASCAP 

POP AWARD 



IUST ANOTHER DAY 

Jon Socada 

Estcfan Music 
Publishing, Inc. 



I FEEL LUCKY 

Mary-Chapin 
Carpontor 
Don Schlitx 

EMI Music Publishing 
Gctarcaljob Music 
New Don Songs 
New Haves Music 

J^'j. — 



I'LL NEVER GET 1 OVER 
OU GETTING OVER ME 



mm 

POP AWARD 



THE LAST SONG 

Elton Johntrns 

Bornlo Taupln 

Wamer/Chappcll 
Music, Inc. 





LILLY 





ill ill 



SONG OF 
THE YEAR 

WHEN SHE CRIES 

Marc 
Beeson 

I Ml Music Publishing 




IMMI ASCAP 




SONG OF 
THE YEAR 

A WHOLE NEW WORLD 

Tim Rice , ,<, 

Waltijisney 
• Music Company 



ASCAP 

POP AWARD 



RESTLESS HEART 

Rotor Cetera 

BMC Songs, Inc. 




SOMETIMES LOVE IUST 
AIN'T ENOUGH 

Glen Burtnlk 

BMC Songs, Inc. 
Warner/Ohappell 
Music, Inc. 



ASCAP 

POP AWARD 



SURE LOVE 

Gary Burr 

Ciary Burr Music, Inc. 
MCA Music Publishing 



ASCAP 

POP AWARD 




J 



PLAYGROUND 

Madonna 
Shcp Rottibone 

Bleu Disque Music Co. Inc. 
MCA Music Publishing 
Shcpsongs 

Warner/Cfwppcff Music, Ini 
Webu Girl Publishing 



II 



WHEN I FALL IN LOVE 

Edward Hoy man 
Victor Young 

Wanur/Chappcll 
Music, Inc. 



fEET THING 

ChaUa Khan 
Tony Maiden 

MCA Music Publishing 



ASCAP 

POP AWARD 

RUMP SHAKER 

Afjil Davidson 
Anton H oil ins 
Markell Riley 
Teddy Riley 
David Wynn 
Ahdur-Kahman Music 
EMI Music Publishing 
Tadci Publishing 
Ujaama 
Zumba Enterprises, Inc. 



PUBLISHER OF THE YEAR 




ASCAP 

POP AWARD 



TEN SHE CRIES 

Marc Beoaon 

EMI Music Publishing 



WALKING ON i 
BROKEN GLASS 

Annie Lonnox(mmi 

BMC Songs, Inc. 



POP AWARD 




a Whole new world 

77m RicG(ffts) 

Wall Disney 
Music Company 



IE THE BEST 
FOR LAST 

Rhll Galdaton 

Kazzoom Music 
Polygram International 
Publishing, Inc. 



ASCAP 

POP AWARD 

WIND BENEATH 
MY WINGS 

Jeff Silbar 

Wamcr/Chappctl 
Music, Inc. 
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Police Hie Suit 
Over Appearance 
In Rappers' Art 

■ BY J.R. REYNOLDS 



MCA Sharpens Int'l Pitch 
For Country Campaign 



I BY DOMINIC PRIDE 



LONDON — Building on the success- 
es and learning from the shortcom- 
ings of its international "Streetbeat" 
black music campaign, MCA is 
mounting a similar campaign for its 
country artists. 

In the same way that Streetbeat 
used magazines, samplers, logos, and 
merchandise to create a brand identi- 
ty for its R&B acts outside the U.S. 
(Billboard, April 24, 1993) MCA Inter- 
national is creating a campaign for 
"New American Music" which it 
hopes will encourage fans of one 
country act to explore the records or 
live performances of others. 

The push coincides with Vince 
Gill's European tour, which started 
with dates at London's Albert Hall 
last week. 

The focus of the campaign is a 
magazine containing features on 
CMT and artists including Gill, 
Trisha Yearwood, Reba McEntire, 
the Mavericks, and the "Rhythm 
Country & Blues" project, which has 
its international release this month 
with an initial shipment of 100,000 
units. 

The magazine, whose costs are ef- 
fectively covered by advertising from 
clients such as Ford and Wrangler 
Jeans, will be distributed at concerts, 
through major record dealers in each 
territory, and in clothing outlets. The 
first issue will be printed in English, 
but editions are planned in other lan- 
guages. 

MCA International senior VP Stu- 
art Watson says one of the aims is to 
translate the acts' substantial live fol- 
lowings into record sales. "Our fig- 
ures for concerts are higher than the 
sales," he says. "We've got a captive 
audience at the concerts, and we hope 
we can direct them to retailers 
through discounts and other incen- 
tives." 

Watson says the label decided to 
use the "New American Musk" mon- 
iker rather than country "because 
that's what the media are already 



calling it in Japan now, and it tested 
very well in our research." 

Watson says that for 17 years, 
MCA Nashville chairman Bruce Hin- 
ton "has been asking me what we can 
do with country music, and we've 
tried before. We had the 'Music Coun- 
try America' campaign back in 1978- 
79, which had a limited effect Whaf s 
changed since then is [that] artists 
[are] singing songs with real cross- 
over potential. Also, artists are more 
receptive to what radio wants inter- 
nationally." 

MCA is planning its campaign at 
the same time that the Country Mu- 
sic Assn. is stepping up its own inter- 
national activities. Watson explains 
(Continued on page 75) 




ATa Awards. Scotti Brothers recording artist "Weird Al" Yankovic receives a 
U.S. gold award for sales of his "Alapalooza" album, a U.S. platinum award for 
his "Even Worse" album, a U.S. gold award for his "Weird Al Yankovic Video 
Library," and a Canadian platinum award for "Alapalooza.'' Shown, from left, are 
Myron Roth, president. All American Communications (Scotti Brothers' parent 
company); Yankovic; Tony Scotti. CEO, All American Communications; Chuck 
Gullo VP/GM Scotti Brothers Records; and Jay Levey, president. Imaginary 
Entertainment and Yankovk's manager. 



Curry's Internet Service Draws MTV Suit 

Former Employer Says VJ Infringed Channel Trademark 



■ BY MARILYN A. GILLEN 

NEW YORK— MTV Networks is 
hitting former VJ Adam Curry 
where he lives — at his Internet ad- 
dress. 

The company filed suit against 
Curry May 5 in U.S. District Court 
here, claiming, among other 
things, infringement of its trade- 
marks, unfair competition, and de- 
ceptive trade practices due to Cur- 
ry's activities on the Internet on- 
line computer network, which 
boasts an estimated user base of 
20 million people worldwide. 

The dispute centers around 
mtv.com, the address for Curry's 
server on the Internet, from which 
he has dispensed music-industry 
gossip, record reviews, sound 
bites, and tour dates, among other 
music-related information, for al- 
most a year. 

In its court filing, MTVN says 
mtv.com activities also have in- 
cluded the posting of "MTV's Top 
Ten Music List," outtakes from 



MTVN programming, a printout of 
the text of a dialog between 
MTVN characters Beavis and 
Butt-head, and a giveaway to sub- 
scribers of MTV-logo T-shirts. 

MTVN says that none of this ac- 
tivity was undertaken with its au- 
thorization, but that consumers 
likely would assume an official af- 
filiation. 

"By virtue of [Curry's] long as- 
sociation with MTVN [and] his use 
of the MTV Marks to identify his 
Internet service, as well as his use 
of the MTV logo, materials and 
press releases from MTV, MTV 
outtakes, and MTV-owned materi- 
als such as dialog between the 
characters Beavis and Butt-head, 
[are] all likely to further the erro- 
neous impression that the personal 
service on Internet is sponsored, 
authorized, or otherwise affiliated 
with MTVN," the suit states. 

Curry, who resigned from MTV 
April 21 (Billboard, May 7), says he 
had been in negotiations with 
MTVN about changing the ad- 



dress as early as January, and that 
those negotiations had been ongo- 
ing. "But right after I resigned, 
they filed a lawsuit," he says. "So 
it's very obvious that it's just a re- 
taliation for my resignation." 

Curry disputes the contention 
that Internet users might have 
been confused as to the official 
MTV standing of his service, as 
well as the contention that MTVN 
was unaware of what Curry was 
up to. 

"There are disclaimers alt over 
the place that mtv.com is not affili- 
ated with MTV Networks," he 
says. "Everybody on the Internet 
is very aware that this site was 
maintained by me, everywhere it 
was stated that this was a com- 
pletely independent venture. MTV 
gave me their blessing — not in 
writing, but that's fairly consis- 
tent for MTV." 

Besides asking the court to en- 
join Ciirry from continuing his con- 
tested activities, the suit also asks 
(Continued on page 77) 




RECORD CMPMNES. Linda Ferrando is 

promoted to VP of video promotion 
and media development for Atlantic 
Records in New York. She was senior 
director of video promotion and me- 
dia development 

Michael Hallcy is named VP of 
black music promotion for the RCA 
Records Label in New York. He was 
VP of promotion for Silas Records. 

Bruce Benson is appointed senior 
VP of management information sys- 
tems at Sony Music in New York. He 
was a partner in Price Waterhouse's 
management consultant group. 

Mika Salmi is appointed director 
of marketing for Sony Musk Interna- 
tional in New York. He was a busi- 
ness planner with EMI Music France. 

Gerhard Blum is appointed VP of 
distribution planning, European re- 
gion, for Sony Music International in 
London. He was manager of demand 
and inventories for imaging at Du 
Pont in Germany. 



Stefan Bown is named internation- 
al marketing coordinator for Warner 
Classics International in London. He 
was a part-time employee of the com- 
pany. 

Samantha Schwam is promoted to 
director of joint venture accounting 
for Atlantic in New York. She was se- 
nior manager of contract accounting. 

DISTRIBUTION. Cema Distribution in 
Woodland Hills, Calif., appoints Mi- 
chael Mooney senior VP of finance 
and administration and Gene Rum- 
sey VP of national accounts. They 



were, respectively, VP of finance for 
Allergan Inc. and New York branch 
manager for Cema. 

PUBLISHING. Richard Manners is 

named managing director of Poly- 
Gram Music Publishing U.K. in Lon- 
don. He retains his position as head 
of Island Music U.K. 

RELATED FIELDS. Warner Musk Group 
in New York names Stanley B. Fer- 
tig VP of strategic planning and busi- 
ness development, Fred Anton VP of 
finance, Diane Kenney VP of human 



BLUM FERTIG 

resources, and Bob McCormack VP 
of information technology. They 
were, respectively, VP of Time 
Warner International, VP of interna- 
tional finance and administration for 
Time Warner, assistant VP of human 
resources at Paramount Communica- 
tions, and VP of MIS in the London 
office of Warner Musk International. 

Doug Frank is promoted to senior 
VP of musk for Warner Bros, in Bur- 
bank, Calif. He was VP of musk. 

The Columbia House company pro- 
motes Mark J. Osterer to executive 
VP and chief financial officer in New 



Rap-A-Lot Records and its act Trinity 
Garden Cartel are among the defen- 
dants named in a lawsuit filed by two 
Houston police officers who allege 
that their appearance on the gangsta 
rap group's "Don't Blame It On Da 
Music" album and poster art endan- 
gers their lives. 

The suit seeks to have the product 
and promotional materials featuring 
the officers recalled from the market 

The image in question depicts a fic- 
tional scene of the Trinity Garden 
Cartel, flanked by two actors dressed 
as police officers, standing over a 
dead body, while the two plaintiffs 
stand in the background. 

Also named in the suit are JAS 
Management, Pen & Pixel Graphics 
Inc., Cartel Records, Phensograph, 
Rex Harbison, Skyline Photograph, 
David Lovelace, and distributor Pri- 
ority Records. 

Richard London, counsel for the 
policemen, says that the officers' 
photos were used without permis- 
sion. He adds that their presence in 
the artwork "jeopardizes their health 
and safety," and insists on the re- 
placement of the artwork on future 
CDs and the removal of all product 
featuring the officers from retail 
racks. In addition, the plaintiffs are 
seeking unspecified damages. 

Attorney Michael Minns, represent- 
ing Rap-A-Lot Records, says that once 
the label became aware that the image 
of the officers was used without their 
permission, the artwork was pulled 
from the manufacturing line. The deci- 
sion cost the label "from $10,000- 
$15,000," according to Minns. He adds 
that a request was made to record dis- 
tributors to cease servicing the CD, 
and for retail outlets to pull the prod- 
uct in question. It was unclear at press 
time whether retailers and distribu- 
tors were honoring the requests. 

A hearing is set for Monday (16) to 
determine if further legal proceed- 
ings are in order. 



FRANK OSTERER 

York, Sharon Kuroki to executive 
VP of musk club marketing in New 
York, Brian S. Wood to executive 
VP of Columbia House Video in New 
York, and Harjinder Atwal to execu- 
tive VP and GM of Columbia House 
Canada in Toronto. They were, re- 
spectively, senior VP of finance, VP 
of music club marketing, director of 
video operations, and senior VP/GM 
of Columbia House Canada. 

Peter J. Cline is appointed execu- 
tive VP and president of distribution 
at Handleman Co. in Troy, Mkh. He 
was group VP at Borden Inc. 



12 



BILLBOARD MAY 21. 1994 



WYINTOIN MAKSALIS, WE CONGRATULATE YOU FOR 

OIN 




MM 



n it's sustained brilliance of craft 
and performance, "Blood On The 
l ield<" takes a specific and tragic 
aspect of our American history and 
makes it universally inclusive. In my 
entire experience, it was one of the 
greatest events I was ever part of and 
ever witnessed." 



- Rob Gibson, Director 
■Jazz at Lincoln Center 




"ICM ARTISTS, LTD. salutes Wyn • 
ton Marsalis, an artist whose cre- 
ativity knows eh> bounds. His blest 
achievement as composer, lyricist, 
band leader and trumpeter in "Blood 
On The Fields" is monumental. 
Bravo, Wynton." 

• Lee Lamont, President 
- Byron Gustafson. Senior Vice 
President ICM Artists, Ltd. 

"Tbemusicandthelibrcttoof "Blood 
On Pje Fields" are shockingly rich 
with democratic emotion and demo- 
nic technique. They prove that 
Wynton Marsalis is opening up a 
path much bigger than that of the 
as toriishing instrumentalist who has 
conquered both jazz and European 
concert music. He is taking the lead 
in American composition by creat- 
ing a full language lor everyone, 
sician and listener. Even those of 
Iw > know him well are as astonished 
: are proud of him." 



Victory is Assured 
eh. Author & Critic 



"Hearing Wynton and his outstand- 
ing musicians perform "Blood On 
The Fields "was one of the most mov- 
ing musical and spiritual experiences 
of my life in the business. I knew 
history was being made. Every time 
I hear Wynton as a musician, a com- 
poser and speak to him as a human, 
I am proud and happy to know the 
world has another Ellington and 
Armstrong with intelligence, under- 
standing and ambition to make a 
positive difference in our crazy 
world." 

- DJ. McLachlan, Senior Vice 
President Agency for the Performing 
Arts, Inc. 



"Wynton Marsalis is not only a 
unique artist on his instrument con- 
versant in both classical and jazz 
music but is now emerging as a 
major American composer. I don't 
use the word lightly — Wynton 
Marsalis is a true genius." 

- George Wein, President & CEO 
Festival Productions, Inc. 



"You 're right, Wynton — freedom is 
in the trying. The first performances 
of "Blood On The Fields" were pure 
magic," ... a dream that a lion has 
dreamed/Till die wilderiiexs cried ak>ud 
. . ." (Yeats). We're tremendously 
proud of you." 

- Marilyn Livcrty, President 
-Victoria Clark, Senior Account 
Executive Shore Fire Media 



"Jazz in the hands of Wynton Mar- 
salis continues to flower cumula- 
tively, taking on and transforming 
the new without abandoning the 
old. While Marsalis' Jazz traits are 
inextricable and consummate, what 
one veritably finds in his music is not 
the resurgence of an old style but the 
emergence of a highly personal one. 
That style may be ineluctably tied up 
with the past; but - like a relay 
runner - it takes up the stick from its 
predecessor and forges ahead on its 
own power." 

- Dr. George Butler, Senior Vice 
President/Executive Producer 
Jazz & Progressive A & R Sony Music 



"Blood On The Fields"was an incred- 
ibly moving experience. Wynton 
Marsalis has that special talent to 
touch the deepest part of one's soul 
through his music and performance. 
It is something that everyone shotdd 
experience tor themselves. 1 love it!" 

Arthur Indursky 
Managing Partner, Grubman 
Indurskv Schindlcr & Goldstein 



"Blood On Tl>e Fields " is a remarkable 
piece of music in its own right. It is 
an innovation and an excellent ex- 
ample of the fact that being truly 
avant garde is not a matter of rebel- 
lion against existing convention, but 
of revitalizing it through an ongoing 
synthesis of the old and the new. 
Wynton Marsalis's knowledge of the 
old is precisely that which enables 
him to create something new. Of 
course, being a genius also helps." 

-Albert Murray 
Author, Historian 



"Blood On The Fields" is one of the 
most masterful productions that I 
have ever experienced. Wynton, 
knowing that this work is a stepping 
stone far from your destination is 
astounding. Equally incredible is 
your strength to withstand com- 
mercial and prejudicial forces, wis- 
dom to keep praise in perspective, 
your commitment to study and prac- 
tice and determination tooccupy the 
artistic highground. My relation- 
ship with you and your relationship 
to society is a true blessing." 



"Wynton Marsalis continues 
amaze us all. I can't wait until we 
record "Blood On The Fields" in Au- 
gust. Our Jazz Department came 
back from the premier of this piece 
with praises I've never heard before. 
It is a masterpiece that the world will 
embrace as one of the 20th century's 
greatest works. ._W]&pn ufonc of 
America's greatest composer- and 
musicians." 
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Freedy Johnston's 'Perfect World' 

Fans & Friends Boost Artist's Elektra Bow 



■ BY BARBARA DAVIES 

NEW YORK— When Freedy John- 
ston titled his major-label debut 
"This Perfect World," he wasn't kid- 
ding. For an artist who literally sold 
the family farm to finance comple- 
tion of his previous album, 1992's 
"Can You Fly" on Bar/None, the cre- 
ation of the new record, due June 28 
on Elektra, has been downright 
easy. Johnston's world has indeed 
shaped up to be perfect — or pretty 
close to it. 

"I'm amazed that I'm on Elektra, 
because that was my choice destina- 
tion," Johnston says. "I'm lucky in 
that respect" 

He has been lucky in other re- 
spects, too, points out his manager, 
Jamie Kitman of the Hornblow 
Group. The artist's brand of smart, 
thoroughly American lyrics and me- 
lodic, folk-tinged rock and pop has 
drawn some important supporters. 

"There's this pantheon of swell 
people who've been Freedy boosters 
from the beginning," Kitman says. 
"It's really been quite exceptional at 
Elektra that [some executives] were 
Freedy fans going to shows a year 
before anybody thought of signing 
him to a major. That gives us a head 
start." 

One of those boosters was Elektra 
senior VP of A&R Nancy Jeffries, 
who signed Johnston to the label last 
summer and encouraged his artistic 
freedom in the creation of the rec- 
ord. 

Another stroke of luck came after 
Johnston told the label he wanted in- 
demand producer Butch Vig to work 
on "This Perfect World." Jeffries 
says she told Johnston, " 'Well, shoot 
for the moon.' Why not?" 

In a surprise move, Vig took on the 
project. "He's a superlative song- 




writer, and that's why I wanted to 
work with him. And I kinda wanted 
to do some projects that were not, 
um, big rock records," Vig says. "I 
thought he wouldn't be into it. he'd 
be afraid that I would make this 'big 
rock record.' " 
Johnston, w r ith his label and pro- 
ducer secure, en- 
listed a band 
comprising no 
fewer than five 
guitarists, a cel- 
list, and various 
other musicians 
("It's like putting 
together a base- 
ball team, but 
that's not a very 
graceful metaphor, is it?" he asks). 

Marshall Crenshaw plays 12- 
string guitar on "Evie's Tears," and 
guitarist Dave Schramm, who came 
aboard for one song, stayed for five 
more. Vig added drums to the al- 
bum's first single, "Bad Reputation," 
which ships to alternative, album 
rock, album alternative, and college 
radio June 14. 

All in all, Johnston and company 
managed the rare feat of creating a 
record that artist, management, and 
label agree is the album everyone 
was hoping for — which also shocked 
Johnston. 

"Artists are always surprised 
when you let them do what they want 
to do," Jeffries comments. 

"I really like the way this one came 
out. I want to do another this way," 
Johnston says. "But I have to admit, 
I'm not going to rest easy until I hear 
positive or negative feedback. I'm to- 
tally braced for all these 'Can You 
Fly' fans to dis this record." 

Though the sound and songwriting 
on the new record are "twice or 10 
times better than 'Can You Fly,' " ac- 



SBK/ERG Sets Out To Make 
Stars Of U.K.'s Superstar 



I BY THOM DUFFY 



LONDON— When the Glasgow 
group Superstar released its first 
six-song EP on Creation Records 
in the U.K. two years ago, the same 
tongue-in-cheek wit tapped for the 
band's name was applied to the 
set's title. It was called "Greatest 
Hits Volume 1." 

Of the self-titled U.S. debut al- 
bum from Superstar, due June 28 
from SBK/ERG Records, front- 
man and songwriter Joe McAUn- 




SU PER STAR: Nellie Grant. Raymond 
Prior, Jim McCoNoch, and Joe 
McAlinden. 



den wTyly notes, "We were going to 
call it Volume 3, and then people 
would wonder where the second 
one went" (Billboard, April 2). 

Superstar's droll sense of humor 
may be typically Scottish, but the 
band's pure pop sound has dis- 
tinctly American roots, with influ- 
ences from Brian Wilson to Burt 
Bacharach to Big Star's Alex Chil- 
ton, who guests on the album. 

"At the time we were recording 
the album, the Big Star reunion 
was happening, and they played in 
Glascow," McAlinden says. "I went 
along to'the concert and was just 
chatting away with Alex. And he 
said, 'Well, I'll come down to the 
studio.' We went and picked him 
up, thinking he was just coming 
down to listen, but he walked in 
with his guitar. So I thought, 
'Whooaa!' He also heard what we'd 
done, and said, 'People are going to 
listen to this for a long, long time.' " 

The album "Superstar" was rec- 
orded at Riverside Studios on the 
(Continued on page 



cording to Johnston, fans of "Fly" 
will find the songwriter revisiting 
certain themes. For example, a runa- 
way character from the previous al- 
bum reappears in slightly different 
form in a trilogy of songs on "This 
Perfect World." * 

"I worried about that." Johnston 
says. "When I wrote 'Gone Like The 
Water,' 'Disappointed Man,' and 'I 
Can Hear The Laughs,* I thought, 
'Oh God, a theme record. I really do 
relate to kind of disaffected youth 
from any rural area who want to 
come to the city but they don't know 
yet that what they want isn't there. 
And at the same time, I didn't want 
to knock songs off the record be- 
cause they had pretty much the 
same characters. Some people write 
the same damn song, same chord 
changes, same melodies all their 
(Continued ■))' poi/f .Jf.; j 




Golden Moments. Members of Anthrax clutch their gold records for sales of 
"Sound Of White Noise,' 1 presented to them by Elektra Entertainment staffers 
following the band's show at New York's Roseland Ballroom. Kneeling, from left, 
are band members John Bush, Chariie Benante, and Frank Bello. Standing, from 
left, are Jon Zazula and Marsha Zazula, Crazed Management; Steven Ralbovsky. 
Elektra; Anthrax's Dan Spitz; Jeff Jones. Elektra; Lauren Spencer, Elektra; Jessica 
Harley. Elektra; Scott Ian. Anthrax; and Paul Brown, Elektra. 



Women's Health Issues Get Their Due 
At Sony-Sponsored Benefit Luncheon 



Ladi; 



HES WHO LUNCH: Under the guidance of execu- 
tive VP Michele Anthony, Sony Music Entertainment was 
to present the first "Women's Health "94 Luncheon" on 
May 13 at the Sony Club. Open only to women in the music 
industry, the occasion was to feature speakers from Memo- 
rial Sloan-Kettering Cancer Center addressing the topics 
of overall wellness, early detection of breast cancer, and — 
an issue that knows no gender boundaries — stress man- 
agement. 

Tickets for the lunch were $150, with the entire amount 
being divided between the Kristen 
Ann Carr Fund and the Memorial 
Sloan-Kettering Breast Cancer Re- 
search Center. The one problem? 
The Sony Club holds only 60-65 peo- 
ple, and the demand for tickets was 
so great that Sony had to create a 
waiting list 

To all this, we say hear! hear! 
Through all the various and worthy 
charities it supports, from the T.J. 
Martell Foundation to LIFEbeat 
and Nordoff-Robbins, the music in- 
dustry has proven to be more than generous with its time 
and dollars, but this is the first function we're aware of 
where the money raised has been earmarked specifically 
for a disease that predominantly strikes women. We also 
like the idea that the event is as much, if not more, an 
awareness campaign than a fund-raiser. Roasts and sa- 
lutes are fine, but it never hurts to enlighten and inform 
while you're passing the collection plate. 

According to a Sony Music Entertainment spokesper- 
son, the idea for the luncheon came about when certain 
members of the company were "trying to figure out which 
issues needed more attention and which ones we wanted 
to focus a bit more on. One of them was women's health. 
The Kristen Ann Carr Fund is a favorite organization that 
we like to support, and then, because breast camcer is such 
a hot topic and is very important to women, we decided 
that would be of interest" 

The Kristen Ann Carr Fund, which is dedicated to can- 
cer research and is administered by the T J. Martell Foun- 
dation, was established last year after the death of its 
namesake, the 21-year-old daughter of writer Dave Marsh 
and Barbara Carr, Bruce Springsteen's co-manager. 

"I love this whole idea, and I think it's wonderful how 
all the women have responded to it," says Carr. "Kristen 
had been through so much and had been to so many doc- 
tors, she would ask her friends, 'Haven't you gotten a 
check-up?' This represents part of her spirit and her 




by Melinda Newman 



grown-up side." 

Julia McCormack, director of special gifts for the Me- 
morial Sloan-Kettering Cancer Center, says the event 
marks a first "This is a first for the Memorial Sloan-Ket- 
tering Breast Cancer Research Center, and a first within 
the industry, where women's issues are being addressed 
[in this wayl. We're really excited about being involved." 

Sloan-Kettering's involvement extends after the lunch- 
eon. Included in a package given to women after the event 
is information on the "Be Smart" program, through which 
the center brings a mobile mammog- 
raphy machine to corporations and 
gives mammograms at cost 

Given that Sony is calling this the 
"first" luncheon, we can only hope 
its involvement will continue as well, 
or that other labels will sponsor sim- 
ilar events. A Sony spokesperson 
says the company most likely will 
pursue similar events that may in- 
clude other beneficiaries. "I think 
certainly the one thing that will pre- 
vail will be that [the events] will ad- 



dress topics that relate to women." 

On THE ROAD: Green Day has been added to the Lol- 
la[ialooza V4 mainstage for the second half of the tour . . . 
John Mellencamp starts his tour July 19 in Vancouver . . . 
The Neville Brothers' tour will be sponsored by North- 
west Airlines, which will fly radio listeners in 10 concert 
markets to any place the airline flies. The association was 
borne via Aaron Neville's connection with Northwest; 
that's him singing on the company's radio and TV spots. 



Anl 



MD THE WHEEL GOES ROUND: Rob Fields has left 
his post as East Coast director of the Black Rock Coalition 
to become associate director of publicity for Capitol Rec- 
ords . . . Suzanne MacNary, formerly of RCA Records, 
has joined Virgin Records as senior director of publicity 
in New York. Jill Tomlinson, previously with Mammoth 
Records, is taking MacNary's place at RCA. 



N 



lOT A CHANCE DEPT.: In response to our request in 
this column last week that Buck Owens come to New York 
and bring a first-rate country station with him, Billboard 
country music editor Ed Morris pointed out that we need 
only consult our own charts to get our answer. In 1970, 
Owens had a hit with a song called "I Wouldn't Live In 
New York City (If They Gave Me The Whole Dang Town)." 
Oh well, hope springs eternal. 
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Roney Makes A Major Leap 

Realizes Ambitions On WB Debut 



I BY CRAIG ROSEN 



LOS ANGELES— With "Misterios," 
due June 28 on Warner Bros., ac- 
claimed trumpet player Wallace 
Roney makes the jump to a major la- 
bel. He also makes an artistic leap, 
thanks in part to support from the la- 
bel. 

"It will lx* very apparent to people 
when they hear this recording that 
Wallace has finally been given a suffi- 
ciently large canvas to present his ar- 
tistic platform." says Ricky SchulU, 
VP/GM of jazz and progressive music 
for Warner Bros. "I don't mean that 
to knock [Roney's former label] Muse, 
but his recordings on that label were 
made with a small group of musicians 
in a short period of time." 



Roney adds, "Once my deal with 
Muse ran out, I was looking for some- 
thing that would help me realize the 

more ambitious 

ideas that I had 
that Muse couldn't 
possibly facilitate." 

Honey's deal 
with Warner Bros, 
is estimated to be 
around $80,000 per 
record, including 
roney production costs 

and the artist's up- 
front money (Billboard, April 2). 

On his Muse albums, Roney gener- 
ally recorded with sidemen. "Usually 
we had one three-hour rehearsal, and 
then w r e would go into the studio [for 
(Continued on pOfft -U) 




Benson Seeks New Pop Base 
For Its Gospel Repertoire 



rOP MISSION: "My primary ob- 
jective is developing a variety of new 
markets for the rich gospel catalog, 
especially within traditionally 'secu- 
lar' areas." says Michael Porter, re- 
cently named GM of Nashville-based 
Benson Music Publishing. 

"Historically," Porter says, "Ben- 
son songs have been covered by many 
predominantly secular recording art- 
ist*;, including Elvis Presley, Dolly 
Partan, Bob Dylan, and Merle Hag- 
gard. As the trend toward traditional 
family values grows, so will the de- 
mand for songs that are both well- 
crafted and 
lyrically rep- 
resentative of 
those values." 

Songs in 
some 60 cata- 
logs, co-owned 
and adminis- 
tered by Ben- 
son, number 
about 42,000. 

To accomplish this crossover, says 
Porter, named to the post March 81 
by Wes Farrell, CEO of jwrent Mu- 
sic Entertainment Group, the Benson 
staff initially will concentrate on 
three areas. "The first is exposing the 
back catalog to secular industry busi- 
ness leaders and artists. We will com- 
bine established marketing tech- 
niques and develop a series of 
promotional CDs that showcase both 
our classics and, hopefully, our future 
classics." 

Porter says the company will place 
an emphasis on A&R, producers, 
managers, and artists themselves. 
"The professional staff will also focus 
on complementing the existing writ- 
ing staff by adding new writers that 
will allow [them] to pursue all mar- 
kets." 

A final major task, says Porter, will 
be to continue to upgrade systems to 
service these new markets. "Our 
Copyright Index department has 
been redesigned to accommodate an- 
yone seeking extensive information 
and background on any song in the 
Benson Music Library, by calling our 
new toll-free number." 

Among Benson's key writers are 
Don Koch, Brian White, Joe Beck, 
Joel Lindsey, David Huff, Fred 
Hammond, Billy Sprague, Lame Me 
Harris, and Leonard Harris. Its ma- 
jor copyrights include two 1994 Dove 
Award winners: Don Koch and 
Shawn Craig's "In Christ Alone," 
named song of the year, and Brian 
White, Joe Beck, and David Wills* 
"Holding Out Hope To You," named 
inspirational recorded song of the 
year. 

MoRE SONGS OF NOTE: Follow- 
ing its recent acquisition of Tempo 
Music, which contains works by 
Duke Ellington, Ellington's son, 
Mercer, Billy Strayhorn, Mitchell 
Parish, and Carl Sigman, among 
others. Music Sales Corp. has 
acquired several additional catalogs, 
reports president Barrie Edwards. 
They include Davadon Music, Ethnic 
Music, Lewis Music, Lincoln Chase, 




by Irv Lichtman 



Pambar Music, Prima Donna Music, 
and Turtle Music. Titles in these cat- 
alogs include "Dam That Dream," "I 
Thought About You," "Jersey 
Bounce," "Tuxedo Junction," and 
"Romania Romania." And for those 
who remember a World War II battle 
cry. the company now controls "Re- 
member Pearl Harbor." 

NaT'L LEAGUE HITTERS: Jay 
Warner, president of Burbank-based 
National League Music — the indie 
company does have an American 
League Music unit — has acquired the 
catalogs and 
in-house tal- 
ents of writer/ 
artist Melanie 
Andrews, 
writer of 
Janet Jack- 
son's hit 
"Let's Wait 
Awhile"; pro- 
ducer/writer 
Jay Shanklin; producer/composers 
Tom Chase and Steve Rucker and 
their Chase/Rueker Publishing Com- 
pany; and composer Parmer Fuller. 
Warner tells Words & Music that he 
is celebrating his 11th year as pub- 
lisher of Rick James and the Stone 
City catalog, an anniversary that co- 
incides with James' first album in 
three years: "BusthV Out" (Motown 
in the U.S., PolyGram worldwide). 

RoCK DOC: Dr. Arthur Janov, au- 
thor of the best seller "The Primal 
Scream" and creator of primal 
scream therapy, is also a songwriter 
who has written an original musical, 
"Scream," with Grammy-winning 
writer David Foster. Dr. Janov has 
made an administration deal with 
Leeds I-tfvy's Leeds Entertainment. 
As for the musical, it's already produ- 
ced a song of note, "The Colour Of 
My Love," which appears on the new- 
Celine Dion album of the same name 
and is being considered as the third 
single from the multiplatinum album. 
The show itself is likely to open later 
this year in Vancouver. 



H 



AL LEONARD CORP. president 
Keith Mardak writes with a correc- 
tion and new folio. A story' in Bill- 
board's May 7 edition on the pending 
acquisition of CPP/Behvin by Warner 
Bros. Publications, should have 
stated that Sony/Tree has been with 
Hal Leonard Publications for many 
years. Mardak, noting Words & Mu- 
sic's May 7 item about a Steve Allen 
CD trihute by Ann Jillian on the 
AER Music Group label, says his 
company has just released a folio of 
22 Allen songs with a $9.95 list 

PrINT ON PRINT: The following 
are the best-selling folios from Hal 
Leonard Publications: 

1. Marian Carey, Music Box 

2. Pearl Jam, Ten 

& R.E.M., Out Of Time 

4. Nirvana, Nevermind 

5. The Cranberries, Everybody Else 
Is Doing It, So Why Can't We? 



^^^^^B ... Broadway has always been an exciting 

^^^^^B forum for live entertainment. And in an 

■■■■fl attempt to capture the talent and bring it to 

MM^^^* the home entertainment market, original cast 

| recordings are having a rebirth. Both current 

I show recordings and reissues are now hot at 

I retail. So join Billboard in saluting this great 

f art form, and give your regards to Broadway! 

It's not just song and dance ... It's sound business! 

ISSUE DATE : JUNE 25 • AO CLOSE: MAY 31 

New York: Norm Berkowitz (212) 536-5016 
Los Angeles: Gary Nuell (213) 525-2302 
London: Christine Chinetti -71-323- (i (i 8 (> 
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RCA Goes The Distance For 700 Miles 

Spontaneous Creativity Sparks 'Dirtbomb 9 Album 



■ BY BRETT ATWOOD 

LOS ANGELES— The modern rock 
trio 700 Miles has a tendency to make 
music in unconventional ways. 

For the band's self-titled debut, 
RCA commercially released its origi- 
nal raw demos last spring, despite the 
fact that the recordings were made 
haphazardly in five days, and re- 
corded a mere five weeks after the 
act's formation. 

For the follow-up, the Detroit- 
based rockers went into the studio 
cold, satm any sizable amount of pre- 
pared material, and emerged with the 
spontaneous, sprawling rock epic, 
"dirtbomb," due in stores June 28. 

"We want to allow the band to grow 
and learn at their own pace," says 
Bruce Flohr, RCA senior director of 
A&R/artist development. 

"This isn't a hit-oriented band," 



says Flohr. "Like classic rock acts, 
700 Miles is building its core base of 
fans with each release. It only made 
sense to release the rough demos. In 
retrospect, it was probably a smart 
move, because it now serves as a doc- 
ument to the progress the band has 
made." 

RCA is targeting avid followers of 
the band to help build support at the 
street level. 




700 MILES: Justin Guip. John Carlin, 
and Tom Clapp. 
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"The band is very resourceful," 
says Tom Derr, RCA director of art- 
ist development. "They put together 
a mailing list from fans who sign up 
at their live shows. With the list, we'll 
find the champions of the band in 
each key market and supply them 
with tapes and stickers to give to 
friends and, hopefully, enlist new 
fans." 

More than 1,000 four-track cas- 
sette samplers and stickers were sent 
out in the direct mail campaign, which 
began May 1. Four thousand copies of 
the same samplers were also sent 
April 12 to key retailers, account buy- 
ers, and trade magazines. 

To further shore up street support, 
RCA is using Concrete Marketing, an 
independent marketing company, to 
tap into metal and independent retail 
accounts. As part of the "Concrete 
Corner 1 * program, 300 independent 
stores will give priority positioning to 
the release. The first emphasis track, 
"Unnatural," will be included on a 
June Concrete sampler, which con- 
tains one track each from participants 
in the program. 

"Unnatural" went to college radio 
May 9, and will ship to modern rock 
outlets in late June. Metal radio and 
album rock radio will be serviced in 
early July. A video will be shot at the 
end of May. There are no plans for 
the single to be issued commercially. 

The track is also included on the 
RCA modern rock sampler, "Alterna- 
tives Volume 1." which is being given 
away at retail stores near college cam- 
puses. Several thousand copies of the 
freebie were distributed during a mid- 
April campaign for alternative label 
mates Gigolo Aunts (Billboard, May 7). 

Constant touring and label commit- 
ment are the keys to success, says 
Derr. "The band is always on the 
road," says Derr. "Well have them on 
the road again in June to support this 
record until, hopefully, the end of next 
year." 

The thiwsome has opened for such 
acts as Radiohead, Big Country, Blind 
Melon, and PJ Harvey. 

RCA signed 700 Miles after its debut 
seven-inch single on Kokopop was re- 
ceived well in the independent alterna- 
tive community. In a unique develop- 
ment strategy, RCA financed the 
recording of the Kokopop single, while 
distributor Shimmy Disc released it 

"We wanted to work with Kokopop 
for credibility," says Flohr. "Not a lot 
was known about the band at the time, 
and this deal put us in the door at the 
ma-and-pa retail level." 

Lead singer/guitarist John Carlin 
says, "Everything this band does is 
with a sense of spontaneity. If we think 
things out too much, it kills the spirit." 

"Unnatural" was created in the mid- 
dle of the night, fueled by a sudden, un- 
expected rush of creative energy. "I 
wrote the song in 30 minutes at 3:30 
a.m. ( " says Carlin. "I had just returned 
from a late night breakfast at Canters 
on Fairfax in Los Angeles, when it all 
just came to me. By 5:30 a.m., I had 
recorded the vocals, which we used in 
the final mix." 

Referring to the abundance of artifi- 
cially angst-filled alternative acts, Car- 
lin says, "There are too many bands 
that try to sound larger than life. I'd 
rather just sound true." 




KOFY BROWN MC 



"about black people and about fife," 



SAN FRANCISCO: Under her stage name Kofy Brown MC, local rapper/musi- 
cian Kenya Sims has taken the unusual step of releasing a live set as her debut 
album. Titled "Live & Delicious," the 11-track release perfectly conveys both 
Brown's gift for street-rhythm interpretatioas and her strong ties to the ftink 
and R&B music that is her passion. Her backing band. Grove Hall (bassist 

Rick)- Hill, drummer Ely Hill Jr., 
and guitarist Ruzcll Simpson), ini- 
tially performed Brown's original 
compositions, but after a year to- 
gether as a band it has begun taking 
the collaborative process a step for- 
ward. Brown's smoky, down-to-earth 
voice possesses a smooth urgency, 
able to express romance or rage at a 
moment's notice. With tracks ranging 
from the moody, call-and -response 
crowd pleaser "Can U Hear Me?" to 
the ultra-funky, laid-back "Can-N- 
The Hat," her lyrics, she says, are 
Indeed, the name Kofy Brown is a nod 
to "blaxploitation" films of the 70s. specifically those of actress Pam Grier, 
who has become a hip-hop sex symbol of sorts. Recorded at Komotion, a local 
Bt&dio and |jerformance space, "Live & Delicious" brings to mind the street- 
credible, ftink-drenched vibe of Me*Shel1 NdegeX)cel1o, who. ironically, at- 
tended junior high school with Brown in their native Washington, D.C. With 
musical and performance influences like Bill Withers, Phyllis Hyman, Si ev ie 
Wonder, and Grace Jones, Brown emphasizes the importance of audiences 
grasping the energy of her live shows. "I want people to feel something when 
they hear (us play]," she says. "Music is about the feeling; that's where I come 
from." "Live & Delicious" will be worked initially to college radio and mix 
shows, in addition to being sold at live performances. Contact Nzinga Jaga at 
Simba Music, 510-763-6670. MARLYNN snyder 

MEMPHIS: BJL King's Blues Club has just begun a black gospel series on Sun- 
days at 11 a.m. Since its inception earlier this year, the event has become the 
place to be for fans of the genre. The Cohesive Truth, a traditional gospel trio, 
and Ann Peebles (whose 70s hits included "I Can't Stand The Rain" and "I 
Feel Like Breaking Up Somebody's Home") were two of the acts that gave 
spirited performances on the first Sunday, to an audience that traveled from 
as far as Canada to catch the show. The Singing Southern Jubilees sang the 
following Sunday to great response. Beale Street may be known for the blues, 
but the Sunday series is intended to complete the southern/Afincan-American 
musical equation by presenting the nonsecular side of the picture. For the Co- 
hesive Truth Singers, a trio that has sung for 20 years in churches, this is a 
baptism of sorts— the group's first gig in a club. "This setting is a little differ- 
ent, because it's not a church setting," says Cohesive Truth singer Matthew 
Wilkins. "I count this as a blessing to be able to do this. I feel the Word goes 
out, and somebody will be touched. If something we are singing about gets 
through to someone, it might uplift him. We try to sing with understanding 
and directness." "If this continues to go well, we are talking about doing this 
at B.B.'s club in Los Angeles," says I^arrj' Belt GM of King's Memphis club. 
Adds club MC Reggie Quails, "I was out on the street talking to a brother 
and sister who were wondering why we would have gospel music at B.B. King's 
on Beale Street. I said, *Why not?' There are tourists and local people walking 
up and down the street on Sunday, and it would be nice if they could have some- 
thing good to eat enjoy themselves, and hear some fine gospel music." Amen. 

RICK CLARK 

FORT LAUDERDALE, Fla. : So what hap- 
pens when a local artist/musician 
meets a local producer with interna- 
tional credits? The result is a band 
called Slang, whose trippy, dance-ori- 
ented techno-pop songs are being 
heard in some pretty imaginative 
ways. The band is fronted by artist/ 
singer Kevin Maclvor, who adds vis- 
uals like painted screens and shark 
sculptures to the band's live shows. 
Drummer Nat Seidman is a studio 
wtz and has worked as an arranger slang 
and producer with Jon Secada. The 

band is filled out by guitarist Andy Goldman and Mark (Iggy) I )i Leonardo 

on bass. As good as the band is on disc, its live shows are theatrical, psychedelic 
blowouts, with projections and stage props that have everyone talking Slang. 
The band recently released a CD-3 and plans to release a full-length CD this 
year. Contact Kevin Maclvor at 305-764-3303. sandra schulman 
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New Orleans Jazz & Heritage Festival Stays True To Its Roots 



■ BY NICK MARINELLO 

NEW ORLEANS— It has been 25 
years since the first New Orleans 
Jazz and Heritage Festival brought 
250 musicians together to play to an 
audience half that size. As the event 
hit its quarter-century mark, an esti- 
mated 424,000 people occupied the in- 
field of the New Orleans Fair 
Grounds race track for seven days 
from April 21 to May 1, listening to 
more than 370 acts perform on nine 
stages. 

Beyond record-breaking numbers 
in both attendance and performers, 
this year also was distinguished by a 
commemorative prefestival second 
line parade in downtown New Or- 
leans. The festival, however, re- 
mained true to its roots in offering a 
mix of modern and traditional jazz, 
blues, R&B, Cajun, zydeco, gospel, 
country, and bluegrass, performed 
primarily by local and regional 
artists. Typically, there was a liberal 
sprinkling of big-name acts, too, in- 
cluding performances by Little Rich- 
ard, Aretha Franklin, the Band, 
Willie Nelson, the Allman Brothers 
Band, Boz Scaggs, Jimmy Buffett 
(w r ho was joined on stage briefly by 
Lenny Kravitz), Etta James, B.B. 
King, Randy Newman, Ry Coorier, 
and Robert Cray. 

While much of the festival seemed 
substantially unchanged from years 
past, executive producer Quint Davis 
says the event underwent an evolu- 
tionary transformation this year. 

"1 think this year was one of those 
landmark stepping stones that hap- 
pens to the festival every eight to 10 
years," says Davis, who believes that 
several logistical changes, including 
the doubling of the number of port- 
able toilets on hand, substantially im- 
proved the "functional reality" of the 
event. "Our goal is to focus the aware- 
ness of the world on the fundamental- 
ly noncommercial forms of music such 
as jazz, gospel, and zydeco, and have a 
festival this size. On another level, I 
think a lot of people have found out 
about the festival and have come to 
feel that the fcst is an important insti- 
tution for American culture." 

The festival also is an important in- 
stitution in the local economy. Ac- 
cording to an economic survey con- 
ducted last year, the 1993 New 
Orleans Jazz and Heritage Festival 
brought $139 million to the local econ- 
omy, with 41.8% of attendees arriving 
from out of town. 

Beyond the numbers, and even the 





Among the many artists participating 
in the recent New Orleans Jazz & 
Heritage Festival were, clockwise from 
top left, pianists Ellis Marsalis and 
Ahmad Jamal; sax player Donald 
Harrison and trumpeter Jon Faddis; 
Aretha Franklin; Little Richard; Marcia 
Ball; C.J. Chenier; and drummers Max 
^ Roach and Jason Marsalis. (Photos: 
Melody Mineo) 



performances themselves, the festi- 
val also serves as a kind of water cool- 
er for the industry, where the buzz of 
shop talk is music to everybody's 
ears. Here then, are some random 
notes collected from around the festi- 
val: 

• Look for a CD compilation of rare 
Greg Allman tracks to be released be- 
fore the end of the year as part of 
PolyGram's Chronicles series. The 
compilation is being assembled by the 
Allman Brothers' tour manager and 




archivist. Kirk West. "I spend weeks 

at a time in the vault at PolyGram, 

people's garages, and other places, 
just sorting through tapes," says 
West, who also plans to create a mail- 
order label, licensed by PolyGram, 
through the band's fan club. "Every 
two to four months, we'll put out clas- 
sic concerts such as live at the Fill- 
more, Watkins Glen, and New Or- 
leans Warehouse," added West, who 
predicted that the direct-mail CDs 
will be available by October. 




• Marcia Ball will have a new re- 
lease on Rounder this summer titled 
"Blue House," which will feature a 
cover of Professor Longhair's "Red 
Beans" as well as eight original tunes 
by Ball. A regular performer at the 
jazz festival, vocalist/pianist Ball de- 
livers New Orleans R&B with a Texas 
twang. "Blue House" was recorded at 
Willie Nelson's Pedernales studio in 
Austin, Texas. "There's a country- 
club atmosphere at the studio," says 
Ball; "it's kin da like 'cut and putt.' " 



• Bluesman Buddy Guy also has 
been recording in Austin. According 
to road manager Frank Gallagher, 
Guy has been laying down tracks with 
Double Trouble for an upcoming CD 
on Silvertone. Guy also will make a 
live recording of sets played during 
May at Irving Plaza in New York and 
at his Legends club in Chicago. 

• AJ Jarreau did not perform at the 
Fair Grounds but was in town to at- 
tend a Qwest/Warner Bros, party 
promoting "Tenderness," a longform 
video from Warner Reprise Video 
that will accompany his new Qwest al- 
bum of the same name. The video, 
which features interviews and 10 of 
the album's 12 tracks, is scheduled for 
release May 24. 

• Also at the Warner party was 19- 
year-old trumpeter Derrick Shezbie, 
whose first CD, "Spodie's Back," will 
be released on Qwest/Reprise May 
10. Shezbie, a New Orleans native 
who has been a player in the Rebirth 
Brass Band, was signed by Qwest 
CEO Quincy Jones. "Spodie's Back" 
was produced by Delfeayo Marsalis, 
brother of Wynton and Branford 
Marsalis, and features Branford on 
saxophone as well as family patriarch 
Ellis Marsalis on piano. 

• Producer/musician Harold Bat- 
t is! r, who teaches with Ellis Marsalis 
in the University of New Orleans' jazz 
studies program, has just released "A 
Tribute To Edward Blackwell" on his 
AFO (All For One) label. Battiste, 
who played saxophone with Blackwell 
in the American Jazz Quintet in the 
mid-'50s, described the late Blackwell 
as "the spiritual leader for us young 
players." The CD features a live 1958 
performance by the quintet. 

• Fans of modern New Orleans jazz 
can look forward to a new release by 
the Tony Dagradi Trio on the local 
Turnip Seed label. The trio features 
James Singleton on bass and Johnny 
Vidacovich on drums. 

• During the festival, local diva 
Wanda Rouzan introduced a CD ti- 
tled "It's What I Do" on her own 
Huckle Buck Records label. Rouzan, 
a staple of local clubs and musical the- 
ater, including a long-running por- 
trayal of Billie Holiday, gathered 
some of the city's hottest players for 
the session, including Scott Goudeau, 
Wardell Querzeque, David Torka- 
nowsky, Chris Severin, Herlin Riley, 
and Carl LeBlanc. 

• A hub for much of the indepen- 
dent distribution on the festival 
grounds was the Sound Warehouse 

Continued on page -U 



V Must ■*■■> for '94! 

Billboard's 1994 Record Retailing Directory 

"Outstanding source material... on invaluable tool in 
seeking new opportunities". nrnm impel Marketing. 

Billboard's 1994 Record Retailing Director)' provides the accurate 
information you need to reach record retailers and sell them your 
products and services. 

Relied upon by the entire record and video industry, Billboard's 1994 Record 
Retailing Directory contains over 7,000 listings of full-line record stores 
featuring chain stores, chain headquarters and independents. 



fft*. 



ltcc« 



Packed with comprehensive listings that give you the information you require to 
reach record retailers.. .phone and fax numbers, store names and addresses, 
chain store planners and buyers. Plus the 1994 RRD packs all this essential 
information into one compact 6x9 directory — 
so It's easy to handle and take on the road. 

Industry leaders agree — 
this source of reliable information is too valuable to be without. 
To order your copy at $125 plus $4 shipping and handling 
($10 for international orders) call 1-800-344-7119 or (908) 363-4156. 

Or send check to: Billboard Directories, Dept. BDRD3014, 
P.O. Box 2016, Lakewood, NJ 08701. 

Get a jump on your competition! Order bulk copies for your entire 
sales staff and marketing team — call us today for special rates! 
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SAMPLE Of RETAIL STORE AND RACK SALES REPORTS COLLECTED. ■ 
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ARTIST TITLE 
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* * * No. 1 

FRENTE! MAMMOTH'ATLANTIC 92390AG (9 9&15.98) 


★ * * 


MARVIN THE ALBUM 


2 


2 


2 


LINDA DAVIS ARISTA 18749 19.98/15. 98) 




SHOOT FOR THE MOON 


CD 


3 


14 


THE MAVERICKS mca 10961 (9 <W15 9Bi 




WHAT A CRYING SHAME 


( 4 . 


4 


29 


ADAM SANDLER WARNER BROS 45393 I9.9B/1 5.981 


THEY'RE ALL GONNA LAUGH AT YOU 


(X) 


5 


63 


BIG HEAD TODD It THE MONSTERS • giantiufprbe ;44»W8i9 9 


1)5 981 SISTER SWEETLY 


e 


6 


8 


12 GAUGE STREET LIFE 75439/SCOTTI BROS (9 98/15.981 




12 GAUGE 


; 


; 


16 


ME'SHELL NDEGEOCELLO mavehck/sire 45333WB (9.98/1598) 


PLANTATION LULLABIES 




14 


50 


DOUG SUPERNAW bna mi ii- is 9*13 .98) 




RED AND RIO GRANDE 


CD 


12 


30 


BLACK MOON WRECK 7002*/NERVOUS I9.9B/)5 9S) 




ENTA DA STAGE 


10 


9 


12 


PAVEMENT MATADOR 92J43VAG (10 98/14 98) 


CROOKED RAIN, CROOKED RAIN 


11 


8 


4 


JIMMIE VAUGHAN EPIC 57202 (10 98 Ea !5 981 




STRANGE PLEASURE 


QD 


18 


23 


GABRIELLE GO'DISCSAONDON 28443/PLG 19.96/13.98) 




GABRIELLE 


QD 


22 


34 


MARTINA MCBRIDE RCA 66288 19.98/15-981 




THE WAY THAT 1 AM 


CM) 


20 


15 


PRONG EPIC 53019(9 98 E0715 98) 




CLEANSING 


15 


15 


14 


MASTA ACE INC. DELICIOUS VINYL 92249*/AG (9.98/1 5 98) 




SLAUGHTAHOUSE 


(Ji) 




1 


PAUL WELLER GO>DISCSA.ONDON828513^LGI109B/I5.98 




W.I Xi WOOD 


17 


11 


3 


OFFSPRING EPITAPH B6432* (85*14 98) 




SMASH 


11 


17 


21 


JEFF FOXWORTHY warner Bros 45314 (99*1598) 


YOU MIGHT BE A REDNECK IF... 


19 


29 


5 


SUBDUOES high STREET 10323/WINDMAM HILL (9 98/15.98) 




ANNUNCIATION 


20 


23 


29 


EIGHTBALL & MJG suave oooi 19 9*15 98) 




COMIN' OUT HARD 



The Heatseckers chart lists the best-selling tittes by new and developing artists, defined as those who have never appeared in (he 
top 1O0 ol The Billboard 200 chart, nor in the top 25 ot the Top R&B AJDums or Top Country Albums chart, nor In the top live 
of any other Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are 
' ly ineligible to appear on the Heatseefcers chart All albums are availabie on cassette and CD, 'Asterisk indicates vinyl LP 
. O Albums with the greatest sales gains. C 1994, Billboard/BPI Communications. 
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ANOTHA LEVEL PRIORITY 53867' 19 96/15 98) 


ON ANOTHA LEVEL 


22 


19 


4 


KOKANE RUTHLESS 5512*/RELATIVrTY (9 9BVI6 96l 


FUNK UPON A RHYME 


23 


25 


24 


HADDAWAY ARISTA 18730 <9 9oVI5.9B) 


HADDAWAY 


24 


16 


10 


SASS JORDAN mca lOMOtf 98/1598) 


RATS 


25 


10 


9 


ETERNAL emi 23212/CRG (iq 9*15 98t 


ALWAYS & FOREVER 


26 


26 


4 


CELLY CEL sick wid' it 1724 ie.9evi 3.981 


HEAT 4 YOAZZ 


27 


30 


42 


URGE OVERKILL GEFFEN 24529* {9 98/13 98) 


SATURATION 


29 


2? 


5 


SAUSAGE PRAWN SONCV1NTTRSCOPE 92361. 'AG ( !Q St&'lS 9B!' 


RIDDLES ARE AROUND TONIGHT 


29 


24 


5 


FRENTE! MAMMOTH 0056 16 98.9 98> 


LABOUR OF LOVE 


30 


31 


4 


IRIS DEMENT WARNER BROS 45493(9 98/15 98) 


MY LIFE 


31 


32 


40 


BROTHER CANE V[RGIN87797<998V1398) 


BROTHER CANE 


QD 


— 


2 


STUTTERING JOHN Atlantic 82S42*,ag uo 9*Vi 5 98) 


STUTTERING JOHN 


33 


34 


2 


KATEY SAGAL virgin 39543 (9 98/15 98) 


WELL- 


34 


35 


38 


CRY OF LOVE Columbia 53404 i9 98EC/i5 9e> 


BROTHER 


35 


33 


10 


RACHELLE FERRELL Manhattan 93769*camtol 19 9&13 9bj 


RACHELLE FERRELL 


QD 




2 


PRIMAL SCREAM 5IRE JSUaWARNER BROS (9 98/15 98) 


GIVE OUT BUT DON'T GIVE UP 


37 


21 


15 


OCTOBER PROJECT zpk 53947 (9 98 eo/is 98i 


OCTOBER PROJECT 


(3D 





10 


MAZZY STAR CAPITOL 98253 1 10 98/15 98) 


SO TONIGHT THAT 1 MIGHT SEE 


39 


28 


22 


THE AFGHAN WHIGS elektrasisoi ho 98/15.98) 


GENTLEMEN 


40 


40 


9 


SAM PHILLIPS VIRGIN 39438 (9.98/13 981 
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BILLBOARDS WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART 



BY CARRIE BORZILLO 



CAMPAIGNING HARD: 
Hard Core Marketing has put 
together a retail campaign for 
two touring Zoo Entertainment 
metal acts: Crowbar and 
Varga. 

The marketing company tar- 
geted 300 retailers with cus- 
tom-designed "Get Greedy 
Wallets." The photo or busi- 
ness card sections of the black, 
velcro wallets contained photos 
of the bands, a Hard Core Mar- 




Do. Next Plateau/ffrr 
dance act I To I scores 
prominent placement in the 
steeper comedy hit, 
Gramercy Pictures' "Four 
Weddings And A Funeral," 
with their first single, 'The 
Right Time." The song is No. 
90 on the Hot 100 this week. 
The A/rreterdarn-based trio s 
debut is due this summer. 



keting executive's business 
card, a business card highlight- 
ing Crowbar's single "No Quar- 
ter," from its self-titled debut 
on Pavement Music/Zoo (with a 
quarter, dime, nickel, and 
penny attached), and a card 
highlighting Varga's "Self Pro- 
claimed Messiah," a track from 
its debut album, "Prototype." 

Other items in the wallet in- 
cluded tour dates, biographical 



information on the bands, and 
a to-do list informing retailers 
about a "buy two, get one free" 
offer at CD One Stop, Bassin 
Distributors, and Abbey Road 
Distributors through May. 

This campaign promoted 
Crowbar's tour with Pantera 
and Varga's tour with Greta. 
However, the two Zoo acts 
have teamed for a tour of their 
own, which began May 11 and 
runs through June. In addition, 
Pavement Music/Zoo released 
another Crowbar album, the 
"Live + 1" EP, 
March 29. 

Lost texan 

Souls: The third al- 
bum (and Epic de- 
but) from Austin, 
Texas, favorite 
Soulhat, "Good To 
Be Gone," show- 
cases the heavier 
side of the quartet's 
blues-based funk 
sound, which is of- 
ten described as ZZ 
Top meets the Red 
Hot Chili Peppers. 

The Nick DiDia- 
produced album is 
the No. 6 best-sell- 
ing Heatseeker title 
in the South Central region and 
is bubbling under the Heat- 
seekers chart. 

Soulhat was named rock 
band of the year at the 1993 
Austin Music Awards. 

The band is in the middle of 
a four-week club tour, which 
wraps up June 6. No stranger 
to the road, Soulhat has opened 
for Blues Traveler, Big Head 
Todd & the Monsters, Wide- 
spread Panic, and Aquarium 
Rescue Unit on regional tours 
in support of its last album, 
"Outdebox," which originally 




High Volume. LA.-based 
rapper Volume 10's debut, 
"Hip-Hopera," on Immortal/ 
RCA is seeing healthy gains 
in the Pacific and East North 
Central regions. The album, 
produced by KPWR LA.'s 
Baka Boy 2, is No. 62 on the 
Top R&B Albums chart, and 
the first single, "Pump," is 
No. 41 on Hot Rap Singles 
this week. 



REGIONAL HEATSEEKERS #1 



MOUNTAIN 
Mg H«od Todd t Th» Moraten, Sate) Sweetly 





NORTHEAST 
Adorn Sondtof, They're AH Gonna Laugh At 



You 



EAST NORTH CENTRAL 
Undo Davis, Shoot For The Moon 



IK 



WEST NORTH CENTRAL 
Big Hood Todd > The Morntwv Sorer Sweetly 



PACIFIC 
FRtNTE!, Marvin The Album 





MIDDLE ATLANTIC 
FRENTE". Marvin The Album 



SOUTH ATLANTIC 
l26oug». 12 Gouge 



SOUTH CENTRAL 
Linda Davs, Shoot For Trie Moon 



THE REGIONAL ROUNDUP 



Rotating top-10 lists of best-selling titles by new & developing artists. 


WEST NORTH CENTRAL, 
t . Oi s H«a4 Toi3t M OT.trr 5 Sister Sweetly 

2. The Mavericks, What A Crying Shame 

3. Adam Sandler. They're All Gonna Laugh. 

4. FRENTE*. Marvin The Album 

5. Linda Drrit, Shoot For The Moon 

6. Doug Sufwruw. Red 4 Rio Grande 

7. Pavement Crooked Rain 

8. Martin* McBrldt. The Wa r That i Am 

9. The Indians, tndisnnm 
10. Peter HlnamelmM, Stai 


MIDDLE ATLANTIC 

1. FRENTE'. Marvin The Album 

2. Black Moon, f -iM Da Stage 

3. Stuttering John, Stuttering John 

4. Mam Seedier, They're All Gonna Laugh .. 

5. Me'Shell NdegMcefls, Plantation Luiiab.es 

6. Paul Anr. Wild Wood 

7. Urge Over tilt. Saturation 
B. Pavement. Crooked Rain 
9. Prong. Cleansing 

10. Big Head Todd. 1 Monster*, Sisier Sweetly 



and save radio until we have 
the right momentum." 

The album will be in Tower's 
listening posts in June. A pro- 
motional six-song live CD will 
be used as an added-value item 
at retail to cover the June tour 
dates. Two-song cassette sam- 
plers and stickers also will be 
handed out to concertgoers. 



riOAD WORK: Zoo/Praxis 
country act Shaver has just be- 
gun a three-month tour 
through July 31. The band re- 
cently wrapped 
up a tour with 
Willie Nelson 
and Waylon Jen- 
nings and per- 
formed its new 
single, "Georgia 
On A Fast Train" 
from "Tramp On 
Your Street," on 
"Late Night 
With Conan 
O'Brien" May 4 
and on TNN's 
"Music City To- 
night" May 9. 
The videoclip is 
in hot shot rota- 
tion on CMT . . . 
550 Music/Epic 
act Eve's Plum 
heads out on the road with Dig 
May 20. 



was released on Spindletop 
Records in October 1992 and 
rereleased on Epic in Sep- 
tember 1993. 
Ari Martin, Epic product 



manager, says, 'This is a live 
band in the mold of Big Head 
Todd and Spin Doctors. We 
want to follow that blueprint of 
letting their live shows build, 



Hatching ON: Recently 

formed American Empire Rec- 
ords, distributed by Priority 
Records, is hoping to branch 
punk outfit Flycatcher out of 
its Amherst, Mass., base with 
its debut album, "Ovulation." 

Label president Joe Grillo is 
planning extensive touring and 
a heavy push to college radio 
with the emphasis track, 
"Sound," to break the band. 

"Their local success is all tied 



down now," says Grillo. 
"They've been playing here for 
a few years and are local favor- 
ites. We're just trying to 
spread it, and move them along 
and out of the Northeast." 

The trio performed at the 
"Loud Music Festival," a punk, 
hard rock, and metal gathering 
in North Hampton, Mass., in 
March, which landed the group 
a load of positive press in the 
regional music papers. 




Making Noise. Country- 
infected folk singer John 
Gorka's fourth album, 
"Out Of The Valley," on 
High Street/Windham Hill 
Records is packed with an 
all-star cast including 
Mary-Chapin Carpenter, 
Kathy Mattea, and Leo 
Kottke. The clip for the first 
single, "Good Noise," has 
been added at CMT. 



The 17-song album was pro- 
duced by Jimmy Destri of 
Blondie fame. 

Additional reporting tvas pro- 
vided by Brett Ativood with as- 
sistance provided by Silvio 
Pietroluongo. 
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A New Thang' From Ex-Girlfriend 

Reprise Quartet Sharpens Image With 2nd Set 



■ BY J.R. REYNOLDS 



LOS ANGELES— When Ex-Girl- 
friend returns with its second Reprise 
set, "It's A Woman Thang," it will 
boast stronger vocals, additional pro- 
ducers, and a sexier sound. The label 
believes the enhanced package will 
help the group fulfill its commercial 
promise. 

"It's a women-of-the-'90s thing," 
says group member Stacy Francis of 
the album. "You always get the man's 
take on matters of romance. Well, our 
album talks about things from 
women's point of view. We think it's 
good to offer a sensual perspective 
from a woman's side." 

Monica Boyd, Tisha Hunter, and 
Julia Roberson round out the group. 
Francis suggests that they may have 
misstepped regarding the group's im- 
age on its last album. "Last time out, 
we wore big jeans and boots." says 




EX-GIRLFRIEND 



Francis. "I think that because En 
Vogue came out a year earlier, people 
weren't ready for boots and jeans, so 
maybe we were ahead of our time. I 
also think that we didn't come strong 
enough with that look, because TLC 
came right after us and went over- 
board with that hard gear, and every- 
body accepted it" 

"Their original image was kind of 
tomboy-ish and very hip-hopish — 
very street," says Carolyn Baker, VP 
of A&R development for Reprise. 
"Now it's street-sexy, but more femi- 



ARTIST DEVELOPMENTS 



RILEY GETS READY 

MCA Records hopes the career path 
of vocalist Melvin Riley, formerly lead 
singer with Ready For The World, will 
wind toward success similar to that 
realized by members of New Edition 
who embarked on their own solo 
efforts. 

"From a sales point of view, we're 
looking forward to Melvin doing even 
better as a soloist than he did as a 
member of the group— just like the 
members of New Edition did," says 
A.D. Washington, senior VP of 
promotion and marketing for MCA. 
^^^^^^^ The label plans a 

J June 21 release for 
Riley's solo debut, 
\ "Ghetto Love." 
\ Explaining his 
* decision to go solo, 
J Riley says it was a 
matter of wanting 
I to try things that 
riley did not fit the 

concept of the 
group. "I wanted to express things 
musically that didn't work with Ready 
For The World," says Riley. 

"It wasn't because of anything bad 
happening in the group — we're all still 
good friends," he says. "It's just that as 
part of a group I couldn't do everything 
I wanted to because there are also the 
considerations and opinions of the 
other band members." 

Riley wrote and produced or co- 
produced all the tracks and played 
many of the instruments on "Ghetto 
Love." 

Ready For The World hit it big on 
MCA in the early "80s while the 
members of the band were still teen- 
agers. The six-member group has 
recorded four albums, delivering along 
the way the No. 1 R&B hits singles "Oh 
Sheila" and "Love You Down." The 
band released its most recent album in 
'92. 

Riley says an eventual solo career 



wasn't part of his agenda early on with 
Ready For The World. 'The solo thing 
was not really in my mind," he says: 
"But as time moves forward, you 
mature and evolve. It just sort of 
happened." 

Riley reports that Ready For The 
World is back in the studio working on 
new material and that he maintains 
production ties with the band. The 
group was one of the forerunners of the 
sensuous, sexy ballad genre that is 
popular today. 

In fact, the first single off the new 
Riley release is a ballad, "Whose Is It," 
which goes to radio May 23. 
Washington says the song "has a street 
edge and will appeal to hip-hoppers and 
the consumers from the 18-plus 
[demographic J." 

"It's a natural R&B radio song," says 
Washington. 'There's a lot of realism 
to the lyrics, and it's an everyday, 
simple kind of ballad. People buy into 
records quicker if words to a song 
contain common, everyday messages." 

The single will be accompanied by a 
videoclip, which the label will work at 
BET, the Box, and regional outlets. 
"We're also hoping to get play at MTV 
eventually, and maybe VH-1." 

Washington adds that "Whose Is It" 
has attractive crossover potential. "We 
already have [top 40vrhythm crossover] 
looking at it," he says. In addition, he 
says the best way to reach top 40/ 
mainstream is to get a hit song on 
R&B radio. "Once you do that, it's a 
natural pop choice." 

Washington says that despite the 
success Rilev realized as lead singer 
with Ready For The World, MCA's 
marketing campaign will not focus on 
that aspect of his recording career. 

"We want radio to get all the way 
into Melvin," says Washington, "We're 
promoting him as if he had never been 
with Ready For The World. We don't 
want there to be any confusion." 

J K KEYNOIJW 



nine. 

Baker admits the act's first album 
was not as successful commercially as 
the label might have hoped, hut 
stresses that Ex -Girlfriend's image 
change was not a result of that first 
album's mixed results. "It wasn't 
about what we could do to change 
their image — it was more about the 
girls maturing and evolving." 

Full Force handled production 
chores for the first album, but the 
team's efforts were supplemented on 
the new set, which will be released 
July 19. Says Francis, "We're still 
with their production organization, 
Forceful, but we worked with differ- 
ent producers, and because of it we 
got to sing more, which gave us a 
chance to show greater vocal range 
(Continued on next page) 




A Musical "Treat." Elektra Entertainment artist Angela Winbush celebrates the 
release of her self-titled album at a party in Los Angeles. Her current single, "Treat 
U Rite," has reached the top 10 on Billboard's R&B Singles chart. Her upcoming 
single is a cover of Marvin Gave s "Inner City Blues." Shown, from left, are radio 
personality Frankie Crocker; Winbush; Ronald Isley, Winbush's husband; and Joe 
Morrow, Elektra VP of urban marketing. 



Al Jarreau Tries A Little Tenderness' 
On New Live Set From Warner Bros. 



UN HIS LATEST SET from Warner Bros., five- 
time Grammy-winning vocalist Al Jarreau feels he 
has captured some special moments. The album, 
"Tenderness," was recorded live over five days be- 
fore an intimate studio audience. 

The album is not Jarreau's first live recording, but 
he considers it unique, largely because much of the 
material was fresh. "The earlier [live recordings] 
were typical, in that a band — any band — or any art- 
ist out on tour could 
have recorded them." 

But for the new al- 



Rhythm 



bum, he says, "We did 
standards like 'Sum- 
mertime,' 'Go Away Lit- 
tle Girl,' 'Try A Little 
Tenderness,' and 'Save 
Your Love For Me.' 
Plus, we did a couple of 
completely new songs: 
'Dinosaur' and 'Wait 
For The Magic* The re- 
sult is that two-thirds of 

the album is brand-new for the audience. And that's 
very atypical of a live project." 

Jarreau also says the experience was special 
thanks to the artists assembled for the project. "I've 
never had a billion-dollar band to play with," he says. 

Jarreau had worked with each of the players be- 
fore, but "we've never performed together in one 
place and at one time." He credits producer/bassist/ 
musical director Marcus Miller as being "the cap- 
tain of the ship." 

Other players on the project include Joe Sample, 
acoustic piano; Eric Gale, electric guitar; Paulinho 
da Costa, percussion; PhilHpe Saisse, synthesizers; 
and Steve Gadd, drums. 

Jarreau says the most challenging thing about the 
project was to bring al) the busy artists together and 
rehearse for four days on material that they had 
never recorded before. 

"I was looking to do a different kind of project that 
brought together really gifted players, who had as 
their common thread the ability to fit their talents 
and sensibilities to the situation, and do their best 
work in that particular situation," he says. 

Jarreau also treasures his experience working 
with opera singer Kathleen Battle on the album. 



"She has such an immense voice — but she's so very 
tiny," he says. "She's got all the courage in the world 
to jump in with these jazz people." 

As we all know, opera and jazz are about as differ- 
ent as night and day — specifically in that classical 
opera is stringent in style, requiring disciplined ad- 
herence to every written note, whereas jazz is just 
the opposite, encouraging artists to "go out" and be 
as creative as possible. 

So for Battle to be in 
the midst of what might 
have been perceived as 
undisciplined artists 
must have been unset- 
tling. But Jarreau says 
Battle found her own 
methods of improvising. 
"She created on her own 
[some] riffs that weren't 
written, and I bet you 
won't be able to tell the 
places that she did it." 
Jarreau is planning to 
begin a world tour in Europe next month. In August, 
he returns stateside to headline the first-ever na- 
tional Playboy Jazz Festival tour. In late fall, he will 
resume his own tour in the Far East. 




by J. R. Reynolds 



M, 



lUSIC MONITOR: Give a listen to Zane Massey 
& the Foundation's "Soul Of Grand Central." The 
Bart Records set features a scrumptious assortment 
of easy listening, jazzy tracks. Massey's sax play pa- 
ces the cruisin' grooves, particularly on "Hip Hop 
Jazz," which features a friendly rap line. Also in- 
cluded are Latin sounds that will energize your soul. 
And to top things off, the album cover art features 
cool black-and-white photos of Grand Central. 



HMPLIFICATION: The $10,000 check that was 
presented by the Arista Reaching And Teaching 
campaign for BET's community education program, 
BET On Learning, also included contributions by 
Denise Brown-Noel; Whitney Houston's manage- 
ment firm, Nippy Inc.; and Robyn Crawford's 
Angelway Artists Inc. 
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TITLE Mil ARTIST 

LABEL S NUMBfifcDiSTR BUTT.G .ABFl ™" 










* * ★ NO. 1 * ★ * 

GOT ME WAITING ♦ HEAVY D. & THE BOYZ 

ICI IT) UPTOWN 5481VMCA 3 w«4a « No 1 


CD 


s 


14 


3 


* * * Greatest Gainer* * * 

REGULATE WARREN G. & NATE DOGG 
ICI OCATH ROwflNTERSCOPE W28LVA6 


3 


2 


2 


17 


PLAYER'S BALL ♦ OUTKAST 

IC; IMI ;T> IXi LAFACt 2 40WJARISTA 


CD 




3 


9 


SWEET POTATOE PIE ♦ DOMINO 

ICMMI IT) OUTBUHST.'RAl T.'iOTCHAOS 


5 


3 


6 


11 


PUMPS AND A BUMP ♦ HAMMER 

F □ OlANT.HfWISt ,B2i BWARNtK 8HOS 


( 


6 


4 


25 


DUNKIE BUTT (PLEASE PLEASE PLEASE) • ♦ 12 GAUGE 

iC Ti 'Xi STREET LIFE '5373.3COTTI BROS 


7 


7 


5 


16 


BORN TO ROLL ♦ MASTA ACE INCORPORATED 

ICI IMI IT) [)f ILIOI.S *:NY„FAsrwf ST i . AFi 


I 


9 


8 


12 


COMIN' ON STRONG ♦ SUDDEN CHANGE 

C LASTWFST ■IKT'J A!) 


9 


10 


9 


14 


YOU KNOW HOW WE DO IT ♦ ICE CUBE 

CI ITI PRIORITY 53S47 


10 


8 


10 


14 


L.H.t.A.M • WU- 1 ANb ULAN 

C; IMI T) IX) LOUD 62B?9'RCA 


u 


11 


! 


15 


GIN AND JUICE • ♦ SNOOP DOGGY DOGG 

IC. IMI IT) ixi DLAI-) RtWlNlLK^l JFt -d ^ L S Alj 


12 


13 


11 


U 


SOMETHING TO RIDE TO ♦ CONSCIOUS DAUGHTERS 

IC: Hi SCAR ( ACE 513M.PRIOH IT 


11 


12 


18 


10 


WORKER MAN * PATRA 

IC) IMI IT) EPIC T72S9 


@ 


. : i 


42 


3 


8UCKT0WN OSMIF-N WESSUN 

(M) IT) WRECK 20O69', , N£RV0US 


® 


K 


19 


7 


1 GOT CHA OPIN ♦ BLACK MOON 

ICI Tl WRECK 2QOBWCHVOUS 


3D 


19 


20 


13 


IT AINT HARD TO TELL ♦ NAS 

ICI IMI IT) COLUMBIA 77385 


17 


14 


16 


11 


PLAY MY FUNK ♦ SIMPLE E 

IC Hi Fl BEACON lOCOA.FOA 


11 


17 


38 


3 


BACK IN THE DAY ♦ AHMAD 

(C) IMI T) IXI GIANT.'RtPR HE 132I7WARNEP BROS 


® 


NEMf> 


1 


LKLXJKLYN IHt LKlHJKLYN UUULitKb 

C I/1A :ilKj; 


20 


15 


1/ 


15 


ITS ALL GOOD ♦ HAMMER 

OlOi T S A'iT OE"RlSE 1 S2 ' 1.'iVf.t ( £ .; H R3E 


2j 


20 


13 


18 


WHATTA MAN A ♦ SA.LT-N-PEPA FEATURING EN VOGUE 

C'lTl x: NEXT PLATA i :"iM,:-;iN -~7 'WlG 


(22) 


NEW|> 


1 


D. ORIGINAL ♦ JERU THE DAMAJA 

F ill PAYDAY [ raR 7022 


(23) 


26 


24 


8 


BACK IN THE DAY 0 ILLEGAL 

[C! [DXMMTI ROWDY 1 5031 ARISTA 


24 


22 


21 


10 


ELECTRIC RELAXATION ♦ A TRIBE CALLED QUEST 

E Mi ■ .,VF .121 79 


a 


18 


12 


24 


CANTALOOP (FLIP FANTASIA} • • US3 

IC! Hi IXI BUE NOTE 4494iCAPlT0l 


dD 


NEW ► 


1 


HERE IT IS, BAM! TAG TEAM 

ICI ID) ITI LIFE 79S2CVBE11MARK 


27 


21 


15 


6 


GANG STORIES ♦ SOUTH CENTRAL CARTEL 

Ml Ti OA1.CHAOS 773A8',C0LI)MBIA 


28 


27 


22 


11 


JUST ANOTHER DAY ♦ QUEEN LATIFAH 

IC) IMI IT) 00 MOTOWN 2233 


29 


24 


23 


14 


MASS APPEAL ♦ GANG STARR 

IC) ITI CHRYSALIS Mill 'ERG 


39) 


28 


30 


23 


FREAKS/I-IGHT (ALRIGHT) ♦ DOUG E. FRESH 

i M J l Tl IXI OFF ^Tl-Fn 44CI r jBT*.'ISLANEJ 


31 


29 


26 


]3 


I'M OUTSTANDING ♦ SHAQUILLE O'NEAL 

ICI ITI (XI JIVE 42201 


32 


30 


V 


15 


ON AND ON ♦ SHYHEIM 

ICI ITI VIRGIN 38415 


dD 


36 




2 


WARRIOR'S DRUM KING JUST 

'Ci iTl BLAO Fin- 27491.SELECT STREET 


34 


31 


35 


37 


WHOOMP! (THERE IT IS) A 4 ♦ TAG TEAM 

CiiM'.Tl T LIFE "900 1 'BEL ARK 


35 


25 


25 


12 


HEY D.J. ♦ LIGHTER SHADE OF BROWN 

(Cl ITI MERCURY 858 402 


(3D 


42 




2 


FLOW ON LORDS OF THE UNDERGROUND 

(M) (Tl PENDULUM 58146TERG 


(37) 


41 


49 


3 


FANTASTIC VOYAGE ♦ COOLIO 

Mi 1T1 F TOMMY BOY Fj] 7' 


38 


35 




2 


CEASE ft SECKLE ♦ BORN JAMERICANS 

Ci iM .11 riFllF O'.IS '.'1NY1,.FASTV.E^T 9*;-n; AG 


39 


32 


31 


14 


CAPS GET PEELED ♦ DFC (DUET WITH MC EIHT) 

Cn.Mi.ri (A. ASSAULT'S G SFA" 987 J I AG 


C40) 


44 


36 


8 


HOW ABOUT SOME HARDCORE ♦ M.O.P. 

XI (Tl SELECT STREET 25027 


41 


K 


32 


6 


PUMP ♦ VOLUME in 

Cl (MKT IMMORTAI F=2B44.'RCA 


42 


33 


28 


8 


PAPA'Z SONG ♦ 2PAC DUET WITH MOPREME 

IC) (T) IX) WTERSCOPE 9S303/AG 


(D 


43 


4; 


4 


SO TOUGH ♦ FREDDIE FOXXX 

Ci - F.Ayi'iR uluT 7746&EPIC 


44 


i) 


33 


15 


IF THAT'S YOUR BOYFRIEND ♦ ME'SHELL NDEGEOCELLO 

r i ,:rv .t i i <. iiAvrfM- n. •-. i n ( I >■ i .v*n-.r" u nrn-v. 


a 


40 




5 


TUC CUIT IC DCAI a CAT IAC 

1 Ht bnl 1 la KtAL t rAI JUL 

<C1 [Tl RELATIVITY 12U 


(© 


NEWI> 


1 


YOU GO GIRL ♦ THE NEW 2 LIVE CREW 

:c> <mmti iLx.i : 


® 


NEWI» 


1 


U GO GIRL TAG TEAM 

■ , , H=l MA*h 


48 


34 


34 


15 


IT ALL COMES DOWN TO THE MONEY ♦ TERMINATOR X 

Cl iM.. .Tl iVALC'i-ui, " ■ L*_-s.:CLJMg A 


® 


50 


43 


4 


TEARS ♦ DA KING & 1 

Ci i'D: (Mi 7 ROWDV 3 5C'Z7 ARISTA 


® 


RE-EHTHT 


15 


MONEY IN THE GHETTO ♦ TOO SHORT 

(Cl (T) JIVE 42195 
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U.S. Court To Rule On Funkadelic Songs 

Two Publishers Dispute Ownership Of Clinton Classics 



I BY CHRIS MORRIS 



LOS ANGELES — A federal judge in 
New York is in the process of sorting 
out who controls the publishing rights 
to songs on four classic Funkadelic al- 
bums reissued last year by LA-based 
Priority Records. 

In January. Priority filed a com- 
plaint in U.S. District Court in New- 
York, seeking a determination whether 
Southfield, Mich. -based Bridgeport 
Music Inc. or L.A. -based Tercer 
Mundo Inc. is the rightful owner of 
copyrights to songs penned by Funka- 
delic leader George Clinton. 

According to the Priority filing, the 
label licensed the masters to four late- 
70s Funkadelic albums — "Hardcore 
Jollies," "One Nation Under A 
Groove," "Uncle Jam Wants You," and 
"The Electric Spanking Of War Ba- 



bies" — from Tercer Mundo last Au- 
gust (The albums, originally issued by 
Warner Bros., were reissued by Prior- 
ity last fall.) 

Priority previ- 
ously had deter- 
mined through the 
U.S. Copyright 
Office's registry 
that Bridgeport 
controlled the 
copyrights to the 
songs contained 
on the albums, and 
agreed to make 
quarterly royalty payments to the firm. 
Bridgeport claimed it obtained rights 
to the songs from Clinton through as- 
signments in 1982 and 1963. 

However, an attorney for Tercer 
Mundo contacted Priority in Sep- 
tember, alleging that Bridgeport had 




obtained the rights to the compositions 
"by way of a forgery'." and that pay- 
ments to Bridgeport would be made 
"at your peril." Tercer Mundo claimed 
it had rights to Clinton's publishing, 
citing agreements signed by Clinton in 
1981 and 1992. 

Following the initial District Court 
filing, attorneys for Priority filed a 
memorandum with the court. "We put 
in our position that favored Tercer's 
view of the situation," says Priority's 
attorney James E, Daniels. 

The disputing parties in the case 
have since filed their evidence in fed- 
eral court, and Judge Lawrence 
McKenna must now decide which com- 
pany holds the publishing at issue. 

"My hunch is that [a decision will 
come] soon, but there's no way of forc- 
ing the judge to decide one day or the 
next," Daniels says. 



REPRISE'S EX-GIRLFRIEND SHARPENS IMAGE WITH SECOND SET 

(Continued from preceding page) 



( ) Records with the greatest sales gains this week, ♦ Videodip availability. • Recording Industry Associate** 
ot America (RIAA) certiltcation lor sales c4 500.000 units. A RIAA certification for sales of 1 million units Catalog 
no. is for cassette single. 'Asterisk indicates catalog number is tor cassette ma*i-singVe. cassette single unavailable. 
(C) Cassette single availability (D) CD single availability (M) Cassette man-single availability. (T) Vmyi mani singte 
availability. (X) CD maxi-single availability. B 1994. Billboard/BPI Communications, and SoundScan, Inc. 



this time." 

Initially, Baker says, the group had 
trouble finding the right kinds of 
songs for the album. "They had com- 
pleted recording, but weren't satis- 
fied with the end product, so we 
scrapped a lot of the tracks and went 
out in search of some additional pro- 
ducers who brought in some new 
ideas, which really energized the 
project." 

Baker says the final product fits 
the sexier image. "Before, it was 
more tell-it-like-it-is. Now it's about 
being in control, but from a more sexy 
point of view. We're offering a 
broader selection and styling, in part 
due to the various producers on the 
project." 

Other featured producers are mul- 
tiplatinum talent R. Kelly, newcom- 
ers Tricky & Sep, Paul Walker, Hid- 
den Agenda (a Full Force-discovered 
New York team), and Carl Sturken 
and Evan Rogers, who produced the 
first single, "X In Your Sex." 

Ex-Girlfriend also got its feet wet 
in co-production and songwriting on 
"It's A Woman Thang." Says Francis, 
"We wrote the song 'Take Me Away,' 
and we're planning to become more 
involved in songwriting, so we got a 
publishing deal with Wamer/Chap- 
pell. It's great having more control 
with our careers." 

In its absence of more than tw o 
years, Francis says Ex-Girlfriend has 
grow r n more than just musically. 
"Business-wise, we've developed, 
too," she says. "We've changed man- 
agement and now work with Ramon 
Hervey, who's what we really needed 
because he's helped give us direction 
through his input. He's always com- 
ing up with creative ideas that keep 
us moving forward, and that's part of 
why this album turned out so well." 

Eric Thrasher, VP of black music 
promotion for Reprise, reports that 
promotion at top 40/rhythm and top 
40/mainstream will follow closely be- 
hind R&B radio, or "it will be right 
there with us when 'X In Your Sex' 
drops May 31 to radio." 

In order to boost word-of-mouth on 
the set. Thrasher says, "We'll be re- 
leasing it to college radio earlier — on 
May 24 — along with issuing vinyl to 



the mix show guys and clubs." The re- 
lease also will be preceded by a video- 
clip that will be serviced "to all appro- 
priate outlets, including BET, the 
Box, and MTV." 

"You'll be seeing a lot of visuals 
during this campaign," he adds. 
"We'll be heavily using retail posters, 
mailers, as well as drops for radio. 
You will definitely know that Ex-Girl- 
friend is out there." 

Reprise's Baker says, " 4 X In Your 



Sex' is the first single because the 
track offers a certain sexiness, and 
young people are really into that kind 
of song right now." 

The thing Ex-Girlfriend loves most 
is performing, and Baker says the la- 
bel is planning to take the group out 
on the road for a concert tour. 
'They're anxious to get out there," 
she says. "We're looking for a fall 
tour at the earliest. Our priority right 
now is getting out the music." 




Dangerous Trio. Dangerous Records chief Ronnie Phillips, who assembled 
members of the Los Angeles gangs Bloods and Crips for the album "Bangin' On 
Wax," has just completed a new set featuring Tweedy Bird Loc The album, 
"Gangsta Tweed — No Holds Barred," will be distributed by Pump/Quality 
Records. Phillips, center, fine tunes the project with co-producer Dueke Fingaz. 
left, and Tweed. 




CDalbum 1011-2 

Cassette album 101 1-4 

Cassette single 1 01 0-4 

12 Inch single 1010-1 



C-r-our Records • Distributed by Raging Bull 3500 West Olive. Suite 950. Burbank. CA 91S05 
PH 818.955.7060 FX 818.955.7059 
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THIS 
WEEK 


LAST 


2 WKS 
AGO 


WKS. ON 
CHART | 


TITLE 

PRODUCER {SONGWRITER) 




ARTIST 

LABEL I NUMBER DISTRIBUTING 1 ABEl 


CD 


3 


7 




* * * NO. 1 * 

BACKS, FORTH IM>N>I 

R.KELLY (R KELLY) 


* 


* 

♦ AALIYAH 

. - 1 a ' ■ i - ".: 


2 


1 


1 


16 


BUMP N' GRIND* 

R KELLY (R.KELLY) 




♦ R. KELLY 

IC) IT) (XT JIVE 42207 


CD 


7 


8 


10 


TOU MEAN THE WORLD TO ME 

LAftfJ i! '..>.'S',,r.'. . M't n:,.HA-.iffl. I [i >.'VhM 




♦ TONI BRAXTON 

(Q (O) (Ml (V) LAFACE ?.4064(ARISTA 


© 


4 


4 


7 


ANYTHING (FROM 'ABOVE THE RIM*) 

B A MORGAN (B A MORGAN) 




♦ swv 

ICl HIV) (XI HCA 62834 


s 


2 


2 


13 


I'M READY 

BAflYE A:.t : W :v IBABYFACE) 




♦ TEVIN CAMPBELL 

(C) (D) (V) QWEST 1B2G4/WARNCR BROS. 


i 


5 


i 


12 


THE MOST BEAUTIFUL GIRL IN THE WORLD 

+ .RICKYP. I-? 1 ) 




♦ ■f 

(C) ID) (T) NPG 72514/BELLMARK 


7 


6 


3 


10 


GOT ME WAITING 

PROCKd YANDROSS "lAV 1 " PCX* i; l SMOOTH] 




♦ HEAVY D. 4 THE BOYZ 

(C) (T) UPTCWN S48IEVMCA 


CD 


9 


- 


2 


YOUR BOOT'S CALLIN' 

R KELLY (R.KELLY) 




♦ R KELLY 

- T « i JIVE 42220 


> 


8 


5 


11 


FEENIN' 




♦ JODECI 

ICI (T) UPTOWN S4824AICA 


© 


11 


10 


9 


PART TIME LOVER/I'M STILL IN LOVE WITH YOU H-TOWN/AL B. SURE! 

SUW,SvnNGIGREENJAO(SON,MrrCH£U.,SVYING,PEARSONl IO (Ml IT) (A) DEATH ROW.INTLRSCOPI ■ - 


ii 


10 


9 


13 


TREAT U RITE 

C BOOKER (C BOOKER1 




♦ ANGELA WINBUSH 

(C) (M) iT) ELEKTRA 64S62 


© 


15 


27 


6 


WILLING TO FORGIVE 

BAfiYf ACf D SIMMONS (BABYrACE O SIMMONS , 




♦ ARETHA FRANKLIN 

(C) EDI (M) (Tl ARISTA 1 2680 


13 


12 


11 


10 


HOW DO YOU LIKE IT? 

K SWEAT f SCOTT (K SWEAT -. SCOTT) 




♦ KEITH SWEAT 
(C) IMI IT) DO ELEKTRA 64595 


® 


20 


31 


5 


REGULATE (FROM "ABOVE THE RIM'l 

WARREN G. (WARREN G..NATE DOGG) 


♦ WARREN G. & NATE DOGG 

CI DEATH RDW/INTERSCOPE 96? BO 1 ATLANTIC 


© 


11 


20 


10 


OLD TIMES' SAKE (FROM 'ABOVE THE RIM1 

N MILIERIMIUFR, BRACE STRONG 


♦ SWEET SABLE 

IC) (D DO STREET LIFE 7538CVSCOTTI BROS 


© 


17 


17 


7 


LOVE ON MY MIND 

) DUPRl.M ; tA| • ' LI —l '.' ! 


4> XSCAPE 

(C) (Ml W EVI EX) SO SO DET 7743EVCOIUMBIA 


17 


13 


16 


9 


SWEET POTATOE PIE 

DJ BATTLE CAT ( DOMINO, K GILLIAM) 




* DOMINO 

ICI IMI :T| OUTBURST.RAl 7735LVCHAOS 


It 


14 


14 


.17 


BELIEVE IN LOVE TEDDY PENDERGRASS 

CALLOWAr „'.l: ICAILOWAY, CALLOWAY. PENDERGRASS. BECKKAMI (C) (T) ELEKTRA 64574 


® 


24 


24 


8 


1 BELIEVE 

)AM. LEWIS IHARRiS. LEWIS ■■ -->,>. i: ■ .v.: : . - r.M - 


♦ SOUNDS OF BLACKNESS 

(CI (T) (A) • : i- iPl : IIVE 7446 


20 


19 


12 


15 


PLAYER'S BALL 

ORGANIZED NOLTE (OLfTKAST. ORGANIZED NOIZE) 




♦ OUTKAST 

ICHMKTI |X) LAFACE 2^4060, ARISTA 


21 


16 


15 


24 


U SEND ME SWINGIN' 

MINT CONDITION (K.LEWIS) 




♦ MINT CONDITION 

(C) IT) PERSPECTIVE 7439 


22 


21 


22 


10 


PUMPS AND A BUMP 

BAIUERGFAU. HAMMER 1 HAMMER, DUE CE DUECE.BAIUERGEAU.CUNTONI 


♦ HAMMER 

(CI ID) (T) IV) (XI GIANT 1 82 lEvREPRISE 


© 


41 


55 


4 


★ * * Greatest Gainer/Airplay * * * 

1 MISS YOU ♦ AARON HALL 

,'jCAU'HEN 0 LAL 1 1 "tN. A "AlL A.*A MlA 


® 


26 


26 


11 


ROUND AND ROUND 

G. JON ES.RW ATKINS (G JONES.R WATKINS} 




♦ GLENN JONES 

ICI ATLANTIC 87265 


25 


22 


21 


14 


COMIN' ON STRONG ♦ SUDDEN CHANGE 

OA'MICPROFESAN ^ - . r.' ' ' MIC r:i " :l -■- ICI (Y) EASTWEST 98334 


28 


28 


23 


10 


MY LOVE 

O HALL (K GREENE. D HALL) 




MARY J. BLIGE 

, ; uptown ■ - , si, 


27 


23 


19 


14 


DREAM ON DREAMER ♦ THE BRAND NEW HEAVIES 

BRAND NEW HEAYlES ID AUSTIN, N DAVENPORT) lC: VI ;': i*j ^fLIOOUS VINT', %.>;> FASTWEST 


@ 


53 


84 


3 


♦ ★♦Greatest Gainer/Sales*** 

1 SWEAR *> ALL-4-0NE 

D. FOSTER IFJ MYERS. G BAKER) (O (V) BLlTZZ 8'241'ATLANTlC 


@ 


29 


36 


9 


WORKER MAN 

C DILLON .A KELLY (D SMITH, A KEUYI 




♦ PATRA 

ICI IMI IT) EPIC 7752? 


® 


34 


50 


5 


I'M NOT OVER YOU 

S. HURLEY IS HURLEY J PRINCIPLE M DOC) 




♦ CE CE PENISTON 
IC) (Tl AIM M7AVWRSPTCTIVE 


31 


25 


13 


14 


AND OUR FEELINGS 

BABYFACE.L A RtlD.D SIMMONS IBABYFACE D SiMMONSI 




• BABYFACE 

(O(V)EPIC 77394 


32 


27 


18 


15 


GONNA LOVE YOU RIGHT (FROM 'SUGAR HILL ) 

* ANDES ANDES T K JONES.W LAHEY1 




♦ AFTER 7 

(CI (Dl BEACON 10O0CVFOX 


© 


47 


97 


3 


SENDING MY LOVE 

NAUGHTY BY NATURE IR.NUEFVI U.E, NAUGHTY BY NATURE) 




♦ ZHANE 

(CI (O) (D ILLTOWN 22427MOTOWN 


® 


35 


43 


3 


CANT GET ENOUGH 

BABYYACE (BABYEACE J ROBINSON, 




♦ EL DE8ARGE 

(C) (D) REPRISE 18155 


35 


30 


28 


12 


YOU DON'T WANNA MISS 

W VYEUMAN LW WELLMAN S PAYNE) 




4> FOR REAL 

AAM 0:,3)PfRSPICT|VI 


© 


48 


— 


2 


EASE MY MIND 

SPEECH (ARRESTED DEVELOPMENT) 




♦ ARRESTED DEVELOPMENT 

ICI ID) (T) CHRYSALIS 58 1 5BERG 


37 


32 


33 


9 


WHAT GOES UP ♦ MAZE FEATURING FRANKIE BEVERLY 

FBCVERLY (F BEVERLY ' -KV) (C) WARNER BROS 1 823? 


M 


33 


35 


11 


ALL OR NOTHING 

JOC (K E4ILLER.KDE.D T GERRELl) 




♦ JOE 

(C) (Tl MERCURY 858 21 1 


39 


38 


30 


21 


I'M IN THE MOOD 4> CE CE PENISTON 

SOULSHOCK.KARUN (S NIKOLAS. B S1LBEY.SOULSHOCK.KARLIN.CUTFATHER) (C) (M) (T) TV) AIM 046LVPERSPECTIVE 


40 


37 


37 


25 


DUNKIE BUTT {PLEASE PLEASE PLEASE) • 

K EVANS.D MICHERY.D GRIGS8Y (1 PINKNEY.R GORDON) 


♦ 12 GAUGE 

(C) (D m STREET LIFT 7S373«COTTI BROS 


41 


36 


32 


16 


YOU KNOW HOW WE DO IT 

Q D III (ICE CUBE Q D II] 




♦ ICE CUBE 

(C) I PRIORITY 63847 


42 


31 


25 


16 


NEVER FORGET YOU/WITHOUT YOU • 

BABYFACE.M l^AREV V i WMCNE HAM " EVANS 


♦ MARIAH CAREY 

(C) CD) (Mi IT :V) ' XI COLUMBIA 77358 


43 


43 


38 


12 


BORN TO ROLL 

ASC ONE il: ::i FAN. A a bhCnvn.i mcsh T J KELSJEI 


♦ MASTA ACE INCORPORATED 

: iv :•: Pfuaous vinyi - - 


44 


39 


34 


18 


STAY 

N.LOWIS (M STEVENS. B.KHOZOURI) 




♦ ETERNAL 

(C)(M)(D(XI EMIS8113/ERG 


45 


42 


44 


14 


CREAM. (CASH RULES EVERYTHING AROUND ME) 

PRINCE RAKFEM WU TANU f l AN 


♦ WU-TANG CLAN 

(O (MKT) (X) LOUO 6282SYRCA 


46 


40 


39 


19 


GROOVE THANG 

NAUGHTY BY NATURE CNEUFVIULE.NAUGHTY BY NATURE, RUSH EN, MIMS) 


♦ ZHANE 

ICI ID) (M) IT) ILLTOWN 2228/MOTOWN 


@ 


51 


59 


6 


LEAVIN' 

TONY'TONMTONE! IR WIGGINS J SMITH) 




♦ TONY! TONI! TONE! 

(C) (V) WING 855 762/MERCURY 


a 


15 


41 


17 


GIN AND JUICE • ♦ SNOOP DOGGY DOGG 

: h *.' , SNOOP DOGGY DOGG.DR ORE) (C) [MIlTXXl DEATH ROWYNTERSCOPE 983 1 B/ATlANTIC 


® 


60 


51 


11 


ELECTRIC RELAXATION (RELAX YOURSELF GIRL) 

A TRIBE CALLED QUEST (J OAVIS.A MUHAMMAD.M TAYLOR) 




♦ A TRIBE CALLED QUEST 

IC)(T)(XIJIVE42I79 



WEEK 


LAST 

WEEK | 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE 

sscil _clr snr.y.VM-SH 


ARTIST 

LABtL & NUMBtFLDISTRIBUllNli LABEL 


50 


46 


46 


14 


YOU DON'T LOVE ME (NO. NO. NO) 

STEELY.CIEV1E (O.PfNNI 


♦ DAWN PENN 

IO (T) DO B*G BEAT 9831 L/ATLANT1C 


51 


50 


40 


14 


RIBBON IN THE SKY 

■i Kicsf :\ mi „L- , 


♦ INTRO 

(CI IT) ATLANTIC 87269 


© 


66 


68 


3 


OUTSIDE YOUR DOOR 

DGAMSON.M NOEGEOCELL 0 M NOEGEOCEllO) 


ME'SHELL NDEGEOCELLO 

,T. MAvERICK-ilftE [SI ^vRFPlVISf 


© 


NEW[> 


1 


★ * * Hot Shot Debut * * * 

THE RIGHT KINDA LOVER ♦ PATTl LABELLE 

J.JAM.T LEWIS (J H ARWS.T . L EW1S , A. 6ENNETT - NC SJJY . J WRIGHT) C) (V) MCA W673 


54 


56 


52 


11 


SOMETHIN' TO RIDE TO (FONKY EXPEDITION) 

PARIS (PARIS) 


♦ CONSCIOUS DAUGHTERS 

ICI a; SCARFACE 5385 1, -PRIORITY 


® 


57 


62 


8 


SATISFY YOU ♦ DAM ION "CRAZY LEGS' HALL WITH CHANTE MOORE 

B.LOREN (B lOREjN) 4C)(M) 1 1 SILAS M572/MCA 


© 


65 


60 


7 


TAKE IT EASY 

* Jackson domini*' flex.voe pop a jActsoN,LSitNiaj.iR) 


DEBELAH 
(C) m ATLANTIC B7277 


© 


64 


70 


4 


SOMEONE TO LOVE 

mint condition clwaddcui 


♦ MINT CONDITION 

IC) PERSPECTIVE 7454 


58 


54 


47 


20 


WHATTA MAN A ♦ SALT-N-PEPA FEATURING EN VOGUE 

HWOR i ■ v <X1 NEXT PU-TEAU'lONDON 857 ■ 


© 


59 


58 


12 


IT AIN'T HARD TO TELL 

LARGE PROFESSOR (W.P.Mrtur. l .S.XlNESl 


♦ NAS 

C >' T i COLUMBIA 77385 


© 


61 


61 


7 


1 GOT CHA OPIN 

DJ EVIL DEE, MR WALT IK BLAKE.W DEWGARDC.E DrWGARDEI 


♦ BLACK MOON 

(C) CD WRECK 20O83iNERVOUS 


61 


58 


56 


9 


PLAY MY FUNK (FROM "SUGAR HILL*) 

D.WIGGINS D WIGGINS.E WIL11AM5I 


♦ SIMPLE E 

1'.": ': :■ BEACON \r.yy. 


62 


49 


42 


19 


(LAY YOUR HEAD ON MY) PILLOW 

TONY TON ITTON El CTCHRISTIAN.O WIGG NS H WIGGINS) 


♦ TONY! TONI! TONE! 

(CI IV) WING 8SS 26LVMERCURY 


© 


68 


80 


4 


BACK IN THE DAY 

KENDAL * * >■ r '■ 


♦ AHMAD 

(0 (M, IT) IX) GIANT 1821 7. 'RE PRISE 


64 


62 


57 


9 


I'M GONNA MAKE YOU MINE 

S HURLEY IM WILLIAMS. J. MCALLISTER C SAVAGE 1 


♦ TANYA BLOUNT 

id p;;lydor Bi!i 'jH-vplg 


© 


67 


67 


4 


1 WISH 

J DOUGLAS (GABRlELLf J DOUGLASSI 


GABRIELLE 

ic> itigo'Discs'LONOon Bl- ■ r .; :j PI r. 


66 


52 


48 


17 


BECAUSE OF LOVE 

J JAM.T LEWIS, J JACKSON (J.JACKSON , J HARRIS lll.T LTWIS) 


♦ JANET JACKSON 

<C) m (V) 00 VMOM 38*22 


67 


55 


49 


11 


WHEN 1 NEED SOMEBODY 

T-EWI^ ■ T LEWIS) 


♦ RALPH TRESVANT 

(C) ID; IV) MCA 5*804 


® 


93 


96 


3 


(SEEK AND YOU'LL FIND) THE KINDA RIGHT BABY 

T.TAUOR.C FERRAR fT-TAYLOR) 


♦ GROOVE U 

(C) IT! BIG BEAT 98300/ATLANT1C 


© 


90 




2 


BUCKTOWN 

evil DtT, mo walt i r :f.v.,fi-T-: d vi-r, t williamsi 


♦ SMIF-N-WESSUN 

(M) (Tl WRECK 20O69',NERVOUS 


® 


75 


87 


3 


FANTASTIC VOYAGE ♦ COOLIO 

OOBBSTHC WINO tlVEXDOeBS,AirXANDER.BEAVERSXR^ ID OQ TOMMY BOY 617* 


® 


78 


76 


12 


HEY DJ. (FROM *MI VIDA LOCA") 

R GUTIERREZ (S HAGUE. M MCLAREN, L PRICE. R LARMNS.R GUTIERRCi.B 


♦ LIGHTER SHADE OF BROWN 

RAMIREZ) <0 (T) MERCURY 8M 402 


® 


NEW* 


1 


CROOKLYN (FROM *CROOKLYN") THE CROOKLYN DODGERS FEATURING SPECIAL ED 

A TRIM CALLED QUEST (E.K ARt!HtR> BLAKE.D LLEAHJ DAVIS,* MUHAWMAD) ICI MCA 54837 


73 


63 


54 


15 


IF THAT'S YOUR BOYFRIEND (HE WASN'T LAST NIGHT) ♦ ME'SHELL NDEGEOCELLO 

A8ETTS W.NKGEOCEUO) (C) (O) CD (V) 00 MAVERIOVSIRE 1 832EVREPRISE 


® 


NEW* 


1 


D. ORIGINAL 

OJ PflCMICR IK jCMVIS.C MARTiNi 


♦ JERU THE DAMAJA 

IC) (Tl PAYDAY 702J,TFRR 


75 


70 


65 


6 


COMPUTER LOVE ZAPP & ROGER FEAT. SHIRLEY MURDOCK & CHARLIE WILSON 

^ -Ri'LTMAr, •WljUTWAN,^ MMRV:.;;.;: (C) (Dl REPRISE 18251 


76 


71 


69 


17 


IT'S ALL GOOD 

HAMMER, THE WHOLE 9 IHAMMEH.THE WHOLE 9,DtUCE DEUCE) 


♦ HAMMER 

'(..mL'I :■ IVIGIA.N! .BZ/l.'HEPRISE 


© 


83 


92 


3 


TRIPPIN' 

G LCVERT t Mi: mvlA.':. IG LEVERT [ NiCMOLAS. T. SCOTT) 


KEITH WASHINGTON 
ICI QWEST I81TVWARNERBROS 


© 


84 


83 


4 


DOME 

OSHIPP..; -i ■■■( ,i. (DSHIPP : hi "■ -;i [: ^ mi --iVi 


TROOP 

CM) BUST IT 9001- 


79 


73 


64 


14 


MASS APPEAL 

DJPREI/I :: ; K LLAW.C MARTIN} 


♦ GANG STARR 

(C) IT) CHRYSALIS 561 UftRG 


80 


69 


53 


12 


JUST ANOTHER DAY 

S I D. { D . OWENS.APAC HE) 


♦ QUEEN LATIFAH 

!C (M! iT /"OTO^N 2223 


11 


79 


88 


11 


FREAKS/I- IGHT (ALRIGHT) 

DOUG E ERESH CREW 


♦ DOUG E. FRESH 

■•,' : ' ! GEE STREET 440 ' ■ ' 


® 


82 


90 


4 


100% PURE LOVE 

THE BASEMENT BOYS IC A ■■ ' CxJUUl.Ai 1 UAVl^J StEINHOUHj 


♦ CRYSTAL WATERS 

(C) IMI (T) (X) MERCUFTT 858 485 


S3 


81 


78 


5 


1 WANT YOU 

DANON' DANNY D h :OM n 


♦ JULIET ROBERTS 

lC>a>(X) REPRISE 18222 


84 


76 


71 


18 


QUIET TIME TO PLAY 

J.JAM.T, LEWIS (J HARRIS II T . EW1S.M horTON) 


♦ JOHNNY GILL 

MOTOWN 221h 


85 


74 


66 


7 


BREAK UP TO MAKE UP 

W DOWNING B BALDWIN (T Bl 1 . Kh' FT: h GAMBLE* 


♦ WILL DOWNING 

C i MERCURY 858 614 


® 87 




2 


I'LL REMEMBER YOU 

E WOLFF V BENFORD E WOL/F.S PIERSAI 


♦ ATLANTIC STARR 

ARISTA | ?fi7H 


® 


96 




2 


I'M SO PROUD 

R ISLEY.A WINBUSH ISLEY (C.MAYT1ELD) 


THE ISLEY BROTHERS 
lOWAflNER BROS. 18146 


® 


91 




2 


WARRIOR'S DRUM 

RNS [KING JUST) 


♦ KING JUST 

(C) (T) BLACK FIST 27491/SELECT STREET 


© 


95 


95 


4 


THE CLOSER 1 GET TO YOU 

DEN- DE N . HONEY OF AN O.MEl'BLU (J.MTUMC.R LUCAS) 


♦ FOR LOVERS ONLY 

(Cl MOTOWN 2237 


90 


86 




2 


JODY'S GOT YOUR GIRL 

D PATTERSON (D.PATTERSON) 


TIK TOK 

(M) COLUMBIA 77386* 


11 


72 


75 


9 


JOY 

KANGOL (KANGOL t THE CREATORS, DTN AMITE) 


♦ 7669 
IC) MOTOWN 2234 


® 


NEW* 


1 


irS YOU THAT 1 NEED 

M J POWELL '.' 'f ) V LANIER) 


GUESSS 

O WARNER BROS 18223 


© 


100 


93 


4 


BACK IN THE DAY 

C.WOLfE (L.EiDWARDS.J PHILLIPS.C.WOjLFO 


♦ ILLEGAL 

(C) ID) (M) m ROWDY 3 503 h ARISTA 


® 


94 




2 


CEASE & SECKLE ♦ BORN JAMERiCANS 

C THOMPSON (H PAYNE f> hOWELU (Cl(M)ni DELICJOUS VINYL 9a2BZtASTWEST 


95 


80 


77 


13 


ON AND ON 

RNS 1 A QUIKN.S.FRAWCLIN J WILSON) 


♦ SHYHEIM 

la (T) VIRGIN 38415 


® 


NEW ► 


1 


HERE IT IS, BAM! 

SWOIL'N.OC THE BRAIN SUPREME IS ROLL N.tK THE BRAIN SUPREME) 


TAG TEAM 

ICI ID) tT) LIFE ' -f:70 Hf t L VABK 


® 


NEW* 


1 


WHERE MY HOMIEZ 

LG LXPEHiENCt .L'.'RIDCR ill, IlL.a SKRATCH TONY P.) 


♦ ILL FEATURING AL SKRATCH 

■ MERCURY B58 463 


98 


92 


86 


15 


A DEEPER LOVE (FROM "SISTER ACT 2 ) 

C+C MUSIC FACTORY >'D COLE.R CuVILLXSJ 


♦ ARETHA FRANKLIN 

(CI IM) (T) (X) ARISTA 1 2657 


M 


85 


72 


6 


GANG STORIES 

PROOEJE (C.CALVJN.A PATTERSON. P PiTTS.B WE ST) 


♦ SOUTH CENTRAL CARTE! 

CM) CT) RAUCHAOS 77368**»LUMBIA 


IN 


77 


73 


6 


THE BELLS 

J JAM.T LEWIS ( E. STOVER, A GAYE.M.GA YE, 1. GOTO Y) 


COLOR ME BADD 
(C) (D) (V) WARNER BROS 18268 



C ) Recofds with the greatest 
the symbol. Catalog number us " 
(VI Vi-y si-g'e availability. IX) 



airplay and sales gains this week. ♦Videocltp availability. # Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 
for cassette single. ■ Asterisk indicates catalog number is for cassette maxi-singfe; regular cassette single unavailable. <C) Cassette single avai 
CD maxi-single availabi ity - B I'board.'BPI Comm..nii:alions. 



units. A RIAA certification for sates of 1 million units, with additional million indicated by a numeral following 
liability. (D) CD single availability. (M) Cassette maxi-single availability. <T) Vinyl maxi-single availability. 
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FOR WEEK ENDING MAY 21 , 1994 R&B SINGLES A-Z 



Hot R&B Airplay 

Compked from a national sample of airplay supplied bv Broadcast Data Systems' Radio Track service. 74 R&B stations 
areetectiDnic^ryrnonitor^24hotfsadav. 7 days a kveek Songs ranked try grass impressions, corr pvted fry cross 
referencing exact times of airplay with Arbrtron listener data This data is i/sed in the Hot R&B Singles chart. 



* 


s 


5 


TITLE 

ARTIST 1 1 ASf [/DISTRIBUTING LABEl 1 




B 

% 

ss 


* 


z 

i 
$ 


TITLE 

ARTBT (LABEL'DI5TRIBUTING LABEL! 


i 


i 




* * NO. 1 * * 


ii' 


4S 


Vi 


ALWAYS IN MY HLART 

IEV1N CAMPBELL " : - tX .", i 


■ i I'M READY 

. . AFIFRfu JV<F,TV,H> f. 


X 


43 


6 


WORKER MAN 

PATRA (EF 


X 


3 


23 


YOUR BODY'S CALL I N 




44 


6 


ALL OR NOTHING 

JOE (MERCURY) 


r 


4 


9 


ANYTHING 

SWVIFJCAI 


41 


33 


20 


GROOVE THANG 

ZHAW OUTOWWrWOTOWN) 


i, 


7 


15 


YOU MEAN THE WORLD TO ME 

TON) BRAXTON ILAFACE/ARISTA) 




59 


2 


90'S GIRL 

RlAC'iX.lft. l.KAPFRi'RCA! 


5 


Z 


23 


BUMP N' GRIND 

R KEEL. IJIVtl 


43 


39 


12 


YOU DONT WANNA MISS 

FOR RFAl IA4M/PCRSPECTIYFI 


x 


t 


5 


BACK & FORTH 

AALIYAH (BtAOKGROUNDiJrvE) 


44 


35 


13 


COMIN' ON STRONG 

X'DLXN CMANOE : 




6 


:i 


TREAT U RITE 

ANGELA WWeUSH [ELEKTRA) 


Si 




| 


THE RIGHT KINDA LOVER 

PATH LABELLE IMCM 


■ 


5 


16 


FEENIN' 

JCDLC iLFTOWI. 


46 


48 


4 


OUTSIDE YOUR DOOR 

MriHru 'jDrtiFccfi.o 


X 


11 


10 


GOT ME WAITING 

MFAVT D A THF POT/ ; UPTOW \AH :*:> 

U SEND ME SWINGIN' 

MINT CONDITION IPERSPECTTVEI 


47 


41 


49 


RIBBON IN THE SKY 

INTRO (ATLANTIC! 


10 


10 


25 


41 


34 


31 


(LAY YOUR HEAD ON MY) PILLOW 

"TOW 1 TONl TONE' IWINCMFRCIRY) 


ID 


12 


9 


PART TIME LOVER 


49 


38 


31 


SEVEN WHOLE DAYS 

T O^Ml BRAXTON At- A. .'".I'' ■ 


12 


9 


12 


THE MOST BEAUTIFUL GIRL.. 




50 


49 


B 


PUMPS AND A BUMP 

hammer - — 


SI 


17 


7 


OLD TIMES' SAKE 

SWEET SABLE (STREET UKAOOTTI bhos 


X 


58 


11 


ELECTRIC RELAXATION 

A TRiBE CALLED QUEST IJIVEI 


14 


13 


ic 1 BELIEVE IN LOVE 

13 I TEDtff PCNKRGRASSIELEKTRAI 


^; 


52 


7 


PLAYER'S BALL 

OUTKAST 'LAFACE'AfflSTAi 


38 


18 


7 


LOVE ON MY MIND 

XSCAPE i SO SO Df EitOLUMBIA'' 


2it 


53 


4 


LEAVIN' 

TONT> TONl" TONE' iWfWCUW*' 


16 


15 


16 


MY LOVE 

MARY J BLlGE (URTOWTWCA) 


54 


42 


15 


NEVER FORGET YOU 

MAR AH rA&i'iCOIUMBlAi 


17 


14 


10 


HOW DO YOU LIKE IT? 

AEITH SWEAT 1 ELEKTRA! 


55 


45 


24 


BECAUSE OF LOVE 

JANET JACKSON (VIRGIN) 


u: 


25 


3 


EASE MY MIND 

ARRESTED S>i *F1C MEM m.hH'-SAI S) 


56 


50 


10 


LOOK INTO YOUR HEART 

.vhh-jfy "OUoii.ir. ••.-I-".' ■■■ h- 




20 


8 
1 


1 BELIEVE 

SOJNDS OF BLACKNESS iPLFTSPtCll'.'E: 






1 


BOOTI CALL 

BLACKSTREET 1 INTERSCOPE/ATLANTIC) 


ZD 




ANYTIME. ANYPLACE 

JANET JACKSON IViRGNI 


56 


40 


2b 


SHHH 

ItV. WM-ci-LLL IQiVtsr.'WAH-lf.H BHDij 1 


21 


19 


14 


DREAM ON DREAMER 

-..v.; \. ,'. h[t. f 1 1 . d ■ vinyli 


59 


54 


14 


YOU DONT LOVE ME 

DA»VN BfMi ibig BEAT ATLANT C 


3D 


32 


4 


I'M NOT OVER YOU 

CE CE RENISTON lAAM-PERSPECTIVEl 


'60 




1 


THE KINDA RIGHT BABY 

GROOVE U (BC BEAT/ATLANTIC, 


23 


22 


5 


CANT GET ENOUGH 

■ r:-n.-.nr.( 


T. 


68 


? 


1 SWEAR 

IBlX/i'AILANIlO 


D 


31 


S 


WILLING TO FORGIVE 

ARETHA FRANKLIN (ARISTA) 




6; 


(4 




TAKE IT EASY 

DfBFlAM (ATIANT1C) 


25 


21 


13 


IT SEEMS LIKE YOU'RE READY 

R. KELLY UivEF 


S3 


51 


16 


YOU KNOW HOW WE DO IT 


26 


IS 


15 


AND OUR FEELINGS 

BABVFACE (EPIC) 


64 


65 


3 


SOMEONE TO LOVE 

MINT CONDITION (PERSPECTIVE, 


3D 


37 


2 


SENDING MY LOVE 

. F.V.- ii 1 1 UF.'.SWF 


65 


£0 


4 


MY HEART BELONGS TO U 

JCCEC1 i UPTOWTWCA) 


28 


23 


Id 1 HOW MANY WAYS 

[ TONl LWAXTON ILAFACE/ARtSTA) 


66 


66 


3 


1 WISH 

GABRIEL IE 1 CO'lXX'.vi ' JNDON'Pi r.i 


H. 


30 


10 


ROUND AND ROUND 

.1 1 V. in'.. MAI F'l 


17 


63 


10 


WHEN 1 NEED SOMEBODY 

RALPH TRESVANT [MCAj 


30 


28 


5 


REGULATE 

WARREN G. A NATE DOGG (DEATH ROW) 


66 


61 


25 


WHATTA MAN 

'SALTN.l>£pA,'EN VOGUE INEJtT PLAIEAUi 


31 


24 


21 


I'M IN THE MOOD 

CE CE ulnl-m. fau liiLiI'El Five 


6S 


62 


4 


WHAT ABOUT US 

>MfCi KIPTOyV^MCa; 


32 


27 


7 


SWEET POTATOE PIE 

3OWIN0 [CUT BURS T'RALCHAr/S) 


70 


67 


6 


I'M GONNA MAKE YOU MINE. 

TAMVA BlOUNT I POL fOOFt'PlGl 


3D 


47 


3 


DOGGY DOGG WORLD 

SNOOP DOGGY DOGG (DEATH ROW) 


71 


55 


15 


IF THAT'S YOUR BOYFRIEND 

ME^HELL NDEGEDCELLO (MAVERICW 


35 


56 


3 


1 MISS YOU 

AARON HALL ISILAS/MCA) 


X 


,5 


15 


SADIE 

R. KELLY (JIVE) 


35 


a 


18 


STAY 

[•["■,5 (..n.-tHc,: 


73 


69 


IS 


GIN AND JUICE 

SNOOP DOGGY DOGG 1 DEATH ROYVI 


n 


36 


8 


WHAT GOES UP 

MA7E FFAFURING FRANKIF lirMR.T ./.F 


X 




1 


HEY DJ. 

. ',-■■>- -HAL- Qt S^CWN IMtHCUHYl 


37 


29 


15 


GONNA LOVE YOU RIGHT 

AFTER ! IBEACON.TO*: 


IE 


- 


2 


IT'S YOU THAT 1 NEED 

GLIESSSii-vAI(NffiBTOS) 



C ) Tracks moving up the chart wth airplay gains, c, 1994 Billbo.iwti'BPI Communications 

HOT R&B RECURRENT AIRPLAY 





2 


3 


CAN WE TALK 

TEVIN CAM°Bil. "JV. ESF'.VAHNF F' °^:.:F 




3 


3 


NEVER KEEPING SECRETS 

BABVFACE (EPIC) 




1 


2 


CRY FOR YOU 

JOOECl IUPTCWN.FACAI 




4 


4 


YOU DONT HAVE TO WORRY 

MARY J BLIGE IUPTOWNLWCA) 




12 


2 


UNDERSTANDING 

■.s:f :; : iso sj si. l i con. lis a 




5 


1 


BETCHA'LL NEVER FINO 

CHANIA' SAVAGE [I [> RCA 




6 


4 


ALWAYS ON MY MIND 

SWV (RCAI 




9 


12 


HEY MR. D.J. 

7I.ANF 'F i Av.jR iiNITFP C 




7 


10 


RIGHT HERE (HUMAN NATURE) 

- F 




14 


23 


THAT'S THE WAY LOVE GOES 

JANET JACKSON IV RG:N 




8 


10 


ANNIVERSARY 

TONY 1 TCVNl' TONE! (WINGMERCURY) 




15 


12 


JUSTKtCKIN' IT 

i.::i.7.F| : j 6t I CO.. .MS . 






1 


SO MUCH IN LOVE 

ALL-A-ONE (BLITWATLAMICI 



14 


17 


9 


COME INSIDE 

NTRO ATLANTIC 


15 


IS 


8 


BREATHE AGAIN 

TONl BRAXTON (LAF AC E^ ARISTA) 


16 


13 


10 


SHOOP 

SAl T N PFPA [NEXT PLATEAU) 


17 


10 


9 


NEVER SHOULO'VE LET YOU GO 

HI-FIVE (JIVEJ 


IS 


20 


17 


ANOTHER SAD LOVE SONG 

FGNI BRAXFOMLAFACESARISTA! 


19 


11 


14 


DREAMLOVER 

MARIAM CAREY (COLUMEUAI 


20 


16 


3 


CANTALOOP (FLIP FANTASIA) 

JSO SLS: NO'S SF. TO. 


a 


21 


39 


I'M SO INTO YOU 

SWV (RCA) 


22 


19 


29 


LOVE NO LIMIT 

MAN. J SUOi UFIOA'N'F'CA 


23 


24 


30 


SHOW ME LOVE 

R08.NS IBIGBEAT/ATIANTIC) 


24 




24 


WEAK 

SWV (RCA) 


25 




; 


THE MORNING AFTER 

MAZE FEATURING FRANKIE BEVERLY 



RfKurrents are true which hai* appeared on the Hot R&B 
SirrgVes chart lor 20 weeks and rww dropprt tx*w Itw top 50 



TITLE (PutMisher - Licensing Org.) Sheet Musk Drst. 
100% PURE LOVE (Basennjnt Boys. ASCAP/C Water, 
ASCAP.'Potysram Int'l. ASCAP) 
ALL OR NOTHING (Zamba. ASCAP/Black Hani}. 
ASCAP/0 T Gerrei, ASCAP) CPP 
AND OUR FEELINGS (Sony Soop. BMIAcat, 
BMrVBoobn-Lcxi. BMlWarner-Iarnerlane. BMI) KL/YVBM 
AHtTHIHG (FROM ABOVE THE RIM) (Wamer- 
Tameflane. BM(/1nterscope Pe*rl, BMI/Bam Jams, 
BMI) WBM 

1 BACK t FORTH (Zornha, BMI/U Kdly. BMI) CPP 

93 BACK IN THE DAY (Rowdy Boy. ASCAP/Beane Tnbe. 
ASCAP/Nuthouse. ASCAP) 

63 SACK IN THE DAY (Interscope, ASCAP/ Ah mab. 
ASCAP/WB. ASCAP/Kenda!. ASCAP) 

6fi BECAUSE OF LOVE (Black Ice. BMI/Flyte Tyrrte. 
ASCAP) WBM 

18 BELIEVE IH LOVE fTed-On, BMI/Beck. BMI/K-Rob, 
BMiVCallocc, BMI/EMI. BMl/Sony, BMI/Screen Gems- 
EMI. BMI) WBM 

100 THE BELLS (Jotwle. ASCAP) CPP 
43 BORN TO ROLL (DAMASTA, ASCAP/Vairy White ASCAP) 

85 BRW UP TO MAKE UP (Warner Tanwrtane, BMI) WBM 

68 BUCKTOWH (Stolen Souls. ASCAP/Bjcktcwri. 
ASCAP.Bootcamp. ASCAP/Misam. ASCAP) 

2 BUMP H' GRIND IZomba. BM1/R Kalty. BMI) CPP 
34 CAN'T GET ENOUGH (Fcaf. BMl/Sony Songs. 

BMiyBnwritown Sound. BMIAab Yum, BMl/Sony. BMI) 
» CEASE i SECKLE (Chilled Out. BMI/Mudsbde. BMI) 

69 THE CLOSER I GET TO YOU (Ensign, BMt/Scarab. BMI) 

25 COMIN' OH STRONG (Rhythm lan, BMI/Suttfen 
Change, BMI/Ninteen Eighty, BMI/Mumo. BMI/Music 
Corp 01 America. BMI) 

75 COMPUTER LOVE (Iroutnun, BMI/Seia. BMI) 

45 C R.LA.M. (CASH RULES EVERYTHING AROUND 
MC) (BMC BMl/Wu-Tang. BMI) HL 

72 CROOKLYN (FROM CROOKLYN) (Special Ed 
BMI/Misam. ASCAPAargel Practice, ASCAP/Varry 
White. ASCAP/DAMASTA. ASCAP/Zoniba ASCAP/Jazz 
Merchant, ASCAP) 

94 A DEEPER LOVE (FROM SISTER ACT 2) (Cole. 
ASCAP/Chvillas. ASCAP/Virgin. ASCAP/tMl, ASCAP) HL 

79 DO ME (Strange Motel, ASCAP/Demane, ASCAP) 
74 D. ORIGINAL (Not Listed) 

27 OREAM ON DREAMER (My Dog Luna. 

ASCAP/DAR P , ASCAP/EMI April, ASCAP) WBM/Hl 
40 OUNKIE BUTT (PLEASE PLEASE PLEASE) (AMI. BMI) 
39 EASE MY MIND (EMI Blackwood BMI/Arrosted 

Oowlopment, BMI) HL 
49 ELECTRIC RELAXATION (RELAX YOURSELF GIRL) 

(Zomba. ASCAP/Jazz Merctiarrt. ASCAP) CPP 

70 FANTASTIC VOYAGE IT Boy ASCAP/Boo Daddy, 
ASCAP/Portiait-Solar, ASCAP/Circle L. ASCAP) 

9 FEENIN* (EMI April, BMI.OeSwng Mob. ASCAP) WBM.'HL 

91 FREAKS/I- IGHT (ALRIGHT) (Entertaimng, 
ASCAP'Tnterrxiiirtfi Scoegms Girts BMI) 

99 GANG STORIES (Straight Hangin Em, ASCAP/Geed 
Up. ASCAP/Peel Yo Capp! , ASCAP/Oef lam. 
ASCAP/Gangsta Wit Knowledge. ASCAP) 

48 GINAND)UICE(WB,AS»P/Suc«.ASCAP/Soni 
Tunes. ASCAP/Man- Knight ASCAP) WBM 

32 GONNA LOVE YOU RIGHT (FROM SUGAR HILL) 
(Keiande, ASCAP/Chapters V You. BMI/Sir Ricky. 
ASCAP/BMG. ASCAP/Maestro, ASCAP/Daily Double 
ASCAP/Polygram Intl. ASCAP) HI 
7 GOT ME WAITING (E Z Dttf-lt ASCAP/Pett Rxk. 
ASCAP/EMI. ASCAP/EMI Apnl. ASCAP/Unde Ronnies. 
ASCAP) WBM/TiL 

49 GROOVE THANG (Ninth Town, ASCAP/NauEhty. 
ASCAP/Baby fingers, ASCAP/Mms. ASCAP/Shown 
Breree,ASCAP/Fredd«Oee BMI) 

96 HEREITIS.BAMKAIvert.BMI) 

71 HEY DJ. (FROM Ml VtDA LOU) (Chansma. 
ASCAP/Warrwr- Tamerlane, BMI/EMI Blackwood, 
BMiyHip Hop To Pop, BMI/Hip Hop Loco, 
BMtTChrysalis, ASCAP) CPP/WBM 

13 HOW DO YOU LIKE ITT (Keith Sweat ASCAP/E/A. 
ASCAP/WB. ASCAP/ScottSYiie. BMI/EMI Blackwood. 
BMI) WBM/HL 

19 I BELIEVE IFIyte Tyrne. ASCAP/BridgeporL. BMI) WBM 

73 IF THAT'S YOUR BOYFRIEND (HE WASH7 LAST 
NIGHT) (W3me»-Tameriane. BMI/R evolutionary )azz 
Gianl. BML/NomarJ ■Notnafi, BMI) WBM 

60 I GOT CHA OPIN iS:nlen Souls ASCAP.^haws Of 
Brooklyn. ASCAP/Tarzet Practice, ASCAP/Misam, ASCAP) 

86 I'LL REMEMBER YOU (Elliot WolH , ASCAPj^MI Virgin. 
ASCAPZStacy Ptersa . BMl/Chrysalis. BMI) 

64 I'M GONNA MAKE YOU MINE (last Sore 
ASCAP/Trmd Coast. ASCAP) 

39 I'M IN THE MOOD (EMI Virgin. ASCAP/Steven And 

Brendofl, ASCAP/Cas»d*ia, ASCAP) HL 
23 IMi^YOU(MCA.ASCAJ>/ianHon.ASCAP/Swe«tness, 

BMI) HL 

30 I'M NOT OVER YOU (Last Song. ASCAP/Third Coast. 
ASCAP) 

5 I'M READY (Ecaf. BMl/Sony. BMII HL 

87 I'M SO PROUD Warner -Tamerlane, BMI) 

29 I SWEAR (Morgan Active. ASCAP/Rick Hall, ASCAP) 
WBM/CLM 

59 IT AIN'T HARD TO TELL (Large Professor, ASCAP/EMI 
April. ASCAP/lll Will, ASCAP/Skamatics. ASCAP) HL 

76 IT'S ALL GOOD (Rap « More BMf) 

92 IT'S YOU THAT I HEED (Desert Rain. ASCAP/Wrllow 
Girt. BMI) 

83 I WAHT YOU (Warner Tamertane, BMI/BMG 
ASCAP/Chrysalis. ASCAP) HL 

65 I WISH (Perfect BMtSPZ, BMltoxkr. PRSIrwtg. BMI) CPP 

90 WOTS GOT YOUR GIRL (Kan Starr. ASCAP) 

91 JOY (Hang s Thang BMI/Wlildesen. BMVB*g Troll. 
ASCAP) CPP 

80 JUST ANOTHER DAY (Queen LaMah ASCAP) 

62 (LAY YOUR HEAD ON MY) PILLOW (Potygram Int'l, 

ASCAP/Tony Torn Tone. ASCAP/Oango. ASCAP) HL 
47 LEAVIN' (Polygram Int'l, ASCAP/Tony Toni Tone, 

ASCAP, 'Dan go, ASCAP) HL 
16 LOVE OH MY MIND (So So Def, ASCAP/EMI Apnl. 

ASCAP/Full Keel. ASCAP/ Air Control, ASCAP) HL/WBM 
79 MASS APPEAL (Gifted Peart. ASCAP/lll Kid. 

ASCAP/EMI April. ASCAP! WBM/HL 

6 THE MOST BEAUTIFUL GIRL IN THE WORLD 
(Controversy, ASCAP/WB. ASCAP] WBM 

26 MY LOVE (Stone Jam, ASCAP/Tiess. Nitty & Capone. 
ASCAP/WB. ASCAP/MCA. ASCAP) 

42 NEVER FORGET YOU/WITHOUT YOU (Sony, BMI/Rye 
Songs. BMI/Ecat. BMI) WBM 
OLD TIMES' SAKE (FROM ABOVE THE RtM) (Nikke 
Ouz it. ASCAP/MCA, ASCAP/T abracadabra, ASCAP) HL 
OH AND ON (Blackrtyasta. BMl/J Wilson. BMI.HuggerJ 
Child. ASCAP) 



Billboard. 



FOR WEEK ENDING MAY 21, 1994 



Hot R&B Singles Sales 

Ccrrnpried from a nauonal sub-sample ot POS (poi i' :/ wit;, equipped key R&B retail stores which report number 
of unrts sold to SoundScan. Inc. This data is used in the Hot R&B Singles chart, 
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TITLE 

ARTIST _ABEL DiSl«l bi_ : '.Ij[»BLl 




5 
% 
I 




o 

i 


TITLE 

ARTIST {LASEL'TJISTRIBUTING LABEL] 








* * NO. 1 * * 




OD 


— 


l 


CROOKLYN 

'■X lXCOKL"'!' L'JC'jL^S 1 


'J) 


2 




AA^HIeSaWG^WI 1 wk-atWo, 1 




39 


41 


10 


TREAT U RITE 

ANGELA W1NBUSH (ELEKTRA) 


I 


1 


14 


BUMP N' GRIND 

R KELLY r/i 




40 


32 


\b 


IT'S ALL GOOD 

HAMMER (GIANT 'REPRISE) 


X 


4 


12 


THE MOST BEAUTIFUL GIRL... 

■f- "JPG Bi 1 [MARK 




41 




:fi 


WHATTA MAN 

SALT-N-PfXMrj II Nl iT 1-1 ill AM 


4 


3 


9 


GOT ME WAITING 

HEAVY O.&TK lin-.MUPTOWNililCAJ 




© 


'J. 


5 


1 BELIEVE 

SCONDS OF BIACAVF&5 ■ ■■ ■ 


:V; 


ID 




REGULATE 

WARREN t i. NATE DOGG (DEATH ROW) 




u 


— 


1 


SENDING MY LOVE 

7HANF ii' V if i/.'n 


g 


5 


It 


PLAYER'S BALL 

CJ-MX r LAF AC£.'ARiSTAl 




44 




12 


YOU DONT LOVE ME 

DAWN PENN 


: 


7 




ANYTHING 

•V. i MCA ' 




'4£ 




1 


O. ORIGINAL 

JERU THE DAMAJA > F F RR LC NDDN 


X 


15 


-j 


WILLING TO FORGIVE 

AReTHA fRANKUN 1 ARISTA) 




46 


4.] 


5 


ROUND AND ROUND 

GLENN JONES :*TI ANTIC! 


x 


13 




YOU MEAN THE WORLD TO ME 

TONl BRAXTON : a- r A["[;fl»viSIA 






Sfl 


5 


BACK IN THE DAY 

1', \ GA. iRCA'C'V'AH X A 


'"ir" 


9 


9 


SWEET POTATOE PIE 

DOMINO ii.V- I'i " i-.;. -..'. 




3 


54 


4 


I'M NOT OVER YOU 

Ct CE PENISTON tAAM/PERSPECTIVEl 


TP 
Si 


37 


2 


1 SWEAR 

ALL 4-ONE (8LIT?;. ATIANTIC) 




49 


44 


10 


ELECTRIC RELAXATION 

A TRIBE CALLED 'JUL 51 :J V- ■ 


12 


G 


10 


PUMPS AND A BUMP 

HAMMER iGIAjNTi'REPRISFi 




50 


33 


23 


CANTALOOP (FLIP FANTASIA) 

US3 (BLUE NOTE/CAPITOLI 


13 


n 


11 


I'M READY 

TEVIN CAMPBELL [QWEST -WARNER BROS .1 




81 


15 


£ 


COMPUTER LOVE 

7APP L ROGER -■" 3 -i SE'iVARNER aRC6 : 


14 


12 


27 


DUNKIE BUTT 

12 GAUGE (STREET HFE-SCOTTI BROS ) 








1 


HERE IT IS. BAM! 

TAG TEAM i li : L'BE.LLMAR-(| 


15 




9 


HOW DO YOU LIKE IT? 

KEITH SWEAT (ELEKTRA1 




53 


4? 




GANG STORIES 

■jl.FjX CtMRAL CARTEL 1 fHAXCHAn;.| 


16 


M 




FEENIN* 

XJDECI IUPTOWN/MCAI 




54 


5! 


21 


U SEND ME SWINGIN' 

V NT CONDITION 




17 




PART TIME LOVER/I'M STILL... 

H-TOVN'tL B SJHi i[X_AH HOW: 




55 


52 


u 


JUST ANOTHER DAY 

-- .ATI r AI< V r.T/.'.i 


18 


16 


[2 


BORN TO ROLL 

MASTA ACF INC i.Df LiClCJi VIN'LJ 




56 


« 


14 


MASS APPEAL 

GAN'j jIA^H 


C]J 


19 


!2 


COMIN' ON STRONG 

SUDDEN CHANGE (EASTWEST) 




.5L' 1 M 


li 


FREAKS/1 -IGHT (ALRIGHT) 

DOUG E. FRESH iLitT iTRTET iSlANDl 


20 


29 


4 


1 MISS YOU 

AARON HALL (SILAS>MCA> 




5B 


60 


14 


I'M OUTSTANDING 

SHAG'JVLt C NLAL iJI'.'t 


21 


2] 


14 


YOU KNOW HOW WE DO IT 

ICECUBE :Pfi ]R Tv; 






75 


2 


ALL OR NOTHING 

JOE (MERCURV) 


22 


M 




BELIEVE IN LOVE 

TEDDi P'r,l)FRC«ASS'> 1 - i 




&0 


ii 


13 


ON AND ON 

SHYHEIM (VIRGIN) 


22 


18 


14 


C.R.E.A.M. 

WU TANG CLAN l 




61 


59 


IS 


A DEEPER LOVE 

A^L'l-J 1 WAN M IN :Sh',;.!A:i 


24 


23 


lS 


GIN AND JUICE 

SNOOP DCGG*V OOC-3 i. ■: ■'■ 




12 


53 


17 


GROOVE THANG 

,'fANf HiTOWVMOTOWN.l 


25 


22 


1 1 


GONNA LOVE YOU RIGHT 

AFTER 7 :StALO\ : dt) 




11 


— 


1 


WARRIORS DRUM 

• rv3 JUST L' .A! " : X SELECT!' 


26 


26 


„ 


SOMETHIN' TO RIDE TO 

CC-NSrjLJS DAUGHTERS '■ V.RfACEl 




64 


61 


4 


YOU DONT WANNA MISS 

■r.R HiAL :A4M.'Pt»SPtCI Vi 


27 


24 


I 

1 


WORKER MAN 

PATRA lEP'C) 




65 


55 


5 


SATISFY YOU 

OAM ION "CRAZY LEGS" HALL 'S LASr/CA 


SB 


30 


•3 


LOVE Oft MY MIND 

i'iCAFT :,0 r :-j 3i' CO! I W3IA 




66 


57 


IS 


FUNK DAT WHY IS IT? 

SAGAT 1 MAXi 


29 


25 


IF 


NEVER FORGET YOU 

MARtAH CAHl - [COtuMBLAl 




67 


65 


53 


WHOOMP! (THERE IT IS) 

TAG TEAM 111' LVBELLMARK1 


30 


27 


S 


OLD TIMES' SAKE 

SWEI" SABI F . " 1 !r- ;:■', 




68 


58 


19 


I'M IN THE MOOD 

CE 1 ^ "tNix*'-''. iAi.r.* vtusctctivt 


31 


47 


2 


BUCKTOWM 

. '.■ ' ... ■ , 




69 


4S 


12 


HEY DJ. 

XHILX.Hi.it IX LiRlXVN i.MtHCUttl 


32 


33 


11 


AND OUR FEELINGS 

BABVFACE ItPKt 




70 


63 


S 


MY LOVE 

MARY J BL>GE 1 a- - r .. .■ ' l: - 


-Jl 


34 


7 


1 GOT CHA OPIN 

BLACK MOON (WRECK/NERVOUS! 






— 


1 


FLOW ON 

LORDS OF THE UNDERGROUND PlMh.l J'/: 


M 


y? 


13 


IT AIN'T HARD TO TELL 

NAS COLUMBIA) 




02) 


73 


2 


100% PURE LOVE 

CH*'L-TAl WATtfj !MtRCJR' 


35 


31 


1 


PLAY MY FUNK 

SIMPLE t : ;' ■ : < 




H: 




1 


FANTASTIC VOYAGE 

COOIK) (TOMMY BOY! 


36 


36 


? 


BACK IN THE DAY 

AHMAO . .1'. 




74 


68 


11 


RIBBON IN THE SKY 

INTRO (ATLANTIC) 


37 


2b 


19 


SO MUCH IN LOVE 

ALL-4 ONE IfJLITZZ' ATLANTIC! 




75 


66 


16 


STAY 

EILRNA, 1 1 U 1'ERlll 



( ") Singles with increasing sales. £ 1 994 Billboard/SPI Communications and SoundScan, Inc. 
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57 OUTSIDE YOUR DOOR TarrwIaTft 

BMl'Ttadtta^JaaCiariL BMttaTBd-rtaTiar. BMI) WBM 
10 PART TIME LOVER/I'M STILL IN LOVE WTTH YOU (Vwing. 

mm Green. BMI/Swng Mob. BMltMI. ASCAP/9* Apnl 

ASCAP^eSwing Mob, ASCAP) rfijWBMO-P 
20 PLAYER'S BALL (Organized Ham BMl'Chrysalis 

ASCAP/Outkast, ASCAP) 
91 PLAY MY FUNK (FROM SUGAR HILL) (Tony Tom lone. 

ASCAP/Poiygram Int'l ASCAP/TCF. ASCAP) WBM/HL 
22 PUMPS AND A BUMP (Bust-It. BMt/Rap And More 

BMVBncteeport BMt/SOLithneld ASCAP/Micon, ASCAP) 
94 QUIET TIME TO PLAY Iflytn lyme. 

ASCAP/Perspectrve. ASCAP) WBM 
14 REGULATE (FROM ABOVE THE RIM) (Suge 

ASCAP/Warren G , ASCAP) 
51 RIBBON IH THE SKY (Black Bull. ASCAP/Jobete 

ASCAP) CPP 

53 THE RIGHT KINDA LOVER (flyte Tyrne ASCAP/New 
Perspective. ASCAP) 

24 ROUND AND ROUND (Lu Ella. ASCAP/EMI April. 
ASCAPAIeat Ray's. ASCAP/WB. ASCAP) 
SATISFY YOU (Sorcenxs Labynntti. BMt/ATV. BMI] 
(SEEK AHD YOU'LL FIND) THE KINDA RIGHT BABY 
{Kharatroy. ASCAP/Chrysalis. ASCAP) 
33 SENDING MY LOVE (9th Town ASCAP/NautjhtY, 

ASCAP) WBM 
57 SOMEONE TO LOVE (New Perspechve ASCAP) 

54 SOMETHIN' TO RIDE TO (FONKY EXPEDITION) 
(Scarface. ASCAP) 

44 STAY (Kaplan) K. ASCAP/Tulu. ASCAP/MCA ASCAP) HL 



55 



17 SWEET POTATOE PIE (Ghetto Jam, ASCAP/Chrysalis. 
ASCAP/AII Irtrt. ASCAP/Cats On The Prowl. ASCAP/Vant 
Nwr, ASCAP/Famous, ASCAP) CPP/R 

58 TAKE IT EASY (All Pro. BMI/Tlex. ASCAP) 

11 TREAT U RITE (&>g Giant, BMI/Dount Chuclurla. 
BMI/Wamer-Tameriane, BMI) 

77 TRIPPIN' (Trycep. BMVZomba, BMI/Ramal. 

BMl/Warnei Tamerlane. BMI) WBM 
21 U SEND ME SWINGIN' (Mew Perspective. ASCAP) 
99 WARRIOR'S DRUM (Two Six Horror. BMI) 
37 WHAT GOES UP (Amazement, BMI) 

59 WHATTA MAN (Sons 01 H ess. ASCAP/Sandia. 
ASCAP/Nrot Plataau. ASCAP/lrvwij BMl) CPP 

17 WHEN I NEED SOMEBO0Y (Flyte tyme. ASCAP) WBM 
97 WHERE MY HOMIEZ (Bhan-Paul ASCAP/Gab? 
ASCAP/1 IC. ASCAP) 

12 WILLING TO FORGIVE (Ecaf BMl/Sony. BMI/Wamer 
Tamerlane. BMLUoob>e-Loo. BMI) HL/WBM 

29 WORKER MAN (Tony Kelly. ASCAP/Zomba. 

ASCAP/Aunt Hilda. ASCAP) CPP 
50 YOU DONT LOVE ME (HO. HO, NO) (Jamrec. BMI) 
35 YOU DONT WANNA MISS (Irving. BMl/John-Cole- 

Mart. BMl/Ford -Payne, BMI) CPP 
41 YOU KNOW HOW WE DO IT (Gangsta Bcogic 

ASCAP/WB, ASCAP/Deep Technology, ASCAP A uH Keel. 

ASCAP) WBM 
3 YOU MEAN THE WORLD TO ME (Stiff Shirt. 

BMI/Wamer-Tameriane, BMI/Ecaf . BMl/Sony Songs. 

BMl/Boobie Loo. BMI) HL/WBM 
8 YOUR BOOTS CALLIN' (Zomba. BMI/R KeSy. BMI) CPP 



Bi 
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Billboard .TOP R&B ALBUMS 

FOR WEEK ENDING MAY 1994 ■ WkW ■ ■ ■ ^^■■V ■ ■■VwlllVl 



C0MP1H) FROM A NATIONAL SAMPLE OF FCTAL 
STORE SALES REPORTS COLLECTED, COMPILED, 
AND PROVES) BY SoundScan 



THIS 
WEEK 


LAST 
WEEK 


<* * 


gl 

i O 


ARTIST TITLE 

LABEL* '. Mr:- i ' !• - '. 0 HI . F.. :('./>: / IFF: I 'i" PfilOF Oft FQ JiVAl FIT h CASSCTTfjCO 


PEAK 
POSITION 










★ * * No. 1 * * 


* 




1 


1 


i 


7 


SOUNDTRACK A C-FATtl COW.'INTERSCOPE 92359-4/j i 1G 9t 


I / »«••.< «l No 1 ABOVE THE RIM 


1 


(X) 


2 


3 


26 


R. KELLY A 7 JIVE 4162? I10 9EV15 981 


12 PLAY 


: 


3 


3 




2 


OUTKAST I •(/•(:! , r-,D:o- -F ' T ' P '/n if '■* F.OL 1 hL RN f'L^ FAF IS 1 1C ADILLAC'.'U/IK 


3 


© 


5 


4 


1\ 


SNOOP DOGGY DOGG A ' MATH ROW.lNTFBSCOPt 92279TAG (10 98,15 981 DOGGY STYLE 


1 


5 


4 


2 




NAS COLOMBIA 57684" [9 98 EQ 1 1 S 98 


ILLMATIC 


2 


- u 








* * * Greatest Gainer * * * 




7 


6 


43 


TONl BRAXTON*' LAI ACE 2 600/,AHlilA(9 9S'.5 981 


TONl BRAXTON 


1 


-J 


6 


5 


28 


TEVIN CAMPBELL A OWESI 46388/WARNEB BROS U0.96/169E: 


I I'M READY 


3 


1 


8 


8 


20 


JODECIA ofTOWN 10916yMCA(10 96/15 98l 


DIARY OF A MAD BAND 


1 


g 


9 


9 


10 


HAMMER CIANT WEPHISE 24646WARNER BROS 110 96/16.96) 


THE FUNKY HEAOHUNTER 


2 


10 


10 


10 


26 


WU-TANG CLAN • LOUD 66336-/KCA 19 98/1 5.98) ENTER THE WU-TANG (36 CHAMBERS) 


8 


U 


17 


17 


32 


AARON HALL SJLAS 10810/MCA (9 98/15-981 


THE TRUTH 


7 


12 


12 


14 


4 


ALL-4-ONE BLlT2Z/ATLANTIC8258&AGI10.9tl)5 98) 


ALL 4-ONE 


12 


13 


15 


15 


36 


MARIAH CAREY A 6 COLUMBIA 53205' 110.96 ECV16 98) 


MUSIC BOX 


! 


14 


L8 


11 


7 


DEC ASSAULTflIC BEAT 92320'AG 19 98/15 96) 


THINGS IN THA HOOD 


7 


IS 


16 


16 


! 


SOUNDS OF BLACKNESS AFRICA TO AMERICA THE JOURNEY OF THE DRUM 


15 


IS 


13 


12 


23 


ICE CUBE A PRIORITY 53876' (10 98715 96) 


LETHAL INJECTION 


1 




20 


18 


21 


PATRA EPIC 53763' (9 98 £0/1 5 98: ^ 


QUEEN Of THE PACK 


17 


18 


11 


13 


8 


ANGELA WINBUSH [LEKTRA 61591 110 98/15 96) 


ANGELA WINBUSH 


11 


19 


14 


7 


3 


SHYHEIM v Rr-iN /■//.- : - 


AKA THE RUGGED CHILD 


7 


20 


21 


23 


13 


ZHANE • ILITOWN 6369/MOTOWN |9 96/15 981 


PRONOUNCED JAH-NAY 


8 


21 


23 


20 


30 


SALT-N-PEPA A ? NEXT PULTEALVLOMDON 628392'/PLG (10 98(16 98) VERY NECESSARY 


6 


22 


19 


19 


22 


DOMINO • OUTBURST/CHAOS 5770IVCCKUMBIA (9 98 EO/15 Wl 
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New AT LAST: "Bump N' Grind" by R. Kelly (Jive) held on to the top 
of the Hot R&B Singles chart just long enough to break Whitney Hous- 
ton's record for "I Will Always Love You" (Arista) as the single with the 
most consecutive weeks at No. 1 on this chart. But, so what! The new No. 
1 also was written and produced by Kelly. "Back & Forth" by Aaliyah 
(Background) may be one of the fastest-breaking new singles. It has been 
on the chart for only four weeks. It was set up very nicely by a snippet 
on the back of Kelly's remix of "Bump." Jive laid a strong foundation, and 
the single entered the chart at No. 13. It is No. 1 in airplay at WKKV Mil- 
waukee, Wis., WUSL Philadelphia, KJLH Los Angeles, and WNOO Chat- 
tanooga, Tenn. It is top five at 11 other stations, and ranks No. 6 on the 
airplay -only chart. Its sales increase by 38%. 

LoOKS CAN BE DECEIVING: The top of the singles chart is jam- 
packed with hits, and three records get forced back on the chart even 
though they made reasonable gains. "The Most Beautiful Girl In The 
World" by the artist formerly known as Prince (NPG) continues to sell, 
and moves up 4-3 with a bullet on the sales-only chart. It increases in sales 
by 30%. "Got Me Waiting" by Heavy D. & the Boyz continues to make 
gains at radio, and moves up 11-9 on the radio-only chart. "Sweet Potatoe 
Pie" by Domino (Outburst) gains enough sales to bullet on the sales-only 
chart while moving back 9-10. Real information on radio and sales isn't al- 
ways neatly packaged, but it reflects just how these records stack up. 

GREATEST GAINS: "I Miss You" by Aaron Hall (Silas) nabs the airplay 
award and moves up 56-34. It's No. 1 in airplay at KJMS Memphis, WQMG 
Greenboro, N.C., WROU Dayton, Ohio, and WFXE Columbus, Ga. It's top 
five at four other stations: WUSL Philadelphia (No. 5); WOWI Norfolk, Va. 
(No. 2); KIPR Little Rock, Ark. (No. 2); and WEAS Savannah, Ga. (No. 
3). The video to this song is unusual in that it may have the saddest storyline 
I've ever seen — you almost cry real tears. 

The NEW YORK HILTON AND TOWERS is the site of the Billboard/ 
Airplay Monitor Radio Seminar, scheduled for Sept. 8-10. Seminar events 
will kick off the morning of Sept. 9, following the previous night's MTV 
Video Music Awards at Radio City Music Hall. Registration will open Sept. 
8. The radio business seminar, geared toward PDs, MDs, and label promo- 
tion executives, will include interactive sessions and training workshops 
Sept. 9 and 10 hosted by Billboard sister company Broadcast Data Systems, 
giving registrants two opportunities to attend. In addition, the seminar will 
feature sessions and keynote speeches focusing on the recent changes in 
all facets of the radio business. Format-specific gatherings also are planned 
for AC, album rock, country, Spanish, modern rock, R&B, and top 40. 

The Billboard/ Airplay Monitor Radio Awards will be held Sept 10 as the 
seminar's closing event. The nomination process is under way. Ballots con- 
taining the complete list of nominees will appear in the July 2 Billboard 
and the July 1 Airplay Monitors. The New York Hilton and Towers, located 
at 1835 Avenue of the Americas, is charging seminar attendees a rate of 
$160 a night for single- and double-occupancy rooms. Reservations should 
be made by Aug. 19, and can be obtained by calling the hotel at 212-586- 
7000 and mentioning you're registering for the Billboard/ Airplay Monitor 
Radio Seminar. I expect this will be a conference not to miss. 
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...riis lyrical style and innovation will play an 
important role in the evolution of modern hip-hop. ' — Vibe 

He kinda hits me like a ghetto monk. — Q-Tip 

A". Nas promises to do for Queens. N.Y., what 
Naughty By Nature did for East Orange. N.J., 
and Snoop did for Long Beach. CA. 
— Entertainment Weekly 

He s one of [hip-hop s| saviors now. — DJ Premier 

If you can t appreciate the value of 
Nas poetical realism, then you best get yourself 
up out of hip-hop.'" — The Source $$$$4 

"Illmatic"- over 400,000 shipped 

SoundScan debut at #12 
First two weeks sales over 90.000 
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Michelle Weeks Heads For The Mainstream 
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llCHELLE WEEKS sure gets 
around. 

Not since Jocelyn Brown's reign 
as the omnipresent voice of the '80s 
club era has one performer lent her 
pipes to so many records with so 
many different acts, producers, and 
labels. But while Brown struggled 
for rightful respect and visibility. 
Weeks is taking advantage of what 
she views as the somewhat higher in- 
dustry consciousness of the '90s, and 
has begun to mold a string of juicy in- 
ternational club hits into a vehicle 
sturdy enough to carry her through 
a journey into mainstream waters. 

"I think there are a still a lot of 
people who are narrow minded and 
cannot see the forest for the trees 
when it comes to the range and talent 
of a dance music singer," she says. 
"But I also think that there's now a 
much greater potential for a woman 
to grow from the clubs and get the 
props that others couldn't. When I 
hear 'Show Me Love' (by Robin S.] 
on the radio, I feel encouraged." 

Don't be surprised if the New Jer- 
sey-based singer's most recent gem, 
"Never Leave 
You Lonely," re- 
corded with Diva 
Convention, is 
soon receiving 
equally active 
play. Available on 
Radikal-Q Rec- 
ords, the wick- 
weeks edly contagious 

single was pro- 
duced with a smart, melodic ear by 
Eve Nelson and remixed to groove 
superiority by Stonebridge and Rob 
Nice. Bolstered by a solid import run 
several months ago on Sweden's 
Clubvision label, the track is now 
well on the road to becoming a peak- 
hour dancefloor staple, and is gradu- 
ally seeping onto crossover radio 
mix-shows. 

It is interesting to consider how 
Weeks' ever-full plate of projects has 
the performer occasionally compet- 
ing with herself for turntable time 
these days. Besides "Never Leave 
You Lonely," she can also be heard 
belting on "Show 'Em How You Do 
It" with "Bonzai Jim" Caruso on 
Class-X Records, and on the double- 
A-side "HeyTGet That Down Pat" 
as Skee W. on Dance Baby Records. 
Plus, we hear that there are a couple 
more one-off singles in the offing. 

"Sure, there are times when I 
worry about spreading myself thin," 
Weeks says. "But I also think that 
you have to grab a good opportunity 
when it comes your way. I look at 
each record I do as a chance to show 
something different about my voice. 
Each of these records has something 
distinctive that is interesting for me 
to sing." 

We wholeheartedly agree. A lesser 
talent would be swallowed by such a 
high volume of releases, but Weeks 
approaches each record with the cha- 
meleon-like quality of an actor. 
Seemingly without breaking a sweat, 
she can swerve from haughty and 
fun to dark and intense. That ability 
is logical given Weeks' rich history in 




by Larry Flick 



theater and film. 

She began her career at the age of 
14 in the Broadway production "Ma- 
halia," which was followed by a string 
of roles in first-run shows including 
"Ain't Misbehavin'," "Beehive," and 
"The Tap Dance Kid." Among her 
film credits is "Little Shop Of Hor- 
rors," in which she appeared as Ron- 
ette, one of a trio of doo-wop girls. 
Later, Weeks put her childhood up- 
bringing in gospel music and church 
singing to good use when she was 
featured on the Quincy Jones spirit- 
ual collection, "Handel's Messiah: A 
Soulful Celebration," on which she 
gave a stunning rendition of "Glory 
To God." 

"Everything adds up after a while, 
and you eventually find yourself with 
the seasoning to handle tough mate- 
rial," Weeks says. "It sets you apart, 
and, hopefully, makes you special." 

And that is perhaps the best way 
to describe Michelle Weeks. Justice 
prevailing, she will not be doing one- 
off singles for much longer. In be- 
tween promotional appearances for 
"Never Leave You Lonely," she and 
manager Kate Phillipe are shopping 
a demo for a major-label album deal. 
Much of the material, overseen by 
Nelson, runs through a stylistic 
gamut of retro-funk, trendy jack- 
swing, and, of course, vigorous pop/ 
house flavors. And if that is not 
enough to keep her hopping. Weeks 
is also doing research for a movie she 
plans to write and produce about a 
woman who contracts AIDS. 

"You cannot just rest on one thing 
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1. MISLED CELINE DION 550 music 

2. LOVE COME HOME OUR TRIBE FEA- 
TURING FRANKE PHAROAH c*»i«piom 

3. LIFESTYLE ELEKTRIC MUSIC ektwkt 

IMPORT 

4. YOU WON'T SEE ME CRY B-TRIBE 

ATLANTIC 

5. VOILA VOILA RACHID TAHA rm 

MAXI SINGLES SALES 

1. HI DE HO K7 tommy boy 

2. EROTIC CITY CLINTON/PARLIAMENT/ 
FUNKADELICFOK 



4. ME-O-MI-0 CASUAL jrvc 

5. DANGER ROCHE LLE FLEMING cutting 
Breakouts: Titles with future chart potential, 
based or club play or sales reported this week. 



in this business," Weeks says. "I 
have a lot of interests, and a lot of 
things that I want to share with the 
world. Sometimes, it's nice to lift peo- 
ple up from day-to-day problems, 
and sometimes you want to shake 
them up. and educate them. Doing 
both is a lot of work. Luckily, I have 
lots of energy." 

TrIBAL DANCE: German pro- 
ducer Claus Zundel sums up the 
motivation behind the creation of Big 
Beat/ Atlantic act B-Tribe and its 
sterling debut album, "iFiesta Fa- 
tale!," quite eloquently. 

"When a flamenco singer is wailing 
for five minutes at a time, everyone 
listens without speaking — it's so 
powerful. As the ladies get up to 
dance, they cross themselves. It's 
like a religion. I wanted to capture 
this strength, this purity." 

He has — but with a twist. The 
jams that comprise "iFiesta Fatale!" 
are an initially jarring, but ultimately 
satisfying blend of pure flamenco 
melodies and cutting-edge dance 
rhythms drawn from electro/ambi- 
ent, hip-hop, and house sectors. Zun- 
del's obvious vision of bringing the 
mostly untapped wealth of flamenco 
to a broad, streetwise audience 
makes for an album that will appeal 
not only to fans of Enigma and Deep 
Forest's brand of culturally driven 
dance music, but also to punters in 
urban corners of the world. 

"There was a tremendous amount 
of creative and emotional freedom in 
making this album." Zundel says. "I 
didn't feel tied to strict song struc- 
ture — there were no rules. The idea 
was to be true to the culture, but to 
also move through the process in a 
primal fashion; if something felt 
good, or sounded good, then we used 
it. The only limitation was my own 
taste." 

Sophisticated club-goers will know 
Zundel from his past productions for 
Chaka Khan and Sydney Young- 
blood. In fact, Zundel has recently 
completed a new project with 
Youngblood that should be released 
before the end of 1994. B-Tribe jelled 
in his brain after moving from Ger- 
many to Ibiza. 

"I learned to speak Spanish and 
started hanging out with locals," he 
recalls. His love affair with flamenco 
music quickly blossomed, and he be- 
gan recording musicians on a porta- 
ble DAT machine. After gathering 
250 performances on tape, Zundel 
began to process the music in his dig- 
ital studio. He assembled bits and 
pieces over modern dance grooves. 

"Some of these performers are fa- 
mous flamenco artists," he says, "and 
I was free to record them as long as 
I didn't reveal their identities." 

The album's title cut already has 
gotten a heavy dose of exposure in 
clubs throughout world. Big Beat is 
about to launch a multiformat attack 
on the forthcoming single, "You 
Won't See Me Cry," which marries 
cathartic male chants and breathy fe- 
male cooing to the major-key melody 
from Vangelis* 'Til Find My Way 
Home." The track has a warm, com- 



pelling midtempo personality that 
has the potential to be one of the 
sleeper hits of this summer. Club 
jocks will find remixes by DJ EFX 
more than worthy of their time, 
though we think Zundel's original 
concoction is the real deal, and 
should not take a commercial back- 
seat. 

In fact, as we dive in "iFiesta Fa- 
tale!" for the umpteenth time, all we 
can wonder is what unusual new 
ideas are floating inside Zundel's 
brilliant, creative mind. He certainly 
has set an incredibly high standard. 

Now SERVING: Arista has dusted 
off Aretha Franklin's timeless 
"Jump To It," bringing in fab pro- 
ducer C-J. Mackintosh to refashion 
it for clubs with vibrant trance/house 
colors. Franklin's vocal seems to 
take on a new edge when sewn into 
the thick bassline that Mackintosh 
has woven. The actual song also now 
seems a bit fleshier and more festive, 
due in part to the array of ear-catch- 
ing synth passages that have been 
added. A job well done. Destined to 
be an across-the-board smash, this 
one should click particularly well 
with DJs who couldn't go the dis- 
tance with the previous "A Deeper 
Love" . . . It's heartbreaking how 
underappreciated Reprise band D: 
Ream continues to be in the 
U.S. — especially given its considera- 
ble multiformat success overseas. 
How anyone can resist the group's 
combination of chewy, long-lasting 
hooks, solid rhythms, and Peter 
Cunnah's appeal voice is truly be- 
yond us. The label will take another 
stab at radio next month with "U R 
The Best Thing," which gets a sec- 
ond lease on life via the soundtrack 
to "Naked In New York." Club jocks 
will be offered Paul Oakenfold's 
spankin' U.K. import remixes at the 
same time ... D:Ream's Warner 
Bros, label mate Ultra Nate has just 
returned from a tour of Japan, where 
her gorgeous "One Woman's Insan- 




Stlrrlng Up Limelight Arista singer 
Haddaway, pictured with one of his 
dancers, recently appeared at New 
York's Limelight nightclub and 
performed his international smash 
"What Is Love," as well as his new 
single, a cover of Bob Mariey's "Stir It 
Up." He is in the middle of an extensive 
club trek across the U.S. (Photo: Tina 
Paul) 



ity" opus is major hit. Funny how 
some stateside artists have to travel 
to the other end of the earth to get 
the props they should be getting in 
their backyard. Gossip has it that 
Matthew Rolston is such a fan of 
Nate's that he's practically offered to 
direct her next \ideo for free. It looks 
like the next single will be the al- 
bum's head-trippin', hip-hop-vibed ti- 
tle cut (a personal fave), which trivia 
fans will want to know was originally 
written as an uptempo jam called 
"Susie Vixen" . . . Seek out the CD- 
5 format of Janet Jackson's "Any 
Time Any Place" (Virgin) for "And 
On And On," a previously unavailable 
gem with a tasty funk vibe that tan- 
gles elements of Sly Stone's "Family 
Affair" with the carnal spirit of "Pull 
It Up To The Bumper" by Grace 
Jones. Quite frankly, we would have 
rather heard club mixes of this than 
"Throb," which is on the flipside of 
the 12-inch pressing of "Any Time 
Any Place," 




Imago Emerges. Imago Records executives recently broke bread with various 
dance music tastemakers at Joe's Stone Crabs in Miami to discuss the label's 
increased output of club-rooted material. Besides "I Want It, I Need It (Real Love)" 
by Saundra Williams, which advances to No. 9 on Billboard's Club Play Chart this 
week, the label is also actively working releases by Big Fun and Captain 
Hollywood, and is propping for new signing Wild Planet, as well as Kylie 
Mtnogue's much touted post-Stock Aitken Waterman effort. Pictured, from left, are 
Dan Miller, director, Dixie Dance Kings record pool; Jackson Taylor, mix-show DJ, 
WBCX; Fred McFarlin, Southeast radio promoter, Imago; Chantay Taylor, national 
director of dance music, Imago. 
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CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS- 

TITLE 

LABEL & NUMBEArDISTRIBUTING LABEL 




ARTIST 


ft 


2 


4 


7 


* * * No. 1 * * * 

100% PURE LOVE MERCURY 858 465 1 week ■ No. 1 




♦ CRYSTAL WATERS 


To 


6 


9 


6 


I'LL TAKE YOU THERE (FROM THREESOME") EPIC SOUNDTRAx 77460rEPlC 


♦ GENERAL PUBLIC 


3 


1 


3 


8 


1 BELIEVE PiRSPECTrvE 7M7/UM 


♦ SOUNDS Of BLACKNESS 


LV 


5 


; 


7 


DREAM ON DREAMER ;>.i.k "us '.inv ■■■w.; iav.vi:, 


♦ THE BRAND NEW HEAVIES 


(l) 


7 


10 


6 


HOW LONG WARNER BROS 41415 




♦ ULTRA NATE 




9 


13 


5 


GOOO TIME LOG*C 6?83*RCA 




SOUND FACTORY 


7 


1 


2 


9 


MOVING ON UP Ff>iC774!7 




♦ M PEOPLE 


1 


3 


1 


9 


LOVE & HAPPINESS Stricti* rhythm EP4 RIVER OCEAN FEATURING INDIA 


(!) 


13 


19 


6 


1 WANT IT, 1 NEED IT (REAL LOVE) BOLD' SOUL 2506r37*MAGO 




SAUNDRA WILLIAMS 


10 


12 


11 


8 


1 WANT TO THANK YOU BIG BEAT :014&ATlANTIC . 




ROBINS. 


(U) 


15 


22 


6 


SOMEDAY WE'LL BE TOGETHER motown 638! 




DIANA ROSS 


12 


14 


15 


8 


STOMP 'MAG0 25Q35 




♦ BIG FUN 


13 


10 


6 


12 


I'LL WAIT ARISTA ■ 2659 




♦ TAYLOR DAYNE 


(14) 


18 


25 


6 


WORKER MAN enc 77290 




♦ PATRA 


U 


11 


5 


10 


DO YA COLUMBA 7 7401 




♦ INNER CITY 


IS 


8 


8 


9 


WHEN A MAN LOVES A WOMAN MCA W802 




♦ JOOY WATLEY 


17 


17 


21 


7 


BEAUTIFUL MORNING f .$0 musk; 7739*E«C 




♦ SENSATION 


mi 


25 


41 


3 


I'M NOT OVER YOU MM 0575 




♦ CE CE PENISTON 


19 


20 


26 


6 


COME ON AND DO IT MOONSHINE MUSIC 8840? 




FPI PROJECT 




24 






CHEBBA BARCLAY IMPORT 




KHALED 


21 


16 


14 


10 


WHEN YOU LOVE SOMEONE mmi 2015 




DAPHNE 


22 


26 


34 


4 


WHAT'S UPm &69i 




♦ DJ MIKO 


(23) 


28 


33 


5 


UNFULFILLED DESIRE KK PROMBRESTU3S 




SWAINS 


1.24) 


35 


46 


3 


IF 60'S WAS 90'S continuum 13315 




♦ BEAUTIFUL PEOPLE 


25 


29 


36 


4 


ALL 1 DO WARNER BROS- 41372 




JANE CHILD 


® 


44 


— 


2 


* * * Power Pick* * * 

IN DE GHETTO mercury 858 657 DAVID MORALES & THE BAD YARD CLUB 


US' 


30 


42 


3 


DON'T LET IT GO TO YOUR HEAD RCAW787 




CHANTS SAVAGE 


28 


19 


23 


9 


WOW! MR YOGI (CONTROL THE MIND) .'DC U139 




THE OVERLORDS 


29 


22 


16 


11 


YOU USED TO HOLD ME '94 strictly hyce i 12 RALPHI ROSARIO PRESENTS XAVIERA GOLD 


(30) 


40 


— 


2 


ALWAYS MUTE6622VELEKTRA 




♦ ERASURE 


qp 


36 


— 


2 


I'VE GOT THE MUSIC MOONSHINE music 86400 




MOUNT RUSHMORE 


32 


33 


37 


5 


YOU DON'T WANNA MISS aim osj; 




♦ FOR RLA. 


33 


31 


39 


5 


LIGHT WAX TRAX 8712 




KMC DM 


34 


27 


24 


10 


1 CRIED THE TEARS B)G BEAT 10150'ATlANTIC 




JOMANDA 


35 


3= 


44 


3 


GIV1N' IT UP TALKlN LOUD IMPORT/MERCURY 




INCOGNITO 


36 


38 




2 


TAKING IT LIKE A MAN 550 MUSIC 774UTPIC 




NO-MAN 


m j 


49 




2 


PARTY HAPPENIN' PEOPLE centra promo 




DEEE-LITE 




21 


17 




WORK THAT BODY GREAT JONES 530 629/tSLAND 




CHANELLE 


39 


43 


47 


— — 

3 


MAS SUAVE angel eves 5419 DOGMA TEAT 


THE AFRO-CUBAN RHYTHMS 


(40) 


48 


48 


4 


RESTE SUR MOI Columbia promo 




PATRICIA KAAS 


41 


23 


12 


13 


BEAUTIFUL PEOPLE strictly rhythm 015 




♦ BAH i3A"-i A <UO lH 


42 


46 




2 


GOIN' UP IN SMOKE Columbia 77256 




TEN CITY 


"43) 


50 




2 


GOIN' KRAZY MJH7272 




JF (JOSE FELICIANO) 


44 


32 


V 


10 


BREAKDOWN ffrr 120015 




♦ ONE DOVE 


45 


42 


49 


3 


EL TRAGO (THE DRINK) cutting 297 




♦ 2 IN A ROOM 


® 


NEW* 


1 


***Hot Shot Debut*** 

IF YOU REALLY LOVE SOMEONE TRIBAL AMERICA 58086ARS 


LIBERTY CITY 


® 


NEYV> 


1 


PUMPS AND A BUMP GIANT REPRISE 4126QVWARNCR BROS 




♦ HAMMER 


41 


45 


32 


10 


NOTHING BETTER c«E music import 




COLOURBLIND 


(49) 


NEW ► 


1 


GET YOUR HANDS OFF MY MAN tribal AMERICA 56M5rtRS 




JUNIOR VASQUEZ 


3$) 


NEW ► 


1 


NEVER LEAVE YOU LONELY rad<kal Q 15002 DIVA CONVENTION FEAT. MICHELLE WEEKS 
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WKS. ON 
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MAXI-SINGLES SALES 

COMPILED fROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EOUIPPED KEY DANCE RETAIL 
STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNOSCAN. INC SOUOdSCaH 
TITLE I I 1 | 'i 1 1 ARTIST 
LABEL & NLJMBER/OtSTRiBUTING LABEL UJ B B 1 B " 


CD 


1 


6 


3 


* * * No. 1 /Greatest Gainer * * * 

BUCKTOWN (MKTI WRECK 20064NERVOUS 2«M*>tfNo. 1 ♦ SMIF-N-WESSUN 


2 


2 


2 


4 


100% PURE LOVE i« n .i >w j*v .« ^ ♦ CRYSTAL WATERS 


(7) 


10 


11 




BACK & FORTH ;n ijo blackground 421737JIVE ♦ AALIYAH 




4 


3 


5 


ANYTHING (FROM "ABOVE THE RIM") m lxi rca 62823 ♦ SWV 


(T) 


16 


24 




MOVING ON UP <t>ijo epic 77417 ♦ M PEOPLE 




NEW ► 


1 


* * * Hot Shot Debut * * * 

D. ORIGINAL IT) PAYDAY 1 20 022/FFRR ♦ JEflU THE DAMAJA 


7 


3 


1 


25 


FREAK S/I-IGHT (ALRIGHT) (mi <t> do gee street 440 sbktsland ♦ DOUG E. FRESH 


8 


9 




2 


FLOW ON (M) <n pendulum mia&trg LORDS OF THE UNDERGROUND 


77V 

CI) 


15 


16 


15 


IT AINT HARD TO TELL (M) (D Columbia 77320 ♦ NAS 


10 


7 


9 




WORKER MAN <M) IT) EPIC 77290 ♦ PATRA 


u 


8 


10 


14 


C.R.EAM. (CASH RULES EVERYTHING AROUND ME) IM1 .". no LOUD 62766/RCA ♦ WU-TANG CLAN 


(12; 


17 


8 


8 


EL TRAGO (THE DRINK) (M) . (X) CUTTING 297 ♦ 2 IN A ROOM 


13 


5 


1 


14 


BUMP 'N' GRIND aim jive 42206 ♦R kelly 


14 


6 


1 


3 


GOT ME WAITING IT) UPTOWN 54S2SMCA ♦ HEAVY D. & THE BOYZ 


15 


18 


20 


9 


THE MOST BEAUTIFUL GIRL IN THE WORLD it.npg '25 i£BF. lmar* ♦ 


16 


13 


13 


8 


1 GOT CHA OPIN (Tl wreck 20083/NERvous ♦ BLACK MOON 


17 


12 


5 


9 


SWEET POTATOE PIE (Ml m OUTBURST/RAL 77349A»«OS ♦ DOMINO 


18 


25 


15 


; i 


1 LIKE TO MOVE IT imi it;, do strictly rhythm 12192 ♦ REEL 2 REAL FEATURING MAD STUNTMAN 


19 


23 




2 


WARRIOR'S DRUM (T> BLACK FIST 27491/SELECT SIREET ♦ KING JUST 


20 


11 


12 


9 


PLAYER'S BALL (M> IT) OO LAFACE 2-4067/ARiSTA ♦ OUTKAST 


21 


21 


23 


g 


PLAY MY FUNK (FROM SUGAR HILL") m 00 BEACON 10OOWK ♦ SIMPLE E 


\i±J 


NEW ► 


— — 


WHERE MY HOMIEZ? IMI (Tl MERCURY 858 463 ♦ ILL FEATURING AL SKRATCH 


UjJ 


32 


25 


5 


I'M NOT OVER YOU m a&m 0575 * CE CE PENISTON 


24 


27 


18 


11 


GIN AND JUICE [Mi m oo OEATM ro wrtNTERSCOPE 95951 /AG ♦ SNOOP DOGGY DOGG 


\Q) 


47 




2 


STIR IT UP (Mi ITl (XI ARISTA 1 ?699 HAD DAW AY 


26 


26 


19 


6 


1 BELIEVE iT> 0(1 PERSPECTIVE 7447. AIM ♦ SOUNH^ Df R , A 1 KNESS 


(37) 


NEW|> 




SENDING MY LOVE m illtown 4a54^wtowN ♦ ZHANE 


28 


34 


21 


10 


ELECTRIC RELAXATION m 00 JIVE 42196 ♦ A TRIBE CALLED QUEST 


29 


20 


31 


5 


LOVE ON MY MIND (M) m m so so oef 7740BtCOlumbia ♦ XSCAPE 


® 


NEW ► 


1 


I'LL REMEMBER (FROM "WITH HONORS') m a, a\ maveriovsire 41 355Avarner bros ♦ MADONNA 


31 

32,i 


22 | 26 


12 


THE SIGN imi it) aRiSta i ?673 ♦ ACE OF BASE 


NEW»> 


1 


PART TIME LOVER/I'M STILL... (Mi itmxi death row/interscope 9S?ft.l.AG H-TOWN,'AL B. SURE! 


33 


24 


32 


15 


MASS APPEAL ai chrysaus 58ill>tRG ♦ GANG STARR 


34 


33 


33 


17 


A DEEPER LOVE (FROM "SISTER ACT 2') iMi in m ar^ta ',-2651 ♦ ARETHA FRAN Kl IN 


35 


36 


42 


5 


DUNKIE BUTT (PLEASE PLEASE PLEASE) :i; uo street life 53.'3.SC0-ti b»os ♦ 12 GAUGE 


X 


37 




6 


COMIN' ON STRONG ITl EASTWEST 95969VAG ♦ SUDDEN CHANGE 


37 


19 


17 


9 


HOW DO YOU LIKE IT7 (Ml U) ou EiEktra 66235 ♦ KEITH SWEAT 


(38) 


RE-ENTRY 


3 


WORK THAT BODY IT) GREAT JONES 530 G29!1SLAN0 CHANELLE 


39 


NEW»» 


1 


DON'T TURN AROUND imi :ti arista i 2692 ♦ ACE OF BASE 


® 


REENTRY 


3 


GOOD TIME (Tl (XI LOGIC 6283ft*CA SOUND FACTORY 


41 


28 


43 


3 


WHArs UP imam 669: ♦ DJ MIKO 


42 


46 


30 


10 


BEAUTIFUL PEOPLE (Mi m (n strictly rhythm 015 ♦ BARBARA TUCKER 


® 


RE-ENTRY 


2 


ALWAYS in virgin 38429 ♦ MK FEATURING ALANA 


44 


40 | 


2 


GOTTA LET YOU GO >Mi it, micmac 304 DOMENICA 


® 


NEW»> 


1 


OLD TIMES' SAKE m oq street l ee 7538CvSCOTti BROS ♦ SWEET SABLE 


46 


43 | 34 


3 


CEASE A SECKLE [Ml in DEUCi&US vinyltastwest 9591?,'AG ♦ BORN JAMERICANS 


® 


RE-ENTRY 


2 


\'IL TAKE YOU THERE (FROM THREESOME") <t; ixi epic scwndtrax 7746QtPic4 GENERAL PUBLIC 


48 


41 


27 


4 


ALWAYS iTuxi mjie 6622VELEKTRA ♦ ERASURE 


49 


14 




2 


PROPS OVER HERE in violator 121*relativity ♦ THE BEATNUTS 


® 


NEW»» 


1 


HERE IT IS. BAMVYOU GO GIRL (Tl LIFE 7«20fl£LLMARK TAG TEAM 



(_J Titlm with the grMt«st sales or dub play increases th.s weeh ♦ ViOeocl'p avaiiabtlity Catalog number is lor cassette ma*> single, or vinyl maxi-vngle r( cassette is unavailable On sales chart: (Ml Cassette maxi-single availability. (T) Vtnyl maxi-single availability. (X) CD 
maxi -single availability, c 1994, Billboard/BPI C<XT)rnunicatioos. 




My World Is Empty 

The First Single on CD, Cassette, & 12" (SR-ios) 
Available in 6 fab mixes, including: 
Freaky Funky Trance Mix (Bill Williams) 
Tribal Funkatorlum (Vlad a Sonic) 
Dave's World (Dave Christian) 



TRC Distributors (4 1 5-692-2 8001. 
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From her impressive 
Speed Records debut 
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Tribune Gets 'The Road' Rolling 

TV Shows Set To Follow Concert Kickoff 



■ BY EDWARD MORRIS 

NASHVILLE— After months of plan- 
ning, 'The Road" is finally getting pa- 
ved. And it's starting to look like a very 
hroad superhighway. 

'The Road," the umbrella logo for a 
variety of countn' music-oriented pro- 
perties, is designed and financed by 
Tribune Entertainment Co. of Chicago. 
A television component has been 
cleared to air weekly in more than 100 
markets this fall, and the first of a se- 
ries of 'The Road"-themed concerts 
was scheduled for May 12 in Mobile, 
Ala. 

Besides the television and concert el- 
ements of The Road," there also will 
be home videos, pay-per-view specials, 
syndicated radio programs, live per- 
formance clubs, and direct merchan- 
dise sales. 

Tribune Entertainment president/ 
CEO Don Hacker says his company 
has budgeted more than $30 million for 
the rollout phase of "The Road" during 
the next two to three years. "It 
amounts to a lot of investment," he 
notes, "but it's something we really be- 
lieve in and want to do with the sort of 



quality that the Nashville community 
will be proud of. And that takes a com- 
mittment — not only of money, but also 
of quality and time." 

Hacker currently is meeting with po- 
tential advertisers for the varied enter- 
tainment package, and says he will 
soon announce the first ones to sign on. 

While television and radio are Trib- 
une Entertainment's particular areas 
of expertise and were its first priori- 
ties, according to Hacker, the company 
knew that it had to offer more. "In this 
day and age, you need to impact the au- 
dience in a lot of different ways. So we 
felt early on that if we were going to 
make this effort, we'd need to do it on 
a lot of different levels. We knew that 
to attract the advertisers and sponsors 
that we felt were important, we had to 
serve their needs — which go beyond 
[television and radio]." 

High Five Productions, which has of- 
fices in Nashville and Los Angeles and 
which produced Garth Brooks' two net- 
work specials, will produce the televi- 
sion programs for 'The Road" (Bill- 
board, Jan. 22). 

High Five also produced the criti- 
cally acclaimed TV special "The 



Merle Watson Fest Celebrates 
Bluegrass' Emerging Strength 



I BY PETER CRON1N 



NASHVILLE — High visibility blue- 
grass artists like Alison Krauss and 
Mark O'Connor have helped bring in- 
creased attention to acoustic music 
over the past few years, and, as com- 
mercially viable forms, bluegrass and 
acoustic music have never been 
stronger. 

These two musicians were among 
the hundreds of acts that performed 
April 28-May 1 at the Merle Watson 
Memorial Festival. Held on the cam- 
pus of Wilkes Community College in 
Wilkesboro, N.C., the annual gather- 
ing showed beyond a doubt that the 
bluegrass/acoustic music audience has 
expanded to include everyone from 
longtime, lawn chair-toting bluegrass 
fans to hacky sack-kicking neo-hippies 
from the "MTV Unplugged" genera- 
tion. It also showed that, true to the 
spirit of the music, it's possible for 
even those two disparate camps to co- 
exist peacefully, as they did while sit- 
ting side by side on the grass at the 
Watson Fest 

Now in its seventh year, the festival 
has grown from a relatively modest 
gathering of 6,000 into this year's 
crowd of 29,000-plus music fans. It 
originally was the brainchild of F.W. 
"B" Townes, dean of development at 
Wilkesboro Community College. 

'This whole campus is a network of 
gardens, and one of those I conceived 
to be a garden for the blind," says 
Townes. "Back in '87, I approached 
one of our board members about mak- 
ing a gift, and it turned out he was 
good friends with Doc Watson." 

Watson, the venerable singer/gui- 
tarist and North Carolina institution 



who lost his sight in infancy, was ap- 
proached about performing a benefit 
for the college's "garden of the 
senses." The gathering of a few musi- 
cal friends soon grew into a full-blown 
festival, with top bluegrass musicians 
anxious to participate in what quickly 
became a tribute to the memory of 
Merle Watson, Doc's son and picking 
partner, who was killed in a tractor ac- 
cident in 1985. 

"This festival originally was built on 
the memory of Merle and was formed 
out of musical friendship, so it really 
is different," says dobro player Jerry 
Douglas, a veteran of countless blue- 
grass festivals who has played at ev- 
ery Watson Fest since its inception. 
"It's also the first festival of the sea- 
son. So for a lot of the musicians, this 
is the first place we see each other and 
really get a chance to catch up." 

The feeling of family that pervades 
the festival's backstage area extends 
into the audience and out into the sur- 
rounding community as well. By 
increasing the number of available ac- 
tivities and responding to the needs of 
its audience, the Watson Fest has 
managed to grow up gracefully. In ad- 
dition to performances on the main 
stage and an adjacent, smaller "cabin" 
stage, the 1994 festival included inti- 
mate workshops with participating 
performers, mountain crafts, musical 
instrument vendors, storytelling, hot 
air balloons, nature hikes, and commu- 
nity outreach concerts that brought 
visiting artists into 17 different area 
schools for workshops and perform- 
ances that reached more than 4,000 
kids. 

"A lot of area people contribute to 
(Continued on page -iO) 



Women Of Country." It will be trans- 
formed into the first home video to 
bear "The Road" logo and will be re- 
leased through ABC Home Video by 
the end of this year. 

Jim Corboy, Tribune Entertain- 
ment's VP of creative services, reports 
that "The Road" will be carried in 
prime time either Saturday or Sunday 
on all eight of the company's independ- 
ent TV stations: WPIX New York, 
WGN Chicago, KTLA Los Angeles, 
WLVI Boston, WPHL Philadelphia, 
WGNO New Orleans, WGNX Atlanta, 
and KWGN Denver. 

These stations alone, Corboy points 
(Continued on page SO) 




Breathtaking Bluegrass. Some of the most legendary and luminous pickers in 
the world are shown assembled here for a Grand Old Opry tribute to bluegrass 
music. Shown, from left, are Marty Stuad. Ead Scruggs, Ricky Skaggs, Vince Gill, 
and Alison Krauss. 



When A Simple 'Thank You' Would Suffice 

In Acceptance Speeches, Blather Takes On New Meaning 



Nashville 

Scene 



In OTHER WORDS: "Wow! I really wasn't expecting 
this. I'm still knocked out at just being nominated. I 
don't know what to say. Well, let me start by thanking 
my manager, Larry Tentacles ... my lawyer, Neville 
Asp ... my producer . . . and all the people at my label. 
Oh, and thanks to the fine folks at radio who play my 
records. You're all special. This award is for all of us." 

To the untutored ear (and don't get me started on the 
dismal state of ear education in this country), the accept- 
ance speech above is so much nervous blather and is vir- 
tually interchangeable with all the other fawning re- 
marks that have gone before it. Not so, my confused 
compadres. It throbs with revealing nuance. 

Like great art, which inevitably conveys the psychol- 
ogy of its creator, an acceptance speech always hints at 
that which the speaker declines to say outright In order 
to decipher such a speech, the listener must keep in mind 
three key indicators: order 
of mention (who's thanked 
first, second, third, etc.), 
specificity of mention 
(whether the person 
thanked is named or 
merely alluded to), and 
frequency of mention 
(how many times a per- 
son's name comes up dur- 
ing the course of the 
awards show). From these 
indicators, we can deduce 
who is currently signifi- 
cant in the industry and who is not, as well as determine 
the general level of bitterness infecting the recipient 

Applying these principles to the speech above, for ex- 
ample, we see that the manager remains at the top of 
the pecking order, either because he is new and is still 
the beneficiary of his client's naivete or because he has 
something on the client. The lawyer is still formidable — 
but he'd better watch his back. And the poor, unnamed 
producer is obviously on his way to doing custom ses- 
sions. As for the "people at my (unspecified) label," they 
are so removed from the honoree's regard and affection 
that he can't even bring himself to call them his "team." 
The line about "the fine folks at radio who play my rec- 
ords" suggests that the artist is really steamed at the 
oafs at radio who don't. His assertion that the award be- 
longs to "all of us" is an oblique way of saying that it 
isn't worth fighting over. 

In years past, it was common for award winners not 
only to thank God for their good fortune but also to go 
into exhaustive detail about His benevolence in deliver- 
ing them from obscurity. Alas, they failed to recognize 
that He also has a keen sense of mischief, a trait that 
subsequently manifested itself in their loss of label deals. 
Prudence has since prevailed. 



by Edward Morris 



MAKING THE ROUNDS: The Nashville Songwrit- 
ers Assn. International alerts us that California song- 
writer Alan Roy Scott was a key player in the project 
that took 10 Nashville writers to Romania to co-write 
with natives of that country (Billboard, May 7). Scott 
is a veteran organizer of and participant in interna- 
tional music festivals, says NSAI executive director 
Pat Rogers. He was a founder of the "Music Speaks 
Louder Than Words" project, a collaboration between 
American and Russian songwriters that resulted in an 
album on Epic Records. 

Jean Stromatl has joined Tessier-Marsh Talent, a 
Nashville booking agency that handles such acts as 
Bill Anderson, Little Jimmy Dickens, and Porter 
Wagoner . . . Mandy Barnett, an 18-year-old singer 
from Crossville, Tenn., has won the nationwide search 
for an actress to play the lead role in "Always . . . 

Patsy Cline." The musi- 
cal will have a five-month 
run at Nashville's his- 
toric Ryman Auditorium, 
which reopens in June af- 
ter extensive repairs and 
modernization 
Former talent booker 
and manager Jim Hal- 
sey has been named di- 
rector of music business 
for Oklahoma City Uni- 
versity. The university is 
inaugurating a new 
Bachelor of Science degree in music business. In addi- 
tion to overseeing the curriculum, Halsey will teach 
a beginning and advanced seminar in the music busi- 
ness. 

MaRK YOUR CALENDAR: On June 7, the Coun- 
try Radio Music Awards show will be broadcast live 
by satellite to participating stations from the Tennes- 
see Performing Arts Center in Nashville. Billy Dean 
will host the show . . . The 1994 Rocky Gap Music Fes- 
tival is set for Aug. 4-7 at Rocky Gap State Park in 
Cumberland, Md. Performing will be the Baltimore 
Symphony Orchestra, Emmylou Harris, Neal 
McCoy, Merle Haggard, Tammy Wynette, John 
Anderson, Bill Harrell & the Virginians, Northern 
Lights, Daron Norwood, Martina McBride, the 
Bellamy Brothers, Victoria Shaw, Billy Ray 
Cyrus, Claire Lynch, Lonesome River Band, the 
Mavericks, Shenandoah, Tracy Lawrence, and 
Wynonna. 

S Becky Hobbs, Eddy Raven, and Ban- 

jomania to recording deals with Intersound/Branson 
Entertainment. 
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THIS WEEK 


LAST WEEK 


2 WKS AGO 


WKS. ON CHART | 


ARTIST TITLE 

LABEL A NUMBER-DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


PEAK POSITION 


1 


1 


1 


7 


★ * ★ No. 1 * * * 

TIM MCGRAW curs 77659 (9.98/13 «i 7 «« u No > NOT A MOMENT TOO SOON 


1 


J 


2 


- 


2 


* * * Greatest Gainer * * * 

REBA MCENTIRE mca 10994 no 98/15 9B1 READ MY MIND 


2 


3 


4 


3 


15 


JOHN MICHAEL MONTGOMERY A atiamk km suwi»w> KICKIN' IT UP 


1 


4 


3 


2 


10 


VARIOUS ARTISTS A mca mesne 96.-H.W, RHYTHM COUNTRY & BLUES 


1 


CD 


7 


5 


36 


GARTH BROOKS A' ubertyb0857 H 0 98/16 96) IN PIECES 


1 


© 


16 


15 


83 


♦ ♦♦Pacesetter*** 

AMSTA 18711 (WW* 981 A L0T AB0UT LIVIN ' IAND * UTTLE 'BOUT LOVE) 


1 


7 


5 


4 


32 


REBA MCENTIRE A ' mca 10906 (10 96/15 98) GREATEST HITS VOLUME TWO 


1 


8 


6 




2 


PAMTILLISa*isi«187;b:9 9S.:5 98i swtt'HtARI S DANCE 


6 


9 


8 


8 


, 


BROOKS»DUNNA'ARISTAIB7I6I10.98/1S98) -AW WORKIN' MAN 


2 


10 


12 




2 


RANDY TRAVIS warner Bros 45501 110 9815 98) THIS IS ME 


10 


11 

. . 


17 


16 


88 


VINCE GILL A' mca imtc ioseT5 99j 1 STILL BELIEVE IN YOU 


3 


12 


10 


7 


26 


FAITH HILL warner BROS 45389(9 98/15 98) EE TAKE ME AS 1 AM 


j 


13 


11 


14 


55 


PATTY LOVELESS* [pic uijsscvY, 9 9BEM5 9B, ONLY WHAT 1 FEEL 


11 




U 


13 


97 


MARY-CHAPIN CARPENTER A > mMZ QN CQm QN 


6 


15 


9 


6 


52 


LITTLE TEXAS A WARNERBROS 4527619 98/15 98) BIG TIME 


6 


GD 


13 


10 


30 


VARIOUS ARTISTS A COMMON THREAD: THE SONGS OF THE EAGLES 


1 


17 


14 


9 


7 


CONFEDERATE RAILROAD • Atlantic ks»as :onnm NOTORIOUS 


6 


18 


20 


18 


59 


DWIGHT YOAKAM A REPRISE 45241/vVARNER BROS. 110.98/15 98) THIS TIME 


4 


19 


23 


20 


40 


CLAY WALKER •giant 24511WARNER BROS 19.98/15.98) BE CLAY WALKER 


8 


20 


24 


23 


9 


JOHN BERRY LIBERTY 80472 (9.98/13.981 J0HN BERRY 


20 


21 


25 


21 


13 


NEAL MCCOY ATLANTIC 82568 (10 9815 M 3g NO DOUBT ABOUT IT 


14 


22 


IS 


12 


So 


GEORGE STRAIT A ' mca 10651 (10 98/15 981 PURE COUNTRY (SOUNDTRACK) 


i 


23 


22 


19 


15 


COLLIN RAYE epic 53952'Sony 1998 elyis »: EXTREMES 


12 


24 


27 


24 


. 


CLINT BLACK A rca66239iio981598> NO TIME TO KILL 


2 


25 


30 


28 


191 


GARTH BROOKS A " jeep-/ sjm* is sb 13 98, NO FENCES 


1 


26 


29 




2 


JOHNNY CASH AMERICAN 45520-.Y/ARNER BROS (9 98,15 981 AMERICAN RECORDINGS 


26 


27 


26 


22 


55 


TOBY KEITH • mercury 5:4421 19 9« Ea<l596> EE TOBY KEITH 


17 


28 


31 


27 


14 


BLACKHAWK «R:Si« 18708 (9 98.15 98: BLACKHAWK 


17 


29 


21 


1? 


32 


GEORGE STRAIT A mca 10907 (1098/15.981 EASY COME, EASY GO 


2 


CD 


40 


31 


78 


JOHN MITHAFI MflNTfLflMFRY A 

ATLANTIC 82420 AG 19 9815 38 1 W S A DANCE 


4 


31 


19 


11 


16 


SOUNDTRACK mca 10927 i io » 16.98) 8 SECONDS 


3 


32 


32 


25 


52 


WYNONNA A CUR81O822VCAI1098159B) TELL ME WHY 


1 


33 


28 




! 


LINDA OAVIS arista 18749(9 98.15 98: EE SHOOT FOR THE MOON 


28 


34 


33 


26 


143 


BROOKS & DUNN A 1 arista 18658 (9.98/13 981 BRAND NEW MAN 


3 


35 


34 


29 


106 


CONFEDERATE RAILROADA CONFEDERATE RAILROAD 


7 


36 


36 


35 


30 


ALABAMA RCA 66296 19 98 15.98) CHEAP SEATS 


16 


37 


39 


36 


262 


GARTH BROOKS A ' liberty 90897 (9.98/13 981 GARTH BROOKS 


2 



THIS WEEK 


LAST WEEK 


8 
J 


(E 
| 

0 

Z 

tn 
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ARTIST TITLE 

LABEL A NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT! 


PEAK POSITION 


38 


35 


ID 


14 


THE MAVERICKS mca iisei «»<,»■ 


WHAT A CRYING SHAME 


30 


38 


38 


32 


55 


JOE DIFFIE • EPIC 53002/SONY (10.96 EO/15.98) 


HONKY TONK ATTITUDE 


10 


40 


43 


33 


11 


RICK TREVINO Columbia 5356030NY 09s EO/15 98i [ 


E RICK TREVINO 


23 


41 


37 


37 




BILLY DEAN UBERTY 28357 (10.96715 981 


GREAIfcSI H rs 


29 


42 


44 


40 


139 


GARTH BROOKS A 9 LIBERTY 96330(10 98/15.981 


ROPIN IHL WIND 


1 


43 


41 


38 


46 


MARK CHESNUTT • MCA 10851 (10 98/15-981 


ALMOST GOODBYE 


6 


44 


46 


41 


17 


BOY HOWDY curb /km, 1* »>.: «s: EE 


SHE'D GIVE ANYTHING 


19 


45 


42 


34 


61 


SAMMY KERSHAW • mercury 14332 19 .98 EQ/15 98 


HAUNTED HEART 


11 


48 


53 


53 


46 


JOHN ANDERSON ena 66232 I9 9a/is 98) 


SOLID GROUND 


12 


47 


50 


47 


39 


AARON TIPPIN • RCA 66251 (9 98/15 981 


CALL OF THE WILD 


6 


41 


55 


46 


49 


DOUG SUPER NAW BNA 66133 (9 98/13.981 


RED AND RIO GRANDE 


27 


45 


57 


55 


90 


TRAVIS TRITT A WARNER BROS 45048 (10 98/15.98) 


T-R-O-U-B-L-E 


6 


50 


51 


42 


103 


BILLY RAY CYRUS A 7 mercury 510635 no ss eo/16 9bi SOME GAVE ALL 


1 


51 


67 


60 


117 


JOHN ANDERSON A BNA61025199S1398) 


SEMINOLE WIND 


10 


52 


49 


43 


37 


SHENANDOAH RCA 66267 (9 98/15 98) 


UNDER THE KUD2U 


38 


53 


56 


48 


110 


WYNONNA A ' CURB t0529,'MCAI10 98L5.98) 


WYNONNA 


1 


54 


45 


44 


9 


SUZY BOGGUSS LIBERTY 28457 HO 98/15.98) 


GREATEST HITS 


38 


55 


47 


39 


61 


TRACY LAWRENCE A ATLANTIC 82483/AG 19 96/1598 


ALIBIS 


5 


56 


48 


45 


46 


BILLY RAY CYRUS A mercury 51475a 110 98 eo/16 9 


3! IT WON'T BE THE LAST 


1 


57 


61 


57 


73 


REBA MCENTIRE A 2 MCA 10673 110 98/15 98) 


IT'S YOUR CALL 


1 


58 


58 


54 


25 


DOUG STONE EPIC 57271.S0NY (9 98 EO/1S98) 


MORE LOVE 


20 


59 


54 


50 


8 


MARTY STUART MCA 10880(1098/15.98) 


LOVE AND LUCK 


28 


60 


62 


51 


34 


MARTINA MCBRIDE RCA 66288 19 98 15 961 (E 


THE WAY THAT 1 AM 


40 


|1 


63 


58 


83 


LORRIE MORGAN A BNA 66C4? j9 98/13.98) 


WATCH ML 


15 


62 


52 


52 


8 


CHRIS LEDOUX LIBERTY 28456(1098/15981 


BEST OF 


51 


63 


60 


49 


28 


TRISHA YEARWOOD • mca 10911 (1098/15.98) 


THE SONG REMEMBERS WHEN 


6 


® 


RE-ENTRY 


83 


GARTH BROOKS A' 

UBERTY 98743 : - .'- '- 


THE CHASE 


1 


65 


66 


63 


156 


ALAN JACKSON A ■ arista B6B1 19 9&13 9bi 


DON 1 ROCK THE JUKEBOX 


2 


66 


69 


66 


165 


VINCE GILL A MCA 1014019.98715 961 


POCKET FULL OF GOLD 


5 


67 


65 


62 


39 


SAWYER BROWN CURB 77626(10.96/15 981 


OUTSKIRTS OF TOWN 


13 


68 


59 


56 


17 


JEFF FOXWORTHY 

WARNER BROS 45314 /. — : )H [S£j 


YOU MIGHT BE A REDNECK IF... 


52 


60 


64 


61 


33 


SUZY BOGGUSS LIBERTY 89261 (IO 9815 981 


SOMETHING UP MY SLEEVE 


27 


70 


68 


64 


29 


TANYA TUCKER UBERTY 89048(10 96/15 961 


SOON 


18 


(2D 


RE-ENTRY 


71 


VINCE GILL 

RCA61130- 17.98/11.98) 


1 NEVER KNEW LONELY 


47 


(3D 


RE-ENTRY 


24 


DOLLY PARTON. LORETTA LYNN, TAMMY WYNETTE • un „„ v TnN1 , . Nrr . c 

COLUMBIA534)4S(m»il09S{al598l nUWM UPlrv /4INULL.O 


6 


QD 


RE-ENTRY 


201 


ALAN JACKSON A 

-h S - 4 .-h.' r * ! / 


HERE IN THE REAL WORLD 


4 


74 


72 


69 


7 


HANK WILLIAMS, JR. CURB 77638 (6 98/9 98) 


GREATEST HITS. VOL. 1 


66 


75 


73 


68 


126 


COLLIN RAYE • EPIC 47468- SONY 19.96 ELV13.9B) EE 


ALL 1 CAN BE 


7 



C~) Albums witti the greatest sales gains this week # Recording industry Assn 01 America (RiAA> certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimtllion sellers indicated by a numeral following the symbol. "Asterisk indicates LP is available- 
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked £Q. and all other CD pnees. are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth 
Heatseeker Impact shows artists removed from Heatseekers this week. Q indicates past or present Heatseeker title. C 1994, BiliboaroVBPl Communications, and SoundScan, Inc. 
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THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL A NUMB6R/OISTRI6UTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT EOR CASSETTE/CO) 


WKS. ON 
CHART 




l 


PATSY CLINE A 1 MCA 12- 17 9812 98i -.35 mcoiIIw 1 


GREATEST HITS 


157 




3 


REBA MCENTIRE A MCA 4979- (7.98/12.981 


GREATEST HITS 


15S 




4 


GEORGE STRAIT A MCA 42035 17 96/12.981 


GREATEST HITS, VOL. 2 


157 




5 


GEORGE JONES • EPIC 40776/SONY is 98 EQ^ 98) 


SUPER HITS 


142 




7 


THE CHARLIE DANIELS BAND A epic 3B79vswy 17 96 EO 


1 96) A DECADE OF HITS 


157 




6 


GEORGE STRAIT A 1 MCA 5567* 17 .98/12 981 


GEORGE STRAIT'S GREATEST HITS 


1SS 




10 


VINCE GILL • HCA 9814- (4 98/9 98) 


BEST OF VINCE GILL 


I5S 




16 


VINCE GILL MCA 42321 18.9813 961 


WHEN 1 CALL YOUR NAME 


10 




9 


CONWAY TWITTY A MCA 3123814 .98/11981 


THE VFRY BEST OF CONWAY TWITTY 


46 




11 


THE JUDDS A 1 CURB 831 6 RCA (9 93.15 98:. 


GREATEST HITS 


40 




13 


REBA MCENTIRE • mca 6294- (4 98/1 1 98) 


SWEET SIXTEEN 


127 




8 


GEORGE STRAIT mca 10450 (9 9815 98) 


TEN STRAIT HITS 


4 




12 


DAVID ALLAN COE A Columbia 35627/sony 15 9b EQ9 9b; 


GREATEST HITS 





THIS 
WEEK 


LAST 
WEEK 




WKS ON 
CHART 


14 


14 


ALABAMA A RCA 662517. 98/1 1.98) 




ALABAMA LIVE 


33 


15 


15 


ALABAMA A J RCA7]70*f9 9&'13 96> 




GREATEST HITS 


156 


16 


22 


THE JUDDS curb 52070/RCA 19 9B/1 3.98) 




LOW CAM BUILD A Hh DGt 


17 


17 


20 


DWIGHT YOAKAM • reprise 25989-warner bp. 


OS. (9 96/13 981 


...ST LOOKIN TOR A HIT 


109 


18 




MARY-CHAPIN CARPENTER • Columbia a«22b,sony 7 9B eq : : tn STATE OF THE HEART 


30 


19 


19 


DOUG STONE epic 47357 (5.9a EQ9 98) 




1 THOUGHT IT WAS YOU 


34 


20 


17 


DWIGHT YOAKAM A reprise 25372/warner ewm 


75 19 96/13.961 


GUITARS, CADILLACS, ETC., ETC. 


18 


21 




THE JUDDS CURB 6101B/RCA 19 9813.98) 




GREATEST HITS VOL. [I 


16 


22 




KENNY ROGERS A LI8ERTV5112'XAPiTOl (996/15961 


TWENTY GREATEST HITS 


65 


23 


21 


WAYLON JENNINGS A ' RCA 3378- 18.961 




GREATEST -ITS 


41 


24 


18 


PATSY CLINE MCA 4038 (7 9812 98) 




THE PATSY CLINE STORY 


3 


25 


25 


KEITH WHITLEY RCA 52277 (9 98/13.96) 




GREATEST HITS 


17 



Cata iilEi.-ns.i-B hi. to Hf. ..,!- ■ ■,■(!■:-■ 'il; :. f - V .„,.,-. 1994 BillbparcL-BF Ccrniui Men ■ltd SountSolll NIC 



BILLBOARD MAY 21 . 1 994 29 



Country 



ARTISTS & MUSIC 



c 





by Lynn Shults 



REGISTERING THE FIRST NO. 1 of his career with "Your Love 
Amazes Me" (5-1) is John Berry. The song was co-written by Amanda 
Hunt and Chuck Jones and produced by Chuck Howard. The ecstasy that 
normally accompanies an artist's first No. 1 has taken on new meaning for 
Berry, his family, friends, and fans. On May 10, he underwent a 5'A-hour 
surgical procedure to remove fluid from a benign cyst located deep within 
his brain. Doctors at Emory University Hospital in Atlanta say the opera- 
tion was a success. Berry, whose wife recently gave birth to their second 
child, is expected to resume normal activities soon (Billboard, May 14). 

The MOST ACTIVE TRACK on the Hot Country Singles & Tracks chart 
is "I Take My Chances" (33-28) by Mary-Chapin Carpenter. The track is 
the seventh single to be released from her double-platinum album, "Come 
On Come On" (15-14). The album is five weeks short of being 2 years old 
and is the senior album inside the top 20 on the Top Country Albums chart. 
There are a total of six albums inside the top 20 that have logged more 
than 52 weeks on the album chart. Following "I Take My Chances" on the 
most-active list are "Don't Take The Girl" (8-5) by Tim McGraw; "Wish 
I Didn't Know Now" (7-3) by Toby Keith; "Lifestyles Of The Not So Rich 
& Famous" (38-33) by Tracy Byrd; "Every Once In A While" (32-27) by 
BlackHawk; "Foolish Pride" (31-25) by Travis Tritt; "One Night A Day" 
(57-40) by Garth Brooks; "Wink" (24-16) by Neal McCoy; "Whenever You 
Come Around" (16-14) by Vince Gill; and "They Don't Make 'Em Like 
That Anymore" (28-23) by Boy Howdy. 

The NO. 1 ALBUM on both the Top Country Albums chart and The Bill- 
board 200 is "Not A Moment Too Soon" by Tim McGraw. The album con- 
tinues to grow in sales thanks to its two singles: "Indian Outlaw," which 
moves from No. 8 to No. 12 on the Hot 100 Singles Sales chart, and "Don't 
Take The Girl," which debuts at No. 27 on the same chart. Although it has 
no pop airplay, the latter title also debuts at No. 62 on the overall Hot 100. 
McGraw is the fourth country artist to top The Billboard 200 since Billboard 
began using SoundScan point-of-sale data for the album chart rankings in 
May 1991. The others to do so are Garth Brooks, Billy Ray Cyrus, and 
John Michael Montgomery. Anyone care to guess who will be next? 

CoUNTRY ALBUM SALES SOARED behind the power of television. 
Fueled by Garth Brooks' NBC special and the Academy Of Country Music 
awards show, retail sales of country product increased 24% over the previ- 
ous week. In comparison, overall album sales were up 9%. The big winners 
were the ACM awards show's co-hosts, Reba McEntire and Alan Jackson. 
McEntire's "Read My Mind" (2-2) is the week's Greatest Gainer, with a 
sales gain of 32,800 units; Jackson's "A Lot About Livin' (And A Little 'Bout 
Love)" (16-6) wins the Pacesetter award with a 92% increase in sales over 
the previous week. Also benefiting from the exposure are "Kickin' It Up" 
(4-3) and "Life's A Dance" (40-30) by John Michael Montgomery; "In 
Pieces" (7-5) by Brooks; "I Still Believe In You" (17-11) by Vince Gill; and 
"This Is Me" (12-10) by Randy Travis. 



TRIBUNE GETS 'THE ROAD' ROLLING 

(Continued fmm page 28} 



BILLBOARD LAUNCHES 2ND EDITION! 

Nashville 615/Country 
Music Sourcebook 1994 

This dual-director/ centralizes a network of non-Country 
and Country entertainment contacts under one cover — 
exploding the myth that Nashville is just Country! 
NASHVILLE 61S is the only "one-stop" listing ol enter- 
tainment related companies in Nashville — from record 
companies and radio stations, to recording studios and, 
limousines. 

COUNTRY MUSIC SOURCEBOOK is the most vital 
reference guide for artists, managers, "country radio 
stations, promoters, and music publishers. 

Put them together and you get an invaluable guide to the Nashville scene • 
in Country Music or any music. Order your copy today for just $50 plus $4 
shipping and handling ($10 for international orders.) All sales are final. 
To order call toll-frM 1-800-223-7524 or i -800-344-71 19. in NY call 212-536- 

5174. In NJ call 908-363-4156. Or mall this ad with your paymant to: 
Billboard Directories, Dept. BDCD3044, P.O. Box 2016, Lakewood, NJ 08701. 

BDCD3044 




out, reach a quarter of the country's 
population. When the other TV stations 
that have agreed to carry the series are 
added in, "The Road" will be available 
for viewing in at least 90% of American 
homes. 

The syndicated radio programs, 
Corboy says, will run two hours a 
week. They will be drawn from the au- 
dio portions of the musical perform- 
ances and interviews that are broad- 
cast on TV and from live behind-the- 
scenes recordings. The radio shows 
also will feature music from young and 
developing artists who may get little or 
no exposure on the televised segments, 
Corboy adds. 

RADIO, PPV BEING PLANNED 

'The radio is just getting going," 
Corboy adds. Syndication wfll be han- 
dled through Tribune Radio Networks, 
under the direction of John Cowan, the 
former president of Interstate Radio 
Network. Winslow Stillman, who ear- 
lier produced the 
"NASCAR Country" show, will pro- 
duce "The Road" radio shows in con- 
junction with High Five. 

The pay-per-view programs are still 
in the planning stage, Corboy says, but 
are expected to begin airing late this 
year or in the spring of 1996. 

Corboy observes that country mu- 
sic's popularity has reached the point 
that it is impressing major national ad- 
vertisers. "They're one of the last 
groups to finally fall into place. They're 
getting it now." 

According to Corboy, the home video 
division will deal in everything from 
"brand-new releases of a special con- 
cert" to "something more archival." 

'The Road" merchandise line was 
scheduled to debut at the May 12 con- 
cert. It will include logo-emblazoned 
denim jackets and shirts, sweatshirts, 



T-shirts, hats, and other items. The 
concert, which will feature perform- 
ances by Faith Hill, Hal Ketchum, the 
Mavericks, Trisha Yearwood, and 
Aaron Neville, also is the first that will 
be filmed for the TV series. 

In addition to being sold at all "The 
Road" concerts, the merchandise will 
be advertised by direct mail and be 
available in The Road" clubs Tribune 
Entertainment plans to set up with 
former Hard Rock Cafe CEO Jock 
Weaver. 'We're going to put out real 
high-quality stuff," Corboy says. "At 
the same time, we're also going to keep 



the prices down, just as we do with the 
concert tickets" (Billboard, Feb. 19). 

Pace Concerts ofHoustonis promot- 
ing "The Road" live shows. Upcoming 
ones are set for May 19 in Columbia, 
S.C., and May 25 in Richmond, Va. 
Five others will be scheduled in the 
West and Northwest this summer, and 
in the Midwest and on the eastern sea- 
board this fall. 

While a number of sites are under 
consideration for the proposed chain of 
"Road" clubs, Hacker says he hopes to 
locate the first one in Denver. 



FEST CELEBRATES BLUEGRASS' STRENGTH 

(Cfintinund from ;>aQe 28) 



this festival with no remuneration to 
themselves," says Tom White, VP of 
the Mikaw Corporation, which owns 
several Burger King franchises in the 
area. "They come to support Doc Wat- 
son and promote old-time bluegrass 
and more modern country music." 

This year, White and company 
joined forces with other area Burger 
King restaurants in sponsoring the 
festival's Little Pickers Area, which 
included an array of creative activities 
for children, including a petting zoo. 
Other sponsors of this year's festival 
included Tyson Foods, which has a 
large food-processing facility in 
Wilkesboro, and Duke Power, the lo- 
cal utility company. The two compan- 
ies have joined forces to help sponsor 
"Pickin' For Merle . . . Doc Watson & 
Friends," an eight-part series that 
chronicles the 1992 Merle Watson Me- 
morial Festival. The series will air on 
PBS TV stations nationwide over the 
coming year. 

Other festival attractions included 
the well-attended Learning Stage, 



sponsored by instructional video stal- 
wart Homespun Tapes, and the final 
round of the WarnerSongs-sponsored 
Chris Austin Songwriting Contest. 
The latter was established last year in 
memory of Reba McEntire's late gui- 
tarist, who grew up in the area. Pro- 
ceeds from the contest go toward a 
music scholarship at the college. 

Townes estimates that this year's 
gathering pumped $1.1 million into the 
local economy, with everyone from the 
local Boy Scout troop to the college it- 
self reaping the benefits. 

In addition to Krauss and 
O'Connor, performers at this year's 
Merle Watson Memorial Festival in- 
cluded Doc Watson, Emmylou Harris, 
Junior Brown, Sweethearts Of The 
Rodeo, Ricky Skaggs, Sam Bush & 
John Cowan, the Seldom Scene, the 
Tony Rice Unit, Jerry Douglas, the 
Nashville Bluegrass Band, Iris 
DeMent, Ralph Stanley, Tim & Mollie 
O'Brien, Peter Rowan, Cephas & Wig- 
gins, and Barry & Holly Tashian, 
among others. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publisher - Licensing Org I Sheei Mum Orst 

10 ADDICTED TO it DOLLAR (Bakool. ASCAP/Bnan's 

Detain ASCAP/That s A Smash. 6 Ml) 
56 ALL OVER TOOK (Edge 0 Woods. AS CAP /7 a cue hi. 

ASCAP/Rieherd Reniun ASCAP) CPP 
SI BAIT HEEDS HEW SHOES idbron. BUVAHartc. BMI/ 

Howe Sound. BMI/Frankly Scarlett. BMI/Ston B Ml/EMI 

Blackwood. BMI) HL 

74 IAT0I 6111 (Big Eldorado. BMl/Apnl. ASCAP/Pwicelon 
Street. ASCAP) 

2 BEFORE TOI KILL US ALL (CaiMrs-BMG, BMI/Breaker 
Maker, B Ml/Fa mo us Island Bound. ASCAP) HL/CPP 

IS BETTER TOUB HEART THAN MINE (S*sler Elisabeth 
BMi/Siuggo Songs BMI) CPP 

24 THE CHEAP SEATS (Careers-BMG BMI/With Any Luc! 
BMI) WBM/HL 

75 COMPANY TIME (Befinner, ASCAP) WBM 

38 COWBOYS DON'T CRT Om's Misongs. 8MI/16 tat, 
BMI) HL 

ST CRT WOLF (BMC. ASCAP/Manor House. ASCAP/ 

SUitbuck Writers Group, ASCAP) HL 
10 DADDT HEVER WAS THE CADILLAC KIND (Maypop 

BMI/CofgHms-EMI ASCAP) WBM/HL 
S DONT TAKE THE GIRL (Enc Zaneiis. BMl) CPP 
19 EAGLE OVER ANGEL (Gum Island Enterprises. BMII 
21 EVERT OHCE IH A WHILE (EMI Blackwood. BMI/ 

Strwdacasle., BMI/WB. ASCAPl CPP/WBM/Hl 
SO FALLING OUT OF LOVE IFat'N'Brrte. BMl/Santeela, 

BMI) 

15 FOOLISH PRIDE (Post Oak BMI) 
I A GOOD RUN OF BAD LUCK (Blackened. BMI) CPP 

50 HOKKV T0HK CROWD [Songs 01 PotyGram BMI/Tubb s 
Bus. BMII HL 

7 HOW CAN I HELP TOU SAT GOODBYE (Reynsong, BMI/ 

Burton B Collins, BMI/'n B M . SESAC/KT Good. 

SESAC) HL/CPP 
21 I CAN'T REACH HER AHTM0IE [Ray Stevens. BMI/ 

Grand Avenue. ASCAP) 
I IF IUIBA CAN OANCE (I CAN TOO) (Sugar Bend. BMI/ 

Polygram. ASCAP/Rangar Bob. ASCAP) HI 
» IF THE GOOD DIE YOUNG (Sony tree. BMI/AJmo, 

ASCAPl CPP/HL 
71 IF TOI) CAME BACK FROM HEAVEN (Engltshlown, BMI/ 

BMG BMI) 

34 I'M HOLDING MT OWN IPookie Bear ASCAP/Bug. 
ASCAP) 

51 INDEPENDENCE DAY (Sony Cross Keys. ASCAP) HI 
4C INCH AM OUTLAW (Edge 0' Woods. ASCAP/Tommy 

Barnes. ASCAP/Great Cumberland. BMVAtuflRose, 
BMII CPP 



12 IN MY OWN BACKYARD (Texas Wedge. ASCAP/ 
Songwriters Ink. BMVHegular Joe. BMVSony Tree. BMI) 
HL 

21 I TAKE MY CHANCES <EMI April. ASCAP/Getinaljob. 
ASCAP/Don ScnliL?. ASCAP/Almo. ASCAP) HI 

53 IT IS NO SECRET (Music Corp Of Amewa. SMI/Mark 
Collie BMI/Almo. ASCAP/B'io Blues. ASCAP) CPP 

32 ft WON'T BE OVER YOU (MCA. ASCAP/fcckmg Bird. 
BMI) Ml 

35 I WISH I C0NLD HAVE BEEN THERE (Almo. ASCAP/ 
Holmes Creek. ASCAP/lrvmg. SMI/Colter Bay. BMI) CPP 
41 JUST OHCE (N2D ASCAP/Bnen s Dream, ASCAP) 
71 KISS ME. I'M GONE (Songs Of PolyGram EV i.tr, 
Bus. BW/lirOe Big Town. BMI/ American Made. BMI) 
HL/WBM 

45 UFE #8 (Songs (H PolyGram. BMl/Seven Angels BMI) 
HL 

33 LIFESTYLES OF THE NOT SO RICH 1 FAMOUS (MCA 
Canada SOCAN/Sold Tor A Song. SOCAN/Brothe* Ban. 
ASCAP/MCA, ASCAP) HL 

II LITTLE ROCK iSo-ny Tret. BMI) HL 

55 LOOKir IH THE SAME DIRECTION (Cupit Memanes. 

ASCAP/Bert Hall. ASCAP) 
9 LOVEBUG (Glad. BMlrBlack|ach. BMI) 
31 MY LOVE (Square West. ASCAP/Hewlm" Hits. ASCAP/ 

Edge 0' Woods. ASCAP/Taguctii. ASCAP) CPP 

54 MY NIGHT TO HOWL (Greet Cumberland. BMVOiamond 
Slruck. BMI/Hils Airijht. SESAC.'Ciai)1ro SESAC/ Fran OS 
George. SESAC/ScramMeis Knob. ASCAP/fivo Sar-B, 
ASCAP) CPP 

62 NATIONAL WORKING WOMAN'S HO LI OAT (Hurrah. 
BMI/Castte Street. BMI/Ears Last. ASCAP/On The 
Mantel ASCAP) 

40 ONE NI6HT A DAY (MCA. ASCAP/Gary Bun. ASCAP/ 

Foreshadow. BMI/Unde Pete. BMI) HL 
CI 0 WHAT A THRILL (Musipue Chanteclair. ASCAP) 
IT PIECE OF MY HEART ll^chappell. BMl/Web IV. BMII 

HL/WBM 

«4 RED AHD RIO GRAHOE (I Keys. ASCAP/Supwnar. 
ASCAP) 

IS ROCK BOTTOM IBCL BUI) HL/CPP 
4 ROPE THE MOON lAlmo. ASCAP/Bamatuck ASCAP/lust 
A Dream, ASCAP/Pearl Dancer. ASCAP) CPP 

63 RUNAWAY TRAIH (MigMy Nice BMI/Btue Water. 
ASCAP/EMI Apri. ASCAP/EMI Blackwood. BMI) HL 

59 SOMETHING ALREADY GONE (H>gh Steppe. ASCAP/ 
Humble Artist ASCAPrAI Andersongs BMI/Mighti Nice 
SMI) 

15 SPILLED PERFUME (Ben's future BMI/Sony Tim. 
B Ml/Ac uff* Rose, BMI) HL/CPP 



66 STOP ON A DIME (Square Lake, ASCAP/Howlm Hits, 
ASCAP) 

67 TAKE THESE CHAINS FROM MY NEANT (Milane, 
ASCAP) 

12 THAT AINT NO WAT TO 60 (Sony Tree. BMI/BuMalo 
Prime Sengs, B Ml/Don Cook. BMI) HL 

31 THAT'S MY BAIY (Almo, ASCAP/USon|s. Ascep/Taite 
Auction, BMjrWaassa River. BMI) CPP 

13 THEV DON'T MAKE 'CM LIKE THAT ANYMORE (Farr... 
Curtis. BM|/ Mid* Curt) 8 Ml/full KetH. ASCAP/Farrenutl. 
ASCAP/Curbsongs ASCAP) WBM 

44 THINKir PROBLEM (Hew Court. BMI/Low Coentry. 
BMI/Almo. ASCAP/Hayes Street ASCAP/EMI April. 
ASCAP) HL/CPP 

72 THE TIN MAN (AcuH Rose. BMUSongwoters Ink. BMI/ 
reus Wedge, ASCAP) 

17 (TONIGHT WE JHST MIGHT) FALL IN LOVE AGAIH (Al 
Andersongs. BMI/Migkty Nice. BMVHeckton* BMI/ 
Foreshadow. BMII CLM 

42 TRY1N- TO GET OVER YOU (Benefit. BMI) WBM 

19 TRY HOT TO LOOK SO PRETTY (Coal Dust West. BMI/ 

Songs 01 PotyGram. BMl/Seven Angels. BMI/Warner- 

Tamerlane. ASCAP) HL/WBM 
11 WALKING AWAY A WINNER (Great Cumberland. BMI/ 

Diamond Struck. BMl/Little Big Town. BMI/Amencan 

Made BMI) W6M/CPP 
52 WE DONT HAVE TO DO THIS (BMG Songs. ASCAP/Gary 

Burr, ASCAP/MCA. ASCAP) HL 

14 WHEREVER YOU COME AROUHO (Benefit. BMI/ 
Fortshtdo*. BMI/Unclt Pet*. BMI) CLM/WBM 

11 WHERE 00 I FIT IH THE PICTURE (Lmda Cobb BMI/ 

Lorl Jai-ne. BMl) 
61 WHERE WAS I (Sony Tree. B MI/MCA ASCAP/Gary Bun 

ASCAP) HL 

47 WHOLE LOTTA LOVE ON THE UNE (Acuff-Rose, BMI) 
CPP 

43 (WHO SAYS) YON CANT HAVE IT ALL (Mattie Rulh, 
ASCAP/Sewnth Son, ASCAP/Sony Cross Keys, ASCAP) 
HL/WBM 

19 WHY H AVERT I HEARD FROM TON (Bash ASCAP/Lile 

01 The Record. ASCAP) 
It WIHK (bttle Big Town. SMI/Amman Made. BMI/Greit 

Cumberland. BMI/Diamond Struck. BMII WBM/CPP 
3 WISH I DIDN'T KNOW NOW 4 Songs <K PolyGram. BMI/ 

Tokeco. BMI) HI 
11 WOMAN, SENSUOUS WOMAN (Acoustic BMl) CPP 
41 WORDS BY HEART lEngushtown. BMIWarner- 

Tamerlane. BMI) WBM 

73 YOU COULD STEAL ME (Famous ASCAP/Stftan Of 
Song. A5CAP,'Nocturnal Eclipse. BMI/Mmnelonka. BMI) 

1 YOUR LOVE AMAZES ME (Gila Monster. SESAC/Great 
Cumberland. BML/Diimo«d Struck. BMI) CPP 
49 YOU WOULDNT SAY THAT TO A STRANGER (August 
Wind. BMl/HendershPt. BMl/longitud* BMI/La/y Kalo. 
BMI) WBM 
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THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

.ABC. A NL'UBER'C'iSTRIQL'TriG LA.BE. 


CD 


5 


; 


15 


it it it NO. 1 it 
YOUR LOVE AMAZES ME i «.* ■ * 

C HOWAriD (A HUNT .C JONES J 


* * 

Al 


♦ JOHN BERRY 

LIBERTY Al BUM CUT 


CD 


3 


5 


11 


BEFORE YOU KILL US ALL 

k during :k rouisr v f BARNES) 




♦ RANDY TRAVIS 

ICKV) WARNTR BROS IBPOS 


CD 


7 


10 


10 


WISH I DIDN'T KNOW NOW 




♦ TOBY KEITH 

IV) MERCURY SSS 290 


CD 


6 


8 


10 


ROPE THE MOON 

S HENDRICKS Llf'-'jWN J DENTON .A BROWN) 


♦ JOHN MICHAEL MONTGOMERY 

OA, ATLANTIC b.'iaD 


CD 


8 


11 


8 


DON'T TAKE THE GIRL 

J bTWOUlJ.B GAL UMOflt It MAHIIN.L W. JOHNSON) 




♦ TIM MCGRAW 

(Ci (V) CURB 76925 


« 


. 


2 


15 


IF BUBBA CAN DANCE (I CAN TOOI 

D COOK ' V HA r BON M VCGUIRE 8 UCOH I 




♦ SHENANDOAH 

ICi (V) RCA 62761 


CD 


12 


16 


10 


HOW CAN I HELP YOU SAY GOODBYE 

E GOROT Jfl IB B COLLINS. K TAYLOR GOOD: 




♦ PATTY LOVELESS 

IV! EPIC 77416 


• 


2 


1 


12 


A GOOD RUN OF BAD LUCK 




♦ CLINT BLACK 

IC) (V) RCA 62762 


CD 


9 


9 


13 


LOVEBUG ^ ^ 




GEORGE STRAIT 

v >AAA MM . 


10 


4 


4 


13 


ADDICTED TO A DOLLAR 

J.STROUD.D STONE (O STONE, R HOOD. R MADDOX.K TRIBBLE) 




♦ DOUG STONE 

(C) (V) EPIC 77375 


(IT) 


11 


13 


13 


WHERE DO I FIT IN THE PICTURE 

J STROUD iC WALK) K> 




♦ CI AY WAI KFR 

IV) GIANT 16210 


(TT) 


13 


15 


7 


THAT AIN'T NO WAY TO GO 

0 n. ik A i-Ta.ARia. , a I -aVi k ii^:>'if : - C A: v„. 




♦ BROOKS & DUNN 

(V)ARtSTA 1-2669 


(IT) 


15 


17 


g 


WALKING AWAY A WINNER 




♦ KATHY MATTEA 

v i MERCURY 858 464 


GD 


16 


20 


6 


WHENEVER YOU COME AROUND 

(BROWN IV GILL P.WASNER) 




VINCE GILL 

lv MCA 54833 


as 


17 


18 


9 


SPILLED PERFUME 

S Fl SHELL. P TILUS (P TILLIS.D OILlON) 




♦ PAM TILLIS 

(C) (V) ARISTA 1-26)6 


as 


24 


28 


5 


***AlRPOWER*** 

WINK 

B BECKETT (B DIPT EHO.T SHAPIRO) 


♦ NEAL MCCOY 

i. .i. . 'in - '. 


17 


10 


3 


15 


PIECE OF MY HEART 

SHENORICKSiR BERNS 1 RAGAVOY) 




♦ FAITH Hil l 

c. iv: WARNER BROS 16261 


as 


18 


22 


7 


LITTLE ROCK 

hCaC-CIA r ATA. a WORLEY IT DOLCI /.v 




♦ COLLIN RAYE 

. ERIC 77.1 K 


as 


19 


21 


7 


WHY HAVEN T 1 HEARD FROM YOU 

T BROWN R MACTNTIRF 5 kNOX T W HALE) 




♦ REBA MCENTIRE 

CO (V) MCA 54823 


as 


21 


23 


11 


DADDY NEVER WAS THE CADILLAC KIND 

El DECK) 'T .1: 1 '. '1 [ .11: 'A 


♦ CONFEDERATE RAILROAD 

(C) (V) ATLANTIC 87273 


(2D 


23 


27 


8 


***AlRPOWER*** 

WOMAN. SENSUOUS WOMAN 

M WRlf.Hf (C S PAXTON) 


MARK CHESNUTT 

(C) (V) MCA 54822 


as 


22 


25 


11 


***AlRPOWER*** 

IN MY OWN BACKYARD 


♦ JOE DIFFIE 

(V) EPIC 77380 


as 


28 


30 


8 


THEY DON'T MAKE 'EM LIKE THAT ANYMORE 

C TARRLN ' 1 - ' -I '. 




BOY HOWDY 

CURB '.DIJ'7 CLll 


as 


26 


29 


6 


THE CHEAP SEATS 

) LEO.L M LEE. ALABAMA IM HUMMON.R SHARP) 




♦ ALABAMA 

i'V RCA 6) ■ . : 


as 


31 


34 


5 


FOOLISH PRIDE 

G BROWN n.Thi IT) 




♦ TRAVIS TRITT 
(C) (V) WARNER BROS. 18180 




14 


6 


14 


ROCK BOTTOM 

T BROWN : I R ( ( )HC H Bull 




WYNONNA 

(C) (V) CUHB N48C7SVMCA 


as 


32 


40 


6 


EVERY ONCE IN A WHILE 

M BRIGHT I DUBOIS HI'.' i| v M I I'd v . '. - l.-.i-.i',:- 




♦ BLACKHAWK 

(C) (V) ARISTA 12668 


as 


33 


43 


4 


1 TAKE MY CHANCES 

Vi V.:" '. I a I i.TE R V AaHLKZi 


MARY-CHAPIN CARPENTER 

(V) COLUMBIA 77476 


29 


25 


12 


19 


1 CAN'T REACH HER ANYMORE 

B CANNON ,N WILSON [M PETERSEN B THEIENI 




SAMMY KERSHAW 

MERCURY 858 102 


30 


27 


19 


16 


IF THE GOOO DIE YOUNG 

J SJROUD IP NELSON, C WISEMAN) 




♦ TRACY LAWRENCE 

ATLANTIC ALBUM CUT 


31 


30 


26 


19 


MY LOVE 

AlAAHi -,|VAaa..i |! ai-a i'IOAII r 1.) A. A " BARNES) 




♦ LI1ILE TEXAS 

Ci Y: WARNER BROS. 18295 


(D 


34 


41 


7 


IT WONT BE OVER YOU 

S HENDRICKS l( BRUCE, 1 MCHUGH) 




STEVF WAR NER 

IV) ARISTA 1-2672 


as 


38 


49 


4 


LIFESTYLES OF THE NOT SO RICH & FAMOUS 

) CRUTCHHtLO CB HILL.W TT.STER1 




♦ TRACY BYRD 

CO (VI MCA 54778 


34 


29 


24 


20 


I'M HOLDING MY OWN 

S HENDRICKS TT ARATA) 




♦ LEE ROY PARNELL 

(C) (V) ARISTA 1-8739 


as 


36 


46 


5 


1 WISH 1 COULD HAVE BEEN THERE 

ai-ah n --.m • a a-, i ic-, '. ■ h RA ■. 




♦ JOHN ANDERSON 

(VI BNA 62795 


as 


39 


47 


6 


COWBOYS DON'T CRY 

. ATRAii if: . i ,\R TO'. 1 a. uv . R/a- >,' anc H A'.'aa, iA n :'.t..| 




♦ DARON NORWOOD 

|C)(V) GIANT LB216 


as 


40 


48 


5 


(TONIGHT WE JUST MIGHT) FALL IN LOVE AGAIN 

A. REYNOLDS .JROONEY LA ANDERSON, H. KETCH UM) 




HAL KETCHUM 

(OCURB 76922 



SINGLES 
&TRACKS 



COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 133 COUNTRY 
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS 
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 



THIS 
WEEK 


LAST 
WEEK | 


2 WKS 
AGO 


z 

S: 
W < 

is 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

LABEL L NUMBE REDISTRIBUTING LABEL 


(38) 


43 


50 


7 


THAT'S MY BABY 

(.HINDIS (I WHIT) ,C CANNON 


♦ LARI WHITE 

A ' ' A A. A 


39 


20 


14 


14 


TRY NOT TO LOOK SO PRETTY 

P ANDERSON : -i:/>am • i i.v 


♦ DWIGHT YOAKAM 

il ' Y ' REPRISE H.'. .WARNER RRI -, 


(Iff) 


57 




3 


ONE NIGHT A DAY 

a RtVIQLL::, wkmh 


GARTH BROOKS 
LIBERTY ALBUM CUT 


1-5 ij 


45 


52 


12 


JUST ONCE 

( BROWN 1- 1 MURPMY.K TRIBBLE 


♦ DAVID LEE MURPHY 


42 


42 


36 


20 


TRYIN' TO GET OVER YOU 


♦ VINCE GILL 


43 


35 


38 


17 


(WHO SAYS) YOU CANT HAVE IT ALL 


♦ ALAN JACKSON 


(ST) 


48 


53 


6 


THINKIN' PROBLEM 

R CHAM))> 'DPA-l A SHAMRI ', ■- ,' If 


♦ DAVID BALL 


4J 


3? 


37 


20 


LIFE #9 

P. WORLEY E jEAY.M MCBRIOE IKOSTAS.I PEREZ) 


♦ MARTINA MCBRIDE 

l. Yi RCA 62697 


46 


4] 


39 


18 


INDIAN OUTLAW • 

: ,-ROii:i ii FA. 1 (Mi -LI IT BARNTC :'. :)i\IMONS I D LOUDER MILK) 


♦ TIM MCGRAW 

IC YI CURB 


(47) 


49 


54 


5 


WHOLE LOTTA LOVE ON THE UNE 


AARON TIPPIN 

'. AAA 


48 


47 


33 


17 


WORDS BY HEART 

J -! ; L : - 1 .', I '. I .' '. I." ' .'.ci 


♦ BILLY RAY CYRUS 


® 


56 


65 


3 


YOU WOULDN'T SAY THAT TO A STRANGER 

..-.!'. II- . . 1 1 , 1. 


♦ SU2Y BOGGUSS 

(V) LIBERTY 17907 


(JD 


54 


58 


4 


FALLING OUT OF LOVE 

J SCAIFE.J COTTON U.W WIGGINS) 


♦ JOHN AND AUDREY WIGGINS 

IC) (V) MERCURY 858476 




64 


69 


3 


INDEPENDENCE DAY 

P WORLEY. E SLAY.M MCBRIDE (G PETERS' 


MARTINA MCBRIDE 


52 


50 


45 


19 


WE DON'T HAVE TO DO THIS 

1 CPUII. H) 1 ,.D i. E " l-l . ■' 'IHAY. 


TANYA TUCKER 




61 


70 


3 


IT IS NO SECRET 

(1 OX ■ CCCLIE.M i'l IC 


♦ MARK COLLIE 


54 


44 


31 


10 


MY NIGHT TO HOWL 

1.: L.V...H: h ,1.1 : --■ I--.IIJI ... BLACK 


♦ LORRIE MORGAN 

i'Y:- BNA 62 K : 


© 


55 


56 


g 


LOOKIN' IN THE SAME DIRECTION 

J CUPIT K MFLICCIS DDODSON J M( 1 (ONI 


♦ KEN MELLONS 

(CI (V) EPIC 77390 




60 


59 


7 


ALL OVER TOWN 


DON COX 

IVI S(L P ONE 474 




63 


64 


3 


CRY WOLF 

- e-RC- . t 'IC^'.'A'. . -HAA '.iiR- 


♦ VICTORIA SHAW 

ICI IV. AfAA.-.f A A I '. V.AA-..A BROS 




62 


63 


4 


BABY NEEDS NEW SHOES 

) IEO.G 1CNNINGS RESTLESS HEART 1 R 'Ten iiT.n. H CRAIN T MCHUGH 


♦ RESTLESS HEART 




73 




2 


SOMETHING ALREADY GONE 

1 S(RlX)O.C CAROR IC (:AR((R A ANOTRSON 


♦ CARLENE CARTER 

VI ATLANTIC 


60 


51 


35 


15 


HONKY TONK CROWD 

S BUCKINGHAM ■ 


♦ RICK TREVINO 

(A V COLUMBIA 77373 


($1) 


70 




2 


O WHAT A THRILL 

D COOK l) WINCHESTER) 


♦ THE MAVERICKS 

ICE (V) MCA 54 780 


62 


NEW ► 


1 


* * * Hot Shot Debut * * * 

NATIONAL WORKING WOMAN'S HOLIDAY ♦ SAMMY KERSHAW 

B CANNON.N WILSON (R.MURRAH.P PERRY.) D HICKS) 






74 


3 


RUNAWAY TRAIN 


♦ DAWN SEARS 


64 


a 


42 


16 


RED AND RIO GRANDE 

,-..( ,i i :-,i.. R-i.-.r. i Atkinson 


DOUG SUPERNAW 

R'.A A. nc 7 


65 


53 


44 


16 


BETTER YOUR HEART THAN MINE 


TRISHA YEARWOOD 

ICI EYj MCA 54786 


(66) 


NEW> 


1 


STOP ON A DIME 

ISTROIIC'.C DI'iA'-Oi V CPS. - l-M'AH . I n URii N B SE ACS 


LITTLE TEXAS 

>\ AI--.E A BRAjA A 1.1 '.' Al ' 


(67) 


NEW> 


1 


TAKE THESE CHAINS FROM MY HEART 

(, HENDRICKS if PCSf H HE AT f) i 


LEE ROY PARNELL 


Ci 


65 


61 


19 


WHERE WAS 1 

S BUCKINSflAM n 1 ' '. 1, IJC'RR 


♦ RICKY VAN SHELTON 


(9 


58 


55 


9 


EAGLE OVER ANGEL 

D PHELPS. R.L PHELPS (G GUINN Y GUINN.J PETERSi 


♦ BROTHER PHELPS 


/o 


NEW ► 


1 


IF YOU CAME BACK FROM HEAVEN 


♦ LORRIE MORGAN 

i Y: BNA 62864 


71 


59 


51 


18 


KISS ME, I'M GONE 

T BROWN. M STUART M STUAR1 B DIPIERO' 


♦ MARTY STUART 


(2D 


74 




2 


THE TIN MAN 

B.BECKETT K -■l-: l ',E' ( 1 ).VE r , M A'l 


♦ KENNY CHESNEY 


(2D 


75 




2 


YOU COULD STEAL ME 

!i ii.h-i!.:"*.: ,'ACKSON IB.CRYNER.J HUNTER) 


BOBBIE CRYNER 


(74) 


NEYVP 


1 


BAYOU GIRL 

i .\ " c ■■■ 


♦ BOB WOODRUFF 


75 


68 


57 


13 


COMPANY TIME 

E GUESS V '-" ,', _ l 


♦ LINDA DAVIS 

i . ARISTA 1-2664 



(33 Records showing an increase in detections owe* the previous week, regardless of chart movement. Airpower awarded to those records 
which attain 2500 detections lor the first time. ♦ Videoclip availability. Catalog number rs lor cassette single, or vmyt if cassette is unavailable 
(C) Cassette single availability. (D) CD single availability. (M) Cassette man-single availability. (T) Vinyl maxi-singte availability. (V) Vinyl single 
availability IX) CD ma*.- single availability <c 1994, BiMboard/BPI Communications. 



HOT COUNTRY RECURRENTS 



1 


1 


I 


3 


NO DOUBT ABOUT IT 

B BECKETT (J S SHEBRILL.S SESKINI 


♦ N LA L E.'AAAj- 

ATLANTIC 


2 


2 


2 


3 


STANDING OUTSIDE THE FIRE 

A.REYNOLDS (J. YATES.G. BROOKS) 


♦ GARTH BROOKS 
I5ERT. 


3 


3 


3 


3 


HE THINKS HE'LL KEEP HER 

1 1 NNINIA IA A CARPI II A 1 A |l.l A A.ARPf l.l'-H A Al IH Tf 


♦ MARY-CHAPIN CARPENTER 
COLUMB a 


4 


4 


4 


4 


I'VE GOT IT MADE 

( STROUD,! ANDERSON (M BARNES ) 


JOHN ANDERSON 
BNA 


5 


5 


5 


4 


1 JUST WANTED YOU TO KNOW 

M WRIGHT (0 HARRISON T MENSY) 


MARK CHESNUTT 
MCA 


6 


6 


7 


3 


1 SWEAR 

S HENDHiCKS if J MYERS. G BAKER) 


♦ JOHN MICHAEL MONTGOMERY 
ATLANTIC 


7 


8 


6 


4 


ROCK MY WORLD (LITTLE COUNTRY GIRL) 

D.COOK .S.HENDRICKS <B LABOUNTY .5 O'BRIEN) 


♦ BROOKS & DUNN 
ARISTA 


1 


7 


8 


7 


GOODBYE SAYS IT ALL 

M. BRIGHT .T.DUBOIS IJ MACRAE ,C. BLACK, B, FT SOEERI 


♦ BLACKHAWK 
ARISTA 


9 


14 


15 


34 


CHATTAHOOCHEE 

K f, T ET.Al 1 A . a A . A A . MCijRlDE) 


♦ A.A'J JACKSON 

ARISTA 


10 


9 


9 


8 


A LITTLE LESS TALK AND A LOT MORE ACTION 

N IARKIN li :.n 1 Al: . lire: IN I srfVYARTI 


♦ TOBY KEITH 
MERCURY 


11 


10 


12 


12 


WILD ONE 

S HENDRICKS IP BUNCH, ) KYLE.YY RAMBEAU*! 


♦ FAITH HILL 
WARNER BROS 


12 


15 


17 


16 


FAST AS YOU 

P ANDERSON CD YOAKAM) 


♦ DWIGHT YOAKAM 
REPRISE 


13 


12 


11 


) 


STATE OF MIND 

:" A 1 A. 1 


♦ CLINT BLACK 
RCA 



14 


17 


16 


20 


GOD BLESSED TEXAS 

AtRIAini; [IINAAOU || a^a j ,;a AllY.fl H A A Al 


♦ LITTLE TEXAS 

WARNER HA-A A 


lb 


13 


18 


4 


THAT'S MY STORY 

P WORLEY.) HOBBS F SLAY a R PARNflc.T HASELDFNl 


♦ COLLIN RAYE 


IS 


11 


10 


10 


LIVE UNTIL 1 DIE 

.ISTRlXIDiC WALKER! 


♦ CLAY WALKER 
GIANT 


17 


16 


13 


8 


JOHN DEERE GREEN 

SLATI II MONTGOMERY iA i N[ ! 


JOE DIFFIE 
£PIC 


11 


19 


14 


22 


MY BABY LOVES ME 

P WORLEY E SEAT M MCBRIDE (G.PtTER^) 


♦ MARTINA MCBRIDE 
RCA 


11 






1 


WHAT A CRYING SHAME 

O.COOK (R MALO.KOSTAS) 


♦ THE MAVERICKS 

'AAA. 


21 


20 


20 


9 


SHE'D GIVE ANYTHING 

C FARREN IJ SAEELE C FARREN.V MELAMED) 


♦ BOY HOWDY 
CURB 


21 


21 


21 


8 


WE JUST DISAGREE 

1 BOWEN B DEAN 1 1 RRUEGERI 


♦ BILLY DEAN 
I 18) HAY 


22 


22 


25 


14 


1 DON'T CALL HIM DADDY 

R.LANDIS (R.NIE^N) 


♦ DOUG SUPERNAW 
BNA 


23 


IS 


19 


26 


WHATS IT TO YOU 

J STROUD EC WRIGHT R.E ORRALL) 


♦ CLAY WALKER 
C ANT 


24 




24 


11 


THE BOYS & ME 

M MILLER. M.MCAN ALLY fW MILLER.M MCANAUY) 


♦ SAWYER BROWN 

CURB 


25 




22 


2 


T.LC. ASAP. 

J.lEO.L.M.ia.AIAJM«IA (C. BAKER.ET. MYERS) 


ALABAMA 

RCA 



4 Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have 
dropped below the lop 20. Commercial availability is not indicated on the recurrent chart. 
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Influences Coalesce For Spanish Trio 



I RESUNTOS IMPLICADOS: It is 
nearly impossible not to become en- 
amored with the soulful pop/jazz 
sound of Juan Luis and Soledad Gi- 
menez and Nacho Mario, the three 
members of Spain's best-selling 
singer/songwriter trio Presuntos 
Implicados. 

The sweet-harmonizing threesome 
consistently crafts lucid, sophisti- 
cated tales of the heart, replete with 
instantly memorable pop melodies 
and classy sentiment And of course, 
the anchor of the band's musical ship 
is Soledad's liquid mezzo, a warm, 
soothing voice that never fails to cap- 
tivate a listener. 

Always a pop/soul-oriented outfit, 
Presuntos Implicados spreads it 
wings a bit wider on its latest album 
"El Pan Y La Sal," a top five Spanish 
album that incorporates jazz, reggae, 
rock, and bossa nova. 

"In our previous albums, we have 
let our musical influences carry us, 
and on this record we let them carry 







Notas 





fry John Lannert 

us a little further," explains Mano. 
"So that's why this is such a diverse 
record. It's a little like a recital of 
what interests us musically." 

Each song, in fact, seems to pay 
homage to a musical genre or artist, 
including "Mi Tesoro" (bossa nova), 
"Palabras De Amor" (Carlos San- 
tana), "Flor De La Mariana" (bolero), 
"Siento Vida" (jazz/funk), and 
"Actriz," whose closing musical line 
nearly replicates the moody synthe- 
sizer line heard midway through Ste- 
vie Wonder's classic "Superwoman." 

Soledad points out that composing 
the material is a team effort "where 
the songs that go on the record are 
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the beat, regardless of who composed 
them. All of the notable influences 
that we have are reflected in this rec- 
ord. Nacho is a lover of Brazilian mu- 
sic, Juan Luis loves black music, and 
I adore soul. We not only recognize 
these influences, but we are free to 
use them to create our own sound." 

So smooth is Presentos Implicados 
that the band's 1992 U.S. release "Ser 
De Agua" was tapped to be promoted 
by WEA Latina to jazz/NAC radio 
before personnel changes at the label 
scotched the initiative. Unquestiona- 
bly, Presuntos Implicados could score 
at NAC radio, though an occasional 
English-language track probably 
would be a convenient lead-in to add- 
ing a Spanish -language cut. 

While she neither speaks nor has 
studied English, Soledad is open to 
suggestion if the opportunity to re- 
cord in English arises. "Others have 
done it, so why couldn't I?" she 
asks. But first things first. The 
band has yet to duplicate its Spanish 
success in other Spanish-speaking 
countries — except, perhaps, Chile, 
the only country where the group has 




PRESUNTOS IMPLICADOS 



played a concert 

Plans call for the band to launch a 
Spanish stadium tour in June, fol- 
lowed by another domestic swing to 
the country's theaters and clubs. In 
July, the troika will perform at the 
Montreux Jazz Festival. Down the 
line, the band hopes to embark on 
theater and club dates in the U.S., 
Mexico, Argentina, and Chile. 

Asked whether the band's next rec- 
ord will stay in the same musical ter- 
rain as "El Pan Y La Sal," Juan Luis 
answers, "I believe each record is 
simply a thermometer of your per- 
sonal experience, and I do not like to 
elaborate beyond that. But I think 
there is something that characterizes 
our music, and that is, our songs al- 
ways CUT? a stamp that is imprinted 
as much by Sole's voice as by the way 
we compose and arrange, whether the 
music is Brazilian, pop, or soul." 

OlIVA DESERVES A SHOT: 
Over the past 20 years, venerable 
salsa outfit Carlos Oliva Y Los So- 
brinos Del Juez has carved out a 
comfortable niche in South Florida, 
performing at a variety of concerts 
and private dates. 

Alas, Oliva — a former producer of 
Miami Sound Machine during its 
seminal "Miami sound" era — has not 
realized deserved widespread success 
as a recording artist. Currently 
unsigned. Oliva is shopping a killer 
demo tape teeming with on-time, me- 
(Continued on naqe 38) 
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* * * NO. 1 

LA MAFIA 

SONY 


* * * 

♦ VIDA 

2 weu it No. t 
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PIMPINELA ♦ CON UN NUDO EN LA GARGANTA 


fTl 


4 


4 




SELENA 


♦ AMOR PR0HI8ID0 


4 


3 


3 




EDNITA NAZARIO 

LMi LATIN 


PENSANDO SIEMPRE EN Tl 




5 


7 




ANA GABRIEL 

SONY 


HABLAME DE FRENTE 




6 


6 




Carlos wyes 


♦ LA GOTA FRIA 




8 


19 




GLORIA ESTEFAN 


AYFR 


CD 


NEWI> 




***Hot Shot Debut*** 

LOS FANTASMAS DEL CARIBE MAS Y MAS 

ROOVEN 


CD 


14 


21 




LUIS MIGUEL 


TUYYO 


10 


12 


15 




RICARDO MONTANER 

EMI LATIN 


LA PEQUENA VENEZIA 


11 


9 


11 




HECTOR TRICOCHE 


SOY CULPABLE 


12 


15 


17 




JERRY RIVERA 

SONY 


♦ NO HIERAS Ml VIDA 


13 


11 


10 




MARTA SANCHEZ 

• ".P.'.M l ,\T VI 


♦ DESESPERADA 




21 


22 




REY RUIZ 


LUNA NEGRA 


15 


IE 


12 




SERGIO DALMA 


♦ SOLO PARA Tl 


16 


22 


35 




LOS BUKIS 


Y YO SIN Tl 


© 


26 


3S 




* * * Power Track* * * 

LOS FUGITIVOS Ml LINDA AMIGA 


18 


19 


25 




MAZZ 

LMI LATIN 


SIN Tl NO PUEDO VIVIR 


IS 


13 


16 




VICENTE FERNANDEZ 

SONY 


Nl CON LA VIDA TE PAGO 


20 


23 


34 




OLGA TANON 


♦ PRESENCIE TU AMOR 


21 


20 


20 




LOS TEMERARIOS 


TU ULTIMA CANCION 


22 


24 


36 




LUIS ANGEL 


♦ BUENA FORTUNA 


23 


1? 


9 




YURI 


♦ AMIGA MIA 


24) 


38 


23 




LUCERO 


♦ ME ESTAS QUEMANOO 


25 


13 


13 




EDUARDO PALOMO 


LAS CUENTAS CLARAS 




32 


37 




MARC ANTHONY Y INDIA 


VIVIR LO NUESTRO 


77 i 


39 






EROS RAMAZZOTTI 


YA NO HAY FANTASIA 


28 


10 


B 




YOLANDITA MONGE 


♦ A PESAR DEL TIEMPO 




NEW|> 




BIG MOUNTAIN 


BABY TE QUIEROATI 




NEWI> 




ALVARO TORRES 


TU MEJOR AMIGO 


31 


34 






TITO ROJAS 


SENORA DE MADRUGADA 


32 


27 


26 




JESUS ENRIOUEZ ♦ DE QUE MANERA TE OLVIDO 


33 


35 






MARCOS LLUNAS 


VAI 1 LA PLNA 


34 


7 


5 




THE BARRIO BOYZZ Y SELENA ♦ DONDEQUIERA QUE ESTES 


35 


29 


27 




LUCERO 

Mi ■ I . :,A 


CERCA DE Tl 


CD 


NEW|> 




FRANCO DE VITA 


Y TE PIENSO 


37 


36 


40 




BAN DA SUPERBANDIDO 


MACARENA 


38 


3; 


24 




ROC 10 DURCAL 


Ml CREDO 


39 


31 


30 




LOS HERMANOS ROSARIO 


AY QUE MUJER 


40 


30 


32 




LOS TIRANOS DEL NORTE 

tONOVISA 


ARREPIENTETE 
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Hot Pursuit. Carl Allen celebrates the release of his Atlantic Jazz debut. "The 
Pursuer," with a performance at New York's Blue Note. Shown backstage, from 
left, are Michelle Taylor, senior director. Atlantic Jazz; Allen; Yves Beauvais, 
director of A&R/special projects, Atlantic; Fran Uchtman. VP of International, 
Atlantic; Eulis Cathey, national director of promotion, Atlantic Jazz; and Bob 
Kaus, senior director of artist relations and media service, Atlantic. 



WALLACE RONEY MAKES A MAJOR LEAP 



(Continued from page 16) 

four hours]," he says. 

With this album, Roney was af- 
forded the luxury of being able to 
stretch out "I could rehearse as much 
as I needed to make the music right, 
and I can use my band to tour in sup- 
port of the record," he says. 

Roney spent two months preparing 
to record "Misterios," working on the 
arrangements with pianist Geri Allen, 
who is part of his regular working 
band, and arranger Gil Goldstein. 

The album includes material by 
such composers as Astor Piazzolla, 
Milton Nascimento, and Kgberto Gis- 
monti. It opens with a cover of the 
Beatles' "Michelle." 

Says Roney, "I'm not a Beatles fan, 
but I like good music, and that's a 
great song. It has an exotic lyrical 
quality to it," 

Noted producer Teo Macero, known 
for his work with Charles Mingus, 
Paul Horn, and Miles Davis, manner! 
the board on "Misterios." Says Roney, 
"I didn't use him because of his associ- 
ation with Miles Davis. I knew of his 
association with Miles, but I didn't 
know how much impetus he had put 
into Miles' records, because Miles was 
so great — what could a producer do? 

"I've never seen anybody work as 
hard to get a sound that is this accu- 
rate coming out of your bell," he adds. 
"He does his job as well as any great 
instrumentalist does his job." 

Roney 's decision to work with Ma- 



JAZZ FESTIVAL 

(Continued (mm gjjflg 18) 

record tent. According to district 
manager Ray Genovese, the empha- 
sis at the Fair Ground site was on mu- 
sicians who are performing at the fest 
or local and regional artists. Sound 
Warehouse accepts many independ- 
ent label titles on consignment. "For 
a lot of artists who are independently 
produced, this is how they get their 
product sold," says Genovese. The 
record tent, which was participating 
in its third jazz fest, continued its in- 
store autograph signings, this year 
featuring the Neville Brothers, the 
Subdudes, Solomon Burke, Evange- 
line, Ellis Marsalis, the Zion Harmo- 
nizers, and Terrance Simien. 



cero likely will bring on another round 
of comparisons to Davis, the artist 
with whom Roney is most closely asso- 
ciated. 

At the Montreux Jazz Festival in 
the summer of 1991, Roney played 
alongside his idol. The performance 
was captured on "Miles Davis & 
Quincy Jones: Live At Montreux." 
The following year, Roney was tapped 
to play Davis* part in "A Tribute To 
Miles Davis," which featured the 
young trumpet player blowing along- 
side former Miles Davis Quintet mem- 
bers Wayne Shorter, Ron Carter, 
Tony Williams, and Herbie Hancock. 

"I don't want [Miles Davis'l contri- 
bution and his legacy to go away, just 
like I don't want Charlie Parker or 
John Coltrane to go away," says 
Roney. "If it wasn't for Miles Davis, I 
wouldn't be where I am musically. He 
influenced me. He w^s my greatest in- 
spiration on the trumpet I modeled 
my trumpet playing and my outlook 
on music from what he did. 

"He also gave me the opportunity to 
play with him. Not only was that a les- 
son for me, it also brought me expo- 
sure . . . Hopefully, I can justify why 
he did that for me." 

Warner Bros.' Schultz says the Da- 
vis connection is "a double-edged 
sword" for Roney, and is "not some- 
thing [the label is J going to go out of 
its way to expand or exploit." 

What the label hopes to do with 
"Misterios" Is spread the fast-growing 
word on Roney as one of jazz's rising 
stars. 'This Is a handsome situation 
for us to be in," Schultz says. "We're 
not starting from scratch. Wallace has 
been making records for a few years, 
and he is a highly visible and well- 
known quantity at radio and with the 
critics." 

Warner Bros, may issue a sampler 
of materia) to radio in advance of the 
release date, Schultz says, but the la- 
bel generally plans to work the release 
as a whole. "The nature of this project, 
even more so than your usually jazz 
project. Is that it is a complete work," 
he says. 

Roney will support the album by 
playing various festival dates in the 
U.S. and abroad, beginning July 1 
with an appearance at the JVC Jazz 
Festival in New York. 
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by Jeff Levenson 
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OT, HUMID, COOL, CRISP: The Puerto Rico Hein- 
eken Jazzfest, an annual bash that celebrates Latin jazz 
(as much as suds, I presume), will give the summer a 
proper kickoff May 26-29. Scheduled to appear are 
Eddie Gomez, Giovanni Hidalgo, Michel Camilo, Ter- 
ence Blanchard, and Alex Ac una. among others. Acuna 
receives the additional honor of having this year's fest 
dedicated to him. (Can't tell you why). Also on the pro- 
gram: a music scholarship search conducted in conjunc- 
tion with the Berklee College of Music. 

ShOW BIZ KIDS: Donald Fagen and Walter Becker 

arc once again hitting the road. Their 26-date tour runs 
through August and September, and it will feature new- 
band members, drummer Dennis Chambers (who I 
know) and guitarist George Wadenius (who I don't). 
Otherwise, all things — players, songs, wacked-out Dan- 
heads with "Josie" tatoos — remain the same as last year. 

So THIS IS WHAT IT MEANS TO MISS NEW 
Orleans: In case anyone thinks that trumpeter Terence 
Blanchard is just a-sittin' and a-noodlin*, rest assured — 
the boy's been busy. Not only did it take him and his Bil- 
lie Holiday tribute record about a minute to break into 
the upper reaches of the Top Jazz Albums chart (No. 6 
this week), but he's got a scoring credit on Spike Lee's 
"Crooklyn" and he shows up on the soundtrack album 



for "Backbeat" (which deals with young Beatle Stu Sut- 
cliffe and his Hydra-pal JohnPaulRingoGeorge, yet 
has a jazz score created by Don Was). Also on the sound- 
track Is pianist Eric Reed. 

INITIALLY YOURS: Dave Grusin and Larry Ro- 
sen — the G and the R in GRP — have established the Na- 
tional Foundation for Jazz Education to advance the 
cause of jazz education. The organization's first under- 
taking will be sponsorship of the jazz component of the 
1994-95 Arts Recognition and Talent Search, an annual 
program overseen by the National Foundation for Ad- 
vancement of the Arts. In case the wording on this item 
has got you bug-eyed and confused, here's an abbrevi- 
ated summation: GRP establishes NFJE to aid ARTS 
on behalf of NFAA. L-O-S-T, anyone? 



B 



IG HORN, CLEAN SCENE: This headline is easy: 
"Underappreciated Saxist Finally Gets Record Deal." 
Ronnie Cuber, who has spent a fair bit of his time bari- 
toning for the likes of Frank Sinatra, Paul Simon, Eric 
Clapton, Curtis .May field, the aforementioned Donald 
Fagen, and, most recently. Dr. John, has got his very 
own Milestone, "The Scene Is Clean." What's so special? 
you ask. Not much, except that a talent deserving wider 
recognition finally gets some. Which, come to think of it, 
is plenty special — if not for us, then him. 

True or false, great pianists for 50: 

Verve is maintaining that Tommy Flanagan's newly re- 
leased "Lady be Good . . . For Ella" is his first major- 
label release as a leader. A quick perusal of the various 
resource materials within reach bear out the claim. But, 
more importantly, how is that possible? 

FaCTOID 55: Nancy Wilson's latest from Columbia, 
"Love Nancy," is her 55th album. 




With cpi 
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Top Jazz Albums 


K 

UJ 

X 


| LAST WEEK 


IwEEKS 

Ion !*• 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK 

SALES REPORTS COLLECTED. COMPILED, AND PROVIDED 6* SOUfldSC3fl 

ARTIST | 1 1 1 1 S 1 TITLE 

LABEL & NUMBERDISTRIBUTING LABEL 


CD 


2 


25 


* * * NO. 1 * * * 

TONY BENNETT Columbia 57*24 22 mm at No I 

STEPPIN'CXJT 


2 


1 


4 


JOHN SCOFIELD & PAT METHENY 

r.LUE ncte 2 ; .-e.5C4.pi-G'. I CAN SEE YOUR HOUSE FROM HERE 


CD 


4 


4! 


HAKKY LUNNILK, JH. • COLUMBIA 53i7? 

25 




3 


6 


ETTA JAMES private 82114 

MYSTERY LADY 


(JD 


6 


21 


CASSANDRA WILSON blue, note BissJO-PifOL 

BLUE LIGHT 'TIL DAWN 


6 


5 


6 


TERENCE BLANCHARD Columbia 57793 

THE BILLIE HOLIDAY SONGOOOK 


<jj 


7 


25 


ELLA FITZGERALD vtsvi ■. iw. 

THE BEST OF THE ::NG< 


» 


10 


31 


SOUNDTRACK HOLLYWOOD 613S7/UEKTRA 

..Vl'.. r ; . 


9 


1 


7 


WYNTON MARS A LIS SEPTET 

COLUMBIA 53220 \ "l.: - ! iT, 11- .. M, 


10 


il 


2 


ARTURO SANDOVAL GRP976] 

:an.-'ON V'VKi OH: 


11 


9 


7 


HANCOCK/SHORTERCARTERRONEY "WILLIAMS 

■ :■' ■ REPPiy A TRIBUTE TO MILES DAVIS 


12 


13 


2 


MACEO PARKER novus 63 ' 75,'RCA 

SOUTHERN EXPOSURE 


13 


12 


3 


NINA SIMONE verve 518 198 

VERVF JAZ? MASTERS VOI .7 


14 


14 


2; 


BILLIE HOLIDAY verve 513043 

BIUIE'S BEST 


15 


15 


7 


CHARLIE HADEN QUARTET WEST vt^vi - 

ALWAYS SAY GOODBYE 


16 


16 


4 


KEITH JARRETT/GARY PEACOCK/PAUL MOTIAN 

AT THE DEER HEAD INN 


17 


18 


33 


JOSHUA REDMAN warner bros 45365 

WISH 


11 


19 


2 


BILLIE HOLIDAY vervesi9 825 

vTRVE JAZZ MASTERS VOL. 12 


GD 


21 


6C 


Jut r.EiiULnjun viHVt Di/b/4 

SO NEAR, SO FAR 


20 


17 


13 


CHET BAKER BLUE NOTE 28262'CAPITOL 

n w ,/..; v 


3D 


22 


! 


DAVE BRUBECK telabc B3345 

LATE NIGHT BRUBECK 


© 


23 


11 


THE MODERN JAZZ QUARTET 8. FRIENDS .-.I AVir - . ' ]a 

A 40TH ANNIVERSARY CELEBRATION 


2D 


RE-ENTRY 


MILES DAVIS & QUINCY JONES warner brcs 45221 

LIVE AT MONTRFUX 


© 


RE-ENTRT 


JOE SAMPLE WARNER 6«OS 45209 

INVITATION 


25 


24 


39 


NINA SIMONE eleatra 61503 

A SINGLE WOMAN 


TOP CONTEMPORARY JAZZ ALBUMS 


CD 


1 


7S 


* * * NO. 1 * * * 

KENNY G A ARISTA 18645 37 Mfbf M No 1 

BREATHLESS 


CD 


2 


6 


PAUL HARDCASTLE jvc 2033 

HARDCASTLE 


CD 


6 


5 


INCOGNITO VERVE FORECAST 522 03tWERVE EE 

POSITIVITV 


4 


3 


11 


GERALD ALBRIGHT ailanic 82652 

SMOOTH 


i 


5 


9 


BOB JAMES WARNER BROS. 45S36 

RESTLESS 


6 


4 


12 


THE BENOIT/FREEMAN PROJECT 

GRP9739 THER ; '.!:- ■ 1 ■ PROJECT 


(I) 


NEW* 


JOHN TESH PROJECT 511 

SAX BY THE FIRE 


CD 


NEW* 


NANCY WILSON Columbia 57425 

LOVE. NANCY 


9 


7 


37 


FOURPLAY WARNER BROS. 45340 

BETWEEN THE SHEET5 


© 


9 


43 


DAVE KOZ CAPIIOL 98892 

LUCKY man 


11 


8 


14 


CANDY DULFER RCA 662)8 

SAX-A-GO-GO 


12 


10 


8 


MARION MEADOWS novus 6316TRCA 

FORBIDDEN FRUIT 


© 


NEW* 


GIL SCOTT-HERON WT4310 

SPIRITS 


14 


12 


12 


STANLEY JORDAN arista ;8703 

BOLERO 


IS 


13 


35 


STANLEY CLARKE epic 47489 

last River dr vl 


16 


14 


25 


RONNY JORDAN ant 4 bwav 44406Cvisland TP 

THE QUIF r REVOLUTION 


II 


11 


24 


MARCUS MILLER PRA6020I 

THE SIN COM UL 


18 


15 


45 


GEORGE BENSON warnfr BROS 26685 

LOVE REMEMBERS 


© 


RE ENTRY 


DONALD HARRISON cti 67237 

THE POWER Of CCO. 


20 


16 


55 


THE JAZZMASTERS FEATURING PAUL HARDCASTLE 

W 2021 ■ I-! -AZZMASTERS 


21 


18 


16 


TOM SCOTT GHP 9752 

REED MY LIPS 


© 


NEW ► 


PAT METHENY 00c 99998 

ZERO TOLERANCE FOR SILENCE 


© 


RE-EN TRY 


DAVID SANBORN • elektra 61272 

IIPFRON' 


24 


19 


12 


YELLOWJACKETS C.RP97S4 

RUN FOR ' ' : LIFE 


25 


17 


5 


DIANNE REEVES i«.;h-i-.i«-, 

ART & SURVIVAL 




Colby/Caruso 



FEATURES THE 
TRACKS: 

It's ft*obably Me 

I Can't Make 
You Love Me 

Lullabye 



RIVER 
NORTH 



C *) Albums with the greatest sales gains this week • Recording Industry Assn. Of Amenca (RIAA) certification 
tor sales of 500,000 units. A RIAA certification for sales of t million units with each additional million 
indicated bya numberal following me symbol. All albums available on cassette and CD "Asterisk indicates vinyl 
available. B indicates past or present Heatseeker title. £ 1994. Billboard/BPI Communications, and SoundScan, Inc. 
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THE 


Ri 


Ih 


nnrH ClrKSlnnl 50™ 


CotnpitM frarr 


a nation* sample ol retail store and rat* sales reports 10 erted. compiled, and provided by ^lllflf 1 








CD 


i 


9 


★ * ★ Greatest Gainer/No. 1 * * ★ 

BENEDICTINE MONKS ANGEL 55138 110 9S'!5 98- 8vm*l«No 1 CHANT 




: 


15 


MICHAEL NYMAN VIRGIN 86274 110 Mr 1 1 5.98) THE PlANO 


3 


3 


19 


WILLIAM S/PERLMAN mca 10969(11.96/17 981 SCHINDLER'S LIST 


KAJ 


4 


22 


ITCDCUUL/IU iniucci u~u tq-jot tin oa;ic aa\ I^CDCUWIKI PI 21 VQ HCRC UWIM 
utnorlnllV M.INK bULH I Iv.tCv J 3 Wl utnon WliN rL>i 1 o utrtirl VVHi 


CD 


9 


191 


CARR/DOWPAV ALOMDONi»433(109acai5 98> IN CONCERT 


CD 


6 


9 


PAVAROTTI LONDON 433260 UO.9aEVI9.WI MY HEART'S DELIGHT 


7 


5 


16 


VARIOUS ARTISTS kick' ma (4 w* 991 ROMANTIC CLASSICS 


8 


7 


11 


VARIOUS INFINITY DIGITAL 57243 14 99 EOI VIVALDI: FOUR SEASONS 


I 


8 


12 


VARIOUS ARTISTS infinity digital 57257 (4 98 ECU CHOPIN: ROMANTIC PIANO 


dip) 


23 


9 


WURTTENBERG ORCH. CAMIO CLASSICS sow I2.9SV4 49) PACHELBEL CANON 


u 


10 




VARIOUS ARTISTS ivim-y r gi-al >^iH I *y La STRAUSS WALTZES 


12 


13 


11 


VARIOUS ARTISTS will WHiWAnut BAROQUE FESTIVAL 


13 


11 


11 


VARIOUS i'tnity dotal ■ ■■!< » EO> GREAT MOZART SYMPHONIES 


14 


12 


11 


VARIOUS ARTISTS mam V «n* '- If » 9* 10' GREAT CHORAL MUSIC 


15 


14 


105 


UPSHAW/ZINMAN NONESUCH Jraiiiiinnn GORECKI: SYMPH NO- 3 


IS 


17 


12 


VARIOUS ARTISTS w*a CM) :« 9»'6 «i 20 CLASSICAL FAVORITES 


17 


15 


11 


VARIOUS infinity dotai 57220 14 9» EO) BEETHOVEN: SYMPH. NO. 5 


11 


16 


1! 


VARIOUS INFINITY DIGITAL 57329 it 98 EQ) BEETHOVEN: PIANO SONATAS 


19 


18 


11 


VARIOUS ARTISTS INFINITY DIGITAL 57230 14.98 CQI MOZART 


[20 


6 


59 


VARIOUS ARTISTS London 440100 110 w EQ'15 98) PAVAROTTI & FRIENDS 


21 


20 


11 


VARIOUS ARTISTS infinity digital 57226 14 98EOJ A STRING SERENADE 


22 


19 


10 


VARIOUS INFINITY DIGITAL 572 16 14 98 EQJ BACH: BRANDENBURG CONCERTOS 


23 


22 


10 


VARIOUS infinity DiGITAI I7)» ;4 95 FO. PROKOFIEV: PETER AND THE WOLF 


74 


44 


2 


VARIOUS ARTISTS ERATO 938411 10 9815 W) CLASSIC WEEPIES 


25 


27 


10 


KONRAD RUHLAND r v classical 53899 19 96 EOl 5 981 GREGORIAN CHANT 


26 


31 


81 


CECILIA BARTOLI : !.[ :'. .'.3627 U0.98EV15.9B) IF YOU LOVE ME 


27 


25 


11 


VARIOUS INFINITY DIGITAL 57232 14 W EOl MOZART: ELVIRA MADIGAN 


28 


28 


10 


VARIOUS INFINITY DIGITAL 57217 4 98 EO. BAROQUE VIOLIN CONCERTOS 


29 


32 


26 


ROYAL PHIL.(CLARK) K TEL611-3 15 9EL12 98) HOOKED ON CLASSICS VOL 1 


30 


K 


2 


CINCINNATI POPS (KUNZEL) TELARC *0?42 (10.WF15 96! GREAT FANTASY 


QC 


J7 


9 


VARIOUS ARTISTS nfin ty digital 572)9 (4 98 eoi BEETHOVEN: OVERTURES 


32 


29 


10 


VARIOUS INFINITY DIGITAL 57244 14 98 EOl THE ITALIAN BAROQUE 


33 


24 


11 


VARIOUS infinity digital 57253 14 98 EQi R4MSKY-KORSAKOV- SCHEHERAZADE 


34 


30 


10 


VARIOUS miv'y d.cital 57259 14 K t'l, MOZART PIANO CONCERTOS 




RE-ENTRY 


POPS (WILLIAMS) SONY CLASSICAL 93380 19 98 ECS15 961 UNFORGETTABLE 


36 


35 


9 


VARIOUS INFINITY DIGITAI 577.:;' |4 95 E.'ji BEETHOVEN: EMPEROR 


37 


45 


29 


LUCIANO PAVAROTTI LONDON 425099 110 98 EVI5 96) Tl AMO 




RE-ENTRY 


BARTOU/SCHIFF LONDON 440297 110.98 CO 15 98) IMPATIENT LOVER 


KM J 


RE-ENTRY 


JAMES GALWAY rca 60862 !9 99.1 5 98i THE WIND BENEATH MY WINGS 


40 




9 


VARIOUS ARTISTS Nr mty digital 5726J : SCHUMANN: CARNAVAL 




38 


1 


VARIOUS INFINITY DIGITAL 57227 14 9B EO) GRIEG & SCHUMANN 


® 


NEW ► 


* * * Hot Shot Dfrlit * * * 

W " R 1 ID 1 -J n W 1 L^CE9L4 1 H « « 

FWENIXSYNtT'HC7NY(SEDARlLSI-.. H-:.v.ir. *. • -V THE MAGrvlFlCENT SEVEN 


43 


40 | 55 


ANONYMOUS 4 harvcwia hi indi »r.m nmii cm AN ENGLISH LADYMASS 


(44) 


NEW ► 


GLENN GOULD SONY CLASSICAL 46686 (9.W EV19.W) 32 SHORT FILMS 


45 


43 


22 


FRANK ZAPPA CYC. -ic. ^ui.tmii - . . -h '. :. ]□ m ic IB '.'ELlO.'. 1 SHARK 


® 


RE-ENTRY 


LSCvFENTON ANGEL 55O93II0.98Y15 Wl SHADOWLANDS 


47 


42 


10 


VARIOUS infinity digital 57720 14.98 ecu BACH: KEYBOARD CONCERTOS 


48 


47 


21 


LONDON SYM. (WILLIAMS) ARISTA 110)2 :54 981 STAR WARS TRILOGY 


® 


RE-ENTRY 


LESLEY GARRETT silva AMERICA 1022 » 9*19.991 WEBBER: LOVE SONGS 


® 


RE-ENTRY 


YO-YO MA/BOBBY MCFERRIN Sony masterworks 48177 (9 98 ECV1S.98) HUSH 
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FULL-PRICE CLASSICAL 


FULL-PRICE CROSSOVER 


MID-LINE 


1 BENEDICTINE MONKS angel 


1 NYMAN VIRGIN 


1 ROYAL PHIL.(CLARK) K TEL 


CHANT 


THE PIANO 


HOOKED ON;VOL.l 


2 GERSHWIN NONESUCH 


2 WILLIAMS. PERL MAN Mtt 


2 VARIOUS RCA 


GERSHWIN PLAYS GERSHWIN 


SCHINDLER'S LIST 


PACHELBEL CANON 


3 CARRDOM/PAV Ll s: J". 


3 VARIOUS LONDON 


3 VARIOUS EMI CLASSICS 


IN CONCERT 


PAVAROTTL'FRlENOS 


ARIA 


4 PAVAROTTI LONOW 


4 KUNZEL TCIAAC 


4 CLIBURN RCA 


MY HEART'S DELIGHT 


GREAT FANTASY 


RACHMANINOFF 


5 UPSHAW NONESUCH 


5 BOST.POPS SON* 


5 VARIOUS DG 


GORECKI: N0.3 


UNFORGETTABLE 


MAD ABOUT CLASSICS 


6 VARIOUS ERATO 


6 GAL WAV RCA 


6 POPS(FIEDLER) RCA 


CLASSIC WEEPIES 


WIND BENEATH MY WINGS 


FIEDLER-GREATEST HITS 


7 RUHLAND SONY 


7 PHOENIX SYM PH. (SED ARES) 


7 GREGORIAN CHOIR ERATO 


GREGORIAN CHANT 


KOCH MAGNIFICENT SEVEN 


TRANQUILITY 


8 BARTOLI LONDON 


S F. ZAPPA BARKING PUMPKIN 


8 VARIOUS ANGEL 


IF YOU LOVE ME 


YELLOW SHARK 


HEAVY CLASSIX. VOL. 2 


9 PAVAROTTI LONDON 


9 LSOVFENTON angel 


9 VARIOUS RCA 


Tl AMO 


SHADOWLANDS 


GERSHWIN-GREAT HITS 


10 BARTOLI/SCHIFF LONDON 


10 GARRETT SJLVA AMERICA 


10 VARIOUS RCA 


IMPATIENT LOVER 


WEBBER: LOVE SONGS 


MOZART-GREATEST HITS 


1 1 ANON 4 HARMON us HUNOI 


H LSO ARISTA 


11 VARIOUS DG 


AN ENGLISH LADYMASS 


STAR WARS 


MAD ABOUT PIANO 


12 GOULD SONV 


12 YO-YO MA/MCFERRIN SONV 


12 HYMAN/LEVI NE RCA 


32 SHORT FILMS 


HUSH 


SCOTT JOPLIN-HITS 


13 JESSYE NORMAN Philip 


13 LONDON PHIL RCA 


13 CARti/iXIM/PAV SONY 


BRAVA. JESSYE! 


SYMPHONIC YES 


FAVORITE ARIAS 


14 CLEVELAND ORCH. SONY 


14 THE CHIEFTAINS RCA 


14 VARIOUS DG 


CARMIN BURANA 


THE CELTIC HARP 


MAD ABOUT MOZART 


15 TALLIN CHAMBER ECU 


IS KIRI TE KANAWA ANGEL 


15 VARIOUS ANGEL 


PART: TE DEUM 


KIRI SINGS PORTER 


HEAVY CLASSIX 



KEEPING 

shim: 




by Is Horowitz 

RUSSIAN ALLIANCE: BMG Classics and Firma Melo- 
diya, a Russian state enterprise, have signed a 16-year li- 
censing agreement that awards BMG exclusive rights to 
the Melodiya classical catalog in all world markets other 
than those of former Soviet bloc nations. 

The move is expected to bring a new level of release re- 
sponsibility to the giant Russian catalog. It takes heed of 
the chaotic state of Melodiya representation in recent 
years, when a number of labels claimed conflicting rights 
to the catalog, or portions thereof. 

BMG says it is establishing an International anti-piracy 
hind, in partnership with Melodiya, to guarantee integrity 
of the agreement, as well as to prelect copyrights. Unau- 
thorized Melodiya product will be sought out and violators 
prosecuted, Bay partners to the deal. The campaign will en- 
compass recordings both old and new. 

The new contract supplements a 1990 Melodiya pact 
with BMG France that covered Western Europe. Nineteen 
Melodiya titles have been made available in Europe under 
that agreement. 

U.S. releases are not expected for about six months. The 
entire Melodiya catalog is under study to develop a release 
program, says BMG Classics president Guenter Hensler. 
All titles issued by BMG will be digitally remastered. 

BMG feels the Melodiya recordings will fit comfortably 
with its own roster of Russian artists, among them pianist 
Evgeny Kissin, violist Yuri Bashmet, violinist/conductor 
Vladimir Spivakov, and conductor Yuri Temirkanov. 
Liberally represented in the Melodiya catalog are such art- 
ists as Km il Gilels, Vladimir Ashkenazy, Mstislav Ros- 
tropovich, and Kiril Kondrashin. 



Some Melodiya material had been integrated into the 
BMG Classics catalog through a 1966 distribution deal be- 
tween the Russian label and Eurodisk, since absorbed in 
the BMG complex. 

The new agreement was signed May 3 by Hensler and 
Valery Soukhorado, general director of Firma Melodiya 
It took effect immediately. 

GoiNG ON RECORD: Mid-May sessions by Herbert 
Blomstedt and the San Francisco Symphony will find 
them recording piano concertos by Grieg and Chopin 
(No. Uwith Olli Mustonen as soloist, for London Records. 

The same time period has Aaron Kernis's "Colored 
Field," a concerto for English horn and orchestra, sched- 
uled for taping, this time with associate conductor Alas- 
dair Neale on the podium. The soloist is the SFS' own Ju- 
lie Ann Giacobasst. Releasing label for the Kernis is 
London's Argo imprint Both projects have Andrew Cor- 
nall as producer. 

Blomstedt currently is completing his penultimate sea- 
son as SFS music director. The 1994-95 season will mark 
an end to the orchestra's recording arrangements with 
London. 

Indie CONF4AB: Allegro Con>. paced a series of 20 prod- 
uct presentations with three separate panels devoted to ra- 
dio, retailing, and press during its classical conference at 
Lake George, N.Y., April 28-May 1. 

Among other innovations this year was the selection by 
retail attendees of the year's best Megro-dLstributed re- 
cordings. Pickwick's "Mahler Plays Mahler" was 
named recoixiing of the year. The CD also won in the his- 
torical category, among the seven genres voted on. 

Artist showcases presented Denon's Chee-Yun, Dor- 
ian's Baltimore Consort, Channel Classics' Meridian 
Arts Ensemble, and Marquis' Rachel Gauk and Susan 
Hoeppner. 

In all, about 100 retailers, label execs, press, radio, and 
distributor staffers and artists attended the meet .Allegro 
president Joe Micallef and VP of sales Renny Martini 
presided. 



MAKING STARS OF U K 's SUPERSTAR 



O Albums with the greatest sales gains this week. • Recording Industry Assn. Of Amwica (RIAA) certifi- 
cation for sates of 500,000 units. A RIAA certification for sales of 1 million units. Greatest Gainer shows 
chart's largest unit increase. EQ indicates equivalent prices for labels that do not issue list prices. C 
1994. Billboard/BPI Communications and SoundScan, Inc. 



(Continued from page U) 

outskirts of Glasgow, which previ- 
ously has been used by the BMX 
Bandits, a band that has boasted 
both McAlinden and Norman 
Blake of the Teenage Fanclub as 
members. "It's a small studio, but 
I knew we wanted to do 48-track 
there, because I like tracking the 
harmonies to get that big, full 
sound," McAlinden says. 

Superstar's expansive pop sound 
undeniably stands apart from the 
U.K. music scene of the moment. 

"They've been insulated from 
the trends of a city like London," 
says Michael Mena, VP of A&R at 
SBK/ERG, who is overseeing mar- 
keting for the debut album. Efforts 
to introduce Superstar to Ameri- 
can fans have begun at college ra- 
dio, which was serviced with the 
single "Feels Like Forever" two 
months before its early-June ar- 
rival at commercial modern rock 
outlets. 

Along with the kudos Superstar 
has received from the likes of Chil- 
ton and Matthew Sweet, college 
and modern rock programmers 
may well take note of McAlinden's 
previous work with Teenage Fan- 
club and Eugenius, using his classi- 
cal training to arrange strings and 
brass on their albums, and the ad- 
dition of Soup Dragons guitarist 
Jim McCulloch to the Superstar 
lineup. 

"A group of us kind of grew up 
together," says McAlinden. "We 
spent a lot of time in people's front 
rooms and garages." 



Superstar will play slightly more 
prominent venues in the months 
ahead. "We plan on bringing them 
over for the New Music Seminar," 
says Mena. Later, he says, "The 
main thing we want them to do is 
tour America like crazy. We expect 
the response to be very strong." 



After the years of playing with 
other Glasgow friends who went on 
to acclaim and working on other 
successful albums, the members of 
Superstar are ready for their own 
shot. Says McAlinden, "We've had 
six years of rehearsals waiting for 
this moment." 



FREEDY JOHNSTON'S 'PERFECT WORLD' 

(Continued from page 1£) 



lives," Johnston says. 

The trick now lies in getting the 
music out to Johnston's widespread 
fan base, or, as Kitman refers to it, 
his "fractured demographic." "He's 
toured with modern rock acts — the 
Lemonheads, Soul Asylum, Matthew- 
Sweet — and been well -received. And 
at the same time, we know he has 
more traditional rock fans. When he 
was on tour with the Cowboy Junk- 
ies [in April], he had teen-age fans 
and 55-year-old fans. It may be more 
difficult to market something like 
that, but in the end it means a bigger 
audience.** 

No doubt Johnston will bring cur- 
rent fans along as his audience 
grows. 

PD Jody Denberg of KGSR in 
Austin, Texas, is enthusiastic about 
the prospect of new material from 
Johnston. "We played 'Down In 
Love,' a duet with Syd Straw [from 
'Can You Fly.'} People really loved 
him. Freedy has a certain emotional 
directness that just hits you between 
the ears. He's also got a unique vocal 



quality that sets him apart from a lot 
of other singers and songwriters." 

In the weeks before the release of 
"This Perfect World," Johnston will 
be doing press, recording B sides, 
and making a video to accompany 
"Bad Reputation." 

Upon the album's release, John- 
ston will do a showcase tour encom- 
passing about 14 U.S. cities. He'll 
then go to Europe, stopping off at 
festivals and playing smaller dates 
through the fall, and will return to 
the States for another six to eight 
months of road work, Kitman says. 
"I live at Super 8," Johnston says. 

Although he's concentrating on 
the current record, Johnston is 
thinking ahead to future work, 
including a side project with ex-Fall 
member Brix, and his next album, to 
be recorded next spring and likely to 
be produced by Vig. 

"Now things are a little different, 
and I have to be a better planner," 
Johnston says. "I'm a slow song- 
writer. You have to have a deadline, 
or it doesn't get done." 
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New Clip Promotes ... A Novel? 

Douglas Cooper's 'Amnesia 9 Gets A 'Book Trailer 9 



■ BY DEBORAH RUSSELL 

LOS ANGELES— The music videoclip 
has proven to be an effective marketing 
tool to promote and sell audio product 
Now the book publishing industry is 
testing video's mettle as a method to 
move titles in the print medium. 

Canadian novelist Douglas Cooper 
recently wrapped a music video to pro- 
mote his first Hyperion novel, "Amne- 
sia." The book is darkly cinematic, 
haunting, and hallucinatory as it ex- 
plores the mysteries of memory and 
tragedy, obsession and morality. 

NewCity Productions Inc.'s Susan 
Kaplan directed and produced the 
video, which couples a dramatic read- 
ing by Cooper with nonlinear, layered 
imagery- Jane Siberry's Reprise track 
"Sweet Incarnadine" provides the mu- 
sical backdrop. 

"It's like a 'book trailer,' " says docu- 
mentary' filmmaker Kaplan, "where 
music video meets literature. It helps 
to draw in the younger population 
while maintaining the integrity of the 
work." 

Cooper's puhlicist and the video's ex- 
ecutive producer, Judith Keenan 
helped to underwrite the clip with the 
aid of NewCity and the Canadian con- 
sulate. Hyperion was supportive of the 
idea, but did not participate in the pro- 
duction. 

"It's very tough to promote literary 
fiction," says Keenan. "And publishers 
are very staid. Profit margins are so 
slim that it's tough for them to go out 
on a limb financially for a book that's 
a first novel." 

But Keenan was eager to rewrite the 
rules. "This book is so cinematic, and 
Doug is thrilling on camera," she says. 

Adds Kaplan. "People respond to 
music, and are familiar with music vid- 
eos. This works along the lines of the 
poetry in motion movement, and is in 
keeping with the spoken word trend. 
Young people are getting more familiar 
with it, and now are starting to turn to- 
ward the written word." 

Videos have been used to promote 
books in the past, notes Cooper's Hy- 
perion editor, Mary Ann Naples. But 
the lo-tech clips are designed to give 




Author Douglas Cooper, shown at left, 
confers with cameraman Kramer 
Morgenthau and director/producer 
Susan Kaplan during the music video 
shoot to promote his book "Amnesia." 



talk show producere an idea of how the 
writer appears on camera. 

The "Amnesia" clip, however, is a 
complete departure for the publishing 
industry, and Naples notes that a num- 
ber of her peers have expressed curios- 
ity about the video concept 

"This is an experiment, and it will be 
interesting to see if it can increase 
hook sales," says Naples. "We're inter- 
ested in any new venue that can get at- 
tention for a book." 

The 3 '/^-minute short, reeled in a 
month on a budget of $30,000, mixes 
layers of video imagery with black-and- 
white Hi-8 footage. More than 200 ef- 
fects were used in the impressionistic, 
multidimensional clip. 

'The last thing we wanted to do was 
illustrate the novel, because that's 
dull," says Cooper, a self-described 
"video virgin." He admits he was "very, 
very pessimistic" about the concept of 
shooting a music clip to promote his 
novel. Once the creative team came to- 
gether, however, his mood quickly took 
a turn toward optimism. 

"I figured, if we did thus well, it could 
change the way books are perceived in 
the modem landscape," he says. 

Leading production/title designer 
Barry Deck, cinematographer Kramer 
Morgenthau, and editor M. Watanabe 
Milmore donated their time and serv- 
ices to the project. New York's Stable 
Edit provided free access to its Avid 
editing system. 

Even Siberry granted a gratis li- 
cense for the use of her lush, mysteri- 
ous "Sweet Incarnadine." 

The Canadian singer/songwriter was 




eager to accept an opportunity to en- 
gage in this type of "gueiilla market- 
ing" for her offbeat music, says man- 
ager Bob Blumer. 

For Cooper, Siberry's song epito- 
mized the suiTealistic. moody essence 
he sought for the video. 

"It's a heart-rending song," Cooper 
says. "I think this is the first time that 
a very important piece of music has 
been wed to a reading." 

Hyperion's Naples sees the forum as 
a mutually beneficial arrangement be- 
tween the book publishing and record- 
ing industries. "Labels should think 
about ]>ackaging developing bands and 
developing authors together," she says. 

Keenan is distributing the clip to 
bookstore's and music retailers for in- 
Btore play. In addition, she plans to 
submit the video to a variety of music 
and arts-oriented networks. MTV, in 
particular, has embraced the spoken- 
word movement of late, programming 
clips by poets Reg E. Gaines and Mag- 
gie Estep. 

Says Cooper, who started a 12-city 
book tour May 2, "This is a subversive 
sort of thing to do. It's an attempt to 
take serious literature and sneak it 
onto a medium that is not always re- 
ceptive to serious literature. And it's 
done in a w ay that will take people by 
surprise. I hope that it scares and ax- 
cites them." 



PRODUCT/ON 
NOTES 



Snake Eyes. Parallax Productions Inc. director Alan Chebot, far left, sets up a 
shot on Restless Heart's new RCA video "Baby Needs New Shoes." With him, 
from left, are band members Paul Gregg. John Dittrich, and Greg Jennings. Not 
pictured are Larry Boothby. who directed photography, and John Nelson, who 
designed a set that resembled a giant game board. 



LOS ANGELES 

• Industrial Artists director Tony 
Peck recently reeled "Violent And 
Funky," a new clip for Epic's Infec- 
tious Grooves. Adam Stern produced. 
In addition. Industrial Artists* Julia 
Heyward shot Live'a "Selling The 
Drama" for Radioactive Records. 
Carol Kuthberg produced. 

• Raven Knite Productions director 
Mark Rucker shot Menajahtwa's 
Ruthless Records clip "La La La." Da- 
vid West directed photography; Rae 
Haun and Brian Permann produced 

• Director Craig S. Brooks is the 
eye behind H-Town's Interscope video 
"Part Time Lover." Gary Rapp pro- 
duced the shoot for Roll Wit It/Power 
Films; Jim Chressanthis directed 
photography. 

NEW YORK 

• Chelsea Pictures director Jim 
Swaffield shot and produced KK'S 
One's new Jive clip "Return Of The 
Boom Bap." 

• Carnival Strippers' new Zoo 
video "Shifting Sands" is a Maddhat- 
ter Films production directed by 
Ellen Weissbrod. Victoria Vallas 
produced; Paul Gibson directed pho- 
tography. 

NASHVILLE 

• Travis Tritt's new Warner Bros, 
video "Foolish Pride" is a Planet Pic- 
tures production directed by Gustavo 
Garzon. Craig Anderson produced 
the shoot. 



MTV: Monk Television?; 
Savage's Good Taste 
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MoNKS ON FILM: The Benedic- 
tine Monks of Santo Domingo de 
Silos are not exactly pop stars, and 
their label, Angel Records, is not in 
the business of pop video promotion. 

But that reality has changed with 
the unprecedented crossover success 
of the monks' album "Chant," which 
recently cracked the top five on The 
Billboard 200. Angel now is attempt- 
ing to wing its way onto the main- 
stream video airwaves with its first 
broadcast production, "Alleluia." 

The clip, directed by Andrew 
Moore of New York-based R. Green- 
berg & Associates, contrasts the 
soothing, lulling music of Gregorian 
chant with fast-paced visu- 
als that depict the frenetic 
pace of human existence in 
the late 20th century. (The 
monks don't appear 
onscreen). 

"We wanted to make 
the video hip enough so 
the MTV generation 
wouldn't fall asleep," says 
Jay Barbieri, Angel's di- 
rector of record and crea- 
tive production. "The mu- 
sic is so serene, 
enlightening, and relaxing. 
We wanted the imagery' to 
be super impactual, so the 
viewer would be visually 
stimulated." 

MOR Music TV is play- 
ing the video in its test ro- 
tation; the Box debuted it 
May 11. Angel had yet to 
hear from MTV and VH-1 at press 
time, but both networks are running 
80 OOCOnd commereials for the album. 
The ads include some visuals unique 
to the spot, and also draw upon im- 
agery taken from the video. 

Barbieri says Angel was compelled 
to shoot the clip after EMI Spain pro- 
duced its own "Alleluia" video, which 
drove up album sales in that country'. 

KlSS AND TELL: Hartford, 
Conn.'s Jeremy Savage of "KISS 
TV" is hoping to create a "KISS TV" 
booth duiing the June 9-12 Taste Of 
Hartford festival. Participating la- 
bels would pay a fee to run videos in 
the booth, and could distribute prod- 
uct to the festival attendees. Savage 
produces his show in conjunction 
with top 40 WKSS Hartford (95.7). 
Participating labels would be cross- 
promoted on the radio station, as well 
as on "KISS TV." 

RESEARCH: Nicole Waite, the 

college student who delivered a re- 
search paper on behalf of the Music 
Video Assn. during Billboard's 15th 
Annual Music Video Conference in 
1993, is trolling the research trenches 
once again. This time Waite is explor- 
ing videos that are most influential in 
promoting record sales, violent atti- 
tudes in videos, and the viewing hab- 
its of male and female music buyers. 
She will also strive to discover the re- 
spondents' definition of the "ideal 
video show." Waite is surveying view- 
ers ages 15-18 in a variety of U.S. ci- 
ties. Her 1993 research explored the 



impact of video viewing on the buying 
patterns of college and high-school 
students. 

Shop TIL YOU DROP: Electronic 
retailing is set to bow on the MTV 
Networks, with Brian J. Diamond, 
VP of production, at the helm. He will 
be executive producer for the devel- 
opment of programming on MTV; 
(■wynne Thomas, executive pro- 
ducer, will head the VH-1 shopping 
programming; and Jim Burns, exec- 
utive producer, will oversee the shop- 
ping programming at Nick At Nite. 
Matt Farber, VP of programming'' 
new business, will be in charge of 
acquiring music product 
and related merchandising 
for the test. The networks 
will be selling audio prod- 
uct, concert tickets, 
clothes, merchandise, vid- 
eos, and lifestyle items. 
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by Deborah 
Russell 



■ RESH CLIP: Doug E. 
Fresh's Gee Street Inde- 
pendent track "I-Ight" has 
been chosen as the theme 
for MTVs "NBA Slam And 
Jam Wrap Up Show." A 
basketball -specific version 
of the clip, directed by 
Danny Mieseles of NBA 
Entertainment, is in pro- 
duction now. Lisa Holmes 
is producing. The crew is 
traveling to various playoff 
games to lens popular bas- 
ketball players chanting 
the tune's catchy chorus. 

ReEL NEWS: Eileen Katz is now 
\T of series development and Sarah 
Condon b director of series develop- 
ment at MTV . . . David Conn is VT 
of consumer marketing at MTV . . . 
Harriet Seitler is senior VP of mar- 
keting at the entertainment-oriented 
home shopping service Q2. 

In production: Director David 
Mallet has signed for U.S. represen- 
tation with LA-based FYI. Mallet 
and FYI's Paul Flattery first 
worked together in 1979 on the 
groundbreaking video album "Eat To 
The Beat" by Blondie. 

We hear director James Bnimmel 
of Flashframe-Freedman productions 
is on the road to recovery after being 
shot in New York. His recent credits 
include Kracked RIBZ's "125th 
Street" and Sheer Terror's "Broken." 

Beth La-Mure is heading up her 
own L. A. -based video production 
company called Daisy Force Pictures. 
Directors include Cyndl Lauper, 
Rocky Morton, and Annabel Jankel. 

Riviera Films has joined forces 
with LA's Panic Films for the rep- 
resentation and co-production of mu- 
sic videos. Panic principals Bruce 
Spears and Marty Thomas currently 
are in development for a feature film 
and a syndicated TV show. 

John Randolph, formerly of Kol- 
beco Productions, is heading N. 
Hollywood-based Visual Artists . . . 
The End has moved to 8060 Melrose 
Ave., Penthouse, LA, Calif. 90046. 
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Billboard. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

* * NEW ADDS » ★ LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BPS) OF CLIPS ADDED FOR THE WEEK AHEAD 



14 hour* dally 
lB99 9thStre* NE, 
Washington, D.C. 20018 

1 Domino, Sweet Potatoe Pie 

2 Snoop Doggy Oogg, Doggy Dogs 
3CtC* Peniston, I'm Not Over You 

4 SWV, Anything 

5 Xscape. Love On My Mind 

6 Ttvin Campbell. I'm Ready 

7 Maxe/Frankle Beverly. What Goes-.. 

8 Aretha Franklin, Witling To Forgive 

9 Janet Jackson, Any Time. Any Place 

10 Brand Hew Heavies, Dream On... 

11 Outfcast. layer's Bali 

12 Tonl Braxton, You Mean The World . 

13 R. Kelly. Your Body's Callin' 

14 Sudden Change, Comm' On Strong 

15 Angela Winbush. Treat U Rite 

16 Crystal Waters. 100% Pure Love 

17 Aaliyah, Back & Forth 

18 Jodeci, Feenin' 

19 Sounds Of Blackness, I Bel<eve 

20 After 7. Gonna Love You Right 

21 Heavy D. t The Boy/. Got Me ... 

22 A Tribe Called Quest. FJecthc . .. 

23 Tanya Blount, I'm Gonna Make You 

24 Keith Sweat, How Do You Like It 

25 Laieh Hathaway. Let Me Love You 

26 Has, it Ain't Han) To Tall 

27 Black Moon, I Got Cha Op<n 

28 Babytace. And Our Feelings 

29 Aaron Hail. I Mas You 

30 Eternal, Stay 

* * NEW ADDS ** 

Arrested Development, Ease My Mind 
Martin Carey. Anytime You Need A ... 
Queen Lattfah, Black Hand Slide 
El Debarge. Can't Get Enough 
Mint Condition, Someone To Love 
K-7. Hi De Ho 

A! B. Sure, St li In Love W>th You 
The New 2 Live Crew, You Go Gin 



• ••■rev ■•■!< ftiivitiee. 

Continuous programming 
2806 Opryland Dr., 
Nashville. TN 37214 

1 Shenandoah, If Bubba Can Dance 

2 Travis Tritt, Take It Easy 

3 Doug Stone, Addicted To A Dollar 

4 Toby Keith, Wish i Didnl Know Now 

5 John Barry, Your Love Amaies Me 

6 Marty Stuart, Kiss Me, I'm Gone 

7 Clay Walker, Where Do I Fit In... 

8 Clint Slack, A Good Run Of Bad Luck 

9 John Michael Montgorrvary, Rope . . 



10 Kathy Mattea. Walking Away A Winner 

11 Randy Travis, Before You Kill Us AM 

12 Natal McCoy. Wink 

13 Patty Loveless. How Can I Help ... 

14 Tim MeGraw. Don't Take The Gin 

15 Oiamond Rio. Love A Uttle Strange' 

16 Billy Ray Cyrus, Talk Somet 

17 Aaion Nevifaan^ Yearwood, I Fall, t 

18 Hal Ketchum, (Tonight We Just) ..1 

19 Travtt Tritt, Foolish Pride 

20 The Mavericks, 0 What A Thnilt 

2 1 Sammy Kershaw, National Working , t 

22 Rick Trevino, She Can't Say I.. J 

23 Garth Brooks, Standing Outside. . 

24 David Ball. Thmkin" Problem f 

25 Rtba McErttre, Why Haven! I Heard.. .r 

26 Chats* Major, Nctwdy Gets Too Mxli t 

27 Kenny Chesrwy, The Tm Mant 

28 Brooks lj Dunn, That Ain't No Way ... 

29 Joe Dime. In My Own Backyard 

30 Confederate Rairoad. Daddy Never ... 

31 Pam Tints, Spilled Perfume 

32 Damn Norwood, Cowboys Don't Cry 

33 Suiy Bogguss. You Wouldn't Say 

34 Collin Raye. Little Rock 

35 BUckhawk, Every Once In A While 

36 John Anderson. I Wrsn i Co*) H&t Beer 

37 Alabama, The Cheap Seats 

38 Victoria Shaw, Cry Wolf 

39 Tracy Byrd. Lifestyles Of The Not. 

40 Mark Coint, It Is No Secret 

41 Restless Heart. Baby Needs New Srrces 

42 Bob Woodruff. Bayou Girl 

43 David Lee Murphy, Just Once 

44 Owight Yoakam. Try Not To Look ... 

45 Ken Meltons. Look n' In The Same 

46 Lorrie Morgan. My Night To Hovrl 

47 Lari White. That's My Baby 

48 John t Audrey Wiggins, Falling ... 

49 Deborah Allen, Break These Chams 

50 S. Alan Taylor, F orever Dance 

| Indicates Hot Shots 

* * NEW ADDS * * 

Bll Miller. Trail Of Freedom 
John Corfu, Good Noise 
Peart River, Hello Goodbye 
Tanya Tucker, Hangin' In 




Continuous programming 
1515 Broadway. NY. NY 10036 

1 Snoop Doggy Dogg. Doggy Dogg 

2 Janet Jackson. Any Time, Any Place 

3 Ice Cube. You Know How We Do It 

4 Collective Soul. Shine 

5 Warren G. t Nate Dogg. Regulate 

6 Green Day. Longview* 

7 Adam Sand tor, Buddy 
6 Aerosmrth. Crazy** 

9 Soundgarden, Spoon man 
10 Madonna, I'll Remember 
U Beck, Loser 

12 Primal Scream. Rocks 

13 Marian Carey, Without You 



14 Counting Crows. RouM Here 

15 Big Mountain, Baby I Love Your Way 

16 Trrin Campbell. I'm Ready 

17 Enigma, Return To Innocence 

18 Alice In Chains. No Excuses 

19 RoMm Band, bar 

20 Frente!. Buane Love Tnangle' 

21 Counting Crows. Mr. Jones 

22 Smashing Pumpkins, Disarm 

23 Gin Blossoms. Until I Fall Away 

24 Ace Of Base. Don't Turn Around 

25 R. Kelly. Bump N Grind 

26 Toni Braxton, You Mean The World . 

27 Sheryl Crow, Leaving Las Vegas 

28 Candtobox, Far Beh.nd 

29 Sait-N-Pepa, Snoop 

30 Satt-N-Pepa /En Vogue, Whatta M 

31 Meat Puppets, Backwater 

32 Snoop Doggy Dogg. Gin And Juice 

33 Domino, Sweet Potatoe Pie 

34 House Of Pain, Jump Around 

35 Momssey, The More You Ignore... 

36 Bonnie Raitt, Love Sneakm' Up On ... 

37 Sarah Mctachlan, Possession 

38 Naughty By Nature, Hip Hop Hooray 

39 Snoop Doggy Dogg. What's My Name? 

40 Pantera. I'm Broken 

41 Hole, Miss world 

42 SWV, Anything 

43 Act Of Base. The Sign 

44 Usa Loeb A Nine Stories, Stay 

45 Brand New Heavies, Dream On,,, 

46 *>. The Most Beautiful Girl In... 

47 Naughty By Nature, O.P.P. 

48 Boyz II Men, End Of The Road 

49 Dr. Ore, Nutnm' But A "G" Thang 

50 Onyx, Slam 

** Indicates MTV Exclusive 
1 Indicates Bun Bin 

ww NEW ADDS * * 

Pink Floyd, Take H Bach 

John Mestoncamp. Wild Night 

Live. Selling The Drama 

Shai, The Place Where You Be'ong 

Outkast, Player's Ball 

Pretenders. Night In My Veins 

Toad The Wet Sprocket. Fall Down 

OTNN 

THE NASHVILLE NETWORK. 
Tht Heart of Country 

30 hours weekly 
2806 Opryland Dr.. 
Nashville. TN 37214 

1 Shenandoah, II Bubba Can Dance 

2 Toby Keith. Wish I Didn't Know Now 

3 Marty Stuart, Kiss Me. I'm Gone 

4 Clint Black. A Good Run Of Bad Luck 

5 John Michael Montgomery. Rope. 

6 Randy Travis, Before You Kill Us All 

7 Brooks 6 Dunn, That Ami No Way . .. 

8 Billy Ray Cyrus, Talk Some 

9 Garth Brooks, Standing Outside.. 

10 Faith Hill, Piece Of My Heart 

1 1 Owight Yoakam, Try Not To Look So . 

12 Doug Stone. Addicted To A Dollar 



13 Clay Walker. Where Do I Fit In The... 

14 Joe Dfffle, In My Own Backyard 

15 Kathy Mattea, Walking Away A ... 

16 Confederate Railroad, Daddy Never ... 

17 Patty Loveless, How Can I Help You... 

18 Kenny Chesney, The Tin Man 

19 Bob Woodruff. Bayou Girl 

20 Lorrie Morgan, My Night To Howl 

21 Aaron Ntvilto/TrHha Yearwood, I Fall. 

22 Pam Tilfis, Spilled Perfume 

23 David Ball, Thinkin' Problem 

24 Reba McEnOre, Why Havenl I ... 

25 John Anderson, I Wish I Could Have .. 

26 Hal Ketchum. (Tonight We Just)... 

27 Alabama, The Cheap Seats 

28 Tracy Byrd, Lifestyles Of The Not.. 

29 Neal McCoy, Wink 

30 Travf* Tritt, Foc4<sh Pride 

* w NEW ADDS * * 

Tim MeGraw. Don't Take The Girl 
Pearl River. Hello Goodbye 
Oiamond Rio, Love A Line Stronger 
Gibson/Miltor Band. Mammas Dent 
Maverick Choir. Amazing Grace 
Rick Trevino, She Cant Say I Didnl _ 

YHJ 

.'tf i ■ r. 

Continuous programming 
1515 Broadway. NY, NY 10036 

1 Bonnie Raitt. Love Sneakin' Up On ... 

2 Ace Of Base, The Sign 

3 Mariah Cany. Without You 

4 Bruce Springsteen, Streets Of. 

5 Counting Crows, Mr. Jones 

6 Madonna, i ll Remember 

7 Toni Brairton. You Mean The Worid .. 

8 General Public. Ill Take You There 

9 Enigma. Return To Innocence 
10+, The Most Beautiful Girl In... 

11 Crash Test Dummies, Mmm Mrrm ... 

12 Pretenders, Night In My V»rts 

13 Usa Loeb A Nina Stories. Stay 

14 Tom Petty, Mary Jane's Last Dance 

1 5 Big Mountain, Baby I Love Your Way 

16 Meat Loaf, I'd do Anything For Love 

17 Meat Loaf, Rock And Roll Dreams ... 
IB Billy Joel. The River Of Dreams 

19 Melissa Etheridge. Come To My ... 

20 Jon Secada. if You Go 

21 Sting, if I Ever Lose My Faith In You 

22 Janet Jackson, If 

23 Michael Bolton, Completely 

24 Crowded House, Distant Sun 

25 Joshua Kadison, Beautiful In My Eyes 

26 Adams/StewarVSbng. All For Love 

27 George Michael, Freedom 

28 Don Henley, The Boys Of Summer 

29 Genesis, I Can't Dance 

30 Dead Can Dance, The Carnival Is ... 



* * NEW ADDS * * 

Indigo Girls, Touch Me Fail 

Pink Floyd. Take it Back 

Elton John. Can You Feet The Love ... 



THE CLIP LIST 



A SAMPLING OF PLAYLlSTS SUBMITTED BY 
NATIONAL 6 LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING MAY 21, 1994. 
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Continuous programming 
1 2000 Biscayne Blvd 
Miami, FL 33181 

AMERICA'S NO. 1 VIDEO 

Aaron Hall. I Miss You 

BOX TOPS 



Pumps & A Bump fVers 2> 
Warren G.. Regulate 
2 Live Crew. You Go Girt 
2 Live Crew, Yeah. Yeah 
12 Gauge, Dunkie Butt 
Snoop Doggy Dogg. Doggy 
MC Shy 0, Trje To The Game 

ADDS 

Ahmed, Back In The Day 
Alice Cooper, Lost In Amenta 
Arrested Development, Ease My Mind 
B.C.-52's. (Meet) The Fimtstones 
Benedictine Monks, Alleluia 
Chaka Demus A Pliers, Twist & Shout 
Conscious Daughters. We Roil Deep 
Counting Crows, Round here 
Crystal Waters, 100% Pure 
El DeBarge. Cant Get Enough 
Fugees, Nappy Heads 
Gabritlle. I Wish 
Gang Starr, Code Of The Streets 
Jeru The Damaja, 0 Original 
Julio Igtesias. Crazy 
Kurious, I'm Kunous 
Usa Loeb A Nine Stories. Stay 
Madame Star, My Baby's Father 
Maggie Estep. Hey Baby 
Marc Dorsey, People 
Mariah Carey, Anytime You Need. 
Mart man, All About Eve 
nr. All That 
Night In My Veins 
Sausage, Riddles Are Abound 
The AlkahoWts, Mary J»ne 
Tori Amos, Cornflake Girt 



Vicious, The Giock 
Volume 10. Pump Pump 
Wascals. Class Clown 



lll<JJK< 

Continuous programming 

11500 9th SIN 

St Petersburg, FL 33716 

John Berry. Your Love Amazes Me 
Carole King. Will You Love Me 
The Beatles, I Want To Hold Your Hand 
Reba McEntire, Why Havenl I... 
Yearwood/Nevflle. I Fan To Pieces 
October Project, Bury My Lovely 
Yanrd. Santorini 
Basia, Yearning 
Benedictine Monks. Aue'uia 
Brooks 6 Dunn. That Ain't No Way . 
Enigma, Return To Innocence 
Julio Iglestos, Crazy 
Billy Joel. Luiiabye 

Joshua Kadison. Beautiful In My Eyes 
PaHy Loveless, How Can I Help. 
Bonnie Raitt. Love Sneakm' Up. .. 
Randy Travis. Before You Kill Us All 
Jimmie Vaughn, Boom Bapa Boom 
Toni Braxton, You Mean The World. .. 
Phil Collins, We Wait & We Wonder 




Six hours weekly 

1 Centre Street, Room 45 

New York, NY 10007 

Gang Starr. Code Of The Streets 

Crooklyn Dodgers, Crooklyn 

Reg E. Gaines, Please Don't Take.. 

Bea traits. Praps Over Here 

F u gees, Nappy Heads 

A Tribe Called Quest. Oh My God 

Vicious, The Gkxk 

Janet Jackson, Anytime. Anyplace 

Kracked R.I.B.Z.. 125th Street 

Original Flavor, Al I That 



Wu-Tang Clan. C R E A M 
Sweet Sable. For Or Times Sake 
Da Bush Babees, Swing It 
Aaliyah, Back And Forth 
KRS-One. Return Of The Boom Bap 
Terr) 6 Monica, intentions 
til, Where's My Homie: 
Snoop Doggy Dogg, Doggy 
StrKkly Roots, Beg No Fr-ends 
R, Kelly. Your Body's Cailin- 




Continuous programming 

Hawley Crescent London NW18TT 

Mariah Carey. Without You 
Bruce Springsteen. Streets Of 
Reel To Real, I Like To Move It 
+. The Most Beautiful Girt In ... 
Haddaway. Rock My Heart 
Dr. Alban. Look Who's Talking 
Ace Of Base, Don't Turn Around 
Doop, Doop 

Roxette, Sleeping In My Car 
Take That, Everything Changes 
Magic Affair. Omen III 
Cappelta, Move On Baby 
Culture Beat, World In Your Arms 
Salt-N-Pepa. Whatta Man 
Jam & Spoon, Right In The Nignt 
Enigma. Return To Innocence 
Erasure, Always 
East 17, it's Alright 
Metallce, One 

Crash Test Dummies, Mmm Mmm 



msis 



Continuous programming 
151 East Ohio Ave 
Lake Helen. FL 32744 

Wayne Watson. A Beautiful Place 
Cindy Morgan, I Will Be Free 
S.C. Chapman, Great Adventure Li* 
D.C. Talk, Jesus is Just Alright 
Hokus Pick, Sa'e Assumption 
Twila Paris. God IS In Control 



AJ Den son. Alcatraz 
Michael Sweet. Some Day 
Bruce Carrol. The Good Life 
D.C. Talk, The Hard Way 
Rich Mullins. Here In Ame^ca 
Audio Adrenaline, Big House 
lona, Treasure 
Eric Champion, Touch 
Ray Boltx. Pledge Allegianen 



jbV 
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One hour weekly 

216 W Ohio, Chicago, IL 60610 

Toad The Wet Sprocket, Fall Down 

Pretenders. Night In My Veins 

Whale, Hobo Hump, i Siobo Babe 

Sonic Youth, Bull In The Heather 

Spinants, Sunday 

Gin Blossoms. Until I Fall Away 

Morphine, Thursday 

Stabbing Westward. Nothing 

Red Red Meat. Smokey Mountain. 

Collective Soul, Shine 

Blur, Gins And Boys 

Crunt, Swine 

Tort Amos, Cornflake Girl 

James, Say Something 

Stanford Prison Experiment. Disbelief 




1/2-hour weekly 

46 afford SI, Brockton. MA 02401 

Morphine, Thursday 
Sam Phillips, I Need Love 
Sonic Youth, Bull In Tne Heather 
Stuttering John. Talk My Way Out Of i! 
They Might Be Giants, Anna NG 
Alcohol Funny Car. Shapes 
Collective Soul, Shine 
Toad The Wet Sprocket, Fall Down 
Pretenders, Night In My Veins 
MC 900 Foot Jesus, City Sleeps 
Shonen Knife, Tomato Head 
Combustible Edison, Millionaires ... 
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LATIN NOTAS 

(Continued from page 32) 

Iodic salsa numbers such as "Quedate 
Un Poquito Mas" and "Dejame 
Ensenarte" — crooned with conviction 
by the band's Anglo pianist, Jackson 
King — and two climactic boleros, "Ay 
Ay Amor" and "Mi Primer Amor." 

Oliva's superb demo even sports a 
spicy salsa take of "You've Lost That 
Lovin' Feelin,* " featuring fine vocal 
assistance from Willy Chirino and 
tasty percussive licks from Luis 
Enrique. New Sony signee Nestor 
Torres supplies crisp flute lines on 
the buoyant "Hoy No Voy A Traba- 
jar." Now, the only ingredient miss- 
ing for Oliva is a label willing to give 
this fab material a healthy push. 

Brazil release notes: 

Warner Music Brasil has released 
"Mestres De MPB" sets from guitar- 
ist extraordinaire Baden Powell and 
highly regarded songsmith Gonza- 
guinha. Warner also has initiated a 
new series, "Arquivo Especial," that 
features lesser-known songs from the 
label's superstars. The first pair of re- 
leases are "Elis Regina" and 'Tom 
Jobim." Also shipped is a solid, five- 
cassette pop/rock package, "Hit The 
Road," which includes three cassettes 
of Anglo hits from the '50s to the '90s, 
plus two cassettes of Brazilian pop 
and rock classics from the '60s to the 
'90s. Due out in May are new albums 
from Raimundos and Zelia Duncan. 
Finally, the label has signed a reggae 
act called Rappa . . . Maria Bet- 
hania, whose latest record, "As Ca- 
ngoes Que Voce Fex Para Mim," has 
sold more than 500,000 units, has rec- 
orded the title theme to the Brazilian 
soap "Fiera Herida." 

Just shipped on Polygram Brasil is 
Elba Ramalho's "Devora-Me," pro- 
duced by Glenn Monroig, and "Tan 
Sola," a Spanish-language album by 
Katia that was helmed by Roberto 
Livi. Ramalho currently is recording 
three Spanish -language salsa tracks, 
including Lalo Rodriguez's ever- 
green "Ven Devdrame Otra Vez." 



SPIKE JONES OFF THE 
RECORD: THE MAN WHO 
MURDERED MVSIC 
By Jordan R. Young 

(Past Times, $17.95) 

When Spike Jones started his novelty 
band the City Slickers in the '40s, he 
embroidered the rich tapestry of 
Western music with Klaxon horns, 
cowbells, shrieks, and pistol shots. 
For 20 years, Jones and his orchestra 
toured tirelessly with his "Musical 
Depreciation Revue" and cut albums 
with titles like "Dinner Music For 
People Who Aren't Very Hungry." 
His ironic salutation "Thank you, mu- 
sic lovers," proclaimed that he was 
not making music, but in fact destroy- 
ing it. Yet Jones' knack for the per- 
fectly timed slide whistle or burp was 
as divinely inspired as it was madcap. 

An expanded version of Young's 
1984 Jones biography, the 400-page 
"Off The Record," is the scholarly 
survey of Slickerana, with a who's 
who of Jones associates, extensive 
footnotes, and exhaustively detailed 
chronology, discography, radiogra- 
phy, filmography, and videography. 



Mi 



IISCELLANEA: Peter Asher 
Management has inked a manage- 
ment pact with veteran Sony Mexico 
rocker Sergio Arau, whose Sony 
Mexico debut "Mi Frida Sufrida" was 
released April 19 in Mexico. Plans are 
in the works for a stateside release 
. . . Blue Note plans to release Ma- 
rina Lima's exquisite "0 Chamado" 
(EMI Brasil) sometime in August or 
September . . . Brazilian acts are 
making ever-bigger inroads into 
Argentina, what with Daniela Mer- 
cury and Para lamas achieving multi- 
platinum success. Moreover. Los Fa- 
bulosos Cadillacs* "Matador," one of 
Argentina's biggest recent hits, car- 
ries a samba-reggae groove straight 
from Bahia . . . Televisa has invited 
PolyGram Brasil's Banian sensation 
Timbalada to appear later this 
month at the Festival Acapulco and 
on "Siempre En Domingo" . . . Leg- 
endary singer/songwriter Caetano 
Veloso is in the studio recording his 
first Spanish-language album. 

ChART NOTES: In an unprece- 
dented chart flip-flop, La Mafia's 
"Vida" (Sony) reclaims the No. 1 spot 
on the Hot Latin Tracks chart from 
Pimpinela's "Con Un Nudo En La 
Garganta" (PolyGram Latino), which 
descends to No. 2 but still gained 
enough points to retain its bullet Se- 
lena's "Amor Prohibido" (EMI La- 
tin) shows another robust gain this 
week, moves 4-3, and is poised to top 
the chart within two weeks. 

Elsewhere, "Mas Y Mas" by Rod- 
ven's Los Fantasmas Del Caribe 
comes in at No. 8. by far the highest 
debut of the year. Ricardo Mon- 
taner's "La Pequena Venezia" moves 
12-10, becoming Montaner's first top 
10 single for EMI Latin. 

New on the chart this week is reg- 
gae band Big Mountain, whose No. 
29 "Baby Te Quiero A Ti" is the em- 
braceable Latino companion to its top 
10 pop smash "Baby I Love Your 
Way." 



Unabashed City Slicker fan Young 
is nonetheless unsentimental in his 
assessment of Jones' virtues and 
flaws in both his professional and pri- 
vate lives. Ample space is dedicated 
to Jones' players and gagmen, like 
rubber-faced guitarist Freddie Mor- 
gan, falsetto-voiced trumpeter 
George Rock, and Earl Bennett, the 
fright-wigged vocalist and schtickster 
known as Sir Frederick Gas. 

Jones' music is described as best 
one can in print, including his Hitler- 
razzing hit "Der Fuhrer's Face," an 
inebriated "Cocktails For Two," and 
an incendiary "My Old Flame," as 
well as classical spoofs of "The Nut- 
cracker Suite" and "Pal-Yat-Chee," a 
hillbilly-at-the-opera fandango. 

With a seriousness of purpose and 
sense of humor befitting its subject, 
this volume describes how Jones* clat- 
tersome creations worked their way 
into a nation's consciousness. Or, as a 
New York State assemblyman re- 
cently remarked in apparent refer- 
ence to a prominent African-Ameri- 
can filmmaker, "As Spike Jones says, 
you have to do the right thing." 

DREW WHEELER 
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German Court Outlaws Stones Box 

Victory For Labels In Protection Gap Fight 



■ BY WOLFGANG SPAHR 

HAMBURG The German industry 
is taking heart from the country's 
Federal Supreme Court keynote de- 
cision outlawing a Rolling Stones 
boxed set on the basis of a European 
Court of Justice decision last year. 

It is the first time German courts 
have interpreted that decision on a 
national level, and it is seen as the 
green light for record companies to 
take more action on protection gap 
recordings. 

The European Court in Luxem- 
burg decided last October that artists 
who are nationals of a European Un- 




Have A Rice Day. At composer Tim 
Rice's London home, the success of 
the MCA/PolyGram album "I Know 
Them So Well: The Best Of Tim Rice" 
is duly celebrated. Among the guests 
was David Essex, seen here holding 
the gold disc for 1 00.000 copies sold in 
the U.K. 



ion country must receive the same 
copvright protection as German art- 
ists (Billboard, Oct. 30. 1993). Under 
current German copyright law, for- 
eign performers are entitled to only 
25 years' protection. However, after 
the European Court decision, British 
and other European nationals receive 
the same treatment as Germans. 

Some two years prior to the deci- 
sion, Polydor Germany sued German 
independent Falcon for infringement 
of Polydor's rights when Falcon re- 
leased a three-CD box featuring the 
Rolling Stones' hits from their Decca 
period in the '60s. Before the EC deci- 
sion, this material effectively would 
have been in the public domain. 

The German Supreme Court in 
Karlsruhe gave the PolyGram/Ealcon 
verdict April 21, and confirmed that 
the artists' rights contractually as- 
signed to Polydor via Decca are pro- 
tected for 50 years in the same way 
as the rights assigned by a Gentian 
artist The case originated in a Ham- 
burg regional court. 

Goetz Kiso, managing director of 
Polydor Germany, says, "We are very 
pleased with the decision of the fed- 
eral Supreme Court. This clearly con- 
firms the position which we and our 
legal advisers have always taken in 
this case. This is the successful con- 
clusion of our efforts of several years 
to have this position acknowledged by 
the courts." 

Wolf-D. Gramatke, president of 
PolyGram Germany, adds, "The hack 
catalog of U.K. origin, or from other 
European countries, which we repre- 
sent in this country, receives now the 
same legal protection as repertoire by 



German artists. This is a milestone in 
our efforts to stop unauthorized third 
parties from exploiting our back cata- 
log without paying royalties for the 
recordings to the artist and to us." 

Peter Kaundinya, legal counsel of 
PolyGram Germany, says the com- 
pany will make sure that the market 
will now be cleared from all such old- 
ies releases by the Rolling Stones and 
other British hitmakers. 

He stresses that the same principle 
will apply to all bootlegs by British 
artists, including group members, 
which can now be stopped from being 
sold in Germany. He also points to the 
important role that other majors and, 
in particular, the 1FPI have played in 
clarifying the legal situation and se- 
curing equal treatment of all Euro- 
pean Union nationals compared to 
German artists. 

The written judgment is expected 
within a few weeks. As a consequence 
of this decision, Polydor will now con- 
tinue its court battle against coffee 
chain Tchibo, which sold a similar 
Rolling Stones four-CD box last year. 
That court hearing is set for the end 
of May. 

The problem of protection gap rep- 
ertoire has been endemic in Ger- 
many. As well as independent com- 
panies trying to exploit the gap, 
Tchibo has attempted to use CD 
boxed sets as a means of attracting 
customers to its stores. BMG's Stra- 
tegic Marketing Division and IFPI 
successfully removed more than 
250,000 Elvis Presley CDs from the 
market last winter (Billboard, Dec. 
18, 1993). 

(Continued on page 



Singapore Court Acquits 
Store Again In C'right Case 



I BY PHILIP CHEAH 



SINGAPORE— The owners of 
Singapore's Valentine Music Cen- 
tre, who were accused of copyright 
infringement through parallel im- 
porting, have been acquitted a sec- 
ond time. The case is significant be- 
cause of its implications for local 
copyright law. 

Valentine principals Ngoh Chin 
Heng and his wife Teo Ai Nee orig- 
inally were prosecuted last year, un- 
der Singapore's 1988 Copyright Act, 
for selling infringing imports of 
EMI albums by the Beatles and 
Cliff Richard. 

The defendants were acquitted 
by a distinct court last fall, but Chief 
Justice Yong Pung How overturned 
that decision on appeal. Later, he 
clarified the law on parallel imports 



and said that unless the Singapore 
copyright owner authorizes the 
manufacture of products, the import 
of those articles can be blocked 
(Billboard, Feb. 12). The chief jus- 
tice also ordered the case to be re- 
opened at district court level. 

Following a five-day hearing in 
February and Mareh, the district 
court acquitted Valentine Music 
again April 30, and affirmed that the 
prosecution had not proved that the 
store owners knew the imports had 
infringed EMI's copyright. 

The defense had called a former 
local director of the IFPI, Kasim 
Cha Tong, who testified that he had 
advised the Valentine owners that 
the discs could be imported into 
Singapore. The defense also pointed 
out that because the owners nor- 
(Conthnted on paae $1) 



An Unusual Career Arc For Noa 

Geffen Builds On Singer's Israeli Roots 



I BY DOMINIC PRIDE 



LONDON — Since her 24 years have 
taken her through a hairy adolescence 
in the Bronx and an early adulthood 
spent dodging Scud missiles in the Gulf 
War, facing an international audience 
should Ih* as t sr.v ss fall-mr :;fi a log for 
the Yemeni-born artist Achinoam Nini, 
better known as Noa. 



Australia's Brashs Chain Faces Crisis Over Debts 



■ BY CHRISTIE ELIEZER 

MELBOURNE— The future of Austra- 
lia's oldest and largest music retailer, 
Brashs, appears doubtful now 7 that a 
consortium of its four major banks has 
recalled loans totalling $61 million Aus- 
tralian ($44.2 million). 

Unable to guarantee debt payments, 
the Melbourne-based chain was forced 
to call in an administrator May 1. 

Brash Holding's shai*es immediately 
were suspended on the Australian Stock 
Exchange until administrator David 
Beatty goes through the books and ad- 
vises the Brashs board, within 28 days, 
on its next strategy. 

The market-leading, 132-year-old na- 
tional music chain (estimates of its 
share range from 17% to 2A%) has been 
in financial trouble for 18 months. Last 
month, it announced a $28.22 million 
Australian ($20.45 million) loss for the 
last half of 1993. In the six months end- 
ing Jan. 31, it suffered a $20 million 
Australian ($14.5 million) operating 
cash flow deficit- 
According to its March interim re- 
port, Brashs owed suppliers and bank- 
ers a total of almost $130 million Aus- 
tralian ($94.2 million). Major record 
labels are among those with significant 
outstanding receivables. 



The move by the four banks— ANZ, 
Weslpac, National Bank Of Detroit, and 
Societe Generate Australia — took 
Brashs' management, staff, and share- 
holders by surprise. Retail analysts and 
record companies thought the timing 
questionable. 

Nonetheless, no one in the music in- 
dustry was prepared to speculate pub- 
licly about the action or the market re- 
percussions if the chain collapsed. "It's 
too sensitive an issue right now," says 
John Mlynski, managing director of Vir- 
gin Retail, "and I don't want to make 
any comments that will be seen as talk- 
ing out of school." 

A label executive told Billboard, 
"Brashs could sometimes be tough to 
negotiate with. Let's face it, they had 
their stores in prime real estate Ioca 
tions, and they hat! the market. Their 
closest rivals, like Chandlers, Kmart, 
and Myer, constitute about 10% each. 

"But Brashs were always highly sup- 
portive when it came to helping us with 
developing acts, both with media adver- 
tising and in-store promotion. Right 
now, we're all very sympathetic and 
we'll keep working with them until such 
time. If the chain is closed, it will create 
a void in the music industry that will 
take three or four years to fill." 

Late last year, Brashs appointed 



Adiian Kloeden as managing director. 
This was followed by an efficiency drive, 
massive reduction in stock levels, im- 
proved stock and w orking capital man- 
agement, and reductions in head office 
and operating costs. Brashs was opti- 
mistic that it would trade Iwick into the 
black by the second half of this year. 

Not surprisingly, Kloeden has re- 
acted to the banks* move as "disappoint- 
ing, in view of the widespread acknowl- 
edgement that Brashs has the right 
managenent and light strategies to re- 
turn the company to profitability." 

According to an ANZ spokesman, the 
banks had lost patience with the length 
of time it took the company to restruc- 
ture, and the failure of these changes to 
alleviated its cash flow problems. 

The voluntary appointment of an ad- 
ministrator was the first of its kind un- 
der a new companies code similar to the 
U.S. Chapter 11 process. An optimistk- 
Brashs chairman, Mel Ward, signaled 
that the appointment "was made so that 
the positive turnaround plan that is in 
place for Brashs will continue with min- 
imal disruption." 

Although retail analysts are divided 
over what options the administrator 
has, it is expected that Brashs will con- 
tinue to operate, but as a smaller, more 
focused company. It is understood that 



director Geoff Brash, a former Brashs 
chairman and grandson of its founder, 
is eyeing the purchase of the musical in- 
struments/piint music divisions, which 
incorporates 10 outlets. 

Brashs dominated the Australian rec- 
orded music and consumer electronics 
markets from the 1970s. But more re- 
cently, the company went on a debt-fu- 
eled, expansionist spree. Stores were 
opening at a rate of one every 10 days; 
its leap from 30 outlets in 1982 to 300 
by 1992 saw Brashs lock itself into high- 
rent locations. 

The firm also moved into New Zea- 
land, opening 120 stores there, and sold 
them two years later. Brashs also 
moved into book retailing, computers, 
home office products, mobile tele- 
phones, and white goods. Sales almost 
tripled, to $700 million Australian 
($507.2 million), over five years. But 
there were warnings: Profit and inter- 
est coverage dropped. 

Australia's recession exacerbated the 
problem. In 1992-93, the consumer elec- 
tronics industry (excluding the home of- 
fice sector) — on which Brashs relied for 
46% of its sales— shrank by 15.5%. Rec- 
orded music, books, and musical prod- 
ucts fell by margins of 3*35-8%, leading 
to total tosses of $70 million Australian 
($50.7 million) in annual sales. 




Signed to Geffen Records for the 
world outside Israel, Noa and her part- 
ner Gil Dor are on the road in Europe 
and the U.S., captivating small but ded- 
icated audiences with a set that incor- 
porates elements of cabaret, jazz, folk, 
and soul within self-penned songs in 
both English and Hebrew. Accompa- 
nied by Dor on guitar, Noa sings, 
mimes, plays percussion, and uses her 
body to generate rhythms. 

Already a huge star in her own right 
in Israel, Noa is the subject of an inter- 
national push by Geffen affiliates. The 
eamjKUgn will rely 
on her live per- 
formances and 
build on her fan 
base in the Israeli 
community 
abroad. 

Her self-titled 
album (Blue 
Notes, Billboard, NOA 
Jan. 15) was re- 
leased May 1 worldwide. The set was 
produced by Pat Metheny, who taught 
Dor at Boston's Berklee College of Mu- 
sic. It is a departure from her last self- 
produced album, "Live," which went 
gold with more than 20,000 copies sold. 

"Noa" is smoother and more com- 
mercial than Noa and Dor's previous 
recordings, and is less than represent- 
ative of the fusion of ethnic music and 
operatic power which comes across in 
her live performances; — a factor that 
came from Metheny's studio experi- 
ence, the singer says. 

"I was just thrilled to meet him and 
be in his company," she adds. "It was 
very different working with him, as we 
used to produce ourselves. Sometimes 
we had contradicting opinions, but we 
trusted him." 

Noa seems singularly unfazed by se- 
curing a major-label deal. "Like a lot of 
things in my life, it just happened. We 
(Continued on page jU*) 
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SNEP Names BMG's Carbonez To Prez Post 

New Chief Aims To Reverse Fortunes Of French Mkt 



Bartered Deal. Tony DiBart, whose single The Real Thing" recently topped the 
U.K. singles charts, shakes on a publishing deal with peermusic U.K. managing 
director Nigel EWerton. DiBart was in peer's London studio laying down tracks for 
the follow-up single, "Do It." on the indie Cleveland City Blues label. Pictured in front, 
from left, are DiBart and peer creative manager Matthew Chalk. In back, from left, 
are DiBart's manager, John Saunderson; producer Robin Hancock; and peer's 
professional manager, Amy Norman. 



■ BY PHILIPPE CROCQ 

PARIS — The French music business 
federation SNEP has elected BMG 
France president Bernard Carbonez as 
its president for the next two years, 
presenting him with the challenge of 
helping the business end a period of 
falling sales. 

Carbonez, formerly with Barclay, 
WEA, and Ariola in his native Belgium 
before taking up his BMG post in 1986, 
succeeds Gilles Paire, president of 
PolyGram France, in the SNEP posi- 
tion, which he begins July 1. 

The news came as SNEP announced 
a 1.4% drop in the value of record and 
video sales in the first quarter. The 



Spain Hosts Ambassador Of Cuban Culture 

Milanes Promotes Arts Assn. During 2-Week Stay 



■ BY HOWELL LLEWELLYN 

MADRID— Spain played host to Pablo 
Milanes, Cuba's leading exponent of 
the "nueva trovo" singer/songwriter 
genre, for two weeks in mid-April. Mi- 
lanes has chosen Spain as the first 
country outside Cuba to promote his 
Pablo Milanes Foundation. Cuba's first 
nongovernmental multicultural foun- 
dation since the start of the Castro re- 
gime uses music, dance, theater, and 
art simultaneously. 

The nonprofit foundation is dedi- 
cated to launching new Cuban artists 
and preserving Cuban culture. With 
the Spanish launch, the foundation now 
has Havana and Madrid as its two 
world capitals; it was set up with 
money from Milanes' earnings after 



decades of playing global shows. 

Milanes, 50, was also presenting his 
first album in four years, "Origenes." 
His concerts included one in Gijon, 
northern Spain, where he appeared 
with Ana Belen and Victor Manuel, and 
three in Madrid — one to present new 
Cuban artists, another with Spanish 
singer/songwriter Joaquin Sal una. and 
a third with sevei*al other artists. 

Throughout Milanes' stay there 
were roundtable discussions, Cuban 
music and theater shows, ami confer- 
ences on aspects of Cuban culture. 

The Spanish committee of honor 
backing the foundation includes film di- 
rector Pedro Almodovar, VP of the 
performing right society SGAE Teddy 
Bautista, singers Sabina. Luis 
Eduardo Aute, and Joan Manuel Ser- 



rat, and leading dancers, actors, and 
writers. International support comes 
from such diverse figures as Nelson 
Mandela, Harry Belafonte, and Nobel 
Prize-winning writer Gabriel Garcia 
Marquez. 

'The cultures that we have created 
are less protected than ever, and their 
existence depends in good measure on 
our imagination to guarantee their con- 
tinuation," Milanes said at the presen- 
tation of the foundation. 

Milanes is a deputy in Cuba's Na- 
tional Assembly, and supports Castro. 
"I have always been at the side of those 
who do not have, who cannot and who 
are not understood. My house is not 
visited by generals or ministers, but 
those on the edge, on the margins. That 
has always been my way of Irving." 



news came after a poor last quarter of 
199C3, which put the market in negative 
growth for the year. 

As w r ell as the sales crisis, Carbonez 
has a full agenda facing him. Among 
items on that agenda is the need for an 
authentic French chart based on sales 
and publicized on television. 

Carbonez will also have to lead the 
industry in delicate negotiations on the 
imposition of a 40^ French language 
quota of songs on radio and TV, which 
the recently passed legislation, known 
as the Carignon law, says must be in 
place by 1996. 

The French music business also has 
to continue its campaign to persuade 
the authorities to regard recorded mu- 
sic as a cultural commodity and thus 
benefit from a reduction in Value 
Added Tax from its present rate of 18^ 
to the 5% enjoyed by such items as 
books. The business is also lobbying for 
a TV channel with music and film, 
aimed at French youth. 

SNEP is without a managing direc- 
tor after the departure of Bertrand 
Delcros earlier this year (Billboard, 
March 12). 

In spite of the stagnating sales fig- 
ures, outgoing SNEP president Paire 
was optimistic that conditions were 
right for French record makers to 
break out of the recession. "The diver- 
sity of new music-making has never 
been as fertile as today — a remarkable 
achievement given the extent of the ec- 
onomic crisis. It's been a powerful per- 
formance, too, for the SNEP, which 
has managed to promote and encour- 
age this diversity in such conditions." 

Commenting on the quarterly fig- 
ures, Philippe Laco, general manager 
of WEA France, spoke of the depend- 
ence of the record as well as the video 
sectors on production. 
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Italy to examine the impact Italian stars are making 
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Laco says record releases in the 
coming months would boost industry 
performance, pointing to scheduled 
new albums by domestic acts Francis 
Cabrel (Sony), "Samedi Sur La Terre," 
and Patrick Bruel (BMG), "BrueL" 

Total record and video sales in the 
first quarter were worth some $236 
million (down 1.4% from the same 
quarter in 1993). 

Shipments totaled 28.7 million units, 
down 2.8% quarter on quarter. Key fig- 
ures among SNEP's unit sales are: 

• CD albums were up 62% to 22.6 
million; 

• Cassettes were down 24.6% to 5.9 
million; 

• Vinvl albums were down 55.3% to 
184,000; 

• CD singles were up 18.49% to 3.1 
million. 

Single's Success 
Is Good Omen For 
German Producer 

■ BY ELLIE WEINERT 

MUNICH — Germany's fastest-ris- 
ing, fastest-selling dance music suc- 
cess of the year is the single "Omen 
III" by Magic Affair on EMI label 
Electrola, which hit No. 1 and 
achieved gold status (250,000 copies) 
within eight weeks of release. 

Total sales now exceed 500,000 co- 
pies (platinum) in Germany alone, 
and the single is still in the top 10 af- 
ter 16 weeks on the chart, making it 
one of the strongest-performing rec- 
ords in recent memory. 

The public face of Magic Affair is a 
duo made up of energetic female 
singer Franca Morgano (of Italian de- 
scent, born in Frankfurt), whose 
smoky vocals add a melodic element 
to the songs, and A.K. Swift (a 24- 
year-old former GI stationed in Ger- 
many), whose idol is Ice Cube and 
who provides accentuated rapping to 
the tune of 138 beats per minute. The 
producer and creator of the series of 
"Omen" singles is Michael Staab. 

Although dance tracks such as 
Snap!'s "The Power" and Culture 
Beat's "Mr. Vain" paved the way for 
techno-influenced tracks to achieve 
chart acceptance, the single has its 
own success story to tell. 

Marco Quirini, product manager at 
EMI Electrola in Cologne, says, 
"Germany's music channel Viva was 
instrumental in breaking this act, 
since the video was picked up from 
the very beginning." 

In addition to support from Viva, 
Electrola's marketing campaign, run 
in cooperation with department store 
chain Karstadt, used a slogan, "Dance 
Power Action," that included ban- 
nered point-of-sale material, posters, 
streamers, and quiz competitions. 

"When you achieve sales of 600,000 
for a dance single, it has broad ap- 
peal. Then you've actually got a pop 
production on your hands," says Quir- 
ini, adding, "Our marketing strategy 
is directed more along the lines of a 
(Continued on page W 
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Japan's Market Shrinks 
Without Home-Grown Hits 



■ BY STEVE McCLURE 

TOKYO — The recession hit Japan 
amid a dearth of home-grown hits in 
the first quarter, causing its market 
to contract in terms of both units 
shipped and their wholesale value. 

Prerecorded music shipments to- 
taled 86.24 million units in the first 
three months of 1994, down 9% from 
the same period last year, and were 
worth 105.69 billion yen ($1.04 bil- 
lion), a drop of 5%. 

The results confirm BMG Victor 
president Osamu Sato's prediction 
earlier this year that the market 
would continue the contraction that 
began in 1993's second half. 

Following is a breakdown of Ja- 
pan's first-quarter figures: 

9 Total album shipments: 55.42 
million units, down 1 .8% from 56.46 
million units in first-quarter 1993. 

• CD albums: 48.58 million units, 
up 2%; worth 79.26 billion yen ($777 
million), unchanged. 

• Cassettes (separate figures for 
singles and albums unavailable: 
most cassettes are albums, how- 
ever): 6.68 million units, down 21^; 
worth 5.62 billion yen ($55.1 mil- 



lion), down 18%. 

• Vinyl LPs: 160,000 units, down 
40%; worth 2.64 billion yen ($25.88 
million), down 19%. 

• CD singles (there are no other 
singles formats worth mentioning in 
the Japanese market): 30.82 million 
units, down 19%; worth 20.54 billion 
yen ($201.4 million), down 15%. 

One observer says the market's 
decline is due partly to the end of 
what he calls the "Being phenome- 
non," which saw production com- 
pany Being dominate the charts in 
the last couple of years with acts 
such as B'z and Wands. "Most peo- 
ple are just fed up with the Being 
sound," he says. 

Breaking the results into foreign 
(excluding imports) and domestic 
portions, production of material by 
non-Japanese artists in the first 
quarter totaled 18.33 million units, 
up 4.6% from the same period last 
year, and was worth 26.6 billion yen 
($260.8 million), up 3.6%. 

Production of domestic artists' 
material scored 67.91 million units, 
down 11.8%, for a value of 79.08 bil- 
lion yen ($775.3 million), a 6.3% de- 
crease. 



World Music Awards Gaining Stature 



newsline... 

CASTLE COMMUNICATIONS has agreed to buy the worldwide rights outside 
the U.S., Canada, and Africa to the Sound Of Los Angeles (SOLAR) cata- 
log, comprising some 400 soul and disco tracks. "Best Of compilations for 
the Whispers, Dynasty, Klymaxx, Lakeside, and Midnight Star are plan- 
ned, says Bob Fisher, managing director of Castle's Sequel label. 

HOLLAND'S MARKET value rose 8% in the first quarter, says industry body 
NVPI, whose members' shipments were worth 111 million guilders ($60 
million). Unit sales were up 14* from last year's first quarter, at 8.2 million, 
with the most growth coming from CD two-track singles, with a 193% in- 
crease. 

THING INTERNATIONAL and the Canadian Recording Industry' Assn. have 
settled a 1991 lawsuit that arose from CRIA's memo to Canadian dealers 
concerning Tring's products. Under the settlement, CRIA acknowledges 
that it should have raised its concerns with Tring, while Tring acknowl- 
edges CRIA's rights to pursue its members' interests. The two parties have 
resolved to "act reasonably and in good faith to resolve their disputes." Fi- 
nancial terms were not disclosed. 



SINGAPORE COURT ACQUITS STORE AGAIN 

(Continued fhrni page 89) 

mally bought their products from MI- sume that the discs could be imported 
DEM, the annual international music without copyright infringement, 
fair in Cannes, it was natural to as- Another defense argument was 

that Valentine Music imported about 
20,000 CDs, containing 400,000 songs, 
every' week; hence, it was impossible 
to check every song for copyright 
ownership. 

Says Valentine's Ngoh, "We wel- 
come the acquittal because it is not 
possible for stores like us to know if 
we are infringing someone's copy- 
right, considering the volume of discs 
that we bring in." 

Meanwhile, IFPI officials say they 
intend to appeal this latest acquittal. 



FOR THE RECORD 

Udo von Stein is executive VP 
of Sony Classical in Germany and 
Kirsten Gabriel is artist relations 
manager with the company. Both 
were misidentified in photo cap- 
tions in the May 7 issue of Bill- 
board. 



I BY MARK DEZZANI 



MONTE CARLO— The turnout of top 
recording artists May 4 at the sixth an- 
nual World Music Awards in Monte 
Carlo confirmed the event's growing 
stature. Among those present: Whit- 
ney Houston, Placido Domingo, Kenny 
G, Ray Charles, Ace Of Base, and 
Prince. 

Packaged as a television special, the 
show has a May 31 prime-time U.S. slot 
on ABC-TV and, according to organ- 
izer Marcor International, will be aired 
in more than 80 other countries. Total 
TV audience will exceed 80 million 
worldwide, organizers say. 

The aw r ards honor the biggest-sell- 
ing acts from more than a dozen coun- 
tries, based on 1993 sales statistics val- 
idated by the IFPI. The show was 



taped at Monte Carlo's Sporting Club 
before an invited audience. It is spon- 
sored by Delta Airlines and Mercedes 
Benz, among others. 

Houston scooped up five accolades, 
including best-selling female artist 
worldwide, and sang "I Will Always 
Love You." Honors for contributions to 
the music industry were presented to 
Prince, Domingo, and Charles. 

Others honored as the biggest sell- 
ers from their respective homelands 
were Chage & Aska (Japan), Jordy 
(France), Ace Of Base (Sweden), Mi- 
guel Bose (Spain), Eros Ramazzotti 
(Italy), Stephan Eicher (Switzerland), 
Yanni (Greece), and the Scorpions 
(Germany). Also receiving accolades 
were Russia's Alexander Malinin, Bri- 
tain's Eric Clapton, Australia's 
Crowded House, Ireland's U2, and Ni- 



geria's Dr. Alhan. 

In various categories, awards w f ere 
presented to Garth Brooks, Kenny G, 
Gloria Estefan, and Ace Of Base. 

Marcor International's Melissa Cor- 
ken says the show is unique because of 
its sales-based criteria for the winners, 
"It is not a jury who decides, but the 
record-buying public through their 
purchases." She adds that winning a 
prime-time TV slot for music program- 
ming underlines the format's popular- 
ity. "It's a validation of our neutral for- 
mula in deciding the winners that 
major broadcasters around the world 
collaborate in the organization." 

ABC-TVs Patti McTeague says that 
despite a plethora of awards shows on 
U.S. television, the exotic Riviera set- 
ting of the awards helped the show 
(Continued on page 
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10 


10 


20 


13 


EAST 17 WALTHAMSTOW ionooi*wx*CWAM 
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NEW 


CARRY ME HOME GLOWORM oo> discs 


16 
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ACE OF BASE HAPPY NATION meirwwwaonoon 






ALBUMS 


17 


NEW 


JULIE EP LEVELLERS cn.*» 


17 


21 


QUEEN GREATEST HITS oarlophohe 
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2 


MARIAH CAREY MUSIC BOX columbm 








18 
19 


16 
NEW 


100% PURE LOVE CRYSTAL WATERS aim 
YOUR BODY'S CALUN* R KELLY jivt 


ia 

19 


15 
4 


BOB MARLEY LEGEND tjftgong 
SENSER STACKED UP ultimate 
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1 


PINK FLOYD THE DIVISION BELL emi 


NEW 7EALAND irianziswm 
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3 


LAURA PAUSINI LAURA cghwarner 
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ROCKIN' FOR MYSELF MOTIV 8 wea 


20 


18 


M-PEOPLE ELEGANT SLUMMING nca 
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4 


JEFF TRACHTA 1 BOBBY EAKES BOLD AND 




LAST 
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THIS 


SINGLES 

THE SIGN ACE OF BASE bmg 


21 


14 


STREETS OF PHILADELPHIA BRUCE 


21 


30 


ENIGMA THE CROSS OF CHANGES vmgin 






BEAUTIFUL DUETS arcade 


WEEK 


WEEK 






SPRINGSTEEN Columbia 


22 


24 


ROD STEWART THE BEST OF ROD STEWART 
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9 


NIRVANA NEVERMIND GETON 


1 


1 


22 


NEW 


NAZIS ROGER TAYLOR parlophohe 






WARNEH BROS 


6 


6 


ROXETTE CRASH! BOOM' BANG! parlopmone 
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4 


CANT GET ENOUGH SUPERGROOVE SMG 


23 


14 


REACH JUDY CHEEKS posotm 


23 


17 


SIMPLY RED STARS east wf st 


7 


5 


ROBERT LONG UIT LIEFOE EN RESPECT emi 


3 
4 


10 
7 


ONE ON ONE TO BE CONTINUED warmer 
STREETS OF PHILADELPHIA BRUCE 
SPRINGSTEEN Columbia 
SO MUCH IN LOVE ALL 4 ONE warm* 


24 


15 


EVERYTHING CHANGES TAKE THAT RCA 


24 


27 


SIMON AND GARFUNKEL THE DEFINITIVE SIMON 


a 


8 


LAURA PAUSINI LAURA PAUSINI cglvwarner 


29 


NEW 


THE EYES OF TRUTH ENIGMA virgin 






AND GARFUNKEL Columbia 
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NEW 


PAUL DE LEEUW PLUGGED varagmwsony 


5 


6 


26 


29 


OBJECTS IN THE REAR VIEW MIRROR... MEAT 

LOAF virgin 


29 
26 


14 

23 


D REAM D REAM ON VOL I mu MAGNn 
MADONNA THE IMMACULATE COLLECTION us 


10 


NEW 


NIRVANA IN UTERO gcftenv 


t 


2 


WITHOUT YOU MARIAH CAREY Columbia 


27 
29 


36 
19 


□ REAMS THE CRANBERRIES island 
SATURDAY NIGHT. SUNDAY MORNING T EMPO 


27 

2a 


35 
31 








7 


NEW 


GROOVE THANG ZHANE pcatoam 
GANGSTA LEAN 0 R S. EH 
LOSER BECK ceffen 


NIRVANA NEVERMIND OWCN 

LIONEL RICHIE BACK TO FRONT p<x»T)OR 


SOUTH AFRICA < |FP| sou"* 130/94 
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NEW 
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MY LOVE MARY J BLIGE mca 
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30 


32 
NEW 


ENYA SHEPHERD MOONS wea 
PRINCE THE HITS 2 paisley para 


THIS 
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LAST 
WEEK 


ALBUMS 


10 


NEW 


WHOOMP! (THERE IT IS) TAG TEAM festival 
ALBUMS 


30 


NEW 


NO ONE CAN STOP US NOW CHELSEA FOOTBALL 
CLUB rca 


31 


NEW 


WET WET WET END OF PART ONE (THEIR 
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1 


BRYAN ADAMS SO FAR SO GOOD aamtcal trutone 






31 


NEW 






GREATEST HITS) precious 
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2 


MARIAH CAREY MUSIC BOX COlumbia,gallO grc 
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PINK FLOYD THE DIVISION BELL Columbia 


NUMBER ONE EYC MCA 
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39 


PET SHOP BOYS ONCOGRAPHY parlophone 
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3 


TONI BRAXTON TONI BRAXTON arista 
TWENTY 4 SEVEN SLAVE TO THE MUSIC 
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2 


ACE OF BASE HAPPY NATION 


32 


25 


LONELY SYMPHONY FRANCES RUFFELIE virgin 


33 


19 


BARBRA STREISAND BACK TO BROADWAY 


4 


4 
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NEW 


THE MUTTON BIROS SALTY vmgin 


33 


22 


THE SIGN ACE OF BASE metronome 












TRANSISTOR 
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ENIGMA THE CROSS OF CHANGES VIRGIN 


34 
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ROCK MY HEART HADDAWAY logicarisia 


34 


16 


ROXETTE CRASH! BOOM! BANG! EM 
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ENIGMA THE CROSS OF CHANGES virgin 
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K.D. LANG INGENUE warncr 


35 


NEW 


AINT NOTHING LIKE THE REAL THING 


35 


NEW 


PRINCE THE HITS 1 nusiXY park 
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6 


MEAT LOAF BAT OUT OF HELL II vmgin 
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NEW 


INNER CIRCLE BAD TO THE BONE warner 






MARCELLA DETROIT & ELTON JOHN rocket 


36 


20 


THE BRAND NEW HEAVIES BROTHER SISTER acid 
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7 


VARIOUS DANCE ADRENALIN rpm 


7 


10 


SOUNDTRACK PHILADELPHIA epic 


36 


NEW 


SO CLOSE TO LOVE WENDY MOTEN ON 
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NEW 


BRYAN ADAMS/ROD STEWART/STING ALL FOR 


8 


9 


SOUNDTRACK COOL RUNNINGS Columbia 


37 


NEW 


LISTEN TO THE MUSIC OOOBIE BROTHERS 


37 


22 


HADDAWAY HADDAWAY ■ THE ALBUM loqoarista 






LOVE TEAL TRUTONE 


9 


7 


BONNIE RAITT LONGING IN THEIR HEARTS 


38 




WARNER 


38 


NEW 


FLEETWOOD MAC GREATEST HITS warncr 
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NEW 


VARIOUS WE WANT MORE VOL. 10 emi 






CAPITOL 


20 


LICK A SHOT CYPRESS HILL Columbia 


39 


NEW 


EAGLES THE BEST OF THE EAGLES asylum 


10 


8 


MICHAEL BOLTON THE ONE THING Columbiaaauo 


10 


8 


M-PEOPLE ELEGANT SLUMMING ^construction, 


39 


NEW 


BACK IN MY LIFE JOE ROBERTS *, 


40 


25 


BITTY McLEAN JUST TO LET YOU KNOW brilliant 
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SMG 


40 


NEW 


IF YOU GO JON SECADA SB* 






RECOBOINGS 







Hits Of Tire World is compiled al Billboard/London by Julie Boodhoo and Elena BemjqinB- Conact 71-323-6666. to 71-323-2314/2316. 'New' indicate! first entry ot re-tfrtry Into chart shown. 



42 



BILLBOARD MAY 21, 1994 



HITS OF THE WORLD 



EUROCHART HOT 100 ESS* 



THIS 


LAST 


WEEK 

1 


WEEK 


2 


2 


3 


3 


4 


5 


5 


4 


6 


6 






8 


16 


9 


4 


10 


7 


11 


12 


12 


10 


13 
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14 


NEW 


15 


11 


16 


NEW 


17 


13 
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17 


19 


15 


20 


NEW 



SINGLES 

STREETS Of PHILADELPHIA BRUCE 
SPRINGSTEEN coiumbia 

THE MOST BEAUTIFUL GIRL IN THE WORLD 

PRINCE npg 

WITHOUT YOU MARIAH CAREY coumba 
LOOK WHO'S TALKING! DR AL8AN cue «W. 
MMM MMM MMM MMM CRASH TEST DUMMIES 

I LIKE TO MOVE IT REEL 2 REAL FEATURING THE 

MAO STUNTMAN eoswvA 

OMEN III MAGIC AFFAIR elictmu 

THE REAL THING TONY DI-BART luvewmkity 

ALWAYS ERASURE mutc 

ROCK MY HEART H ADD A WAY axon ut. arista 

DOOP DOOP CLUBSTlTUK 

irS ALRIGHT EAST 17 LONDON 
EVERYTHING CHANGES TAKE THAT sca 
ONE METALLICA poivgrav 
DON'T TURN AROUND ACE OF BASE weca 

SWEETS FOR MY SWEET C J LEWIS mc* 
THE SIGN ACE OF BASE mcga,wethonou£ 
SLEEPING IN MY CAR ROXETTE Eli 
MOVE ON BABY CAPPELLA internai 
THE RHYTHM OF THE NIGHT CORONA 
IMMHHM 

ALBUMS 

PINK FLOYD THE DIVISION BELL LMi 
MARIAH CAREY MUSIC BOX axuwai* 
ROXETTE CRASH! BOOM! BANG! fmi 
SOUNDRACK PHILADELPHIA epic 
CORO DE MONJES DEL MONASTERIO DE SILOS 
LAS MfJORES OBRAS DEL CANTO GREGORIAN 0 

BRYAN ADAMS SO FAR SO GOOD a*v 
TAKE THAT EVERYTHING CHANGES RU 
BLUR PARKLIFE rooo 
ENIGMA THE CROSS OF CHANGES nor, 
OR ALB AN LOOK WHO'S TALKING! CHEfiiON 
DEACON BLUE OUR TOWN - GREATEST HITS 

MARVIN GAVE THE VERY BEST OF moKtw* 
JOSHUA KADISON PAINTED DESERT SERENADE 
SflK 

ACE OF BASE HAPPY NATION micavetronowe 
ACE OF BASE HAPPY NATION (U S VERSION* 
MEGA-wnRONOME 

MEAT LOAF BAT OUT OF HELL II virgin 
PANTERA FAR BEYOND DRIVEN MCO 
LAURA PAUSINI LAURA cgo-warner 
CAPPELLA U GflT 2 KNOW internal 
PHIL COLLINJtfOTH SIDES v.wns 
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NEW 



SINGLES 

STREETS OF PHILADELPHIA BRUCE 
SPRINGSTEEN Columbia 
LOSER BECK KFFEN 

DUETT ANDRGEASSON'DANIELSEN pouGRam 
THE MOST BEAUTIFUL GIRL IN THE WORLD 

PRINCE MEGA 

WITHOUT YOU MARIAH CAREY Columbia 
ONE METALLICA polvgaam 
RETURN TO INNOCENCE ENGIMA viflGir. 
SWEET LULLABY DEEP FOREST SONY 
LOOK WHO'S TALKING DR ALBAN »mbi» 
GET A WAY MAXX sown 

ALBUMS 

PINK FLOYD THE DIVISION BELL £wi 
DUMDUM BOYS LUDIUM ohwahu-m. 
DANCE WITH A STRANGER LOOK WHAT YOU'VE 
DONE 

ERIC CLAPTON THE CREAM OF ... POifCRAM 

MARIAH CAREY MUSIC BOX Columbia 

SISSEL KYRKJEBO INNERST I SJELEN stagewav 

POl fCRAM 

JOSHUA KADISON PAINTED DESERT SERENADE 

fM 

ROXETTE CRASH! BOOM! BANG! lm 
ANNE GRETE PREUS MILLIMETER WARNER 
STAGE OOLLS STORIES WE COULD TELL pgodraw 
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NEW 



SINGLES 

WITHOUT YOU MARIAH CAREY cciuuem 

STREETS Of PHILADELPHIA BRUCE 

SPRINGSTEEN Columbia 

TAKE MY LOVE GOOD SHAPE oino 

UNITY MIX 3 UNITY MIXERS imD«c 

DON'T TURN AROUND ACE OF BASE miironoml 

STRANI AMORI LAURA PAUSINI ceo 

POWER Of LOVE CELINE DION columbu 

OE RODE DUIVELS NAAR AME LUC STEENO son* 

LASOLITUDINE LAURA PAUSINI CCD 

I LIKE TO MOVE IT REEL 2 REAL M 



PINK FLOYD THE DIVISION BELL EA»i 
MARIAH CAREY MUSIC BOX Columbia 
SILOS CANTO GREGORIANO IMI 
FRANCIS CABHEL SAMEDI SOIR SUR LA IERRE 

DWMM 

SOUNDTRACK PHILADELPHIA E*iC 
LAURA PAUSINI LAURA CGO 
THE RADIOS BABY YES emi 
ROXETTE CRASH! BOOM! BANG! EM 
LAURA PAUSINI LAURA PAUSINI CCD 
PATRICK BRUEL BRUEL rca 
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NEW 



SINGLES 

RIVERDANCE BILL WHELAN mother 
ROCK'N'ROLL KIDS PAUL HARRINGTON 'CHARLIE 
MCGETT acor* 

MMM MMM MMM MMM CRASH TEST DUMMIES 

COME ON YOU REDS MANCHESTER UNITED 

FOOTBALL CLUB polygrautv 

STREETS Of PHILADELPHIA BRUCE 

SPRINGSTEEN axtMBiA 

THE MOST BEAUTIFUL GIRL IN THE WORLD 

PRINCE CLUB TOOLS 

SWEETS FOR MY SWEET C.J.LEWIS biac* uarket 

WATCH YOUR HOUSE FOR IRELAND COCA-COLA 

OFFICIAL IRISH TEAM rca 

WATERFALL ATLANTIC OCEAN easum »oc 

STOftM 4TH DIMENSION liquid 

ALBUMS 

FRANCES BLACK TALK TO ME out 
GARTH BROOKS NO FENCES CAPito. 
VARIOUS THE BEST OF EUROVISION solid 
SOUNDTRACK PHILADELPHIA ERiC 
VARIOUS NOW THAT'S WHAT I CALL MUSIC 27 

CRANBERRIES EVERYBODY ELSE IS DOING IT. SO 

WHY CAN T WE island 

GARTH BROOKS IN PIECES liblrtt 

DEACON BLUE OUR TOWN - THE GREATEST HITS 

PINK FLOYD THE DIVISION BELL EM 



FINLAND <Seur*'H PI I inlurKll b-'&'94 



SINGLES 

ONE METALLICA vlrico 

NO MORE MAXX MEL 

STREETS OF PHILADELPHIA BRUCE 

SPRINGSTEEN Columbia 

OMEN III MAGIC AFFAIR ciecihola 

ALWAYS ERASURE muIE 

THE PROMISE MAN BASIC ELEMENT emi 

RIGHT IN THE NIGHT JAM & SPOON (f*c 

WORLD IN YOUR HANDS CULTURE BEAT dance 

INSIDE YOUR DREAMS U96 motor 

THE MOST BEAUTIFUL GIRL IN THE WORLD 

PRINCE bmiuakm 

ALBUMS 

KUMMELI ARTISTI MAKSAA porkkAna rvhma 
J. KARJALAINEN YHTYEINEEN VILLEJA 
LUPIINEJA PONO 

ROXETTE CRASH! 800M' BANG! emi 
TAIKAPEILI SUURI SALAISUUS warnerwusic 
PINK FLOYD THE DIVISION BELL tMi 
KAIJA KOO TUULTEN VIEMAA WEA 
LAPINLAHDEN LINNUT KOYHAN TAIVAS mtv 

DR. ALBAN LOOK WHO'S TALKING! hwo 

JAN IT A SAVYJA REEL ART 

POPEDA H O N O. POREDA 
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ALBUMS 

ACE OF BASE HAPPY NATION MEtnoisoMt 
VARIOUS FILHOS DA MADRUGADA rca 
ROXETTE CRASH! BOOM! BANG! emi 
MARIAH CAREY MUSIC BOX Columbia 
SOUNDTRACK PHILADELPHIA epic 
VARIOUS ELECTRICIDADE vioisoo 
CORO DE MONJES CANTO GREGORIANO 9* 
ENIGMA THE CROSS OF CHANGES virgin 
PINK FLOYD THE DIVISION BELL emi 
MICHAEL BOLTON THE ONE THING CcxlvBia 
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SINGLES 

WITHOUT YOU MARIAH CAREY COl 
STREETS OF PHILADELPHIA BRUCE 
SPRINGSTEEN ccuweiA 
LOOK WHO'S TALKING DR ALBAN ovc 
SUGARDADDY BINGO BOYS warmer 
OMEN III MAGIC AFFAIR M 
SLEEPING IN MY CAR ROXETTE emi 
KATZEKLO HELGE SCHNEIDER emi 
ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING aim 

DON'T TURN AROUND ACE OF BASE polygram 
THE MOST BEAUTIFUL GIRL IN THE WORLD 

PRINCE emi 

ALBUMS 

PINK FLOYD THE DIVISION BELL EMi 
MARIAH CAREY MUSIC BOX COLUMBIA 
ROXETTE CRASH" BOOM! BANG! emi 
SOUNDTRACK PHILADELPHIA epic 
HUBERT VON GOISERN OBNUNOUNTN SMG 
ZILLERTALER SCHURZENJAGER REBELLION LIVE 
IN DEN BERGEN TYROL'S 
DR. ALBAN LOOK WHO'S TALKING bmg 
BRYAN ADAMS SO FAR SO GOOD «am 
RAYNHARD FENORICH BRUDER avc 
NOCKALM QUINTETT GOLD kOCH 




GLOBAL 

MUSIC PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

GERMANY: German-language hip-hop got its first major breakthrough last year with 
Sony's Die Fantastischen Vier (The Fantastic Four) (Billboard, March 27, i993), but 
Frankfurt's Kodelheim-Hartreim Projekt has taken it several steps further. Tipping its 
hat to the act that forced the door open for German rap, RHP spends half of its new MCA 
album, "Direkt Aus Rbdelheim" (Live From Rodel- 
heim), poking fun at F4, the all-white boys from Stutt- 
gart in the south of the country. On one track, "Traum" 
(Dream), RHP imagines that'in the year 2006 the F4 
is eking out a meager existence as an oompah band in 
a beer hall, complete with discordant Bavarian brass 
V^SJfc^^ cXtk\ ! band. Comprising producer Moses P. (family name 

\ YHffi^rWV^ j Pelham) and rapper Thomas H.I Hoffmann), RHP has 

. . .V.A.-i-.l — — ... garnered press acclaim for the album, released in Fe- 
bruary, and also is gaining ground by touring in sup- 
port of Das EFX. However, winning over the country's notoriously risk-free radio sta- 
tions is proving more difficult. One track on the album, "Krieg" (War), features a repeated 
sample from Nazi war minister Josef Goebbels, asking an assembled rally "Do you want 
total war?" The track has drawn accusations that the duo is raking up the worst parts 
of Germany's history and possibly inciting racism. Both musicians grew up in the Frank- 
furt suburb of Rodelheim, but such accusations have difficulty standing up, given that 
Moses' parents were black Americans and Thomas is part Asian. Witty, ironic, and ma- 
ture, it is this record, rather than F4's output last year, which should serve as the inspira- 
tion for a country whose language is surprisingly well-suited to the cadences of rap. 

DOMINIC PRIDE 



U.K.: In what could be a sign that the one-man-and-his-melodies genre is coming in from 
the cold, there has been much positive reaction to the debut single by Nick Green, a 27- 
year-old singer/songwriter signed to Dave Stewart's WEA-distributed Anxious label af- 
ter a decade of dues-paying pub and club gigs, supplemented by day jobs around London. 
Green recently played a series of support slots at the capital's 275-capacity Borderline 
Club, where he put in a confident, personable performance armed only with an electric 
keyboard and a set of refreshing adult pop songs. The single "Why Do I Need To Know" 
recalls the heyday of the '70s solo tunesmith, but is emboldened by a string orchestra 
and Stewart's modern production. The song has attracted considerable daytime airplay — 
particularly at BBC Radio 1, where the track was on the national station's first N-list, 
a section of its revamped playlist that guarantees high rotation for releases by new acts. 

PAUL SEXTON 



JAMAICA: Anew album from Sly and Robbie is always an event in the reggae world. Such 
is the demand for the definitive bass-and-drums duo to produce other acts that production 
of their own music is often postponed. But with help from contributing friends including 
Jack Radics, Papa San, Danny Madden, and Beenieman, the duo's new album — with 
the working title "Yesterday, Today And Tomorrow" (Island/Mango) — has been recorded 
at Mixing Lab Studios in Kingston and is slated for release later this year. "We're mixing 
it now," Sly says, going on to explain the concept behind the duo's latest work. "We have 
recorded tunes that take the listener on a reggae journey right from Channel One [Studiol 
days up to today's dancehall rhythms. It's 25 years of Sly and Robbie delivered on 20 
fresh tracks." According to Sly, the proposed double helping of tunes is necessary in order 
properly to cover the history of the music and that of its two prime movers. 

MAUREEN SHERIDAN 



TURKEY: Winning 12th place in the European Video Grand Prix — MTV's highly entertain- 
ing alternative to the Eurovision Song Contest — may not be a cause of national pride in 
many countries, but then, few nations can match Turkey's record of Eurovision failures 
(the country didn't even bother to enter the 1994 contest). It was not just that Deniz Ce- 
lik's measured performance won some approval from an international audience, but that 
her song "Ya Sen, Ya Hie" (You Or Nothing) is authentic Turkish pop. After years of 
pandering to Western norms for the restrictive and sterile Eurovision presentation — and 
failing — this modest success has engendered new confidence in the local music. 

ADRIAN HIGCS 



IRELAND: Apart from Ireland's third consecutive Eurovision Song Contest win, with Bren- 
dan Graham's "Rock'n'Roll Kids," Eurovision '94 has provided a runaway hit for Bill Whe- 
lan's "Riverdance," a number commissioned by TV producer Moya Doherty and now avail- 
able on Son, an associate label of L'2's Mother Records. Sung by 
Anuna with the RTE Concert Orchestra, accompanied by Irish- 
American dancers Michael Flatley and Jean Butler and featuring a 
striking call-and-response drum sequence, "Riverdance" proved to be 
one of the most stunning interludes in the contest's 39-year history. 
Flatley is listed in the Guinness Book Of World Records as the world's 
fastest tap dancer (28 taps per second), and his and Butler's dramatic 
modernization of traditional Irish dancing, fused with tap and fla- 
menco, won a standing ovation. Whelan, who also wrote "The Seville Suite" (Tara Records), 
points to the strong rhythmic similarities between Irish and flamenco music, ken stewart 
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International 



Canada 



SINGLES' SUCCESS A GOOD OMEN FOR PRODUCER 



Aglukark Brings Inuit Culture To Mainstream 

EMI Preparing 2nd Album By Aboriginal Singer 



(Continued from imgt' 4O) 

pop product like Roxette, since we be- 
lieve in the longevity of this act." 

The "Omen" moniker that Staab 
gave to the series was beneficial, 
Quirini says, since "the name has 
something mysterious about it, and 
consumers remembered it from the 
two previous singles and bought the 
record because they were curious to 
hear what the continuation would 
present." 

While Viva and dealers got behind 
it, Germany's radio stations played a 
minor role. One of the first (and the 
few) stations to believe in the record 
was Tillmann Urmacher of Rhein- 
land-Pfalz Radio (RPR) in Ludwig- 
shafen. 

The privately held station has two 
frequencies: a youth-oriented channel 
and a folk and oldies channel for ma- 
ture audiences. The record topped 
their "in & out" listeners poll for four 
weeks at the beginning of January, 
and after that it was added to the 



GERMAN RULING 

(Continued front page 39) 

Technically, U.S. material older 
than 25 years is in the public domain 
in Germany. Record companies are 
succeeding in taking action where, for 
example, backing musicians are Eur- 
opean nationals or artwork is still 
protected by copyright 

This gap is expected to close in 
1995 with the TRIPS provisions of 
the GATT treaty, giving 50 years' 
protection to all performers world- 
wide. 



(Continued from page Ul) 

achieve high ratings when first aii^ed 
by the network in 1993. "It was among 
the top 10 shows of its type last year," 
she says. "This year we're extending 
coverage to two hours and giving it 
prime-time placement" 

During the Monte Carlo taping, 
IFPI board chairman David Fine took 
to the stage to communicate the organ- 
ization's antipiracy message. The suc- 
cess of artists and the legitimate re- 
cording industry is under serious 



power play list. 

It has been a long haul since 1989, 
when the first single produced by 
Frankfurt DJ/producer Staab, "Das 
Omen" by Mysterious Art, hit No. 1 
(30 weeks on the Musikmarkt charts). 
These were the early days before 
dance music had become a lasting 
trend, and neither the major record 
companies nor the radio stations were 
in tune with hardcore dance rhythms. 

Then singles were selling in signifi- 
cant numbers, and "Das Omen" sold 
500,000, which then meant gold: now- 
adays it is platinum, with a total of a 
million copies worldwide. 

That same year, the follow-up sin- 
gle by Mysterious Art, "Das Omen 
(Part II)"," hit No. 9 and spent 15 
weeks on the official Gentian charts. 
The first album, titled "Omen— The 
Story," sold 70,000 units but never 
entered the charts because it was a 
slow-building release. Three years 
later, in March of this year, Staab 
struck again with "Das Omen III." 

Meanwhile, "Das Omen III" has 
been released all over Europe and 
has hit the official charts in Holland, 
Austria, Switzerland, Belgium, Den- 
mark, and Sweden, as well as the 
dance charts in Finland, France, and 
Greece. A U.K. release is slated for 
May 24, with a U.S. release scheduled 
for June on the ERG label. 

The follow-up single by Magic Af- 
fair, "Give Me All Your Love," 
entered the chart at No. 85 May 9, 
and was released in Switzerland, Aus- 
tria, Benelux, Denmark, Scandinavia, 
and Australia. The worldwide release 
of the album, "Das Omen — The Story 
Continues," is scheduled for June. 



threat from the growing problem of pi- 
racy," he said. "Sales of pirate record- 
ings reached a new high in 1993 and 
now stand at 750 million units, costing 
the industry in excess of $1.9 billion a 

year. Investment in emerging talent is 

being threatened by these pirates." 

The awards were attended by its pa- 
tron. Prince Albert of Monaco, and by 
Princess Caroline, who is patron of the 
Princess Grace Charitable Foundation, 
a beneficiary of the event. 



■ BY LARRY LeBLANC 



TORONTO — A household name 
throughout Canada's north country, 
Inuk singer/songwriter Susan 
Aglukark wants to puncture the per- 
ceptions of Inuit culture prevalent 
among people in southern Canada and 
elsewhere. 

The EMI Music Canada performer 
also wants people to understand that 
the 35,000 Inuit (referred to in the 
U.S. as Eskimos) who have occupied 
the Arctic coast and islands of Canada 
for more than 4,000 years in eight re- 
gional groups, are not "First Nations," 
the contemporary term describing na- 
tives. They are not, in fact, Indian at 
all. Inuit means "the people." 

Aglukark's national emergence, 
however, parallels the awakening of 
interest in aboriginal cultures 
throughout Canada. This has been 
sparked by the sizable popularity of 
Inuit duo Kashtin. This year also 
marked the first year a Juno award 
was presented for aboriginal music. 

For Inuit performers, opportunities 
to bring their music to wider audi- 
ences have been slow in coming. Until 
1951, it w r as illegal for Canadian abo- 
riginal artists to enter or perform in 
restaurants or bars selling liquor. 
Since then, such Inuit artists as Char- 
lie Adams, Charlie Panigoniak, Tu- 
masi Quissa, William Tagoona, Etulu 
Etidlouie, Looee Nowdlak, Susan 
Etulu and Susan Aningmiuq, and Uva- 
gut have become regionally popular 
through exposure on CBC Radio and 
live performances. 

Born in Churchill, Manitoba, the 
daughter of a Pentecostal minister in 
a family of seven children, Aglukark 
grew up in Arviat, Northwest Terri- 
tories, on the shore of Hudson Bay. 
Despite signing a recording contract 
with EMI in January, the 27-year-old 
admits that until quite recently she 
had never thought seriously of having 
a full-time music career. 

"Even two years ago, I had no in- 
tention to get into music," she says. 
"When I left home four years ago, I 
had only done one live performance." 

One unusual aspect of Aglukark's 



(Continued from page 39) 

got it through Gil knowing Metheny, 
and he got us in touch with Geffen." 

While dipping into Hebrew poetry 
and mythology for songs such as "Uri," 
most of the songs on "Noa" draw heav- 
ily on her experiences as a Yemeni- 
Israeli girl who grew up in the Bronx. 

"People thought I was Puerto Ri- 
can" she says, laughing. "Living in 
New York taught me a lot of things 
about art and culture; it got me to open 
my mind." 

The song "Wild Flower" is, she says, 
"about growing up in New York and 
feeling like a dandelion in a rose gar- 
den." 

The experience of being an Ameri- 
can in public, but still a Yemenite at 
home, drove her to return to her roots, 
and she went to Israel to finish her stu- 
dies "so I could live in the country of 
my birth," she says. "I ended up living 
in Israel so I could discover myself." 

Drafted into the army after college, 




The cover art from Susan Aglukark's 
"Arctic Rose" CD, which EMI recently 
relaunched after an independent issue 
sold about 15.000 



EMI deal is that it took more than 15 
months to complete. EMI is aggres- 
sively promoting a remixed version of 
her 1992 album "Arctic Rose," re- 
leased April 26. The label initially had 
planned to record an entirely new al- 
bum by the singer, but that idea was 
shelved. Instead, the album contains 
two re-recorded tracks, "Song Of The 
Land" and "Still Running." 

Explaining the lengthy negotiation 
time, Tim Trombley, VP of talent ac- 
quisition and artist development at 
EMI Canada, says, "We wanted Susan 
to feel comfortable with signing with 
a major label, and to have her feel we 
were going to handle her career with 
the right sensitivity. We also felt 'Arc- 
tic Rose' is such a |>ersonal record for 
Susan, and it's the right way to intro- 
duce her." 

While the album has received exten- 
sive airplay on CBC Radio nationally 
since its initial indie release, EMI is 
now pitching the re-recorded "Song 
Of The Land" at commercial radio. 
"We're working it at adult contempo- 
rary and country [radio], but we've 
also stepped up attention at CBC Ra- 
dio," says Peter Diemer, VP of na- 
tional promotion at EMI Canada. 

Many of her '60s-styled pop, folk, 
and country melodies are spare and 
causal, and it is her lyrics and vocals, 
sung in both English and Inuktitut 
(the main Inuit language), that make 
"Arctic Rose" so compelling. 



Noa was assigned to an entertainment 
troupe, touring the military bases. Af- 
ter two years of military service, Noa 
studied under Dor in Tel Aviv and the 
two ended up performing together. 

At this time, the Gulf War turned life 
in Israel on its head. Dor and Noa re- 
corded a version of "Ave Maria," a 
19th-century' air by Gunaud based on 
Bach's First Prelude, with new words 
to fit the troubled times. 

"We had to do something; the sol- 
diers were going up the wall, going 
crazy," says Noa. "Ave Maria" was re- 
leased on a cassette and, with their own 
version of "Can't Buy Me Love," was 
given to the U.S. soldiers manning the 
Patriot missiles around Tel Aviv. 

"It was crazy recording it," says 
Dor. "We were underground, and so 
we couldn't hear the air raid sirens. I 
came up for some air, and the whole 
place was deserted." 

"Ave Maria" appears on the album. 



Based on personal experiences, is- 
sues that occur in her own life, and 
people she knows, her songs tackle 
such northern social problems as teen- 
age suicide, alcohol and drug abuse, 
and the spiritual and cultural es- 
trangement of Inuit people. Closing 
the album is a bone-chilling version of 
"Amazing Grace" in Inuktitut, sung a 
cappella. 

"My audience is young people, and 
what I pass on to them are my experi- 
ences as a young person and the kind 
of stuff they relate to," says Aglukark. 
"Historically, Inuit people did not 
have [conventional] teen-age years. 
They married at 13 and didn't have ex- 
periences of peer pressure. Now, ever- 
ything is new. This generation is rea- 
lizing it's okay to have feelings of 
confusion, of not knowing what to do 
or where to go." 

In 1990, while working as an execu- 
tive assistant to Rosemarie Kuptana, 
president of the Inuit Tapirsat of Can- 
ada, the national voice of Canada's 
35,000 Inuit, Aglukark was contacted 
by radio producer Les McLaughlin of 
CBC's Northern Service, who re- 
quested a demo for "Nijautiit Vol. 1" 
[The People Sing], a compilation of 
Eastern Arctic music. 

"Her voice just shone through any- 
thing I had heard before," says 
McLaughlin, who, ironically, had re- 
corded Aglukark's parents, David and 
Dorothy, 20 years earlier for CBC. 

McLaughlin and producer Randall 
Prescott, who has been recording Inuit 
music for 15 years, recorded Aglukark 
singing 10 songs Uve-to-DAT during a 
one-day session. In 1991, Prescott pro- 
duced Aglukark's first solo album, 
"Dreams For You," at the Lakeside 
Studio in Ottawa. Released on the 
Aglukark Entertainment label, it fea- 
tured much of the same repertoire 
from the CBC sessions. 

However, it was "Arctic Rose," re- 
leased on the Aglukark Entertainment 
label, that convinced EMI Canada ex- 
ecutives that Aglukark could be far 
more than a regional star. "When I 
heard her voice, I heard a purity and 
honesty which captured my imagina- 
tion," says Trombley. 



which Geffen's European marketing 
director Liz Morris says will be mar- 
keted through specific channels. "At 
the moment, Noa's known more in the 
Jewish community than anywhere else. 
Well try to cross the music over to the 
rest of the public from that following. 

"The best way of understanding Noa 
is through her live performances," 
adds Morris, "and that's what well be 
concentrating our efforts on." 

Barrie Marshall of promoter Mar- 
shall Arts, the promoter of Noa's U.K. 
dates, says that he initially targeted 
the Jewish community with the help of 
the Israeli Artists Foundation, as well 
as a database of Metheny fans who had 
been to his concerts. Through ad spots 
on London station Jazz FM, Marshall 
also tried to get the interest of the 
wider jazz audience. 

"She'll definitely be back," says 
Marshall. "This record is a stepping 
stone to something else." 
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How do you sweep the Billboard Latin Music Awards every year? It's by knowing your 

market and your music, and by listening with your ears and with your heart. 
The world of Latin Music isn't something you learn; it's something you feel. 

Sony Discos would like to congratulate our Billboard Latin Music Award-winners 

and thank them for their creative excellence. 






Tropical/Salsa: Album Of The Year — "mi tierra" Gloria Estefan (Epic) 

Tropical/Salsa: Male Artist Of The Year — Jerry Rivera (Sony Tropical) 

Tropical/Salsa: Female Artist Of The Year — Gloria Estefan (Epic) 
Tropical/Salsa: Song Of The Year — "mi tierra" Gloria Estefan (Epic) 
Pop Female Artist Of The Year — Ana Gabriel (So?iy Latin) 

Regional Mexican: New Artist Of The Year — Jay Perez (Sony Discos) 
Regional Mexican: Song Of The Year — "Me Estoy Enamorando" La Mafia (Sony Discos) 

Hot Latin Track Of The Year: "Me Estoy Enamorando" La Mafia (Sony Discos) 



Sony Discos. ft 
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Showcased Artists And Panel Experts 
Take The Fifth Annual Latin Music Conference 
Into The Genre's 

Golden Age 




A performance at the Billboard latin Music Conference helped break Ottnuir Liebert 



BY JOHN LANNERT 



llboard launches the fifth anniversary of the magazine's International 
Attn Music Conference this week in Miami, there is much to celebrate 
about the conference, as well as the Latino record industry. 

For us at Billboard, the three-day confab, set to take place May 16 
through 1 8 at the Intercontinental Hotel, will offer several new features 
that we believe will prove yet again that the LMC — the longest-running 
conference of its kind — remains without peer. 

For the first time, the LMC will host panels focusing on the Brazilian 
and Latin jazz markets In addition. Billboard is bringing In some of the 
top Brazilian and l.arin jazz artists, who will demonstrate their formida- 
ble talent during two evenings of showcases. 

Why explore Brazilian and Latin jazz? Simply put, Brazilian and Latin 
jazz represent two vitally important areas in the international "Latin" 
market that never have been paid extensive heed, at least as panel topics 
in a public forum. It goes without saying that Brazilian music has great- 
ly influenced and enriched the musical vernacular of a broad array of 
such global icons as Frank Sinatra, Paul Simon. Quincy Jones and Sting. 

Likewise. Latin jazz — or. perhaps more accurately stated, Afro- 
Caribbean jazz — has drawn notable attention from musical figures as 
disparate as Dizzy Gillespie and David Byrne. On Sunday, May 1 5. the 
Board of Trustees of the National 
Association Of Recording Arts & 
Sciences (NARAS) is expected to 
vote on adding Latin jazz as a 
Grammy category for the 1995 
Grammy Awards. 

Of course, the addition of the 
Brazilian and Latin jazz panels and 
showcases will not detract from the 
usual sampling of core issues that 
affect the Latino record business 
MTV Networks' chairman/CEO 
Tom Preston will discuss video in 
the Latin marketplace, while RIAA 
chairman/CEO Jay Berman plans to 
focus on anti-piracy projects in the 
Hispanic music industry. There also 
will be a panel on music publishing, 
as well as a seminar on the applica- 
tion of the Broadcast Data Systems 
(BDS) technology to Billboard's Hot 
Latin Tracks chart and Monitor 
magazine. 

Furthermore, this year's confer- 
ence will culminate with Billboard's 
inaugural Latin Music Awards, 
whose winners are chosen solely on the basis of their performances on 
the magazine's radio and retail charts. No other Latino awards ceremo- 
ny uses such objective criteria in selecting its honorees. 

And no other conference has helped break Latino talent like 
Billboard's International Latin Music Conference. Among the conclave's 
past showcase acts who have gone on to broader fame are Jon Secada, 
Ottmar Liebert, Selena, Emilio Navaira, Cafe Tacuba, Fama, Marc 
Anthony and Ricardo Arjona. This year promises to be no different, since 
the groundswell of gifted artists in the Hispanic arena continues to flour- 
ish without abatement. 

Similarly, the U.S. Latino record business is enjoying a sturdy sales 
upsweep, commercially speaking. By many industry estimates, the U.S. 
Latino record industry four years ago was worth about $80 million 



wholesale. In 1993. thanks to improved distnbution and increased CD 
sales, that figure had nearly doubled, with most observers pegging the 
wholesale tally at around $ 1 50 million. 

To be sure, the U.S. Latino sales' tiny 2% share of the overall U.S. 
record market hardly reflects the U.S. Hispanic population percentage, 
which often is estimated at 10% of the U.S. total. But the Latino record 
industry currently is clipping along at an annual growth rate of 10%. 

More impressive is that, in the past year, four records— "Romance" 
(Luis Miguel). "Mi Tierra" (Gloria Estefan). "Quiereme" (Los Bukis) and 
"Inalcanzable" (Marco Antonio Solis Y l^os Bukis)— were cemfied gold 
by the Recording Industry Association Of America (RIAA). 

Further, there clearly is room for a robust uptick of record sales in the 
future. According to the fall 1993 Billboard/Arbitron national formats 
survey, Spanish-language radio accounted for 4.6% of all radio listeners 
1 2 and older — a 2 .6% share differential between the number of listeners 
and record sales. 

No sales percentage, however, could calibrate the value of the U.S. 
Latino market Tor crossover artists led by Estefan, Secada, Selena or the 
Barrio Boyzz. What is certain is that the symbiotic relationship between 
the U.S. Anglo and Latino radio formats and record markets assure max- 
imum prospenty for successful bilingual acts. 

The success of Secada and the Barrio Boyzz might explain the inces- 
sant stream of R&B-laced pop product being released by many Latino 
record labels in the last year Even non-Latino R&B and rap acts led by 
multiple Grammy winner Toni Braxton, Tag Team and Boyz II Men took 
a shot at cracking the Latino market. This year's showcase artists who 
could make a crossover fonune are Nil Lara, Unik-ko, Tommy Anthony 
& Goza and Rosco Martinez, who has scored a pop hit with "Neon 
Moonlight." 

Still, for all pop's glitz, glamour and upper-chan prosperity, the Latino 
purveyors of it come in far behind artists recording ranchcras. cumbias 
and salsa. Take a look at a typical Billboard Latin 50 chart and usually at 
least 60% of the artists making up the chart are ranchero-based grupos. 
Tejano or Tex-Mex artists, and Afro-Caribbean tropical acts. 

For example, on the April 16, 1994, retail chart, seven of the Top 10 
titles were non-pop and 14 of the Top 20 entries were non-pop as well. 
The only new pop act to score a hit album since the Billboard Laun 50 




Tommy Anthony fi* Goza have crossover potential 

debuted in July 1993 is crossover vocal quintet the Barrio Boyzz 
("Dondequiera Que EsteV). Paced with a dearth of video outlets and 
few touring prospects, aspiring Latino pop acts are obliged to hit it big 
in their local markets or embark on a crossover career customarily pred- 
icated on Anglo success. 

Mexican grupos, Tejano artists and Afro-Caribbean acts do not suffer 
the same lack of opportunity There are always dance-hall gigs to be 
played Yet they, too, arc hampered by the lack of substantial video 
exposure. Amazingly, little attention has been paid to video possibilities 
on a national scale. 

By contrast, much attention is paid to pirated product, which still cre- 
ates a terrifically noisier sucking sound on the U.S. Latino industry than 
NAFTA. Indeed, record piracy harms the publishing arm of the business, 
as well, along with a decades-old bugaboo — insufficient documentation. 
This year's music publishing panel is expected to examine possible solu- 
tions necessary to correct these shortcomings. 

Billboard's closing panel will locus on the magazine's imminent con- 
version of the Hot Latin Tracks chart to BDS, whereby song airplay infor- 
mation is monitored and compiled by computers. Upon completion of 
the BDS conversion, airplay and sales data that compnse both of 
Billboard's Latin music charts will be collected via electronic media. 

The conversion of the Hot 1-atin Tracks to BDS underlines yet anoth- 
er concrete demonstration of Billboard's long-standing commitment to 
the U.S. Latino market- In recent years, Billboard has increased column, 
editorial and album-review space directed not only to the U.S. Latino 
market, but also to foreign Latino and Brazilian music industries. 

Best of all. the future looks bright for Billboard's Latino conference 
and the industry it covers. Conference attendance has risen each year, 
with an increasing number of attendees being non-Latino entertainment 
executives who five years ago would not have thought about showing up 
for a Latin music conclave, Now they'd consider it unthinkable not to 
attend. ■ 
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FOR THEIR PRESTIGIOUS BILLBOARD LATIN MUSIC AWARDS 



Regional Mexican Regional Mexican 

Female Vocalist Of The Year Male Vocalist Of The Year 

and Album Of The Year 
"Selena Live" 






Emilio Estefan Earns 
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"ElPremio 
Billboard 

Award By Promoting Both Latino 
Artists And The 
Music itself 



The Latin Music Hall Of Fame Welcomes 



Celia And Cachao 



BY JOHN LANNERT 



billboard has created the Latki Music Hall Of Fame to pay trib- 
ute to the legends who established the artistic foundation for 
the sounds that eventually became essential ingredients of the 
audio/visual vernacular of contemporary Latin-rooted music. 
This year's inductees. Celia Cruz and Israel "Cachao" Lopez, are 
undoubtedly two of the most formidable figures in Afro-Cuban music 
in the 20th century. Cruz has become a global star via her always muv 
pictinte shows, while Lopez has enjoyed a long-overdue career renais- 
sance. The Cuban bassist's first album for Crescent Moon is stated for 
release in May. 

Here are mini -biographies of the two famed artists, known among 
their fans simply as Celia and Cachao. 



Celia Cruz 

Anyone who has seen Celia Cruz per- 
form live knows that sooner or later dur- 
ing her show the liery "Queen Of SaLsa" 
will shake the house with her trademark 
growl "Azzzuuucccaaa!" It's Celia's per- 
sonalized pronunciation of the Spanish 
word for sugar. QZVCar, which has given 
sugar a whole new meaning for millions of 
her multi-generational fans. 

Celia's sweet success and vast following 
span not only generations but nationali- 
ties. In short, this hyper-energetic 
guarachera has become a much-adored 
musical idol wherever she has performed, 
be it North or South America, Lurope or 
Asia Her broad array of admirers includes 
recording partners as diverse and dis- 
parate as Tito Puente and David Byrne. 

What's more, Celia has been accorded 
an impressive string of kudos, among 
them a Grammy, a star on the Hollywood 
Walk Of Fame, a Yale University doctor- 
ate and commemorative keys from numer- 
ous ciitcs. She's also appeared in ihc films 
"Salsa" and "The Mambo Kings." 

Pretty heady accomplishments for a 
woman singing in the over- 
whelmingly male- domi- 
nated salsa genre. But Celia 
has been turning heads 
since 1950. when the then 
20-someihing vocalist step- 
ped on a Havana stage with 
the fabled La Sonora 
Matancera orquesta. Though 
her sassy, muscular vocal 
styhngs took Cuban listen- 
ers some getting used to. 
Celia soon won them over 
with unmatched persever- 
ance, grit and charm. 

After emigrating to the 
U.S. in I960, Celia married 
Pedro Knight, familiar to 
Celia's fans as the distin- 
guished, cotton-haired ca- 
ballero standing behind her, 
directing musical traffic at 
her concerts. In the mid- 
'70s. Celia's career re-ignit- 
ed with albums recorded 
wiih Johnny Pacheco and 
Willie Col6n. 

Celia has not looked back 
since. She routinely sells out Ce/iu Cruz 




Israel 'Cachao " LoptZ 




concerts and headlines sold-out festivals. Among her stagesidc stan- 
dards are "Pun Pun Oualu." "Quimbara" and "Bemba Colora." Her 
latest album, "Azucar Negra," was nominated for a Grammy. And 
while she has never enjoyed a crossover career, Celia has spread 
enough sugar around to become one of the most recognized singers in 
the world. 

Israel "Cachao" Lopez 

One of the most influential of all Latino musicians. "Cachao" 
played an important role in the development of Afro-Cuban music. 
Unfortunately, the lofty achievements of the highly respected Cuban 
bassist had been neglected for decades until Cuban-bom actor Andy 
Garcia brought Cachao's greatness to light via the 1993 film docu- 
mentary "Cachao. ..Como Su Ritmo No 
Hay Dos." 

Indeed, perhaps there is no oihermusi- 
cian to compare to Cachao. 75, who was 
born into a family said to include 35 
bassists. A former bongo player, Cachao 
often treats the bass as if it were a percus- 
sion instrument by interlacing vigorous 
slaps on it with thunderous, chicken- 
plucked notes. 

Cachao was still in his teens when he 
brought his singular bass-playing prowess 
to the very popular danzon ensemble 
Orquesta Arcano Y Sus Maravillas. led 
by revered flutist Antonio Arcano 
Betancourt. Cachao and his brother 
Orestes composed literally thousands of 
danzones for the Arcano band, later loos- 
ening up the stately, waltz-like danzon 
cadence with a catchy swing that evolved 
into mambo 

While his contemporaries Tito 
Rodriguez. Machito and Pe>ez Prado 
reaped the commercial fruits of the artis- 
tic labor of him and his brother, Cachao 
already was blazing another musical path 
that would be followed by his fellow 
musicians: descarga. 

Descargas were freewheel- 
ing jam sessions featuring 
spontaneous, jazz-like impro- 
visations layered over Afro- 
Cuban tempos. From the 
mid-'50s to the late '70s, 
Cachao cut more than a half- 
dozen critically acclaimed 
albums grounded in the 
descarga spirit. 

After moving to Miami. 
Cachao performed session 
gigs and played bass for cha- 
ranga outfit Hansel Y Raul. 
Cachao finally re-emerged 
with a successful solo tour in 
1992, which reconfirmed his 
deserved stature as the elder 
statesman of Latino musi- 
cians. 

Last year, Cachao recorded 
a live album that will be 
shipped in May on Crescent 
Moon Records. Appro- 
priately, the recording is 
based on the two musical 
idioms he made famous: 
mambo and descarga ■ 



In 1993. Billboard established the "El Premio 
Billboard" award to recognize those individuals 
who have made invaluable contributions to the 
Latino music industry. 

The conferment of this award to Emilio Estefan 
could not be more timely, for he is at the top of his 
game in the Latino and non-Latino markets alike. In 
February, the Cuban-born Miami resident was named 
president of artist and talent development of Sony 
Music Miami, while securing a distribution deal with 
Sony Music Entertainment for his own Crescent 
Moon imprint. One month later, his wife. Gloria, won 
her first Grammy — for her Emiiio-produced album of 
traditional Cuban music. "Mi Tierra." 

This month, two albums from Crescent Moon are to 
be shipped: an eponymous debut from Puerto Rican 
singer Cheito and a live premiere from inimitable 
Cuban bassist Israel "Cachao" Lopez, himself an 
inductee into Billboard's Latin Music Hall Of Fame. 
AJso due out this month is "Heart, Soul & A Voice," 
the second record from rising star Jon Secada, who is 
managed by Estefan. Secada's 1992 bow (produced 
by Estefan) won a Grammy last year, and 
"Heart" fco- 
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produced by Estefan and Secada) 

may well earn Secada another Grammy kudo. 

Albums from R&B songstresses Lagaylia and Donna 
Allen are soon to come on Estefan's label. In addition, 
he has produced the soundtrack for the upcoming 
Sylvester Stallone/Sharon Stone film, "The Specialist." 

Estefan's greatest triumph, of course, is the phe- 
nomenal success of Gloria and the Miami Sound 
Machine, a band that started out as the Miami Latin 
Boys in 1975. When Gloria Fajardo joined the group 
four years later, the Miami Sound Machine was born 
and developed into a popular Spanish- language act 

In 1985, the band's Latin-flavored pop song 
"Conga" became a Top 10 hit and launched a string 
of six Top 10 smashes, including the No. 1 classic 
"Anything For You." As a solo artist Gloria notched 
two more No. I hits before releasing "Mi Tierra," 
which has nearly gone platinum. 

Apart from helping to create star performers, 
Estefan's prosperous marketing, production and pro- 
motion of his artists have served an even bigger pur- 
pose: taking Latino sounds from Miami's Eighth 
Street to America's Main Street. 

Because of the crossover success of Gloria and Jon 
and of the demanding production values Estefan 
expects of his Spanish-language projects. Latino 
music no longer is a musical stand-by, but rather a 
musical staple. For that, the Latino music industry 
owes its improved profile to Emilio Estefan. this year's 
recipient of "El Premio Billboard." — JL 
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Latin Music Award 

Winners 



First Latin Music Awards Recognize 

Range Of Talent 



BY JOHN LANNERT 



he honorces for Billboard's first Latin Music Awards represent a 
M broad cross-section of Latino talent, covering every musical genre 

■ from rap to ranchera. 

On the strength of her near-platinum album "Mi Tierra," inter- 
national superstar Gloria Estefan leads all LMA winners, with 

three awards. Among the double winners are renowned l-arino notables 

Luis Miguel. La Mafia and Selena, along with Mexico's last-rising 

ska/rock act Mana. 

Here is the roll call of winners of Billboard's first annual l.aun Music 

Awards 

Marc Anthony (Tropical/Salsa New Artist Of The Year) 

The only awardee to score a No. I dance smash ("Ride On The 
Rhythm"), native New Yorker Marc Anthony has parlayed his dance 
success into a blossoming career as a soulful, one-of-a-kind saLsero. His 
Soho/Sony debut, "Otra Nota," has generated several Top 40 hits on 




Marc Anthony 



the Hot Latin Tracks, while charting on the Billboard Latin 50. Anthony 
began his recording career as a songwriter and backing vocalist in the 
late '80s, working with Latina dance maven Sa-Hre and the producer 
team l.atin Rascals. He subsequently hooked up with producer Litde 
Louie Vega and cut his dance hit. Anthony kicked off his Urino career 
four years ago by appearing with venerable Puerto Rican star Danny 
Rivera at Carnegie Hall. 

Banda Machos (Regional Mexican Group Of The Year) 

The foremost proponent of the tuba-propelled "banda" sound that is 
strongly rotated on many U.S. regional Mexican stations, this 1 1-man 
unit from Mexico has placed three titles simultaneously on the 
Billboard Latin 50, including the latest album, "l,os Machos Tambi'en 
Uoran" (Fonovisa). In addition, Banda Machos is the only banda artist 
to reach the Top 10 of Billboard's Hot Latin Tracks singles charts, with 
"Mi Luna Mi Estrella" cresting at No. 6 in March. Such achievement is 
par for the course for Banda Machos, who became an immediate hit in 
their hometown of Villa Corona, Jalisco, in 1991 and went on to con- 
quer the Mexican and U.S. Latino markets. 




Gloria Estefan 

Cristian (Pop Song Of The Year) 

The son of popular actress/singer/talk show host Veronica Castro, 
this 19-year-old Mexico City native is already a showbiz veteran, having 
performed on radio, TV and the stage. In 1992, Cristian embarked on 
a recording career, releasing his first album, "Agua Nucva" 
(Melody/Fonovisa), which contained the much-covered. Top 10 smash 
"No Podras." His 1993 follow-up, "Un Segundo En El Tiempo," has 
produced rwo Top 10 singles: "Nunca Voy A Olvidane," which spent 
four weeks atop Billboard's Hot Latin Tracks chart in 1993. and his 
recent Top 5 hit "Por Amor A TL" 

Gloria Estefan fJropical/Salsa Album, Female Artist and Song Of The 
Year) 

The past 12 months of Gloria Estefan 's spectacular career have been 



Recipients of Latin Music Awards were selected based on 
points accumulated from Billboard's radio and retail charts 
from March 6, 1993. to March 5, 1994. 

POP 

Album Of The Year: "Aries." Luis Miguel 

Male Artist Of The Year: Luis Miguel 

Female Artist Of The Year: Ana Gabriel 

Group Of The Year: Gipsy Kings 

New Artist Of The Year: Mana 

Song Off The Year: "Nunca Voy A Olvidarte, " Cristian 

TROPICAL/SALSA 
Album Off The Year: "Ml Tierra," Gloria Estefan 
Male Artist Off The Year: Jerry Rivera 
Female Artist Of The Year: Gloria Estefan 
Group Off The Year: Juan Luis Guerra Y 440 
New Artist Of The Year: Marc Anthony 
Song Off The Year: "Mi Tierra," Gloria Estefan 

REGIONAL MEXICAN 
Album Off The Year: "Live!," Selena 
Male Artist Of The Year: Emilio Navaira 
Female Artist Off The Year: Selena 
Group Off The Year: Banda Machos 
New Artist Of The Year: Jay Perez 
Song Off The Year: "Me Estoy Enamorando," La Mafia 

HOT LATIN TRACKS 
Track Off The Year: "Me Estoy Enamorando," La Mafia 
Artist Of The Year: Los Fantasmas Del Caribe 

RAP 

Artist Off The Year: El General 

POP/ROCK 

Artist Off The Year: Mana 

ROCK 

Artist Of The Year: Maidita Vecindad 

CONTEMPORARY LATIN JAZZ 
Album Off The Yean "Dreams & Desires," Roberto Perera 




particularly outstanding for the Cuban-born superstar. Last June. 
Estefan put out "Mi Tierra" (Epic), a deeply cherished tribute to her 
Cuban musical roots that turned out to be a massive commercial suc- 
cess in the U.S. and Spain. Two No. 1 Latino hits later, Estefan hit the 
top of Billboard's Club Play chart in December with a souped-up tribal 
take of "Mi Tierra" track "Tradicion." In March. Estefan scored her first 
Grammy, and now she has snagged three kudos to top all other nomi- 
nees in Billboard's Latin Music Awards. As if that were not enough, 
Estefan currendy is recording an album of '60s pop evergreens. 

Los Fantasmas Del Caribe (Hot Latin Tracks Artist Of The Year) 

Venezuela's entry into the LMAs is a tropi-pop sextet who earned its 
Hot Latin Tracks Artist Of The Year honors by dint of a debut album — 
"Caramelo" — that cranked out two chart-toppers ("Muchacha Triste" 
and "Por Una Ligrima ") and one No. 2 entry ("Ella Es"). Los Fantasmas 
Del Caribe 's latest album. "Mas Y Mas" (Rodven). was released in April. 

Continued on page LM-10 



LM-8 



BILLBOARD SPOTLIGHT 



BILLBOARD MAY 21 . 1994 





Hp FomoVisa 

CI ScuuJo Mexico cletoi90'i 



7710 HASKELL AVENUE 
VAN NUYS CALIFORNIA 91406 
1818)762-6100 FAX (818) 782-6162 

6355 N.W 36th STREET. 50 PISO 
MIAMI. FLORIDA 33166 
1305)871-8050 FAX (3051 87 1 0240 



AHLNi TOWERS II 
7324 SOUTHWEST FWV . SUITE 1490 
HOUSTON, TEXAS 77074 
(713)773-0300 FAX (713) 773-0317 

2827 N. 51st AVENUE "2X7 
PHOENIX ARIZONA 65035 
(602) 233-8676 FAX (602) 233-8760 



761 WILLOW CREEK DRIVE 
ATLANTA. GEORGIA 30328 
(404) 705-8624 FAX (404| 705-8528 

AVENIDA PONCE DE LEON 4268 
PISO «10 - SUITE #1001 
SAN JUAN, PUERTO RICO 00917 
(809)767-1281 FAX (809) 767-1288 




opyrighled material 




AWARDS 

Continued from page LM-8 

The group is only one of two new acts (the other being Manti) ro win an 
award in a non-New Artist category. 

Ana Gabriel (Pop Female Artist Of The Year) 

With oodles of gold and platinum records to her credit, Mexico's 
emotive singer/songwriter Ana Gabriel is one of the biggest-selling 
female artists of all time. Gabriel's latest Sony album, "Luna," contains 
the titular No- 1 hit, her seventh chart-topper — which is a record 
among female artists. Moreover, "Luna" has been comfortably lodged in 
the Top 20 of the Billboard Latin 50 for seven months. 

El General (Rap Artist Of The Year) 

A breakout on power radio in 1991 before he crossed back to the 
Latino market, Panama native Edgardo Franco was the first rap act to 
enjoy widespread notice in the Hispanic market, El General's first 
smash and signature number, "Pu Tun Tun," was a runaway anthem 
that helped ignite the popularity of Spanish-language rap music. His 
second album for RCA/BMG. "El Poder Dc El General," was still doing 
rime on the Billboard lann 50 more than one year after its September 
1992 release. 

Gipsy Kings (Pop Group OrThe Year) 

Or should they be called Crossover Kings? The Gipsy Kings speak 
French, sing Spanish and attract legions of non-Latino fans to their 
updated flamenco sound. Further, the Elektra Musician act has domi- 
nated both Billboard's world music chart and the Billboard Latin 50. 
landing all six of its album titles simultaneously on the latter chart. The 
guitar septet from Valencia — by way of the South of France — also has 

Continued on page LSU12 
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Continued from page LM-W 

fared well on the Hot Latin Tracks, having snared two No. 1 hits 
("Bamboleo" and "Volare") on the Hot Latin Tracks chart- The band's 
guitarist Tonino Baiiardo is due to cut a solo album later this year. 

Juan Luis Guerra Y 440 (Tropical/Salsa Group Of The Year) 

What Bob Marley did for reggae is what Juan Luis Guerra is trying to 
do for merengue — to take the breakneck-paced Dominican groove to 
the international stage via thoughtful lyrics and innovative arrange- 
ments. While the group's 1991 Grammy-winning mega-smash, 
"Bachata Rosa," propelled the band closer to the international forefront, 
440 was unable to score its first No. I hit until February 1993, when 
the controversial "El Costo De La Vida" scaled the Hot Latin Tracks 
chart. Guerra and crew arc finishing up their next album for 
Karen/BMG. 

La Mafia (Regional Mexican Song Of The Year and Hot Lfttin Track 
Of The Year) 

Once an accordion- powered polka outfit, this six-man band from 
Houston has metamorphosed into a ballad/cumbia group whose album 
sales have never been better. l.a Mafia's 1993 smash hit, "Me Estoy 
Enamorando." became the first song by a Tcjano act to reign supreme 
over the Hot Larin Tracks. Testimony to its popularity, the touching bal- 
lad logged more weeks (24) on the HLT than any other tune in 1993. 
La Mafia's latest Sony effort, "Vida." containing the titular track which 
recently went to No. 1 , is a solid Top 3 staple on the Billboard I-atin 50. 

Maldita Vccindad (Rock Artist 01 The Year) 

Perhaps the best-known Mexican rock act outside of Mexico, Maldita 

Continued on page LM-14 
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Continued from page LM-J2 

Vecindad was instrumental in making homegrown rock artists viable in 
their own country. In recent years, the Mexico City sextet has traveled 
the U.S., South America and Europe performing its singular melange of 
Caribbean rhythms, funk and rock. Maldita Vecindad has opened for 
Jane's Addiction and has shared the bill with Santana and Mongo 
Samamaria. The only rock act to grace the Billboard Latin 50. Maldita 
Vecindad recently released a live album called "Gira Pata De Perro" 
(Ariola/BMG). 

Maria (Pop New Artist Of The Year and Pop/Rock Artist Of The Year) 
Out of nowhere (or maybe was it from heaven?) came Mana in 1993, 
bearing a ska/rock cloak that wrapped itself around thousands of fans 
who could not hear the Mexican quintet's music on U.S. Latin radio. 
Nonetheless, nearly one year after debuting on the Billboard Latin 50, 
Manas WEA Latina album "Donde Jugaran Los Nirios?" still rides high 
on the chart. The band even managed to squeeze in a Top 20 hit, "La 
Chula," during the intenm, A re-arranged, remixed version of the album 
was shipped in April. 

Luis Miguel iPop Album and Male Artist Of The Year) 

Indisputably the most popular male vocalist in the Hispanic music 
world in the past five years. Luis Miguel seems to have little left to 
accomplish in the Latino market. His 1992 WEA Latina album, 
"Romance," sold millions worldwide and was the first Spanish- language 
record to be certified gold by the RLAA in 10 years, "Aries." the 1993 
follow-up to "Romance," has proved to be a solid chart contender as 
well, delivering two chart-topping singles: "Ayer" and "Hasta Que Me 
Ohides." In fact, this dashing Mexican singer owns eight No. 1 songs 

Continued on page LM-I6 
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Continued from page LM-M 

on ihe Hot Latin Tracks chart — more than any other artist. Luis Miguel 
is now recording the sequel to "Romance," which will be entitled, pre- 
dictably enough, "Romance 11," 

Emilio Navaira (Regional Mexican Male Artist Of The Year) 

Probably the only thing keeping this high-flying Tejano star from 
making it big time in the country music market is a vowel-drenched sur- 
name that would make Appalachian country fans gargle their grits. 
Othenvise, San Antonio's sweet-croonin' Emilio Navaira might be light- 
ing the country charts instead of tearing up the Billboard Latin 50. 
where his "Southern Exposure" has received plenty of northern expo- 
sure on the chart. Navaira. by the way, says he will go with only Emilio 
if he snags a country music deal. 

Roberto Perera (Contemporary Latin Jazz Album Of The Year) 

Reserved off-stage, this Uruguayan-born master of the Paraguayan 
harp often explodes stageside, as his long, we 11- manicured nails flutter 
furiously across the strings as if he were humedly testing the delicate 
texture of a fine fabric. Roberto Perera's silky 1992 album, "Dreams & 
Desires" — his second release for Heads Up Records— apparently 
evoked a similar aural picture for record buyers who helped nudge the 
record onto Billboard's Contemporary Jazz Chart. Last December, 
Perera put out a severely overlooked holiday album, "Christmas 
Fantasies." 

Jay Perez (Regional Mexican New Artist Of The Year) 

Go to a Jay Perez show and you are liable to hear songs by Teddy 
Pendergrass or Tower Of Power, as well as one of his Tejano hits such as 




Roberto Perera 




Selena 



"Ella." A Bay vocalist. Perez is one of the few contemporary Tejano 
singers combining Tex-Mcx polkas with rippling R&B. An experienced 
frontman for seminal Tejano acts Latin Breed and David Lee Garza Y l_os 
Musicales. Perez stepped out on his own last year with "Te LlevoEn Mi," 
which logged nearly five months on the Billboard Latin 50. Perez is now 
looking to duplicate his Tejano success in the Anglo market. 

Jerry Rivera (Tropical/Salsa Male Artist Of The Year) 

Salsa's biggest act in the past two years is a bashful, baby-faced singer 
from Puerto Rico whose 1992 album. "Cuenta Conmigo." was the 
strongest-selling salsa album in 15 years. Jerry Rivera's latest effort — 
appropriately titled "Cara De Niflo (Baby Face)" — has turned out two 
Top 10 smashes, including the title cut. Additionally, the record has 
been a fixture in the Top 1 0 of the Billboard Latin 50 since its release 
last October. 

Selena (Regional Mexican Album and Female Artist Of The Year) 

One of the Finest singers ever to come out of Corpus Christi, Texas, 
this exotic- looking Tejana has been on a hot career run lately, landing a 
deal last year with SBK Records, then winning her first Grammy kudo 
in March. Selena's performance on Billboard's radio and retail charts 
has been no less sizzling. Earlier this year, she notched a huge No. 1 hit, 
"Dondequiera Que Estes," with her EMI Latin labelmates the Barrio 
Boyzz. She later put out "Amor Prohibido," now entrenched near the 
top of the Billboard Latin 50 for the past seven weeks. H 
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Brazilian Beat And 

A Love Of Latin 

Jazz Up The Artist Showcases 



BY JOHS LANSERT 



billboard's three music showcases this year highlight crossover 
Latin acts; Brazilian jazz, funk and pop artists; and several of the 
leading stars of 1-attn jazz. As with showcases in previous years, 
expect some of the artists to use the performances as spnng- 
boards to international prosperity. Below are brief biographies of the 
artists who were scheduled as of press time. 

LATIN MUSIC SHOWCASE, MAY 16 

Tommy Anthony & Goza 

Formerly a bandmate of the Mavericks' frontman Raul Mab when 
they both were in the late-'80s pop/rock act the Basics, Tommy 
Anthony has been a noted musical fixture in South Florida for more 
than a decade. In 1991, the New York native of Cuban-Italian ancestry 
formed Goza. a Miami-based sextet that serves up an embraceable. 
Spanish- and English-language pastiche of Afro-Caribbean. R&B, pop 
and rock elements. Most recently, Anthony helped produce the vocal 
arrangements on "Capturame." the Spanish-language version of Rosco 
Martinez's current pop hit "Neon Moonlight." The unsigned band is 
drawing interest from several labels. 



Rafael Armando 

The former leader of a popular Peruvian band called Clip, this 27- 
year-old Lima native moved 10 Miami five years ago and continues to 
take music courses at Miami-Dade Community College. Rafael 
Armando's SDL'Sony bow. "Tuyo." was released last year. The album 
contains four songs composed by the honey-voiced baritone, as well as 
"Mensaje," a warm, faithful rendition of the Bee Gees' 1960 smash "I've 
Gotta Get A Message To You." 

Banda Machos 

See biographies of award winners. 

Nil Lara 

A local idol in Miami Beach for the past several years, Nil Un and his 
band. Beluga Blues, have concocted a bi-cultural, bilingual, roots-rock 
sound that features ample doses of Cuban son and conga. Born to 
Cuban-exile parents in 1964. Lara later balanced his appreciation for 
Anglo rock and jazz with traditional Afro-Cuban music and learned to 
play a four-stringed guitar called the cuatro. In the late '80s. Lara gained 
initial fame fronting Kru. a fusion outfit that released two independent 
records before the band members parted ways. Last January. Lara 
released his solo premiere. "My First Child," on his own Beluga Blue 
Records imprint. Shortly thereafter, MTV' Latino debuted the video of 
his single "I Will Be Free." No less than three major labels are in heat- 
ed pursuit of his services. 

Rosco Martinez 

Rosco Martinez is nding high on the Hot 100, courtesy of "Neon 
Moonlight." The track is from his eponymous Zoo Entertainment pre- 
miere, which also includes "Capturame." the Spanish-language coun- 
terpart to "Neon Moonlight," as well as a respectful paean to legendary- 
Cuban vocalist Beny More entitled "Dukes Tiempos." Born in Cuba. 
Martinez grew up near Fun Lauderdale, Fb., where he started playing 
in bands at age 11. In the late '80s, Martinez joined a Latin R&B trio 
from South Flonda called Bandera. The group cut one record for Island 
before disbanding, but Martinez made a name for himself with Zoo 
president Lou Maglia as a talented singer/songwriter/guiiarisi. "Rosco 
Martinez* was produced by Peter Wolf (Chicago, Heart, Go West). 

Continued on page IM-20 
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ARTIST SHOWCASES 

C ontin ued /»om page LM-J8 

Unik-Ko 

From Puerto Rico comes a 20-something vocal quanet with matinee- 
idol looks and strong vocal harmonies to match- Unik-Ko's second 
album for Sony. "Razones," features the titular Spanish-language cover 
of ihe Earth Wind & Fire evergreen "Reasons." Formed in 1992. the 
foursome is led by vocalist/ producer Dennis Nieves, who pens much of 
the band's material. The group's latest batch of pop/dance songs 
includes percussion contributions from Luis Enrique, as well as a duet 
with Mexican singing star Yuri. 

Viceversa 

Spain's hottest dance act is the handsome brother duo of Carlos and 
Angel Beato. whose debut album. "Un Amigo De Verdad." has yielded 
two Top 10 Spanish hits — "No Es Verdad" and "Ella" — and has sold 



arrangement of the Dorival Caymmi classic "Maracangalha." Adnet cur- 
rently is signed to Nana Records, which is being distributed in Japan by 
BMG Japan. 

Jorge Benjor 

Last year, many Brazilians could be heard singing "AloAlo W^Bi-asi!," 
from Jorge Ben Jor's career-reviving smash "W/Brasil." Now once again 
on a roll, the 49-year-old much-venerated legend, who composed the 
international bossa, samba hit "Mas Que Nada," is closing in on 
250,000 unit sales of his latest album. "23." A Rio de Janeiro native, 
prominent member of his beloved Salgueiro samba school and ardent 
soccer aficionado. Ben Jor has created a singular lyrical and musical 
landscape melding everyday life with a variety of contagious rhythms 
from the U.S., Africa and Brazil. His showcase set will be one of his rare 
U.S. performances in receni years. 

Djavan 

For the past 15 years, much-admired Djavan (.pronounced Dee-jah- 
von) has been one of the most popular singer/songwriters inside and 
outside of Brazil. .As famous Brazilian singers (Nana Caymmi, Gal Costa, 
Caetano Veloso) were recording his songs, highly regarded American 
artists (Manhattan Transfer. Lee Ritenour. Stevie Wonder) were record- 
ing with the native of the northeastern Brazilian state. Alagoas. Djavan 
now is turning his sights toward the international Latino markets with 
the release of his Spanish-language bow for Sony entitled "Esquinas," 
due out May 24. The title track is a Latino cover of one of his biggest 
Portuguese- language hits, whose lyrics and title were later phonetically 
translated into English by the Manhattan Transfer as the tune "So You 
Say." 

Leo Gandclman 

Multi-instrumentalist Leo Gandelman not only has performed on 
countless albums by most of Brazil's best-known legends, but he's also 
shined as a producer for the likes of Gal Costa and Marina. As a young- 




A C E N C Y 



more than 300.000 units domestically since its 1993 release. 
Viccversa's techno-pop record recently was put out in the U.S. by Max 
Music, a prominent dance imprint from Spain that is now attempting 
to break into the U.S. market. Hailing from Baladona, los hcrmanos 
Beato began composing four years ago as a hobby. After shopping their 
demo tape a couple of years later, the Beatos landed a deal with Max 

BRAZILIAN MUSIC SHOWCASE, MAY 1 7 

Mario Adnet 

A 27-year-old guitarist/composer/vocalist from Rio de Janeiro, Mario 
Adnei is a multi-faceted artist who has worked with a vanety of Brazilian 
notables both as an arranger Owce, Leny Andrade) and as a bossa/jazz 
recording artist (Leo Gandelman. Toninho Horta, Danilo Caymmi). 
Joyce, Andrade and Tno Da Paz also have recorded Adnet's composi- 
tions. Since 1991, Antonio Carlo Jobim has been performing Adnet's 



Dja\an 

ster. the Rio-born Gandelman was a musical prodigy, performing with 
the Brazilian Symphony Orchestra before studying at the Berklee 
College Of Music. Gandelman s 1993 Brazilian release. "Made In Rio" 
(PolyGram BrasiM , was his fifth album and featured standout guest play- 
ers Joe Sample, Abraham Laboriel. Carlinhos Brown and Ricardo 
Silveira. Gandelman. who will participate in the Brazil panel of 
Billboard's International Latin Music Conference, will make his Miami 
debut at the Brazilian music showcase. 

Raul Mascarenhas 

Considered one of Brazil's finest tenor saxophonists, Raul 
Mascarenhas has played with Milton Nascimento, Toninho Horta, Gal 
Costa, Gilberto Gil and Caetano Veloso. The Minas Gerais native also 
has performed with Michael Brecker, under whom he studied sax, and 
Courtney Pine. "Sabor Carioca," Mascarenhas' most receni album. 

Continued on page LM-24 
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Billboard Latin Music Conference & Awards 



Schedule Of Events 



MONDAY. MAY 16 

2:00 - 5:00pm 

7:00- 11:00pm 
Grand Ballroom 



TUESDAY. MAY 1 7 

11:00am- 12:30 

12:30 - 4:00pm 

1:00- 1:45 pm 
Sevilla Room 



2:00 -3:30pm 
Seville. Room 



fir 



3:30 - 5:00pm 
Sevilla Room 



8:30pm - 12:00am 
Grand Ballroom 



Registration 

Live Artist Showcases 
Sponsored by Amenc Disc Inc. 
TOMMY ANTHONY & GOZA 
RAFAEL ARMANDO - SDl/Sony 
BANDA MACHOS - Fonovisa 
NIL LARA 

ROSCO MARTINEZ - Zoo 

Entertainment 
UNIK-KO - Sony Music 
V1CEVERSA - Max Music 



Brunch at Hard Rock Cafe 

Registration 

Keynote Address 

TOM FRESTON. Chairman & CEO - 

MTV Networks 
MTV's CEO discusses the networks' 
(MTV, MTV Europe. VH-1 & 
Nickelodeon) present and future 
activities in Latin America. 

BRAZIL - "Market On The Rebound" 
Moderator: MANUEL CAMERO, 

President, Asociacao Brasilcira de 

Produtores de Discos 
Panelists: 

MARCO B1SS1. VP of Urin 

American Marketing, Sony Music 

International 
LEO GANDELMAN, PolyGram/Brazil 

Recording Artist 
JOSE FORTES. President. Os Quatro 

Producoes Arrisricas 
PHIL RODRIGUEZ. President. Water 

Brothers Production 

MUSIC PUBLISHING - "Publishing 
Current Trends Of The Latin 
Market" 

Moderator: CATHERINE 
SCHINDLER, Latin Division 
Mgr.AVest Coast, Peermusic 

Panelists. 

EDUARDO "TEDDY" BAUT1STA, 

President, SGAE 
ELLEN MARASWE. Director, Latin 

American Division - Sony Music 

Publishing 
RUDY PEREZ, EMI Urin Recording 

Artist 

FRANK HITMAN, International 
Business Administrator. NMPA/ 
Harry Fox Agency 

BILL VELEZ. Senior VP of 
International. SESAC 

A NIGHT OF BRAZILIAN MUSIC 
MARIO ADNET - Nana Records 
JORGE BEN JOR - Warner Music 
Intl 

DJAVAN - Sony Brazil 
LEO GANDELMAN - PolyGranv 
Brazil 

RAUL MASCARENHAS 



WEDNESDAY, MAY 18 

1:00- 1:45 pm 
Sevi/lu Room 



2:00 - 3:30 pm 
Sevifia Room 



3:30 - 5:00pm 
St-viUa Room 



7:00 - 9:00pm 
Bay Front Room 

Q :00pm - 12:00am 
Grand Ballroom 



Keynote Address 

JAY BERMAN. Chairman, Recording 

Industry Association of America 
The RL\A's chairman addresses its 
anri-piracy campaigns for the Latin 
Markets. 

LATIN JAZZ - "Poised To Hit The 

Mainstream" 
Moderator LARRY ROSEN, President, 

GRP Records 
Panelists: 

GEOFF FISHER, Program Director, 

WLVE-FM Radio Miami 
DR. JAZZ. President, Dr. Jazz 

Operations 
ARTURO SANDOVAL, GRP Records 

Recording Artist 
RICKY SCHULTZ, VP/GM Jazz & 

Progressive Music, Warner Bros. 

Records 
GOTZ A WORNF.R. President, 

Messidor Records 

BDS & LATIN MONITOR - 

"Monitoring Latin Radio 

Stations" 
Panelists: 

MICHAEL ELLIS, Associate 
Publisher/Chans. Billboard 

JOHN LANNERT. Latin American 
Bureau Chief, Billboard 

JOE WALLACE, VP/GM - Music 
Group, Broadcast Data Systems 

BILLBOARD LATIN MUSIC 
AWARDS 

AFTER AWARDS 

Live Artist Showcases 

E-TRAIN WITH SHEILA E - HK 

Management 
HUMBERTO RAMIREZ - 

TropiJazz/RMM Records 
ARTURO SANDOVAL - GRP Records 
NESTOR TORRES - Sony Discos 
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ARTIST SHOWCASES 

Contimu-d from page IM-20 

came out in 1991 on Brazilian imprint Som Livre and boasted perfor- 
mances from Celso Fonseca, Ricardo Silveira, Serginho Trombone, 
Rique Pantoja and Artur Maia. Mascarenhas also will play his first-ever 
Miami set at the showcase. 

LATIN JAZZ MUSIC SHOWCASE, MAY 18 

E-Train. Featuring Sheila E. 

Though perhaps best-known for her 1984 Top 10 hit, "The 
Glamorous Life." Sheila E. is quite the limbulera. She anchored the 
group led by then-Prince in the late '80s and now is in the middle of a 
U.S. trek along with her stellar supporting ensemble, E-Train. The E- 
Train members are saxman Eric "Madhouse" Leeds, Puerto Rican 
trumpet virtuoso Charlie Scpulvcda, Gilberto Gil's ex- keyboardist 
Renato Nero, plus studio stars bassist Sekou Bunch and drummer Joey 
Heredia. E-Train has drawn rave reviews for its shows and appeared on 
Arsenio Hall's late-night talk program Apr. 15. So far, however, the 
group is not signed to a label. 

Humberto Ramirez 

Though wel!-respected in the salsa and latino pop world as a first- 
rate arranger and producer, this Puerto Rican grad of the Berklee 
College Of Music has been gaining increasing repute within the Latino 
jazz field as a trumpeter. Formerly a mainstay with Willie Rosario's 
orchestra, where he snared a Grammy nomination lor Rosano's 1986 
album "Nueva Cosecha," Humberto Ramirez already has cut a pair of 
fine albums on the TropiJazz/RMM label — the latest being his 1993 
effort, "Aspects. " Ramirez will be joined by standout percussionist and 
labelmate Giovanni Hidalgo on his showcase set. 




Arturo Sandoval 

After recording five albums in three years for GRP. ace Cuban trum- 
peter Arturo Sandoval has decided to release two albums simultane- 
ously. One is a classical album ("Arturo Sandoval Plays Trumpet 
Concertos"), and the other ("Danzon (Dance On)" is a sweeping trib- 
ute to Cuban music sporting vocal performances from Sandoval. Gloria 
Estefan, Vikki Can, Miami salsero Willy Chirino and Bill Cosby — yes, 
Bill Cosby. Coincidentally, both Sandoval and Sheila E. played on 
Estefan's homage to her musical roots, "Mi Tierra." Sandoval, a key 
linchpin of Cuba's venerated Afro-Cuban fusion outfit lrakere, emigrat- 
ed to the U.S. several years back, thus introducing American audiences 
to his blistering trumpet ndes. Sandoval's showcase set will feature a 
30-piece orchestra, with labelmate Dave Valentin sitting in on the pro- 
ceedings. 

Nestor Torres 

Expressive flutist Nestor Torres has battled back from a severe shoul- 
der injury suffered in a boating accident a few years back and has 
regained the acrobatic form that has delighted fans in South Florida 
since the late '80s. A virtuoso player who's comfortable playing tropi- 
cal/salsa, fusion or jazz, Torres can be prominently heard on Estefan's 
"Mi Tierra" album. Torres was recently inked to Sony Discos, and his 
label debut is due out in May. H 




Our cover artist, A.J. Alper. a Los Angeles native, received a degree 
in mechanical engineering from U.C. Santa Barbara and studied 
illustration at An Center in Pasadena. He's lived in Manhattan for 
five years, working as an an director and illustrator for such clients 
as Warner Music Enterprises, Esquire and Cortde Most Traveler 
Magazine. | 
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RODVEN RECORDS 

SALUTES 





New platinum plus album 



Selection # 3095 



available on Rodven cassettes and CD's distributed 
in the U.S. and Puerto Rico by UNI Distribution Corp. 

N^ARD rodven records s 1994 



Viva Espaiia '94 

A BILLBOARD SPOTLIGHT 

Spain has flourished as a center for music 
and entertainment. Billboard's July 9 issue 
will delve into the musical activity throughout 
the country. It will take a look at the talent, 

the business and the current trends. 
From the traditional to the contemporary, 
Billboard's got it covered. 

As Spain expands as a force in the music 
industry, show Billboard's over 200,000 
readers worldwide that you're a player. 

ISSUE DATE: JULY 9 
AD CLOSE: JUNE 14 

Europe: Christine Chinetti 44-71-323-6686 
USA: Angela Rodriguez 305-448-2011 
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ASCAPis proud to be the 
performing right organization 
to honor its Latin songwriter and 
publisher members. 



The ^ ->g'j » * annual 
El Premio ASCAR.. 
coming June 24. 



AMERICAN SOCIETY OF COMPOSERS AUTHORS AND PUBLISHERS 




Cop 




proudly congratulates our 
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GLORIA ESTER 
Mi Tierra 
Tropical/Salsa Album Of The Year 
Tropical/Salsa Song Of The Year 

Tropical/Salsa Female Artist 
Of The 



fMILIO ESTEFAN 
Lifetime Achievement 
El Premio Billboard 




OS FANTASMAS 
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HotJLotin Tracks Artist 
jjL^H The Year 
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SELENA 

Regional Mexican Album Of The Year 
Regional Mexican Female Artist Of The Year 



JUAN LUIS GCJERRA Y 4.40 
Tropical/Salsa Group 
Of The Year 
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Billboard Hall Of Fame InaTRRV 
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Regional Mexican 
New Artist Of The> 
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Audiobook Catalog Titles Get Boost 

Budget Pricing Brings Paperback-Like Sales 



This is the second of u two* part series 
on the emerging budget audiobook 
market 

■ BY TRUDI MILLER ROSENBLUM 

NEW YORK— While some audiobook 
publishers are creating new titles spe- 
cifically for the budget category, others 
use the low-cost concept to spur sales 
of previously released product. 

These usually are titles out a year or 
more that may be experiencing slower 
sales. A reissue at a special low price 
can re-awaken interest in the title and 

We've found some 
new outlets where 
the price of average 
audio is too high' 

gain additional sales without any addi- 
tional investment 

The strategies of publishers releas- 
ing low-priced catalog product vary. 

Random House Audio Publishing 
launched its Price-Less line in fall 1992 
with in-store displays and advertising 
in Publisher's Weekly. Four titles are 
released in the line three times a year. 
There are currently 24 Price-Less ti- 
tles available, retailing for $8.99 each. 
Nearly all are two-cassette titles. 

"It's similar to the way a mass-mar- 
ket paperback works; it's published a 
year after the original release," says 
Susan Butler, Random House director 
of promotions and publicity. 

Audiobooks chosen for the program 
are "very commercial fiction — very 
sort-of 'beach listening,' " Butler says, 
citing titles by Michael Crichton and 



John D. McDonald. The low price tends 
to encourage impulse buys, she says, 
noting that, on average, Price-Less ti- 
tles sell five times better than compa- 
rable backlist titles. The low price also 
has "increased our market quite a bit. 
We've found quite a few new outlets: 
discount stores, truck stops, stores 
where the price point of an average au- 
dio is too high," she says. 

Dove Audio has a similar attitude to- 
wards its "Super Sound Buys" line. 
"It's the equivalent of trying to create 
a paperback market," says Dove presi- 
dent Michael Viner. "It's a book whose 
primary sales push is over, and now 
we're trying to give it an extra sales 
boost. But in no way are the numbers 
like the original books." Generally, he 
says, an audiobook will get 8tKr of its 
sales when it is first released, with an- 
other 20^ as a Super Sound Buy. 

Dove launched Super Sound Buys a 
year ago, releasing titles every month 
except December. Currently there are 
about 50 titles in the line, retailing for 
$8.99 each. Titles include Jack Higgins' 
"Night Of The Fox," LaVyrle Spen- 
cer's "Spring Fancy," "Dave Barry 
Talks Back," Stephen Crane's "The 
Red Badge Of Courage," and Joyce 
Carol Oates' "Black Water." Mysteries 
and romances do particularly well as 
Super Sound Buys, Viner says. 

Sometimes titles sell better as Super 
Sound Buys than they did originally. 
"Decked" by mystery author Carol 
Higgins Clark sold 5,000-6,000 copies 
as a regular-priced audiobook, as her 
corresponding hardcover book did not 
do phenomenally well. Then, unexpect- 
edly, the paperback hit the New York 
Times paperback bestseller list, and 
Dove reissued the audio as a Super 
Sound Buy. In that form, it sold an ad- 
ditional 12*,000 copies. "With Carol Hig- 



gins Clark, we wanted to widen her au- 
dience to help break her," says Viner. 

Another example is "Kaffir Boy," 
which sold reasonably well initially but 
did poorly on hacklist. Dove reissued it 
as a Super Sound Buy for Black His- 
tory Month, and it sold 6.000-7,000 co- 
pics* — about 50*& of what it had sold 
originally. 

However, Viner says, the company is 
careful not to devalue a popular author 
in the public's mind. "It's important to 
keep an author's price up. If we have 
an ongoing relationship with an author, 
and the author has a proven long-term 
record, we protect the backlist" by not 
putting his or her work in the Super 
Sound Buys program, Viner says. 

Dove also occasionally puts books 
out directly as Super Sound Buys, gen- 
erally to spark interest in a new author. 

But while Random House and Dove 
see low-priced audio as the equivalent 
of a paperback, Simon & Schuster Au- 
fContinued on page J,tf) 




Nobody Beats The Smithereens. When RCA recording act the Smithereens 
decides to do an in-store, the band thinks in multiples. On April 26. the group 
visited three Nobody Beats The Wiz outlets, starting with one in Long Island, 
moving on to a Manhattan store, and finishing up in New Jersey, all to promote 
the new album "A Date With The Smithereens." Here, the band sits at the Wiz 
superstore on lower Broadway in Manhattan. Shown in the front row, from left, 
are band members Pat DiNizio, vocals and guitar; Jim Babjak. guitar; Mike 
Mesaros, bass; and Dennis Dtken, drums. In the back row, from left, are David 
Finch, RCA VP of sales; Bob Anderson, RCA senior director of regional sales, 
Northeast; Dickey Zwirn, BMG Distribution's New York branch manager; Larry 
Feldstein, BMG Distribution's New York branch sales manager; Rick Bleiweiss, 
senior VP of marketing at BMG Distribution; Jay Rosenberg, VP of purchasing 
at Nobody Beats The Wiz; and John Conway. BMG Distribution's New York 
branch marketing manager. (Photo: Chuck Pulin) 



Sam Goody's 'Event' Store Opens In L.A. 



■ BY BRETT ATWOOD 

LOS ANGELES— The Musicland 
Group opened the doors to its most 
expensive retail outlet here April 
22, adding one more superstore to 
an increasingly crowded music re- 
tail market. 

The two-story, 20,000-square- 
foot Sam Goody store is located in 
the high-traffic shopping attraction 
CityWalk, adjacent to Universal 
Studios in Universal City. 

Competing music superstores in 
the Studio City/West Hollywood 
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IS COMING SOON TO 
A STORE NEAR YOU! 



Two More Acquisitions In Offing At Alliance 

Strong Revenue, Profit Gains Result From Prior Purchases 



I BY DON JEFFREY 



NEW YORK— Alliance Entertainment 
Corp., the fast-growing music whole- 
saler and distributor, has completed an 
acquisition that will expand its reach 
into artist management At press time 
it also was expected to close a deal that 
will increase its investment in interna- 
tional distribution. 

The company is acquiring Premier 
Artists Services, a firm that manages 
such performers as Frank Sinatra and 
Julio Iglesias, and Premier's interest in 
CEP (Corporate Entertainment Pro- 
motions), a joint venture with the ad- 
vertising agency Young & Rubicam 
that does lifestyle and leisure market- 
ing for large corporations. 

Alliance also was ready to complete 
a deal to buy the 50% interest it did not 
already own in its Latin American mu- 
sic wholesaler, Disque Music, a budget 
CD supplier to department stores in 
Brazil. Alliance has created a wholly 
owned subsidiary, AEC International, 
to "exploit international opportuni- 



ties," according to the company. 

During the first week of May, Alli- 
ance also bought the assets and cus- 
tomer list of Fiebre Latina, a small, 
West Coast-based wholesaler of Latin 
music. 

Anil Narang, vice chairman/CFO, 
says Alliance "will continue to pursue 
growth through selective acquisitions. 
We have put out feelers in the market- 
place, and we are looking for other op- 
portunities, particularly in Brazil. But 
we don't have any agreements or un- 
derstandings with anybody else at this 
point." 

Alliance has grown rapidly in the 
past three years through a spate of ac- 
quisitions. These deals resulted in 
strong increases in revenues and prof- 
its for the first quarter. 

For the three months that ended 
March 31, the New York-based com- 
pany reports a net profit of $1 .3 million 
on revenues of $93.5 million, compared 
with a loss of $900,000 on revenues of 
$34.6 million last year. 

Revenues rose 170% because Alli- 



ance has acquired, since late 1990, 
three one-stops (Jerry Bassin, CD One 
Stop, and Abbey Road), an independ- 
ent distributor (Encore), and the as- 
sets of another one-stop (Nova). 

Alliance's operating cash flow (earn- 
ings before interest, amortization, de- 
preciation, and taxes) jumped 104%, to 
$4.9 million from $2.4 million, in the 
quarter. Narang says, "Basically, it 
was through economies of scale asso- 
ciated with the growth of our reve- 
nues." Selling, general, and adminis- 
trative expenses declined to 10.4% of 
sales from 1 1% in last year's first quar- 
ter. 

Revenue growth in Alliance's various 
properties were as follows, according 
to Narang: CD One Stop, nearly 50%; 
Abbey Road, nearly 40%; Bassin, 11%; 
and Encore, 15%. 

Alliance's other principal business, 
independent music distribution — which 
operates under the AEC subsidiary — 
"continued to grow at a healthy pace," 
says Narang. He estimates that 40%- 
(Continued on page £7) 



area include the recently opened 
Blockbuster Music Plus in Studio 
City and the Virgin Megastore and 
Tower Records outlets on Sunset 
Boulevard. 

"This is totally different than any- 
other store we've done," says 
Musicland CEO Jack Eugster. 
"This is not a mall — it's a highly vis- 
ible, event location." 

Eugster says that a major draw 
for the expansive store is the 
amount of attention to detail in the 
store design. "We tried to design 
the store in such a way that it would 
be an event to come here," says 
Eugster. 

Consumers who pass by the store 
can't help noticing the presence of 
a 37-foot gorilla sign that hangs 
from the building's exterior. The 
steel-frame signage is reminiscent 
of the popular King Kong attrac- 
tion at the neighboring Universal 
Studios. 

Musicland architect John Mykle- 
bust, who helped designed the 
store, says, "The store promotes 
fun. The objective is certainly to 
sell product, but in an interesting, 
entertaining, interactive way. I 
think that this will be the beginning 
of more exciting stores for the com- 
pany." 

The look of the superstore is hi- 
tech Hollywood. An abundance of 
technological gadgetry is high- 
lighted by a 163-foot media wall, a 
12-by-16-foot video projection 
screen, 60 video monitors, and a 10- 
by-10-foot Tri-Vision rotating video 
screen. 

Metallic catwalks hang over the 



main floor, with stairs leading to a 
second level that contains interac- 
tive gaming and an espresso bar. 
Artificial mist from a fog machine is 
pumped into the store around the 
clock, adding to the space-age look. 

In keeping with the entertain- 
ment theme of CityWalk, movie 
memorabilia is on display in the 
store. Props from "Bram Stoker's 
Dracula," "A League Of Their 
Own," and "Mrs. Doubtfire" were 
present at the opening. The display 
is sponsored by Columbia TriStar 
Home Video, and will rotate period- 
ically. 

The ground floor contains three 
separate sections for popular mu- 
sic, classical music, and video. 

The 15,000-square-foot popular 
music section includes 28,000 titles, 
while the 3,000-square-foot classi- 
cal and jazz section contains 13,000 
titles. A 2,000-square-foot Suncoast 
Motion Picture Company video out- 
let houses 7,000 videos and 1,500 la- 
serdiscs. 

Marcia Appel, Musicland VP of 
(Continued on page J-9) 
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Handleman Makes A Run For 
The Border With New Facility 

G 



RETAIL 
TRACK 

by Ed Christman 



IOING DOWN: Handleman Co.. 
the Troy, Mich. -based raekjobher. 
has already moved south of the U.S. 
border in preparation for Kmart's 
move into Mexico, which will open two 
stores there shortly. As part of that 
move, Handleman has opened a 
17,500-square-foot distribution facil- 
ity in Mexico City. 

But Handleman has its eyes on 
more than Kmart's business, and has 
been searching for Mexican compan- 
ies to partner with. Now Track hears 
that Handleman is involved in joint- 
venture negotiations with VideoVisa, 
the company that runs a 1,700-store 
video chain in Mexico. If the negotia- 
tions are successful, the companies 
would form a Mexican-based music 
and video distribution company. In 
addition to sup- 
plying the Video- 
Visa chain, the 
company is seek- 
ing other ac- 
counts in the 
country. 

Of course, i 
Handleman 
won't be the only 

U.S. account down there. Western 
Merchandisers has set up shop down 
there as part of Wal-Mart's invasion 
of the country. Most major music 
chains are figuring out their points of 
entry into Mexico as well. 

REPORTS THAT Western Mer- 
chandisers and Hastings Books, Mu- 
sic & Video, based in Amatillo, Texas, 
will be splitting into separate opera- 
tions two years from now may be pre- 
mature. You may remember that the 
racking arm. Western Merchan- 
disers, was bought from the Marma- 
duke family by Wal-Mart three years 
back. As part of that acquisition, a 
contract was signed whereby the re- 
tail chain, still owned by the Marma- 
dukes, would continue to be supplied 
by Western Merchandisers until 
1996. Recently, a Hastings newsletter 
suggested that the chain would be- 
come a self-sustaining entity by grad- 
ually assuming the responsibility for 
services now provided by Western 
Merchandisers. Bui thai could all 
change if the contract with Wal-Mart 
is extended, say people familiar with 
the situation. 

Big TIME: Alliance Entertainment 
Corp. has switched from the over-the- 
counter NASDAQ exchange and is 
now trading on the New York Stock 
Exchange, with CDS serving as the 
company's new ticker symbol. It held 
a luncheon with Wall Street types to 
celebrate that accomplishment. 
Breaking out the results for three of 
its operating companies. Alliance vice 
chairman Anil Narang noted that in 
1993. Bassin Distributors had sales of 
$145 million, CD One Stop sales were 
$120 million, and Abbey Road had $90 
million in sales. In 1994, Alliance 
chairman Joe Bianco observed, ana- 
lysts estimate that the company will 
achieve sales of about $440 million. 
Bianco also pointed out that the reve- 
nues would come from the four 
groups — one-stop, indie distribution. 



international, and ventures — that the 
company has created this year to 
manage its business. 
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IONEY MONEY: Investcorp, the 
investment company that led a lever- 
aged buyout of Camelot Music, re- 
cently strengthened its cash position 
by arranging a three-year, $300 mil- 
lion term loan, replacing a $250 mil- 
lion facility. 

Investcorp, which manages assets 
totaling $2.2 billion, will use the funds 
for general corporate purposes . . . 
Speaking of Camelot, the chain is in- 
stalling multimedia departments in 60 
stores via a racking arrangement 
with Brooklyn Park, Minn.-based Na- 
varre, with more stores slated to add 
the category if the testing proves fa- 
vorable. 

IrS A DEAL: 
Profile Records, 
which needs a 
distributor with 
the closing of 
Landmark Dis- 
tribution, has fi- 
nally concluded a 
distribution deal. Profile has signed 
with Alliance Entertainment Music 
Distribution to distribute the label to 
retail accounts while it sells direct to 
one-stops and rackjobbers. Profile 
owner Steve Plotnicki reports that 
the company has been hard at work 
getting about 20 albums ready for re- 
lease, as well as signing new acts. 

All ABOARD: WaxWorks, one of 
the last major chains not to have a 
point-of-sale system, plans to rectify 
that situation by the end of the year. 
Indeed, the Owensboro, Ky.-based 
company, which runs 143 stores un- 
der the logos Disk Jockey and Reel 
Collections, already has been install- 
ing its retail inventory management 
system, which it has been developing 
and testing over the last two years, in 
new stores opened this year. The plan 
now is to roll out POS on a district- 
by-district basis, hopefully finishing 
the job by October, according to Wax- 
Works president Terry Woodward. 

Calling all buyers: Kevin 

Sechrist, owner of the three-store 
Atlanta CD chain, says he is seeking 
to sell the chain, which had sales of 
more than $2 million last year. 

CoMING UP: The third annual mid- 
Air conference, which is designed to 
address the needs of independent ur- 
ban retailers, will be held in Chicago 
June 9-11 at the Swissotel. The con- 
ference will feature seminars on the 
effective use of point-of-purchase ma- 
terials, customer service, and a radio 
and retail panel. The Chicago Assn. of 
Musicians and Songwriters is doing a 
seminar, and there will be a big gos- 
pel music presentation, as well as 
product presentations from the six 
majors. Jimi Starks, VP of sales, 
black music, at Sony Music Distribu- 
tion, will make the keynote address. 
Interested parties can contact midAir 
via Track One Records in Chicago. 
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Lion king 

Are You Ready 
to Roar? 



U S K THIS SIMPLE 

checklist and make sure 
everything is in place to create 
a Lion King audio success 
story you'll want to roar about! 

_l Soundtrack. Read-Along, 
Sing-Along, and Play-Along 
purchase orders in. 

Product display prepacks 
ordered. 

a Additional signage 
ordered to maximize the 
entertainment event in-store 
(CD bin divider cards, flats, 
posters). 

—I All advertising placed 
and ready to go. 

a All contacts made with 
local theaters. Tie-in 
promotions in place. 

_3 Other classic Disney 
soundtracks like Aladdin 
and Beauty and the Beast 
to be merchandised with 
The Lion King for that 
incremental sale as consumers 
celebrate great Disnev music. 



And don't forget we're roaring 
with you via the most 
comprehensive marketing 
thrust in our history, featuring 
massive promotional tie-ins, 
impactful PR campaigns, 
nontraditional advertising 
vehicles, hit single with 
music video, and much 
more! So mark your list and 
check it twice. Then roar 
w ith us into The Lion King'. 




Records 
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Abbey Road LA Lines Up 13th Black Music Day Celebration 



I RADITION: June is Black Music 
Month, so that means Abbey Road Dis- 
tributors' Black Music Day is rolling 
around again. 

The event, to be held this year on 
Sunday, June 5 at Abbey Road L-A. 
(2430 E. 11th St. in Los Angeles), will 
be held for the 13th consecutive year. 
It's the brainchild of Abbey Road LA. 
GM Sam Ginsburg, who conceived the 
get-together when he was running 
City-l-Stop in the City of Angels. 

Black Music Day has traditionally 
seen a strong turnout of entertainers, 
who stop hy to mingle with the retail 
community. This year. House Of Pain 
and Howard Hewett have announced 
their intention to appear. Last year, 
guests included L.L. Cool J, Lou 
Rawls, and Tevin Campbell; Luther 
Vandross, James Ingram, the 
Pointer Sisters. Paula Abdul, and 
Eazy-E have dropped in in the past. 

Beyond an opportunity to press the 
flesh with the stars, Black Music Day 
serves as a significant chahtable event. 
For the last three years, the day has 
been used to collect funds for the 
United Negro College Scholarship 
Fund; $40,000 has been raised since 
the fund was established three years 
ago. 

This year's scholarship is in the 
name of the late Hank Wylie, the Uni 
executive who passed away last year. 
{Ginsburg gave Wylie his first job in 
the music business.) 



"It's a thrill to be able to collect 
money and send some kids to school," 
says Ginsburg. "I like giving back to 
the community." 

Worthy cause. Good man. If you're 
in the LA area on June 5, stop by. If 
you want to enlist your stars in the ef- 
fort, call Sam at 213-629-5901. exten- 
sion 106. 

QlIICKIES: Navarre Corp. has bro- 
ken ground for its new corporate head- 
quarters in New Hope, Minn., just out- 
side Minneapolis; the 100,000-square- 

foot building is 

scheduled for 
completion in late 
summer 
Feisty Rykodisc 
in Salem, Mass., 
has signed tal- 
ented U.K. 
ro ck'n* roller 
Lloyd Cole of 
Commotions by Chris 

note; his debut album for the label, 
"Bad Vibes." is set for release May 31 
. . . Black Top Records in New Orleans 
is taking its acts on a "Blues Train" 
tour. On June 1 , Earl King, Clarence 
Holliman, Robert Ward, and Carol 
Fran will hop the "City Of New 
Orleans," which will take the entourage 
from the Crescent City to performance 
stops in Jackson, Miss., and Memphis; 
a co-headlining slot at the Chicago 
Blues Festival will climax the trip. 
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FLAG WAVING: It only took Doyle 
Bramhall 13 years to get his first al- 
bum out, but what an album it is. 

The drummer/vocalist's debut for 
Austin, Texas' Antone's Records, "Bird 
Nest On The Ground," features a host 
of Lone Star luminaries, including the 
late Stevie Ray Vaughan (heard on 
"Too Sony," recorded circa 1981) and 
his sibling Jimmie Vaughan, former 
Double Trouble bassist Tommy 
Shannon and drummer Chris Layton, 
as well as fabled Stax luminaries the 
Memphis Horns 
(trumpeter/trom- 
bonist Wayne 
Jackson and sax- 
ophonist Andrew 
Love), ZZ Top's 
longtime pro- 
ducer Terry 
Manning, guitar- 

Morris ist Smokin ' Jo€ 

morris Kubek, and 

(uneredited) Leon Russell. 

And — whoa, dude — fellow Dallas na- 
tive Mike Judge, the creator of "Bea- 
vis & Butt-head," plays bass on two 
tracks. 

"When Mike was creating Beavis & 
Butt-head, we were in a band four 
years ago," Bramhall recalls. "He was 
in my band for two years." 

The big-name cast on "Bird Nest" is 
reflective of the heavy dues paid by 
Bramhall on the Texas roots-rock cir- 
cuit. Since the late '60s, he has played 
with both Vaughan brothers, backed 
Houston's Rocky Hill (brother of ZZ 
Top's Dusty Hill), and supported blu- 
esmen like Otis Rush and Lowell Ful- 
son. 

The music on the album is an espe- 
cially soulful blend of rock, blues, and 
R&B, all of which filled the air when 
Bramhall was a youth. 'There was a 
mix of people in West Dallas," Bramh- 
all says. "There was a lot of music go- 
ing on in the '50s." 

Carrying on the Texas music tradi- 
tion is BramhaH's son Doyle II (who 
plays guitar on the title cut), the phe- 
nom whose spectacular playing 
sparked the Arc Angels, the band in 
which he was paired with another fiery 
Texas axeman, Charlie Sexton. 

"He's one of my favorites," says the 
senior Bramhall with paternal affec- 
tion. "He's all my favorites rolled into 
one." (D.B. the younger now plans to 
return to Austin after a sojourn in 
Northern California.) 



ALLIANCE 

(Continued from page 

50% of the company's prerecorded mu- 
sic sales (from independent distribu- 
tion and one-stops) comes from inde- 
pendently manufactured recordings; 
the remainder represents major-label 
product 

Narang says the net profit would 
have been higher than $1.3 million in 
the quarter if the company had not 
"continued to build up financial re- 
serves." He says these reserves will 
"build a cushion" against any possible 
writedowns if accounts should go out of 
business or fail to pay their bills. 

The company's stock closed at $6 a 
share in New York Stock Exchange 
trading at press time. It went public 
last year at about $5. 



Of "Bird Nest," which comprises 
sessions cut through the '80s and early 
"90s, Bramhall says, "We've had some 
really good response [from radio]. Be- 
sides the blues shows and the triple-A 
stations, we've got 40 AOR stations 
around the country. I feel very fortu- 
nate at this stage of my life to have this 



opportunity." 

Bramhall just completed a Norwe- 
gian tour and a monthlong U.S. swing 
that included stops on the East Coast 
and a show during the Memphis In 
May festival. He anticipates several 
festival dates during the summer, with 
a European tour to follow in October. 
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I IL. DISTRIBUTORS, A/^XX 

6940 S.W. 12 Street 
Miami, Florida 33145 

' Excellent Service • Great Fill • Super Prices 

' Knowledgeable Sales Reps* Huge Inventory 
• Customer Satisfaction • CD • Cassettes* 12" 
' Fully Computerized • Accessories 

Local: 305-262-771 1 , Ask lor Thomas 
or Call Toll Free: 1-800-780-7712 
Fax:305-261-6143 

WE ARE A SERVICE ORIENTED COMPANY 



Thank God you had it 

You used Southwest Wholesale. 

Unsurpassed Service! *jj 
Computerized Catalog 1 , 
Over 1 10,000 Selections 
Great Import Selection 

Weekly Mailer ^^jfiW 
Posters & Promos vm!tt 



He came to your 
store with only 
one thing on his 
mind. He wanted 
a CD. He didn't 
want to hear 
"we're out Of 
it." 

If you were out, 
he could 've done 
something 
drastic... 
He'd probably 
have gone to 
another store. 
Worse, he might 
have never come 
back:. 



800-Z7547& 

ATLANTA 

800-856-387' 



Put Muze in 
and they will come. 



The one essential tool for today's music retailer. 

_MUZE„_ 

Hio i«lilm»to mliMl far m n»lc. 
^ 



(800) 935-4848 
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Valley, Rounder Form Unusual Partnership 

New Team To Compete On National, Regional Levels 



I BY ED CHRISTMAN 



NEW YORK— Valley Record Distribu- 
tors, a leading one-stop, and Rounder 
Records are joining forces to create a 
new independent distribution company 
(Billboard, May 14). But unlike most 
other strategic moves made over the 
last year by indie distributors — mainly 
aimed at enhancing national distribu- 
tion capabilities — the Valley/Rounder 
joint venture also will compete for la- 
bels on a regional basis. 

Principals of Woodland, Calif.-based 
Valley and Cambridge, Mass.-based 
Rounder anticipate sales of $10 million- 
s' million in the new company's first 
year. Duncan Browne, who heads 
Rounder's existing distribution entity. 
Distribution North America, will run 
the new operation. Valley and Rounder 
will share costs equally in building the 
new company. 

Valley's one-stop business and 
Rounder's labels remain independent of 
the joint venture. 

In forming the new company, 
Rounder's DNA unit brings to the table 



the 400 labels it already carries and its 
20-person marketing, promotion, and 
sales staff. Valley brings aboard its ful- 
fillment and system capabilities. Bill 
Nowlin, one of Rounder's principal 
owners, says the operation will aug- 
ment its sales force with new hires. 

Now lin says the new company likely 
will continue to use the Distribution 
North America moniker. 

Valley Records, known for its 
deep catalog business, is one of the lar- 
gest and best one-stops in the country, 
with annual sales of about $100 million. 
For more than a year, Barney Cohen, 
Valley's principal owner, has made 
known his ambitions to become in- 
volved in independent distribution and 
has had discussions with many key in- 
dies about forming a strategic alliance. 

Rounder Records, a leading inde- 
pendent label, has long been involved in 
distribution and has formed several dis- 
tribution companies in recent years. 
More than a year ago, it formed the 
REP Co. in a joint venture with Ryko- 
disc. REP focuses on a select number 
of large independent labels, like 



Rounder and Ryko, on an exclusive na- 
tional basis. More recently, Rounder 
established DNA to handle smaller la- 
bels and imprints that want regional 
distribution. 

Of the new company, Nowlin says, 
"We have the national distribution ca- 
pability, and there already are quite a 
few import labels that we handled na- 
tionally, like Bear Family and Arhoolie. 
But we are happy to do regional distri- 
bution. We hope that this [new com- 
pany] proves to be a comfortable home 
for those who want to stay regional." 

Cohen says Rounder's distribution 
arm and Valley's fulfillment capabilities 
are compatible. Valley's systems allow 
it to maximize sales of deep catalog ti- 
tles that mainly are ordered in "onesies 
and twosies"— the kind of business Dis- 
tribution North America handles. 

Nowlin says Rounder has always "re- 
spected the Valley operation. We came 
up with the idea [of partnering], and the 
more we talked about it, the more ex- 
cited we became. This seems to be a sit- 
uation where the whole will be greater 
than the sum of the parts." 



AUDI0B00K CATALOG TITLES GET BOOST FROM BUDGET PRICING 

(Continued from page 45) 



dio VP/publisher Seth Gershel cringes 
at the word. "Don't compare it to pa- 
perbacks," he says, feeling that paper - 
back lines devalue the product. *Tou 
don't want to have to face the question, 
'If you can price it at this low price, 
why have that higher price?' " 

Simon & Schuster does have a pro- 
gram called "Sound Values," with au- 
dio. s selling at $9.95, but unlike the 
other programs, Sound Values offers 
only a few titles for a limited time only. 
This summer, for example, the com- 
pany is promoting "Summer Siz- 
zler" — a group of six or eight titles in 
a prepack assortment for retailers to 
display. After that initial order, those 
titles will no longer be available at the 
low price. In the fall, a different hand- 
ful of titles will be offered. 



"We consider it more a promotional 
thing than anything else," Gershel 
says. "The idea is that if you're buying 
a front-end item, you may add on one 
of these also, to get a sense of the vari- 
ety of what's available. We also hope 
that someone who hasn't tried audio- 
books yet may be willing to try one at 
a lower price. But we're careful to 
choose titles that, although they're 
older, are still good quality. We don't 
want a new customer to get, as their 
first taste of audio, something that's 
not the best it can be." 

The low price also gives Simon & 
Schuster an entry into mass merchants 
and other stores that have "an initial 
fear of sticker shock," Gershel says. 
"They see the Sound Values price and 
say, 'Finally, this is a category I can 



Nat l Record Mart Reports Sales Up 



NEW YORK— National Record 
Mart reports that sales increased 
11% in the past fiscal year to $80.4 
million from $72.5 million the year 
before on the strength of new stores 
and higher comp sales. Meanwhile, 
Trans World Music Corp. signaled 
that it will report a bigger loss than 
expected in the quarter, ended April 
30. 

Carnegie, Pa.-b.ased National Rec- 
ord Mart's same-store sales (for out- 
lets open at least one year) rose 5.3% 
for the 12 months that ended March 
26. 

The company has not disclosed its 
profits for the recently completed fis- 
cal year. It says in a release that 
earnings will be revealed next month 
after an annual audit is completed. 

For the fourth fiscal quarter, NRM 
says sales jumped 14.3% to $19.5 mil- 
lion from $17 million. Comp sales rose 
3.2%. The company says that "severe 



weather conditions" had an impact on 
the fourth-quarter romps. 

At the end of the fiscal year, the 
company operated 118 stores, an in- 
crease of 19 from the year before. 
This year NRM plans to open 25 new- 
stores. 

In the first month of the new fiscal 
year, the retailer reports a 20.5% in- 
crease in sales over last April's fig- 
ure. 

In Albany, Trans World Music re- 
ports that its first fiscal quarter saw 
sales of $109 million, a 6% increase 
over the revenue posted in the same- 
time period last year. But comp sales 
decreased 4%, and the chain acknowl- 
edges that it will post a loss larger 
than current analyst estimates, which 
range from a loss of 8 to 10 cents per 
share. The company will report net 
income and other financial results 
later this month. 



take.' Then they find the sell-through 
is so good that they say, 'O.K., now IH 
risk the front-line product,' and they 
find that price is not an issue. 

"But it's not my favorite way to get 
retailers involved, because I'd rather 
they take what's interesting now," Ger- 
shel says. "It's like video: You don't 
want a video store to take just old mov- 
ies. We kill ourselves to be timely, to 
have 'Schindler's List' out at the same 
time as the movie. If the store waited 
to get 'Schindler's List' until it was cat- 
alog, then they miss out on all the pro- 
motion and interest by the public." 

EVERYTHING OLD IS NEW AGAIN 

Harper Audio's "Harper Classics" 
line is a genre unto itself. The company 
has licensed product from Caedmon, a 
record label that put out spoken word 
product on vinyl albums in the '50s and 
'60s — long before the word "audio- 
book" was ever coined. 

As a result, Harper has, in a way, the 
best of both worlds: The company does 
not have to hire actors or abridgers or 
pay for expensive recording sessions, 
so it can offer its one-hour Harper 
Classics at $5.99 each; however, by li- 
censing from Caedmon, the company 
has unearthed a treasure trove of fa- 
mous performers reading well-known 
titles. Examples of Harper Classics in- 
clude Basil Rathbone reading Sherlock 
Holmes stories, Louis Jourdan reading 
'The Little Prince," Leonard Nimoy 
reading "The War Of The Worlds," and 
Dylan Thomas, Ernest Hemingway, 
and T.S. Eliot reading their own work. 

"All of these titles are chosen be- 
cause they're titles you would recog- 
nize immediately without description: 
'Frankenstein,' Tom Sawyer,' 'Curious 
George,' " says Harper marketing 
manager Carolyn Willis. "As an im- 
pulse purchase, it's only $5.99, so some- 
one might say, 'Oh, I've heard this is 
good, I know this story, let's see how 
they do it' It's a way to introduce peo- 
ple to audio." 
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WKS. ON 
CHAR 1 
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* * * NO. 1 

PINK FLOYD A l? 

CAPIFCL ,16001' 19.9815 981 


* * * 

DARK SIDE OF THE MOON 

7 wecR *l No. 1 


157 


2 


3 


THE EAGLES A ' 


GREATEST HITS 1971-1975 


IV 


3 


1 


NIRVANA 

SUB POP 34' 18 9&'ia 98! 


BLEACH 


5 


4 


4 


PINK FLOYD A ' 

COLUMBIA 36183' 15.98 £0.31 981 


THE WAU 


157 


S 


5 


BOB MARLEY AND THE WAILERS A • 

- n r.\- s,L,-;:~,-ri ; 'ih '.-: 


LEGEND 


146 


1 


6 


JIMMY BUFFETT A ' 

• ■ a . ■ ■ -- ; : '.in 


SONGS YOU KNOW BY HEART 


154 


; 


9 


ENYA A 

RfPRlSf 76774'WAP.NER FiRl > 1 10 9805 961 


WATERMARK 


134 


i 


7 


THE EAGLES* 


GREATEST HITS VOL. 2 


155 


I 


8 


MEAT LOAF A ' 

CLEVELAND INTL 3A974',EPlC C:0 98 EH. 5 98) 


BAT OUT OF HELL 


157 


10 


10 


JOURNEY A ' 

COLUMBIA 44493 ;<, 98 ' . ' -' L 


JOURNEY'S GREATEST HITS 


157 


u 


11 


ERIC CLAPTON A ' TIME PIECES 

POL' DOR B2L.382' <7 98 EQ1 1 9Sl 


- THE BEST OF ERIC CLAPTON 


157 


12 


14 


JAMES TAYLOR A' 

WARNER BROS 31 13' ' : I 9F 


GREATEST HITS 


157 


13 


23 


YANNIA 

PRIVATE MUSIC 206? ' 98".'. "H 


REFLECTIONS OF PASSION 


13 


14 


12 


STEVE MILLER BAND A - 

CAPnOL 46101 (7 98. 11 98: 


GREATEST HITS 


155 


15 


37 


ORIGINAL LONDON CAST A > 

'"'JL'-LUR 3 31 ' ".'j'. '.98 Ea'33 98 


PHANTOM OF THE OPERA 


34 


IS 


13 


JANIS JOPLIN A 

COLUMBIA 32168 15 98 FLt*3 98) 


GREATEST HITS 


111 


17 


17 


BONNIE RAITTA'- 

iCi . 1 .:.' 98 ;■ 93 


LUCK OF THE DRAW 


12 


IS 


15 


ELTON JOHN A " 

ROLVDOR 3 13532' P. 3 7 3411 98! 


GREATEST HITS 


147 


19 


20 


BILLY JOEL A < 

COLUMBIA 40121 1 1 '8 Fli78 98 


GREATEST HITS VOL. 1 4 II 


157 


20 


18 


THE EAGLES A • 

t.LK-RA |C i •' 98 L : 98 


HOTEL CALIFORNIA 




21 


16 


METALLICA A 3 

t . : . " "A -,33.3 -.?:'. .'R 


...AND JUSTICE FOR ALL 


149 


22 


21 


BEASTIE BOYS A' 

DEF JAM 40238/COLUMBIA - 98 Fa n 981 


LICENSED TO ILL 


89 


23 


22 


CREEOENCE CLEARWATER REVIVAL A ' CHRONICLES VOL. 1 

FANTASY 2* 1 3 98 .7 95 


66 


24 


19 


PINK FLOYD A- 

:':::, .IMP. A ; 9 9R it. ; 9R 


WISH YOU WERE HERE 


8 


25 


30 


PATSYCLINEA 4 

MCA 12' i7 98,13 98 


GREATEST HITS 


152 


26 


41 


YANNI • 

l-RiVA-f MUM U0M llC9FL'l'j.98J 


DARE TO DREAM 


7 


27 


28 


AEROSMITH A' 

C3.UMB:A 36B65I7 9S EQ'ii.9B: 


GREATEST HITS 


154 


28 


26 


THE DOORS A' 

ELEATRA 60345 1 : 98. 19 '.h 


BEST OF THE DOORS 


143 


29 


29 


CRASH TEST DUMMIES 


GHOSTS THAT HAUNT ME 




30 


25 


METALLICA A 

VEGAHjHCE 63398 F.F*'RA :9 98'!.! 96: 


RIDE THE LIGHTNING 


140 


31 


33 


NINE INCH NAILS • 

TVT 2610" 19 9LV15 981 


PRETTY HATE MACHINE 


35 


32 


24 


PINK FLOYD A « A MOMENTARY LAPSE OF REASON 

COLUMBIA 40599* flO. 9B715.9S1 


7 


33 


— 


REBA MCENTIREA 

MCA 5979' i! 9812 981 


GREATEST HITS 


13 


34 


31 


FLEETWOOD MAC A ' 

WARNER BROS 25801(9 98/15 981 


GREATEST HITS 


130 


35 


36 


METALLICA A ? 


MASTER OF PUPPETS 


139 


36 


34 


GRATEFUL DEAD A THE BEST OF SKELETONS FROM THE CLOSET 

WAANCRBROS 2764 17 9811 981 


65 


37 


27 


SMASHING PUMPKINS • 

CAROLINE 1705' 9 93 98: ■ 


GiSH 


16 


38 


35 


LYNYRD SKYNYRD A 


BEST - SKYNYRD'S INNYRDS 


44 


39 


14 


AEROSMITH A 3 

Lii-'t'. .',::3!3 1 ■ :-R : t 33 


PERMANENT VACATION 


11 


40 


38 


ALICE IN CHAINS A 

COLUMBIA 46075 9 98 Fa35 98i 


FACELIFT 


36 


41 


■;. 


U2A> 

ISLAND 842298'TPLG 110 96' 16.98) 


THE JOSHUA TREE 


121 


42 


32 


DANZIG • 

AMLRICAN . :.'i.lhV.'AR'.t:. :■:■.::. 9 98, 598 


DANZIG 


1! 


43 


39 


ELTON JOHN A 

t.'LA ! 1.1693 : ' 98 ! 1 96: 


GREATEST HITS 1976-1986 


49 


44 


49 


BONNIE RAITTA 3 

CAPITOL 9126819 9815.961 


NICK OF TIME 


7 


45 


40 


THE BEATLES A ■ SGT. PEPPER'S LONELY HEARTS CLUB BAND 

-■ , :- " . 95 . 5 98 


» 


48 


50 


CHICAGO A 

REPRISE 2608aVA.Ri.ER BROS. 19 963 6 98! 


GREATEST HITS 1982-1989 


143 


47 




CAROLE KING A 

CCiUMBtA 34946 i7 98 ECl'l! 98i 


TAPESTRY 


20 


48 


13 


THE BEATLES A 5 

CAPITOL 97039 1 4 9&'3 1 98 < 


1967-1970 


31 


49 




MICHAEL BOLTON A > 

COLUMBIA 45612' ' -8 ! '3 :- 93 


SOUL PROVIDER 


13 


50 




ENYA A 

ATLANTIC 81642 AC 19 98 15 98! 


ENYA 


99 



Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart 
and are registering significant sates. • Recording Industry Assn. Of America (RIAA) certification for sales 
of 500.000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by 
a numeral following the symbol. Most albums available on cassette and CO. 'Asterisk indicates vinyl LP 
is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices 
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. 
B indicates past or present Heatseeker tilte. © 1994, 8illboard/BPI Communications, and SoundScan Inc. 
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Just like Stardust, 
moonlight becomes you. 

"..he sings 'cm like he means 'em: sweetly." 

—BILLBOARD 




AVAfLULE EXCLUSIVELY THROUGH JUSTICE DISTRIBUTION - TO OlDERi J {400JS33-J4JST 



Retail 



Can Retail Make Browsers Into Buyers? 



I BY TERRI HORAK 



NEW YORK — A recent consumer be- 
havior study commissioned by 
NAHM and the KIAA reveals that 
three-quarters of music retail shop- 
pers enter the store looking for some- 
thing in particular, but that fewer 
than half of all shoppers actually 
make a purchase. 

Only lOTr were "influenced" to buy 
something after they entered the 
store, the study shows. 

According to the study, 18'£ of non- 
buyers said they "could not find" 
what they were looking for. Another 
15*£ said they didn't make a purchase 
because the store "didn't have" the 
desired item. 

Forty percent of the shoppers said 
that radio airplay was a factor in their 
decision to purchase. 

The goal of the study, which was 
conducted by New York-based Envir- 
osell, was to gather and interpret in- 
formation about the habits of music 
store shoppers and the variables that 
affect purchase, such as merchandis- 
ing and packaging. 

The three stores used as test sites 
were a Hastings in a Russellville, 
Ark., strip mall, a freestanding Tower 
Records in Boston, Mass., and a Sam 
Goody in a Beverly Hills, Calif., shop- 
ping mall. 

The data was collected on a Friday 
from 1 p.m. -9 p.m. and a Saturday 
from 1 1 a.m.-7 p.m. 

The behavioral portion of the study 



consisted of surreptitious observation 
and analysis of 324 shoppers via time- 
lapse and live-action video cameras 
and "in-store mapping programs." 
On-site observers' analysis also was 
used. Additionally, a questionnaire 
was used to study consumer atti- 
tudes. It yielded 12.5 responses for 
tabulation and analysis. 

Sixty percent of the shoppers in the 
group observed were men and 70*# of 
the shoppers were between 19 yean 
old and 40 years old. 

Of those interviewed, 59% were 
male, and the average age was 25. 
Caucasians made up 81^ of those in- 
terviewed. The rest of the group of in- 
terviewees comprised 9*& African- 
Americans, ffk Asian -Americans, 3^ 
Hispanics, and 1% "other." 

The median income of those inter- 
viewed was $40,600. 

The largest shopping "group" com- 
prised solo shoppers, constituting 
55% of shoppers overall. 

The pop/rock category was most of- 
ten the first section shopped, and it 
also spawned more than half of the 
purchases. 

On average, shoppers examined 
(i.e., at least touched) nine items be- 
fore making a purchase. However, 
shoppers spent, on average, less than 
60 seconds with each item, according 
to the study, which also said that 
shoppers spent an average of only 8V: 
minutes shopping. According to the 
study, the larger the store, the longer 
people shopped. Those shopping in 



the classical or jazz sections tended to 
shop the longest 

The report from Envirosell also ex- 
plores merchandising and packaging 
issues from the consumer's perspec- 
tive. 

For example, top 10 lists and local 
information get a lot of attention. 
Also, retailer endcaps drew more at- 
tention than label endcaps because of 
the variety of product on display. 

According to questionnaire results, 
50% of shoppers were able to recall 
store merchandising — 6W6 of that 
was label merchandising, and the rest 
was retail merchandising. Retail mer- 
chandising recall, however, was 94% 
accurate, compared to 82% accuracy 
with label merchandising. Posters 
were the item remembered most of- 
ten, followed by endcaps, sale signs, 
and stand-ups. Shoppers gathered in- 
formation from in-store merchandis- 
ing on new releases and best sellers. 

Bin cards and end caps were rated 
most "informative/helpful" by shop- 
pers and stand-ups and counter dis- 
plays the least. Mobiles scored the 
lowest in shopper recall. 

According to the Envirosell report, 
shoppers gave the jewel box a score 
of 4.07, on average, out of a possible 
5 for preferred package. The older 
the shopper, the more difficulty he or 
she had opening shrink wrap and dog 
bones and reading liner notes. 

Obscured song titles or other re- 
cording information was a frequent 
shopper complaint. 



SAM GOODY'S EVENT' STORE OPENS ON L.A.'S CITYWALK 



(Continued fmw page ^.3) 

marketing, estimates that roughly 
two-thirds of sales are music, with 
the remaining sales consisting of 
video titles, video and computer 
games, T-shirts, and other miscella- 
neous items. 

Eugster and Appel refused to 
name an expected annual sales fig- 
ure, but it's clear that Musicland ex- 
ecutives are hoping the store can 
reach, or even top, the sales volume 
generated by Media Play, the 
chain's superstore concept that gar- 
ners $8 million-SlO million a year. 

Five TelScan media search ki- 
osks are located throughout the 
store. The user-friendly system 
provides access to approximately 
95,000 popular music titles, 38.000 
classical titles, and 60,000 video ti- 



tles. After selecting a title, the con- 
sumer can request more detailed 
information, including reviews and 
complete song listings. 

Eighty listening stations are in- 
terspersed throughout both levels, 
with audio selections rotated 
weekly. Also, a live DJ is on staff 
eight hours a day to play popular 
music, video clips, and music videos. 

The game area has hands-on dis- 
play units for the Panasonic REAL 
3DO, Nintendo Game Boy, Super 
Nintendo, Sega Genesis, Sega 
Game Gear, and Philips CD-I. 

The cafe features an espresso 
bar and lounge, equipped with 
headphones and listening posts at 
each of 15 tables. A performance 
stage is centered for upcoming art- 





The Sam Goody in CityWaik is the most expensive store that Musicland has ever 
built. Pictured above is a view of the store from its second level. 



A 37-foot gorilla (it's only a sign) herds 
customers into the Suncoast entrance 
at Musicland's CityWaik store. 



ist appearances. 

CityWaik is a S100 million. 
200,000-square-foot complex with 
36 shops and restaurants. MCA, 
which owns CityWaik, estimates 
that 9 million people visit the com- 
plex per year. Neighboring tenants 
include the 18-screen Cineplex 
Odeon Cinemas, the 16,000-seat 
Universal Amphitheatre, and the 
Steven Spielberg-designed Pana- 
sonic Pavilion. 

Construction on the store began 
last September. Musicland teamed 
with CityWaik designers the Jerde 
Partnership Inc. for the project. 

Eugster refused to provide spe- 
cifics on the cost of construction for 
the store, but says, "It's the most 
complete, most expensive store 
we've ever built." Press reports 
place the store's buildout at $2 mil- 
Iion-$3 million. 
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ISTr. 

full ume distributor of 
CAssems • vinyl • video • magazines 



Quick and Easy "Start-Up" 
Low Minimum Orders 
Restocking Programs 
Weekly Sales Fakes 
Freight Incentives 
Same Day Shipping 



Flexible Return Poucf 
Discount Programs 
Posters and Stickers 
POP Display Materials 
CD's tor In-store Play 
Co-op Advertising 



jX CtUSIVE DISTRIBUTOR 0 gj> 

ANTLER SUBWAY . ASTRALWERKS . ATAVISTIC . BIG . BIG MAI . BIO LIFE 

BLACKOUT . BLACK RECORDS . BLUE PLATE . CAROLINE . CLEOPATRA 
COLLECTOR'S PIPELINE . DETROIT MUNICIPAL RECORDINGS . EARTHLIM 
EDITIONS EC . ELM . EN0INE . FRONTLINE . GYROSCOPE . HARBMSS . HEYDAY 
HERALD . HUT . Ill . MAJOR Bill . MARCH . MISSION . NO. 4 . OFFBEAT 
PIAN 9 . HAY IT AOAIN SAM . PIPELINE . PRIM0 SCREE . PROPULSION 
RAILROAD . REAL WORID . RIB0EM0NT . SAFETY NET . SCAT . SILENT 
SPINART . SUBNARMONIC . TAANCI . THRILL JOCKEY . VENTURE . VERDUC0 
VERNON YARB . VOLUME . WAGON WHEEL . WASTELAND 

Pll» O VER »00 OTHER INOEPENBENT LABELS, INCIUBINC : 

ALIAS . AMPHETAMINE REPTILE . ALTERNATIVE TENTACLES . AJU BLACK NARK 
BOMP . BONER . CARGO . C0N-F0UR . (ISCH0RS . IRAt CITY . EMPTY . EPITAPI 
HIPSIPI SET NIP . HEADNONTER . INVIIIPU . NATAPOft . M0RPAM . HEW REP ARCHIVES 
LOOKOUT REC0NSTRICTI0N . REVELATION . REVOLVER USA . R0IR . SIMPLE MACHINES 
SOLEILMOON . SUBTERRANEAN . SUHDUEP . SPIRIT . TEENBEAT T.E.C. TONES 

TEIAS HOTEL . TOUCH AND CO . TUPELO . 1/4 STICK 
CAROLINE WELCOMES INSTINCT TO OUR FAMILY OF DISTRIBUTED LABELS. 



CALL FOR NEW ACCOUNT INFO. 



HEW YORK : 
114 B). KIN STREET 
NEW YORK. NY 10001 
HI.989.1V1V PHONE 

111.9I9.97V1 FAX 

OFFICES ALSO IN SAI 



IQt AN6ELE S 
VU4 CLEH0AKS 8 LVD 
SUN VALIEV. CA 9US1 

SII.S04.096S PHONE 
818. S04. 1745 FAX 

FRANCISCO AND SEATTLE. 
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Album Reviews 



EDITED BV PAUL VERNA. MARILYN A GILLEN, AND PETER CRONIN 



► GEGGYTAH 
Grand Opening 

PRODUCERS: Sus*n Rogers & Geggy lah 
Lujka BofkWjmef Broi. 45254 

«0 Featured in Music To Mil Eon, 
April 9. 

► PRETENDERS 
Last Of The Independents 

PRODUCER lanSiantey 
WWarner Bros. 45572 

Chrissie Hynde reminds us what her 
Pretenders can do when they are in peak 
form, as on this latest album (which ends a 
four-year absence). A rock vocalist without 
peer — her dusky voice, shaded with irony, 
can pummel and beseech with cool 
abandon — Hynde pairs that voice here with 
a sturdy collection of hook-heavy songs that 
lean contemplative ("All My Dreams," Bob 
Dylan's "Forever Young") but slip in the 
odd kick-ass number (sole sour note "Rebel 
Rock Me"). Lead single "Night In My 
Veins," catchy as glue and as heady, shares 
best-of honors in a tough competition with 
British big-ballad single "111 Stand By You" 
and breathtaking "977." A feast for modern 
and album rock formats. 

GREAT WHITE 
Sail Away 

PRODUCERS- Man NMen & Michael UrOe 

fc» UNO 

LA. hard rock band that broke through 
with Ian Hunter's "Once Bitten Twice Shy" 
switches labels and reinvents itself as an 
acoustic unit in the "Unplugged" vein. The 
results are mixed. While the stripped-down 
arrangement* are refreshing — especially on 
"Mother's Eyes" and the title track — the 
material on the whole is unexciting. Among 
the cuts that do stand out, however, are 
uptempo rockers "Momma Don't Stop" and 
"Livin' In The U.S.A.," as well as bluesy 
waltz "Gone With The Wind," featuring sax 
by Clarence demons. 

■A - ENUFT ZNUFF 
1985 

PRODUCERS: Cue Z'Nuft & Donne V* 
Ml Deal 9007 

Chicago rockers who've been unjustly 
overlooked by the masses unearth their 
long-lost first album, a genuine rock'n'roll 
marathon. From an electrifying cover of 
Miracles classic "Tears Of A Clown" to the 
Lennon-esque ballad "Day By Day" to the 
exquisitely catchy "Hollywood Squares" and 
"111 B The 1 2 Lot U." the record 
foreshadows the impeccable writing and 
hot-blooded delivery that would 
characterize later work. Longtime fan 
Howard Stern offers commendatory liner 
notes. Distributed by Caroline. 

★ ADRIAN BELEW 
Here 

PRODUCER Adrian Bckw 
Caroline 1748 

Acclaimed guitarist/vocalist goes the indie 
route on latest release, an alternative pop 
tour-de-force in league with his recent solo 
works. Catchy, uptempo selections like "I 
See You" and "Never Enough" can 
duplicate modern rock and college radio 
success of his 1989 hit "Oh Daddy" (with 
album alternative as another viable venue). 
Album's centerpiece, though, is a dohro- 
accompanied vignette called "Fly," which 
stands out as one of Belew's finest moments, 
either on his own or with such illustrious 
collaborators as King Crimson, the Bears, 
Talking Heads, or Frank Zappa. 

if BLUERUNNERS 
The Chateau Chuck 

PRODUCER: Gene HoUer 
Monkey Hfll 6118 

Latest from this rowdy, Cajun-influenced 
rock'n'roll quintet offers a sharp showcase 
for its distinctive sound. Highlights of a 
hard-hitting set include the relentless 
riffery of "Turn It Oft" the tough hooks of 
"Invitation," the bright beat of "Solid 



SPOTLIGHT 



•r i 



SOLA 

Blues In The East 



Exiled Chinese singer/author Liu Sola 
debuts on Laswell's supremely eclectic 
label with an album that lives up to its 
title by merging African, Western, and 
Chinese influences. Sola goes even 
further, incorporating elements of funk. 
R&B, techno, and Japanese Nun 
theater. Nowhere Ls this marriage of 
styles more poignant than in the "duets" 
between the singer and rap pioneer 
Cmar Bin Hassan, or in Sola's 
collaborations with Amina Claudine 
Myers, whose vocals are as soulful as 
her organ playing. Other featured 
players include Fernando Saunders 
(bass), Wu Man (pipa), -James Blood 
t.Tmer (guitar), and Henry Threadgill 
(sax). It's a potent genre brew sure to 
excite listeners whose ears know no 
iHJundaries. 



Ground." the poignant power waltz of Time 
Being." and "Burn Up The Night," whose 
roc kin" accordion embellishments are hotter 
than Tabasco. 

FRANCIS DUNNERY 
Feadess 

PRODUCER: Kevin Nium 
Atlanta 82582 

Gifted guitarist who scored U.K. hit with It 
Bites and toured with Robert Plant hasn't 
made a guitar record at all. Instead, his U.S. 
solo debut puts the accent on his voice — a 
charmingly mottled soul tone — and on a 
mature, almost Fagenesque vibe. Knockout 
first single "American Life In The 
Summertime" is an off-center rock/hip-hop 
groove boasting dark overtones and 
lightning-fast lyrics. Other high points of an 
eclectic set, in which lush strings jostle 
elbows with jagged bhjes riffs, are 
"Homegrown" and "Feel Like Kissing You 
Again." 

NANCY MARANO & EDDIE MONTE IRO 
Double Standards 

PRODUCER. Bob Golden 
Denen 78901 

Giving spring a lift is not an easy task, but 
jazz vocalists Marano and singer- 
accordionist Monteiro also did as much with 
their 1991 release, "A Perfect Match." 
Perhaps the new release should have been 
titled "A Perfect Match 2." for it is such: 
ever-inventive, breezy, and hopeful. Again, 
a nice mix of familiar oldies (eg., "All Or 
Nothing At All") and warm jazz tunes 
(Clifford Brown's "Joy Spring" and Johnny 
Mandei and Dave Frishberg's "You Are 
There"). 

ALJOLSON 

Jotie's Finest Columbia Recordings 

PRODUCER: DnJier C Deutscn 
Columbu LcgAcy 53419 

EDO IE CANTOR 

The Columbia Yeats: 1922 1940 

PRODUCER: Bnan ton 
ColumbiaAtiacy 57148 

The label's Art Deco Series continues on its 
nostalgic road with releases featuring two 




SONIC YOUTH 

Experimental Jet Set. Trash And No Star 

PRODUCER: Butch Vig 
DGC 24632 

The seemingly conflieung worlds of 
melody and noise cohabitate 
exceedingly well on Sonic Youth albums, 
this one being no exception. Scorching 
tunes like "Bull In The Heather," 
"Androgynous Mind." and "Waist" offer 
a fair supply of both extremes, ensuring 
that the album will appeal to the angst- 
ridden cult while pushing the limits of 
modem rock radio. Not a crossover 
record, but one that will hit longtime 
fans where they live and maybe invite 
new ones to the club. 



SPOTLIGHT 



giants of vaudeville, radio, film, and — in the 
case of Cantor — television. Both stars 
knew what show business charisma was all 
about, although it must be said that Jolson 
by and large had better writers at his 
service than did Cantor. The Cantor album 
is a two-disc affair featuring his complete 
recordings for Columbia and its 
predecessor labels, thanks to the work of 
Cantor grandson Gari, who keeps alive the 
flame of the artist's great career. Both sets 
benefit from terrific transfers, including 
manv from the acoustic era. 



DAM ION "CRAZY LEGS" HALL 
Straight To The Point 

PRODUCERS Vanous 
Srta 10996 

Surprise! This ain't no throwaway set 
designed to get you to artist's concert, 
where he can show off his forte, which is 
his. well . . . crazy legs. Instead, album 
presents a well-studied series of tracks 
worthy of consideration. Included is 
"Satisfy You," a soft, engaging duet with 
label mate Chante Moore, and "A Song For 
You," a spirit-enriching duet, this time with 
brother Aaron. Encompassing production 
and artist's vocal sincerity make this album 
more than passable, especially if new jack 




TRAVIS TRITT 

Ten Feet Tall And Bulletproof 

PRODUCER: Gregg B>own 
W«met Bro*. 45603 

Tritt has evoked the spirit of Southern 
rock at every turn in his career, but 
here, on his fourth album, he brings 
things all the way back to country. As 
usual, he sounds equally at home with 
rowdy and relaxed material, and 
Brown's dry-as-a-bone production 
continues to separate Tritt sonically 
from the Nashville pack. The biggest 
change here is his growth as a 
songwriter (he wrote or co-wrote six 
tracks). From the barroom bravado of 
the title cut to the lyric-enhancing key- 
changes of "Tell Me I Was Dreaming," 
he displays some inventive touches. 
Vocally, Tritt has never been stronger. 
He even takes a shot at Keith Whitley's 
"Between An Old Memory And Me," 
and rises to the challenge. 



crooning is your thing. 



► ANOTHA LEVEL 

PRODUCERS: Laylaw & D Maq 
Prtonty 53867 

Album is further proof that West Coast rap 
is about more than just gangs terology. It's 
from the Freestyle FellowshiiVPharcyde 
school of rap and includes frothy, nod-your- 
head pimp grooves that get attached to 
swift raps that move smoothly among 
moods, from the dancefloor to the bedroom. 

MAD FLAVA 

From Tha Ground Unda 

PRODUCERS: Variou* 
Pnonty 517199 

In hip-hop parlance, flava refers to having 
coolness or most-down style. Mad means 
many. Group's name applies, since its 
party-time, ego-boosting musings swim in 
multi-layered jazz, funk, and swamp- 
soaked soul. These hardcore sensibilities 
could very well achieve pop success. 



VITAL REISSUES. 



HANK CRAWFORD 

Heart And Soul— The Frank Crawford Anthology 

COMPILATION PRODUCER Joel Dom 
Rriina Atlantic Jan Gallery 71673 

A melodist whose sound is routed in 
bop, blues, and It&B, Crawford started 
out with Ray Charles before venturing 
on a career that has endeared him to 
hardened boppers and modern jazz 
fans alike. This retrospective begins 
with the alto (and baritone) sax man's 
Atlantic sessions with Xesuhi Ertegun, 
Jerry Wexler, and Arif Mardin — 
including dates with Charles and David 
"Fathead" Newman, another R.C. 
protege — and continues through his 
solo work for Atlantic, CTI. and 
Milestone. Two-disc set also covers 
Crawford appearances on recent sides 
by Jimmy McGriff, B.B. King, and Etta 
James. 



VARIOUS ARTISTS 

Cajun Dance Party: Fais Oo-Oo 

SERIES PRODUCER Lawrence Cortrt 
Legacy/Columbia 46784 

Sunk deep in the warm, wheezing 
sounds of this Roots N' Blues series 
collection are the roots of a rich 
tradition. Included arc some of the 
earliest prewar Cajun dance recordings 
ever made, among them the first 
waxing of the "Cajun national anthem" 
("Ma Blonde Est Partie," by Amedee 
Breaux). and a blues-hewing harbinger, 
"Rosalia," recorded by Dewey Segura 
in 1!*29. Though "Cajun" would come 
to include a wide mix of instruments 
and stylistic variations, accordion 
and fiddle reign here, and in their 
skillful interplay one can hear the 
Acadian heartbeat that still resounds 
today. 



► BOBBY WATSON 
Midwest Shuffle 

PRODUCER T«n Patterson 
Cotumlxa 57697 

Top-flight altoist Watson leads intrepid 
quintet Horizon on this live recording of 
(almost) all-new material, interspersed 
with some onstage banter. Watson's 
astute, often frenetic saxophone stylings 
mark this set consisting primarily of 
Watson originals, including the 
compelling, propulsive "Blues Of Hope," 
the soulful, smart "Mirrors (We All 
Need)," the relentless, uptempo "Mabel 
Is Able," and the jagged, percussive title 
track. 

if MULGREW MILLER 
With Our Own Eyes 

PRODUCERS: Mulgrew Miller & Tim Patterson 
Novus 63171 

One of the unsung heroes of jazz piano. 
Miller is once again tasteful, poignant, 
and on-target with a trio that features 
bassist Richie Goods and drummer Tony 
Reedus. Miller-composed standouts in a 
sharp, solid set include the tough, 
Tyneresque modalities of "Somewhere 
Else," the puckish theme of "Small 
Portion." and the driving, dramatic 
changes of "Words." Includes a lush, 
rhapsodic "Body & Soul." as well as 
material by Michel Legrand and James 
Williams. 



LATIN 



► LALO Y LOS DESCALZOS 
No Tengo Duda 

PRODUCER. EOuardo Enrique/ 
WEA Latma 95546 

Six man pop/ballad grupo from 
California, which has been quietly 
building a firm fan base in Mexican- 
American locales, returns with another 
fan-pleasing crop of mostly sugar-glazed, 
romantic numbers. The album's two 
leadoff singles, peppy banda number "El 
Hijo Del Amor" and the titular pop love 
song, should blanket Latino radio, along 
with follow-up prospects "Y Dale AJegrfa 
A Mi Corazon" and "Amala TO." 

FRANCISCO ZUMAQUE t SUPER MACUMBIA 
Voces Caribes 



Label's first foray into Latino arena 
spotlights dexterous Colombian 
composer/arranger's smorgasbord of 
Afro-Caribbean and Colombian rhythms, 
ranging from choppy bereju cadences to 
leisurely paced boleros. Zumaque's 
stylized arrangements and several 
politically charged tracks will prevent 
acceptance at most Latin radio outlets, 
but world music-leaning NAC stations 
may find "La Danza" and "New 
Morning" attractive adds. 



COUNTRY 



► RODNEY CROWELL 
Let The Picture Paint Itself 

PRODUCERS Tony Brown & Rodney Crowe" 
MCA 11042 

Reunited with producer Brown, Crowell 
returns with his most country record 
since 1988's "Diamonds And Dirt." He 
sounds relaxed and refreshed, with his 
writer's eye as sharp as ever. From the 
stripped-down, workaday wisdom of 
"Stuff That Works" and the title song to 
the introspective balladry of "That 01' 
Door" and "Loving You Makes Me 
Strong," Crowell shoots down the middle 
without losing his edge. And when 
signature Texas shuffles like "Give My 
Heart A Rest" and "The Rose Of 
Memphis'* hit the airwaves, they're sure 
to give a shot of substance to the country 
mainstream. 



SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis ot musical ment and Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections 
of works by one or more artist. PICKS ((►) i New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES (*) i New releases, regardless of chart potential, highly recommended because of their musical merit. 
MUSIC TO MY EARS CJD ) i New releases deemed Picks which were featured in the "Musk: To My Ears" column as being among the most significant records of the year. All albums commercially available in the US are eligible. Send review copies to 
Paul Verna. Billboard, 1515 Broadway. New York, N.Y. 10036, and Marilyn A. Gillen, Billboard, 1515 Broadway, New York. N Y. 10036. Send country albums to Peter Cronin. Billboard. 49 Music Square W., Nashville, Tenn. 37203. 
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Single Reviews 




► JANET JACKSON Any Time, Any Place [4 36) 

PRODUCERS Jimmy Jam, Te»ry Lewis. Janel Jachscm 
WRITERS: J Jackson, J Harm III, T lew* 
PUBLISHERS Black Ice, BMI, Fi/Ie Tyme Tunes, ASCAP 
REMIXERS R Kelly. Darryl James, David Anitrorry 
Virfin 14151 (c/o uMMj 'cassette single) 

Latest offering from La J*s durable 
"janet." set is a grinding R&B ballad that 
benefits greatly from the groove 
sensibility of R. Kelly's remix. He prunes 
the seven-plus minute alhum version 
down to an accessible length, shining a 
flattering light on Jackson's writhing 
vocal and the song's oh-so-sexy lyrical 
context- Single will keep top 40 diehards 
more than happy, while adding more 
muscle to the artist's image at R&B 
radio. For added consumer incentive, 
there's David Morales remix of the album 
cut "Throb" on the 12-inch, and the 
previously unreleased "And On And On" 
on the cassette and CD-5 formats, 

► ELTON JOHN Can You Fee) The Low Tonight 

(3:501 

PRODUCER Cw»s Thomas 
WRITERS E Win. T Rice 
PUBLISHER Wall Disney, ASCAP 
Hollywood 10441 [cassette single) 

John's distinctive voice slices through the 
quasi-orchestral tone of this power ballad 
from the soundtrack to "The Lion King." 
He taps into the song's pensive lyric, 
giving it a warm, human dimension that 
would be lost on a lesser performer. To 
that end, this single has the potential to 
reach beyond the built-in dewey-eyed top 
40 listener, and possibly please the more 
discerning longtime EJ fan. 

► SHAI The Place Where You Belong [4.22) 

PRODUCERS Carl "Groove - Martin, Darnell Van 
Rensaher. Marc Gay. Garf.etd Bright 
WRITERS: C, Martin. T Lorenz, D Van Rensal-er. M. Gay. 
G Bfgnt 

PUBLISHER; not listed 

MCA 2949 (Co Urn) (cassette single) 

Track taken from the upcoming "Beverly 
Hills Cop III" soundtrack displays this 
doo-hop clique as a viable source for raw 
funk revelry that is deeper than the 
glossy fare they have previously served. 
Those super-tight harmonies remain a 
wise focal point, but are countered with 
rugged lead vocals and a nasty li'l groove 
suitable for top 40 and R&B radio 
formats. A glimmer of promise for the 
act's next album. 

"A" ETERNAL Just A Step From Heaven 13 201 

PRODUCERS Dennis Claries. Ronnie Wilson 
WRITERS W Cohen, S Solomon 
PUBLI5HER Sony 

EMI/ERG 19839 (co Cema) (cassette smgie) 
It is a downright crime that the previous 
"Stay" did not go the full pop distance. 
Here's hoping EMI can muster the 
muscle to take this second single from the 
U.K.'s answer to SWV and X-Scape all 
the way. A glowing moment from the 
noteworthy "Always & Forever" album, 
this midtempo jam chugs along with rich 
harmonies, a diva-driven lead vocal, and 
an arrangement that pads a hip-hop 
foundation with sweet retro-soul nuances 
and a killer chorus. Juicy. 

TIA CARRERE State Of Grace t3 59) 

PRODUCERS Andres Lewn. Camus Mare CeHi 
WRITERS T. Camjre. A_ Levin, C. Celli, C. Mai 
PUBLISHERS Sony TuneVlwe Gen era! ion/EMI -Virgin 
Songs/Coo) Banana. ASCAP; EMl-Virgin/HulaGirl' 
Boneless, BMI 

REMIXERS: "Utile" Louis Vega, Kenny "Dope" Gonzalez 
Repose 41375 iao Warner Bros ) (CD singlet 

Actress/singer takes another stab at top 
40 approval with a cute pop/dance 
shuffler that is framed by neo- 
psychedelic sitars and acoustic 
strumming. Probably her best release to 
date, single has an anthemic chorus and 
sultry verses that charm after repeated 
spins. Rhythm-rooted radio may want to 
check out the hip- hop- flavored additional 
track, "I Wanna Come Home With You," 
which has a couple of solid remixes by 
club stars Louie Vega and Kenny 
Gonzalez. 



BOOKER T & THE MG'S Cruisin' (2 57) 

PRODUCER: Booker T Jones 
WRITERS B T Jones. S Cropper. D Dunn. A. F< 
PUBLISHERS: House Ot Jones/Suteen Siars/Miomgnt 
Moor/Duck Dunn, BMI; Figment, ASCAP 
Columbia 5026 I c/o Sony] (cassette s:neje) 

Legendary soul/rock outfit puts forth its 
first single in nearly 18 years, sounding 
stronger than ever. Instrumental 
workout cuts a deep and funky groove, 
iced with limber guitar licks and tight 
organ lines. If classics like "Green 
Onions" are your idea of slammin' dance 
music, look no further. Kickin* track will 
add a refreshing breeze to any top 40 or 
alhum rock station it graces. Get ready 
for the upcoming "That's The Way It 
Should Be" album. 

AHMAD Back In The Day [4 L4) 

PRODUCER: Kend* 
WRITERS: A Lewis. 5. Gordy 

PUBLISHERS: imerscope.'Anrnad.'WB.'Wendai, ASCAP 
Giant 16217 (Co Warner Bros ) (cassette singtel 

Remember corduroy? Biker shorts? J.J. 
Fad? Eighteen-year-old Ahmad certainly 
does, and he recaptures life in the mid- to 
late '80s on this laid-back, reminiscent 
rap. The remix edit of the single samples 
Teddy Pendergrass' "Love TKO," while 
the album edit establishes a more chaotic 
pace with a sample from Curtis 
Mayfields' "Let's Do It Again." This is 
instant retro for the steady mobbin' 
masses. 

STAKKAB0 Here We Go : i ■ n 

PRODUCER Jonas Von Der Burg 
WRITERS J Berg, Stakka Bo 
PUBLISHER not listed 
Potydor 1 196 it/o PLGl (CD single} 

High on energy and heavy on the accent, 
this well-crafted British rap attack 
invades the body, mind, and soul. Conga 
drums and fluttering flutes join a strong- 
piped female backing vocal to create this 
eccentric, lively track. With radio finally 
opening its mind to overseas rap, this 
Stereo MC's-like entry should fit right in 
at both top 40 and rhythm crossover. 



R&B 



BLACKGIRL 90 s Girl - . 

PRODUCERS Ciristian. Teddy Riley. Walter "Mucho" 

Scott, Onns Smith 

WRITERS C. Warren. J Russell. A Foote, M McCanrt. G 
Fields. T Riley. M Smith, W. Scott. C. Smith 
PUBLISHERS Lou* St. Louis/Scrao Pyte. BMI; Tfuteann 
Nile Typa'Donr^'Zoinba Enterprises' Mr Peanut Butler/ 
Smokin Sound. ASCAP 

REMIXERS Teddy Ri'ey. Walter "Mucho" Scotl, Chris 
Smith 

K * per RCA 62882 Icro BMG) [cassette s>rtgle> 

Act rising from the latest wave of new- 
jill-swingers asserts itself as a posse of 
renegade women who will not succumb to 
the sexism their moms and sisters did. 
'Nuff respect to 'em for taking a solid 
lyrical stand, and backing up the 
wordage with potent singing and a gritty 
funk/hip-hop groove that will sound quite 
nice on youth -oriented R&B formats. 

NIKKIKIXX What U Do 2 Me (4: 14) 

PRODUCERS Pete Scott. Ai Richardson 
WRITERS N Kim. P Scott. A R%chary>n 
PUBLISHER PLS/AI R>ch. ASCAP 
Street Life 5384 loo Scott. Bros I (cassette singlel 

Proving she's cool and in control, Kixx 
wrangles a soul-filled chorus with her 
seductive, throaty -voiced rap style. 
Keeping the slow-paced groove on steady 
ground is no easy task, but Kixx 
successfully shows that she can be 
vulnerable and demanding at the 
same time. Rhythm crossover radio 
.should giv« this positive street vibe a 
listen. 



COUNTRY 



► LOR Ri E MORGAN If You Came Back From 
Heaven (3:38) 

PRODUCER Richard Landis 
WRITERS L. Morgan. R. Landis 
PUBLISHERS; EnglisntowWCareers BMG. BMI 
BNA 62824 Ic/O BMG I ( 7-<rKh single) 

Morgan goes straight for the tear ducts 



with this mournful tribute to her 
late husband Keith Whitley, who, five 
years after his untimely death, is already 
a legend among the young country 
singers he influenced. While it's a status 
Whitley certainly deserves, it's one 
this trite little song will likely never 
attain. 

► TANYA TUCKER Hanglri' In (3 24) 

PRODUCER: Je«y Crutchfield 
WRITERS: S. Bogard. R. G es 

PUBLISHERS: WB/Rancno Bogardo/Great CumoerlandV 

Diamond Struck, ASCAP/BMI 

Liberty 79033 (c/o Coma) (CD promo) 

Tanya gets walked over once again in this 
musical tale of woman left waiting. Lately 
Tucker's been doing much more than 
hanging in, racking up hit after hit, hut 
this fairly ordinary midtempo number 
finds her on shaky ground. 

► BILL- RAY CYRUS Talk Some [3 261 

PRODUCERS: Joe Scarfe. Jim Cotton 

WRITER: D Von Tress 

PUBLISHER: Milihouse. BMI 

Mercury 1234 tc/o PolyGram) (7-inch angle) 

From the writer of "Achy Breaky Heart" 
comes this song about a woman who just 
won't open her mouth. Since he's 
perfected his blustery new Springstecn- 
ish growl, there are many who wish that 
Cyrus would come down with that same 
affliction. 

CARLENE CARTER Something Already Gone 1 3 U\ 

PRODUCER: James Stroud 

WRITERS: C. Cater, A Anderson 

PUBLISHERS: High Steppa'Hunole Artist, ASCAP, AI 

Ar>0ersongVMi|p:y Nice'Bliiewater, BMI 

Atlantic 5615 (CD promo) 

Production- wise, this cut from the 
"Maverick" soundtrack is a departure for 
Carter, with James Stroud's Nashville 
sheen replacing the distinctive in-your- 
face thump provided by her usual 
producer, Howie Epstein. Still, Carter's 
artfully mischievous voice comes through 
loud and clear, 

DENNIS R0BBINS Travelin' Music (2:58) 

PRODUCERS: James Stroud. Richard Landis, Denn-s 

R ahbjnt 

WRITERS: O Robbins, T Seals. J. P. Pennington 
PUBLISHERS: Corey RockAarge Gtant/WB, ASCAP. 
Irving/Baby Dumplin'/PacHic Island, BMI 
Giant 6844 rc'o Warner Bros.) (CD promo) 

Travis Tritt gets alt the credit for 
marrying the southern rock tradition to 
'90s country, but, with Dixie-fried slide 
guitar and a distinctively south-of-the- 
border songwriting style, Robbins gives 
of Travis a run for his money here. 

BRYAN AUSTIN Radio Active 13:20) 

PRODUCER: Keith Stega i 

WRITERS: 6 Jones, L. Dav.d Lewis. K. Williams 

PUBLISHERS: Sony Tree/Buck note MuvtfSony Cross 

Keys, BMI/ASCAP 

Patriot 79024 iCD arorro) 

This debut for Austin (and for the Patriot 
label) is a fairly unspectacular ditty about 
a girl who can't get enough of the radio. 
Austin will have to come up with 
something more substantial than this to 
prove he's not just another Vince Gill 
wannabe. 



DANCE 



► OPUS 111 When You Made The Mountain 

(5:29) 

PRODUCERS: Opus III 
WRITER not listed 
PUBLISHER: not titled 

REMIXERS. Marc "Mrt" K.nchen, Tony Garcia. Welt Hung 
Parliament. Paul Gotel 

PWL/EastWest 95906 (Co Atlantic) < 12-inch singlel 

Act that scored a while back with "It's A 
Fine Day" returns with a jaunty, 
futuristic anthem that has a more fully 
realized song structure and an assured 
vocal. Naturally, the song has been 
filtered through a number of remixers, 
who tweak and manipulate it to fit a 
variety of club formats, ranging from 
trance to pop/house. It's a tribute to the 
act and its creative efforts that the 
essence of the tune is never totally lost. 
A dancefloor smash that should get close 
listen from radio pundits. 



REVOLTING COCKS Crackin' Up (4 42) 

PROOUCER Revolting Cocks 

WRITERS: Revolting Cocks 

PUBLISHER. SpuTwrnrWamer- Tamerlane. BMI 

Sire/Reprise 413*3 (c/o Warner Bros.) (12-inch singte) 

This nerve-wracking industrial dance 
track will have listeners climbing the 
walls. Distorted vocals mix with 
aggressive synthesized beats and grunge 
guitars to nutty, noisy results. Climb 
inside a padded cell and go, go, go! Then, 
tune in to the Timothy Leary-led flip- 
side, "Gila Copter (Version 2)." 




► BARBRA STREISAND Ordinary Miracles |m 

timing listed) 

PRODUCER: Waiter Afanasiefl 
WRITERS M Hamlisch. A. Bergman. M Bergman 
PUBLISHERS: Threesome/Red Bullet. ASCAP 
Columbia 6120 (Co Sony) 1C0 promo) 

Streisand mania rages on with the onset 
of this delicious ballad, which places that 
wonderous, incomparable voice inside a 
slow-building classic pop environment 
meticulously arranged by producer 
Walter Afanasieff. He takes a tune 
penned by Marvin Hamlisch, Alan 
Bergman, and Marilyn Bergman, and 
gives it a contemporary spin without 
sacrificing its inherent theatrical drama. 
Adult programmers will have a field day 
with this one. 



ROCK TRACKS 



VIOLENT FEMMES Breakn' Up - ■■■■ 

PRODUCERS: Bnan Ruchte, Gordon Gano 
WRITER; G Gano 
PUBLISHER: Gomo Music. ASCAP 
Elektra 892S(CD promo) 

It's a good thing production tricks can't 
hide the neurotic quiver in singer Gordon 
Gano's voice, because studio frippery 
here tends to bury band's (and song's) 
inherent charms. Already showing 
promise on modern rock tracks chart. 

PAUL WELLER Sunflower (4 06) 

PRODUCERS Brendan Lynch, Pa-jl Weller 
WRITER: P Welter 
PUBLISHER. BMI 

Go! Discs/London <cvo PLG) (CD promo) 

Sly beat and cool guitar chords promise 
some intriguing rock explorations. 
However, Weller's assertion that "we 
have no future, we have no past" proves 
only half true — the classic rockisms here 
in vocal and melody show Weller leaning 
heavily on the past. 

VERUCA SALT Secthtr 43-17) 

PRODUCER: BraO Wood 
WRITER: N Gordon 
PUBLISHER not listed 
Mirrty Fresh 06 (seven -men single) 

Don't be fooled by the fuzzy guitars 
here — Chicago band's impressive single 
debut is purely pop. marked by perky 
vocal harmonies and a sharp, sparkling 
hook. While they can. modern rock PDs 
should get in on the ground floor — 
Veruca Salt probably won't be there for 
long. (In fact, pop PDs ought to dust off 
their turntables and have a listen, too.) 
Contact: P.O. Box 577400. Chicago, 111., 
60657. 

THE SUBDUDES Why Can't I Forget About You 

13 48) 

PRODUCER: not listed 

WRITERS: The SuodurJe*, P McLaughlin 

PUBLISHER notii5ted 

High Street 941$ (CD promo) 

Smartly played, with subtlety , song's 
folk-rock sound is complemented by- 
overall slickness, making for an AC 
friendly lover's lament. 

ADAM SAN0LER Buddy(2i2i 

PRODUCER Brooks Arthur 
WRITERS: A Sandler. R Schneider 
PUBLISHER: not listed 
Warner Bros. 6953 (CD promo) 

The "Saturday Night Live" team of 
Sandler and Rob Schneider delivers a 
twisted tale of four really, really stupid 
guys (two Buddys, Homey, and Dude). 



The result is juvenile, brainless, and 
dumb-witted — but also quite funny. 
Along the lines of Beavis And Butt-head, 
this short routine manages to squeeze 48 
references to Buddy (along with 27 to 
Dude and 13 to Homey) in a little more 
than two minutes. 

SMOOTH BAMBOO Mr. Mystified mo timing listed) 

PRODUCERS. Smooth BamBoo, Sean Slade 

WRITER: not listed 

PUBLISHER: not listed 

Smooth Bamboo 001 (7-incJi single) 

Salem, Mass.-based quartet, with its pop- 
minded progressive output, proves that 
all indie rock need not he jaded or anti- 
everything to succeed. This impressive, 
infectious rock track is reminiscent of an 
earlier, rawer I NXS. Gritty guitars grind 
away, while capable vocals capture the 
inherent melodic intricacies of what is 
clearly a great pop song. Contact: 508- 
744-0055. 

STOMPBOX No Woods \2 ib) 

PRODUCER: Evan Seinfeld 

WRITERS C Doherty. C Stephen 

PUBLISHER The Hills Are Alive With The Sound ot Music. 

BMI 

Columbia 5639 (c/o Sony) (7-m:h single) 

Angst-filled and annoying, this bad 
attitude act, produced by Evan Seinfeld 
of Biobazard, fails to break any new 
musical territory. This screechy 
foursome over-compensates for its lack of 
originality with volume, creating a loud, 
disturbed, disposable mess. From the 
appropriately named, forthcoming 
album, "Stress." 

AGNES STONE Find Another Place i4 Q7i 

PRODUCER: AlbhyGaluten 
WRITERS Zoppi, Mencom 

PUBLISHERS lav Songs, ASCAP; Menco Musk: BMI 
Qwest/Reprise 6924 ICD oromo) 

Touches of sitar give a creative edge to a 
song that otherwise lacks distinctive 
characteristics. Vocal is over-emoted and 
lyrics ring hollow. Band settles into a 
comfortable land unfortunately brief) 
groove about two-thirds of the way 
through. 



RAP 



► A TRIBE CALLED QUEST Oh My God (J 291 

PRODUCERS: A Tnbe Called Quest 
WRITERS J Davis. A Munammas. M Taylor 
PUBLISHERS Zomba/Jaz* Merchant. ASCAP 
Jive 422 1 1 (c/o BMG) < 1 2-inch single) 

The masters of the abstract return with 
a slick, stylistic jam. Jazzy horns slide 
against samples from Lee Morgan and 
Kool & the Gang, while a big beat 
combats the organized noise. The frantic 
flipside. "Lyrics To Go," contains spacey 
sounds and samples from Minnie 
Ripporton and the Crusaders. 

3 FEET Musical SisU (4: 12) 

PRODUCERS: 3 Feet 

WRITERS G. Austin. J, Mitcnell, T Mitchell. C Maytield 

PUBLISHER not listed 

London 1 183 (c/o PIG) ICO Single) 

AJrocentric hip-hop trio establishes an 
immediate hook and refuses to let go. A 
looped sample from the Curtis Mayfield 
classic "Right On For The Darkness" 
creates the rhythmic foundation, layered 
with a backbeat and a stoned-out, 
psychedelic vocal chant. If De La Soul is 
dead, then 3 Feet is high and rising in their 
musical absence. 

MILITANT MASSIVE Rjfne:,s ■ 

PRODUCER LyvioG 

WRITERS: O. Roacrttord. S Vantull LyvioG 
PUBLISHERS: Militant Massmetawiess. BMI 
Kick Ass 780 Icatsctte single) 

With a rapid-fire raggamuffin style that is 
as quick as they come, this hard-edged track 
comes correct in its own innocent, in-your- 
face way. Rugged rhythmic postuiing plows 
through a pounding reggae beat, while a 
militant sound-off delivers a relentless, 
rough-minded rap. Radio prograrruners will 
want to seek out a clean edit. For more 
massive attacks, flip over to "Check The 
Rhythm And Vibes." Contact: 212-564-1560. 



PICKS (►> : New releases with the greatest chart potential. CRITICS CHOICE {*) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY Highlights new and 
developing acts worthy of attention. Cassette, vinyl or CO singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send 
copies to Larry Flick, Billboard. 1515 Broadway. New York. N Y. 10036. Country singles should be sent to Billboard, 4g Music Square W., Nashville, Tenn. 37203. 
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The Enter*Active File 



ENTERTAINMENT INDUSTRY NEWS OF INFO SYSTEMS, VIDEO GAMES 



MUSIC STRIKES AN INTERACTIVE CHORD 



RETAIL-TECH 



NARAS-Sponsored Confab 
Plots Multimedia's Future 



■ BY DEBORAH RUSSELL 

LOS ANGELES — The home enter- 
tainment industry is on the brink of a 
revolution called multimedia, but the 
revolution cannot be won until a num- 
ber of technical and creative issues are 
resolved 

That was the conclusion reached by 
a panel of multimedia pioneers who 
converged on San Francisco May 7 for 
"Music & Multimedia *94." 

The first symposium of the planned 
annual event was presented by the San 
Francisco chapter of the National 
Academy of Recording Arts and Sci- 
ences in association with the 37th San 
Francisco International Film Festival. 
Co-sponsors included Mix magazine. 
Multimedia Development Group, and 
Interactive Records. 

"We are experiencing a plateau shift 
in the way humans deal with informa- 
tion," Tay Vaughan, president of Time- 
stream Inc., told the audience during 
the introductory session "Multimedia 
101." 

But multimedia leaders must re- 
member they are in the business of en- 



tertainment, said Alex Melnyk, VP of 
interactive media at MCA Music En- 
tertainment Group. 

"Much of the product I have seen Ls 
weak, boring, and generic," she said, 
speaking on a panel titled "The Record 
Of The Future." Melnyk noted that she 
now Ls working to develop multimedia 
retrospectives showcasing the careers 
of B.B. King, the Who, Meat Loaf, and 
Jimi Hendrix. But she also said she b 
eager to get away from repurposing 
materia], and plans to explore the feasi- 
bility of promoting new artists via the 
"interactive EP." 

The very definition of a "record com- 
pany" could change completely in the 
next five years, said panelist Ralph Si- 
mon, executive VP at Capitol. He is de- 
veloping and expanding the label's Dig- 
ital & Interactive Technologies Group. 

"Well have cross-media companies, 
and instead of saying, 'let's make a rec- 
ord, 1 we'll be saying, 'let's take this 
rainbow of derivative elements to de- 
velop this artist with more flexibility 
than ever before," Simon said. 

Recording artists of the future may 
(Continued on fxige 59) 



Once A Prince, Now King 

Of Rock'N'Roll CD-ROM? 



■ BY MARILYN A. GILLEN 

NEW YORK— The artist formerly 
known as Prince has created some- 
thing that might once have been known 
loosely as an album or, perhaps, a mu- 
sic video. Now he is ID'd by an unpron- 
ounceable symbol, and his creative out- 
let is a hi-tech audio/visual blender 
called a CD-ROM. 

Welcome to tomorrow land; it's an E- 
ticket ride. 

The interactive title from Irvine, Ca- 
lif.-based software publisher Graphix 
Zone (identified by the artist's symbol 
and the word "Interactive," and due 
June 7) joins an expanding list of such 
discs from a high-profile assemblage of 
musicians eager to explore the new me- 
dium's potential. Todd Rundgren, Pe- 
ter Gabriel, David Bowie, and Heart 
head the early-days class, with artists 
as diverse as the Cranberries, Queens- 
ryche, and Green Jelly coming up 
quickly behind them. 

The approach on this disc, though, 
carves out some new ground for the 
budding musical genre and the veteran 
artist alike. 




A scene from the new interactive title 

When the former Prince announced 
his retirement from studio recording in 
May 1993 (Billboard, May 8, 1993), "a 
big part of the reason was to allow him 
the time to get involved in interactive 
projects," says a spokesperson from 
Paisley Park Enterprises, the artist's 
Minneapolis-based production entity. 
"This was his idea from the start, and 
he was wholly involved in the creation." 

That involvement extended to writ- 
ing new music exclusively for the CD- 
ROM, a switch from the "retrospec- 
tive"-type approach taken thus far for 
similar name-act interactive titles. The 
(Continued on page 58) 



Book Club Selects 
Voyager CD-ROM 



I HE VOYAGER CO. gets the nod as 
producer of the first-ever CD-ROM to 
be featured as a selection in the Book 
Of The Month Club, owned by Time 
Warner. "Poetry In Motion," featured 
in the May mailing to club subscribers, 
showcases poets talking about and re- 
citing their works. The New York 
Times Book Review earlier this year 
lent its imprimatur to the multimedia 
format with a review of "Microsoft Art 
Gallery: The Collection Of The Na- 
tional Gallery, London," from Micro- 
soft Home, nestled in among its stand- 
ard, paper-based book coverage. 

The HIGH-PROFILE, proposed 
$400 million-plus merger of software 
publishers Electronic Arts and Bro- 
derbund Software (Billboard, Feb. 26) 
was laid low in the final hours. The 
companies cited an inability to renego- 
tiate the deal after fluctuations in 
stock prices caused the earlier agreed- 
upon pact to collapse. The pact would 
have produced a powerhouse pub- 
lisher, combining Broderbund's 
strength in children's and educational 
titles with EA's marketing and enter- 
tainment-arena muscle. Among Bro- 
derbund's recent additions to its juicy 
catalog: rights to create multimedia ti- 
tles for kids' faves Dr. Seuss and the 
Berenstain Bears. 




THE DAVID BOWIE INTERACTIVE CD-ROM 

Pop Culture Goes Interactive With JUMP The Worlds First Interactive Music Video. 
You Don't Just Play The Latest Music And Video - You Play With It. 



Get Ready To Interact! 





UPC # 7-68964-00012-1 
Suggested Retail Price 

$49.95 



In Stores May 24th 



Distributed In Til. U.S. By 

NAVARRE 

1.800728-4000 
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By Seth Goldstein 



WASH CHOP: Academy Enter- 
tainment is selling Its receivables, 
giving up an estimated 89b-691 »f 
the money owed it in return for in- 
stant cash. Assuming receivables of 
Si million-$5 million on total sales of 
$2li million, the company could be 
paying a fee of anywhere from 
Sl(W.O0O-.$25O.(>00. according to one 
distributor. He adds, "You wouldn't 
think it was the wise thing to do." 

The supplier has been hobbled, 
like most independents, by the 
slack market for B titles as well as 
the fallout from the Artec collapse 
last fall. Both were owned — Acad- 
emy still is — by Marty Gold. 

At the NAVD conference. Acad- 
emy head Trisha Robinson con- 
finned a new financing arrange- 
ment, but "that's all you're going to 
get me to say." 

BRACED FOR IT: Warner Home 
Video— DO comment, per usual— re- 
portedly trots out "Thumbelina" 
■Inly at suggested list. It's 

the next addition to the clamshell- 
packaged Family Entertainment 
line. 

"Thuml>elina I " a March theatri- 
cal release, will come with a brace- 
let. Warner's attempt to repeat its 
"Secret Garden"-and-loeket suc- 
cess. The competition may be 
tougher thus time. Probably a half- 
dozen versions of ■Thumbelina" are 
on the market these days, waiting 
for Werner to provide the coattails. 

WOW )AT TO CHINA: MCA/Uni- 
versal and the Motion Picture Assn. 
of America hope they have 
slammed the export door on the 
Chinese pirates replicating "Juras- 
sic Park" laserdiscs for Pacific Rim 
consumers. MPAA stopped a ship- 
ment, which lacked an import li- 
cense, at the Hong Kong border. 

The bootleg "Juiussic Park" is 
being manufactured at a former 
Dutch Philips plant in China's 
Shenzhen Province, which MPAA s 
Tom Scbell says is a piracy hotbed 
"Everybody in the world knows la- 
ser discs come out of there." 

Opinions very on the quality of 
the pirated "Jurassic Park." One la- 
ser veteran says audio and video 
are surprisingly good, suggesting 
the disc would be an acceptable 
VHS master — an MCA worry. An- 
other studio source claims the op- 
posite; he hadn't seen a copy, but 
(Continued on page 50) 



Improving Bottom Line Key At NAVD 

Flash Distrib. Challenges Membership Rules 



■ BY SETH GOLDSTEIN 

CARLSBAD, Calif.— Once again, it 
was all quiet on the western front for 
the National Assn. of Video Distribu- 
tors, which held its annual trade con- 
ference here April 30- May 4. The is- 
sues were anticipated by NAVD 
veterans well in advance of the meet- 
ing — widening same-day street dates 
to include sell-through titles, stand- 
ardizing co-op, and instituting elec- 
tronic data interchange (EDI) with 
vendors. 

All have a single purpose: improv- 
ing the bottom line for distributors 
who, according to the latest NAVD 
statistics, net an average of a penny 
on each dollar of sales. The associa- 
tion says progress is being made, al- 
beit slowly. Profits actually were up a 
fraction in 1993 on sales of $2.68 bil- 
lion — 18% ahead of 1992, it reported. 

NAVD, however, found itself em- 
broiled in a controversy that clearly 
wasn't on the agenda, but could have 
an impact on who belongs to the or- 
ganization. Aspirant Flash Distribu- 
tors has challenged the key qualifica- 
tion applied to NAVD hopefuls. In the 
process, it will help force NAVD to 
amend its bylaws, quantifying what 
has been a finger-to-the-wind deci- 
sion. 

The association now requires that 
applicants buy direct from the major- 
ity of the biggest suppliers as a quali- 
fication for membership. These days, 
that translates to four of the six stu- 



dio home video arms of Disney, 
Warner, 20th Century Fox, MCA, Co- 
lumbia TriStar, and Paramount. 
Brooklyn, N.Y. -based Flash falls 
short at present, but argues that it 
would pass muster if NAVD included 
MGM/UA, LIVE Home Video, and 
Orion among the majors — as it had a 
couple of years ago. 

NAVD argues that the three were 
dropped when financial problems 
knocked the bottom out of their sales. 
It contends that no one is remotely 
close in size to the Big Six, estimated 
to control about 93^ of wholesale rev- 
enues. Flash president Steve ScavelH 
maintains that he would be admitted 
If MGM/UA, LIVE, or Orion was con- 
sidered a major, but won't comment 
further. Scavelli buys direct from 
each, giving Flash more than enough 
accounts to qualify under the old rule, 
since amended. NAVD, down to 10 
distributors in the U.S. and three in 
Canada, has not fielded a wholesaler 
application in two years, according to 
executive director Mark Engle. It 
hasn't rejected an application for any 
category of membership in the past 
year, he adds. 

With the ousted suppliers now on 
the rebound— MGM/UA has about 20 
features in production, LIVE has 
stepped up acquisitions, and Orion is 
out of Chapter 11 — the association 
soon will have to consider a Big 
Seven, Eight, or Nine. "I think the 
board is going to have to address 
that/' says Engle. "It's not a problem 




Dog-gone Delighted. Hollywood veterans Missy and Beethoven padded onto 
the Universal lot with fellow actors Nicole Thorn and Chris Castile to promote 
MCA/Universal Home Video's Aug. 9 release of "Beethoven's 2nd." Preparing to 
unleash the title, from left, are Doranne Jung, marketing director; Hilary Hoffman, 
rental product manager; Vincent Di Guilio, rental marketing director; Michael 
McLeod, Uni Distribution national sales video senior director; Andrew Kairey, 
marketing and sales senior VP; Craig Reylea, marketing VP; Madeline Di Nonno, 
sell-through marketing director; and Dan Gant. Uni video distribution VP. 



in 1<*94, but by 1995, it certainly could 
be." Engle thinks determining "a per- 
centage of business share . . . might 
be clearer." 

Some distributors profess bemuse- 
ment over the discussions ignited by 
Flash's status. "I don't get it," says 
one chief executive. "They're exactly 
the kind of distributor that should be 
part of NAVD. They're new blood. I 
think it has more to do with two or 
three guys on the East Coast," al- 
ready competing aggressively for re- 
tail accounts. Because it buys direct 
from 90ffr of the mast active suppli- 
ers, he rates Flash "far better" than 
Artec, a fixture in NAVD until it 
folded late last year. 

The association, meanwhile, is try- 
ing to smooth out rough edges both- 
ering its members. Chief among 
them: creation of a generic form that 
would standardize the processing of 
co-op claims. Once in place, the forms 
could be transmitted via EDI, mesh- 
ing with studio computer systems. 
"We're hoping it's not brain surgery." 
said Engle at a Carlsbad press con- 
ference. "EDI is a much better way 
(Continued on jwge 55) 



Sing-Along Seuss 
Titles Coming 
From CBS Video 

■ BY EILEEN FITZPATRICK 

LOS ANGELES— Dr. Seuss is on 
the loose at retail again, with a new- 
look and format to celebrate what 
would have been author Theodore 
Geisel's 90th birthday. 

Under the banner "Dr. Seuss 
Sing-Along Classics," CBS Video 
will rerelease four fully animated 
programs with lyrics scrolling 
along the bottom of the screen. 

Mindy Picard, VP of marketing 
at CBS/Fox Video, which distrib- 
utes CBS Video product, thinks the 
Seuss sing-along video is long over- 
due. 

"The whole program is one song 
after another," Picard says. "We 
never focused on the music before, 
and with the exception of Disney, 
other tapes don't have the words on 
the screen to help kids learn." 

The lead title in the four-tape 
package is "Dr. Seuss: Green Eggs 
(Continued on page 56) 
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Announcing Playboy's 1994 Most Valuable Playmate, 
Jenny McCarthy. Now starring in her Playmate of the Year 
Video Centerfold, Jenny's a real winner sure to bring 
you most valuable profits! 

□ 

PLAYBOY HOME VIDEO 

O 1994 PUjtoy. All RighU Rattrvtd. 
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Jerry Lewis Scores VSDA's 
Homer At 1994 Confab 



UONVENTION COUNTDOWN: 
Faxes are flying fast and furious as 
the Video Software Dealers Assn. 
adds more names to the list of celebs 
to appear at this year's Las Vegas 
show, July 24-27. 

The nutty professor himself, Jerry 
Lewis, will be on hand to pick up 
VSDA's Presidential Award for life- 
time achievement. It will be pres- 
ented to Lewis at the closing-night 
Homer Awards dinner July 27. 

Lewis, who now devotes most of 
his energies to the Muscular Dystro- 
phy Assn., is being honored for his 
four decades in 



SHELF 
TALK 



by Eileen Fltzpatrlck 



the entertain- 
ment business, 
which includes 
roles in more 
than 50 films. 
Among his 
most famous 
are 'The Nutty — — - 
Professor," 

'The Bellboy," and the critically ac- 
claimed The King Of Comedy." His 
most recent role was a cameo in "Mr. 
Saturday Night," starring Billy 
Crystal. ' 

Previous Presidential Award win- 
ners include Charlton Heston, 
Anthony Hopkins, and Steven 
Spielberg. As usual, the Homer 
Awards dinner will be hosted by 
"Entertainment Tonight" corre- 
spondent Leonard Mai tin 

CNN's Larry King also is appear- 
ing in Vegas to monitor a panel of in- 
dustry execs discussing the "Future 
Of Home Entertainment" during the 
opening day's business session. 

Another big name, Nintendo, has 
agreed to exhibit for the first time 
ever. A VSDA spokeswoman says its 
booth will be the same size as Sega's, 
which already has booked a large 
space on the floor. 

In other VSDA business, five can- 
didates have been nominated for 
four open seats on the board of direc- 
tors. Nominees are VSDA treasurer 
Tom Warren and national board 
members Sheila Zbosnik and Mitch 
Lowe. First-time nominees are Su- 
san Engelman from Scarboro Video 
in Bellemead, N.J., and Ben Gold- 
man of Do Re Mi Music in Carmel, 
Calif. Results will be announced at 
the convention. 

SuRF'S UP: New Line Home 
Video is putting together a 10-title 
family sell-through promotion fea- 
turing a $5 rebate with the purchase 
of "Surf Ninjas" and the computer 
software game. 

As part of the promotion, "Surf 
Ninjas," a comedy starring Leslie 
Nielsen, will be reduced to $19.95. 
The game retails for $MS&. 

Director of retail marketing 
Louise Alaimo says packaged goods 
companies are beginning to look be- 
yond new releases for cross-promo- 
tions. 

**We want to give our sell-through 
product renewed vigor," says 
Alaimo, "and we're aggressively pur- 
suing cross-promotion partners with 
a number of titles throughout our 



catalog. It's just natural to begin 
with family and children's product." 

In the past, New Line has been 
unable to capitalize on rebates be- 
cause most of its releases have been 
for the rental trade. But those titles 
are becoming eligible for sell- 
through. Next in line is a family and 
comedy promotion, linked with a 
beverage company. 

The "Surf Ninjas" offer will begin 
in August, with each tape and com- 
puter game stickered to alert con- 
sumers to the rebate offer. Other ti- 
tles include the Chubby Checker 
rockumentary 
— — ^— ^— — "Twist," "Teen- 
age Mutant 
Ninja Turtles 
3," "RAD," 
"George's Is- 
land," "The 
Wacky World 
Of Mother 
Goose," and 
"The Wonders Of Aladdin." Retail 
prices range from $9.95-$19.95. 

Later this month. New Line will 
rerelease John Carpenter's "Escape 
From New York," featuring an 18- 
minute interview with the director. 
The tape also includes never-before- 
seen footage and a two-minute 
trailer. Suggested list is $19.95. 

ToWER'S ABOUT-FACE: Philips 
Interactive Media apparently has 
convinced Tower Video keep testing 
its CD-I technology, which was 
about to be dropped due to lacklus- 
ter sales (Billboard, April 30.) 

"As of now, the policy is that we're 
going to continue carrying it in four 
locations," says Vicky Mehring, 
product manager and game buyer at 
the chain. They are New York, Bos- 
ton, Sherman Oaks, Calif., and 
Campbell, Calif, (in the Bay Area). 
Initially, the test ran at seven spots. 

A spokesperson for Philips insists 
that the yearlong Tower test was 
"highly successful." but would not 
comment on the loss of three stores. 

Tower, meanwhile, plans to begin 
stocking CD-ROM titles as well, 
Mehring says. 

BaND ON THE ROAD: Full Moon 
Entertainment founder Charles 
Band is taking his act on the road to 
12 cities in June. 

Band will host each event and ex- 
plain how some of the special effects 
from such classics as "Puppet Mas- 
ter" were created. He will choose a 
number of retailers and distributors 
who attend the events to appear in 
a horror scene he will direct. Each 
will get a videotape of his or her per- 
formance as a parting gift. Retailers 
also will receive a free package of 
Full Moon tapes. 

Cities on the Band tour are Miami 
(June 2), Charlotte, N.C. (June 6), 
Birmingham, Ala. (June 7), Louis- 
ville, Ky. (June 8), St. Louis (June 9), 
Boston (June 13), Philadelphia (June 
14), Cleveland (June 15), Milwaukee, 
Wis. (June 16), San Antonio (June 
20), Denver (June 22), and Los 
Angeles (June 29). 
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23 
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MRS. DOUBTFIRE 


Fo»V«teo 8588 


nooin wiiiiams 
Sal : , Fie 


1993 


PG-13 


19 9! 


2 


2 


8 


THE FUGITIVE 


Warner Bros Inc. 

Warner Home Video 21000 


Harrison Ford 
Tommy Lee Jones 


1993 


re-13 


24 96 


3 


1 


9 


THE FOX AND THE HOUND 


Walt Disney Home Video 2141 


Animated 


1981 


G 


2499 


4 


3 


7 
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STORY: 


Amblin Entertainment 

MC-VUn .mai Home Video 81289 


Animated 


1993 


t 


24 98 
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NEW ► 


BATMAN: MASK OF THE PHANTASM 


Warner Home Video 15500 


Animated 


1993 


Hi 


1996 


6 


5 


8 


YANNI: LIVE AT THE ACROPOLIS 


BMG Home Video 82163 


Yanni 


1994 


m 


1991 


7 


4 


32 


ALADDIN 


Walt Disney Home Video 1662 


Animated 


1992 


G 


.'159 


8 


6 


11 


THE SECRET GARDEN 


Warner Bros. Inc. 

Warner Home Video 19000 


Kxta UlKarlu 

rxaie Tviarjeriy 
Andrew Knott 


1993 


G 


24.96 


9 


7 


10 


PLAYBOY: COLLEGE GIRLS 


Playboy Home Video 
Uni Dist. Cur::. PBV0750 


Various Artists 


1994 


at 


19 95 


10 


10 


26 
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DIAN PARKINSON 


UniDist. Corp. PBV0739 


Dian Parkinson 


199] 


NR 


19.95 


11 


8 


13 


PENTHOUSE: 25TH ANNIVERSARY 
SWIMSUIT VIDEO 


Penthouse Video 

A'vlsion Entertainment 50549 


Various Artists 


1994 


Mt 


1995 


12 


9 


10 


PLAYBOY VIDEO CENTERFOLD 40TH 
ANNIVERSARY 


Playboy Home Video 
Uni D.St. Corp. PBV0748 


Anna Mane Goddard 


1994 




1995 


13 


NEW ► 


THE GIRLIE SHOW-LIVE DOWN 
UNDER 


Warner Reprise Video 3-38393 


Madonna 


1994 


NR 


2991 


14 


14 


4 


THE SANDLOT 


FoVideo 8500 


James Earl Jones 
Mike Vitar 


1993 


PC 


1998 


IS 


11 


i 


MIGHTY MORPHIN GREEN RANGER: 
PART 1 


Saban Entertainm-en t 
PolyGram Video 800631 1353 


Various Artists 


1994 


NR 


12.95 


16 


RE-ENTRY 


HEIDI 


Fo<Video8571 


Shirley Temple 


1937 


NR 


1498 


17 


21 


25 
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Un^Dist. Co-C PBV0744 


Various Artists 


1993 


NR 


1995 


18 


13 


24 


FREE WILLY 


Warner Home Video 18000 


Jason James Richter 


1993 


PC 


24 96 


19 


12 


16 


MIGHTY MORPHIN: VOL. 1 -DAY OF 
THE DUMPSTER 


Saban Entertai nmenf, 
PolyGram Video 4400881 193 


Various Artists 


1993 


Ml 


995 


20 


16 


10 


PLAYBOY: NIGHT DREAMS 


Playboy Home Video 
Uni Dist Corp- PBV0749 


Various Artists 


1994 


NR 


1995 


21 


17 


10 


THE MAGIC VOYAGE 


Hemdale Home Video 7215 


Animated 


1993 


G 


1995 


22 


24 


3 


THE POLAR BEAR KING 


CapeHa Intl. Inc. 

Hemdaie Home Video 7206 


Maria Bonnevie 
Jack Fteldstad 


1994 


PG 


19S5 


23 


19 


2 


PENTHOUSE: WINNERS 1994 


Penthouse Video 

A'Vision Entertainment 50659-3 


Sasha Vinnl 
Leslie Glass 


1994 


riR 


24.95 


24 


19 


80 


BEAUTY AND THE BEAST 


Wall Disney Home Video 1325 


Animated 


1991 


G 


24.99 


25 


IS 


13 


UNFORGIVEN 


lUirnor RrrK Inn 

Warner Home Video 12531 


Clint Eastwood 
Gene Hackman 


1992 


R 


1998 


20 


NEW ► 


BRIGHT EYES 


Fo«Video 8567 


Shirley Temple 


1934 


PC 


14 98 


27 


35 


4 


Mini4TV MARPMIN P.RFFN RANftFR. 

PART 2 


Saban Entertainment 

Polaris Communication 800631 1373 


vanous Artists 


1994 


NR 


1295 


28 


34 


17 


Mir.HTY MORPHIN Ufll 1- HAPPY 
niiun 1 1 m vn r n i ri. vul. j riMr r t 

BIRTHDAY. ZACK 


Saban Entertainment 
PolyGram Video 440088 1113 


Various Artists 


1993 


NR 


995 


29 


28 


204 


PINOCCHIO* 


Walt Disney Home Video 239 


Animated 


1910 


G 


2499 


30 


NEW|> 


BARNEY'S ALPHABET ZOO 


The Lyons Group 2001 


Various Artists 


1994 


NR 


1495 


31 


27 


3 


MIGHTY MORPHIN GREEN RANGER: 
PART 3 


Saban Entertainment 
PolyGram Video 800631 1393 


Various Artists 


1994 


NR 


12.95 


32 


RE ENTRY 


MIGHTY MORPHIN: VOL 4-NO 
CLOWNING AROUND 


Saban Entertainment 
PuyG'dm Video 4400881 133 


Various Artists 


1993 


NR 


9.95 


33 


25 


27 


PENTHOUSE: THE GIRLS OF 
PENTHOUSE VOL. 2 


Penthouse Video 

A'Vision Entertainment 50426-3 


Vanous Artists 


1993 


NR 


1995 


34 


20 


23 


THE BODYGUARD 


Warner Bros. Inc. 

Warner Home Video 12591 


Kevin Costner 
Whitney Houston 


1992 


R 


1998 


35 


30 


2 


PENTHOUSE CLASSICS: VOL. 2 


Penthouse Video 

A'Vision Entertainment 50569-3 


Vanous Artists 


1994 


NR 


1995 


36 


56 


6 


PAUL IS LIVE 


PolyGram Video 8006305273 


Paul McCartney 


1994 


Ml 


1995 


37 


22 


3 


MIGHTY MORPHIN GREEN RANGER: 
PART 4 


Saban Entertainment 
PolyGram Video 80063 11413 


Vanous Artists 


1994 


\» 


12.95 


38 


NEWr> 


THE FLINTSTONES: HOORAY FOR 
HOLLYROCK 


Hanna-Barbera Prod. Inc. 
Turner Home Entertainment 1206 


Animated 


1994 


NR 


12.98 


39 


31 


16 


MIGHTY MORPHIN: VOL. 2-FOOD 
FIGHT o 


Saban Entertainment 
PolyGram Video 4400881213 


Various Artists 


1993 


NR 


995 


40 


NEW*. 


DIMPLES 


FoxVideo 8570 


Shirley Temple 


1936 


PG 


1498 



# RIAA gold cert, tor sales of 50.000 units or $1 million in sales at suggested retail. A RIAA platinum cert, for sales of 100,000 units or $2 million m sales at 
suggested retail. 4>ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 
units and $1 million at suggested retail for nontrteatrical titles. OlTA platinum certification tor a minimum sale of 250,000 units or a dollar volume of SI 8 million 
at retail ftx theatrically released programs, and of at least. 50,000 units and $2 million at suggested retail for nontheatrical titles. C 1994. BitlboarcVBPI Communications. 
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NAVD CONFAB 

(Continued from page 53) 

to handle that information." 

Computerization would enable dis- 
tributors to eliminate a labor-inten- 
sive operation that can absorb as 
many as two dozen employees. "It 
generates reams of paper," said 
Ingram Entertainment's Vern Fross, 
who estimates that 55%-60% of all 
claims are for less than $500. tinder 
EDI, "we would expect to see a near 
paper-less process." Distributors ex- 
pect the transition to begin in Sep- 
tember 1995. 

The common street date instituted 
for rental titles has already been a 
boon to distributors who now want to 
extend the idea to include sell- 
through releases, the 800-pound go- 
rilla of the marketplace. Those titles 
generally arrive on Tuesday, a day 
before new rentals. NAVD neverthe- 
less will alter its 2-year-old program 
to accommodate multimillion-unit 
features — and to compete against the 
rackjobbers supplying mass mer- 
chants. 

"If Tuesday is practically better, 
we don't have any pride" in the Wedn- 
esday plan, says Engle. "The big 
problem," he believes, would be ship- 
ments going out Friday that arrive at 
retail Saturday and Monday, giving 
stores the opportunity to break street 
dates. Engle doubts a change in 1994: 
"It's optimistic to say it's going to 
happen this calendar year." NAVD 
might also want to take the delivery 
schedules of video game manufactur- 
ers under consideration; there's a 
strong likelihood that they will be 
invited to join the association. 

Clearly the least stressful event of 
the conference was the presentation of 
the Larry Hilford Memorial Award to 
Andre Blay, who in 1987 dropped out 
of the home video industry he helped 
create a decade earlier. Blay regaled 
the dinner audience with tales of what 
it was like signing the first distribu- 
tors to handle Magnetic Video's fifty 
20th Century Fox titles; acquiring the 
United Artists catalog for $44 million 
($16 million over the next highest bid); 
selling a then-record 45,000 copies of 
"Alien"; and putting up his own $4.5 
million to acquire "The Cotton Club" 
for Embassy Home Entertainment. 

"I got lucky," said Blay, speaking of 
the original Fox deal that gave birth 
to an industry. NAVD members liked 
being told the distance they have trav- 
eled since. 



WHO CARES IF 
YOUR ADVERTISING 
DOLLARS WERE SPENT 

WITH PUBLICATIONS 
THAT DID NOT DELIVER 
THE GOODS... 

BILLBOARD'S 
CLASSIFIED 
REPRESENTATIVE 
CARES... 

CALL FOR RATES 

TODAY! 
1-800-223-7524 
(OUT OF STATE) 
212-536-5174 

WE'LL ASaSST YOU IN PUTTING 
TOGETHER A VERY AFFORDABLE 
ADVERTISING CAMPAIGN 
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"Absolutely The Year's 
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TOUCHSTONE PICTURES presents TIM BURTON'S 
"THE NIGHTMARE BEFORE CHRISTMAS" 
A BURTON/DI NOVI Production Music, Lyrics S Score by DANNY ELFMAN 

Based on a Story and Characters by TIM BURTON 
Adaptation by MICHAEL MC DOWEL Screenplay by CAROLINE THOMPSON 
Produced b y TIM BURTON and DEWSE PI NOV! Directed by HE ^RY SELICK 

Soundtrack available on ftWt-ftmp RECORDS] 



The S50 Million Hit With 
Broad Audience Appeal! 

• Sure-Fire Sell-Through Smash —With 
Greater Purchase Intent Than Free Willy\ 



Purchase Intent Scores 
Tide Total 
Nnditmare 23% 
Free Willy 21Z 

Sounr fmfrprndt-flf Irwjni 



• Academy Award -Nominated Hit" From 
The Director Of Batman And— Grammy- 
Nominated" Music From Danny Elfman! 

• Consumers Get $400 By „ 
Mail From DURACELL ! 

A Dream Of A Campaign 
With Millions In 
Marketing Support! 

• National Advertising Blitz! 

• Trailers And Inserts In Every 
The Return Of Jafar Video! 

• A Delicious Deal From 
Cadbury Beverages! 

IDetalh 10 MimH 




Stock No. 12)6 PG . Running Time: 76 Minutes/Color /Digitally Mastered "Su«.Mrt Retail Price • • leu Vniul EJTrflv tleu HmkaI Ma Fw ChiMren 



DR. SEUSS VIDS 

(Continued f mm page 53) 

And Ham And Other Stories," which 
previously was titled "Dr. Seuss On 
The Loose." Other titles include "The 
Cat In The Hat," 'The Hoober-Bloob 
Highway," and "The Lorax." 

Each half- hour program is priced at 
$9.98 and is available July 27. 

CBS/Fox has scheduled consumer 
print ads in Family Fun, Child maga- 
zine, and Sesame Street Parents maga- 
zine, as well as cable ads on Lifetime, 
VH-1, the Family Channel, and Nick 
At Night 

The label has shipped at least four 
Dr. Seuss titles over the past eight 
years, and as many as seven overall. 
Sales have topped 1 million units, Pi- 
card says. 

The reformatted tape will kick off a 
number of fall promotions planned for 
Geisel's birthday. In November, Tur- 
ner Network Television will host a Dr. 
Seuss festival featuring five specials, 
scheduled to air from November 
through Christmas. The lead program 
in the festival will be "In Search Of Dr. 
Seuss," an original TNT movie starring 
Kathy Najimi, Christopher Lloyd, and 
Patrick Stewart. Scheduled to pre- 
miere Nov. 20, it will be part of a major 
promotion with Target Stores. 

Esprit clothes also will introduce a 
kids line of Dr. Seuss clothes for up- 
scale stores. Picard says CBS/Fox is 
beginning talks for a video tie-in with 
the new line of clothes. 

Random House Children's Media 
handles 10 other Seuss titles, including 
three music specials and video story- 
books without songs or fully animated 
characters. 

Each of the Random House titles re- 
tails for $6.99. A two-story tape featur- 
ing "The Cat In The Hat" and "Green 
Eggs And Ham" was rereleased this 
month, priced at $9.95. Aside from the 
re release, Random House will concen- 
trate most of its attention on re-pro- 
moting Dr. Seuss books. More than 50 
are available, with combined sales of 
more than 200 million copies. 

The publisher also is discussing 
plans for an in-store book-and-video 
boutique concept where Esprit clothes 
are sold. 

Next year, Random House will begin 
releasing Dr. Seuss titles on CD-ROM 
as part of its "Living Books" series. 



PICTURE THIS 

(Continued from page 53) 

says the one-disc version, condensed 
from the 127-minute theatrical print, 
practically guaranteed mediocrity. 

Schell agrees. "It was described to us 
as being of poor quality." MCA will 
have the real thing on tape and disc in 
October. MPAA, meanwhile, is trying 
to gain the cooperation of the Chinese 
government on combatting piracy, but 
as an observer notes, "It's real touchy." 

EXPANDING: Portland, Ore., re- 
tailer Hollywood Video is buying the 
11 -store Eastman Video chain in the 
Bay Area. The deal should close by 
May 31 for $12.9 million, says Joseph- 
thai analyst Dennis McAlpine 
Hollywood used the proceeds from its 
IPO and a secondary offering to buy 
grocer H-E-B's Video Central units. 
BankAm erica is financing this deal, 
which brings Hollywood's store count 
to 72. Twenty-eight are company built, 
the rest acquired. 
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Most Incredible Film!" 

— Joel Siegel, Good Morning America 




lies Will Explo 

rebook: August 16 • Will Call: September 27 • N.A.A.D.: September 30 
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COMPTON'S NEWMEDIA 

(Continued fmm page U) 

ers to rent CD-ROM programs be- 
fore committing to purchase. No 
other class of trade will let the pub- 
lic sample the goods, so video stores 
are a vital component in Perrault's 
view, even though he expects mass 
merchants to corner half of his ac- 
tual sales. 

Baker & Taylor Video senior ex- 
ecutive James Warburton believes 
that the drill of product announce- 
ment, solicitation period, pre-order 
deadline, and delivery will lift the 
fog surrounding CD-ROM availabil- 
ity. "It's a lot more chaotic" than the 
cassette business, he says. Accord- 
ing to Warburton, B&T has had dis- 
cussions with CD-ROM publishers 
about applying home video rules. 
"We're trying to encourage them" to 
go that route, he notes, "because it 
works so well." 

Compton's will have its new re- 
leases and schedules on display at 
the Video Software Dealers Assn. 
convention in Las Vegas in July. 
Rather than take exhibit space on 
the show floor, Perrault plans to 
demonstrate his wares in a meeting 
room that will allow visitors to gain 
some hands-on experience. It's a 
strategy similar to the one taken by 
many early video suppliers who 
drew the curious at Consumer Elec- 
tronics Shows in the early '80s. Per- 
rault, in fact, thinks the CD-ROM 
market is reminiscent of "video in 
1981" 

The big concern remains price: 
CD-ROMs will cost video retailers 
more than any sell-through cassette, 
and at least as much as most rental 
releases. Compton's expects to keep 
its next batch of titles at the "lower 
part" of the $24-$100 range, Per- 
rault says. As the CD-ROM- 
equipped PC population grows, 
many titles "eventually will be un- 
der $30." Compton's is offering one 
title for much less: a sampler disc 
that will sell for $4.95. Perrault re- 
gards it as the industry's first pro- 
motional CD-ROM. 

Consumers, properly equipped 
fur CD-ROMs and knowledgeable 
about the format, don't appear to be 
bargain hunting. Mass merchants, 
Perrault notes, now account for 30^ 
of Compton's revenues and could 
hold 609 in 1995, compared to "zero 
percent a year ago." He adds: "Ev- 
eryone is selling product pretty 
dose to Isuggested] retail." 

Perrault believes that video 
stores, devoted to a VCR audience, 
should grab a 5*£-10% share down 
the road. "It's small, but growing," 
lie says, helped along by the Block- 
buster new-media test in the San 
Francisco Bay Area and distributor 
Major Video Concept's two-year ef- 
fort to enlist CD-ROM customers. 
Half of the 50 stores participating in 
Major Video's efforts are happy 
with the results, while half "can't 
make a buck," says Major Video 
president Watt Wiseman. 

Perrault's home video experience 
serves Compton's in more ways than 
standardizing release schedules. He 
also sees himself as a lightning rod 
for entertainment projects 
Hollywood would like presented on 
CD-ROM. Says Perrault, "I'm ap- 
parently their contact through the 
home video side." 
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PRINCE CD-ROM 

(Continued from page 52) 

former Prince wrote one new song for 
the disc — the appropriately named 
"Interactive" — and shot a companion 
music video for the track, described as 
a "funky rocker." Also included, in ad- 
dition to samples of 52 songs he re- 
corded as Prince, is a full-length video 
for the previously unreleased song 
"Endorphinemachine," as well as full- 
length videos for the hits "Diamonds 
And Pearls" and "Gett Off." 

'The time is ripe for this project," 
says Gilbert Davison, president of 
Paisley Park Enterprises. "CD-ROM 
technology is a natural medium for ex- 
tending the impact of recorded music 
and music videos." 

Of the production, Angela Alier, a co- 
founder of Graphix Zone, says, "It's 
unlike anything you've seen so far." 
Adds fellow co-founder and Graphix 
Zone president Chuck Cortrighl, "We 
are taking advantage of the unexplored 
techniques of CD-ROM publishing to 
create a new genre of multimedia en- 
tertainment." 

That new genre is notable for "total 
immersion," says Aber. "Unlike other 
titles that let you click onto something 
to get a snippet of this, and then move 
along and click onto that to see some- 
thing else, thus leaves you able to wan- 
der, unguided, and to experience 
things at your own pace — to actually 
become part of the experience." Gra- 
phix Zone has dubbed this "experien- 
tial navigation," she says. 

"Experiences" available for users in- 
clude touring recording studios and 
participating in recording sessions. I Ts- 
ers can pick up the former Prince's gui- 
tar and hear his greatest riffs, for in- 
stance, or can remix music and vocals 
on a five-channel board. 

There also is a "karaoke" experi- 
ence, where the vocals are striped off 
and the lyrics printed. 

As users move throughout this vir- 
tual world, a variety of solve-as-you-go 
puzzles, riddles, and mysteries pop up 
along the way. 

There are, for example, "locked" ar- 
eas of the disc that can be accessed 
only when certain criteria have Iteen 
met, and secret passageways. The 
"locked" areas contain so-called "video 
treats" and exclusive artist informa- 
tion. 

MPEG VIDEO 

A true ground-breaker for the Gra- 
phix Zone title is that it will be the first 
designed to support MPEG \ideo — a 
compression standard that allows for 
full-screen, full-motion digital video. 

A separate version of the disc (re- 
quired because of compression differ- 
ences) will allow TV-quality video play- 
back when the disc is used on a 
computer outfitted with an MPEG 
board. So far, only Fremont, Calif- 
company Sigma Designs makes these 
boards; its ReelMagic Board costs 
$350-$450, depending on the version. 

Some copies of the MPEG version, 
which will be launched later in June, 
will be bundled with ReelMagic prod- 
ucts, the company says. 

"With MPEG's breakthrough in 
high-quality video, the computer will 
become as viable an entertainment me- 
dium as the TV'," says Sigma Designs 
chairman/CEO Thinh Tran. 

Both versions list for $59.95, and will 
be available in music and computer 
stores, Aber says. Distribution still was 
being hammered out at press time. 
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The Inspiring Movie That Started It All! 
The Incredible Journey Is Homeward Bound! 




The Incredible Journey 

The millions who love 
Homeward Bound will 
want to own the original 
theatrical hit. 
$19.99- 



Homeward Bound 

Over 6 million units sold 
to date with purchase 
intent still strong! 
$22.99- 
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Super Mario Bros. 

A $20 million* box-office hit - 
plus a super-hot kids' 
Iranchise equals 
super-hot profits! 
$19.99- 
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$14 million box office 
favorite starring 
Michael J. Fox 
is "very, very runny!" 
- ABC Radio Network • 
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With Over $100 Million Combined Box 
Office, These Are Sure To Travel! 



-Two Thumbs Up 



•Adventurous! 



June 7 
July 26 
July 29 
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The Adventures of Huck Run 

Mark Twain's classic tale with 
the classic Disney touch! 
$24 million box office! 
"Two Thumbs Up!" 
- Siskel & F.bert 

410 QQ" 

The Mighty Ducks 

Score big bucks with the 
original $50 million family 
smash that spawned the 
current hit sequel, "D2"! 
Already over one million 
units sold! 
$19.99- 
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PLACE 




A Far Off Place 

The compelling saga of 
two brave kids thrown 
together on an incredible 
African adventure! 
"Spellbinding and 
glorious., will make 
you cheer!" 
-Associated Press 
$19.99" 




3 Ninjas 

This $30 million hit is an 
action-packed, high-energy 
treat for the whole family! 
Already a video best seller! 
$19.99 
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An Acclaimed Fantasy 
Adventure From 
Jim Henson! 

The Dark Crystal, Jim iienson's most 
imaginative and ambitious live-action 
fantasy adventure at a new low price! 
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Summer Sales Take Oil ! 
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NARAS SYMPOSIUM 

(Continued from page 52) 

be able to circumvent the record labels 
altogether, suggested panelist Stan 
Cornyn, executive VP at Media Vision. 

"As an artist, I would go directly to 
the CD-ROM publishers and say, 'I 
have new ideas.' If the publisher is 
wise, hell be all ears and eyes," Cornyn 
said. 

Recording engineers also would be 
wise bo acquire new skills and equip- 
ment if they want to remain marketa- 
ble in the evolving industry, said Mur- 
ray Allen, an audio engineer who is 
director of audio and video operations 
for Electronic Arts. He estimates that 
it would cost an engineer $30,000 to re- 
tool one room in a studio with the nec- 
essary computer hardware and soft- 
ware to create multimedia product 

Panelists agreed that music will be 
the door through which the average 
consumer will be introduced to a wide 
variety of multimedia platforms. But 
currently, consumers of multimedia 
tend to be upper-class white males age 
35 and older. The hardware needs to 
get in the hands of a wider audience, 
and titles need to become more di- 
verse. 

Another key issue that needs resolu- 
tion, said NARAS president Michael 
Greene, is artist compensation. He 
moderated the "Record Of The Fu- 
ture" panel. 

But Tom McGrew, VP of market de- 
velopment and product planning for 
Compton's NewMedia Inc., notes that 
that issue will be difficult to tackle. 

"We have no model to work from," 
panelist McGrew said, "and we have no 
way to determine how to structure 
publishing rights and royalty rates for 
artists." 

Greene argued that the recording in- 
dustry continuously plays catch-up af- 
ter new technology is introduced into 
the marketplace. 

"We made that mistake in cable and 
digital radio," he said. "But now is the 
time for the creators to get right in the 
middle of [this business] and determine 
just what [their contribution] is worth." 

The next few years will be character- 
ized by a "shakeout" at every level of 
the multimedia industry, noted Chris 
Andrews, president of UniDisc Corp. 
His firm developed the "Grammy's In- 
teractive" CD-ROM. 

"This business may be somewhat un- 
stable for a while, but that's OK be- 
cause that leads to innovation," he said. 

The innovation factor already is high 
in the industry, as musician Thomas 
Dolby demonstrated the authoring tool 
Audio Virtual Reality Engine (AVRE), 
which he created himself. Musician 
Todd Rundgren demonstrated his in- 
teractive album "No World Order." 

In addition, Eddie Bellinaso, a sound 
director and composer, demonstrated 
his "Substance Digizine," a CD-ROM 
magazine that features audio and video 
samples, as well as artist interviews. 

A variety of innovative titles, 
including Brilliant Media's "Xplora 
1: Peter Gabriel's Secret World," 
the Cryptic Corp.'s "Freak Show" 
by the Residents, and Graphix Zone 
Inc.'s "[Prince] Interactive" (see 
story, page 52) also were demon- 
strated during the symposium. 

Additional panels explored "Au- 
thoring Tools And Technology" and 
"Multimedia Issues For Artists And 
Developers." 
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Disney Titles Expected To 
Join Laserdisc's Top Sellers 

"Aladdin" & "snow white** 

On Disc: Two of the biggest laserdisc 
titles of the year are due this fall, when 
Image Entertainment will release 
Buena Vista's "Aladdin" and "Snow 
White" on disc at $29.99 apiece. 

The long-delayed "Aladdin" will bow 
Sept. 21 and list for $29.99 in a CLV 
version, and $49.99 in a letterboxed 
THX CAV edition. "We expect sales on 
'Aladdin* to equal or surpass those of 
'Beauty And The Beast,' " says Martin 
Greenwald, Image president/CEO. 
"And, taking into account the growth in 
hardware sales since 'Fantasia' was re- 
leased, 'Snow White' has the potential 
to outsell even that title and become 
one of most successful laserdisc re- 
leases of all time." 

Disney has chosen not to stagger the 
release of "Snow White" — as it did with 
"Aladdin" and "Beauty And The 
Beast" — and will launch the title on 
disc day-and-date with the VHS ver- 
sion, Oct 28. 

The CLV "Snow White" disc will 
cost $29.99, while a deluxe CAV collec- 
tor's edition will retail for $99.99. "Jur- 
assic Park" will probably be the big- 
gest seller of the year, but "Snow 
White" and "Aladdin" should each be 
in the range of 200,000-300,000 units. 

In other news, Image will bow Buena 
Vista's 'Tim Burton's Nightmare Be- 
fore Christmas" Nov. lfi on a $29.99 
CLV disc and a $99.99 deluxe CAV col- 
lector's editon. 

Image also has a remastered, wide- 
screen version of "Dark Crystal" for 
July, and will release a laser-only di- 
rector's cut of 'Tombstone" in August 

LaSER SOFTWARE TALLY: La- 
serdisc sales last year rose 13.5% in 
dollar volume compared to 1992, reach- 
ing a retail value of $285.5 million, ac- 
cording to the Laser Disc Association 
(LDA), which has released the first- 
ever comprehensive software sales sur- 
vey for the industry. All major laser- 
disc title holders in the entertainment 



by Chris McGowan 

business participated and reported 
sales data for the years 1990-1993. 

"It's as close as we're going to get to 
the real numbers. Everyone reported 
their figures under strict confidential- 
ity," says Judy Anderson, executive di- 
rector of the Santa Monica, Calif. - 
based LDA 

Of the $285.5 million worth of discs 
(at retail prices) sold in 1993, karaoke 
titles accounted for $18 million. Some 
7 million units of movie and other non- 
karaoke titles were sold, worth $267.5 
million. 

Previous estimates by industry ex- 
perts had pegged last year's sales at 
more than $300 million, but it is impor- 
tant to note that the LDA study in- 
cludes only entertainment titles and 
not the vast educational and industrial 
markets. There are estimated to be 
3,000 laser titles for classroom use 
alone. 

LDA estimates 1990 home and kar- 
aoke sales of $150.4 million. The follow- 
ing year saw a 30.6% gain to $196.4 mil- 
lion, and in 1992 a 28.1% jump to $251.6 
million. 

Karaoke discs totaled $2.-1 million 
(1990), $5 million (1991), and $12.6 mil- 
lion (1992), in the first three years of 
the survey. 

The LDA report was compiled by 
Ernst & Young from quarterly reports 
sent in by BMG Video, Columbia Tri- 
Star, FoxVideo, Image, HomeVisioiV 
New Vision, Laser Disc Entertain- 
ment, LumiVision, MCA, Pioneer, 
PolyGram, Reference Recordings, Re- 
public, Sony Music Video, Warner 
Home Video, and WEA Corp. Figures 
for studios such as MGM/UA, Disney, 
(Continued on page 62) 
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1 


With Honors 
(Warner Bros.) 


3,711,737 


1.222 
3,062 


1 


9,171,274 


2 


Four Weddings and a Funeral 
(Gramercy) 


3,645,515 


1.064 
3,426 


8 


30,241,801 


3 


3 Ninjas Kick Back 
UrtStar) 


3.556,310 


2.038 
J, 745 




3,556,310 


4 


Clean Slate 
(MGM) 


3,136,130 


1,457 
2, J 52 




3,136,130 


5 


No Escape 
fSavoyl 


3,125,453 


1,765 
1,771 


1 


9,216,480 


6 


Bad Girls 

(20th Century Fox) 


1,621.483 


1,789 
906 


2 


11,851,719 


7 


You So Crazy 
(Samuel Goldwyn) 


1,469.074 


472 
3,112 


1 


5,438,851 


8 


The Inkwell 
(Buena Vista) 


1,382.326 


513 
2,695 


2 


5.990,357 


9 


Schindler's List 
(Universal) 


1,129,050 


1,170 
965 


20 


89,595.683 


10 


The Paper 
(Universal) 


1.119,460 


1,004 
1,115 


7 


33.02S.575 
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2 


4 


CARLITO'S WAY 


Universal City Studios 
MCAAInme-sal Home Video 81630 


Al Pacino 
Sean Penn 


1993 


It 


2 


1 


I 


THE FUGITIVE 


Warner Bros Inc. 

Warner Home Video 21000 


Harrison Ford 
Tommy Lee Jones 


1993 


PC 13 


3 


8 


3 


MALICE 


New Line Home Video 

CGljr-.bia Tr Sid- Home V Cc-G 7177j 


Alec Baldwin 
Nicole Kidman 


1993 


I 


4 


5 


3 


COOL RUNNINGS 


Walt Disney Home Video 2325 


Leon 

;:ou, E '. ii. 


1993 


PG 


S 


38 


2 


MRS. DOUBTFIRE 


FoxVideo 8588 


Robin Williams 
Sally Field 


1993 


PG-13 


6 


3 


0 


WHAT'S LOVE GOT TO DO WITH IT 


Touchstone Pictures 
Touchstone Home Video 2011 


Angela Bassert 
Larry Fishburne 


1993 


It 


7 


4 


5 


THE JOY LUCK CLUB 


Hollywood Pictures 
Hollywood Home Video 2291 


Kieu Chinh 
Mmg-Na Wen 


1993 


Ft 


8 


6 


12 


IN THE LINE OF FIRE 


Columbia TnStar Home Video 52315 


Clint Eastwood 
John Malkovich 


1993 


* 


9 


J 


9 


DEMOLITION MAN 


Warner Bros. Inc. 

Warner Home Video 12985 


Sylvester Stallone 

Wesley Snipes 


1993 


9 


10 


10 


4 


THE AGE OF INNOCENCE 


Columbia TnStar Home Video 52533 


Daniel Day-Lewis 
Michelle Pfeitter 


115) 


PG 


11 


7 


8 


THE GOOD SON 


FoxVeleo 8553 


Macau lay Culkin 
Elijah Wood 


1993 


R 


12 


11 


4 


A BRONX TALE 


Savoy Pictures 
l-L'L) > -a-.: -'Si'iA 


Robert De Niro 
Chazz Palminlerl 


1993 


1 


13 


17 


2 


ANOTHER STAKEOUT 


Touchstone Pictures 
Touchstone Home Video 2171 


Richard Dreyfuss 
Emilio Estevez 


1993 


PG J 


14 


IS 


4 


FEARLESS 


Spring Creek Production 
Warner Home Video 12986 


Jed Bridges 
Rosie Perez 


1993 


R 


IS 


14 


5 


DAZED AND CONFUSED 


Universal City Studios 

MCVJri ve<sd Ht e V Hen 81-'<9^ 


Jason London 
Rory Cochrane 


1993 


ft 


16 


12 


9 


STRIKING DISTANCE 


Columbia TnStar Home Video 53683 


Bruce Willis 

Sarah Jessica Parker 


1993 


ii 


17 


13 


4 


THE BEVERLY HILLBILLIES 


FoxVideo 8561 


Lily Tomlin 
Clons Leachman 


1993 


PG 


18 


NEWI> 


FLESH AND BONE 


Paramount Pictures 
Paramount Home Video 32899 


Dennis Quaid 
Meg Ryan 


1993 


II 


19 


2(1 


2 


MR. JONES 


Columbia TnStar Home Video 52353 


Richard Gere 
Lena Olin 


1993 


II 


20 


16 


8 


JUDGMENT NIGHT* 


Largo Entertainment 
MCAUn.versal Home Video 51563 


Emilio Estevez 
Cuba Gooding. Jr. 


1993 


R 


21 


18 


10 


SON-IN-LAW 


Hollywood Pictures 
Hollywcoii Home Video 1998 


Pauly Shore 


19113 


PG-13 


22 


19 


11 


THE MAN WITHOUT A FACE 


Warner Bros. Inc. 

Warner Home Video 12987 


Mel Gibson 


1993 


PC 13 


23 


NEW ► 


BATMAN: MASK OF THE PHANTASM 


Warner Bros. Inc. 

Warner Home Video 15500 


Animated 


1993 


PG 


24 


22 


7 


GETTYSBURG 


Turner Entertainment Co. 

Turner Home Entertainment 6139 


Tom Berenger 
Jeff Daniels 


1993 


PG 


25 


21 


9 


MUCH ADO ABOUT NOTHING 


Columbia TnStar Home Video 7 1 753 


Kenneth Branagh 
Emma Thompson 


1993 


PG 11 


26 


23 


8 


MANHATTAN MURDER MYSTERY 


Columbia TnStar Home Video 71393 


Woody Allen 
Diane Keaton 


1993 


PG 


27 


25 


S 


FATHER HOOD 


Hollywood Pictures 

K v ivcoii Home Video 2226 


Patrick Swayze 


1993 


PG-13 


28 


24 


8 


SO 1 MARRIED AN AXE MURDERER 


Columbia TnStar Home Video 52423 


Mike Myers 
Nancy Travis 




1993 


PG-13 


29 


NEW ► 


RUBY IN PARADISE 


Republic Pictures Home Video 3470 


Ashley Judd 
Todd Field 


1993 


» 


30 


27 


11 


THE PROGRAM 


Touchstone Pictures 
Touchstone Home Video 2312 


James Caan 
Halle Berry 


1953 


R 


31 


26 


14 


KALIFORNIA 


PolyGram Video 4400889333 


p-ac p n 
Juliette Lewis 


1993 


NR 


SI 


36 


7 


UNDERCOVER BLUES 


MGM.UA Home Video 903063 


Kathleen Turner 
Dennis Quaid 


1993 


PG-13 


33 


30 


10 


THE MAGIC VOYAGE 


Hemdale Home Video 7215 


Animated 


1993 


G 


34 


39 


I 


POLAR BEAR KING 


Capella Intl. Inc. 

Hemdale Home V deo 7206 


Mana Bonnevie 
Jack Fieldstad 


1994 


PG 


35 


29 


10 


STRICTLY BALLROOM 


Miramax Films 

To„ch^iont- Home V.-Joj 1 7ui 


Paul Mercurio 
Tara Monce 


1993 


PG 


36 


33 


5 


MONEY FOR NOTHING 


Hollywood Pictures 
Hollywood Home Video 2313 


John Cusack 


1993 


It 


37 


40 


10 


NEEDFUL THINGS 


New Line Home Video 

Columbia TnStar Home Video 53223 


Ed Harris 

Max Von Sydow 


1993 


1 


38 


35 


20 


SLEEPLESS IN SEATTLE 


Columbia TnStar Home Video 52413 


Tom Hanks 
Meg Ryan 


1993 


PC 


39 


34 


e 


MR. WONDERFUL 


Warner Bros, Inc- 

Warner Home V deo ::"!HS 


Mad Dillon 
Annabeila Sciorra 


1993 


PG 13 


40 


37 


10 


FOR LOVE OR MONEY* 


Universal City Studios 
MCA/Universal Home Video 81 51 1 


Michael J. Fox 
Gabnelle Anwar 


1993 


PC 



♦ITA gold certification for a minimum o( 125,000 units or a dollar volume ol $9 million at retail for theatrically released programs, or of 
at least 25.000 units and $1 million at suggested retail tor nontheatrical titles. ITA platinum certification for a minimum sale of 250.000 u 
or a dollar volume ol $18 million at retail for theatrically released programs, and ol at least. 50,000 units and $2 million at suggested retail 
for nontheatrical titles. © 1994. Billboard/BPI Communications. 
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Madonna, "The Girlie 
Show — Live Down Under," 
Warner Reprise Video, 120 
minutes. $29.98. 

In its one-time, pay-per-view 
incarnation. Madonna's visit 
to the land Down Under 
earned HBO its highest 
ratings of last year. Which 
proves that no matter how 
raunchy, how overexposed, 
the Material Girl remains a 
pop-music enigma worthy of 
attention on a grand scale. 
Sixteen songs, and as many 
outfit changes, grace this 
revue-style concert-cum- 
fashion show that parades 
itself in grand fashion and 
occasionally degenerates 
into a silly, sexpot exercise. 
The scantily clad, fawning 
entourage that accompanies 
"Erotica," for example, just 
manages to cross the line 
from the sublime to the 
ridiculous, which calls to 
mind the question of 
whether a full dance troupe 
is necessary for every 
number. Other eye-popping 
moments include the 
opening sequence, "Vogue," 
and "Express Yourself." 
Material manages to cover 
the whole of Madonna's 
career, and fans will proudly 
purchase. 




U2, "Zoo TV: Live From 
Sydney," PolyGram Video, 
120 minutes, $19.95. 

The 28 cameras that were 
employed to capture the 
music and mood at the 
Sydney Football Stadium at 
first blush might seem a bit 
excessive, but just minutes 
into this video masterpiece, 
viewers will be praising the 
merits of each and every one. 
A veritable blizzard of hi- 
teeh artistry, in the form of 
U2*s performance footage 
and additional visual 
assaults (courtesy of Brian 
Eno and psycho-socio- 
politically active video 
troupe Emergency 
Broadcast Network), blows 
up a real treat for fans. As 
for the material covered, no 
one will be left wanting. The 
hits blanket the group's 
career, from numbers such 
as "Where The Streets Have 
No Name" through the most 
recent chart-toppers from 
"Achtung Baby" and 
"Zooropa." PolyGram Video 
couldn't have selected a finer 
project to kick off its "Videos 
Worth Listening To" 
campaign. 



CHILDREN'S H HEALTH FITNESS 



"The Last Unicorn.' 
Family Home 
Entertainment, 93 
minutes, $14.98. 




A laundry list of Hollywood 
personalities, including Alan 
Arkin, Mia Farrow, Jeff 
Bridges, and Angela 
Lansbury, lend their voices 
to Family Home 
Entertainment Theatre's 
mildly maudlin tale, which 
finds a lonely unicorn going 
to great lengths to hit home 
the lesson that beauty is in 
the eye of the beholder. 
Those who behold "The Last 
Unicorn" will find a 
charming, albeit slightly 
creepy (a scene implying the 
pecking to death of a witch 
by a vulture is a bit 
unpleasant) presentation 
that is best suited to older 
children, who will 
understand the magic 
subtlety between those who 
can see the beauty of a true 
unicorn and those who can't 
differentiate it from a run-of- 
the-mill stallion. Animation 
is top-notch, and story is 
ultimately uplifting. 



"My First Skates," 
Independent Productions 
(6HM37-9689), 
approximately 30 minutes, 
$19.95. 

Low-budget program takes 
a stab at instructing 
children on skating safety 
and how to pull off some 
pretty fancy tricks — from 
bunny hops to skating 
backward — on the ice. 
Unfortunately, although its 
intentions are good, the final 
product falls flat because it 
is encumbered with poor 
production values, a 
lackluster script, and a 
general dearth of genuine 
enthusiasm for the project 
on the part of both the host 
and her young entourage. 
Even Maximillian the 
skating St. Bernard, clearly 
thrown into the mix just for 
novelty's sake, won't keep 
young viewers' attention 
from slipping away. It's a 
shame, because a quality 
program aimed at getting 
children started on the road 
to become the next Nancy 
Kerrigan or Scott Hamilton 
would be a welcome addition 
to the retail shelf. 



"Denise Austin: 
TrimWalk," Parade Video 
(201-344-4214). 42 minutes. 
$24.98. 

ESPN fitness personality- 
Austin's 16th home video 
targets her broadest 
audience yet with a program 
of tips on how to walk off 
excess weight and tone 
muscles. First part of the 
video details the correct 
walking posture and form, 
how often people should 
walk to achieve various 
fitness goals, and the various 
intensity levels. In part two, 
Austin runs through her 
stretch and tone workout, 
which she suggests 
participants use to 
accompany the TrimWalk 
workout. The routine is 
thorough and well-rounded: 
however, because the 
program focuses on walking, 
something viewers can't do 
in front of the television set, 
it likely will generate only 
one or two viewings and then 
he shelf-bound. 



DOCUMENTARY 



"Queen Of The Elephants," 
Discovery Channel Home 
Entertainment Group (301- 
986-1999), 90 minutes, 
$59.95. 




British author Mark Shand 
consummates his love affair 
with the elephant on the 300- 
mile elephant-back journey 
across India documented in 
this moving, albeit 
sometimes slow-moving, 
family documentary. 
Accompanying Shand on the 
trek is the nation's only 
female elephant trainer, 
Parbati Burua. and the 
program is as much ahout 
this mysterious woman and 
her wealth of knowledge as it 
is about the gargantuan 
creatures she manages to 
tame. Together Shand and 
Barua explore the dilemmas 
confronting the elephant and 
their enduring importance 
to the Indian culture. 
Photography, of the varying 
terrain and people, is 
exquisite, and the narration 
is engaging. Discovery's first 
feature-length release. 
"Queen Of The Elephants" is 
priced midpoint between 



sell-through and rental and 
will find enthusiastic 
audiences in both markets. 



INSTRUCTIONAL 



"Destination Sportstown: 
The Ultimate Triathlon 
Video," Cherub 
Productions (303-629- 
3072), 78 minutes, $29.95. 




Video Previews is a weekly look at new titles at sell -through prices. 
Send review copies to Catherine Applefeid, 2238-B Cathedral Ave., 
NW. Washington, D.C. 20008. 



This high-action, high- 
intensity video provides 
triathletes-to-be with the 
motivation and confidence- 
building skills necessary to 
get out of the gate. The rest 
will be up to them. Six-time 
Ironman champion Dave 
Scott hosts the swirling 
pastiche of interview clips 
and action shots, and world- 
class athletes including Ray 
Browning, Melissa Mantak, 
Colleen Cannon, Andy 
Carlson, Cristian Bustos, 
and others provide plenty of 
first-hand knowledge about 
the physical, mental, and 
emotional skills necessary to 
get the job done. Program is 
best suited to the 
intermediate-level athlete, 
although beginners and pros 
alike will find something to 
chew on here. 



"It's Your Back: Volume 
I," Family Experiences 
Productions Inc. (512-338- 
1318), approximately 25 
minutes, $24.95 (home use 
only). 

Initially available only to 
hospitals, schools, and other 
institutions, this video takes 
on a decidedly scholarly tone 
as it teaches viewers how to, 
well, watch their backs. 
Volume I covers potential 
back breakers lurking at 
home and the office, and 
includes segments on 
sleeping patterns, driving 
positions, couch-potato 
posture, the most supportive 
way to walk and the 
importance of proper shoes, 
the effects of stress on the 
back, lifting heavy objects, 
gardening, and more. 
Family Experiences has 
included an activities log in 
its package, as well as 
sporadic on-screen "pop 
quizzes," both of which tend 
to make viewing seem more 
like homework than a 
pleasurable exercise. FEPI 
also just released "Nutrition 
Facts: The New Food 
Label," a guide to getting 
the most out of the FDA/ 
USDA's mandated new food 
labels. 
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LIVE AT THE ACROPOLIS 

Pnvate Music BMG Home Vrteo 82163 
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55 


COMEDY VIDEO CLASSICS A' 

Co* Video 177703 


Ray Stevens 




IS.H 
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THE GIRLIE SHOW-LIVE DOWN UNDER 

Warner Reprise v >.. 3-38393 


Madonna 




29.98 
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KICKIN' IT UP 

Assort Entertainment 50656-3 


John Michael 

l.lnr,t£--f, 


Sf 


1298 
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i 


31 


OUR FIRST VIDEO A 

Zoom Express BMG Kxu 30039 3 


Mary- Kate & 
Ashley Olwri 




1? 98 


7 


NEW ► 


INDIAN OUTLAW 

Curb Video 177708 


Tim McGraw 




1691 
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> 


30 


GREATEST HITS • 

MCA Music Video 10932 


it (Mid Mctnure 




19 91 
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It 


21 


UVIPT, LOVIN', & ROCKIN' THAT JUKEBOX * 

Arista Records Inc. 6 West Home Video 15725-3 


Alan Jackson 




1191 


10 


14 


86 


REBA IN CONCERT • 

MCA U, r .,: Vitln.i i C-HG 


Reba Mc Entire 




:l9l 
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24 


LIVE SHIT: BINGE & PURGE 

EleWra Entertainment 5194 


Metal lica 




(t as 


12 


13 


99 


THIS IS GARTH BROOKS A' 

Liberty Home Video 40038 


uatin orooKs 


u 


J'rb 


13 


1 


23 


MARIAH CAREY 

Columbia Music Woe© 19V49179 


Mariah Carey 




19 93 


14 


11 


2 


THE MAKING OF ESTRANGED HOME VIDEO 

Geften Home Video 39545 


Guns N' Roses 




ie M 


15 


IS 


65 


1 STILL BELIEVE IN YOU A 

MCA Musk Video 10679 


\Tmfa Pill 




q v 


16 


12 


24 


DANGEROUS: THE SHORT FILMS 

Epc Music Video 19V491W 


Michael Jackson 




ns f 


17 


25 


75 


THIS IS MICHAEL BOLTON A 

ColumCrJ Music Video !9V 49159 


rwcnaei tjonon 




19 9! 


18 


16 


62 


DELICATE SOUND OF THUNDER A' 

Columbia Music Video 24V-490I9 
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19 


15 
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HILLBILLY ROCK 

MCA Music Video 10881 


Marty Stuart 




3 SI 


20 


17 


7 


PAUL IS LIVE 

Video 8006305273 


Paul McCartney 


u 


1995 


21 


19 


14 


ALAPALOOZA. THE VIDEOS 

iL-utT br:; v r-MC HOflLVWUM 1*84923 


weiru hi lanKovic 




9 91 


22 


22 


7 


SO FAR SO GOOD (AND MORE) 

PolyGram Video 440089541 3 


Bryan Adams 


u 


2195 


23 


21 


25 


VULGAR VIDEO 

A'Visiori Entertainment 50345-3 


Pantera 




1691 


24 


7i 


58 


THE PREMIERE COLLECTION ENCORE • 

PolyGram Video 4400861533 


Andrew Lloyd Webber 




19 95 


25 


20 


79 


BEYOND THE MIND'S EYE A' 

M rarrar Images BMG Video 7233380018-3 


Jan Hammer 




1998 


26 


30 


120 


GARTH BROOKS A' 

Capitol Video 40023 


. r n □ 

uann h'ooks 




.155 


27 


23 


67 


FOR MY BROKEN HEART A 

MCA Music Video 10528 


Reba McEntire 




"11 


LO 


RE-ENTRY 


IN CONCERT A 1 

PolyGram Video 0712233 


Carre ras - Domingo - 
Pavarotti 




29 95 




35 


12 


A TOUCH OF MUSIC IN THE NIGHT 

A*Vision Entertainment 50660 


'.1 r'sfi L'iS'd"'.- 




15 93 




28 


28 


CALL OF THE WILD 

BMG Video 66311-3 


Aaron Tippin 




193 


11 


26 


9 


RHYTHM. COUNTRY & BLUES 

MCA Music Video 10876 


Various Artists 




15 93 


0£ 


RE-ENTRY 


ROOF PARTY 

Columbia Music Video 14V49188 


Neil Diamond 




11'! 
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31 


6 


ELVIS ALOHA FROM HAWAII 

UghtYeaf Ent. BMG Video 75042-3 


El wis Presley 


if 


15 9S 


34 


29 


84 


LIVE AT THE EL MOCAMBO « 

Epic Music Video 19V 491 11 
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35 


31 
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THE VIDEO COLLECTION • 

PolyGram Video 4400877893 


Billy Ray Cyrus 
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lis- 


36 


27 


30 


NAOMI A WYNONNA-THE FAREWELL TOUR • 

MPI Home Video MP6350 


T-e J..:1,1s 


.( 


19 9S 


37 


RE-ENTRY 


VAGABOND HEART TOUR 

Warner Reprise Video 38300 


Rod Stewart 


j 


2< Sf 


38 


36 


25 


GREATEST VIDEO HITS: VOL. 2 

Curb Video 777043 


Sawyer Brown 


J 


I53S 


39 


RE-ENTRY 


ONE VOICE 

Barwood Films Lid. FoVkMO 5150 


Barbra Streisand 


J 


19 98 


40 


N 


30 


ALMOST GOODBYE 

MCA Mus* Video 10860 


Mark Chesnutt 


SF 


9 31 



O RIAA gold cert, for sales o1 25.000 units tor video singles, • R1AA gold cert, tor sales of 50.000 units tor SF or 
LF videos: A RIAA platinum cert, lor sales of 50,000 units 1or video singles; A RIAA platinum cert, for sales ol 
100.000 units for SF or LF videos; RIAA gold cert, tor 25.000 units fw SF or LF videos certified pnor to April 1, 
1991; ♦ RIAA platinum cert, for 50,000 units for SF or LF videos certified prior to April 1. 1991. LF long-form. 
SF Short -form VS Video s«ngfe 1 1993. Biliboarfl/BPl Communications. 
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LASER SCANS 

(Continued from page 60) 

Paramount, and others were included 
in the data of Warner, Image, and Pio- 
neer. The karaoke information was 
provided by KISA (the Karaoke Inter- 
national Sing-Along Association). 

The 8,000-DISC CATALOG: And 
speaking of software, NewVisions has 
just published its spring/summer "94 
edition of the "Laser Video File" cata- 
log ($7.95), which lists more than 8,000 
laser titles. Also included in the 464- 
page paperback are a directory of laser 
distributors, a section on home-theater 
systems, and a hardware chart that 
compares 50 different players. New- 
Visions is located in Paramus, N J. 

McA will launch "In The Name Of 
The Father" (widescreen. Digital Dolby 
Surround Stereo, $39.98) on laserdisc 
July 6. Jim Sheridan directed this film, 
based on political prisoner Gerry Con- 
Ion's autobiographical novel. The 
standout cast is headed by Daniel Day- 
Lewis and Emma Thompson. Once 
again, the laser edition of the movie re- 
tains tlie full theatrical image, while the 
VHS version will lose 28% of the pic- 
ture due to pan-scan cropping. 

On Aug. 17, MCA debute "Beetho- 
ven's 2nd" (widescreen, $24.98). 

COLUMBIA TRISTAR'S "Philadel- 
phia," with Tom Hanks and Denzel 
Washington ($39.95), bows June 29. 
Jason Robards, Antonio Banderas, 
and Joanne Woodward are also in the 
Jonathan Demme movie. Due June 22 
is Walter Hill's "Geronimo" ($34.95). 



widescreen TV set with two letterboxed 
Warner Home Video laserdiscs. The 
Toshiba TheaterWide Model TW56D90 
is a 56-inch set with a rear-projection 
screen and Dolby Pro Logic sound. 
Packaged with it are two special edi- 
tions of "Free Willy" and "Unforgiven" 
that have been adapted to exactly fit 
the 16:9 screen. Craig Eggers. CTV 
product manager for Toshiba America 
Consumer Products, predicte that view- 
ing these titles on the set "will certainly 
delight the most avid videophiles, par- 
ticularly widescreen enthusiasts." 

There's one catch, though: the 
TW56D90 has a list price of $4,995, so 
you're going to have to be a high roller 
to purchase one. But the packaging of 
letterboxed laserdiscs with 16:9 TVs 
looks to be a trend of the near future. 

PlONEER has introduced one of the 



We 



IIDESCREEN TVs & DISCS: To- 
shiba is now shipping its latest 16:9 



Enter Th* ruturt mf 
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UNLIMITED, INC. 

Whoiettfe attribution of 

Laser Video Discs.CD-1, CD's. CD-V, 
CD-ROM, Videos, Accessories, etc. 
plus CD-I and CD-ROM Hardware 

• Competitive Pricing! 

• Family Owned & Operated! 

• Outstanding Service! 

• Excellent Fills' 

2943 Beach Drive 
Merrick, NY 11566 • USA 

Tel/Fax:51 6-378-4942 



BASSIN DISTRIBUTORS IS YOUR 



The Largest 
Laser Disc 
Selection 
Bar None! 

Wi can Ml your 
special order needsl 

bdssin 

VoiSTRIBUTORS 




Music Videos 
Exercise 
Kid's Stuff 
Movies & 
Much More! 

1S9S9 n w is *« 

Miami, FWida 331(9 

Call tor a free 
catalog, ask for Dwighl 



Advertisment 



Lowest Price; Best Fill 



LASER. 
SAVER. 

■lor walk Distribution is 
IHquickly becoming the one 
stop choice of laser disc retailers 
across ihe United Stales. 
Norwalk combines the service 
of a friendly family business 
and the price structure of a com- 
petitive corporation in order to 
achieve big savings and no 
hassles for iheir customers. In 
addition lo having a massive 
inventory of laser discs. Norwalk 



also stocks a full line of CD-Rom 
and CD-I software, while iheir 
direct competitors offer an across 
the board discount of 25%. 
Norwalk chooses to offer a 
wide range of discounts up to 
38% off and also offers an addi- 
tional 2% discount to customers 
who preorder before the pre- 
order cut-off date, if you would 
like to receive a free 1 994 multi- 
media catalog contact: 



NORWALK DISTRIBUTION 
1193 Knollwood Circle 

Anaheim. CA 92801 
Toll Free: (800) 877-6021 
Fax: (714) 995-1086 



most affordable dual-side laser players 
on the market: the CLD-D503, which 
will retail for $660 but is expected to 
sell in stores for under $500. The unit 
has direct audio CD loading and digital 
video noise reduction. Pioneer also has 
three other new players: the CLD-703 
(dual-side play, eight-bit digital field 
memory, $1220), the CLD-M403 
(LaserKaraoke features, microphone, 
multi-CD play, $770), and the CLD- 
S303 (Karaoke, microphone, $650). 

FlGHTING AIDS: Pioneer is making 
a $2 donation to the Video Industry 
AIDS Action Committee for every copy 
of HBO's "And The Band Played On" 
purchased by Pioneer dealers. The 



$39.95 disc debuts June 15. 

WaRNER just released "Chisum" 
(wide, $34.98) and "The Cowboys" 
(wide, $39.98) with John Wayne. 
"Grumpy Old Men" (wide, $34.98) bows 
July 6, followed by Abel Ferrara's 
"Body Snatchers" and Oliver Stone's 
"Heaven And Earth" (both wide, $39.98) 
July 13, and Steven Seagal's "On 
Deadly Ground" (wide, no SLP) July 20. 

PlONEER has LIVE's "The Piano" 
($39.95) for May 25 and Paramount's 
"Wayne's World 2" (wide or pan-scan, 
$34.95) June 8. Just out is "Boeing Boe- 
ing" ($34.95), with Jerry Lewis and 
Tony Curtis. 



Columbia tristar recently 

launched 10 notable titles: Stanley 
Kubrick's "Dr. Strangelove," Brian 
DePalma's "Body Double," the 
thriller "Mortal Thoughts," and the 
helicopter action fdm "Blue Thun- 
der" with Roy Scheider (all wide, 
$34.95). Also, Martin Scorsese's 
"The Age Of Innocence," "Against 
All Odds," a restored "Midnight Ex- 
press" (each wide, $39.95), and a res- 
tored "The Wild One," "The Fresh- 
man," and "Qiu Ju" ($34.95 apiece). 
Titles on the above list are at their 
fine.-t quality on disc, with aspect ra- 
tios intact If you watch "Blue Thun- 
der" on VHS, youll miss 43% of the 
screen image. 
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NEW ► 


MRS. DOUBTFIRE 


Foxvideo 

— are En!f"1r, - ■ 


Robin Williams 
Sally Field 


1993 


PC-13 


39 9! 


2 


1 


7 


THE FUGITIVE 


Warner Bros. Inc. 

Warner Home Video 21000 


Tommy Lee Jones 


1993 


PG-13 


39.98 


3 


NEW ► 


CARLITO'S WAYO 


Universal City Studios 
MCA/Universal Home Video 41S30 


Al Pacino 
Sean Penn 


1993 


R 


39 91 


4 


I 


9 


DEMOLITION MAN 


Warner Bros. Inc. 

Warner Home Video 12985 


Sylvester Stallone 
Wesley Snipes 


1993 


R 


34 98 


1 


4 


3 


A BRONX TALE 


Savoy Pictures 

Pioneer LDCA, Inc. 90954 


Robert De Niro 
Chazz Palminteri 


1993 


R 


3995 


S 


t 


3 


GETTYSBURG 


Turner Entertainment Co. 
Image Entertainment 6139 


Tom Berenger 
Jeff Daniels 


1993 


re 


89 95 


7 


3 


5 


WHAT'S LOVE GOT TO 00 WITH IT 


Touchstone Pictures 
Image Entertainment 2011 


Angela Bassett 
Larry Fishbume 


1993 


R 


39 99 
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NEW ► 


BATMAN: MASK OF THE PHANTASM 


Warner Bros. Inc 

Warner Home Video 15500 


Animated 


1993 


re 


34.98 


9 


9 


3 


FEARLESS 


Spring Creek Production 
Warner Home Video 12986 


Jeff Bridges 
Rosie Perez 


1993 


R 


34.98 


10 


5 


3 


DAZED AND CONFUSED 


Universal City Studios 
MCA/Universal Home Video 41826 


Jason London 
Rory Cochrane 


1993 


R 


34.98 


11 


NEWp> 


MALICE 


New Line Home Video 

Columbia TnStar Home Video 71776 


Alec Baldwin 
Nicole Kidman 


1993 


R 


3999 


12 


NEW*- 


THE GIRLIE SHOW-LIVE DOWN 
UNDER 


Warner Repnse Video 6-38393 


Madonna 


1994 


m 


39.98 


13 


7 


i 


THE BRIDGE ON THE RIVER KWAI 


Columbia TriStar Home Video 79616 


William Holden 
Alec Guiness 


19S7 


m 


49.9S 


14 


t 


11 


IN THE LINE OF FIRE 


Columbia TnStar Home Video 52316 


Clint Eastwood 
John Malkovich 


1993 


R 


3495 


IS 


10 


s 


THE GOOD SON 


FoxVideo 

Image Entertainment 8553 


Macaulay Culkin 
Elijah Wood 


1993 


R 


39.98 


16 


16 


11! 


TERMINATOR 2: JUDGMENT DAY- 
SPECIAL EDITION 


Carolco Home Video 
Pioneer LDCA, Inc. 82997 


A. Schwarzenegger 
Linda Hamilton 


1991 


R 


11 95 


17 


12 


3 


M BUTTERFLY 


Geffen Pictures 

Warner Home Video 12984 


Jeremy Irons 
John Lone 


1993 


R 


3498 


18 


14 


i 


WE'RE BACK!: A DINOSAUR'S 
STORY o 


Amblin Entertainment 
MCA/Universal Home Video 41907 


Animated 


1993 


G 


74.98 


19 


13 


1 

9 


MUCH ADO ABOUT NOTHING 


Columbia TriStar Home Video 71756 


Kenneth Branagh 
Emma Thompson 


1993 


re-13 


34 95 


20 


15 




9 


STRIKING DISTANCE 


Columbia TnStar Home Video 53686 


Bruce Willis 

Sarah Jessica Parker 


1993 


R 


3495 


21 


21 


7 


JUDGMENT NIGHT* 


Universal City Studios 
MCAAJniversal Home Video 4 1890 


Emilio Estevez 
Cuba Gooding. Jr. 


1993 


R 


34 91 


22 


17 


17 


TRUE ROMANCE 


Morgan Creek Productions Inc. 
Warner Home Video 12992 


Christian Slater 
Patricia Arquette 


1993 


NR 


39.98 


23 


23 


19 


RISING SUN 


FoxVideo 

Image Entertainment 8520 


Sean Connery 
Wesley Snipes 


1993 


R 


39 98 


24 


11 


13 


HARD TARGET o 


Universal City Studios 
MCA/Universal Home Video 41824 


Jean-Claude van 


1993 


R 


34.98 


25 


NEW ► 


YANNI: LIVE AT THE ACROPOLIS 


Private Music 

BMG Home Video 821 16-6 


Yanni 


1994 


NR 


7998 



♦ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million al suggested retail for ttieatncally released programs, 
of of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250.000 
units or a dollar volume of $18 million at suggested retail for theatrically released programs, and of at least, 50.000 units and $2 million 
at suggested retail for nontheatrical titles. © 1994. Billboard/BPI Communications. 



62 



BILLBOARD MAY 21 , 1994 



Engineer Shuffle Rocks Mastering Biz 

Masterdisk, Sterling Gear Up For Additional Staff 



■ BY BRADLEY BAMBARGER 



NEW YORK— The art of alchemy 
endures in Brooklyn. 

On an almost daily basis, master 
catalyst Bill Laswell melds dispa- 
rate elements into a precious mix 
at his Greenpoint Studios, an infor- 
mal sonic laboratory-eum-refuge 
where musicians and engineers 
are free to create without the bur- 
den of ticking 




clocks or other 
nonmusical hin- 
drances. 

Forging cross- 
cultural synergies 
between musicians 
who might seem to 
have little in com- 
mon, Laswell has 
formed a sympa- 
thetic community 



of singularly gifted 
players from around the world — 
from former Funkadelic key- 
boardist Bernie Worrell to Indian 
violin virtuoso Shankar, from Afri- 
can multi-instrumentalist Foday 
Musa Suso to guitar phenom Buck- 
ethead. 

The musical worlds Laswell has 
brought together at Greenpoint 
collide on such mind-bending al- 
bums as Material's "Hallucination 
Engine," Nicky Skopelitis' "Eksta- 
sis," and Praxis' "Transmutation," 
all recorded for Laswell's Island- 
distributed Axiom label. 

The most frequent contributor 
to Laswell's productions is guitar- 
ist Skopelitis, who says the extra- 
ordinary results achieved at 
Greenpoint stem from its relaxed 
atmosphere and Laswell's sharply 
focused work sensibility. 

"It's a controlled environment," 
says Skopelitis. "It's Bill's envi- 
ronment, and one that's devoid of 
stress and anxiety. Not to sound 



like a hippie, but there's a vibe that 
permeates everything that goes on 
there." 

According to Laswell, recording 
studios are often restrictive — even 
counterproductive — because the 
artist is paying a steep price to be 
there. 

"You're victimized by that real- 
^^^^^^^^^ ity, that you're in 
f someone else's 



laswell dom, and per- 
formances hap- 
pen [as if the artists were] in their 
own home, in an environment 
where they have a comfortable 
feeling. There's not another ses- 
sion coming in; there aren't people 
listening whom you don't know. 

"Ultimately, musicians are not 
about instruments, and making 
records is not about equipment," 
Laswell adds. "It's about ideas. It's 
about expression." 

With his long history of working 
in improvisational settings both as 
a bassist and as a producer — play- 
ing in such incendiary post-jazz 
outfits as Last Exit and directing 
such landmark recordings as 
Sonny Sharroek's "Ask The 
Ages" — Laswell knows how to 
merge spontaneous invention with 
studio craft without sacrificing ei- 
ther. The recording of "Hallucina- 
tion Engine" took place intermit- 
tently over two to three years, with 
some players even overdubbing on 
parts they had cut a year or two 
before. Like Teo Macero's shaping 
of Miles Davis' expansive studio 
improvisations, Laswell and his 
main engineers, Robert Mussoand 



■ BY PAUL VERNA 



NEW YORK — In a business as no- 
torious for its volatility as the rec- 
ord industry, mastering engineers 
are a beacon of stability, their ten- 
ures measured in years or decades 
rather than weeks or months. 

That's why the job transitions of 
two of New York's top engineers — 
Sterling Sound's Greg Calbi and 
the Hit Factory's Tom Coyne — 
have rocked the otherwise staid 
mastering business to an extent 
not felt since Bob Ludwig left Mas- 
terdisk last year to open his Gate- 
way Mastering studio in Portland, 
Maine. 

Calbi has joined Masterdisk af- 
ter 18 years at Sterling Sound, 
while Coyne has filled the void left 
by Calbi at Sterling following five 
years at the Hit Factory and, pre- 
viously, a 10-year stint at Frank- 
ford/Wayne. 

Both houses are undergoing sig- 



nificant changes to accommodate 
the arrival of their new engineers. 
Masterdisk Corp. is building a new 
room. Studio 5, for Calbi's use. It 
will be outfitted with a Neve digital 
console with Prism EQ, a Sonic* So- 
lutions 20-bit editing system. Pro 
Ac Response 4 monitors (the first 
installation in New York, accord- 
ing to Calbi), Audio Research 
amps and preamps, a Studer 820 
analog playback deck (outfitted 
with Cello electronics), Manley 
and DCS A/D converters, and a 
host of analog and digital signal- 
processing equipment. 

"It's going to be a fantastic, audi- 
ophile-sounding room with all 
brand-new gear in it and 20-bit ed- 
iting capability," says Calbi of the 
Jim Maher-designed suite, which 
is scheduled to begin operation in 
June. ("If you come now," says 
Calbi, "the walls aren't even taped 
up yet") 

Calbi joins veterans Howie 



Weinberg, Scott Hull, Andy Van 
Dette, and Tony Dawsey. 

Meanwhile, Sterling Sound also 
has installed a Sonic Solutions dig- 
ital audio platform, taking the fa- 
cility into the 20-bit realm. Its 
other features include a Neve 
DTC, a Harmonia Mundi digital 
20-bit console, an Apogee 500E 18- 
bit A/D converter, an Apogee 
1000E-20 20-bit D/A converter, 
and a DCS 900B A/D. 

Sterling veteran Bob Tis has 
been promoted to technical direc- 
tor of the facility, responsible for 
ensuring that every room has max- 
imum flexibility. 

"The way the room was set up by 
Bob, he's left me many options to 
fill any needs in terms of expanda- 
bility, etc.," says Coyne, who has 
mastered more than 200 gold and 
platinum records, including R. 
Kelly's pop/R&B smash "Bump N' 
Grind." At Sterling, he will work 
with veterans George Marino, Ted 
Jensen, and Jose Rodriguez. 

Sterling COO David Anderson 
says the facility had planned to ex- 
pand even before Calbi left, and 
that other recruitments may follow 
in the wake of Coyne's. 

RARE TALENT 

"We see where the technology is 
going, and we want to expand our 
own horizons by adding the right 
people," says Anderson. "That's 
why these changes, Greg's and 
Tom's, are very important, be- 
cause it's hard to find talent. I be- 
lieve there's X amount of talent out 
there, but the great guys . . . there 
just aren't that many of them." 

In fact, talent is so precious in 
the mastering industry that engi- 
neers take their clientele with 
them wherever they go, according 
to Coyne, who has carved a niche 
for himself as a rap and hip-hop 
specialist. 

"The equipment in a room is 
only as good as the engineer push- 
ing the buttons, so in that respect, 
it's a personality-driven industry," 
he says. "Clients come for a certain 
sound, and over the years you de- 
velop a rapport with them and 
strive for that sound." 

Calbi — who describes himself as 
a "generalist" whose range spans 
alternative rock, jazz, dance, and 
hard rock — agrees that the indus- 
try centers on the engineers. 

"The mastering engineers in this 
town have been doing this for so 
long that the studios really don't 
have the clientele now, the engi- 
neers do, and I think when Bob 
Ludwig moved he showed that the 
people will move with the engi- 
neer," he says. "There hasn't been 
much movement of engineers since 
Herb Powers and Tom Coyne went 
from Frankford/Wayne to the Hit 
Factory about five years ago." 

FILLING DEMAND 

Despite Ludwig's success — he 
recently told Billboard his biggest 
problem has been filling the tre- 
mendous demand he's had since he 
(Continued on next page) 
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Standing On Her Own. Elektra Entertainment artist Sandra St. Victor, formerly 
of R&B collective the Family Stand, recently worked on her upcoming solo album 
with producer Andre Belts and special guests. Shown at New York's Greene 
Street Studios, from left, are Living Colour guitarist Vernon Reid; guitarist Ronny 
Drayton, whose credits include the Family Stand and Nona Hendryx; St. Victor; 
Elektra A&R director Michael Alago (standing); and Betts. 



Bill Laswell's Greenpoint: A Golden Opportunity 



Oz Fritz, mold and mutate of-the- 
minute performances long after 
the soloists depart, realizing the 
recordings through creative tape 
manipulation. 

A large, warehouse-like former 
rehearsal space, Greenpoint's 
most distinguishing feature is the 
absence of a control room; the con- 
soles and monitors are set off by 6- 
by-6-foot movable, wall-like foam 
baffles. 

While Laswell admits that 
Greenpoint's setup is "primitive" 
compared to other state-of-the-art 
facilities, he says he dislikes con- 
trol rooms because they force "a 
big separation between the techni- 
cal side and the musical side. At 
Greenpoint, we're all in the same 
room — and, in some cases, playing 

'It's so relaxed, people 
don t feel like they're 
on the bridge of the 
Starship Enterprise' 

right in the engineering area. It 
makes communication more di- 
rect," 

"Greenpoint is less pretentious 
than most other studios I've 
worked in," says Musso. "Because 
it's so relaxed and open, people 
don't walk in and feel like they're 
on the bridge of the Starship En- 
terprise. So they tend to play bet- 
ter, and it shows on the records we 
make." 

Laswell and company document 
the proceedings at Greenpoint on 
24 tracks, using two Neve 8058 
consoles with type 1066 EQ, 
Studer A80 Mark III and RC A80 
half-inch tape machines, and Sony 
2500 DAT and Panasonic 3700 Pro 



DAT recorders. They occasionally 
bring in a Sony 3348 for 48-track 
digital remixes. The team relies on 
a host of outboard gear, according 
to Musso. particularly the Even- 
tide H3000 harmonizer, Zoom 
9030 multi-effects unit, and Akai 
S1000 samplers with extended 
memory, as well as a dbx 120X 
subharmonic synthesizer. 

Greenpoint is used exclusively 
for Laswell's productions, al- 
though sometimes he lends the 
studio out for favors. The only 
other production team to have 
rented the facility has been Hank 
Shocklee & the Bomb Squad, who 
worked on some of the upcoming 
Public Enemy record there. Las- 
well says he goes outside Green- 
point only for field recordings, as 
he did in Morocco for the Master 
Musicians of Jajouka's "Apoca- 
lypse Across The Sky," or when he 
has to accommodate unusually 
large groups, as he did on Henry 
ThreadgiU's "Too Much Sugar For 
A Dime." 

The ease and economy of Green- 
point have so facilitated Laswell's 
output that he has had to create 
offshoot labels like Subharmonic 
(the "Divination" ambient dub se- 
ries) and Strata ("Dreamatorium" 
by Death Cube K, aka Bucket- 
head) to avoid overloading Axiom. 
He also produces albums for such 
outside labels as CMP. 

The newest Axiom release out of 
Greenpoint is Chinese vocalist Liu 
Sola's "Blues In The East" Other 
recent sessions have included an 
all-star Axiom funk project and an 
album featuring ambient treat- 
ments of Axiom recordings. 

Thoroughly devoted to his mis- 
sion, Laswell works nearly 350 
days a year, including the odd tour 
or two. "There's no rest, and 
you're never done," he says. 
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the cost of all this stuff comes 
down, you've got a lot of Sonic So- 
lutions operators, and anybody 
who buys a bunch of analog gear 



Wiz-Kid. Producer Gary G-Wiz, center, was recently at New York's Hit Factory 
working on tracks for the upcoming Public Enemy album. "Muse Sick N Hour 
Mess Age." due from Def Jam Records this summer. Shown with G-Wiz behind 
the 60-input Neve VRP with Flying Faders. from left, are assistant Studdah Man 
and engineer Nick Sansano 



ENGINEER SHUFFLE ROCKS MASTERING BIZ 

(Continued from preceding page) 

set up his own shop — Sterling's 
Anderson does not foresee a flurry 
of entrepreneurial activity on the 
part of engineers. He says, for one, 
that a studio readily provides the 
types of support mechanisms that 
a startup operation needs to work 
hard to develop, like a front office 
that keeps the bookings going. 

Also, the price of starting up a 
facility, even with increasingly af- 
fordable high-end equipment, is 
still astronomical, according to 
Anderson. 

"It's a very pricey situation," he 
says. "There's a financial aspect 
that must be a deterrent in some 
way." 

Calbi disagrees. He says, "As 



and has good ears and good moni- 
tors could start a studio. I think 
you'll see a lot more changes in the 
next couple of years." 



Mboad. 


STUDIO ACTION 

PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING MAY14, 1994) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


RAP 


MODERN ROCK 


TITLE 

Artist 

Producer 

(Label) 


THE SIGN 
Ace Of Base/ 
Joker, Pop, 
Carr/ 
(Arista) 


BUMP & GRIND 
R. Kelly/ 
R. Kelly 
(Jive) 


IF BUBBA CAN 
DANCE 
(1 CAN TOO) 
Shenandoah/ 
D. Cook 
(RCA) 


GOT ME WAITING 
Heavy D & The Boyz 
P. Rock 
(Uptown) 


THE MORE YOU 
IGNORE ME, 
THE CLOSER 1 GET 
Morrissey/ 
S. Lillywhite 
(Sire/Reprise) 


RECORDING 

STUDIO(S) 

Engineer(s) 


CHEIRON 

(Stockholm. SWEDEN) 
Denni2 Pop 


CHICAGO RECORDING 
COMPANY 
(Chicago, ID 
Peter Mokran 


SOUNDSHOP 
(Nashville) 
Mike Bradley 


GREENE STREET 
(New York) 
Jamey Staub 


HOOK END MANOR 
(Reading, ENGLAND) 
Chris Dickie 


RECORDING 
CONSOLE(S) 


Soundtracs Gade 


Neve VR 72 


Trident Vector 432 


API Legacy 


SSL 4048 
with Focusrite 


MULTITRACK/ 
2-TRACK 
RECOR DERIS) 

(Noise reduction) 


Sony APR 24 


Studer A827 


Sony 3348 


Studer 800 


■ 

Studer A800 MKIII 


STUDIO 
MONITOR(S) 


Fountain 


Lakeside/TAD 


Westlake BBS15 
Yamaha NS10 


Meyers 


Yamaha NS10 
Quested 


MASTER TAPE 


3M 996 


3M 996 


Ampex 467 


Ampex 499 


3M996 


MIX DOWN 
STUDIO(S) 
Engineers(s) 


ChE RON 

(Stockholm, SWEDEN) 
Denniz Pop 


CHICAGO RECORDING 
COMPANY 
(Chicago, ID 
Robert Kelly 
Peter Mokran 


SOUNDSHOP 
(Nashville) 
Lynn Peterzell 


GREENE STREET 
(New York) 
Jamey Staub 


HOOK END MANOR 
(Reading, ENGLAND) 
Chris Dickie 


CONSOLE(S) 


Soundtracs 


SSL 4064G 
With Ultimation 


Trident Vector 432 


Amek/Massenburg 
APC 1000 


SSL 4048 
with Focusrite 


MULTITRACK,' 

2-TRACK- 

RECORDER(S) 

(Noise reduction] 


Sony APR 24 


Studer A827 


Sony 3348 


Studer A820 


Otari MTR90 


STUDIO 
MONITOR(S) 


Fountain 


Lakeside/TAD 


Westlake BBS15 
Yamaha NS10 


Quested 


Yamaha NS10 
Quested 


MASTER TAPE 


3M996 


3M 996/OAT 


Ampex 499 


Ampex 499 


3M 996 


MASTERING 

(ALBUM) 

Engineer 


STERLING SOUND 
Jose Rodriguez 


HIT FACTORY 
Tom Coyne 


MASTERMIX 
Hank Williams 


STERLING SOUND 
Jose Rodriguez 


ABBEY ROAD 
Chris Blair 


PRIMARY CD 
REPLICATOR 
(ALBUM) 


BMG 

Manufacturing 


BMG 

Manufacturing 


BMG 

Manufacturing 


Uni 

Manufacturing 


WEA 

Manufacturing 


PRIMARY TAPE 

DUPLICATOR 

(ALBUM) 


BMG 

Manufacturing 


BMG 

Manufacturing 


BMG 

Manufacturing 


Uni 

Manufacturing 


WEA 

Manufacuring 




Talkln' 'Bout D Generation. New York glam/punk band D Generation, newly 
signed to Chrysalis/ERG. was recently at Electric Lady Studio with producer/ 
engineer David Bianco, seated, whose credits include Henry Rollins, Frank Black, 
and Tom Petty. Shown, from left, are ERG president/CEO Daniel Glass; D 
Generation guitarists Rick "Atomic Elf' Bacchus and Danny Sage; ERG executive 
VP Fred Davis; D Generation vocalist Jesse Malin; Chrysalis A&R manager Debbie 
Southwood-Smith; D Generation drummer Michael Wildwood and bassist Howie 
Pyro; and ERG VP of rock music Michael Schnapp. 



* 1994, Billboard.'BPI Communi 
Contemporary & Dance appear in rotation 



Hot 100. R&B & Country appear in this feature each time: Album Rock, Modern Rock, Rap, Adult 



newsline... 

THE ELECTRONICS INDUSTRIES ASSN. reports an 18% increase in aftermar- 
ket autosound products for the month of February, compared to the same 
period last year. Among the leading subcategories were in-dash cassette 
decks, which experienced a sales surge of 19%, to $51 million, that month; 
and auto amplifiers, which underwent a 30% increase to $16 million in sales. 
The EIA also reports gains in the other three major audio categories: port- 
able audio (6.5%), components (0.7%), and systems (3.3%). 

A REMINDER: The Society of Professional Audio Recording Services will 
hold its sixth annual technical conference on digital audio workstations May 
21-22 at the Beverly Garland's Holiday Inn in North Hollywood. Among 
the major manufacturers scheduled to present at the SPARS event are 
AMS Neve/Siemens Audio, Avid, Digidesign, Fairlight, MTU, Orban, Otari, 
Roland, Sonic Solutions, Spectral Synthesis, and TimeLine. 

ASM LABS of Marionville, Mo., is introducing a system of fiber-optic cable 
designed to transmit analog audio and video signals between components. 
Ideal for large installations where wire cable is impractical, the system uses 
a small device to convert an electronic signal from a component such as 
a CD player, VCR, tape deck, or receiver into an optical signal. The system 
then sends that signal over the fiber to another converter, where it's con- 
verted back to an electrical impulse. The fiber cables are marketed under 
the name Cobra, while the converters use the new Mongoose tag. 

T0A ELECTRONICS INC. of San Francisco has introduced a line of digital sig- 
nal processing products called DACsys II. Under the line will be new signal 
processors DP-0202 and DP-0204 and matrix/mixer DX-0808 

TELARC INTERNATIONAL, the renowned classical label, has bought a PRO 
Spatializer 3-D audio processor. Appropriately enough, the company's first 
release using the technology is "The Great Fantasy Adventure Album," fea- 
turing music from such films as "Jurassic Park" and "Terminator." 

BRIEFLY: British console manufacturer Soundtracs unveiled the Megas II 
Stage sound reinforcement board at the recent Frankfurt Musik Messe . . . 
Mike manufacturer Shure Bros. Inc. of Evanston, 111., has formed a techni- 
cal support group consisting of MaxAnn Buchanan (tech support/adminis- 
tration), Chris Lyons (distance learning), Chris Potter (broadcast/produc- 
tion audio), Jon Tatooles (mixer products), and Tim Vear (pro sound/ 
installed sound) . . . Sound card manufacturer Creative Labs will use 
Twelve Tone Systems' Cakewalk Apprentice music software with its new 
Sound Blaster AWE32 audio card . . . Bose Corp. will build a new European 
distribution headquarters in Tongeren, Belgium . . . Galaxy Audio, maker 
of personal monitor Hot Spot, will move production of 5-inch speakers in- 
house to its Wichita, Kan., manufacturing facility. 
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CALL TOLL FREE 

1-800-223-7524 

Regular Classified: $4 6b per word, minimum order: 598 00 

DISPLAY CLASSIFIED: 
I" - 1 INSERTION S136.00 PER 

I" - 3 INSERTIONS 125.00 PER 

r - 13 INSERTIONS 119.00 PER 

I" - 26 INSERTIONS 111.00 PER 

V - 52 INSERTIONS 92 .00 PER 

REVERSE ADVERTISEMENT 817.50 
POSITION WANTED: S65.00 PER COLUMN INCH 
BOX NUMBER t17 SO/BROADCAST. MEDIA 880.00 PER INCH 



Billboard Classified Action Mart 

Call Jeff Serrette NY State - 212/536-5174 • Outside NY State - toll free 800/223-7524 
Billboard Classified • 1515 Broadway • New York. NY 10036 
"REAL ESTATE TO THE STARS" 
For Real Estate information call Laura Rivchun 
1 (600) 223-7524 - in NY (212) 536-5173 • NY OFFICE FAX # (212) 536-5055 
800 223-7324 • For Classified Advertising Only 



FAX YOUR AD 

212-536-5055 

Real Estate To The Stars 
$65.00 per inch 



SERVICES 



SERVICES 



FOR SALE 




500 Cassettes S715 

fitiiti Mil COLOR J-tiri & Nordco Boa! 

Everything included - Test, Typesetting 
& Layout. Full Color J-Card, 
Norelco Box & Shrink-wrap no » m i 



500 12" Vinyl -$995 

Complete 12" Single Package 

Direct Melal Mastering, Test. Label 
Layout 4 Printing, Plattic Sleeve, 
Die-Cut Jacket & Shrink Wrap 



500 Promo CD's -$1,380 

3 - KWBt OaJVBtV! 

Everything included - Pre-Maslering, 
2 Color CD Label w Typesetting. 
Jewel Case & Shrink - Wrap 



500 Color CD'S - $1,995 

Comment with FULL COL OR I ront Carl. 
B IV Back Stray Card, ? Color label, 
Prs-Mastiriig, Typesetting & Layout 
Jewel Case ft Shrink-wrap 



iwlltaWkJlfljf | 



Call For Our I 

lURdl^lSKflJrD. 

75 Van ck Street, New York, NY 1 001 3 
"(212)226-4401 FAX (212) 966-0456 J 



COMPACT DISCS • CASSETTES • RECORDS 

1000 CDS $2090 I CD & CASS PACKAGE I /fiYZWFft 
500 CASS $599 , 000 EACH $2999 V^^W 



FINEST QUALITY 

FROM YOUR 44 1 DAI AND 

roue cot on composiie 

PSINIEBSfllM 



COMPLEtE IN-HOUSE 
PROFESSIONAL ART OEP1 



PHONE: (800) 423 2934 
FAX: (818) S69-371S 
BU5BANK CALIFORNIA 



COMPACT DISCS • 95 C EACH 



(Buit from your CO. ready master and labj powlrw) minimum 1 0OO 

CompUt* CD and GnwH* Paokagea Available in quantities of 250/500/1 000 

1 -800-874-4174 

CAU. FOR A QUOTE 
Digital Manuring Sytraro • Digital Audio DupScanon • Computer Graphics 

NATIONAL TAPl£DlSC 

11KMBth Avenue North • Nashville. TrT3 7209 



PRODISC 



CD MANUFACTURING 

BEST Ski 



LOW LOW PRICES 
FAST DELIVERY 
DESIGN/PRINTING 

WILL NEGOTIATE! 



1-800-800-4769 




amorlcon pro diQ'* 1 



CD & CASSETTE 
PRODUCTION 



P.O. 101 S5D 

(oosiviLiotm, nr. 
tuu-asso 



Tel:[JlS| IM-OOM 
lc.:UH] M-M4I 



1-800-APD-DISC 




MASTERING 
■"■"■"■"■"--I — REPLICATION 

PRINTING — — — — — 
TOTAL PACKAGING 
GRAPHIC DESIGN STUDIO — — 
POSTERS 

PERSONALIZED EXPERT SERVICE 



FAR MMM FTF ftiMPlHT niST 



COMPLETE CD AND CASSETTE 



PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES^ 


CUSTOM 
AUCHO CAS54TTTE BLANKS 
1 MtTL - 126 Klin 
Loaded With 
PAH CM KOMI Pius, 

chrome mm * 

■ XL II 

HIGH BIAS TAP* 


COMPUTE LINE Of 

AMPEX - BASF 
MAXELL - SONY - TDK 

Studio Mastering 
and Multitrack Products 
DATS - 4*9/289 (S-VKSf 
Hl-SMM - CDR'S 
U-MATKTS 
499/456 - 911/468 


fSESb BOUND EDGE 
.. 7K"V NORELCO BOXES 


CBYSTAi POLt BOKS 
COL OA CASStTTTf lAtCLS * J-CAHOS 

Sf\KJNO AND LEADER Wl 
AND BOXES 

BASF AMD MALjNETK: WIXA AUOO PANtACm 

c-o cAssrrn Mu 

CD jtwii BOXES 

CUSTOM VtXO CASK rtl BLANKS 




SONY - TELEX NOW) RECOREMNG SYSTEMS 

Tape DuplKamg Iqu^tnor* 


CALL FOR v 764 5th Avenue, Brooklyn, New York 11232 , KJ D C 
OUR FREE « In New York Telephone: (7181 369-8273 ■>•»•» 
CATALOG rn 24 Hour Fox (7181 369-8275 mm sup** » 


L TOLL FREE 1-800-i 


538-2336 j 




HANK ttfE t ACCBSOWB 



Call For FrM Catalog 

(800) 355-4400 S" 

~~Jk 



IWfLUt i : ir MMMM r 



D2 ENTERTAINMENT 



COMPLETE PACKAGE 

500 CD: 1379 50 1000 CD: 1959 00 

DAT or 1 630. 2 color imprint, 
4 color front card. B/W tray card, 
jewel box. shrink wrap. 



Tel: 818 288-2123 
Fa*: 818 288-7382 



NATIONAL TV MARKETING 

Market youi records, tapes & CD's to millions of 
viewers on nai l TV vis 1-800 commercials. Don't 
depend on luck or chance for that big break Market 
your music DIRECT and watch your caieei take off! 
Turn-key company does it all. call for. a free 
brochure 1 -800-832-5353 Your fans are waiting' 



Attention Label Executive*: We can 
manufacture, di»tribule, promote 
and market your finished product. 
Our promo network get* renulte, 
AOR/Altemative. RAB Urban. 
Call 213-931-1105. 



CASSETTE SINGLE 

500 • $499. 95 [Reorder - $349] 
1000 - S799.95 [Reorder - $659] 

Includes: 

RUNNlf-JG MASTER 
TEST CASSETTE 
APEX PRIT-fflNG ON SHELL 
1 COtOR WRAP- AROUND CARD 
COMPOSITE NEGS • SHRINK WRAP 



RECORDS Ml CASSETTES 

17)1 BE RKELET ST • SANTA KOHICA • CA 70404 

(310) tmm • (310) 82MJS5 * Fu: (310) 82B-876S 



FOR SALE 



ALPHA SECURITY CASES 

Used but not Abused 



Single CD =700 7 50 - 3i< 
Doable CD * 1400 - .50' 
Canute '300 - .» Ip Shawn 
Mini Dili - .XX kt Shewn 

CHKIt WITH MHl ■ SKppee prepaid, 
order HO el any merber. 
CeataxtFHDat HAIM0NT HOUSE 
■£•. S24 ::■>.• m e . nu 



RECORD PROMOTION 



EXPERIENCE! EXCELLENCE! 
25 + YEARS! 

Working All Leading National Charts. 
'One Of The Foremost 
Names in Music Promotion " 

RCI RKOrdS Inc.. 1-800-737-9752 
4721 Trousdale Dr., Nashville. TN 37220 
815-833-2052 « FAX 615-833-2101 



; » iniliii I nriiiu: 

• CD. Cassette • Video Duplication 
• Full Graphics 



CALL FOR OUR BROCHURE 

1-800-737-7624 



Sfr< Jvwrl l.o\i>»t IMilisUr. 
**(>*■** V Sfcurit> Puckueinc 
Ct^ft* Plastic & Paper Sleeves 
^ Price (iuns ■ Mailers • Dividers 

', T.^'JI.'M l.TTJTTTTTTT^aaal 



Thr .U'wrlniuskT I'ui-kuictntc Svsltrm 

K !, . ■ Doc CD's. Viilciv 

iJiwclkN. wtvlcr* A miw imlj $\¥H s><* 
Low-vosi ■>nnnk l i*Tjppinf < Hilijli«ns for 
icuilcro K ttisirihutof. 1 -«*-jlof . availuMc' 




IERFORIV1AMCE 
'DISTRIBUTORS 



Original 4' X 4' Moskowitz 
"Rock Star" Painting 
Perfect for a music executive's 
office. $10,000 or obo. 
Leslie @ 310-546-9990 



8u> dirrd jnd Whik olK*>r pt>opl« -rr 

■ jn.ny ihnr phtrv <*r jrr \Uvhift|t ouri. Mj 
jor Ubel CD'(,caMelt*n and IP * H low. *t 50.- 

Vour (hum- Irom ihr moil rilrniivr littlfifi 

1Mb Mr. For Im ratjloft rail <h(Ni 8<M) 0000 
f AX: IM»«| 890 0247 Of write 
SCORPIO MUSIC, INC . 

P.O. toi A 
Trpnlon. S| 08b91 0O20 



DON'T BUY CUTOUTS! 

Until You See Our Catalog 
Of Great Cassettes and CD'S 

TARGET MUSIC DISTRIBUTORS 
792S NW 66 th ST., DEPT J 
) d£a ■ MIAMI. FL 3316* 
I OMjfl Phona: (305) S91-21B8 
Fix: (305) S91 -7210 



P>i,cKa~e)eX>4> • N*t»i h.i-i ■ !»«."• ■ Mil ■ 

Campus Records 

'holEulc OiwntHilor nf 
D» Ictiim / 1 yrtrtt oc ki " 
r« AJkM. S4»»r< Ktmi 
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VIDEO 



M. SPORTS NEEDS MUSIC SOUNDTRACK 
FOR SPORTS VIDEOS 

(Dominique Wilkins'Gary Groni) 
The lucky musician will olso appear in the 
video. 310-652-5386. Send tape to i 8533 
Sunset, Suite 102, Los Angeles, CA 90036 

Alio need mutic for other mojof spons videos. 



POSITIONS WANTED 



Attention All Talent Scouts! 
I've got Audio Recording 

Engineer skills. I also have 
a "Distinct" voice. Interested? 
Please dial (617) 298-3437 for 
sample tape(s) and resume(s). 



(Continued on page 66) 



"For Those Who Hear 
The Difference" 

212 - 333 - 5950 



330 WEST 58TH SI NEW YORK. N Y. 10019 
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HELP WANTED 



HELP WANTED 



COMPUTERS 



WANTED TO BUY 



WE PAY TOP $ 

CD'S'Cassettes 
Videos & 
Audio Books 

WE BUY IT ALL 




MEGASTORE 
VP MARKETING 

We need your marketing skills and knowledge to help us 
manage our rapid expansion into US music retail market. 
Reporting to the President, you will be an extremely self- 
motivated, results oriented individual, with a minimum 
of 5 years senior marketing experience. You will be 
people oriented, possess excellent written and oral 
communication skills, and have complete responsibility 
for the marketing function. 

We offer an excellent salary and benefits package for this 
Los Angeles based position. Only those resumes including 
a salary history and requirements schedule will be 
considered. No agencies please. Please respond in 
confidence to: 

Virgin Retail Group 
America + Asia Pacific 

VP Marketing 
740 State Street #202, 
Santa Barbara, CA 93101 
Equal Opportunity Employer M/F 



Marketing 



SENIOR 
BUYER 



If you're looking for an exciting, dynamic, 
and high-energy environment — take 
note! BEST BUY, the 2nd largest 
consumer electronics and appliance 
retailer is currently seeking a Sr. Buyer 
for our Pre-recorded Video/Movies 
department. 

As a Sr. Buyer, your responsibilities would 
he to establish and maintain appropriate 
stock levels at retail stores for 
merchandise within assigned product 
categories. Knowledge of retail selling 
concepts, policies & procedures; 
familiarity with seasonal buying patterns; 
strong computer, interpersonal & 
organizational skills are also required 
along with one year of retail sales 
experience, analytical skills and 
mathematical ability to analyze data for 
determining proper product levels. 

BEST BUY offers a competitive wage and 
full benefits package, including a 401 K 
plan. Qualified candidates submit resume 
and salary history to: 
BEST BUY. Attn: Marketing. P.O. Box 9312 
Minneapolis, MN 55344-9312 




Equal Opportunity/ 
Drug Free Employer 



VICE PRESIDENT 
FOR MARKETING 

Nashville, Tennessee 

The leading contemporary Christian/Gospel 
music company in America is seeking a 
creabve. outgoing Vice President lor Marketing 
with strong leadership skills The successful 
candidate should have senor level company 
experience in managing a marketing 
organualion and possess strong executive 
management skills Primary responsibilities 
include marketing plan, development, and 
stimutatng creative marketing and promotional 
strategies He or she will manage lour to five 
marketing direct reports and operate an internal 
advertising agency wilhm this £50 million muse 
company. Moreover, the candidale will have 
responsibility lor further penetrating 
international markets on behalf of the company. 
A Bachelors Degree in a business related 
discipline is required The successful candidate 
will report to the President of the company. 
Please send resume in confidence to 
Meridian Consulting Group, Three 
Rrverway. Suite 1030. Houston. Texas 77066 
Fax: (713) 840-7953 



NATIONAL SALES MANAGER 

Major LA. bated label seeks self starter. 
Experienced in dealing with distribution 
branches, one itopt and national retail 
chains. Mutic tales background and 
management skills a must. Please send 
detailed cover letter & resume including 
salary history to: 

Box 8150, Billboard Magazine 
1515 Broadway, New York, MY 10036 



MUSIC ORIENTED fast-paced entertainment 
law firm's Partner seeks "Super Assistant". 
Legal experience not required. Skills include 
love of music and people, terrific phone 
presence w/internat'l clients, excellent 
organizational skills, WP 5.1. dictaphone, 
type 90 wpm. salary to $40K / year 
Fax resume AM only 310/556-5695 



ALASKA EMPLOYMENT - fisheries. 
Earn up to $8,000 + in two months. 
No experience necessary. Male/ Female. 
Age 1 B-70. Call: (206) 545-41 55 ext A9063 



RECORD RETAIL 
DISTRICT MANAGER 

Cat's Compact Discs A Cassettes is 

accepting resumes for a District Manager 
over the 0 current Memphis, Tennessee 
stores. Prior experience at this level 
required. Use of company van. Company 
pays 2/3 major medical. Bonuses available. 
Send resumes to: 

MCRD 
P.O. Box 22773 
Nashville, TN 37202 
Attn: V P. of Retail 
or Fax at: 615-255-7329 



SALESPERSON WANTED 

Growing, fast-paced music wholesale company 
bosed in Southern California is looking for o 
bright, energetic salesperson. Benefits, 
commission & travel. Experience in the music 
industry required Send resumes to: 

Box 8156, Baiboard Magazine 
1515 Broodway, NYC, NY 10036 



INVESTORS WANTED 



RECORD ALBUM 
INVESTMENT 
GREAT OPPORTUNITY! 

5 X your money back! Have contract 
w/major recording label, have 
producer and artist v., great track 
record of famous hits. Both have 
won gramotys for album of the year! 
Investment Wanted $10 - $90,000 

CALL 213-228-9093 
OR PAGER 805-493-6493 



EQUIPMENT FOR SALE 



STORE 850 CDs 

In Stackabte. 
Lockabte, Textuodl 
Steel Cabinets. 

d£ CAN- AMI 

1-800-387-9790 ~nxo&, 

.900 Hmrtml Aum. guff J o. NY 14216 (905)475-6622; 



FIXTURES 




POSTER RACKS 

USED White 30 Wing 60 Designs. 
Shipped in new boxes. 
$.100 Ex. condition, call Frank 
1 -800 221-0328 



FACTORY DIRECT 

•CDJFVVELBOX STORAGE 
CABINETS. In Stock Now. No 
Wailing. Choice ol colors. 2 sizes. 

2 drawer. 570 Capacity. S234 

3 drawer, 855 Capacity. S289 



Prices INCLUDE locks. Textured 
steel construction. 



•CD JBVELBOX SHELF, 2-TIER. 

Gridwall, Slatwall. Pegboard. 8 
facings, capacity 64. 25" long, 
double tier Black, white, grey. 
Adjustable dividers. "Flip-thru" 
browsing. Use lor CD-ROM 



Architectural Merchandising Floor 
Plans at no cost or obligation. 



•JEWEL BOX OR LONG BOX 
COMPACT DISC DISPLAYERS 
•AUDIO CASSETTE DISPLAYERS 
• LASER DISC DISPLAYERS 
•VIDEO CASSETTE DISPLAYERS 
•ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 



✓ * NEW! * * 



COMIC BOOK DISPLAYERS 
TRADING CARD DISPLAYERS 
COLLECTIBLES DISPLAYERS 

For Gridwall. Slatwall. Pegboard. 
GLASS SHOWCASES 



Stocked in Chicago. Baltimore, 
Los Angeles, and London, England 



Free 100 Page Color Catalog 

1«800»433«3543 

Ask for Jim McFarland 

Fax: 213 624- 9022 



YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 

Coll or fax today to see why YSL is undeni- 
ably rhe leader in computer systems for 
music and video retailers and wholesalers 
We built 20+ years of music and video in- 
dustry experience into our computer systems 
to help make your business more profitable 

TOUMG STSttMS UMIttD PHooe (404) 449-0338 
Fox (404) 140-9723 
Australia: (08) 338 2477 

6185 Bulora Hwy Sw C- ICO Mcctcm, Da 30071 



MUSICWARE the 
POSitive Choice 




UuKoarsUSA tAatcwe Europe 
6300 CiMctnoc M ' Sanxv Hsute 
SuW 134 | EaramcnM. Cr*chana> 

Aotttgr\NC37oi2 Sunex. EriQtond 
(vTv)illMlS 1 pouojy 

Foiff1via3jV19rjO t Pg43) 77541V Feat Q24J| 776327 



Computers & Mora . . . 

POS - ImMttry - Ma nagem *r 1 SyStMl fir 
Music Stores - Distributors - Mail Order 

Quick Point of -Sale - Customer History 
Inventory Tracking - Bar Code Printing 
Multiple Vendor - Purchase Orders 
Single S tit. on Multi User and Muhi Site - 
Call Now & Save! Phone: 30^534-0599 
a FREE CONSULTATION • 



RecordTrak 

Computerized Inventory Management 

tor RecottlStOrpS 

800-942-3008 

Voice 203-265-3440 Fax 203-269 3930 



TALENT 



NATIONWIDE TALENT SEARCH 



SEEKING: . BANDS . ARTISTS 

* ACTS * SONGWRITERS 



All types of original music considered. 
FREE f fomotion & exposure if you qualify. 
TJirs n a cotsetbuncfiing opportunity! 



Send a cassette of your muse with name, 
address, phone I best time to unfod to: 

RODELL RECORDS 

P.O. Boi 934S7-6 • Hollywood. CA 90093 



ATTENTION: 

Bands, Artists, Songwriters. 
Record Company aggressively 
seeks new original talent to sign. 
Call Luna Sea Records 
(216) 786-7868 



BUSINESS 
OPPORTUNITIES 



LABELS AND ARTISTS LOOKING TO EXPANO 

into the U.S. We ore o company with extensive 
experience of A&R, Marketing, Promotion and 
Distribution in both the U.S. and International 
marketplace, and are available to help you 
maximize your potential in rhe U.S. and abroad. 
Contact: MIA MIND MUSIC (212)861-8745 
Fox: <212) 465-2367 



(516)420-8300 

wsitiwaus-uuNowt 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



CASH -CASH -CASH 

Top $ paid on CD's. Cassettes, 

LP's, Music Books, Rock 
T-shirts. No quantity too big or 
too small. Call 201-662-7600 or 
Fax: 201-662-8060 



Cash For Records! Records Wanted 
Directory lists thousands with prices paid. 
$5 Visa/MC 219-856-4868 
1 1695 Pied Piper, Cromwell, IN 46732 



REAL ESTATE 

TOTHESHRS 















MIAMI BEACH 

AMERICA'S RIVIERA 
Where we specialize in 
luxury waterfront. 

FRAMER 

realty, inc. 
(305) 672-7258 



* FIRE ISLAND PINES * 

.jl. Rent a 2, 3, or 4 bedroom house in Fire jl. 

Island's most prestigious community 
w for the season, month or week . . . orw 
^.purchase your own oceanfront, bay-^. 

front co-op or fixer-upper. 

* ISLAND PROPERTIES * 
» REAL ESTATE & MCMT. CORP. a 
" 1514) 597-6900 W 



JACKSON HOLE, WY 
HUNT • FISH • SKI 



A primt example of how to protect your baste cash 
reserve account against inflation is by buying this 
land. Meal location of iroct for sate with Snake Rrver 
frontage with exclusive access to river. West- 
Northwest of Jackson 7 miles, 10 acres. 
PENNY GAITAN, BROKER 
H«en ReaHv • 4-5 P.M. Weekday* 
800-227-3334 
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Update 



CALENDAR 



A weekly listing of trade shows, con- 
ventions, award shows, seminars, 
and other events. Send information 
to Calendar, Billboard, 1515 Broad- 
way, Neio York. N.Y. 10036. 

MAY 

May 15-19, International Council 01 Shop- 
ping Centers Sprint Convention, Las Vegas Con- 
vention Center, Us Vegas. 212-421-8181. 

May 16-18. Fifth Annual Billboard Interna- 
tional Latin Music Conference, including Bill- 
board Latin Music Awards. Hotel Intercontinen- 
tal, Miami. Melissa Subatch. 212-536-5018. 

May 17. BMI Motion Picture And Television 
Awards Dinner, Regent Beverly Wilshire Hotel, 
Beverly Hills. Calif. Stacy Nick. 310-289-6328. 

May 17. Music Industry Seminar, presented 
by the New York chapter of NARAS, Lubin House, 
New York. Scott Klein, 212-826-0320. 

May 17. DAR E America Dinner, honoring 
Motown presidenbCEO Jheryl Busby with the Fu- 
ture Of America Award, Beverty Hilton Hotel. Be- 
verly Hills. Calif. Karen Sherlock. 213-468-3575. 

May 19-21. Undercurrents '94 National Mu- 
sic Conference, Agora Metropolitan Theater. Cle- 
veland. 216-241-1902. 

May 21. SPARS 1994 Los Angeles Business/ 
Technical Conference On Audio Work Stations, 
Beverly Garland's Holiday Inn, North Hollywood, 
Calif. 800-771-7727. 

May 22, The Great Music Experience. Nara 
City. Japan 011-44-71-727-7333. 

May 22-25. National Cable Television Assn. 
Convention, New Orleans Convention Center. New 
Orleans. 202-775-3550. 

May 26, BMI Pop Awards Dinner, Plaza Hotel, 
New York. Pat Band, 212-830-2528. 

May 27. "Marketing Yourself To The Top,'' 
presented by Los Angeles Women In Music, Ma 
Maison Sohtel. Los Angeles. 213-243-6440. 

May 28-31. American Booksellers Assn. Con- 
vention. Los Angeles Convention Center. Los 
Angeles. 203-325-5001. 

JUNE 

lune 1, Songwriters Hall Of Fame Annual 
Celebration And Awards Dinner, honoring Lionel 
Richie. Carty Simon, the Bee Gees. Obs Redding. 
Irving Caesar, and Buddy Morris. Sheraton New 
York Hotel and Towers. New York, 212-206-0621. 

June 1, International Managers Forum Meet- 
ing. ASCAP Building. New York. Barry Bergman. 
718-332-8500 

June 2-3. "Current Topics And Advanced 
Production Techniques In Audio Recording," 
series of workshops sponsored by the Center For 
Recording Arts. Technology and Industry at the 
University of Massachusetts at Lowell. Lowell. 
Mass. 508-934-2405. 

June 2-4. American Women In Radio & Tele- 
vision National Convention, Hilton Towers. Min- 
neapolis. 703-506-3290. 

June 3-4. Singers Symposium '94, Los 
Angeles Marriott Hotel. Los Angeles 800-456- 
1649 

June 8-11, PROMAX International Seminar. 

New Orleans Convention Center. New Orleans. 
213-465-3777. 

June 8-12. BRE Conference. Sheraton Hotel. 
Universal City. Calif. Barbara Cleveland. 213-469- 

7262. 

June 9-11. Radio Montreux International 
Symposium. Montreux Convention Center. Mon- 
treux. Switzerland. Lynn Christian, 213-938-3228. 

June 14-16. REPLttech International, pres- 
ented by Knowledge Publications, Santa Clara 
Convention Center. Santa Clara. Calif. Benita Rou- 
manis, 914-328-9157. 

June 15. 1994 Radio-Mercury Awards, Wal- 
dorf-Astoria. New York. 212-387-2100. 

June 22. Music I Performing Arts Unit Of 
B'nai B'rith 30th Annual Awards And Dinner 
Dance, honoring Clint Black and Vanessa Wil- 



liams. Sheraton New York Hotel & Towers. New 
York. Toby Pieniek. 212-782-1260. 

June 23-25. Summer Consumer Electronics 
Show, McCormick Convention Center, Chicago. 
202-457-8700. 

June 23-25, Bobby Poe Convention. Sheraton 
Premiere. Tyson's Comer. Va. 301-951-1215. 

June 23-26. National Assn. Of Radio Talk 
Show Hosts Convention, location to be an- 
nounced, Los Angeles. 617-437-9757. 

June 24. Make It Big In Concert Promotion 
And Live Entertainment Booking Conference, 
presented by Horizon Management, various loca- 
tions. Binghamton. N.Y. 607-724-4304. 

June 25. "Music Publishing And Negotiating 
The Single-Song Agreement." seminar presented 



by Sun Entertainment, Seton Hall University of 
Law, Newark, NJ. Troy Griffith, 908-381-9238. 

lune 30-July 3, 24th Annual Roskilde Festi- 
val, various locations, Denmark. 011-45-42-36- 
6613. 

JULY 

July 7-10. Upper Midwest Communications 
Conclave, Downtown Hilton & Towers. Minneapo- 
lis. Tom Kay, 612-376-1000 

July 24-47, VS0A Convention, Hilton Conven- 
tion Center. Las Vegas. 818-385-1500. 

AUGUST 

Aug 18-21. Jack The Rapper Convention, 

Lake Bonavista Palace, Orlando. Fla. 407-897- 
6959. 



GOOD WORKS 



RoCK 'N CHARITY: Los Angeles 
is the scene Aug. 15-20 of the T.J. 
Martell Foundation's 12th annual 
Rock 'N Charity Celebration, to ben- 
efit the Neil Bogart Memorial Fund. 
The weeklong celebrity sports events 
and entertainment industry parties 
will raise funds for research to battle 
leukemia, cancer, and AIDS. For 
more info, contact Jon Scott/Stefani 
Wanicur at 818-883-7719. 

TURNING 'EM IN: BASS Tickets' 
"Guns For Tickets" program has 
passed the l,0OO-gun mark in offering 
concert/sports tickets in exchange for 
handguns and rifles. Originated last 
November, the program continues 
throughout Northern California, with 
plans to return to the original San 
Francisco and San Jose sites by 
year's end. For more info, contact 
John Glodow at 415-864-2333. 



Rap 



E CRISIS EVENT: Performer 



Tori Amos is among the 1994 Vision- 
ary Award honorees June 2 at the 
third annual gala, "Celebrating 
Change," at Union Station's East 
Hall in Washington, D.C., sponsored 
by DC Rape Crisis. The center is 
committed to ending all forms of sex- 
ual violence. A dinner buffet is being 
provided by 40 restaurants in the 
Washington area. For more info, call 
Nancy Kruse at 202-232-0789. 

TaKING A LOOK AGAIN: Song- 
writer Clyde Otis has reactivated the 
Take A Look Foundation, which he 
established in the late '60s to help 
fight bigotry- The foundation is na- 
med after Otis' 30-year-old song of 
the same name, which recently was 
recorded by Natalie Cole. Otis hopes 
to build a music and recording center 
where young people can learn about 
music industry creativity and technol- 
ogy. For more info, contact Ren Gra- 
vatt Associates at 212-582-0252. 




Helping Kids Read. Enjoying the second annual Bobby Brooks Foundation 
Academy Awards Celebration in the atrium of the Creative Artists Agency building 
in Beverly Hills, Calif., from left, are Creative Artists Agency agents Dan Adler, 
Jenna Park, and Tom Ross; Columbia Records VP Missy Worth; and A&M 
Records president AJ Cafaro The event raised more than $32,000 to fight illiteracy 
among America's youth. The foundation is finalizing plans with dropout 
prevention program Cities In Schools to establish the first Bobby Books Academy 
in September in Newark, N.J. The foundation was established in 1 991 in memory 
of the late CAA talent and booking agent Bobby Brooks. 



LIFELINES 



8IRTHS 

Boy, Deshaun Jae, to Goddfrey 
Phillips and Kimberly Shepherd. 

Using the stage name J-Crush, he is 
the leader of rap group SNAFU on 
Rotten Records. 

Boy, Sean Thomas, to John and 
Robin Berry, April 28 in Athens, 
Ga. He is a recording artist on Lib- 
erty Records. 

Boy, Edward Carlton, to Walter 
Bridgforth and Anita Baker, May 

4 in Detroit. She is a Grammy-win- 



ning recording artist on Elektra. 



MARRIAGES 

Michael Schweiger to Irene 
Mitchelo, May 14 in New York. He 
is national director of dance/top 40 
at Pyramid Entertainment Group. 
She formerly was office manager at 
Chrysalis Records. 

Send information to Lifelines, c/o 
Billboard, 1515 Broadway, 14th 
Floor, New York N.Y. 10036 within 
six weeks of the even t. 



ALBERT COLLINS HONORED AT HANDY AWARDS CEREMONY 

(Continued from page 8) 



Making Love." 

"Cybill Shepherd— what did that 
have to do with the blues?" a per- 
plexed fan asked at the Blues Foun- 
dation-sponsored symposium the day 
after the show. 

The Handy nominees are chosen by 
an international panel of D Js, writers, 
educators, and other blues experts; 
the winners are determined in a vote 
by members of the Blues Foundation 
and readers of various blues-related 
magazines. Other Handy winners in- 
cluded: 

Blues band of the year: Anson 
Funderburgh & the Rockets with 
Sam Myers. 

Contemporary blues female art- 
ist of the year: Koko Taylor. 

Soul/blues male artist of the 
yean Bobby "Blue" Bland. 

Soul/blues female artist of the 
yean Etta James. 

Traditional blues male artist of 
the yean Robert Jr. Lockwood. 

Traditional blues female artist of 
the yean Jessie Mae Hemphill. 

Country/acousttc blues artist of 
the yean John Hammond. 

Male vocalist of the year: Otis 
Rush. 

Female vocalist of the yean Etta 



James. 

Blues instrumentalist (harmon- 
ica): Charlie Musselwhite. 

Blues instrumentalist (piano): 
Pinetop Perkins. 

Blues instrumentalist (other): 
Clarence "Gatemouth" Brown- 
Contemporary blues album of 
the yean B.B. King, "Blues Summit" 
(MCA). 

Soul/blues album of the year: 
Bobby "Blue" Bland, "Years Of 
Tears" (Malaco). 

Traditional blues album of the 

year: Taj Mahal, "Dancin The Blues" 
(Private Music). 

Country /acoustic blues album of 
the yean Pinetop Perkins, "Portrait 
Of A Delta Bluesman" (Omega). 

Reissue album of the year: 
Muddy Waters, "The Complete Plan- 
tation Recordings" (MCA/Chess). 

Blues song of the yean "My Next 
Ex-Wife," written by Rick Estrin, 
recorded by Little Charlie & the 
Nigh teats. 

Inducted into the Blues Hall of 
Fame this year were the Mosaic Rec- 
ords boxed set "The Complete T- 
Bone Walker 1940-1954"; Otis Rush's 
single "I Can't Quit You Baby"; Law- 
rence Cohn's book "Nothing But The 



Blues"; performers Arthur "Big Boy" 
Crudup and Wynonie Harris; WLAC 
Nashville disc jockeys John Rich- 
bourg. Gene Nobles, and Bill Allen; 
and author/field recorders John and 
Alan Lomax. 

Here's a complete list of winners of 
this year's Keeping The Blues Alive 
awards: 

Print Media: Jerry Wexler and 
David Ritz, "Rhythm & The Blues: A 
Life In American Music." 

Blues Organization: Tucson 
Blues Society. 

Blues Club: The Maintenance 
Shop, Ames, Iowa; and the Double 
Door Inn, Charlotte, N.C., Nick Kar- 
ras. 

Promoter: Roger Nabor and 
George Mayers for the Ultimate 
Blues Cruise. 

Agency: Concerted Efforts (Paul 
Kahn). 

Education: Billy Branch for 
"Blues In The Schools." 

Public Radio: Radio America 
(Marc Lipsitz) for "The Blues Story: 
Triumph of an American Musical Art 
Form." 

Commercial Radio: Roberta 
Penn for "Seattle Blues." KXRX 
Seattle. 



Historical Preservation: Alan 
Lomax. 

Advertising: Hohner Harmonicas. 

Film: Nina Rosenstein, MCA Mu- 
sic Video, "Sweet Home Chicago: 
The Story In Words and Music Of 
Chicago Blues And Chess Records." 

Journalism: Larry Nager. 



FOR THE RECORD 

Due to a production error in the 
May 14 issue, the final words were 
dropped from a story on Star TVs 
Asian music video service. The final 
quote (from an unnamed Star TV 
executive) should have read: "If you 
want to understand a market, you 
have to be in it" 

In the April 30 issue, the photo- 
graph of the Who accompanying 
the article "MCA Will Issue Who 
Boxed Set, Back Catalog" was 
taken in 1977, according to the pho- 
tographer, Harry Goodwin. The 
video, "30 Years Of Live R&B," is 
being compiled by Nick Ryle. 
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Radio 



WDAS Showcases S. African Music 

'Amandla! 9 Focuses On Country's Styles, Culture 



■ BY CARRIE BORZILLO 

LOS ANGELES— James Eoppolo's 
"Amandla! Music Of South Africa," 
which airs on R&B adult station 
WDAS-FM Philadelphia, goes far 
beyond exploring music from that 
nation. It also delves into politics 
and culture and explains the mean- 
ings of the songs, which are often 
sung in the Zulu and Sotho lan- 
guages. 

Eoppolo first came up with the 
idea for "Amandla! Music Of South 
Africa" (Amandla is the Zulu word 
for power) in 1987, after Paul Simon 
popularized use of South African 
mbaqanga and mbttbe stylings on 
his "Graceland" album. 

"I've been passionate about South 
Africa and South African music 
since about 1980," says Eoppolo. "I 
thought that when 'Graceland' came 
out we would see more South 
African music exposed, but we 
didn't." 

Eoppolo began making calls to 
record labels to see if they would 
supply him with enough music to put 
together a radio show focusing on 
South African music. After getting a 
positive response from people in the 
industry and encouragement from 
the African National Congress, Eop- 
polo began pitching the show for 
syndication to National Public Radio 
and American Public Radio. 

Both networks passed. NPR al- 
ready had a similar show, "Afropop 
Worldwide," and APR, Eoppolo 
says, was afraid the addition of his 
show to its roster would look like the 
network was "copying" NPR. 

Three years later, "Amandla!" 
found a home at WDAS-FM. It de- 
buted in February 1990— a week af- 
ter Nelson Mandela was released 
from prison. The show airs on Sun- 
days from 11 a.m. -noon. 

Joe "Butterball" Tamburro, PD of 
WDAS-FM, says that listeners may 
have been "a bit confused about the 
show in the beginning, because it 
featured music they had never heard 
before. But James is able to explain 
the music and tell the story of the 
people and of their struggles, and 
how the music came to be." 

Eoppolo, who also works in pro- 
duction at crosstown WMGK and 
has worked in radio production for 
16 years, says, "I try to relate cul- 
ture's role in the anti-apartheid 
struggle in South African, and not 
just play the music." 

But, he adds, the music is impor- 
tant, too. "I want to spoon-feed in- 
formation to the listeners about mu- 
sic they haven't heard before." 

The music on "Amandla!" includes 
forms unfamiliar to most Americans 
as well as the more widely known 
South African styles such as 
mbaqanga, or township jive (which 
is what can be heard on "Grace- 
land"). Artists in this genre include 
Mahlathini and the Mahotella 
Queens, who have recorded for Poly- 
Gram and Shanachie, and the Soul 
Brothers, who have recorded for 
Virgin. 

Eoppolo also plays a popular jazz 



James Eoppolo. left, host of 
"Amandla! Music Of South Africa," is 
pictured in 1991 in a township hall 
outside Johannesburg with now-South 
African president Nelson Mandela. 

sound called marabi that originated 
in the '30s to the '50s with artists 
such as the African Jazz Pioneers 
and Elite Swingsters. Another older 
style is kwela, or street corner music 
from the '50s and '60s. Eoppolo de- 
scribes this as "penny-whistle, Irish- 
sounding music." 

Eoppolo's music library consists 
of 200 CDs, 300-400 vinyl albums, 
and 200 cassettes dating back as far 
as the '40s. 

Much of the music heard on the 
show can't be found in record stores. 
Eoppolo says he tries to get as many 
extra copies of albums and tapes as 
he can to give away to listeners. 
However, he says that listeners also 
tend to tape his shows off the air. 

Eoppolo also steers listeners to 
Tower Records, where some of the 
music can be bought as imports. 

"It's frustrating that BMG or 
E M I here don't care much about this 
music," he says. "It is marketable. 
It's just a matter of marketing it to 
the right people. 'Graceland' was 
targeted to the white yuppie audi- 
ence, and blacks were in awe of it, 
but they were never approached di- 
rectly with it before. 

"I want the labels on this side to 
realize that there is a market for 
this, and not just reggae. They need 



to take the time to get it in the right 
hands." 

Listeners often are surprised to 
learn that Eoppolo is white and 
American, a matter about which the 
host himself was concerned when 
formulating the show. 

"I felt that to do the show justice, 
I had to try to learn the customs and 
at least one language," he says. "I've 
even been to South Africa and I've 
met with Nelson Mandela, who 
thanked me for doing this. That, to 
me, made me look more credible, 
and not like a white guy exploiting 
South Africa." 

Eoppolo also has studied the Zulu 
language in an effort to teach listen- 
ers the song lyrics. "I try to give 
them at least the hooks or the cho- 
rus, so they know what Ithe artists 
are] saying," he says. 

In addition to educating listeners 
on the language and the meanings of 
lyrics, Eoppolo brings in South 
African journalist Sipho Jacobs for 
regular five-minute news and com- 
mentary segments. 

Jacobs, who works at Drum maga- 
zine, gives a man-on-the-street re- 
port on the ANC, the government, 
or the police. Even though Jacobs 
simply reports what people are talk- 
ing about in South Africa, the gov- 
ernment still monitors each call to 
WDAS-FM, Eoppolo says. 

The host is still trying to syndi- 
cate his show. "I've mailed out pack- 
ages and received no response," he 
says. "Sometimes, they say they re- 
ally like the show, but they don't 
know how to market it or where to 
place it. But it's worked on WDAS- 
FM for the past four years, and we 
have 15 minutes of commercials each 
show." 

WDAS-AM-FM GM Kernie An- 
derson says the show is indeed a 
commercial success. 

"We have clients that specifically 
ask for this show, and we've sold 
packages around it," says Ander- 
son. "There aren't enough radio 
stations that are willing to give ex- 
posure to this kind of cultural mix. 
And there are not enough PDs who 
are sensitive enough to these is- 
sues." 





Arcane? In light of the caning controversy in Singapore, Dayton, Ohio's WONE- 
AM graphically displayed the effects of caning by inviting martial arts master 
Benny Meng to cane a side of beef outside the studios. Pictured is WONE 
morning show host Bucks Braun, interviewing Meng before the demonstration. 



Kool DJ Red Alert Quietly 
Earns His Props At WRKS 



Thanks, But No Thanka.'After Midnite" host Blair Garner, center, receives 
"thanks" from guest Chris LeDoux. left, and his guitarist, Mark Sissel, after the 
limo sent by the program to pick up the performers broke down. 



■ BY HAVELOCK NELSON 

NEW YORK — Folks call him "prop- 
master," "pooh-pooh man," and a 
"B.U.M." (black ultimate man), but 
by any name, Kool DJ Red Alert is 
probably the most respected and in- 
fluential hip-hop jock on any block. 
Certainly, he was one of the first to 
have a rap mix show on a commercial 
radio station. Red, whose real name is 
Fred Krute, was hired by WRKS 
New York in 1983 and has been there 
ever since. 

The station, known to listeners as 
98.7 Kiss FM, is on the second floor of 
a high-rise near Times Square. On a 
recent Friday evening, a few hours 
before his next broadcast was to be- 
gin, Red was lounging in the womb of 
the Summit Broadcasting-owned sta- 
tion, talking. 

That's something he does very little 
of on his show, which is broadcast to 
millions of loyal fans every Friday 
and Saturday night. Red might insert 
a few of his catch-phrases — a quiver- 
ing "yeaaaah!" or "You a propmas- 
ter" — but most of the voices listeners 
hear on the show belong to others: 
rappers and singers who do drops for 
props, and Kiss air personalities like 
Wendy Williams, who introduce com- 
mercials and field phone calls from 
fans. 

In the early years of the program, 
Red's son, Li'l Red, announced sta- 
tion IDs and chit-chatted between 
songs. Red says, "When little kids 
heard him, they felt a part of the 
show. [Li'l Red] was someone they 
could've related to." 

In the turbulent world of hip-hop, 
Red's 11-year run is an amazing ac- 
complishment. It's also legendary in 
the hip-hop world. When the show 
started, rap was an underground phe- 
nomenon supported exclusively by 
small-time indie labels. Today, it's a 
pop thing that's mainly the domain of 
major corporations. 

As the art continues to advance, so 
will Red. "I look at it this way," he 
says. "If Frankie Crocker can do it, if 
Chuck Leonard can do it, if Ken 



Webb can do it, why can't I? I'm going 
to try to go for 1 1 more years." 

The tools of Red's trade are two 
turntables connected to a mixer. His 
methods for blending tracks aren't 
very flamboyant. "I will cut now and 
then, but I try not to overdo it," he 
says. During his 
^AmH show, he might 
jflj combine an a cap- 

pella performance 
from one record 
Ll " with a phat beat 
from another. He 
might facilitate 
smooth transitions 
DJ red alert between songs or 
make abrupt 
changes by stopping turntable A 
while starting up turntable B. His 
gritty sound collages always simmer 
before they boil. "I start on the 
smooth tip, then pick up the pace," he 
says. 

Although Red's show is sponta- 
neous, he still prepares for it. "On a 
Tuesday or Wednesday I'll drop by 
the station and stay overnight, just 
listening to new material," he says. 
And although he gets serviced by 
record labels. Red spends much of his 
time checking for imports at various 
vinyl shops around the city. 

"It might be a little hole-in-the-wall 
out in Brooklyn, or a shack up in the 
Bronx. It don't matter," he says. "I 
still buy records, because I dig for 
stuff people would not expect" 

Along with an ingratiating person- 
ality. Red says eclectic musical tastes 
are the keys to his success. "People 
get surprised when they hear some- 
thing like 'Love Rears Its Ugly Head' 
by Living Colour or 'Keep On Movin" 
by Soul II Soul," he says. 

Red Alert was born in Harlem, the 
middle child among three brothers 
and three sisters. An uncle and a 
friend inspired him to become a DJ. 
After spending time with them, he 
started going to Bronx nightclubs 
with names like Executive Playhouse 
and the Twilight Zone. There, he wor- 
shipped at the altar of pioneering rap 
Continued on page 71 
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Repositioning Move Initiates AC Duopoly 

'Drano Format* Clears Path For Baltimore Stations 
A 
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CLASSIC "90s DUOPOLY STORY happened in Balti- 
more late last year when Capitol Broadcasting Co., which 
operates AC WWMX (Mix 106.5), took over crosstown rival 
WVRT, changed the latter's hot AC presentation and call 
letters, and installed one PD, David Wood, over both sta- 
tions. 

WVRT, which became soft AC WSSF (Soft 104.3), was 
positioned to target an older audience than the one 
WWMX was going after, thus eliminating the head-to-head 
competition between them. To make sure 
the audience got the point, WVRT aired 
what staffers called a "Drano format" for 
about a month, all the while running liners 
encouraging former WVRT fans to move 
down the dial to WWMX. 

For the first week after the sale, WVRT 
simulcast its new sister station, which was 
airing promos encouraging former WVRT 
listeners to make the switch. To comply with 
FCC rules about simulcasting, for the next 
two weeks WVRT aired WWMX's program- 
ming on a one-day delay while positioning 
the changes on the air as a "merger" of the 
two stations. Next, the "Drano format" de- 
buted on WVRT, consisting of a loop of 
songs played over and over by artists like 
Shaquille O'Neal, the Village People, and 
Barry Manilow that the former WVRT audi- 
ence was sure to hate. 

"The idea was basically to drive these people who might 
still hold a button down for WVRT down to Mix," says 
Wood. "The by-product was that we got a lot of publicity 
out of it, [although] that was not really the intention." 

On Jan. 12, Wood flipped WVRT to its new format and 
calls, after four weeks of stunting with the "Drano format." 

In the meantime. WWMX was making a few changes of 
its own, including adding more 70s product to the mix. 
"Knowing that we were going to buy WVRT during that 
period, we had softened Mix a tittle and added a little more 
70s product, because WVRT was a little more 70s-ori- 
ented than we were," explains Wood. 

Those moves seem to have paid off for both stations. In 
the winter Arbitron book, WWMX was up 4iMS.7 and was 
No. 4 in the market 12-plus. WSSF, meanwhile, captured 
10th place in the market, rising 3.0-3.5 from the fall. 

WWMX admittedly is slow on records, even for a main- 




stream AC; but Wood says, "Baltimore is a very slow cur- 
rent market, [.and] we are even slower right now because 
we don't have anyone to help us expose records. The top 
40 is very urban-leaning, (and] the currents that (AC rival] 
WLIF plays aren't played often enough. I'm still playing 
'River Of Dreams' as a power record." 

WSSF's format is soft AC of the most traditional kind, 
focusing on artists like Manilow, Barbra Streisand, Johnny 
Mathis, and Neil Diamond. While WWMX dominates in the 
■25-44 cell. Wood says WSSF "picks up its lis- 
teners at 45-64, so there is virtually no over- 
lap." 

A look at a music log for both stations illus- 
trates the differences. Here's a recent after- 
noon hour on Mix: Philip Bailey, "Easy 
Lover"; Billy Joel, "River Of Dreams"; Jets, 
"Make It Real"; Rod Stewart, "Tonight's The 
Night"; Peabo Bryson and Regina Belle, "A 
Whole New World"; Jude Cole, "Full House 
Of Reason"; James Ingram, "Just Once"; 
Donny Osmond, "Sacred Emotion"; Celine 
Dion, "The Power of Love"; BUI Medley arid 
Jennifer Warnes, "(I've Had) The Time Of 
My Life"; Rick Astley, "Hopelessly"; and 
America, "Lonely People." 

A recent WSSF afternoon hour sounded 
like this: Roberta Flack, "Killing Me Softly"; 
Gordon Lightfoot, "If You Could Read My 
Mind"; Ehis Presley, "Can't Help Falling In 
Love"; Barbra Streisand and Neil Diamond, "You Don't 
Bring Me Flowers"; David Gates, "Goodbye Girl"; Patti 
Austin and James Ingram, "Baby, Come To Me"; Bee 
Gees, "How Can You Mend A Broken Heart"; Johnny Mat- 
his, " It's Not For Me To Say"; Paul Mauriat, "Love Is 
Blue"; Linda Rons tacit, "IVe Got A Crush On You"; Bryan 
Adams, "(Everything I Do) I Do It For You"; Julio Iglesias 
and Diana Ross, "All Of You"; Peter, Paul & Mary, 
"Blowin* In The Wind"; Barry Manilow, "Weekend In New 
England"; Al Jarreau, "After All"; and Billy Joel, "Just 
The Way You Are." 

Explaining the decision to keep both stations in the AC 
arena, Wood says, "WVRT and Mix were so very similar 
and were fragmenting that audience. We wanted to stay 
in that [adult] arena on both stations, but saw a hole on 
the older end [for WSSF]." 

(Continued on page 73) 
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TRACK TITLE 

ALBUM TITLE (IF ANY! 


ARTIST 

LABEUTJISTRiBUTiNG LABEL 


CD 


2 


5 


9 


* * * NO. 1 * * ★ 

SHINE iMhatNai ♦ COLLECTIVE SOUL 

HINTS, ALLEGATIONS AND THINGS LEFT UNSAID ATLANTIC 


2 


1 


1 


8 


KEEP TALKING 

ihi Division urn 


PINK FLOYD 

C^l .1MB A 


(3) 


5 


6 


11 


DISSIDENT 

vs. 


PEARL JAM 

UK 


4 


3 


3 


12 


SPOONMAN 


♦ SOUNDGARDEN 

"A U 


CD 


6 


8 


12 


BACKWATER 

TDG HIGH TO DIE 


♦ MEAT PUPPETS 

LONDONTLG 


t 


4 


2 


15 


NO EXCUSES 

JAR Of FUES 


♦ ALICE IN CHAINS 

COLUMBIA 


CD 


78 


9 


10 


DISARM 

SIAMESE DREAM 


♦ SMASHING PUMPKINS 

VIRGIN 


CD 


14 


38 


3 


NO ONE TO RUN WITH 

WHERE IT ALL BEGINS 


ALLMAN BROTHERS BAND 

EPIC 


i 


7 


4 


10 


HIGH HOPES 

UNBOXED 


SAMMY HAGAR 

GfFFFN 


10 


10 


18 


3 


HERE COMES A MAN 

tAR f ROM HOME 


♦ TRAFFIC 

VIRGIN 




12 


14 


5 


FAR BEHIND 

CANDLFBOX 


♦ CANDLE-BOX 

MAVERKK/SI RE/WARN ER 9=WS. 


(12) 


19 


23 


6 


TAKE IT BACK 

'IT rjiy 5 ZIN 3FLL 


♦ PINK FLOYD 

COLUMBIA 


© 


IS 


19 


5 ' 


BIG EMPTY 

■THE CROW" SOUNDTRACK 


STONE TEMPLE PILOTS 

ATLANTIC 


14 


11 


ID 


19 


DEUCES ARE WILD 

THE BEAviS AND BUT HFAD EXPERIf NCf 


AEROSMITH 

GFFFEN 


© 


17 


20 


4 


NIGHT IN MY VEINS 

LAST OF Th[ INDEPENDENTS 


♦ PRETENDERS 

S RFvwA^fft BROS 


ii 


9 


7 


a 


THE CALLING 

TALK 


YES 

V1CT0RY.'PIG 


17 


18 


15 


26 


LOW 

KEHUStNE HAT 


* CRACKER 

VIRGIN 


18 


IS 


13 


2) 


MR. JONES 

ALGU5T AND EVtRY'HING AM-H 


♦ COUNTING CROWS 

XOGE'l-tN 


01) 


22 


22 


5 


MILES FROM NOWHERE 

A DATE Wl r H THE SMITXEREEN5 


THE SMITHEREENS 

RCA 


(20) 


26 


36 


3 


ROUND HERE 

AUGUST AND EVERYTHING ATE R 


♦ COUNTING CROWS 
DGOTSEFFEN 


21 


20 


16 


6 


WHAT DO YOU WANT FROM ME 

THE DIVISION BELL 


PINK FLOYD 

; JME1 a 


22 


27 




2 


BLACK HOLE SUN 

iUPERUNKKIV.'. 


SOUNDGARDEN 
AIM 


23 


13 


12 


13 


HARD ACT TO FOLLOW 

BROTHER CANE 


♦ BROTHER CANE 

v PG 


n 


23 


17 


23 


ALL APOLOGIES 

IN UTERO 


♦ NIRVANA 

I'jL G[ ■ 1 L 




25 


24 




ALL AMERICAN GIRL 

YES I AM 


MELISSA ETHERIDGE 

3i an'aPi :;; 




24 


21 


g 


EVERY GENERATION... ♦ FURY IN THE SLAUGHTERHOUSE 

MONO RCA 


(27) 


29 


32 


3 


MISUNDERSTOOD 

MOTLEY CRUE 


MOTLEY CRUE 

tLEKTRA 


Iff) 


28 


27 


4 


SOLO MY FORTUNE 

SUGARTOOTH 


♦ SUGARTOOTH 




30 


33 


4 


ROCKS 

GIVE OUT BUT DON'T GIVE UP 


♦ PRIMAL SCREAM 

SIRLWARNER BROS 


(D 


NEW ► 


1 


★ ★★Hot Shot Debut*** 

CRAZY ♦AEROSMITH 

'.">[ • A CAiP GEFFEN 


31 


39 




2 


I STAY AWAY 


ALICE IN CHAINS 

COLUMBIA 


© 


32 


40 


3 


GET OFF THIS 

KEROSENE MAT 


♦ CRACKER 

VIRGIN 


33 


21 


11 


11 


BREAKAWAY 

ANTENNA 


♦ 11 TOP 


@ 


NEW ► 


1 


LONG VIEW 

DOOKIE 


♦ GREEN DAY 

stpr s; 


35 


34 
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DOWN WITH DISEASE 

.(C ST 


♦ PHISH 

f L EKTRA 


36 


33 


30 


5 


MORE WINE WAITER PLEASE 

WHO CARES 


♦ THE POOR 

s^a MUSIC 


37 


35 


31 


25 


YOU 

1 . i 


♦ CANDLEBOX 

,/AVfR K;S RfyViA-RN ER BROS 


© 


NEW ► 


1 


ANIMATE 

COUNTERPARTS 


RUSH 

All A.N! . 


39 


36 




26 


MOTHER 

T HRALL-D EMCNSW EAT J .'E 


♦ DANZIG 

AMERICANS lPR 3E 


40 


31 


25 


9 


LOVE SNEAKIN' UP ON YOU 

LONGING IN THEIR HEARTS 


♦ BONNIE RAITT 

CAP TC. 
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MARY JANE'S LAST DANCE* TOM PCTTY & HEARTBREAKERS 

TOM PETTT S. THE HEAHTBREAKERS GREATEST HITS MCA 
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31 


PLUSH 


♦ STONE TEMPLE PILOTS 

""["NT : 
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.1 


DAUGHTER 

vs 




PEARL JAM 

EM 
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4 




2 


CREEP 

:or-: 


♦ STONE TEMPLE PILOTS 

ATLANTIC 
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6 
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FOUND OUT ABOUT YOU 

■*Fv. Mist ivap.1 • F,N(> 




♦ GIN BLOSSOMS 

AAM 
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BAD THING 

"BROTHER 




♦ CRY OF LOVE 

COLUMBIA 
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34 


ARE YOU GONNA GO MY WAY 

ARE YOU GONNA GO MV WAY 




♦ LENNY KRAVITZ 

VIRGIN 


8 


10 


8 


22 


NO RAIN 

ftUNO MFlON 




♦ BLIND MELON 

ro: 


i 




9 


25 


HEY JEALOUSY 




♦ GIN BLOSSOMS 

UM 


10 


8 


7 


26 


PEACE PIPE 

BROTHER 




♦ CRY OF LOVE 

COLOMBIA 



Broadcasters Cross Class(ical) Lines 



Recti rrents are titles which have appeared on the Album Rack Tracks chart for 26 weeks and have 
dropped below the top 20. 



LOS ANGELES— Classical radio ex- 
ecutives and music organizations 
exchanged effective cross-promotion 
and sales promotion ideas at the Clas- 
sical Music Broadcasters Assn. con- 
ference, held April 28-30 at the Cen- 
tury Plaza Hotel here, 

KKGO Los Angeles promotion di- 
rector Pat Gorman said the station's 
close relationships with the 
Hollywood Bowl and the Los Angeles 
Philharmonic have helped increase 
awareness of the station. KKGO of- 
fers air time in exchange for adver- 
tisements in event programs. The sta- 
tion also airs a weekly Hollywood 
Bowl preview show spotlighting art- 
ists performing over the summer. 

In a recent listener-oriented pro- 
motion, "Bowl Over Beethoven," lis- 
teners sponsored the DJs in a bowl- 
ing contest to raise funds. 

One of KKGO's most popular con- 
tests is its "Hollywood Bowl Guest 
Conductor" promotion. The summer- 
long event ties in with a retail outlet 
where listeners can register to win 
the chance to actually conduct an or- 
chestra. 

The station's call letters also ap- 
pear on all of the Philharmonic's 
newspaper ads, brochures, and pro- 
grams in exchange for tickets the sta- 
tion gives away on the air. 

The Philharmonic's weekly pro- 
gram book also served to announce 
when KKGO Hipped to its all classical 
format. In addition, Philharmonic 
managing director Ernest Fleisch- 
mann hosts a 90-second show on 
KKGO informing listeners about up- 
coming events. 

KKGO also sponsors the perform- 
ance season and gets its call letters in 
1 million brochures, on the electronic 
marquee at the Hollywood Bowl, and 
in booklets mailed directly to listen- 
ers. 

During the panel on creating on-air 
promotions to increase sales, Simona 
McCray, GSM of WQXR New York, 
hinted at the possibility of doing 
CMBA-wide promotions, which could 
help get the organization more recog- 
nition and help promote music educa- 
tion. 

WFLN Philadelphia GSM Ed 
Berger described three promotions 
the station runs every year. The most 
popular is the '"Vienna Waltz," a fund- 
raiser for multiple sclerosis in which 
the station sells $60 tickets for the 
Grand Ballroom of the Four Seasons 
Hotel and listeners dress in clothing 
from different eras. Ten to 12 pack- 
ages are sold to clients, who get their 
names on the event. 

"We don't do a promotion unless it 
generates money or impacts the com- 
munity," said Berger. 

The other two WFLN events are a 
radiothon for the Philadelphia Or- 
chestra and a golf tournament for 
Special Olympics. The station gets a 
sponsor for each of the 18 holes and 
charges $130-$140 a head for partici- 
pation in the upscale event. 

Berger also suggested tying in with 
a retailer, such as Tower Records, to 
do remotes and air a "Tower Hour" 
program on the station. 

Jenny Sommer, LSM of KRTS/ 
KRTK Houston, unveiled a new pro- 
motion, which began May 2. The sta- 
tion centered a promotion on a local 
venue whose attendance had been 
down. 
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by Carrie Borzillo 

The station secured Randalls, a 
large grocery store chain in the area, 
to carry half-price lawn tickets for the 
venue's summer events. The station 
airs 60-second spots for Randalls and 
the weekly "Randalls' Remarkable 
Classics" show. KRTS/KRTK also 
gets its call letters on the posters in 
Randalls and in newspaper advertise- 
ments promoting the events. 

KHFM Albuquerque, N.M., GM 
Mike Langner offered a few sugges- 
tions for promotions, such as a recipe 
contest in the form of a block party 
tied in with a shopping center. 



IDEA MILL: HACKERS CAUGHT 

KCBQ San Diego almost became 
the victim of a group of computer 
hackers trying to rig its "Black Vault" 
contest A group of 30 University of 
California-San Diego students tried 
getting into the station's computer 
system. Fortunately, the system de- 
tected the hackers and shut down. 

The contest awarded frequent lis- 
teners by giving passwords on the air 
that would lead listeners to a 10-digit 
combination to open the $10,000 
vault KBCQ has decided not to pros- 
ecute the students. 

KRFX (the Fox) Denver is the ra- 
dio partner in Fey Concerts and 
MCA Concerts' "Safe Summer '94" 
promotion. As part of the campaign, 
50 cents from every Fey Concert 
ticket for Red Rocks and Fiddler's 
Green Amphitheaters will go to sup- 
port and expand existing youth pro- 
(Continued on next page) 
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CD 
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* ★ * NO. 1 

SELLING THE DRAMA 

THROWING COPPOl 


* * * 

IMkl ♦ LIVE 
RADKMCTIVE/MCA 
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NIGHT IN MY VEINS 


♦ PRETENDERS 

SIRFWARNCR 6ROS 
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1 
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10 


THE MORE YOU IGNORE ME. THE CLOSER... ♦ MORRISSEY 

VALU-IALLAND! SIBf.WFPWtV 
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5 


10 


LONGVIEW 

in 1 


♦ GREEN DAY 


CD 


6 


4 


9 


POSSESSION 

FUMBLING TOWARDS ECSTAST 


♦ ijAHA- 

NETTWEHh, ARISTA 


6 


12 


29 


3 


SHINE 

HINTS. AUFG4T10M MtU THINGS it f T UNSAID 


♦ COLLECTIVE SOUL 

ATLANTIC 


CD 


9 


11 
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BLACK HOLE SUN 

SUPEOLN*NO*N 


SOUNDGARDEN 

AAM 


CD 


8 


13 
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ROUND HERE 

.". n: if, •.■>>;■-,-,'. : i : ■ 


♦ COUNTING CROWS 

OGCr.EKEN 


CD 


11 


12 


4 


ALWAYS 

l SAY 1 SAT 1 SAT 


♦ ERASURE 

MUTEVEL.EKTRA 


10 


4 


2 


13 


RETURN TO INNOCENCE 

THE CROSS OF CHANGES 


♦ ENIGMA 
.1 .in 


C2) 


NEW ► 


1 


★ ★★Airpower*** 

FALL DOWN » TOAD THE WET SPROCKET 


12 


10 


10 


9 


CUT YOUR HAIR 


♦ PAVEMENT 
mhtac>0« 


© 


15 


15 


7 


BIZARRE LOVE TRIANGLE 

MARVIN THE ALBUM 


♦ FRENTE! 

WAMUOMATLANTIC 


CM) 


13 


19 


5 


MISS WORLD 

UVE THROUGH THIS 


♦ HOLE 

IMUIBMflH 


OD 


16 


14 


14 


BACKWATER 

TOO HIGH TO OlE 


♦ MEAT PUPPETS 
LONOOAmO 


16 


; 


6 


8 


I'LL TAKE YOU THERE 

'-ftLiSOME' SOuN?T»ACK 


♦ GENERAL PUBLIC 

FPICSOUNOTBAAitPlC 




20 


23 


3 


CLOSER 

THE DOWNWARD SPIRAL 


NINE INCH NAILS 

NOTHINGTVT/INTERSCOPt 


C® 


23 


28 


4 


UNTIL 1 FALL AWAY 


♦ GIN BLOSSOMS 


© 


29 
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★ ★* Airpower ★★★ 

BREAKIN' UP » VIOLENT FEMMES 


20 


17 


17 


23 


DISARM 


♦ SMASHING PUMPKINS 


21 


22 


22 
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GENTLEMAN WHO FELL 

THE OVINE CUMEDV 


♦ MILLA 

J-.t-'G 


22 


21 


1- 
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ROCKS 

■ _>jr. : give up 


♦ PRIMA. -G. Ri ,w 

SiREVWARNER BROS. 


23 


18 
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15 


NO EXCUSES 


♦ A. CE IN CHAINS 

COLUMBIA 
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NEW|> 
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***AlRPOWER*** 

CORNFLAKE GIRL ♦ TORI AMOS 


® 


NEW ► 
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HERE WE GO 

SUPERMARKET 


♦ STAKKA BO 

POmWPLG 


26: 


30 


30 
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LIAR 

L Gfl 


♦ ROLLINS BAND 

IMAGQ 


27 


14 


9 


17 


GOD 

ii - -.. 


♦ TORI AMOS 


28 


24 


24 
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HOBO HUMPIN SLOBO BABE 


♦ WHALE 

EASTWEST 


® 


NEWk> 
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SAY SOMETHING 

LAID 


♦ JAMES 

■ ir.liNA'.'l" '•>■ 


30 


25 




7 


KIM THE WAITRESS 

FR£A* CITY SOUNDTRACK 


♦ MATERIAL ISSUE 

MERCURY 
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Danforth Blast Disturbs Harmony At FCC Hearing 



BY BILL HOLLAND 



WASHINGTON, D.C. — A key com- 
munications lawmaker took the op- 
portunity to blast the TV industry — 
and by implication, some radio 
stations. — for airing indecent, violent, 
and, low-quality programming at the 
otherwise noncontroversial May 10 
confirmation hearings for the two 
FCC commissioner nominees. 

Sen. John Danforth, R-Mo., the 
ranking Republican on the Senate 
Commerce Committee, said, "The 
main fare we're being served up is 
sleaze, sex, and violence," and sug- 
gested the FCC inaugurate a "booby 
prize" for the worst programs. 

The FCC nominees, Democrat Su- 
san Ness and Republican Rachelle 
Chong, told lawmakers they would 
enforce indecency rules and prohibi- 
tions on TV violence. 

"As with violence, any FCC action 
on indecency must balance the legiti- 
mate concern for shielding children 
from exposure to indecent material 
with due deference to the First 
Amendment," Ness told lawmakers. 

Chong elected not to give any 
"specifics" related to FCC indecency 
enforcement. 

Despite the Danforth outburst, a 
positive Senate Commerce Commit- 



tee vote is expected soon on the two 
noncontroversial nominees, followed 
by a full Senate vote, according to Hill 
sources. 

MORE ON GROSS RECEIPTS 

The National Assn. of Broadcast- 
ers, faced with putting out an admin- 
istration brush fire over a plan to tax 
gross receipts of FCC users, includ- 
ing broadcasters, has found there's 
not much difference between Demo- 
cratic and Republican administra- 
tions when it comes to floating 
schemes for pay-the-Feds spectrum 
fees. 

What's different, experts say, is 
that the CHntonites' gamble to tax a 
host of American industries to make 
up for initial GATT tariff losses may 
be rooted in a scheme to gain a Senate 
waiver from budget rules in light of 
the GATT fallout, which the adminis- 
tration hopes will turn around as the 
economy grows. 

Such a scheme could cost radio 
broadcasters up to 5% of the total in- 
dustry gross receipts, or about $450 
million a year. In addition to other 
communications industries, including 
broadcast TV and cable, the plan also 
would hit retailers and chemical com- 
panies and cut agricultural subsidies. 

Veteran insiders here say a sugges- 
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tion by the Clinton administration's 
Office of Management and Budget 
that broadcasters chip in more than 
80% of a stepped spectrum fee (1% to 
5% of gross revenues over the next 
five years) to pay for projected GATT 
treaty lost revenue (Billboard, May 7) 
is not a new idea. 

While the current version, leaked 
before it could be brought to Capitol 
Hill, might be considered the nuttiest 
by broadcaster opponents, spectrum 
fee threats have been looming since 
the George Bush years, when federal 
budget restraints and schemes for 
outside revenue increasingly clashed 
with expanding needs at the commis- 
sion caused by new technology ser- 
vices. 

The larger idea of charging FCC 



users for services dates back to the 
mid-'80s. NAB opposed a Reagan-era 
proposal for cost-of-regulation fees in 
1986, but Congress voted the fees into 
law. NAB has had to deflect spectrum 
fee proposals surfacing in the White 
House ever since. 

FCC chairman Reed Hundt has not 
been in consultation with the adminis- 
tration or lawmakers about the fees, 
although he has said he supports pro- 
posals to "fully fund" the commission, 
leaving the mechanisms up to Con- 
gress. 

WHO OWNS THE SPECTRUM? 

Pivotal to the spectrum proposal is 
the underlying notion that the U.S. 
government and the American public 
own the airwaves. 

Yet a 1984 memorandum resurfac- 
ing here, a product of research con- 
ducted by the Congressional Re- 
search Service and NAB lawyers, 
concluded that Congress, when it 
wrote and passed the Radio Act of 
Continued on page 7.J 



he has been the force behind four 
multi-artist long-players. The first 
three came out on Next Plateau 
Records and emphasized hip-hop. 
When his contract with Next 
Plateau expired, he moved over to 
Epic Records. Last month, the label 
unleashed "DJ Red Alert's Prop- 
master Dancehall Show," which 
features contributions by perform- 
ers such as Shabba Ranks, Patra, 
Cutty Ranks, Red Fox, Resident 
Alien, and Vicious. 

"Some of the tracks are new," 
says Red. "Others are classic, but 
somehow connected to my show." 



PROMOTIONS AND MARKETING 

(Continued from preceding page) 



K00L DJ RED ALERT QUIETLY EARNS PROPS 

fContintit f! froiti page US) 

jocks like Pete DJ Jones, Grandmas- 
ter Flowers, Grandmaster Flash. 
Afrika Bambaataa, and Kool Here. 

In 1982, Red hooked up Bam- 
baataa's crew. He didn't get the 
chance to flex his skills right away, 
though. He first started breaking out 
in clubs. Then, when two of Bam- 
baataa's other proteges blew off a 
stint spinning at Kiss for no pay. Red 
was next in line. 

"They put me on in October 1993," 
Red says. "That's when I started 
learning the fundamentals of how to 
be in and out without playing certain 
records around the clock." 

Meantime, he was getting gigs at 
dow r ntown Manhattan clubs like Roxy 
and Area. He also was involving him- 
self in studio production and artist 
management, working with Jungle 
Brothers and A Tribe Called Quest. 
By 1984, Red was put on the Kiss pay- 
roll. And by 1989, he was concentrat- 
ing solely on the radio show. 

"One thing I learned is, the more 
you get on the inside, as far as doing 
production and things, the more 
you lose focus on what's going on on 
the outside," says Red. "So if I was 
making business moves or produc- 
ing all the time, I'd relate less to my 
audience; I'd spread myself too 
thin. I think that's why great pro- 
ducers like Marley Marl left radio 
alone." 

With all the buzz about syndica- 
tion, you'd think that Red would be 
jumping on the bandwagon — and 
you'd be wrong. He has rebuffed 
many offers to take his show to a 
national audience. "Just because 
your name is popular in one city, it 
doesn't mean you can hit in every 
market," he says. 

To connect with a wider follow- 
ing, he releases compilation albums 
that flow like radio shows. To date, 




Wake Up Calls. Reunion/RCA recording artist Kathy Troccoli, left, stops by 
WMXV (Mix 105) New York and visits the morning team of Liz White and Jim Kerr. 



grams and extend hours at recreation 
centers in the five-county Denver 
metro area. 

In Denver, the money will he used 
for free admission to the city's 25 pub- 
lic swimming pools. KRFX is commit- 
ting air time to promote the concerts 
in an effort to increase donations to 
the campaign. 

WLW Cincinnati promotion direc- 
tor Rich Walburg put together a pro- 
motion in response to the Cincinnati 
City Council's ban on smoking in all 
open seating areas at the Riverfront 
Stadium. The station encouraged lis- 
teners to send used cigarette or cigar 
butts or pipe tobacco ashes directly to 
Council members. 

KEEY Minneapolis orchestrated a 
promotion called "Four Weddings 
And No Funeral," in which four cou- 
ples were remarried. Listeners regis- 
tered to win to renew their vows by 
phoning in creative marriage propos- 
als. 

WIYY (98 Rock) Baltimore is sell- 



ing Kurt Cobain memorial T-shirts 
featuring the words "R.I. P. Kurt" 
and an 800-number for the Maryland 
Youth Crisis Center on the back. Pro- 
ceeds from the shirts go to the Cen- 
ter. Like many stations nationwide, 
98 Rock was giving out crisis hotline 
numbers to upset listeners following 
Cobain's suicide. 

WGCI-AM (Dusty Radio 1390) 
Chicago is pulling off the impossible: 
giving listeners a chance to see 
Michael Jordan and the Bulls. Not 
together, however. When listeners 
hear either the C.O.D.'s "Michael 
The Lover" or the Intruders' "Love 
Is Like A Baseball Game," they can 
call in to win tickets to the Bulls play- 
off game in town and a trip for two to 
Orlando, Fla., to see Jordan's Birm- 
ingham Barons play the Orlando 
Cubs. 

WXKS-FM (Kiss 108) Boston is 
gearing up for its 15th annual "KISS 
Concert" June 4. This year's lineup 
includes Kenny G„ Jon Secada, US3, 



Booker T. & the MG*s, Meat Loaf, 
the Knack, and newcomers like Ovis, 
Zhane, and All-4-One. 

The annual "WHFS Festival" in 
Washington, D.C, is set for May 14. 
The lineup includes Toad The Wet 
Sprocket, Counting Crows. Afghan 
Whigs, Pavement, Cracker, James, 
and Violent Femmes. KITS San 
Francisco's "Live 105 BFD" on June 
10 will include Toad, Violent 
Femmes, James, Charlatans U.K., 
the Knack, Green Day, and Rollins 
Band. 

KKBT (the Beat) Los Angeles, 
Stop The Violence/Increase The 
Peace, and NFL/CHILL's June 4 
conference/concert has confirmed the 
following artists to perform: 2nd II 
None, Sweet Sable, and Coolio. 

PRO-MOTIONS 

RCA Records national promotion 
administrator Lisa Caiazzo joins 
WHLI/WKJY Long Island, N.Y.. as 
promotion director. 
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Loose Lips Sink WBBM Chicago Jocks; 
Former KIIS Jock Claims Discrimination 



f BBM-FM (B96) CHICAGO morn- 
ing men Joe Bohannon and Ed Volk- 

man get paid to talk for a living, hut 
talking to the wrong person just cost 
them their jobs. 

The jocks, along with the station, Ba- 
the defendants in an $8 million defama- 
tion lawsuit filed against them last year 
by local television personality Joan 
Esposito (Billboard, Oct. 2, 1993). Ap- 
parently, the two sides were close to a 
settlement until the jocks ran into Chi- 
cago Sun-Times gossip columnist Bill 
Zwecker at the racetrack and told him 
about it. even spilling the terms of the 
settlement, which reportedly was $1 
million. 

Unfortunately, the terms also appar- 
ently called for confidentiality on both 
sides. When the paper ran a story 
alxmt it, the Sun-Times later reported, 
"CBS and its attorneys were enraged.* 1 
The following day, station management 
announced that the jocks were outta 
there. 

Esposito's attorney, Howard Pearl, 
says there is still no settlement. B96 
VP/GM Tom Matheson didn't return 
calls seeking comment. 

In other legal news, William 
McKinney (aka Brother Bill), who 
spent 14 years hosting overnights at 
KIIS Los Angeles until he was fired 
last June, has filed a racial discrimina- 
tion suit against the station and parent 
Gannett Radio. 

The suit, which seeks unspecified 
damages, alleges McKinney was not 
promoted to a better shift because he 
is black, and that his complaints about 
not being promoted led to his firing. 
McKinney seeks reinstatement as well 
as payment for economic and emotional 
distress and punitive damages. 

In a prepared statement, KIIS GM 
Marc Kaye said the company Is "puzz- 
led" by the suit since McKinney's rela- 
tionship with KIIS ended in accord- 
ance with the terms of his contract and 
that he was "treated fairly in all re- 
spects." 

A threatened strike at WTOP/ 
WASH Washington, D.C. (Billboard, 
May 14), appears to have been averted 
now that station management and the 
American Federation of Television and 
Radio Artists have worked out a tenta- 
tive three-year agreement, the Wash- 
ington Post reports. 

New York City mayor Rudolph 
Giuliani has included in his new exec- 
utive budget a proposal to sell WNYC- 
FM and to provide a comparable non- 
commercial facility for the current 
WNYC programming. 

PROGRAMMING: SW STAFFS UP 

SW Networks, the fledgling joint ra- 
dio venture between Sony and Time 
Warner, has picked up two new play- 
ers. WNIC Detroit GM Gary Fisher 
joins to run SW*s sales and affiliate re- 
lations departments. Paul Goldstein 
leaves the PD post at KOAI Dallas to 
join the new network. 

KHKS Dallas PD Sean Phillips ex- 
its over those old "philosophical differ- 
ences." GM Brenda Adriance is seek- 
ing a replacement and wants 
T&Rs . . . Skip Cheatham, PD of 
WBLX-FM Mobile, Ala., takes over as 
PD at KKDA-FM Dallas. He replaces 
Guy Black, who stays on through 



June. 

KSRY San Francisco has received 
FCC approval on its call letter change 
to KSOL ... A rare AM-AM operating 
arrangement is up and running in Bos- 
ton. WRCA and WMEX, which are not 
co-owned, are now both run by La 
Marca Group, which actually owns no 
stations in the market but has been 
running WRCA for a while. 

AC KFMB-FM (B100) San Diego, 
which dipped 2.3-1.7 12-plus in the win- 
ter Arhitrons, will drop the format 




by Phyllis Stark 

with reporting by Eric Boehlert 
and Brett At wood 

Monday (Hi) and begin stunting with 
an on-air format search, which is being 
billed as "San Diego's Great Radio Ex- 
periment." KFMB will feature a new 
format each day, without jocks, and will 
solicit listener imput. Program man- 
ager Tom Gjerdrum hopes to have a 
new format in place within the next 
month. 

Adult standards WDGY Minneapo- 
lis has gone dark and will be off the air 
for at least a year while it is re-engi- 
neered. The station is better known by 
its previous calls, KDWB-AM . .. 
WLW Cincinnati is exploring the pos- 
sibility of syndicating afternoon jock 
Gary Burbank's show, according to 
the Cincinnati Post 

Darryl Parks, OM at KTDY/KPEL- 
AM-FM Lafayette, La., is the new PD 
at WGR Buffalo, N.Y., replacing 
Chuck Finney, now with Secret Com- 
munications . . . Country WHKO Day- 
ton, Ohio, heads more current intensive 
and adopts the new slogan "New Coun- 
try K99.1 FM." Ron Scott joins for 
nights, replacing Steve Clark, who ex- 
its radio. Scott most recently was at 
crosstown WYMJ. 

Jeff McHugh is tipped from APD to 
PD at WKZL Greensboro, N.C., but 
retains his afternoon host duties. He 
replaces Tom Jackson now at WBT- 
FM Charlotte, N.C. McHugh is accept- 
ing T&Rs from prospective MDs. 
Bruce Wheeler, VP of programming 
for parent Dick Broadcasting, adds the 
station manager title for both WKZL 
and sister station WKRR. Former 
GSM Jamey Keer becomes OM for 
both statioas. 

Josh Holstead is the new PD/after- 
noon jock at KTST (formerly KOQL) 
Oklahoma City. Holstead, former 
APD/afternoon jock at KGTR New 
Orleans, replaces Jay Phillips, who 
had been overseeing both KTST and 
local marketing agreement partner 
KXXY but who now concentrates on 
KXXY. Holstead's replacement at 
KGTR is morning man Allen Beebe, 
who also moves to afternoons. Night 
jock Skid Marks moves to mornings, 
and P/T jock Lenny Reid takes over 



nights. Back at KTST, which had been 
mostly automated since its switch to 
country, Paul Orr from KSCS Dallas 
is now MD/night host. Shana Rose 
from KLRZ Larose, La., hosts mid- 
days. Holstead Is accepting T&Rs for 
mornings. 

KEDG Las Vegas MD John Griffin 
is upped to PD in the wake of Jay Tay- 
lor's recent departure. GM Dax Tobin 
Is accepting T&Rs for a new MD and 
also Is looking for a morning host to re- 
place the syndicated Mark Thompson 
and Brian Phelps show, and an after- 
noon host to replace Taylor. 

New classic rocker KKHG (the Hog) 
Tucson, Ariz., signed on May 4 at 104.1, 
Consultant Gary Shannon Is on board 
for OM/PD duties at both KKHG and 
LMA partner KKLD. Mark & Brian 
fill mornings. KGON Portland. Ore., 
overnight host Jerome Fischer joins 
for middays. WWCK Flint, Mich., 
morning host Bob O'Dell joins for p.m. 
drive. KZRR Albuquerque, N.M., P/T 
jock Laurie Larson joins for nights. 
KJYK Tucson midday host Mike 
Edmunds joins for overnights. 

KWBR San Luis Obispo, Calif., PD 
Diana Laird joins KJFX Fresno, Ca- 
lif., for those duties, replacing David 
Moore, now at WGFX Nashville . . . 
Ruby Cheeks has been named PD/MD 
at WRQK Canton/Akron, Ohio, replac- 
ing Lisa Rodman, who exited. Cheeks 
previously hosted middays at WNCX 
Cleveland. 

Orange, Calif.-based SMI Broad- 
casting is launching the Dr. Laura 
Schlcssinger show into national syndi- 
cation next month. The call-in program 
currently is heard from noon-2 p.m. 
daily on KFI Los Angeles. New York- 
based Radio Today will clear the show 
on a national basis. 

PEOPLE: KHIANG TO KOST 

KCAL-TV Los Angeles producer 
Johnny Khiang joins KOST Los 
Angeles as APD. He replaces Tip Lan- 
day. now at WFLC Miami . . . WBBM- 
AM Chicago reporter James Rowe ex- 
its to become assistant ND at WBZ 
Boston, according to the Chicago Sun- 
Times, which also reports that WJMK 
midday jock Shawn Burke exits. 

KPLX Dallas APD/MD Diana Un- 
derwood becomes special projects di- 
rector for the station. Morning show 
producer/music coordinator Chris 
Huff is upped to MD and will relin- 
quish his morning duties. PD Brad 
Chambers is looking for a new pro- 
ducer and wants T&Rs. 

Carol Preston from NBC Radio 
News joins WWRC Washington, D.C, 
as morning co-host, replacing Pat Kor- 
len. Also, Victoria Jones, most re- 
cently with WRKO Boston, joins 
WWRC for afternoons, replacing the 
syndicated Larry King show. PD Gary 
Burns also Is considering dropping the 
syndicated "Pat Buchanan & Co." mid- 
day program, according to the Wash- 
ington Post. 

At WIOD Miami, night host Phil 
Hendrie and afternoon host Randi 
Rhodes swap shifts . . . Mike Esparza 
joins KKLQ San Diego for late nights. 
Esparza most recently was working in 
San Luis Obispo, Calif. Also, Jack 
Broadv from crosstown XHRM joins 
KKLQ for P/T. 



newsline... 

JOHN GEHRON exits the VP/GM job at WNUA Chicago to become co-COO at 
American Radio Systems. He also will oversee the company's Boston stations, 
WRKO, WHDH, and WBMX. Joe Winn, who had been overseeing those pro- 
perties, will now concentrate on his CFO duties. David Pearlman remains co- 
COO. Also, WHDH station manager John Maguire has been upped to VP/GM 
of American Sports, a division of ARS. He will oversee the Red Sox Radio 
Network, the Celtics Radio Network, and sales for Boston College Sports, as 
well as WHDH. 

FISHER BROADCASTING finalized its acquisition of KVI/KPLZ Seattle from 
Golden West May 5. KVI/KPLZ Seattle GM Shannon Sweatte adds those du- 
ties at new sister station KOMO, which had been without a GM for a year 
and a half. Also. KOMO OM Rob Dunlap adds those duties at KVI/KPLZ. 

GEORGE GREEN, president/GM at KABC Los Angeles, officially adds those du- 
ties at new sister station KMPC, as expected. KABC/KMPC acting PD Bob 
K. is upped to PD. 

TOM HAYMOND, VP/GM at WOLL West Palm Beach, Kla., adds VP/Radio 
stripes at parent Lappin Communications. Haymond will continue to oversee 
sister station WMAS-AM-FM Springfield, Mass. 

RICHARD TREJO has been named VP/GM of KEYQ/KEZL Fresno, Calif., and 
KEYX/KFSO Visalia, Calif., replacing Karl Crass, who becomes VP/GM of sis- 
ter KIZS/KODS Reno, Nev. Trejo previously was GSM at KCWR/KUZZ 
Bakersfield, Calif. 

ANDY DENEMARK has been named VP of programming at United Stations Ra- 
dio Networks. He previously was director of programming at Westwood One 
Radio Networks and the Source. 

JOHN PEROYEA has been named CEO of Citywide Broadcasting and GM of 
the group's WV'CT Baton Rouge, La. He formerly was president of Narragan- 
sett Radio. 

BILL GALLAGHER has been named VP of marketing and programming at Doug- 
las Broadcasting Inc. He will oversee the joining of DBFs 1 1 stations into the 
first nationwide Asian-language radio network, AsiaOne, which is expected to 
begin broadcasting by early summer. Gallagher previously was with Sprint. 

STATION SALES: WUSL Philadelphia and WTPX Miami from Tak Communica- 
tions to EZ Communications, owner of WIOQ Philadelphia, for $50 million (sub- 
ject to FCC and Bankruptcy Court approval, since Tak currently is a debtor- 
in-possession operating under bankruptcy protection); KCKI TuLsa, Okla., from 
Boulder Broadcasting to Great Empire Broadcasting, owner of crosstown 
KVOO-AM-FM, for an undisclosed price {Great Empire has begun operating 
the station under a local marketing agreement); WMKTAVKHQ Traverse City, 
Mich., from the receiver for AJ. Walker Communications to MacDonald Broad- 
casting Co., for $1.5 million; WRJN/WHKQ Racine, Wis., from Vision Broad- 
casting to M G Radio L.L.C., for an undisclosed price (M G Radio is a new 
company formed by VLsion management and members of the Marcus family 
of Milwaukee. Vision president Anthony Guzzana will be president of the new 
venture); WTRB-AM-FM Ripley, Tenn., from Lauderdale Broadcasting Co. to 
Williams Communications for an undisclosed price. 

SALE CLOSINGS: WMTG/WNIC Detroit from Fairmont Communications to 
Broadcasting Partners, owners of crosstown WKQI. WKQI presidenWGM John 
Fullam takes over responsibility for all three stations. 

RADIO EQUITY PARTNERS has closed its purchase of the 11 -station NewMarket 
Radio group. All GMs have been retained. 

JOHN WRIGHT has been named VP/GM at CHUM-AM-FM Toronto. He previ- 
ously was VP/GM of SL Lawrence Broadcasting. 

JEFF SMULYAN, chairman of Emmis Broadcasting, has been selected to head 
the U.S. delegation to the United Nations' Plenipotentiary Conference of the 
International Telecommunications Union, which will be held in Kyoto, Japan, 
SepL 19-Oct. 14. 



KWOD Sacramento, Calif., after- 
noon host Nick Monroe joins XHTZ 
(Z90) San Diego for middays, replacing 
Cha Cha, who segues to afternoons. 
Mark-In-La Manana shifts from af- 
ternoons to mornings, replacing Chris 
James, who moves off-air to sales. Pro- 
motion department staffer Jerry Z. 
takes over nights, replacing M.C. 
Scrappy, now at KXTZ Las Vegas. 

Marti Ryan moves from overnights 
to nights at WCLT-FM Columbus, 



Ohio, replacing Heather Williams, 
who exits. The station is running the 
syndicated "After MidNite" show in 
ovemight-s . . . Gerry Allen returns to 
radio to host evenings at WHIO Day- 
ton, Ohio. He is best known for his 
work at crosstown WIZE. 

WOLL West Palm Beach, Fla., P/T 
jock Scott Roberta is upped to after- 
noons, replacing Lindy Rome, now at 
crosstown WOW. 
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SLOW BUILD PAYS OFF FOR KADISON 

(Continued from page 1) 



momentum, propelled by an abun- 
dance of support from AC radio and 
VH-1, along with several key televi- 
sion appearances. 

The album, released May 18, 1993, 
is No. 97 on The Billboard 200 this 
week. Kadison became a Heat- 
seekers Impact Artist when "Faint- 
ed Desert Serenade" cracked the 
top half of The Billboard 200 at No. 
91 on May 14. It topped the Heat- 
seekers chart for new and develop- 
ing artists May 7 and has sold 
209,000 units, according to Sound- 
Scan. 

Kadison has been likened to sing- 
er/pianists Elton John and Billy 
Joel with his storytelling songs 
about personal experiences and me- 
lodic piano accompaniment. 

The label introduced Kadison in 
March 1993 during an intimate 
gathering at EMI Records Group 
president/CEO Daniel Glass' home. 
The Los Angeles-based artist per- 
formed for key press representa- 
tives, VH-1 employees, and trend- 
setters outside the music industry, 
such as people in the fashion field. 

"We wanted to introduce Joshua 
to those we thought would appreci- 
ate it and talk about it," says Ken 
Baumstein, senior VP of marketing 
at EMI Records Group. 

Baumstein says the "break- 
through" of "Painted Desert Sere- 
nade" was a long, slow process that 
began with enthusiastic AC pro- 
grammers in Kansas City, Mo., and 
West Palm Beach, Flu., followed by 
heavy airplay in Seattle, Portland, 
Ore., and Dallas. 

The first single, "Jessie," which 
was serviced to AC in April 1993 and 
to top 40 the next month, peaked at 
No. 11 on Billboard's Hot Adult 
Contemporary chart. The follow-up, 
"Beautiful In My Eyes," which 
went to AC radio in February 1994 
and to top 40 in March, is No. 13 
with a bullet on the Hot Adult Con- 
temporary chart this week. For the 
week ending May 21, "Beautiful" 
goes from No. 34-28 on the Hot 100 
Singles chart. 

The success of "Jessie" landed 
Kadison on many prominent TV 
shows, which further helped expose 
the artist. Baumstein says Kadis- 
on's "Live With Regis & Kathie 



Lee" appearances Oct 1, 1993, and 
April 25 and his "Arsenio Hall 
Show" appearances Nov. 29, 1993, 
and April 11 helped boost album 
sales. Other TV appearances includ- 
ed "The Tonight Show With Jay 
Leno" Sept 30, 1993, "Music City 
Tonight" Dec. 3, 1993, and "The 
Late Show With David Letterman" 
Feb. 1. 

Bob Bell, new release buyer at 
the 350-store, Torrance, Calif .-based 
Wherehouse Entertainment chain, 
agrees that the TV appearances 
have driven the project "[The week 
of May 9] is probably the biggest in 
unit sales that we've seen. It's still 
building, and has been consistent 
for nearly a year. Regis & Kathie 
Lee and Letterman, and the second 
single, are driving this now." 

Baumstein adds, "There was nev- 
er really an explosion, though. You 



can't really put your finger on one 
thing. It was just early commitment 
from VH-1 and radio support, com- 
bined with the TV appearances, that 
helped." 

VH-1 BREAKTHROUGH 

VH-1 named Kadison the net- 
work's major video breakthrough 
artist of 1993 for the "Jessie" clip. 
The network aired the clip in its 
"What's New" category for a rec- 
ord-breaking 26 weeks. The only 
other video to be featured on VH-1 
for this length of time was k.d. 
lang's "Constant Craving" in 1992. 

At radio, Baumstein says, "It was 
a slow start. But every week there 
was evidence for us to move for- 
ward, to keep going and believe that 
we had something here. That evi- 
dence was either consumers re- 
sponding to the song by buying the 



single, or calling the radio stations." 

The label marketed the album 
with extensive TV advertising cam- 
paigns in heavy airplay markets or 
markets where the single was sell- 
ing well. 

In L. A., the label bought advertis- 
ing time locally on "Live With Regis 
& Kathie Lee" last month. In New 
York, the label did a 10-day TV ad- 
vertising campaign with Nobody 
Beats The Wiz in December. 

During the success of "Jessie" 
last spring and summer, Kadison 
also met with radio stations. He also 
toured with Janis Ian last August 
and September. 

Mike Preston, APD at top 40/ 
adult WPLJ New York, says Ka- 
dison likely will be around for a 
while. "He's a great singer/song- 
writer, and his music tells stories. 
It's not disposable," he says. 



Tracy Johnson, OM at AC KFMB 
(B100) San Diego, says, "It took a 
long time for 'Jessie' to develop 
here. It's one of those songs that lis- 
teners needed to hear eight, nine, or 
10 times before it caught on. But 
once it did, it really had staying 
power. 'Beautiful' looks to be real 
strong, too." 

While Johnson likens Kadison's 
sound to Elton John, he says it's 
premature to say if the artist will 
have similar success. Kadison 
laughs about the comparisons. "I 
kept hearing that," he says. "I 
heard Elton John growing up, but I 
wasn't a big fan. Because I kept 
hearing the comparisons, I went 
back and listened to all of the old 
stuff. It was a compliment before, 
but now it's the greatest thing any- 
one can say about any pianist/sing- 



W0MAD RETURNS FOR SECOND U.S. TOUR 

(Continued from page 1) 



South Africa's Shishika, Uganda's 
Geoffrey Oryema, and Stella 
Chiweshe from Zimbabwe. Some of 
these global attractions record for 
the WOMAD-affiliated Real World 
Records. 

A total of some 50 artists from 25 
countries are booked to appear at 11 
WOMAD festivals through late No- 
vember. This unique international 
carnival commences Thursday (19) in 
Hannover, Germany, with events 
scheduled for Egypt, Israel, Holland, 
Venezuela, Finland, Japan, and the Ca- 
nary Islands in addition to the U.S. 
tour. Also included are plans for a 
weekend-long festival in the U.K. July 
22-24 at Rivermead in Reading (the 
Berkshire town best known for host- 
ing an annual rock festival), and a free 
event at Morecambe Bay in Lancashire 
the weekend of Aug. 26-28. The River- 
mead event will present a typically 
eclectic mix of performers from such 
countries as Palestine, Cuba, Macedo- 
nia, Scotland, and Cape Verde. 

Having survived some troubled fi- 
nancial times which saw WOMAD's 
main companies go into liquidation at 
the end of 1992 (Billboard, Jan. 16, 
1993), Gabriel and his colleagues are 
delighted at the festival's return to 



BROADCASTER OF THE WEEK 

(Continued from page 69) 

Despite no longer going head-to- 
head, the two stations still have 
plenty of competition in town, in- 
cluding WLIF (4.2-6.9), oldies 
WQSR (5.7-6.4), R&B adult WWIN- 
FM (3.7-3.6), and Washington, 
D.C.'s adult-leaning top 40 WRQX 
(1.3-1.4). WSSF initially was market- 
ed with a massive television cam- 
paign and has just launched a bill- 
board campaign for the spring 
book. The station currently runs no 
promotions, and has not even hired 
an air staff yet 

"We wanted to take this transi- 
tion period, this window of opportu- 
nity, to really hammer our music im- 
ages," Wood says. 

WWMX is focused on television 
marketing, but also has run several 
sweepstakes-oriented promotions. 

Wood is optimistic about the po- 
tential for both stations. "I think we 
may be on to something with the 
format we have taken on at Soft," 
he says. "The beauty of it is, I still 
think there is a lot of room for 
growth on Mix and even more room 



for growth on Soft. There are still 
people that haven't gotten the mes- 
sage [about] exactly what we're do- 
ing . . . When you're talking about 
an older audience, it's harder to get 
these people to change their habits, 
so there will be slower growth for 
that" 

Wood, who had been using the air 
name Corey Scott for the last eight 
years, changed back to his real 
name when he arrived at WWMX in 
January. Prior to that move, he 
spent three months programming 
the station from sister station 
WRAL Raleigh, N.C., where he also 
was PD. (In an ironic twist, former 
WVRT PD Todd Fisher replaced 
him in Raleigh.) 

Before his five years at WRAL, 
Wood programmed WSNX Muske- 
gon, Mich., and also hosted morn- 
ings at WLLT (now WOFX) Cincin- 
nati and WNDE Indianapolis. Early 
radio jobs included stints at Indiana 
stations WIOU Kokomo, WBAT 
Marion, and WBWB Bloomington. 

PHYLLIS STARK 



the U.S. Last year's launch culminat- 
ed in one of the largest paid concerts 
of 1993 when 100,000 people attended 
the tour's finale in San Francisco's 
Golden Gate Park. 

"[The American market] has been 
slower than Europe to pick up on world 
music," says Gabriel, "but the thing 
that helped us was the Lollapalooza 
tour, because that made people think 
that festivals were a viable option. 

"We have learned not to be promot- 
ers. WOMAD acts as kind of the 
agent-manager for the event. As a re- 
sult, we need to convince promoters 
that we are a viable entity." 

Each of WOMAD's festivals seeks 
to combine the opportunity to see es- 
tablished and emerging musicians 
from around the globe with a program 
of workshops and class sessions. 
While offering food, clothing, and 
craftware from the cultures repre- 
sented onstage, these sessions can, 
for example, give the audience the 
chance to learn and participate in 
dance or percussion. This year's festi- 
val again will include, under a differ- 
ent name, "Futurezone: A Virtual Vil- 
lage Concept," a hi-tech audience-par- 
ticipation feature championed by the 
ever-technologically adventurous Ga- 
briel. 

"I like that, because it gives a lot of 
the traditional artists the power to com- 
municate through technology," he says. 
"If it doesn't have a sense of culture 
and history, it can be pretty vacuous." 

Artistic director Thomas Broonan 



says that at all WOMAD events, 
"what we offer is the sense of delight 
and sense and surprise of discovering 
things from afar. New artists are one 
of the main things the festival offers, 
presented sympathetically in perfor- 
mance but as often as possible giving 
the opportunity for contact, whether 
it's at the workshops or the introduc- 
tory sessions." 

Deb Heithersay, marketing coordi- 
nator for the event, says the 1994 
U.S. tour will keep the ball rolling 
here. "Because we've been out once, 
the entire concept is an easier sell. 
WOMAD over the last 10 years has 
established great trust What we did 
last year gave us that foothold, espe- 
cially in places like San Francisco, 
where we've now got 100,000 poten- 
tial converts to the WOMAD cause." 

John Podell, WOMAD booking 
agent at the William Morris Agency, 
wryly concurs with Gabriel that the 
festival still has a way to go in the 
U.S. "I believe the majority of Ameri- 
cans think that WOMAD is an afflic- 
tion you go to the doctor for," he 
says, adding more seriously that the 
company is sending out an electronic 
press kit highlighting "all our suc- 
cess stories," courting coverage from 
MTV and VH-1, and negotiating with 
two well-known national magazines 
for possible tour sponsorship. 

WOMAD's troubled financial his- 
tory has not deterred its indefatiga- 
ble organizers, but Brooman admits 
that a lack of government subsidies 



WASHINGTON ROUNDUP 

(Continued from page 71) 

1927 and the subsequent 1934 Com- 
munications Act, never asserted 
that Uncle Sam and the American 
public own the airwaves. 

While the study shows that the 
legislative history of the Act indi- 
cates that Congress deemed it had 
the right to regulate the spectrum 
(primarily to allocate frequencies to 
avoid harmful interference between 
stations), it avoided any mention of 
U.S. ownership of the airwaves. 

With the administration's spec- 
trum fees proposal based on the as- 
sertion that the U.S. owns the spec- 
trum here, the NAB may bring for- 
ward the 10-year-old study if the 
Clinton administration muscles the 
plan into a legislative proposal. 

NAB isn't saying anything right 
now, but the warning from insiders 



is: Don't be surprised. 

NAB WANTS EMPLOYMENT RULING 

With FCC employment-report 
forms due by the end of May, the 
NAB has asked the commission for 
a quick ruling on whether stations 
must include employees of a time- 
brokered station or one operated 
under a local marketing agreement 

A May 2 filing by a law firm here 
indicated that FCC staff may be giv- 
ing conflicting advice on the LMAs- 
or-not issue; NAB then petitioned 
the commission for a ruling, too. 

A spokesman for the FCC said 
the commission has not yet an- 
nounced whether it will issue an in- 
terpretive ruling by the May 12 date 
requested, or at least delay the 
deadline for the Form 396-B filing. 



has limited its activities. "One corpo- 
rate sponsor prepared to support us 
at the core would make a fundamen- 
tal difference to what we do. Many 
organizations cast jealous glances at 
us and assume that Peter's deep wal- 
let keeps us going, which is not the 
case. In terms of a grant subsidy, 
we're often seen as not deserving 
enough. We're hoping next year that 
a couple of fabulous global compa- 
nies are interested in sponsoring the 
whole worldwide event" 

This lack of funding has prevented 
the development of albums, videos, 
or other spinoff products from the 
WOMAD events. "We've got years of 
video material sitting on a shelf, wait- 
ing," says Brooman, "but every step 
we take has to be a funded step." 
Previous participants have included 
such varied talents as R.E.M., the 
Drummers Of Burundi, Lenny Kra- 
vitz, and the Stereo MC's. 

This year, as before, the organizers 
are aware that audiences will be 
drawn by the high-profile rock acts on 
the bill, but these are just one part of 
the equation. "Bill Graham used to 
say, 'You give them steak, and you 
make them eat the vegetables,' " says 
Podell. Gabriel adds that all the artists 
on any WOMAD bill share "an ideal- 
ism or spiritual content to their music 
It's quite hard to find people that feel 
right — not all bands would fit in. 

"I'm looking forward to seeing 
Mustapha Tetty Addy and the Royal 
Obunu Drummers; the Guo Brothers 
I've worked with quite a lot I enjoy 
their stuff. Arrested Development I 
think are excellent I'm very happy to 
have them on the bill because they 
have a really positive message. 
Lucky Dube I've worked with a few 
times — I think he could be very big. 
Midnight Oil I'm a big fan of — Peter 
Garrett is a very strong front man. I 
think they get a message across in a 
good way, with warmth and a sense 
of humor sometimes." 

For his own part, Gabriel will ar- 
rive for the U.S. dates after complet- 
ing mixing his forthcoming live al- 
bum, recorded last year in Modena, 
Italy, and due for release by Virgin in 
September. He plans an overdue holi- 
day in August after his WOMAD 
commitments. "People come away 
very happy [from the festival], so I'd 
advise people to check it out," he 
says. "And also to participate, either 
through the workshops or just inves- 
tigating the music." 
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AL BELL TURNS BELLMARK INTO A 'BEAUTIFUL EXPERIENCE' 

(Continued from page 1) 



the 30O,00O-unit mark, according to 
SoundScan. This week, it is at No. 4 
and No. 6 on the Hot 100 Singles and 
Hot R&B Singles charts, respectively. 

Such unusual success stories are 
nothing new for A 1 Bell. He put the 
Los Angeles-based Belbnark on the 
map with Duice's double-platinum 
single "Dazzey Duks," on the inde- 
pendent TMR label, and the quadru- 



ple-platinum phenomenon of Tag 
Team's "Whoomp! (There It Is)" on 
Bellmark's Life Records imprint 

Bellmark's next high-profile pro- 
ject is "The Beautiful Experience," a 
"special" reworking of "The Most 
Beautiful Girl In The World." Bell ex- 
plains, "It's not a single, not an EP, 
not an album. Nor is it a remix. The 
artist [aka Prince] has redone the 
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song seven uniquely different ways." 
The title drops Tuesday (IT). 

Bell's strategy for success is two- 
fold. The Bellmark label, in addition 
to being the overall manufacturing 
and marketing arm of the company, 
has a roster of "God-inspired" artists 
whose output he describes as "gos- 
pel, spiritual, and 'I love you' music." 

On a second front, his Life Records 
label "is dedicated to dealing with all 
other genres of African-American 
music," he says. 

"We'll also continue developing 
new [business] relationships with en- 
trepreneurs and music buffs so as to 
provide manufacturing, marketing, 
and (iistribution services for their re- 
cord companies." 

'BEAUTIFUL' PRIORITY 

"The Most Beautiful Girl In The 
World" single remains a priority for 
Bellmark. "We wanted to put togeth- 
er a formidable, yet fundamental ra- 
dio promotion campaign that ranged 
from the grass-roots level — pounding 
the pavement, knocking on doors, in 
radio's face — to more sophisticated 
techniques involving station promo- 
tions, advertising, and giveaways." 

Bell says the aggressive approach 
initially had to be tempered with a de- 
gree of care. "We didn't want to over 
shoot ourselves, because ballads tra- 
ditionally move slowly," he says. 
"And we had to make sure we didn't 
move ahead of the marketplace. We 
feel right now that the single is just 
breaking." 

Top 40/rhythm-crossover KPWR 
Los Angeles PD Rick Cummings 
says the record is "doing great" at 
his station. "We put it on with a 
hunch that it had a lot of that old- 
school punch that listeners really 
liked," says Cummings. 

Retailer Royce Fortune, owner of 
independent Fortune Records in In 
glewood, Calif., says, "Prince's rec- 
ord is selling well and will be for a 
while. Bellmark went all out promt it - 
ing and marketing it They've put a 
lot into it, assisting us with advertis- 
ing the project on the radio and in the 
papers. And [Bell] was right there 
with his promotion staff, on-site, of- 
fering his personal support" 

The Bellmark-NPG-Warner Bros, 
arrangement is a "win-win-win busi- 
ness situation," says Bell. "NPG wins 
with a hit record, Bellmark wins be- 
cause of the business, and Warner 
Bros, wins, wins, wins because the 
better the single sells, the hotter 
their [Prince] catalog becomes, and 
the greater the demand for his next 
Warner album." 

Bell started his career in music as a 
radio DJ in Little Rock, Ark. He also 
worked at stations in Memphis and 
Washington, D.C., before moving 



into the record business. 

In 1965, Bell began working in radio 
promotion for the fledgling, Memphis- 
based Stax Records, which would go 
on to build a roster of artists like Otis 
Redding, Sam & Dave, Booker T. & 
the MGs, the Staple Singers, Isaac 
Hayes, the Dramatics, Johnnie Taylor, 
and F! ii f us and Carla Thomas. 

In 1968, Bell became executive VP 
of Stax; when the label was pur- 
chased by Gulf + Western, he ac- 
quired a 50% equity stake. In 1971, 
Bell masterminded the marketing of 
the soundtrack to the movie "Shaft," 
which earned an Academy Award for 
composer Hayes. A year later, he 
staged the now-famous music festi- 
val WattStax (amid concert promoter 
pessimism) at the Los Angeles Me- 
morial Coliseum. 

By 1975 the label had run into prob- 
lems with its distributors, and its 
books were investigated for suspicion 
of fraud. Bell, who had risen to chair 
man/CEO, was exonerated, but the 
label was forced out of business. 

Bell next worked as a consultant 
until Berry Gordy hired him as Mo- 
town's president in 1988. Says Bel), 
"In effect, it placed me back in the 
mainstream of the music industry." 

In his analysis of Motown, Bell 
says he reluctantly recommended to 
Gordy that he sell the label, which 
subsequently was purchased by 
MCA and the investment group Bos- 
ton Ventures. 

Bellmark Records was formed in 
1989 when Bell solidified a distribu- 
tion deal with Cema. Two years later, 
Bell took his label independent, estab- 
lishing a relationship with the nation- 
al independent distributor I N D 1 . 

With a distribution system in place, 
Bellmark released six gospel albums 
during the next two years, beginning 
with the Ranee Allen Group. 

In October 1992, the label released 
Duice's "Dazzey Duks"; a lengthy 
promotion campaign drove the single 
as high as No. 12 on the Hot 100 by 
the following July. The album of the 
same name has since gone gold. That 
hip-hop success was joined in spring 
1993 by Tag Team's "Whoomp! 
(There It Is)," which has become 
one of the best-selling singles of all 
time. 

Both projects contributed greatly 
to Bellmark's bottom line, allowing 
the young label to turn the comer. 

Bellmark's staff has grown to 30, 
including field people. "We operate 
lean and mean," Bell says. "In order 
to have a profitable record operation, 
you have to keep overhead in control. 
Every day I'm on edge because of op- 
erating costs. In my judgment, an ex- 
ecutive is mismanaging if he or she 
doesn't have that anxious feeling in 
the gut" 



Bellmark and Life have numerous 
projects either active or being pre- 
pared for release. "We're pushing to 
get our catalog in place so as to main- 
tain stability in the business," says 
Bell. 

Bellmark's gospel-oriented roster 
includes I .J Reynolds, the Ranee Al- 
len Group, LaMora Park Young 
Adult Choir, H Uriah Boynton, Dottie 
Jones, and Thad Bosley — all of whom 
are dropping new product this year. 

New gospel signings include the 
Howard University Gospel Choir, 
Candi Staton's Baracha Ministries, 
and Edwin Hawkins. Bellmark also 
has acquired the entire catalog of the 
late Rev. James Cleveland. 

Bellmark continues to work the 
Tag Team debut album, which has 
sold 745,000 units, according to 
SoundScan. The group is scheduled 
for a new album in July. The label 
also is working Life Records albums 
from Biggy Smallz, Michigan Man, 
A-Town Players, Kracked R.I H Z., 
Joe B & the Bad Brothers, KAT, and 
Kold. 

Soon-to-be-released Life projects 
include Gerard Dure, Johnny "Gui- 
tar" Watson, Tyrone Davis, 2 Of A 
Kind featuring Ron Banks and LJ. 
Reynolds (of the Dramatics), and, on 
Featherstone Records, Universal Po- 
etry. 

Bell also is working on deals with 
various producers and entrepre- 
neurs, including En Vogue producer 
David Lombard (Lombard Street 
Records) and former Stax producer 
Don Davis (Groovesville Records). 
He is concluding discussions with 
Kenny Gamble and Leon Huff about 
a joint venture with their Philly Inter- 
national imprint 

And, of course, the label is gearing 
up for the release of "The Beautiful 
&qDerience." 

"We're marketing it as 32 minutes 
and 57 seconds of a beautiful experi- 
ence," says Bell, declining to discuss 
any other details. "It's a timeless pro- 
ject, and a historic one because of the 
new relationships forming between 
NPG and Bellmark." 

Violet Brown, urban music buyer 
for the 350-store, Torrance, Calif.- 
based Wherehouse Entertainment 
chain, predicts "The Beautiful Expe- 
rience" will "sell well, especially since 
the original single is doing so well." 
She says the chain created special dis- 
plays for the single, including a hand- 
painted art board at its La Brea and 
Rodeo site in Los Angeles, which she 
says is the chain's "No. 1 urban store 
on the West Coast" 

Adds Brown, "Because the project 
is independently distributed, Bell- 
mark's promotion department has to 
get radio to play it in order for it to be 
a big success." 
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the label when he notified MCA that 
he would cease recording for the 
company (Billboard, March 12). Simi- 
lar to Henley, Frey said he was termi- 
nating the contract per the California 
Labor Code, which limits the duration 
of personal service contracts in the 
state to seven years. 

The initial MCA suit alleges that 
any new album by Frey as a solo art- 
ist or as a member of the Eagles 
would "constitute undelivered LPs 
. . . and MCA is entitled to damages 
measured by the sales and profits of 
such LPs." 

Lopez says that is not the case. 



"The MCA agreement dealt with 
[Frey's] services as a solo artist and 
didn't contemplate his activities in the 
Eagles ... I don't think MCA has a le- 
gal expectation to getting the rights 
to an Eagles album." 

Similar to the Geffen suit, there 
has been no settlement in the Frey 
case. MCA declined to comment on 
the case. 

The latest suit complicating mat- 
ters was filed May 3 by the Eagles 
against Elektra Entertainment in Los 
Angeles Superior Court In that suit, 
the Eagles asked that Elektra be 
stopped from releasing a 29-track 



greatest hits package in North Amer 
ica. The band says that while Elektra 
has permission to release a 17-track 
package in the rest of the world, the 
label cannot put out the product in 
the U.S. and Canada. 

The suit also alleges that if the rec- 
ord is put out in the U.S. this sum- 
mer, it would hurt sales of the autho- 
rized Eagles record the band plans to 
put out in August or September. The 
band was granted a temporary re- 
straining order to keep Elektra from 
releasing the record May 4. A hear 
ing is slated for May 18. Elektra had 
no comment on the suit 
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ASCAP NAMES WINNERS OF POP AWARDS 

(Continued from page 8) 



Sept 30, 1993). 

John and Taupin were named 
ASCAP songwriters of the year for 
composing the greatest number of 
award-winning songs during the 
survey period. The duo was honored 
with awards for "The One," "The 
Last Song," and "Simple life." All 
three songs were recorded by John. 

Henley and Frey, the songwriting 
team from the recently reunited Ea- 
gles, were hailed with ASCAP's 
highest honor, the Founders 
Award, for their work with the Ea- 
gles and their solo careers. Friend 
and collaborator Jackson Browne, 
Frey's co-writer for "Take It Easy," 
the Eagles' first hit, presented the 
award to the duo with ASCAP presi- 
dent Marilyn Bergman. 

During the presentation, Browne 
recalled the first time his friends 
Henley and Frey seemed "truly ex- 
cited" about their young careers. 
Browne said the band opened for 
Smokey Robinson & the Miracles at 
Disneyland and got to hang out 
backstage and play cards with the 
Motown legend. 

He also noted attending a recent 
Eagles rehearsal. "I got a chill," 
Browne said. "They're older and 
tougher, and intact." 

Accepting the award, Henley 
quipped that "the good thing about 
songwriting is that when you get 
older, you don't have to live them 
anymore. You can just write them." 

Frey said, "There is nothing like 
being stuck with a song and having 
Henley help you out" Frey added 
that he didn't know Henley was an 
"English literature major until af- 
ter we wrote 'Desperado.' " 

The song of the year honor, for 
most-performed ASCAP song, was 
shared by "When She Cries," co- 
written by BNA recording artist 
Marc Beeson and published by EMI 
Music Publishing, and "A Whole 
New World," co-written by Tim 
Rice (PRS) and published by Walt 
Disney Music Co. 

Beeson performed the song at the 
dinner, while Rice accepted via a 
videotaped message from London. 

Warner/Chappell Music Inc. took 
the publisher of the year honors. 
The company's award-winning 
songs include Mariah Carey's 
"Dreamlover"; Elton John's "The 
Last Song," "The One," and "Sim- 
ple Life"; Brian McKnight and 
Vanessa Williams' "Love Is"; Patty 
Smith's "Sometimes Love Just Ain't 
Enough"; Madonna's "This Used to 
Be My Playground"; Celine Dion's 
"When I Fall In Love"; Silk's 
"Freak Me"; and Bette Midler's 
"Wind Beneath My Wings." 

Songwriters picking up multiple 
awards included John and Taupin, 
Jon Secada, Diane Warren, and 
Alan Jackson. 

Multiple publisher winners in- 
cluded Warner/Chappell, EMI Mu- 
sic Publishing, BMG Songs, MCA 
Music Publishing, Sony Tunes Inc., 
Almo Music Corp., PolyGram Inter- 
national Publishing Inc., Jobete Mu- 
sic Co. Inc., Mattie Ruth Musick & 
Seventh Son Music Inc., Hayes 
Street Music, and Realsongs. 

In addition to "When She Cries" 
and "A Whole New World," 
ASCAP's top five most-performed 
songs were "Can't Help Falling In 
Love," Luigi Creatore, Hugo Per- 
etti, George David Weiss (Gladys 
Music); "Do You Believe In Us," 
Jon Secada (Estefan Music Publish- 
ing Inc.); and "Love Is," Tonio K. 
(NYM Music/PressmanCherryMu- 



sic/Warner/Chappell Music Inc. 

The remaining most-performed 
songs honored by ASCAP (in alpha- 
betical order) were "All I Want," 
Dean Dinning, Randy Guss, Todd 
Nichols, Glen Phillips (Sony Tunes 
Inc/Wet Sprocket Songs); "Angel," 
Jon Secada, Miguel Morejon (Este- 
fan Music Publishing Inc.); "Baby 
Baby," Amy Grant, Keith Thomas 
(Age To Age Music Inc. /BMG 
Songs Inc./Yellow Elephant Music 
Inc.); "Burn One Down For Me," 
Clint Black, Frankie Miller (PRS), 
Hayden Nicholas (Howlin' Hits Mu- 
sic Inc.); "Chattahoochee," Alan 
Jackson, Jim McBride (Mattie Ruth 
Musick/Seventh Son Music Inc./ 
Sony Cross Keys Publishing); and 
"Constant Craving," k.d. lang 
(SOCAN), Ben Mink (SOCAN) 
(Bumstead Productions US Inc./ 
jane Hathaway's Publishing Co./ 
PolyGram International Publishing 
Inc./Zavion Enterprises Inc.). 

Also, "Dreamlover," Dave Hall 
(Stone Jam Publishing Inc./ 
Warner/Chappell Music Inc.); 
"Even The Man In The Moon Is Cry- 
ing," Mark Collie (BMG Songs Inc./ 
Judy Judy Judy Music); "Faithful," 
Martin Page (Martin Page Music); 
"Freak Me," Keith Sweat (E/A Mu- 



ords, a division of Warner's U.S. Lati- 
no imprint WEA Latina. "Still," adds 
Ben Jor, "I would really love to work 
the American market" 

Ben Jor's fervent ambition is 
shared by Andre Midani, VP/re- 
gional director, Latin America, 
Warner Music International. "I'm 
very optimistic It's a happy circum- 
stance because Ben Jor, myself, and 
his manager, Manuel Poladian, want 
him to make it So let's hope we make 
the best of it," says the New York- 
based Midani, formerly a fixture in 
the Brazilian record market, where 
he had worked with Ben Jor intermit- 
tently since 1968. 

A national music institution in Bra- 
zil, Ben Jor has survived several ca- 
reer peaks and valleys and says he 
relishes his current status. "This is 
my best moment" says Ben Jor. "I 
have had hit albums and songs in the 
past but the past year has been the 
most satisfying of my career." 

Ben Jor's latest resurgence was 
fueled by "W/Brasil (Chama 0 Sln- 
dico)," a 1993 funk hit named after 
one of the country's top advertising 
agencies. Because "W/Brasil" start- 
ed out as an underground club hit 
Ben Jor has been attracting legions 
of adolescent fans unfamiliar with 
his international '60s standards "Pais 
Tropical" and "Sacudim." 

Ben Jor's 1993 live greatest hits 
package, "Mestres Da MPB," which 
contains "W/Brasil," has sold more 
than 300,000 copies, according to 
Warner Music Brazil marketing di- 
rector Sergio Affonso. He says sales 
of Ben Jor's December album re- 
lease, "23" — named after the April 23 
holiday of Ben Jor's patron saint, St 
George — are approaching 200,000 
units. 

Affonso points out that Ben Jor's 
re-emergence as a strong-selling re- 
cording artist "opened a broad [mar- 
ket] for many other Brazilian pop art- 
ists to return to, and helped renew in- 
terest in Brazilian pop music." Now, 
says Affonso, Brazilian pop acts such 
as Chico Buarque and Gilberto Gil 
are enjoying similar upsweeps in 



sic Inc. /Keith Sweat Publishing/ 
Warner/Chappell Music Inc.); "I 
Cross My Heart," Eric Kaz (Zena 
Music Co.); "I Feel Lucky," Mary- 
Chapin Carpenter, Don Schlitz (EMI 
Music Publishing/GetARealJob 
Music/New Don Songs/New Hayes 
Music); "I'd Die Without You," 
Prince Be (MCA Music Publishing); 
and "I'll Be There," Hal Davis, Ber- 
ry Gordy, Willie Hutch, Bob West 
(Jobete Music Co. Inc.). 

Also, "I'll Never Get Over You 
Getting Over Me," Diane Warren 
(RealSongs); "I'm Every Woman," 
Nick Ashford and Valerie Simpson 
(Nick O Val Music Co. Inc.); "I'm In 
A Hurry (And Don't Know Why)," 
Randy VanWarmer (Partridge Hill 
Music/SawSong Music/VanWarmer 
Music); "Just Another Day," Jon Se- 
cada (Estefan Music Publishing 
Inc.); and "The Last Song," Elton 
John (PRS), Bemie Taupin (Warner/ 
Chappell Music Inc.). 

Also, "Life Is A Highway," Tom 
Cochrane (SOCAN) (BMG Songs 
Inc.); "Life's A Dance," Steve Ses- 
kin, Allen Shamblin (Almo Music 
Corp. /Hayes Street Music/Love 
This Town Music); "Look Heart No 
Hands," Trey Bruce, Russell Smith 
(MCA Music Publishing); "No One 



sales and prestige. 

Ben Jor is looking for a similar rise 
in the U.S. Though not well-known as 
a recording artist to most American 
music enthusiasts, Ben Jor penned 
several international classics in the 
mid-'60s, such as "Chove Chuva" and 
"Mas Que Nada," both of which were 
pop hits for Sergio Mendes & Brasil 
'66. In 1989, two Ben Jor 70s ever- 
greens, "Umbabarauma (Ponta de 
Lanca Africano)" and "Filho Mara- 
vilha," appeared on a Brazilian com- 
pilation called "Brazil Classics Beleza 
Tropical." 

The video for "Umbabarauma" 
subsequently was rotated on VH-1. 
The following year, Ambitious Lov- 
ers released a 12-inch single version 
of the song that became a minor 
dance hit Ben Jor, however, has not 
released an album stateside since a 
self-titled album came out in 1989. 

But Cisco Puntonet, store manager 
of Spec's flagship store in Coral Ga- 
bles, Fla., says that " 'Beleza Tropi- 
cal' and Ben Jor's catalog records are 
still selling well for international 
product" Puntonet has yet to hear 
"23," but says that the record stands 
a good chance to prosper at his store. 

LEANING TOWARD DANCE 

Midani opines that a key element to 
breaking Ben Jor big in the U.S. is en- 
ticing American music enthusiasts to 
tap into a Portuguese-language rec- 
ord constructed musically on Ben 
Jor's samba-colored version of 
brassy, down-home funk. 

One market segment Midani is 
leaning toward is the dance arena, 
generally considered more receptive 
to foreign-language songs provided 
they are musically appropriate. 

While Midani declined to offer de- 
tails of his marketing impetus, he 
says, "What I can tell you is that I 
have some of my executives in New 
York negotiating recordings for 
Jorge with producers who can make 
[his music] more palatable in the 
US." 

As Midani formulates his dance 
market strategy, WEA Latina 



Else On Earth," Jill Colucci, Sam 
Lorber (Chalk HU1 Music/EMI Mu- 
sic Publishing/Heart Street Music/ 
Sony Tunes Inc.); "Nobody Wins," 
Radney Foster (St Julien Music); 
"Nothing Broken But My Heart," 
Diane Warren (RealSongs); "The 
One," Elton John (PRS), Bernie 
Taupin (Warner/Chappell Music 
Inc.); "Ordinary World," Warren 
Cuccurullo, Simon LeBon (PRS), 
Nick Rhodes (PRS), John Taylor 
(PRS) (American Skin Trade Music/ 
EMI Music Publishing/Private 
Parts Music); "Restless Heart," Pe- 
ter Cetera (BMG Songs Inc.); 
"Rump Shaker," Aqil Davidson, An- 
ton Hollins, Markell Riley, Teddy 
Riley, David Wynn (Abdur-Rahman 
Music/EMI Music Publishing/Ta- 
dej Publishing/ Ujaama/Zomba En- 
terprises Inc.); and "Save The Best 
For Last" Phil Galdston (Kazzoom 
Music/PolyGram International 
Publishing Inc.). 

Also, "Seminole Wind," John An- 
derson (Almo Music Corp./Holmes 
Creek Music); "She's Got The 
Rhythm And I Got The Blues," Alan 
Jackson, Randy Travis (Mattie Ruth 
Musick/Seventh Son Music Inc./ 
Sometimes You Win Music); "Sim- 
ple Life," Elton John (PRS), Bernie 



VP/MD Sergio Rozenblat reckons 
that the most efficient way to pro- 
mote "23" in the meantime is to get 
the record exposed to potential con- 
sumers via adult alternative and col- 
lege stations, as well as listening 
booths at retail outlets. 

"We're negotiating to get some in- 
die promoters to go after the wave 
and world format stations," says Ro- 
zenblat "In addition, Jorge's man- 
agement is discussing a potential 
Central Park appearance in the sum- 
mer, and if that happens, what I want 
to do with Andre [Midani] is to have 
that show filmed and distributed 
through the Public Broadcast Sys- 
tem." 

VY BASE IS SAMBA' 

Born Jorge Duilio Lima de Men- 
ezes in Rio de Janeiro, Ben Jor gained 
initial domestic notice in 1963 when 
"Mas Que Nada" became a huge 
smash. Follow-up hits "Pais Tropi- 
cal," "Chove Chuva," and "Sacudin" 
solidified his popularity, although his 
samba-rooted rock and soul groove 
upset samba purists. 

"I never was a sambista," says 
Ben Jor, 49, known as Jorge Ben for 
most of his career. "My base is sam- 
ba, but my mix is different — it's 
funk, blues, samba, jongo, and mara- 
catu. And it's got a swing and synco- 
pation. My mother was Ethiopian and 
she sang beautiful songs, and I kept 
that melodic influence also." 

In the mid-'60s, Ben Jor combined 
snare drum, guitar, and electric bass 
to create a raw, thick instrumental 
soundscape that, Midani observes, 
was the antithesis of the suave bossa 
nova music dominating Brazil in that 
period. 

An avid soccer fan as well as an as- 
piring player, Ben Jor later penned 
dozens of anecdotes that revolved 
around Brazil's national sport, plus a 
piquant array of slang-soaked, slice- 
of-life paeans. 

Midani says Ben Jor's career be- 
gan to slide after his first burst of 
success, and he subsequently linked 
the artist with Gilberto Gil and Cae- 



Taupin (Warner/Chappell Music 
Inc.); "Sometimes Love Just Ain't 
Enough," Glen Burtnik (BMG 
Songs Inc./Warner Chappell Music 
Inc.); "Sure Love," Gary Burr (Gary 
Burr Music Inc.); "Sweet Thing," 
Chaka Khan, Tony Maiden (MCA 
Music Publishing); "Take This 
Heart," Richard Marx (Chi- Boy Mu- 
sic); "That'B The Way Love Goes," 
Jimmy Jam, Terry Lewis (Flyte 
Tyme Tunes); "This Used To Be My 
Playground," Madonna, Shep Petti- 
bone (Bleu Disque Music Co. Inc./ 
MCA Music Publishing/Shep- 
Songs/ Warner/Chappell Music/ 
Webo Girl Publishing); and "Un- 
chained Melody," Alex North, Hy 
Zaret (Frank Music Corp.). 

Also, "Walking On Broken 
Glass," Annie Lennox (PRS) (BMG 
Songs Inc.); "What About Your 
Friends," Dallas Austin, Lisa Lopes 
(Darp Music/Diva One Music/EMI 
Music Publishing/Pebbitone Music/ 
Tizbiz Music); "What Becomes Of 
The Broken Hearted," Paul Riser 
(Jobete Music Co. Inc.); "When I 
Fall In Love," Edward Heyman, 
Victor Young (Warner/Chappell 
Music Inc.); and "Wind Beneath My 
Wings," Jeff Silbar (Warner/Chap- 
pell Music Inc.). 



tano Veloso, both of whom were 
spearheading Tropicalia, a free-form 
artistic expression movement in the 
late '60s that eventually was sup- 
pressed by the country's military re- 
gime. 

"Gil and Caetano sponsored 
Jorge's comeback, and Jorge went on 
to record hits like 'Charles Anjo 45' 
and 'Cade Tereza?,' " says Midani. 

Ben Jor's fortunes again went in a 
southerly direction in the nud-'70s, 
but he remained a solid draw as a live 
act and occasionally put out a hit sin- 
gle. Several years ago, Ben Jor 
adopted his new name to avoid confu- 
sion with another Warner artist. 
George Benson. 

Throughout his career Ben Jor has 
been affectionately called a musical 
alchemist who plays a singular hy- 
brid genre many of his fans have sim- 
ply dubbed "swing." Midani calls Ben 
Jor the "alma pater" of contempo- 
rary musicians he says have been in- 
fluenced by him. 

Ben Jor did not echo Midani' s pro- 
fundity when asked about his career, 
but had few regrets, saying, "I want- 
ed to be a soccer player, but it was 
destiny for me to make music. And 
through my music, I think I have 
been saying positive and genuine 
things and making people happy 
along the way." 



MCA COUNTRY CAMPAIGN 

(Continued from page IS) 

his unilateral action: "This has been 
planned for two years, so I can't take 
the credit for the good timing. [We 
acted on it ourselves because] big or- 
ganizations are slower to move than 
smaller ones." 

Watson says he has learned from 
the strengths and weaknesses of the 
Streetbeat campaign in different 
markets. "In the U.K., if s not work- 
ing as well as elsewhere. Now we've 
got a tie-in with clothes retailer Top 
Man in the U.K. and Giordano in Ja- 
pan, and we think if s going to work 
better. In Asia, if s absolutely huge." 



JORGE REN JOR. WEA TURN EFFORTS TO U.S. 

(Continued from page 1) 
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Newsmakers 





Muppet Mania. At a BMI reception in Los Angeles honoring Oscar- and 
Gram my- nominated composer/producer Robert Kraft, Kermit the Frog and Miss 
Piggy made a surprise presentation to celebrate the first anniversary of Jim 
Henson Records, of which Kraft is VP of music. Shown, from left, are Barbara 
Cane, assistant VP of writer/publisher relations, BMI; Miss Piggy; Kraft; Kermit; 
Brian Henson, president, Jim Henson Productions; Doreen Ringer Ross, 
assistant VP of film/TV relations, BMI; and Noah Kraft, Robert's son. 



Musical "Guide." Chaos Recordings/Columbia Records artist Youssou N'Dour 
is congratulated on his recent signing and the release of his new album, "The 
Guide." The first single, "Seven Seconds," is a duet with Neneh Cherry. N'Dour 
will tour this summer with his band, the Super Etoile. Shown in the back row, 
from left, are Geordie Gillespie, national director of promotion, Chaos; Kevin 
Gore, senior director of jazz promotion and marketing, Columbia; Steve 
Berkowitz, senior director of marketing and A&R, Columbia; and Julie Borchard, 
VP of international marketing, Columbia. In the front row, from left, are Verna 
Gillis, personal manager; N'Dour; and Don tenner, president, Columbia. 




^^^^^^^^^ 




Streets Of Gold And Platinum. Epic Records executives present the film 
makers of "Philadelphia" with gold and platinum plaques commemorating sales 
of the Epic Soundtrax album "Philadelphia," featuring the Academy Award- 
winning song "Streets Of Philadelphia" by Bruce Springsteen. Shown, from left, 
are Richard Griffiths, president, Epic Records; Ed Saxon, producer of the film: 
Jonathan Demme, director and producer of the film; David Glew, chairman. Epic 
Records Group; and Glen Brunman. senior VP, Epic Soundtrax. 



If IW 



SESAC's Selections. SESAC senior VP of creative Dianne Petty and VP 
Norman Odium announced SESAC's Christian songwriter of the year winners at 
a special reception. Milton Biggham was named gospel songwriter of the year, 
and Margaret Becker was named contemporary Christian songwriter of the year. 
Shown, from left, are SESAC writer publisher representative Rebecca Palmer; 
Biggham; Petty; Becker; and Odium. 




A Monster Hit. Giant Records executives present Big 
Head Todd & the Monsters with gold plaques 
commemorating sales of the band's "Sister Sweetly" 
album, which hit No. 1 on Billboard's Heatseekers chart. 
The band currently is working on its fourth album and will 
co-headline a tour with the Allman Brothers and Blues 
Traveler. Shown, from left, are A&R executive Jeff Aldrich; 
head of marketing Steve Backer; band member Todd Park 
Mohr; product manager Connie Young; band member 
Brian Nevin; head of promotion John Brodey; band 
member Rob Squires; head of sales Rob Sides; label 
owner Irving Azoff; and band manager Mark Bliesener. 




Bobby's New Band. Recording artist Bobby McFerrin has 
been appointed creative chair of the St. Paul Chamber 
Orchestra. In this position, he will develop educational 
programs, find ways to attract new and more diverse 
audiences, and build bridges to the community. Shown, 
from left, are McFerrin; Christopher Hogwood, principal 
guest conductor: Aaron Jay Kemis, composer in 
residence; and Hugh Wolff, music director. 



Indie Label Trauma. Steve Meyer, left, Paul Palmer, 
center, and Richard Sherman announce the formation of 
Trauma, a new independent label based in Sherman 
Oaks, Calif. The three are industry veterans: Trauma 
president Palmer has longtime experience in artist 
management, marketing, and A&R; Meyer formerly was a 
VP at MCA; and Sherman formerly was an executive at 
Motown. The label's first release is an album and single by 
Australian pop-rock band Driver. 
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STINA NOROENSTAM'S SOFT VOICE HEARD GLORALLY 

(Continued from page 8) 



understand her point of view be- 
cause when she does perform live, it 
is so intense, so demanding," says 
Lunding at Telegram, which is part 
of Wamer Music Sweden. 

While she has done several inter- 
views, Nordenstam "isn't somebody 
who particularly likes what Joni 
Mitchell calls the 'star-maker ma- 
chinery' behind the popular song," 
says Hole. "One of the things she 
was really concerned about was 
that we would make her do things 
[to promote the album] she didn't 
want to do. I was quite sympathet- 
ic." 

Although details of Norden- 
stam's deal with EastWest have not 
been revealed, Hole acknowledges 
that the terms are more modest 
than those that might have been of- 
fered by other labels. She is signed 
for the world outside Sweden to 
EastWest U.K., which released 
"Memories Of A Color" in 1992. 

"I said, 'If you take a big check 
from us, 1 want you to play lots of 
TV shows and gigs, and I will put 
pressure on you because 1 need a 
quick return,' " says Hole. 

Nordenstam instead made the un- 
usual choice of a lower immediate 
return from her record deal in ex- 
change for freedom in lifestyle and 
creativity, a choice Hole supported. 

One promotional event in which 
the singer did participate took place 
in the late winter in Stockholm, for 
representatives of Warner Music 
companies from Europe and Cana- 
da. 

"The vibe, the location, every- 
thing about that gathering gave an 
indication of what Stina is all 
about," recalls Ian Grenfell, head of 
international marketing at 
EastWest U.K. Transported at dusk 
from the center of Stockholm to the 
then-deserted island park of Djur- 
garden, the Warner staffers walked 
down a dirt path and found them- 
selves in an artist's studio in a 19th- 
century workshop once used to re- 
pair steamers that crisscrossed 
Stockholm's harbor. Amid candles 
and spotlit sculptures, they were in- 
troduced to Nordenstam and her 
second album. "It wasn't a club in 
the West End of London or the cen- 
ter of Stockholm," notes Grenfell. 
"It was like a fantasy." 

Nordenstam was bom and raised 
in the suburb of Fisksfitra, about 12 
miles outside Stockholm. "I wasn't 
particularly interested in pop music 
or anything like that," she says. "I 
played violin and sang classical mu- 
sic from about 9 or 10." Among her 
influences she cites artists as varied 
as John Coltrane, Glenn Gould, Bela 
Bartok, and the Estonian composer 
ArvoPSrt 

Writing, arranging, and co-pro- 
ducing her recordings, Nordenstam 
says she has a definite vision of her 
music. "I hear it in my head before 
it's done," she says, "quite close to 
the ultimate recordings." 

Yet she is detached from how lis- 
teners may respond to her songs. 
"After it's released, it's more like, 
'Did I do that?' It's not mine any- 
more, somehow." 

In Sweden, Nordenstam has been 
embraced at radio and retail. "It's 
because she is so unusual, strong- 
willed, and a person who knows 
what she wants," says Fredrik 
Grundel, producer at P3, Swedish 
National Radio. "It could also have 
to do with the fact that she started 
out by singing her own style of jazz. 
I had the opportunity to play a demo 



tape of hers on the radio one time, 
and what I like about her is that she 
sounds the same in both English 
and Swedish; her phrasing is the 
same." 

At Mega Skivakademien, the 
large Stockholm retailer, head buy- 
er Antoni Nusse says that despite 
Nordenstam's unique style, "I don't 
think it was a challenge to get her 
across. In fact, she paved the way 
for a jazz-folk revival which is going 
on in Sweden right now." 

In the U.S., "Memories Of A Col- 
or" was released by Warner Bros, in 
September 1993 and has achieved 
only modest sales, under 500 units, 
according to SoundScan. Without 
the artist's availability for promo- 
tion and touring, "you do every- 
thing else," says product manager 
Peter Standish, noting that Warner 
Bros, solicited press, radio, and vid- 
eo attention for Nordenstam and re- 



mains committed to the artist. 
"Stina was well received at triple A 
[album alternative] radio," he says, 
citing influential KCRW in Los An- 
geles. A U.S. release date for "And 
She Closed Her Eyes" has not yet 
been set 

Although "And She Closed Her 
Eyes" has not yet been released in 
all international markets, "Memo- 
ries Of A Color" has sold 50,000 
copies worldwide, according to 
EastWest Records. By far, the sing- 
er's strongest market is Japan, 
where the first album has sold 
23,000 units, including import 
copies, according to Frank Take- 
shida, international A&R manager 
at EastWest Japan. 

In a market where it is unusual 
for foreign repertoire to be released 
on a CD single, the title track of 
"Memories Of A Color" has sold 
3,000 copies in that format, accord- 



ing to EastWest Japan. 

Nordenstam's acceptance in Ja- 
pan was due to the enthusiasm of a 
fellow artist, Japanese singer Miki 
Imai. While recording her album 
"Flow Into Space" in London, Imai 
discovered Nordenstam's music. 
When she returned to Japan and did 
interviews to promote her album, 
she frequently mentioned Norden- 
stam as one of her favorite artists. 
Many of the interviews appeared in 
magazines that target women in 
their 20s, who then sought out Nor- 
denstam's album. 

Japanese radio station J- Wave be- 
gan programming the song "Memo- 
ries Of A Color" after taking note 
of import sales of the album. The 
song spent 10 weeks on J-Wave's 
Tokyo Hot 100, peaking at No. 25. 
Toshio Miki, producer and director 
of the "Urban Colors" evening 
show, says the station liked Norden- 



stam's "non-genre, non-category" 
appeal, which made it easy to segue 
from "Memories Of A Color" into 
any other song. Nordenstam's sec- 
ond album, "And She Closed Her 
Eyes," will be released in Japan on 
Wednesday (25). 

"We have to let it build fairly or- 
ganically," says EastWest's Gren- 
fell of the international promotion 
for Nordenstam. Capitalizing on the 
MTV Europe exposure, the record 
company is now stepping up trade 
advertising for the artist. Says 
Grenfell, "I want to make sure that 
every radio programmer and media 
outlet across Europe knows who 
Stina Nordenstam is." 

Assistance in preparing this story 
was provided by Ken Neptune in 
Stockholm and Steve McClure in 
Tokyo. 



ARTISTS, LABELS RALLY AROUND MUSICIANS ASSISTANCE PROGRAM 

(Continued from page 4) 



ages the act for DAS Communica- 
tions Ltd. A live simulcast of the 
June 12 show will be made avail- 
able to radio stations via satellite 
and, except for a minimal charge 
for cost-of-linkage, the not-for- 
profit satellite show will be acces- 
sible to radio without a broadcast 
fee. 

"Though this is a great way to 
raise funds, we also are hoping to 
make musicians aware that our re- 
source program exists," says Le- 
vine. "There are a lot of people 
that could have been helped out by 
a program like this in the past. It's 
important that this business take 
care of its own." 

The Musicians Assistance Pro- 
gram, part of the nonprofit corpo- 
ration Project Straight Life West 
Inc., is open to all music industry 
professionals who need assistance 
with drug or alcohol abuse prob- 
lems. Arnold estimates that the 



program receives 2-4 new calls per 
day. 

MAP'S services vary depending 
on the needs of each person, but 
the program specializes in secur- 
ing financial breaks from partici- 
pating hospitals. 

"Depending on the nature of the 
problem, MAP provides every- 
thing from rehabilitation to outpa- 
tient [care] to referral," says Ar- 
nold. "We'll use whatever commu- 
nity resources are appropriate for 
the situation." 

'PEER NETWORK' 

One successful resource for 
MAP is an in-house "peer net- 
work" that combats addiction with 
the trust and understanding of fel- 
low music professionals. "We try 
to match the musician with some- 
body they would feel comfortable 
with — even down to the same mu- 
sic style, if possible," says Arnold. 



"I was in trouble as far as my 
drug addiction goes," says a mem- 
ber of a prominent Seattle-based 
alternative act signed to a major 
label, who prefers to remain anon- 
ymous. "My label put me in touch 
with this program for treatment. I 
had a court case pending for drug 
possession, and [MAP] helped me 
deal with the legal end of things. I 
footed the hospital bill myself, but 
[Buddy] was able to get me deals 
at the hospital that no one else 
could get. I've been clean for 14 
months now." 

Though prominent musicians 
and industry executives are 
among the 36 people who have 
gone through the program, many 
who enter it lack either the insur- 
ance or financial ability to get 
proper health care. 

"We pick up the tab when the 
musician does not have health 
care," says Arnold. "If the person 



SINGER MICHAEL ENGLISH LEAVES CHRISTIAN MUSIC INDUSTRY 

(Continued from page 4) 



English's decision, articles earlier 
this week from the Associated Press 
and the Nashville Tennessean claim 
that the actions were taken because 
of English's "affair with another 
married gospel singer." 

That singer is reportedly First 
Call vocalist Marabeth Jordon. On 
May 9, First Call released a state- 
ment which said that the group is 
"currently looking for a permanent 
replacement for Marabeth Jordon." 

First Call founding members 
Bonnie Keen and Marty McCall end- 
ed the statement by wishing "our 
deep love and concern for the fam- 
ilies involved. We ask that you join 
our prayer that God will bring heal- 
ing in this situation." 

Jordon has been unavailable for 
comment. 

A spokesman for the GMA con- 
firmed that "a friend" of English's 
had delivered the awards to the or- 
ganization's headquarters in Nash- 
ville. The GMA board released a 
statement May 9 saying that the 
group was not "a policing organiza- 
tion." 

"The recent events that have tak- 
en place in no way invalidate the 
voting process nor the April 28 re- 
sults of the 1994 Dove Award win- 
ners," the statement continues. 



"Due to this, the Dove Awards Mi- 
chael English chose to return to the 
GMA office on Friday, May 6, will 
be kept in storage until he chooses 
whether or not to reclaim them. The 
Gospel Music Association will con- 
tinue discussions throughout the 
year regarding future Dove Award 
criteria." 

English won six Dove Awards 
April 28, including artist of the year, 
male vocalist of the year, inspiration- 
al recorded song of the year, and 
contemporary album of the year 
(Billboard, May 7). Both English and 
First Call performed on the national- 
ly televised awards ceremony. 

The loss of English is a blow to 
the Warner Alliance label. His cur- 
rent release, "Hope," was No. 23 in 
its 53rd week on the Billboard Top 
Contemporary Christian chart for 
the week ending May 14. It was the 
No. 5 contemporary Christian al- 
bum in 1993 on Billboard's year-end 
chart, while his 1992 eponymous re- 
lease was the No. 13 contemporary 
Christian album of that year. His 
Warner Alliance catalog is ap- 
proaching gold status. (Warner Alli- 
ance is distributed in the religious 
music marketplace by Sparrow Rec- 
cords.) 

Other Warner Alliance artists in- 



clude Take Six, Steve Taylor, An- 
drae Crouch, Crusade, Steve Camp, 
the Brooklyn Tabernacle Choir, the 
multi-artist "Sisters" project, and 
Mid South. 

In April, Bill Gaither announced 
that English had left the popular 
Bill Gaither Vocal Band. No reason 
was given for English's abrupt de- 
parture. 

English's case has an odd parallel 
in the annals of contemporary 
Christian music. On Aug. 5, 1992, 
Word Inc. suspended the sale and 
promotion of products involving co- 
median Mike Warnke following a 
host of business and ethical allega- 
tions in both the religious and main- 
stream press. Despite a growing 
barrage of criticism from retailers, 
Word waffled for nearly three 
weeks before allowing retailers full 
return privileges of Warnke prod- 
uct. 

Warnke's lifestyle, accounting 
practices, ministry, and multiple di- 
vorces were the subject of an ex- 
haustive investigation in Corner- 
stone magazine, the Lexington Her- 
ald-Leader, and other publications. 
At the time, sales of Warnke's vari- 
ous audio and video releases for 
Word totalled more than 1 million 
units. 



is insured, we use our network of 
hospitals to try to get the most 
reasonable health care possible." 

Courtesy community beds have 
been provided at several Southern 
California facilities, including the 
Rancho Mirage-based Betty Ford 
Clinic; The Ranch, based in Desert 
Hot Springs, and the Costa Mesa- 
based Starting Point. 

Atlantic president Danny Gold- 
berg, who also is on the MAP advi- 
sory board, is supportive of the 
program and longtime friend Ar- 
nold. "Buddy is probably the most 
sensitive person I've met in terms 
of understanding the needs of mu- 
sicians — perhaps more so than 
some other supposed philanthro- 
pists. It's really important that la- 
bels show support for their own." 

Capitol president/CEO Gary 
Gersh is an avid supporter of the 
program. "As an industry, we 
need to form a network of support 
for each other on many fronts," he 
says. "Drug abuse is one of the 
most terrifying and life-threaten- 
ing [of them], so the decision to 
help MAP was effortless and obvi- 
ous." 

Commenting on the increased 
awareness the program is now re- 
ceiving, Arnold says, "It's horri- 
ble, but the death of Kurt Cobain 
has definitely had an impact. The 
record companies are really inter- 
ested in supporting us. This issue 
has come out of the closet, so to 
speak." 



MTV SUES CURRY 

(Continued from page 12) 

for an award of all Curry's "prof- 
its, gains, and advantages" de- 
rived from the use of its trade- 
marks, as well as other monetary 
damages. 

Curry, who says everyone on the 
Internet is given free access to 
mtv.com, says there are no profits 
to be awarded. "I never made mon- 
ey off of this," he says. "What 
happened is this thing became pop- 
ular, and the thought on Internet 
now is that MTV would like that 
address for themselves. But they 
can't have it." 

Curry says he does plan, regard- 
less of the suit's outcome, to move 
to a new Internet address. 
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iAImo. ASCAP/NuagBS Artists Ltd , ASCAP) CPP 
IS BACH t FORTH IZomba. BMl'R Kelly. BMI) CPP 
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Glass. BMI.1MI BlachvnMd. BMI) HL 

41 BECAUSE OF LOVE (Black Ice. BMI/Flyle Tyme. 
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47 BECAUSE THE NIGHT (Bruce Spnn«steen ASCAP) CPP 
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32 BORN TO ROLL i DAM ASIA, ASCAP/Varry Wtiite. ASCAP) 
30 BREATHE AGAIN (Ecaf , BMl/Sony Songs. BMI) HL 

5 BUMP H' GRINO (Zomba. BMI/R Keity, BMI) CPP 
35 CANTALOOP (FLIP FANTASIA) (EMI Blackwood, 
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37 COME TO MY WINDOW (Mil. ASCAP/AJmo. ASCAP) CPP 
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ASCAP) WBM 
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ASCAP/EMI. ASCAP/1MI April ASCAPytjncie Ronnie's. 
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64 GROOVE THANG (Ninth Town. ASCAP/Baby Fmgsrs. 
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52 LOVE OH MY MIND (So So Def. ASCAP/EMI Apnl, 
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Number Two. ASCAP/Durnrn«s Productions, SOCAN) HL 
46 THE MORE YOU IGNORE ME. THE CLOSER I GET 
(Wamer-Tamerlsne. BMl/Boorer, PRS'I WBM 

4 THE MOST BEAUTIFUL GIRL IN THE WORLD 
(Controversy, ASCAP/WB, ASCAP) WBM 

87 MOTHER (WB. ASCAP/Amencan Oef lunes, 
ASCAP/Ewiree, ASCAP) HL/WBM 

58 M0V1HG ON UP (BMG. BMl/tMl, BMI) HL 

75 HEON MOONLIGHT (Petwotl. ASCAP/Umque Animal, 

BMI/Uno Mundo. BMI/Kiluko. BMI) 
94 NIGHT M MY VDNS (Hynde House of Hrts. ASCAP.Ove 

Banks. ASCAP/Bi^ Sawtwg, ASCAfjDen.se B*ry. ASCAP) 



billboard 



FOR WEEK ENDING MAY 21. 1994 



Hot 100 Sinales Sales 

■lift IUU VlllgltfU UUIUU v 

Corripried from a national sample of POS (point of sale) equipped retail stores and rack outlets wtuch report 
numbe* of units sold to SounotScan. Inc. Tn*s data is used in the Hot 100 Singles chart. SoundScan 

■■■■in 


... 




5 

a 


TITLE 

ARTIST ILABELDISIRIBU'ING LABEL! 




Ij THIS WEEK 


g 
5 


i 
s 


TITLE 

ARTIST ILABFu DISTRIBUTING LABEL) 








* * NO. 1 * * 




M 


31 


7? 


CANTALOOP FLIP FANTASIA) 


i 


1 


14 


BUMP N' GRIND 

H ivtLLYUIVt', 10*1.5 J* Nc 1 




QD 


53 


2 


1 MISS YOU 

AAPON MALL ' : ) L A^ V'. 


I 


It 


2 


1 SWEAR 

All A ONF :R! iT77. ATI ANT CI 




a 


4: 


10 


SOMETHIN' TO RIDE TO 

CONSCIOUS DAUGHTERS ISCARFACEI 


3 


2 


18 


THE SIGN 

ACE OF BASE (ARiSTAl 




TiJ 


42 


5 


PART TIME LOVER/VM STILL... 

H TOWN, AL B SURE' IDEAIH ROW) 


X 


( 


7 


I'LL REMEMBER 

MADONNA i l,'-v;R iKl Rl'AB. 




2 


75 


2 


WHENEVER YOU COME AROUND 

VINCE Gill MCA 


5 


3 


14 


■:>'.'..:H u -r ■ ■. ij'.o:-, lAHi^tii 




4! 


40 


7 


COMIN' ON STRONG 

SUDDEN CHANGE I A , 1 .VI . ' 


6 


5 


12 


THE! J\'OSJ BEAUTIFUL GIRL... 




;« 


50 


4 


LOVE ON MY MIND 

ASGAPE ISO SO Jl ■ GO. 1 MDIA 


T 


J 


14 


LOSER 

BECK IDGOGEFFEN) 




45 


)i 


11 


HEYDJ. 

1 i ,|_ i ( ).■ ,h-:> ■ il HHi iiVN Mi- H(.l 'R v ! 


1 


7 


8 


RETURN TO INNOCENCE 

ENIGMA 1 VIRGIN 1 




46 


ri 


9 


TANG CLAN ILOUQiRCAl 


X 


16 


4 


BACK k FORTH 




(S 


44 


4 


BEAUTIFUL IN MY EYES 

JOSHUA HAD l SON (SBiVERG) 


'M 


i; 


3 


REGULATE 

WARREN G & NATE DOGG DEATH R3WI 




48 


33 


14 


MOTHER 

DANZIG lAMER CAN RE ■'RISE i 


:n 


12 


10 


PUMPS ANO A BUMP 

HAMMER (GIANT) 




QSC 


— 


1 


OBJECTS IN THE REAR VIEW... 

MEAT IflAFi MCA) 


u 


8 


12 


INDIAN OUTLAW 

TIM MCGRAW ICURB) 
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WHY HAVEN T 1 HEARD FROM YOU 

MCXNTiRE it.TA 


a 
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BABY 1 LOVE YOUR WAY 

RIG MOUNTAIN <RCA1 
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ALWAYS 

FRASUST IMUTE.TIEKTRA) 


14 
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GOT ME WAITING 

HLAVY 0 & IHt BOti 1 1.. t-'l i /.Vr. P.'; J.J 
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GONNA LOVE YOU RIGHT 

Af TLX ■ : B( AL'I^'* 1 !JX; 


IS 
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21 


DUNKIE BUTT 

12 GAUGE 'STREET LIFL^CC'T. (WIS I 
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47 


25 


ALL FOR LOVE 

BRYAN '■■ D STEW ART, 'STING IA4M) 


Is 


24 


7 


YOU MEAN THE WORLD TO ME 

IONI BRAXTON ILAFACE. ARISIAJ 




54 


43 


17 


ROCK AND ROLL OREAMS COME. . . 

MLAT LOAF '.' ~ 


17 


:i 


10 


I'M READY 

TEVIN CAMPGELL IDWEST.'WAR'JER BROS ) 




55 
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WORKER MAN 

PATRA | EPICI 
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ii 


IS 


GIN AND JUICE 

SNOOP DOGGY DOGG IDEA1H ROW) 
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2 


I'LL TAKE YOU THERE 

GENERAL PUBLIC ■ t ;: ■ 17 JNTJ THA>. EF'v : 


T5 


23 


5 


ANYTHING 

rr.v, iRCA) 




57 


52 


6 


COMPLETELY 

MICHAEL BOLTON (COIUMB1AI 


20 


21 


14 


PLAYER'S BALL 

OUTCAST ILAFACL'ARI5IA) 




H 


49 


U 


GROOVE THANG 

/-v.! . .Ti.-.vNK-.rir.i/.M 


21 


19 


IS 


WITHOUT YOU 'NEVER FORGET YOU 

MAR/IAH : ■ i'.'H'.'. 




59 


56 
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LOW 

CHACKFR ■ . ■. 


Qt 


25 


s 


SWEET POTATOE PIE 




50 


il 


15 


STAY 

ETERNAL 'lEMitMG: 


23 


9 


19 


SO MUCH IN LOVE 

ALL-4-ONE I BLITZZi' ATLANTIC) 
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IF YOU GO 

-ON SECAOA San.'ERGl 


24 


20 
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THE POWER OF LOVE 

CELINE DION (5EO MD5ICI 




12', 


— 
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DON'T TURN AROUND 

i:;:f ir- ha;-,F J-:i:-.'i. 


25 
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BORN TO ROLL 

MASTA ACE INC (DEUCICvo '."'.-'I .■ 
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BELIEVE IN LOVE 

t EC'D 1 * -Tr.:iL^r,--'.^:. ir.F-.-r-ii 


26 
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WHATTA MAN 

SALT V PFf'A/FN VOGUE ;"4:*T r 'lA"EAJi 
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MARY JANE'S LAST DANCE 

TOM PETTY I THE HEART BREAKERS (MCA) 
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DONT TAKE THE GIRL 

T 1 M Mi' 'jHAW 
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H 1 JUST ANOTHER DAY _ 


2! 


27 


14 


YOU KNOW HOW WE DO IT 

ICE CUBE 'PHIQRITYj 
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BIZARRE LOVE TRIANGLE 

FRENTE' ilMMMOIH ATLANTiCI 


23 


29 


9 


FEENIN' 

JODECI I 1 1 OW^'MCA- 
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2 


ROPE THE MOON 

lOl-N 1,-iLHAEl M DN" SOMER '' 


30 


26 
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HOW DO YOU LIKE IT? 

KEITH SWEAT IELEKTRA) 
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MY LOVE 

UTTLE TEXAS i^arner bros < 


31 


33 
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1 SWEAR 

JOHN MICHAEL MONTGOMERY IATLANTICI 




69 


52 


13 


NO DOUBT ABOUT IT 

NEAL MCCOf lATLANTIO 


It 


30 


12 


STREETS Of PHILADELPHIA 

BRUCE SPRINGSTEEN .1 '.'.'( - 




70 


64 


30 


BREATHE AGAIN 

TON! BRAXTON | LAFACE A RISTAi 


33 


31 


53 


WHOOMP! (THERE IT ISI 

TAG TEAM II lEF.BEl I MARK) 
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53 


14 


BECAUSE OF LOVE 

JANET iACKSON i VIRGIN ' 


34 
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NOW AND FOREVER 

RIChaRC MARr :: a 
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CROOKLYN 

THE CROOKLYN DODGERS (MCAI 


QI. 


If 
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WILLING TO FORGIVE 

A.RF-I-AFRAN-.JN ■< 1 ■' 




73 


57 


4 


OREAMS 

THF CRANBE RRIFS uStAN&PlGi 


36 


35 


15 


IT'S ALL GOOD 

HA'.'MI (r : 




74 


S3 


13 


I'M OUTSTANDING 

SHAUULLt O NEAL JIVE; 


37 
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ANO OUR FEELINGS 

BAFjyf ACE (EPIC) 




75 
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LOVE BUG 

GEORGE STRAIT (MCA) 



O Singles with the greatest sale. £ 1994, BillboardrBPI Communications and SoundScan. Inc. 



16 NOW AND FOREVER !Cni-Boy. ASCAP) CPP 

45 OBJECTS IN THE REAR VIEW MIRROR MAY APPEAR 

CLOSER THAN... (Edward B Marks. BMI) HL 
93 OLD TIMES' SAKE (FROM ABOVE THE RIM) (N-hhe 

Duz It. ASCAP/MCA, ASCAP/TaDracadabfs. ASCAP) HL 
63 PART TIME LOVER/I'M STILL IN LOVE WITH YOU 

(Irving. BMI/AI Green, BMt/Swng Mob BMl/EMI 

ASCAP/EMI Apnl, ASCAP/DeSwing Mob, ASCAP) HL/CPP 
42 PLAYER'S BALL (Organized Ho.it, BMI/Ctirysalis. 

ASCAP/Oulkast ASCAP) 
14 POSSESSION (Sony. BMt/Tyife, BMI) HL 
14 THE POWER OF LOVE (EMI Songs Musikrcrlag. 

GEMA/EMI April, ASCAP) HL 
2G PUMPS ANO A BUMP (Bust It. And More. 

BMI/Bnd£eport. BMl/Soutriheld. ASCAP/Micon, ASCAP) 
79 REGULAR THANG (Schadentieude. ASCAP/T amous, 

ASCAP) HL 

13 REGULATE (FROM ABOVE THE RIM) (Suge, 
ASCAP/WamNi G , ASCAP) 
7 RETURN TO INNOCENCE (Enigma. ASCAP/EMI Virpn. 
ASCAP) HL 

90 THE RIGHT TIME (FROM FOUR WEDDINGS AND A 

FUNERAL) (MCA. ASCAP) HL 
74 ROCK AND ROLL DREAMS COME THROUGH (MCA 

BMI) HL 

99 SENDING MY LOVE (9th Town, ASCAP/TtaueWy. ASCAP) 
97 (SHE'S) SOME KIND OF WONDERFUL (Dardeimn, 
BMI) CPP 

66 SHINE (RuLaml ASCAPAenlr, ASCAP) 



2? 



2 THE SIGN (Megasongs BMLSMG, ASCAP) HI 
54 SOMETHIN - TO RIDE TO (FONKY EXPEDITION) 

(Scarface. ASCAP) 
ZS SO MUCH IN LOVE (Abhco, BMI) 
56 STAY (FROM REALITY BITES) (Funous Rose. BMI) 
77 STAY (Kaptain K. ASCAP/Tulu. ASCAP/MCA. ASCAP) HL 
17 STREETS OF PHILADELPHIA (FROM PHILADEL- 
PHIA) (Bruce Springsteen, ASCAP) CPP 
SWEET POTATOE PIE (Ghetto Jam. ASCAP.Ctuysaks, 
A5CAP/AII tnit ASCAP/Cats On The Prowl. ASCAP) CPP/HL 
21 WHATTA MAN (Sons Of K-oss. ASCAP/Sandia. 

ASCAP/Next Plateau. ASCAP/lrving. BMI) CPP 
95 WHENEVER YOU COME AROUND (Benefit. 

BMI/Fonstiadow, BMI/Uncle Pete. BMI) 
80 WILLING TO FORGIVE (Sony. BMI/Lcaf, BMimamer 

Tamerlane, BMI/Boobie-Loo. BMI) HL/WBM 
11 WITHOUT YOU/NEVER FORGET YOU (100% Apple, 

PRS/WB. ASCAP) WBM 
62 WORKER MAN (Tony Kelly. ASCAP/Zomba, 

ASCAP/AurH Hilfla. ASCAP) CPP 
33 YOU MOW HOW WE DO IT (Gaivsta Boogie. 

ASCAP/WB. ASCAP/Oeep Technology. ASCAP/Full Keel. 
ASCAP) WBM 
10 YOU MEAN THE WORLD TO ME (Stiff Shirt, 

BMI/Warner-larnerlane. BMI/Ecal. BMl/Sony Songs. 
BMI/Boobie-Loo, BMt) HL/WBM 
69 YOUR BODY'S CAUJN' Combe, BMI/R Ke*y BMI) CPP 
13 YOU (WB. ASCAP/Mavefick. ASCAP/Shinny Whits Butt 
ASCAP) WBM 



78 
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DUTCH DANCE DUO SCORES WITH 'DOOP' 

(Continued from page 8) 




DOOP; Peter Ganefski, Paskalle Kruyssen, Eline van der Ploeg, and Ferry 
Ridderhof. 



crasher." 

Ridderhof and Garnefski, gradu- 
ate students of the Royal Conserva- 
tory in The Hague (where they spe- 
cialized in guitar playing and studio 
recording), recorded "Doop" last 
November and December at their 
Residance Studio, which is located 
in the living room of Ridderhof's 
home in Kijkduin, a suburb of The 
Hague. 

MELLOW HOUSE PARTIES 

The two Dutchmen got the idea 
for "Doop" after visiting various 
mellow house parties in The Hague 
and other Dutch cities and hearing 
house tracks with 130-135 beats per 
minute. Holland, which has an inter- 
nationally known house scene, also 
is famous for its hardcore house 
parties, where music with 185-200 
beats per minute is on the menu. 

"What impressed us at the mel- 
low house parties was the way peo- 
ple were dancing — with their hands 
kind of waving, like the Charleston 
was danced in the 1920s and 1930s. 
That was our main source of inspi- 
ration for 'Doop.' " 

After they had carefully listened 
to old Charleston records, with the 
prominent sounds of the clarinet 
and saxophone, Ridderhof and Gar- 
nefski asked three local musicians 
to play Charleston-type music. They 
recorded it, and fragments were 
mixed with their own house music 



at the Residance Studio. "Doop" 
was the result 

They recorded five versions of the 
instrumental: a radio version called 
the Sidney Berlin Ragtime Band 
version; a club version (the Jean Le- 
jeux et Son Orchestre version); and 
three remixes. The first release of 
those five versions appeared on a 
12-inch vinyl maxi-single. It was 
sent to some 500 outlets of the 
Dutch dance scene and got rave re- 
actions, especially from under- 
ground house DJs. Later, the five 
versions were released by CNR as a 
CD multitrack single. 

In the Benelux, the radio version 
of "Doop" soon became popular. By 
the end of February it had reached 
No. 11 on the Dutch Mega Top 50 
singles chart. Shortly afterwards, 
the club version of "Doop" became 
popular in the British house scene, 
mainly in gay dance clubs. The sin- 
gle was imported from Holland. 

XL Records has the license for 
the CD single of "Doop" in the U.K. 
and Ireland, and it appears on the 
company's Citybeat in those mar- 
kets. The single has been distribu- 
ted in Germany on the DanceStreet 
label, in France and Spain on the Ar- 
cade label, in Italy by Media Rec- 
ords, and in Finland by CNR Music. 

Outside Europe, the exploitation 
of "Doop" is mainly handled by 
Dutch company Toco International, 
headed by Ton van den Bremer. In 



Australia, the single has been dis- 
tributed by Mushroom Records, 
while In Japan, "Doop" will be mar- 
keted by Sony Music. 

The North American deal with 
MCA has been signed by CNR mu- 
sic's managing director, Robin Si- 
monse, and CNR dance A&R man- 
ager Bart Vingerhoets. "I'm happy 
that the American release soon will 
be a reality," says Ridderhof, 



"mainly because we've heard that a 
cover release of 'Doop' is on sale in 
the States." 

According to sources, there are 
sound-alike tracks, but no actual 
covers of the song are circulating in 
the U.S. 

Ridderhof and Garnefski plan to 
invest their earnings as composers, 
arrangers, and producers of 
"Doop" in a "really professional" 



recording studio, says Garnefski. 
"That's our top priority." 

Ridderhof and Garnefski are well- 
known figures in the Dutch house 
scene. Last year they recorded, un- 
der the artist name of Waxattack, 
two house singles, "Yesss!" and 
"Show Me Your Yeah Yeah Yeah." 
Both reggae-oriented productions 
entered the dance charts in Holland, 
Italy, and Scandinavia. 

Under the name Boobytrax, the 
two Dutchmen last year recorded a 
house version of the Yazoo song 
"Don't Go." It reached No. 23 on the 
Dutch Mega top 50 singles chart, 
where it was distributed by CNR 
Music on its Lowland label. In Den- 
mark, it was distributed by Scandi- 
navian Records and reached No. 4 
on the dance charts; released by Ar- 
cade in France, it reached No. 8 on 
the dance charts there. 

Because of the international suc- 
cess of "Doop," the two Dutchmen 
have started to record a Charleston- 
oriented house album. "It's likely 
that our next single will also be 
linked to Charleston music," says 
Garnefski. "But I can assure you 
that we won't go on forever with 
this type of music, because we have 
many other music ideas to fulfill." 

Assistance in preparing this story 
was provided by Larry Flick in 
New York. 



PATRICK DRUEL AIMS TO BREAK DOWN LANGUAGE BARRIERS 

(Continued from page 8) 



the music is rockier and more gui- 
tar driven than "Alors Regarde." 

Recorded at the Power Station 
in London and Right Track in New 
York, the album features Nich 
Munich on guitar, Michael Bear- 
den on piano, Adam Dorn on bass, 
and Bashiri Johnson on percus- 
sion. 

Reaction to the release has been 
consistent with Bruel's standing: 
Corine Tribot, purchasing chief of 
80-store French chain Nuggets, 
which represents 4% of the French 
market, ordered some 8,000 of the 
200,000 "Bruel" albums shipped. 

"Along with albums from Mi- 
chel Sardou and Francis Cabrel, 
the new Bruel record is the event 
of April," says Tribot. "It's come 
just in time to give the French 
market a bit of substance. It's still 
too early to know whether 'Bruel' 
will be as strong as its predeces- 
sor, 'Alors Regarde.' One thing's 
for sure, it's been keenly awaited 
and the single 'Bouge' has been 
top of the sales since it was re- 
leased." 

French radio station NRJ broad- 
cast a two-hour show April 27, on the 
life of Bruel, and the broadcaster has 
been playing different cuts from the 
album twice a day. 

Bruno Witek, programming di- 
rector of NRJ, says, "[The singles] 
they took off the album to launch 
it are not necessarily the best. I'm 
thinking of the track 'Quoique' 
[Although], for example, which is 
very strong." 

Witek says Bruel's fan base, 
which consists mainly of teen- 
agers, "has gone for this album. It 
remains to be seen whether this 
new album will succeed in going 
further than the last, which passed 
the 2.5 million [unit] mark. He'd 
really have to find a new audience, 
and I think that's possible, as 



'Bruel' is more rock than 'Alors 
Regarde.' " 

Bruel was among the first to 
sign with BMG France in 1989 un- 
der its then-new president, Ber- 
nard Carbonez, who says he "un- 
derstood that the career of this 
singer/songwriter was primarily 
that of a showman." 

In 1991, Bruel and BMG under- 
took a 55-town tour of France, cul- 
minating in three shows in Paris. 
Along the way, they played to an 
estimated audience of 2 million 
and, with the help of that ground- 
level support, Bruel achieved the 
status of a French idol. 

Bruel is also a film actor, having 
made more than 25 films with such 
big names in French cinema pro- 
duction as Claude Zidi, Georges 
Lautner, and Pierre Jolivet. 

But for the last year, he has 
been busy recording "Bruel," the 
French-language version of which 
was released simultaneously April 
26 in 18 countries. The album will 
be translated into Spanish, Italian, 
and English, all of which Bruel 
speaks fluently. The translated 
versions will appear in the fall. 

The last album in Spanish, 
"Romper La Voz" (Break Your 
Voice), sold 80,000 copies, and the 
Italian version sold 40,000. 

Carbonez's main objective is to 
crack the South American market 
this year, following a meeting with 
the BMG chiefs in that region. 

"South America could be well 
suited to the Latin talent of Pat- 
rick Bruel," says RCA France 
managing director Antoine Chou- 
chani. "After his tours in France, 
Holland, Belgium, Canada, Spain, 
Italy, Germany, and Portugal, we 
envisage a tour in South America 
for Patrick. The best schooling you 
can have in this subject comes 
from the audience. Patrick has al- 



ways known how to fill crowds 
with enthusiasm. Why should it be 
different in South America?" 

BMG SUCCESS STORIES 

BMG has succeeded in breaking 
European national acts outside 
their own territories France, 
Spain, and Italy, with artists such 
as Italy's Eros Ramazzotti and 
Spain's Mecano breaking as far 
afield as Germany. Yet English- 
speaking audiences have until re- 
cently proved immune to the 
charms of anything but novelty 
hits that are not sung in their own 
language. 

About 9 songs on Bruel's En- 
glish-language album will be in 
English, with some songs in 
French, possibly duplicating the 



English versions. 

Says Chouchani, "BMG has a 
global strategy for artists such as 
Patrick, as you can see by the re- 
lease plans. I think everyone's 
looking for hits coming from any- 
where in the world." 

BMG in the U.K. is releasing the 
French- and English-language ver- 
sions in the U.K. RCA U.K. man- 
aging director Jeremy Marsh is 
looking forward to the English- 
language version. "The guy is a 
star. He came over here to play me 
some demo tapes and my immedi- 
ate answer was 'yes.' There's no 
question that we can break him in 
the U.K.," says Marsh. "I've seen 
him live, he's very dynamic, with 
all the energy of a Bryan Adams." 

Plans for the U.S. are less firm, 



says Chouchani. "If we do decide 
to go to the U.S., then we have to 
really go for it. The fact that he's 
an actor might help us there." 

There are signs that British re- 
sistance to French pop is on the 
wane. Foly has won over U.K. au- 
diences in recent months with 
showcases for her English-lan- 
guage album on Virgin, "Sweet 
Mystery," a version of her French 
album, "Petites Notes." The U.K. 
has been one of many nations to 
welcome Kaas, who brought out 
an English compilation, "Tour De 
Charme." 

While interest in Foly and Kaas 
is encouraging, Marsh says, "It's a 
different kettle of fish [with 
Bruel]. We have to build this very 
slowly." 



'JURASSIC PARK' VIDEO GAME BOWS IN 300 

(Continued from page 4) 



months since its debut has had mi- 
nuscule sales in relation to estab- 
lished giants like Sega and Nin- 
tendo or the already bustling CD- 
ROM format, might be seen as a 
risky move, but it is a firm part of 
Universal Interactive's strategy. 

"We are aimed at the higher end, 
the 32-bit and above," Biniaz says, 
"and right now that means just 
3DO. It allows you to do things vi- 
sually that you can't do in 16 bits." 

Parent company MCA owns a 
piece of the 3DO Co., "but we are a 
software company," Biniaz says. 
"MCA also owns a big chunk of 
Cineplex Odeon, and we don't just 
show Universal pictures in Cine- 
plex theaters, we show them ev- 
erywhere. If something else viable 
in the 32-bit world comes along, we 
will evaluate it." 

Retailers, meanwhile, are still 
evaluating 3DO's viability for 



themselves. 

Virgin Megastore has had limit- 
ed success with the format, but is 
optimistic that "Jurassic Park," as 
well as other upcoming titles, will 
boost sales. 

"It will certainly help," says 
Steve Hamilton, Virgin Mega- 
store's VP of operations. "But 
there needs to be more titles avail- 
able, and there just are not a lot 
out there right now." 

Larry Gaines, president of 
Musicland Corp.'s Media Play 
stores, agrees, expressing opti- 
mism about "Jurassic Park Inter- 
active." "This will be a real plus," 
he says. 

But other retailers continue to 
be skeptical about the format, 
whose sales since its introduction 
last fall have been hampered by 
limited software support and a rel- 
atively high price tag. The $700 list 



tag has been reduced to $500, 
while more titles are flowing into 
the marketplace. 

"Every game machine needs a 
killer hit," says Mike Reynolds, 
video game buyer at the Where- 
house, which does not stock 3DO 
titles, "but I don't know if this is 
it" 

Says Biniaz, "I think the audio 
and video retailers should be seri- 
ously looking at carrying video 
game products in general, because 
they are entertainment titles, not 
toys. And the stores that get in 
early are going to be the ones that 
establish themselves as the place 
to go to buy entertainment, be it 
music CDs, videos, laserdiscs, 
computer software, or video 
games." 

Uni Distribution Corp., MCA's 
audio and video software distribu- 
tion unit, will distribute the game. 
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P.RCCK (LVANDROSS. HEAVY D .P ROCKC.L SMOOTH) 


♦ HEAVY D. & THE BOYZ 

(C) IT) UPTOWN 548157MCA 


21 


16 


15 


18 


WHATTA MAN A ♦ SALT-N-PEPA FEATURING EN VOGUE 

H.A20R IH AaC*,D CHAWFOfiD C JAMES) C I V ' NEXT PLATEALLIONDON 857 3SOT>LG 


22 


28 


54 


3 


IF YOU GO 

J SECADA E ESTEFANJR ,F'WUI MORFJON) 


♦ JON SECADA 

(C LO)(TI i ".a SSlLG'tPG 


23 


19 


19 


11 


LOVE SNEAKIN' UP ON YOU 

0 WAS.B RAIIT IT SNOW, J. SCOTT) 


♦ BONNIE RAITT 

(C)(V) CAPITOL 58125 


24 


24 


30 


7 


I'LL TAKE YOU THERE (FROM "THREESOME") 

'. ".ALL L.lr.rAA: t J)', IL: T PHILLIPS (A ISBELL) 


♦ GENERAL PUBLIC 

i 1 : . ' x i EPIC SOUNOTRAX 7 7452.EPIC 


25 


15 


13 


21 


SO MUCH IN LOVE • 

G SI : LA > I O'BRIEN (JACKSON.STRAIGIS.WILLIAMS) 


♦ ALL-4-0NE 

(CI (VI BLITZZ S727UATLANTIC 


26 


30 


36 


9 


PUMPS AND A BUMP ♦ HAMMER 

BAILLERGEAU. HAMMER (HAMMER, DEUCE DEUCE, BAIL1ERGEAU.CLINTCXN.SHIDER) |C) ID) IT) (VI IX) GIANT 18218 


27 


27 


33 


7 


SWEET POTATOE PIE 

OJ BATTLE CAT 1 DOM) NO, K GILLIAM) 


♦ DOMINO 

(C) (M) FT) OUTBURST'RAL 7735CVCHAOS 


?3 


34 


42 


e 


BEAUTIFUL IN MY EYES 

P VAN LOOM A: APiLI M ,' "AA ,' '\ 


♦ JOSHUA KADISON 

ICI S6K 5K799.'ERG 


29 


23 


17 


17 


GIN AND JUICE • 

DH DRE (SNOOP DOGGY DOGG.OR ORE) 


♦ SNOOP DOGGY DOGG 
(C)IMI IT) 1X1 DEATH ROW 9B3J87INTERSCOPE 


30 


26 


26 


32 


BREATHE AGAIN • 

L A REID.BABYFACE.D SIMMONS IBABYFACEI 


♦ TONI BRAXTON 

(C) IM) FT) (X) lAFACE 2 4D54/ARISTA 


31 


29 


24 


12 


AND OUR FEELINGS 

BABYFACE.L A REID.D SIMMONS 1 BABYFACE.D.SIMMONSI 


♦ BABYFACE 

IC) (V) EPIC 77394 


32 


31 


23 


11 


BORN TO ROLL 

A£E ONE 'O CI FAR A A BROWN 1 MOM" 1 1 j KILSIE) 


♦ MASTA ACE INCORPORATED 

ILL (Ml (II DtLICIOUS VINYL DBJl " -A 


33 


35 


32 


15 


YOU KNOW HOW WE DO IT 

Q,D III IFCC CUBE Q D III) 


♦ ICE CUBE 

PR ELRID 53947 


34 


46 


56 


4 


MISLED 

R.WAKE (P^IZZO.J BRALOWER) 


♦ CELINE DION 

(C) ID! (V) 550 MUSK) 77344 


35 


25 


22 


26 


CANTALOOP (FLIP FANTASIA) • 

SI. L*:'oCN ».' L.lL.T'f.0', i.(',LO> ."ALL ■ A'lL* Maj'. DII.'PlO'. 


♦ US3 

ill. I) '.'IK' D.ll.1 IvDTF . 


N 


36 


31 


11 


FEENIN' 

D. SWING (D SWING) 


♦ JODECI 

ICI 'III LiPTDWr. ','lh, A MIA 


37 


38 


40 


13 


COME TO MY WINDOW 

H PADGHAM.M ETHER) DGI IM ETHERIOGE) 


♦ MELISSA tTHLKIDGt 

ICI IX) ISLAND B5B PL'KT'l A 


31 


33 


27 


12 


INDIAN OUTLAW • 

''"'(. '.'I .I BAHNES.C ' D7VONI I. LOLLH L"-'l.* 


♦ TIM MCGRAW 

ICI (V) CURB 76920 


39 


3? 


34 


20 


DUNKIE BUTT (PLEASE PLEASE PLEASE) • 

K EVANS.D MICHERT D GRIG5BY II P1NKNEY.R GORDON) 


♦ 12 GAUGE 

(C) IT) (X) STREET LIFE 753737SCOTTI BROS 


40 


39 


45 


27 


FOUND OUT ABOUT YOU 

J. HAAIPTON.GIN BLOSSOMS (D. HOPKINS) 


♦ GIN BLOSSOMS 

(CI (V) AAM 0418 


41 


32 


28 


17 


BECAUSE OF LOVE 

J.JAM.T LEWIS.) JACKSON (J JACKSON.J HARRIS lll.T LEWIS) 


♦ JANET JACKSON 

(C) CD (V) IX) VIRGIN 38422 


® 


50 


V 


13 


PLAYER'S BALL 

ORGANIZED NCHZE IOUTKAST OIaLA', -a): NM2E) 


♦ OUTKAST 

ICI (M) (D (X) LAFACE 2 406CVARISTA 


43 


42 


50 


1 


DREAMS 

S, STREET (THE CRANBERRIES) 


♦ THE CRANBERRIES 

ICI (XI ISLAND 864 43b)PLG 


44 


45 


IS 


17 


EVERYDAY 

P COLLINS (P COLLINS) 


♦ PHIL COLLINS 

(C) (0) ATLANTIC B730O 


(45) 


73 




2 


♦ ♦♦Greatest Gainer/Sales*** 

OBJECTS IN THE REAR VIEW MIRROR MAY APPEAR CLOSER THAN... ♦ MEAT LOAF 

) STEINMAN U STEINMAN) (CI MCA 54848 


46 


47 


47 


10 


THE MORE YOU IGNORE ME. THE CLOSER 1 GET 

S LILLYWHIIE (MORHISSEY " A ) A: 


♦ MORRISSEY 

'LI'IX SIRE 1 a.".' A'[ A A' 1 1 A 


47 


41 


39 


29 


BECAUSE THE NIGHT 

PFOX :' ','i-l- ■ r'AiM-.'.rf'!. 


♦ 10.000 MANIACS 

(C)(V) ELEKTRA M596 


48 


51 


48 


9 


HOW DO YOU LIKE IT? 

k sweat. f scon if syiealf scorn 


♦ KEITH SWEAT 

ICI |M)(I1 ,|x; ELEKTHAMSVj 


® 


52 


58 


4 


ALWAYS 

M WARE (V CLARKE, A BELL) 


♦ ERASURE 

(C) (T) (X) MUTE 64552TIEKTRA 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYUSTS, AND RETAIL AND RACK SINGLES SALES 
COLLECTED, COMPILED, AND PROVIDED BY SoundScan 

limn 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE ARTIST 

A'PLl'Al.':.ltA'l:AlM,'A'PIIERI' LABEL A "- "'..LABEL 


50 


43 


41 


36 


ALL THAT SHE WANTS A ♦ ACE OF BASE 

D POP JC -)= LI' L.:iHA .i>.rP.ili! :.!(..("'■ Li V, IFL.'.Yi (C) (Mim A' ARISTA 1-2614 


.51 


58 


75 


5 


BIZARRE LOVE TRIANGLE ♦ ERENTE! 

S AUSTIN A HAR1. P.JONES INEW OWCEH ' MAMMOTH tn.'L A1LAMLC 


© 


60 


62 


5 


LOVE ON MY MIND ♦ XSCAPE 

J DDPlll V SIA. IL lAA".' A'Al ,: il.'i (,,v XSOSOOEF '4.18/COlUMBIA 


53 


48 


46 


19 


1 WANT YOU ♦JULIET ROBERTS 

ianmn' :.ia\\' 1 i.H' W H 1 I 1 iM"-i J.' REPRISE 18222 


© 


55 


51 


10 


SOMETHIN' TO RIDE TO (FONKY EXPEDITION) ♦ CONSCIOUS DAUGHTERS 


55 


44 


35 


10 


COMPLETELY ♦ MICHAEL BOLTON 

'ii-" TON ', .1' '|:i '.'. ' a, l '.'HIA •' ' ' •'. 


® 


62 


74 


3 


STAY (1 MISSED YOU) (FROM "REALITY BITES") ♦ LISA LOEB & NINE STORIES 

aa'I'JI, l .AH.H C l< RCA AAC 


57 


56 


57 


11 


COMIN' ON STRONG ♦ SUDDEN CHANGE 

:iA MIC PROFESAH " ', " l". '." |i'. C E A " I't ' 'T. a ALT [ a .. a f a ml ,'.,,.'," IC 1 |T) EASTWTST 98334 


(S) 


81 


93 


3 


♦ ♦ ♦ Greatest Gainer/Airplay ♦ ♦ ♦ 

MOVING ON UP ♦ M PEOPLE 

M PEOPLE (M PICKER. NGP HEARD r,'T . EPIC 77392 


3D 


59 


63 


4 


1 WISH GABRIELLE 

J DOUGLASS GABRICLLEJ DOUGLAS) iCi (Tl GtcLMSCSlONDOCt 847 5JOfPIG 


50 


65 


70 


5 


LEAVING LAS VEGAS ♦ SHERYL CROW 

B BOTTRELL <S CFfOW.B B0TTRE.IL.0 BAERWALO.K GILBCRT.O RICKETiSi ICI A4M 0582 


o 


NEWiV 


1 


♦ ♦ ♦ Hot Shot Debut ♦ ♦ ♦ 

DON'T TAKE THE GIRL ♦ TIM MCGRAW 

•.'■'■AT ., ICIIV) CJAH 76925 




SE 


76 


4 


WORKER MAN ♦ PATRA 

A Ln.LLA*) a a.ElL' D SMITHAKELLV) iCt (Mi (T: EPIC 77522 


63 


61 


66 


t 


PART TIME LOVER I'M STILL IN LOVE WITH YOU H-TOWN/AL B. SURE! 

.'.1 [i -.i I F-! r [; K.vrjr, " ,H 7t t *> -n*, Ml" ■ ' H t . ■!<"•'. •■\ ~- , :.\'.'. *: t,,. : f .V -( t; ,_ A "1,-i." H "! ' ME"HSCC*t 


(4 


53 


43 


19 


GROOVE THANG ♦ 2HANE 

'•■' Vir-BF'A' af \f r v [la '(A,')'!- * p. i.at.ia; Ai ,|' ,i.-|, via,! ■.• r , , - •> ■ 


65 


95 




2 


1 MISS YOU ♦ AARON A-ALL 

GCAUTHEN A, . A '.-L'LAhal LCL SILAS 54BJ 7MCA 


86 


78 


94 


i 


SHINE ♦ COLLECTIVE SOUL 

' h ,|AM i An... a a, | i'C) ATLANTIC 87237 


67 


80 




2 


(SHE'S) SOME KIND OF WONDERFUL HUEY LEWIS & THE NEWS 

S.LEVINE t ELLISON! . ! A ■ 'aa , 


68 


57 


55 


14 


HEY D.J. (FROM 'Ml VIDA LOCA'I ♦ LIGHTER SHADE OF BROWN 

I) SUA L "At a A 'LAIjL t V '.'. L AAI '• _ 'All A | ,'.A .. '. Al ,1 [ 1 A A | ,' ■ A '.' A - ,' 1 L '.'-.A. .1,, ■ ■ 


69 


72 




2 


YOUR BODY'S CALLIN' ♦ R. KELLY 

RKELLTIRKFI1YI (C) IT) (X) jIVE 42220 


70 


68 


64 


7 


LOW ♦ CRACKER 

D SMITH l LO .''ERA, ) HICAMA'I P FARAGF-LR (CI IVI (X) VIRGIN 38427 


71 


54 


52 


10 


DREAM ON DREAMER ♦ THE BRAND NEW HEAVIES 

DHAMi .'IL.M.AA'.'l.rr. LiA.i ,)IN.N DAVENPORT) '' A' 1 ■ ; |A l .1 :: JA VINVL ).' i LAL'ft:'!' 


72 


69 


73 


15 


1 SWEAR ♦ JOHN MICHAEL MONTGOMERY 

L'L'ii.A'i-, '.-,' ,.a.ia L) IVI ATLANTIC 87289 


73 


74 




2 


EASE MY MIND ♦ ARRESTED DEVELOPMENT 

SPEECH IAA.AI :T Ii I'i ,1 I'A'I '. , , LI ' .All ALI :• 1 A 1 ' ~ L'"_. 


74 


63 


53 


17 


ROCK AND ROLL DREAMS COME THROUGH ♦ MEAT LOAF 

) STEINMAN IJ STEINMAN) (C) (VI !A) MCA 54757 


75 


M 


60 


8 


NEON MOONLIGHT ♦ ROSCO MARTINEZ 

P.WOLF P WOLFP I.-.ART.NFa i A'AL F ,|C) (Dl 200 )4I2) 


7S 


73 


68 


11 


CR E A M. ICASH RULES EVERYTHING AROUND ME) ♦ WU-TANG CLAN 

PRINCE RJLAFFM IWUTANG TAM '.' ' > , LOUD • . H. ' aa.i A 


77 


67 


55 


19 


STAY ♦ ETERNAL 

N LOW1S A' ,1; ,(M A. -HA.'I A 'A P ,),,! T ) .All AMI A,^| 1 Al A'|, 


78 


71 


69 


15 


IT'S ALL GOOD ♦HAMMER 

"'.•".'LA '"I LV'iA'll • n"L.'l" A[ ,-,h.| ■ .' L JLE DEUCE lC)(DHT)rviaiJWT 1827: 


@ 


79 


84 


5 


REGULAR THANG ♦ OVIS 

VII : LIS ii III RESTLESS 72760 


® 


88 




2 


WILLING TO FORGIVE ♦ ARETHA FRANKLIN 

BABYFACE.D SIMMONS IELABTFACE.D SIMMONS) Id D! (M) T i A.RIS) A 1 ?<Ml 




NEW ► 


1 


(MEET) THE FLINTSTONES (FROM THE FLINTSTONES") ♦ THE B.C. 52'S 


82 


85 




2 


LEAVIN' ♦TONY! TONI! TONE! 

TONV'TONIT' )■ I A ■'. a;, r ; '.s i SMITH) (C) (V) WING BAA a,; mlaa if- 


83 


84 


78 


10 


YOU ♦ CANDLEBOX 

- i;aay :; a'.aill (iA"i ", ','a.at '■ aami lgch ICIID) ivi MAVCRtCKTSinf 1 a.iOA.WARNER BROS 


84 


86 


97 


3 


POSSESSION ♦ SARAH MCLACHLAN 

■,'aa, i. A'.: ' maiaa -iiA'a l NFTTWF RK I ,>>',.' A a at a 


35 


NEW ► 


1 


WHENEVER YOU COME AROUND VINCE GILL 

T BROWN '. 'AH. L'-VAANEPi (C) (V) MCA A '.83 a 


86 


NEW ► 


1 


CAN YOU FEEL THE LOVE TONIGHT (FROM THE LION KING') ♦ ELTON JOHN 

C IHOMAS (E JOHN,! RICE) . H a ! ','.'" 'In , A , A 


S7 


76 


71 


15 


MOTHER ♦ DANZIG 

A RLIBIN iG LAN.'lGi (Ci AMERICAN IBJSG'RFPRISF 


18 


83 


80 


8 


I'VE BEEN THINKING ABOUT YOU ♦ JOCELYN ENRIQUEZ 

■3 GLiTLERRLAZ.M a A'jL'a-'Uv IR. ,G GUTIERREZ, M LAGUSTIN JR ) n ' I ; Ai.-.l- a I I 


89 


NEW ► 


1 


SENDING MY LOVE ♦ ZHANE 

■IALIOAA BY I.ATURA A '. ELAVIL. E LiA'.LlTHT', Li A NATliAL LI'iLH 1' II '7.". a ■."."' " ..'.". 




99 


85 


6 


THE RIGHT TIME (FROM "FOUR WEDDINGS AND A FUNERAL") 1 TO 1 

E.VANOEHORST A 'T.'lli! I AA", DE ■' 'AI T I'A'll" (OLMIIT NEAT PLATEAJ'FFRR 127G)Q'PLG 


® 


100 


100 


6 


IT AIN'T HARD TO TELL ♦ NAS 

, AA,,) ; a il'amh v. AVI Hi:, '. '".L (C) (M) T COLUMBIA 7 7 386 


92 


77 


65 


11 


JUST ANOTHER DAY ♦QUEEN LATIFAH 

S.I.D. ID OWEf*S APACHE) IC) iWl (T) 00 MOTOWN 2233 


93 


97 




2 


OLD TIMES' SAKE (FROM 'ABOVE THE RIM") ♦ SWEET SABLE 

'i Villi) Ml. 1 1 Wl-iWAi:! .: . 1 ir-j. . i lOIT) (Xj STREET Lift 


94 


NEW ► 


1 


NIGHT IN MY VEINS ♦ PRETENDERS 

1 SUM FT i: h>',[]| .H r.- : h- . 1 Mi «: (CMDI M SIRE 1B1 63. "WARNER BROS 


95 


91 


92 


6 


GONNA LOVE YOU RIGHT (FROM 'SUGAR HILL") ♦ AFTER 7 

k '.-..'f-", ■'. *u:>l i t-.fl.WH h idM ■-. w cAHt*' : :. ~.n.;_o; : 


96 


94 


98 


5 


1 GOT CHA OPIN ♦ BLACK MOON 

OJ EVIL mh WALT 'I- -iihf .'. !■■ - .- " (CKTi WRECK 2006i*.CRVOUS 


97 


NEW ► 


1 


CRAZY . ♦ AEROSMITH 

H ' aibhmkn ■ -r,i- i I-.", i' [- (-a (C) (V) GEEFtN 19267 


38 


NEWiV 


1 


CROOKLYN (FROM "CROOKLYN") THE CROOKLYN DODGERS FEATURING SPECIAL ED 

.\ -fv'ir.r r ai i rn c . i e s t j ■. .'.Rr.irR - 1: .\*.r v, : \f\u\ i UAvr;,.* vimavmai ici MCA 51B37 


99 


87 


91 


4 


EL TRAGO {THE DRINK) ♦ 2 IN A ROOM 

L: VAkliA'N V L" '.'.•'■■■•"■• . ;Af'\^:, ■■ .Al t .V.'.L _ IS.'.V FCIU. iW: ;T. i» CMITfji; 


100 


92 


88 


6 


PLAY MY FUNK (FROM 'SUGAR HILL") ♦ SIMPLE E 

DW1GGIHS ID WIGGINS, E.WILLIAMS) (Cl IT) (XJ BEACON [O0O7.TOK 



i ) Records with tte rj^Mtet aurplay and sales gains this week. ♦ VitJeocl'C availability # Recording Industry Assn Of Arnerica (RIAAJ certification for sales of 500.000 units. A RIAA certification tor sales ot 1 million units, wth additional million indicated by a numeral fallowing th« symbol Catalog number is for cassette 
i igie ■Auen^ in abates tatait^ nLiraei e. lor la^iette -T'^...-5in£|ii? fi?p.jlar casiette single unavai 3b* ICJ Caisetie i-g^ ir.ailatiilit,'. IDI CD iir^ie avaiiaaLty (M) Casierie man s,n a.-aiUtni 'y : ' i w'.-iyi :Tian ^nyir ma, j|> :it> (V.i V -iyl v-iglc ,ivni -at* I> Dll CO Tan-sir^h? availabifi^. C 19W, BillboaroVBPI Cornniuiipicat«Dni. 
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by Kevin McCabe 

New CHAMP: "I Swear" by All-4-One (Blitzz/ Atlantic) vaults 8-1 on 
the Hot 100, jumping over several strong contenders. It's far and away 
the greatest point-gainer on the chart, and its monumental move is the 
biggest jump to No. 1 since "I Will Always Love You" by Whitney 
Houston leaped 12-1 in November 1992. "I Swear" climbs 6-2 on the Hot 
100 Airplay chart and explodes 18-2 on the Hot 100 Singles Sales chart. 
It's likely to capture No. 1 on both component charts next week, and 
should hold at the top for at least four weeks. "I Swear" ranks No. 1 in 
airplay at 37 outlets on the monitored panel, including KKSS Albuquer- 
que, N.M., KLUC Las Vegas, and WGTZ (Z93) Dayton, Ohio. "YD Re- 
member" by Madonna (Maverick/Sire/Warner Bros.) passes "The Most 
Beautiful Girl In The World" by ex-Prince (NPG/Bellmark) in the top 
five, even though the latter gains in points. Enigma's "Return To Inno- 
cence" (Virgin) also gains points but slips backward 5-7. 

MoT STREAK: "Don't Turn Around" by Ace Of Base (Arista) is shoot- 
ing to the top, up 40-19, and looks sure to be the group's third top five 
single. It's the second-biggest point-gainer on the Hot 100 and would 
have earned the Greatest Gainer/ Airplay had it not landed in the top 20. 
It's already No. 14 in monitored airplay, with top five rankings at WSTR 
(Star 94) Atlanta (No. 1), KHKS Dallas (No. 3), and WBBM (B96) Chica- 
go (No. 4). The third-biggest point-gainer is "Back & Forth" by Aaliyah 
(Blackground/Jive). It's No. 2 in airplay at WJMH Greensboro, N.C., 
No. 3 at WHYT Detroit, and No. 7 at WIOQ (Q102) Philadelphia. 

GREATEST GAINERS: Meat Loafs "Objects In The Rear View Mir- 
ror May Appear Closer Than They Are" (MCA) wins the Greatest Gain- 
er/Sales and makes a big move, 73-45. It debuts at No. 49 on the sales 
chart. "Objects" is No. 11 in airplay at WHOT Youngstown, Ohio, No. 12 
at WFLY (Fly 92) Albany, N.Y., and No. 15 at WWCK Flint, Mich. "Mov- 
ing On Up" by M-People (Epic) wins the Greatest Gainer/Airplay and 
jumps 81-58. It's No. 10 in airplay at WKSS Hartford, Conn., No. 11 at 
KIIS Los Angeles, and No. 14 at KKXX Bakersfield, Calif. 

UUICK CUTS: Three singles from major soundtracks enter this week. 
"(Meet) The Flintstones" by the renamed B.C.-52's (MCA) debuts at No. 
81. It's a cover of the theme song to the classic cartoon series and is 
featured in the upcoming movie. It already ranks No. 8 in airplay at 
KKLQ (Q106) San Diego. "Can You Feel The Love Tonight" by Elton 
John (Hollywood) is the first single from "The Lion King" soundtrack. 
It's breaking at WMXQ (formerly WAPI) Birmingham, Ala. "Crooklyn" 
by Crooklyn Dodgers (MCA) enters at No. 98. It's featured on the 
"Crooklyn" soundtrack and is No. 22 in airplay at WQHT (Hot 97) New 
York . . . Country star Tim McGraw now has the No. 1 album on The 
Billboard 200 and two singles on the Hot 100, as "Don't Take The Girl" 
(Curb), the Hot Shot Debut, joins "Indian Outlaw" on the chart. "Out- 
law" cracked the top 15 totally from sales, without benefit of top 40 air- 
play, and "Girl" is following the same pattern so far. It debuts at No. 27 
in sales, and so far has no top 40 airplay from the Hot 100 panel. 



BUBBLING UNDER 



HOT 100 
SINGLES 



i 
-- 
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i 
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TITLE 

ARTIST (LABEL DISTRIBUTING LABEL! 


1 


1 


1 


YOU DON'T WANNA MISS 

FOR REAL IAAM1 


2 


10 


! 


WHY HAVEN'T 1 HEARD FROM YOU 

REBA MCENTIRE IMCAI 


3 


11 


2 


FJUCKTOWN 

SMir N WCSSUN (WRECIL'NERVOUSl 


4 


2 


2 


BACK IN THE DAY 

AHMAD (GIANT) 


5 


1 


7 


FREAKS 

DOUG £ F*E',h lytt i'KEtl SLAND! 


6 


6 


2 


WHAT'S UP 

djmikoizyxi 


I 


13 


3 


ROCKS 

PRIMAL SCREAM (SIREVrARKER BROS.) 


6 


S 




SELLING THE DRAMA 

LIVE IRADIOACTIVEMCAI 


9 


12 


4 


THE WOMAN IN ME 

HEART ICAPITOL) 


10 


IS 


? 


WARRIOR'S DRUM 

KING JUST (SELECTI 


11 


7 


S 


BELIEVE IN LOVE 

TEDDY PENDERGRASS (ELEKTRA1 


12 


i; 


S 


1 BELIEVE 

SOUNDS OF BLACKNESS (PERSPECTIVE) 


13 




1 


OUTSIDE YOUR DOOR 

ME SHELL NDEGEOCELLO (MAVERICK! 







z 

O 






I 




TITLE 

ARTIST _TTH-:L : STRIBUT KG L-'.TT. 


14 


u 


3 


100% PURE LOVE 

CRYSTAL WATERS IMERCURV! 


IS 


20 


2 


ROPE THE MOON 

JOHN MICHAEL MONTGOMERY IATLANTICI 


ie 




1 


FALL DOWN 

TOAD THE WET SPROCKET (COLUMBIA) 


17 




] 


FANTASTIC VOYAGE 

COOLIO ITOMMY BOY) 


IS 


11 


J 


COMPUTER LOVE 

ZAPP A ROGER (REPRISE) 


11 


19 


6 


LOVE BUG 

GEORGE STRAIT iMCAl 


20 




1 


CAN'T GET ENOUGH 


21 




1 


AMERICAN GIRL 

TOM PETTY i THE HEARTBREAKERS (MCA) 


22 




1 


I'M NOT OVER YOU 

C£ CE PENISTOFJ IAAMI 


23 




1 


WILD NIGHT 

JOHN MELLENCAMP (MERCURY) 


24 




1 


FOOLISH PRIDE 

TRAVIS TRITT (WARNER BROS | 


25 


24 


5 


TREAT U RITE 

ANG-LA MHSU3M ELEKTRA) 



GREEN JELLY'S LAND OF 00Z 

(Continued from page 1) 

soundstage covering 6,800 square 
feet Manspeaker is GM at the com- 
pany, which will be run by a board of 
directors made up of three members 
of Green Jelly — Manspeaker, Steven 
Shenar, and Kevin Coogan — as well 
as Maglia; Scott Vanderbilt Zoo VP 
of business affairs; and Sami Val- 
konen, Zoo VP of finance. 

Production is set to begin on a 
Green Jelly longform video, a televi- 
sion pilot for MTV, a video game, and 
the band's first CD-ROM title. 

"We can pull off anything here," 
says Ooz Jelly head editor Mike Da- 
vis, who designed the high-end com- 
puter graphics room and digital edit- 
ing bay. The system allows for 2-D 
and 3-D animation, as well as visual 
effects compositing and audio sweet- 
ening, among other things. 

Maglia forsees a time when Ooz 
Jelly will develop into a full-service 
commercial production house. Once 
Green Jelly's projects are in full 
swing, it is likely the group will rent 
the editing bay to outside clients, he 
says. 

"In the early days of recording stu- 
dios, these places were hubs that at- 
tracted a lot of creative people," Mag- 
lia says. "This studio will attract the 
creative person of the future." 

Green Jelly's multitalented mem- 
bers, who number between 12 and 15 
people at any given time, all contrib- 
ute to various elements of produc- 
tion. One guitarist also serves as pro- 
duction manager, the drummer dou- 
bles as editor, and one of the singers 
is skilled at 3-D graphics. 

"Ooz Jelly is a logical outgrowth of 
Green Jelly's career," says Maglia. 
"It took about a year to create the 
deal, decide on the equipment, and 




Members of the Ooz Jelly board of directors are, from left, Steven Shenar, Lou 
Maglia. Bill Manspeaker, Kevin Coogan, Sami Valkonen, and Scott Vanderbilt 



choose the people who would be in- 
volved. I was thinking about begin- 
ning a video production house on my 
own, and this company eliminated the 
need for that" 

With a sophomore album, "333," 
set for a September release, the 
group is now in pre-production on the 
longform video for "333," which will 
follow in October, says Manspeaker. 
Clips will be reeled on site in the facil- 
ity's soundstage, and the most expen- 
sive shoot will be budgeted at about 
$15,000, he says. 

The site is not equipped to act as a 
traditional recording studio, although 
Green Jelly did record the "333" al- 
bum there using a mobile audio 



A'VISION TO BUY RIVAL MAIER GROUP 

(Continued from page 3) 



BubUmg Under lists me top 25 suites under No 100 
which have not yet charted 



tended the line to feature other body 
parts, heightened sales via an info- 
mercial, and moved about 5 million 
units, according to WEA's Scott. 

Maier has since done a second in- 
fomercial promoting an upgraded 
series called the Platinum 2000, 
with cassettes retailing for $14.95. 
The company recently announced a 
further line extension, "Men Of 
Steel," starring Gilad Janklowitz. 

Business is so good that president 
Howard Maier last year dropped the 
Orville Redenbacher popcorn that 
first got him into retail. Now he's 
dropping out of video, at least tem- 
porarily, except for a three-year 
consulting contract with A'Vision. 
"I'm free to do other projects," 
Maier says, as long as fitness isn't 
among them. At press time, Hersch 
didn't know which Maier staffers 
were interested in joining A'Vision. 

"Buns" is expected to keep A'Vi- 
sion busy. "There's plenty of life 
left in the franchise," acknowledges 
Jeff Baker, senior VP of GoodTimes 
Home Entertainment, another fit- 
ness powerhouse. Amy Innerfield, 
analyst for market consultants Alex- 
ander & Associates, agrees that the 
series still sells. The tapes were the 
only exercise releases "in our top 20 
ranking" from February through 
mid-April, she notes, "and we'll prob- 
ably see them in another month" 
when consumers begin shaping up 
for swimsuit weather. "They've just 
been doing great." 

Suncoast Motion Picture Co. pres- 
ident Gary Ross says "Buns" 
makes his top 20 list and is well 
ahead of A'Vision's higher-priced 



titles. He calls the acquisition "a 
good marriage . . . A'Vision is pick- 
ing up the premium lower-priced fit- 
ness line in the U.S." 

That's the attitude WEA wants to 
encourage. "It really captures the 
total fitness market from every as- 
pect and every price point," says 
Scott "What it allows us to become 
is a one-stop shop for fitness ac- 
counts." While LIVE remains 
WEA's top distributed video label, 
Scott says second-place A'Vision is 
growing fast. 

WEA may be the reason why "it 
almost doesn't matter" how much 
A'Vision is paying for properties, 
according to GoodTimes' Baker. 
"That's a huge distribution machine 
they have to feed. They need to 
have video product going through 
the branches." Outside labels like 
LIVE and ABC Video are scarce, so 
Baker thinks titles have to be devel- 
oped "internally, from within." 



truck. Andy Wallace produced. 

In addition, production will begin 
later this year on the forthcoming 
MTV pilot, tentatively titled "The Stu- 
pidheads." The show is set to debut in 
the fall of 1994 as an afterschool offer- 
ing, and will mix live action with ani- 
mation and music videoclips. 

"It's about five cartoon characters 
living in Hollywood," says Man- 
speaker. "It has a lot of falling down 
in it It'll be dumb and will make no 
sense." 

Also, the group plans to produce 
an interactive CD-ROM title and a 
video game for release in 1995, says 
Manspeaker. The band also inked a 
deal with D.C. Comics to create a line 
of Green Jelly comic books, and the 
group's music is featured on the 
soundtrack to the Acclaim Entertain- 
ment video game "Maximum Car- 
nage," set for release this August 

Green Jelly debuted on Zoo in Octo- 
ber 1992, a cartoonish "video-only" 
band that released a longform "video 
album" titled "Cereal Killer." The 
longform featured 11 videos shot on 
a $60,000 budget, and the group 
quickly garnered acclaim for its self- 
produced costumes, clay animation, 
and live-action clips. 

The video peaked at No. 1 on the 
Top Music Video sales chart May 1, 
1993. Based on the success of the 
longform, Zoo released the "Cereal 
Killer Soundtrack" in March 1993, 
and the album peaked at No. 23 on 
The Billboard 200 May 22 that year. 
To date, according to data supplied 
by SoundScan, the longform video 
has sold nearly 47,000 units and the 
soundtrack has sold 593,000 units. 

The joint-venture agreement also 
encompasses expanding the group's 
existing fan club through infomer- 
cials, merchandising, and direct-mail 
efforts. 
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* * * No. 1 * * * 

TIM MCGRAW CURB 77659 (9 98V13 98) 1 in at No I NOT A MOMENT TOO SOON 


1 


CD 


5 




2 


***Greatest Gainer*** 

REBA MCENTIRE wca 109M no.9tYi5.96) READ MY MIND 


2 




1 


2 


24 


ACE OF BASE A ' ARISTA 1 8740 19 98/15 981 THE SIGN 


] 


4 


1 


1 


5 


PINK FLOYD COLUMBIA 64200* (10 98 EQV16 98) THE DIVISION BELL 


1 


<X 


4 


5 


8 


BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS ,-u.„,t 

A«EL5S13B.;096159B' 


4 


8 


« 


6 


21 


COUNTING CROWS A 

S " E »7."l* «,m AUGUST & EVERYTHING AFTER 


4 


7 


; 


4 


7 


SOUNDTRACK 4 cfath row .mfrscopf 92359agiio sr .(, a* ABOVE THE RIM 


2 


8 


8 


7 


26 


R. KELLY A 2 jive »152T i:o»i5.9s: 12 PLAY 


2 


(±) 


10 


8 


7 


BONNIE RAITT umOI.U427IID.W16 98) LONGING IN THEIR HEARTS 


1 


10 


11 


13 


43 


TONI BRAXTON A • la/ace 26co7(Ahista 19.9v15.9j1> TONI BRAXTON 


] 


11 


12 


10 


26 


CELINE DION A- 5SC uusic 57555.fP.cuc.9e toif.98! THE COLOUR OF MY LOVE 


4 


12 


9 


14 


13 


ENIGMA • charisma 3923&.viRGif*uo9a':6 9si THE CROSS OF CHANGES 


9 


13 


13 


11 


36 


MARIAH CAREY A 1 COLUMBIA 53205- 110 98 ECV16 98) MUSIC BOX 


1 


(J4 


18 


It 


10 


YANNI private music 821 16 110.96715 98) LIVE AT THE ACROPOLIS 


5 


CDD 


44 


47 


6 


*** Pacesetter ** * 

SOUNDTRACK ATLANTICAHTERSCOPE 825I9AG 110 98/16 98) THE CROW 


15 


16 


15 


17 


41 


SMASHING PUMPKINS A ' . «c t, 8B2K 19 sa 15 mi SIAMESE DREAM 


10 


17 


14 


•i 


17 


CRASH TEST DUMMIES A arista 16531 !9 98, 15 98) EE GOD SHUFFLED HIS FEET 


9 


18 


16 


It 


9 


SOUNDGARDEN asu oiub- no 98/16 9bi SUPERUNKNOWN 


1 


19 


26 


29 


15 


JOHN MICHAEL MONTGOMERY A ahawiC8255»agi1096I598i KICKIN' IT UP 


1 


(20) 


22 


24 


4 


ALL-4-0NE euTZi'ATLANTIC S258VAG (10.98/15.96) ALL-4-0NE 


20 


21 


19 


19 


24 


SNOOP DOGGY DOGG A ' death rowantekscok 92279-/AO (10.98/15 98) DOGGY STYLE 


1 


22 


20 




2 


OUTKAST lai ace 2boio-;arista i99ai5 9si SOUTHERNPLAYALIST1CADILLACMUZIK 


20 


23 


17 


15 


33 


NIRVANA A 2 OGC 24607-OEFFtN (10 98.16.98) IN UTERO 


1 


24 


21 


21 


30 


SALT-N-PEPA A' NEXTPLATEAUl0Nn0N62e392-mJ!(IO98/1696l VERY NECESSARY 


4 


25 


24 


23 


13 


SOUNDTRACK • rca 66364 U09vi6 98) REALITY BITES 


13 


26 


23 


20 


10 


VARIOUS ARTISTS uca I096SH0.98/16.96] RHYTHM COUNTRY & BLUES 


18 


QD 


NEW* 


1 


* * * Hot Shot Debut * * * 

BASIA EPIC 64266 {ID 96 CO/1696) THE SWEETEST ILLUSION 


27 


28 


27 


■11 


28 


TEVIN CAMPBELL A cavest 4538&avarner bros 110 96/16.96) I'M READY 


18 


29 


25 


22 


25 


TOM PETTY 1 THE HEARTBREAKERS A i/ca loan H0 9ai7 98. GREATEST HITS 


5 


30 


3? 


41 


13 


GREEN DAY REPRISE 45529*(WARN£R BflOS (9 98/15 98) BE DOOKIE 


30 


31 


29 


28 


10 


HAMMER GIANTREPRISE 24545WARNER BROS (10.98,16 9B) THE FUNKY HEADHUNTER 


12 


32 


30 


31 


15 


ALICEINCHAINSA--COLUM8IA 57628-(7 98EC>1198l JAR OF FLIES (EP) 


1 


(33) 


NEW ► 


1 


TRAFFIC VIRGIN 3949C 10 98(15 961 FAR FROM HOME 


33 


(34) 


62 


58 


36 


GARTH BROOKS A " IIBERTV 80857 (10 98 )6 98) IN PIECES 


1 


35 


42 


36 


77 


SOUNDTRACK A " arista 18699- no aa is gai THE BODYGUARD 


1 


36 


40 


40 


26 


C A M HI FOCI Y A M.i ij j k i-vxittf Ati^ 1 4 aajabiucd oonc ro oirit IsB PAMPlI PRH Y 

LMHULCDUA 9 MVAVt«TL.IV&THt *3J 1 JnnfAKNtK EIKLJc> |7 7Ti' I J 1*" 1 [ACJ V/nllULLDUA 


36 


37 


31 


30 


131 


u ion/ a ma a ...... . MrwrDiitiiMn 

mKVAPiA A - DGC 24425 'GErrEN i9 ga'l 3 9B! MtVtrtMINU 


1 


CD 


54 


82 


4 


fwS»«c^l0»l5 98)EB HINTS - ALLEGATIONS & THINGS LEFT UNSAID 


38 


39 


34 


25 


7 


PANTERA • eastwest 92302VAG (10.96V15 9B1 FAR BEYOND DRIVEN 


1 


40 


43 


38 


25 


MICHAEL BOLTON A • coi umbia 53567 110.WI6.9W THE ONE THING 


3 


41 


35 


34 


29 


PEARL JAM A n EPIC 53)36* (10 98 EO/16 981 VS. 


1 


42 


35 


32 


18 


SOUNDTRACK A EPIC SOUI.DTRAX 57624.EPIC (1O9SE0/16 981 PHILADELPHIA 


12 


43 


39 


35 


34 


MEAT LOAF A' mca 10699(10 93/15 9b> BAT OUT OF HELL II: BACK INTO HELL 


1 


(D 


84 


85 


83 


* ota : J B *fn?°9a * » A L0T AB0UT UVIN ' l AND A LITT1 - E ' B0UT L °VE) 


13 


(41) 


NEW ► 


1 


ALLMAN BROTHERS BAND epic 64232 no 9BEO/15 981 WHERE IT ALL BEGINS 


45 


46 


37 


33 


20 


JODECI A uptown 1091MACA uo 967)5 981 DIARY OF A MAD BAND 


3 


47 


41 


32 


51 


JANET JACKSON A • VIRGIN 87825 (IO 98/16 981 JANET. 


1 


(4JD 


50 


56 


32 


REBA MCENTIRE A' mca io906(i09ai598i GREATEST HITS VOLUME TWO 


5 


49 


23 


12 


3 


(MAS COLUMBIA 57684* (9.98 EO/1S 98) ILLMATIC 


12 


50 


33 


26 


10 


BECK • DGC 24634-A3CFFEN 1)0 987)5 .98) MELLOW GOLD 


13 


51 


56 




2 


RAM TILLIS ARISTA 18758 19 9V>5 98i SWEETHEART'S DANCE 


SI 


(52) 


59 


54 


77 


KENNY G A' arista ia646da 98/15 98) BREATHLESS 


2 


53 


46 


39 


9 


rH^^ H N™^OPE , ,234 a AG,lo»,698i THE DOWNWARD SPIRAL 


2 


(M) 


84 


66 


63 


BROOKS & DUNN A ' ar-sta 18716 no 96/15 98) HARD WORKIN' MAN 


9 
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55 


45 


— 


2 


JIMI HENDRIX MCA 11060 (1098/16 981 BLUES 


iS 


56 


47 


42 


45 


THE CRANBERRIES A EVERYBODY ELSE IS DOING IT, SO WHY CAN'T WE? 


IS 


57 


51 


43 


4 


ROLLINS BAND IMAG02)034*(9.96/15 96) WEIGHT 


33 


58 


53 


62 


12 


SARAH MCLACHLAN arista 18725(9 9615 96; BE FUMBLING TOWARDS ECSTASY 


53 


(59) 


72 


- 


2 


RANDY TRAVIS warner BROS 45501 (10.96/15 98) THIS IS ME 


59 


60 


58 


48 


39 


BILLY JOEL A * Columbia 53003 (10.98 EGV16.96) RIVER OF DREAMS 


1 


61 


52 


50 


55 


AEROSMITH A 1 geffen 24455 (10.96/16 981 GET A GRIP 


1 


62 


48 


44 


26 


BRYAN ADAMS A' AiM 0)57(10 98/16 98) SO FAR SO GOOD 


6 


(3D 


85 


90 


88 


VINCE GILL A-' mca 10630(1096(1598) 1 STILL BELIEVE IN YOU 


10 


(64) 


68 


65 


17 


FAITH HILL warner bros 45389 19 98/15 98! EE TAKE ME AS 1 AM 


59 


1.65.. 


69 


84 


34 


PATTY LOVELESS* epic 33236 19 98 eo/15 96) ONLY WHAT 1 FEEL 


65 


66 


49 


45 


22 


ICECUBEA priority 53B76- no 9S715 96) LETHAL INJECTION 


5 


67 


76 


80 


97 


MARY-CHAPIN CARPENTER A - COLUMBIA 4886) 00.96 EO/15 981 COME ON COME ON 


31 


68 


67 


59 


51 


LITTLETEXASA warner Bros 45276 (9.9605.96) BIG TIME 


55 


GOD 


?3 


70 


30 


VARIOUS ARTISTS A - COMMON THREAD: THE SONGS OF THE EAGLES 

GIANl 2453 l/WARNER BROS (10 98.16 981 


3 


70 


55 


51 


26 


*"'!* l ^ Rci*, N ' *15 98) ENTER THE WU-TANG (36 CHAMBERS) 


41 


71 


61 


53 


125 


PEARL JAM A 6 £PIC 47857 110.98 EGj'lfc 98] EE TEN 


2 


72 


38 




2 


LIVE RADIOACTIVE 10997".'MCA(10.98V]5 98> THROWING COPPER 


38 


(73) 


89 


81 


46 


SOUNDTRACK A 3 epic sounotrax 53764/epk tio.98 ECV16 98) SLEEPLESS IN SEATTLE 


] 


74 


74 


67 


7 


CONFEDERATE RAILROAD • Arurnic B2505/AG (10.98/15.98) NOTORIOUS 


52 


75 


63 


55 


22 


DOMINO # OLTE _." " Cr-WS 5770l",'COLUMBIA (9.98i l l 5.98) DOMINO 


39 


76 


60 


46 


20 


US3 # blue note aoaaiCAmoL <9 gais 9a: ^ HAND ON THE TORCH 


31 


77 


65 


68 


56 


GIN BLOSSOMS A a&m mo39 is 9i=vL3 98i |JE NEW MISERABLE EXPERIENCE 


30 


78 


57 


49 


5 


SOUNDTRACK epic sounotrax 5788lrtPic (10.98 EO/16.9B) THREESOME 


49 


79 


66 


63 


169 


ENIGMA A 1 CHARISMA a6224.'YlRGIN (9 98/13 98} MCMXC A.D. 


6 


80 


a? 


79 


8 


MEAT PUPPETS london 82B484jplg (9.9B/J3 96: (JE TOO HIGH TO DIE 


79 


3D 


96 


96 


59 


DWIGHT YOAKAM A REPRISE 45241/WARNER BROS MO 98/15 .98) THIS TIME 


25 


82 


>■-. 


72 


72 


CTflN P TFMPI C Pll CiTC A 1 ATI imtd- an i hiajt io omit aa\ f"DI pnuC 
O 1 \Jr% C ICHIrLC rlLUiajk «tl*NTM_ tiV-tllvaL. iy "JB f 15 Wl my L/ljnt 


3 


83 


70 


57 


14 


TORI AMOS # ATLANTIC 825G7/AG U0 9B/I5 98I UNDER THE PINK 


12 


84 


78 


73 


143 


METALLICA A ' elektra61H3* no 9&15 9Bi METALLICA 


1 


85 


80 


01 


4 


HOLE OGC 24631A5EFFEN (10.98/15.98) LIVE THROUGH THIS 


55 


86 


71 


69 


23 


CRACKER • virgin 39012 (9.9Bn3 98i KEROSENE HAT 


59 


(81) 


101 


114 


38 


CLAY WALKER ©GIAm 2451 1/WARNER BROS. 19.98/15.98) BH CLAY WALKER 


52 


(88) 


95 


82 


50 


ROD STEWARTA- warner bros 45289(1098,16961 UNPLUGGED. . .AND SEATED 


2 


89 


77 


64 


16 


21 TOP • RCA 66317 (10 98/16 981 ANTENNA 


14 


90 


81 


71 


45 


TOOL • 200 1 1052 (9 98/15 98) UNDERTOW 


50 


91 


92 


93 


5 


BOZ SCAGGS virgin 39489<9 98/15.98) SOME CHANGE 


91 


92 


86 


76 


33 


MELISSA ETHERIDGE • island 848660/Rlg (10.96/15.9S) YES 1 AM 


16 


(ID 


116 


118 


220 


S?I?^ L . l r 0N ,P 0N C f? T * 1 PHANTOM OF THE OPERA HIGHLIGHTS 

pOLYDOR 83 1563 /PLG [10.98 E0/16.96) 


46 


94 


87 


74 


13 


RICHARD MARX • capitol B1232 <io 98/15.98] PAID VACATION 


37 


(95) 


102 


121 


6 


JOHN BERRY liberty B0472 [9.9B/13.98, 1 JOHN BERRY 


95 


(96J 


117 


110 


27 


FRANK SINATRA A- capitol 89611 (11.98/17.98) DUETS 


2 


97 


91 


134 


12 


JOSHUA KADI SON S8K80920jtRG(t0.9e/13.9e)Q PAINTED DESERT SERENADE 


91 


98 


83 


77 


28 


10,000 MANIACS A elektra 61569 (10.9B/15.98) MTV UNPLUGGED 


13 


99 


75 


60 


7 


MORRISSEY SiRE/REPRISE 454 SI/WARNER BROS. (10,98/15 98) VAUXHALL & 1 


18 


(100) 


103 


115 


13 


NEAL MCCOY Atlantic 82568/ag do 98/ is 98) ^| NO DOUBT ABOUT IT 


84 


101 


98 


107 


6 


^ni IMnTPflfk jLimj/^iiur h^i ahjt iituu-'iDnro qoiv ia do k aoi HA7rn flWri pniMFI ICfTH 
jUUriUlr\Ml,r\ MLu(ClNtj\j|JHNl JaaJiWAHNtM HMUb ly ytvl 5 981 UntLU nr<U UUnirUotU 


38 


102 


% 


78 


86 


GEORGE STRAIT A 1 mca ices) (>o.9e/)5.9n PURE COUNTRY (SOUNDTRACK) 


6 


103 


97 


83 


18 


SOUNDTRACK viroin 88274 no 9aa59Bi THE PIANO 


■i: 


104 


100 


105 


15 


COLLIN RAYE EPIC 52952 19 98 EQ/15 .98) EXTREMES 


73 


(JJ5) 


122 


129 


43 


CLINT BLACK A rca 66?39 no 98,15 98) NO TIME TO KILL 


14 


106 


94 


69 


13 


ZHANE • iutown 6369WOTOWN (9 .98/15 .98) PRONOUNCED JAH-NAY 


37 


(107) 


118 


126 


24 


AARON HALL silas iosiomca (9.9815 98i THE TRUTH 


47 


(.108) 


135 


142 


192 


GARTH BROOKS A <° liberty 93866 19 9S>)3 98) NO FENCES 


3 


109 


111 




2 


FRENTE! mammoth/atlanth: 9239lvag (9.96/15 95: JJE MARVIN THE ALBUM 


109 



Albums with tt>e greatest sates gains this week. • Recording Industry Assn. OF Amerrca (RIAA) certification lor shipment of 500,000 album units (250.000 tor EPs) * RlAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated 
by a numeral tollowtng the symbol. 'Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are protected from wholesale prices. Greatest 
Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Hcatseeker Impact shows artists removed Irom Heatseekers this week. | indicates past or present Heatseeker title. D 1994, Billboard/BPl Communications, and SoundScan, Inc. 
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* 1994 BASF CoirxXTMitin *n formation Systtms 




INTRODUCING THE With our newest release, Digital Master 931, BASF now carries the most complete line 
BIGGEST RECORDING of studio mastering products. IEC reference compatible DM 931, with its excellent 
GROUP In THE IVIUSIC signal stability and low error correction requirement, is a perfect complement 
INDUSTRY TODAY, to our other high performance products: SM 911, SM 468, LPR 35, 
R-DAT, S-VHS, CD-R, M.O.D, calibration tapes and cassettes, loopbin master 526, diskettes, and it. 
audio and video cassettes. Order them all with one call, 1 -800-225-4350 (Fax: 1-800-446-BASF). 
Then you'll see why, even after 60 years, we're still the most versatile group in the business. O 
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110 


128 


— 


2 


JOHNNY CASH American 45520-avhrner BROS. (998/1596) AMERICAN RECORDINGS 


110 


111 


114 


119 


54 


TOBY KEITH • MERCURY 514421 (9 98 CC4'15.9Hj EE 


TOBY KEITH 


99 


(SD 


136 


140 


14 


BLACKHAWK ARISTA 18706 (9 98/15 98) 


BLACKHAWK 


98 


113 


120 


123 


129 


ENYA A J REPRISE Z6775WARNER BROS. (10.98/15.98) 


SHEPHERD MOONS 


17 


114 


99 


95 


32 


GEORGE STRAIT A mca 10907 (1098/I59B) 


EASY COME. EASY GO 


5 


a is. 


174 


164 


70 


JOHN MICHAEL MONTGOMERY A 

ATLANTIC 8242LVAGI9 98/15 98) EE 


LIFE'S A DANCE 


27 


116 


109 


112 


3 


nwi^Zl^*™^™™ T0 AMERICA: THE JOURNEY OF THE DRUM 


109 


117 


104 


109 


61 


STING A ' A&M M6 98) 


TEN SUMMONER'S TALES 




Hi 


93 


75 


16 


SOUNDTRACK • mca 10927 (io 9a/i6.9B> 


8 SECONDS 


33 


01$) 


196 


200 


44 


BARBRA STREISAND A Columbia 44189 (10 98 Etvie 


98) BACK TO BROADWAY 


1 


M 


:03 




2 


SOUNDTRACK maverick 45549.warner bbos (10 98/16.981 WITH HONORS 


120 


121 


119 


113 


ii 


ARETHA FRANKLIN arista 1872? 00 9S-/16 981 


GREATEST HITS 1980 • 1994 


85 


1177 
u*a> 


143 


137 


52 


WYNONNAA CURB 10e22AlCAU0 9B/l$98J 


TELL ME WHY 


5 


123 


107 


91 


48 


RAGE AGAINST THE MACHINE • 

EPIC 52959 U0.9H f.Q'15 9B1 ^ 


RAGE AGAINST THE MACHINE 


45 










K7 TOMMY BOY 1071 (10 98/15 98, BE 


SWING BATTA SWING 


96 


125 


110 


92 


38 


BABYFACE A EPIC 53558 HO 98 ECV16.98) 


FOR THE COOL IN YOU 




' T 9C 

vl2b) 


171 


178 


3 


THE NEVILLE BROTHERS aamo«5 ;ic 9a is 98i 


LIVE ON PLANET EARTH 


19c 
Mb 


127 


1D5 


94 


10 


SHERYL CROW um 0126 is.sivis 98) 


TUESDAY NIGHT MUSIC CLUB 


94 


128 


121 


98 


7 


DFC ASSAiAT«IG BEAT 92320/AG 19 98/15.98) 


THINGS IN THA HOOD 


71 


129 


115 


103 


30 


XSCAPE A 50 SO DEF 571 0 7 '.'COLUMBIA (9 98 EO/1S 98) 


HUMMIN' COMIN' AT 'CHA 


17 


130 


88 


86 


8 


SAMMY HAGAR geften 24702 no.98/i5 98) 


UNBOXED 


51 


131 


124 




2 


LINDA DAVIS ARISTA 18749(9 98/15 9e<^ 


SHOOT FOR THE MOON 


124 


132 


129 


125 


5 


PATRA EPIC 53763' (9 98 EQ' ! 'j M 1 EE 


QUEEN OF THE PACK 


1,'!: 


133 


108 


100 


8 


ANGELA WINBUSH elektra 6159: no wis 9«: 


ANGELA WINBUSH 


96 


<s> 


156 


141 


54 


YANNI • PRIVATE MUSIC 82106(10 98/15.98) 


IN MY TIME 


24 


13S 


132 


111 


6 


PHISH EL£KTRA61628(109eV.5.9B) 


HOIST 


34 


136 


137 


131 


89 


ERIC CLAPTON A ' duck/rcprisc 45024*/»arner bros 


110 98/15 981 UNPLUGGED 


1 


137 


126 


122 


86 


QUEEN A HOLLYWOOD 61265i'ELEKTRA 110.98/16.96) 


GREATEST HITS 


II 


138 


146 


139 


128 


BROOKS & DUNN A s ARISTA 1B65B <99&I3.9B) 


BRAND NEW MAN 


10 


139 


131 


124 


79 


SADE A 1 EPiC 53178 (10.98 EG' 16 98) 


LOVE DELUXE 


3 


140 


123 


116 


29 


R^t^/RELATIVIT, ,7 98 U.98, 0N < DR DRE 187UM ' ^ < EP > 


5 


GEO 


150 


143 


77 


CONFEDERATE RAILROAD A 

ATLANTIC 82335,'AG (9 9a i 5 96! IIW 


CONFEDERATE RAILROAD 


53 


142 


106 


52 


3 


SHYHEIM VIRGIN 39385* (9 98/15.981 


AKA 1HE RUGGED CHILD 


52 


143 


112 


88 


8 


MOTLEY CRUE • ELEKTRA 61534 (10.98'16.9B) 


MOTLEY CRUE 


7 


144 


138 


120 


28 


SHAQUILLE O'NEAL A JIVE41529*(10 98/I5.98) 


SHAQ DIESEL 


25 


145 


160 


145 


55 


AARON NEVILLE A A&M 0086 HO 9ft 16 98/ 


GRAND TOUR 


37 


146 


125 


97 


22 


DEEP FOREST 550 MUSIC 57840/EPIC (10 96 EO/15 98) Q 


> DEEP FOREST 


59 


147 


158 


179 


27 


ALABAMA RCA 66296 (9 98/15 961 


CHEAP SEATS 


76 


148 


134 


106 


7 


THE BRAND NEW HEAVIES delicious vinyl 92319 AC 0 0 98/15 98) BROTHER SISTER 


95 


(3D 


166 


181 


211 


GARTH BROOKS A 1 LIBERTY 90897 (9 98/13 98) 


GARTH BROOKS 


13 


150 


142 


133 


36 


BARNEY A SBK27115/ERG (9 98/15 98) 


BARNEY'S FAVORITES VOL. 1 


9 


151 


151 


151 


28 


S S?« 5.98> WHAT'S LOVE GOT TO DO WITH IT (SOUNDTRACK) 


17 


152 


155 


146 


9 


THE MAVERICKS mca ic-361 (9.9B/15 98i 


WHAT A CRYING SHAME 


146 


: 153 


167 


173 


7 


LOREENA MCKENNITT warner Bros 454201109015 9B> THE MASK AND MIRROR 


153 


154 


144 


132 


42 


CYPRESS HILL A ruffhouse 5393L*/columbia (10 98 EO/15 98) BLACK SUNDAY 


1 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


as 

|i 

15 


ARTIST TITLE 

LABEL I NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


PEAK 
POSITION 


155 


127 


99 


19 


NIRVANA • DOC 24S04-/OEFFEN "0 98,15 98) INCESTICIDE 


39 


156 


139 


117 


11 


wZ'e°"to .^0.98.16.98) A TRIBUTE TO CURTIS MAYFIELD 


56 


157 


141 


108 


25 


QUEEN LATIFAH • motown 6370 (9.98/15.98) BLACK REIGN 


60 


158 


145 


128 


73 


DR. DRE A 1 DEATH ROW/INTERSCOPE 57126-/PRWR1TY (10.98/15.98) THE CHRONIC 


3 


159 


149 


138 


17 


JAMES MERCURY 514943 110 98/15 98) EE LjMD 


72 


160 


170 


157 


24 


ArtAli QAMM PR 

°nZm^ I «3,3 (9*1,5 98) SE THEY'RE ALL GONNA LAUGH AT YOU 


131 


161 


157 


148 


84 


ALICE IN CHAINS A ' Columbia 52475(10 98 E0/I598I DIRT 


6 


162 


153 


136 


28 


TOO SHORT • j-ve 41526- no 98/15 981 GET IN WHERE YOU FIT IN 


4 


163 


148 


144 


29 


SOUNDTRACK chaos 57553-/C(Xumbja (10.98 EQ/ie.98) COOL RUNNINGS 


111 


164 


140 


104 


9 


GANG STARR chrvsaus 2B435-/erg iio98/15.98) HARD TO EARN 


25 


ClbSJ 


RE-ENTRY 


148 


MICHAEL BOLTON A 6 TIMF 1 OVF ANn TFNnFRNF^ 
COLUMBIA46771-([0 98 EO15 9O) ' IMC " LUVL "™ U LIMDLnPlLoo 




166 


165 


165 


52 


JOE DIFFIE • epic 53002 no 98 ects 98) HONKY TONK ATTITUDE 


67 


167 


172 


167 


208 


VAN MORRISON A POL»DORe4i970-nGi9 98£(l.i6 98iTHE BEST OF VAN MORRISON 


41 


(168) 


190 


168 


11 


RICK TREVINO Columbia 53560 19 9B ecu 5 9B) EE RICK TREVINO 


119 


169 


175 


154 


60 


BIG HEAD TODD 81 THE MONSTERS • qiqtfr SWFFT1 Y 

GIANT/REPRISE 24486WARNER 8R0S 19 9ftl5 981 |J@ WMfcH aWLtlLT 


117 


170 


162 


183 


8 


BILLY DEAN liberiy 2B357 no 9S/15 981 GREATEST HITS 


148 


171 


133 




2 


THE SMITHEREENS hca 66391- [9.98/15.981 A DATE WITH THE SMITHEREENS 


133 


172 


154 


130 


26 


A TRIBE CALLED QUEST* jive 42197- no-avis 9>i MIDNIGHT MARAUDERS 


8 


173 


130 


102 


7 


YES VICTOHV4S0033/PlG(!09a i !69B) TALK 


33 


174. 


198 




128 


GARTH BROOKS A ' liberty 96330 00 91115 981 ROPIN' THE WIND 


1 


175 


161 


162 


54 


JIMI HENDRIX • mca 10829 (10.98/16 981 THE ULTIMATE EXPERIENCE 


72 


176 


187 


161 


26 


PHIL COLLINS A AIL*NTK82550/AG11098/16 9e) BOTH SIDES 


13 


177 


168 


152 


70 


SWV A ' RCA 66074 |9 9ft 13 98 EE IT'S ABOUT TIME 


8 


178 


164 


135 


7 


WILLIAMS/PERLMAN mm 1091,9.1 1 98. 1 7%) SWINDLER'S LIST (SOUNDTRACK) 


45 


179 


159 


155 


57 


THE JERKY BOYS • select 61495-/AG 110 96,15 98) EE THE JERKY BOYS 


80 


180 


176 


156 


8 


12 GAUGE STREET LIFE 75439VSC0TTI BROS (9.98/1 5 9o EE 12 GAUGE 


141 


181 


152 


127 


9 


ELVIS COSTELLO aarner Bros 45535 do 98.15 98) BRUTAL YOUTH 


34 


182 


182 


185 


46 


MARK CHESNUTT • mca iobs; no 9ais 9B) ALMOST GOODBYE 


43 


183 


147 




2 


DAM ION "CRAZY LEGS' HALL silas 1099e.mca (9 98.15 98) STRAIGHT TO THE POINT 


147 


184 


179 


159 


28 


ZAPP & ROGER RFPR1SE 45143/WARNER BROS (10.98/15 98) ALL THE GREATEST HITS 


39 


185 


180 


169 


36 


THE BREEDERS • ■ ■ ■ i- LAST SPLASH 


33 


186 


RE-ENTRY 


45 


GLORIA ESTEFAN • u . tifr da 

EPIC 53807 (10.98 ECV16 98) (VHIItrcr/M 


27 


187 


178 | 160 


15 


CE CE PENISTON AiM0iM(t09a/l5 98i THOUGHT 'YA KNEW 


96 


188 


RE-ENTRY 


13 


SKI 7 H 7°"?L.o 98, 1JB SHE ' D GIVE ANYTHING 


103 


189 


192 


189 


4 


PAUL HAROCASTLE JVC 2033 IB 9B/14 98) HARDCASTLE 


189 


190 


173 


150 


6 


SOUNDTRACK hollywooo6I603 »98/I5.98> D2: THE MIGHTY DUCKS 


105 


191 


169 


149 


16 


VARIOUS ARTISTS thump 4010 (9 98/16.98) OLD SCHOOL 


123 


192 


183 


171 


99 


SPIN DOCTORS A ' EPIC4746. 00 98 EO/16 98i EE POCKET FULL OF KRYPTONITE 


3 


193 


177 


147 


44 


BLIND MELON A ■' capita 96565 (9 967)3 981 EE BLIND MELON 


3 


194 


186 


182 


71 


ZZ TOP A WARNER BROS 26846(1098/16.98) GREATEST HITS 


9 


195 


181 


158 


41 


U840A viRGmB8229(9 9B/]5 9si PROMISES AND LIES 


6 


196 


189 




4 


HOumMD^^RAn^s^B, BRIAN SETZER ORCHESTRA 


158 


197 


184 


176 


11 


VARIOUS ARTISTS rju>ik/ajjquautt 6705/warloc* (12 98/1 7.98) DANCE MIX U.S.A. 


167 


198 


193 


153 


14 


Lu"f 207™ Vot CREW BACK AT Y0UR ^ F0R THE NINE ' 4 


52 


OD 


RE-ENTRY 


37 


2fS ; ™».» EXPERIENCE THE DIVINE: GREATEST HITS 


50 


(200) 


RE-ENTRY 


92 


JON SECADA A ' , nN c FrAn . 

SBK 98845«RG (10 98/15 98! ifi JU " StU,U " 


15 



TOP ALBUMS A-Z (LISTED BY ARTISTS) 



10,000 Manxes 98 
12 Gauge 180 
Ac* Of Base 3 
Bryan Adams 62 
Awc*T«t(. 61 
Alabama 147 
AJtce in Chams 32.161 
All-4-One 20 
Allman Brothers Band 45 
Ton Amos 83 
Baccate 125 
Barney 150 
Basia 27 
Beck SO 

Benedictine Moots 01 Santo Domingo 
Da SUcs 5 
John Berry 95 

Big Head Todd & Trie Monsters 1 69 

Clint Black 105 

BUckhawfc 112 

Bi<nd Melor. 193 

Michael Botton 40, 165 

Boy Howdy 188 

The Brand Hew Heaves 148 

Tom Braxton 10 



The Breeders 185 

Brian Setzer Orchestra 196 

Garth Brooks 34, 108. 149, 174 

Brooks & Dunn 54,138 

Tevm Campbell 28 

Cartdletxn 36 

Mariah Carey 13 

Mary-Chapin Carpenter 67 

Johnny Cash 110 

Mark Che-mutt 182 

Eric Oapton 136 

Collective Soul 38 

Phil Collins 176 

Cc^rtederate Railroad 74. 141 

Elvis CosWkJ 181 

Counting Crows 6 

Cracker 66 

The Cranberries 56 

Crash Test Dummies 1 7 

Sheryt Crow 127 

Cypress H.il 154 

Linda Dave 131 

Billy Dean 170 

Deep Forest 146 

DFC 128 



JoeDiffie 166 
Celine Dun 1 1 
Domino 75 
Or Dre 158 
Eazy-E 140 
Enigma 12. 79 
Enya 113 
Glona Estrian 186 
Mel&sa EtnerKJge 92 
Aretha Franklrn 121 



Kenny G 52 
Gang Starr 164 
Vine* Gill 63 
Gm Btosstrrns 77 
Green Day 30 
Sammy Hagar 130 
Aaron Hall 107 
Darthon "Crazy Legs' Hall 
Hammer 31 
Paul HardcastJe 189 
JmiHeiKtra 55.175 
Faith Hill 64 



Hole 85 
Ice Cube 66 
Alan Jackson 44 
Janet Jackson 47 
James 159 
The Jerky Boys 179 
JorJeci 46 
Billy Joel 60 
K7 124 

Joshua Kadison 97 
Toby Keith 111 
R. Kelly 8 
Lrttle Teas 68 
Live 72 

Patty Loveless 65 

Richard Man 94 
The Mavericks 152 
Neal McCoy 100 
Reba McEntire 2, 48 
Tim McGraw 1 
Loreena McKennitt 153 
Sarah McLachtan 58 
Meat Loaf 43 
Meal Puppets 80 



MetallKa 84 

Bette Midler 199 

John Michael Montgomery 19, 115 

M orris sey 99 

Van Morrison 167 

Motley Crue 143 

NAS 49 

Aaron Neville 145 
The Neville Brothers 126 
Tha New 2 Live Crew 198 
Nine Inch Nails 53 
Nirvana 23.37.155 
Shaquide O'Neal 144 
ORIGINAL LONDON CAST 
l^antom Of The Opera 
Hejhlights 93 
Outkasl 22 
Pantera 39 
Patra 132 
Pearl Jam 41,71 
Co C* Periston 187 
Tom Petty & The HeartbrMkers 29 
135 



FV* Floyd 4 



Rage Agamst The Machine 

Bonnie Rartt 9 

Colhn Raye 104 

Rollins Bend 57 

Sade 139 

Salt N-Pepa 24 

Adam Sandler 160 

Boz Scaggs 91 

Jon Secada 200 

Shyheim 142 

Frank Sinatra 96 

Smashing Pumpkins 16 

The Smithereens 171 

Snoop Doggy Dogg 2 1 

Sou net garden 18 

Sounds 01 Blackness 116 

SOUNDTRACK 
8 Seconds 118 
Above The Rim 7 
The Bodyguard 35 
Cool Runnings 1 63 
The Crow 15 
D2i The M«hty Ducks 1 



Dared And Contused 101 

Philadelphia 42 

The Piano 103 

Reality Bites 25 

Sleepless In Seattle 73 

Threesome 78 

With Honors 120 
Spm Doctors 192 
Rod Stewart 88 
Song 117 

Stone Temple Pilots 82 
George Strait 102,114 
Bart™ Streisand 119 
SWV 177 

PamTillrs 51 

Too Short 162 

Tool 90 

Traffic 33 

Randy Travis 59 

Rick Trevino 1 68 

A Tribe Called Quest 172 

Tina Turner 151 



VARIOUS ARTISTS 



Common Thread: The Songs Of The 
Eagles 69 

Dance Mu U.S.A. 197 

Old School 191 

Rhythm Country & Blues 26 

A Tribute To Curtis Mayheld 1 56 
Clay Walker 87 
Williams/Penman 17B 
Angela Wincosh 133 
Wu-Tang Clan 70 
Wynorma 122 

Xscape 129 
Yarvni 14. 134 

Yes 173 

Dwight Yoakam 81 
Zapp & Roger 184 
2hane 106 
ZZ Top 89. 194 



84 



BILLBOARD MAY 21, 1994 




by Geoff May field 

COUNTRY'S NEW KING: As expected, the May 3 Academy of Country 
Music awards telecast and Garth Brooks' May 6 NBC special give The Bill- 
board 200 a Nashville flavor, but the biggest country success story on the 
chart benefits from neither of those events. Freshman Tim McGraw, who 
owned the chart's largest unit increase last week, posts an 11% gain to 
move to No. 1, ending Pink Floyd's four-week reign. McGraw, however, 
did grab TV exposure for himself via his May 5 stop on "The Late Show 
With David Letterman." 

ReIGNING QUEEN: If McGraw's sales had held flat with his previous 
week's tally, a veteran country star would have passed him by. Backed by a 
well-orchestrated publicity push — which included a stop on Letterman's 
show and a starring role in the ACM telecast — Reba McEntire posts a 37% 
increase and The Billboard 200's largest unit gain. With 122,390 units for 
the week, she trails McGraw by 8%. Figure that the top spot on next week's 
chart is a toss-up among her, McGraw, and former No. 1 act Ace Of Base 
(No. 3 with 119,976 units) . . . Much has been said and written about how 
country albums have fared on The Billboard 200 since the chart began us- 
ing SoundScan data three years ago. But this is only the second time that 
two country albums have led the pack since that May 1991 conversion. The 
last time was the issue of Sept 19, 1992, when Billy Ray Cyrus (remember 
him?) and Garth Brooks owned Nos. 1 and 2, respectively. 

MoRE: He was conspicuous by his absence at the ACMs, but Brooks' 
May 6 special and its attendant publicity push — including a cover story in 
TV Guide — rang up some cash register action. His most recent, "In 
Pieces," is the biggest beneficiary; a 69% increase moves it 62-34 (29,000 
unite). Also on his box score: "No Fences" (135-108 on a 35% gain), his self- 
titled debut (166-149 on a 25% gain), and "Ropin' The Wind" (198-174 on a 
20% gain) . . . Letterman wasn't the only talk-show host in country's corner. 
Two of Jay Leno's guests wore cowboy hate and walked away with bullets 
on the big chart' John Michael Montgomery (Nos. 19 and 115) and Clint 
Black (No. 105). 

Up The tracking week is the most robust The Billboard 200 has seen since 
the March 16 issue, when the chart reflected Easter weekend traffic. Unit 
sales on The Billboard 200 are up 8% over the previous week, while the 
ACM awards and Brooks' special pump Top Country Albums' volume by a 
healthy 24%. As noted below, Market Watch shows overall music unit sales 
are up 6.3% over the previous week. This week's total sales figures are bro- 
ken down by unit sales and percentage for each geographic region and 
place in the "Focus On" section. 

Up AND DOWN: Although they fall one place to No. 5, the Benedictine 
Monks Of Santo Domingo De Silos retain their bullet with an 8,000-unit 
increase. Backward bullets occur when an album posts a gain large enough 
to earn the bullet, but is overtaken by another album — in this case McEn- 
tire's — that posts an even larger increase. Little Texas (No. 68) also bullets 
despite displacement 

All THAT JAZZ: Incognito leaves Heateeekers as a result of a jump into 
the top five on Top Contemporary Jazz. Due to temporary production limi- 
tations, we are unable to show the Heatseeker Impact award on the jazz 
charts, but that designation is indicated on Top R&B Albums (No. 59) . . . 
Terrence Blanchard slips to No. 6 on Top Jazz Albums, but this is only the 
second time in sue chart weeks that the trumpeter's "The Billie Holiday 
Songbook" has shown a sales decline, a strong performance for this chart 
A handsome media blitz (the cover of Down Beat, profiles in MTV News 
and USA Today, features in Time and Entertainment Weekly, and a set on 
NPR's "Jazz Set") should push him back into the plus column. 

TlMING: The star-studded soundtrack from "The Crow" has pulled its own 
weight prior to the film's release. This week, the film's prerelease ad blitz 
motivates a 141% sales gain, good for the week's Pacesetter award (44-15). 



A WEEKLY NATIONAL MUSIC SALES REPORT 



WEEKLY UNIT SALES 
THIS WEEK j LAST WEEK I CNANOC I THIS WEEK (1 BV3) I CHANGE 

1 1 ,964.000 I 1 1 .255.000 I UP 6 3% 10,458.000 I UP 14 4% 



YTO (1994) 

214,362,000 



YEAR-TO-DATE UNIT • 

I YTO (1993) 

204. 459.000 



CHANGE 

UP 4.6% 



FOCUS ON SALES BY: 



NortheasT 613,00015 i%i 

MM-AHMtC: l,7M,O0O(M9\i 
E North Central 1.976(16 5%] 
W Nortri Cefilraf 773.000 |8 5%| 
ROUNDED FIGURES 



South AHarlic: 2 09AO00 (IT 5V 

South C»nrra» 1,806,000 (IS. IV 

Mountain 746,000 (6 2M 

P«*c: 2.167,000 MB IV 



GEOGRAPHIC PLACE 

Cily: 2.880,000 123 9%) 

Suburb MMjOM H3 TV 

Rural: 3 SB 1 000 132 4SI 



Him 



LATE-NIGHT SHOW HELPS NEW ACTS FIND DAYLIGHT 

(Continued from page 8) 



believe in — and we're looking at get- 
ting Allgood and Jackopierce and our 
other young bands on," says Isaak. 

Other labels also have found an ac- 
cessible, and increasingly influential, 
venue at "Late Night" "After Bare- 
naked Ladies were on 'Conan' the 
first time, the program director from 
WENZ in Cleveland called up Sire 
and said they were adding the rec- 
ord," says Warner Bros, product 
manager Anne Donoghue. "What 
bigger tribute is there?" And Round- 
er Records artist Jonathan Richman, 
the first artist to appear on "Late 
Night" three times, says he gets 
feedback from fans at his concerts 
whenever he's appeared on the show. 

In the late-night talk show wars, 
"Late Night," with a later time slot 
than "The Late Show" and "The To- 
night Show With Jay Leno," lags in 
the audience share ratings. For ex- 
ample, according to Nielsen late- 
night averages for the week of April 
18-22, "The Late Show" received a 5.5 
rating and a 17 share, while "To- 
night" earned a 4.1 rating and a 13 
share. 

NBC asks Nielsen to break down 
O'Brien's ratings by the half-hour. 
That week, the first half-hour of 
"Late Night," which starts at 12:35 
a.m., received a 1.8 rating and a 9 
share while the second half-hour, 
starting at 1:06 a.m., had a 1.4 rating 
and an 8 share. (A Nielsen rating is 
the percentage of all television- 
equipped homes in America that are 
tuned to that show. There are an esti- 
mated 94.2 million homes with televi- 
sions, and each ratings point repre- 
sents 1% of those homes. The share is 
the percentage of sets in use during 
the time a show is on that are tuned 
to the show). 

Whether O'Brien will remain as 
host of "Late Night" has been ques- 
tioned from the beginning, but he 
seems to have finally bought a little 
more time. A source close to the show 
says O'Brien's contract will be ex- 
tended another year, with an an- 
nouncement to be made shortly. And 
Rick Ludwin, NBC's VP of late-night 
programming, told the Los Angeles 
Times May 10 that the network was 
satisfied with the show's slowly in- 
creasing ratings and O'Brien's im- 
provements as a host. Ludwin specifi- 
cally noted that the college crowd— 
the first to discover Letterman — now 
appears to be following suit with 
O'Brien. 

"With Arsenio Hall going off the 
air, 'Conan' is the last bastion of op- 
portunity for emerging bands to re- 
ceive national TV exposure," says Liz 
Rosenberg, Warner Bros. Records 
VP of publicity. "What other show 
would offer the opportunity to see 
the variety of exciting new talents 
like Joe Henry, Green Day, and Urge 
Overkill? Strictly as a music fan, 'Co- 
nan' gives me the chance to expand 
my musical horizons." 

An Epic spokesperson reports a 
"measurable increase" in sales of Oc- 
tober Project following the group's 
appearance on O'Brien's show. While 
Tom Ennis, VP of product manage- 
ment at Arista, could not categorical- 
ly state that Crash Test Dummies' 
appearance on the show stoked sales, 
he says the exposure, which included 
"couch time" for the band, contribut- 
ed to its hot streak. 

RESPONSIBILITY TO DO HEW THINGS 

Like so many others on "Late 
Night," Jonathan Richman, a cult 
hero since founding Boston's legend- 
ary Modern Lovers back in the early 



70s, had never gained national televi- 
sion exposure prior to his perfor- 
mances on the show. 

"I first heard him when I was in 
college in the early '80s," says O'Bri- 
en. "Since we're on at 12:30 a.m., we 
have a responsibility to do new 
things, and since I'm 30 years old and 
new at this, I felt that the tone should 
be set by seeing a lot of new and ex- 
citing people. What's most exciting to 
me is when an artist or band makes 
their TV debut" 

The musical talent is attracting the 
younger, college/alternative crowd. 
"Dave [Letterman] is unfortunately 
playing it safe, except when he has 
Madonna on, and Jay [Leno] is as 
safe as milk," says Eric Rife, arts edi- 
tor for San Diego State University's 
Daily Aztec, who also works at the in- 
dies-oriented Off The Records shop. 
"Conan's the same age as I am and 
has a finger on the pulse of the stuff 
that's really breaking new ground — 

These acts may be at 
the lower end of the 
charts, but it's more 
gratifying to book them ' 

not something that record companies 
are pumping down people's throats. 
They're certainly more revolutionary 
and willing to take more risks." 

One example of the efforts to 
break new ground is the show's "Col- 
lege Band Search," sponsored by 
AT&T, that kicked off April 20. The 
contest will seek the best college 
band in the U.S. to be showcased on 
the show. To enter, bands must send 
videos to the show's staff at NBC. 
Acts will be judged on musical cre- 
ativity, performance, and eligibility — 
band members must be enrolled in a 
college. The deadline for submissions 
is May 31, and the winning band will 
appear on the show over the summer. 

A FAN OF ALL SORTS OF MUSIC 

Talent coordinator Jim Pitt re- 
ceives the credit for the musical book- 
ings on "Late Night" "Jim and the 
'Conan O'Brien' show is the savior of 
the music booker," says Warner 
Bros.' Rosenberg. "It's the only ma- 
jor national TV show that takes a 
chance on emerging bands and gives 
them exposure performing live." 

A Boston College graduate who 
started out as an NBC-TV page be- 
fore working at "Saturday Night 
Live" for seven years — the last few 
as music booker — Pitt says, "I'm a 
fan of all sorts of music, so it's sort of 
like programming a little college sta- 
tion." Yet a cross-section of his book- 
ings goes well beyond collegiate 
eclecticism: Urge Overkill, Dick Dale, 
Mel Torme, Asleep At The Wheel, 
Buffalo Tom, Bettie Serveert, Tony 
Bennett, Loudon Wainwright III, 
Green Day, Martina McBride, 
NRBQ, the Holly Cole Trio, Crash 
Test Dummies, Fishbone, Bad Reli- 
gion, Joe Henry, Five Blind Boys Of 
Alabama, Four Non-Blondes, Mor- 
phine, Uncle Tupelo, Ruth Brown, 
Beausoleil, and Afghan Whigs have 
all appeared. The only common de- 
nominator is quality. 

"It makes perfect sense to have 
Afghan Whigs one night and Loudon 
Wainwright the next," says Pitt. 
"Obviously, we felt our base should 
be the young, cutting-edge bands 
that aren't getting seen on TV else- 
where. But I'm 34, so I appreciate 



older, classic artists. Not 'classic 
rockers,' but people like Dick Dale, 
Ruth Brown, Asleep At The Wheel, 
and Jonathan Richman, who deserve 
to be on." 

Adds O'Brien, "I like that we can 
have bands like Green Day and Tribe 
and then Tony Bennett and Mel 
Torme, which is credible because of 
the [house band] Max Weinberg Sev- 
en. Music is essential to the show, es- 
pecially because our hardcore fans 
are younger and take music serious- 

iy" 

FINDING HEATSEEKERS 

Contrasting his years at "Saturday 
Night Live" with "Late Night" Pitt 
says that whereas before he paid 
close attention to the fast climbers on 
the pop charts, now he watches Bill- 
board's Heatseekers chart and Popu- 
lar Uprisings column. 

"These acts may be at the lower 
end of the [pop] charts, but it's more 
gratifying to book them and help 
them out" says Pitt "It was great 
working at 'SNL,' but I was always 
jealous of 'Letterman,' which could 
book four nights a week and a wider 
range of acts. Now it's changed to 
reach the wider 11:30 p.m. audience — 
which it does very successfully. But I 
always craved that freedom to do 
more interesting things, a little like 
['SNL's' music director] Hal Willner 
did with 'Night Music,' which was 
one of my inspirations." 

While wars between the late-night 
talk shows have been highly publi- 
cized, Pitt says there's no battle over 
musical guests. 

"The other shows dabble in the 
outer reaches a bit, but not so much 
that it affects anything I do," he 
says. "We like to get bigger acts dur- 
ing the sweeps, but I like to think 
that people are looking to see who's 
on — like I did with 'Saturday Night 
Live' when I was a kid. Music 
brought the show a lot of attention 
right off the bat because of people 
like Jonathan [Richman], and while 
they won't necessarily bring a bump 
in the ratings, if viewers consistently 
check out who's on, it's that much the 
better." 
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ELEKTM DROPS SIX STAFFERS 

Elektra Entertainment has laid 
off six employees, including Dan- 
ny Kahn, senior director of prod- 
uct development, Elaine Valen- 
tine, director of black music, and 
Robyn Lynch, director of the art 
department. Less than a month 
ago, Elektra shuttered its London 
office, which resulted in at least 
three A&R execs and their assis- 
tants being let go. 

ANGEL IS. CHANT GRAPHICS (CONT.) 

At press time, it appeared that 
Angel Records would not press 
for a preliminary injunction 
against the marketing of an RCA 
Victor album, "Chill To The 
Chant." In a New York federal 
court on May 4, Angel claimed 
that the RCA album unfairly com- 
peted, in graphic terms, with its 
hit album "Chant" (Billboard, 
May 14). A spokesperson added 
that the label had not come to 
terms with Delos Records regard- 
ing the graphics on Delos' pend- 
ing album, "Beyond Chant," the 
subject of a cease-and-desist let- 
ter from Angel. 

MUSIC TV: ROBE TO MIDDLE EAST 

Booming markets in the Middle 
East are to get more music on TV 
via Rome-based satellite broad- 
caster Orbit, which will offer the 
region programming with a 
strong music TV content. Mean- 
while, in Europe, German broad- 
caster COM-TV is expected to 
give CMT Europe a run for its 



money with a satellite-based 
country and modern rock format, 
expected to start in July. 

BMG INT'L PLANS TURKEY SETUP 

Bulletin hears that BMG Interna- 
tional is poised to enter Turkey 
"in the very near future," with lo- 
cal sales and distribution replac- 
ing existing licensee MMV. Sony 
entered the market earlier this 
year (Billboard, Nov. 6, 1993), and 
EMI reportedly is strengthening 
its ties with license partner Kent 
Elektronik. 

RAPPERS IN NAME ONLY 

In forming Crooklyn Dodgers as 

a rap group to perform on the 
soundtrack (and album) of his 
new movie, "Crooklyn," director 
Spike Lee brought in three other 
rappers with label deals: Masta 
Ace (Delicious Vinyl/EastWest), 
Special E (Profile), and Buck- 
shot, a member of the group 
Black Moon (Wreck). Lee's label, 
40 Acres And A Mule Music- 
works, has a distribution deal 
with MCA Records (Bulletin, May 
14). A spokesperson says there 
are no plans to continue the 
group's recording career. 

VIRGIN U.K. WEB TO EXPAND 

Virgin Retail U.K. is planning six 
more stores by the end of the 
year, including a 20,000-square- 
foot outlet in Liverpool, the 
U.K.'s fourth-largest city. Plans 
also are under way for the refit of 
its flagship Oxford Street store in 



London, the first of Virgin's Me- 
gas tores. 

PREGNANT WTNONNA TO QUIT MAO 

Wynonna Judd says she is preg- 
nant and will leave the road in Au- 
gust to await her baby's birth in 
early January. MCA will release 
her next album in May 1995. Judd, 
29, identified the baby's father as 
39-year-old Nashville business- 
man Arch Kelley. The singer's 
booking agency, Creative Artists 
Agency, would not confirm how 
many dates will have to be can- 
celed. 

PINK FIOTD U.K PUB SUES W/C 

Pink Floyd Music has sued 
Wamer/Chappell Music Interna- 
tional in the U.K. high court in a 
breach-of-contract dispute over 
agreements relating to Warner's 
administration of its catalog. The 
writ calls for an account of sums 
due and an order for payment. 

JVC TILES VNS DUPE SUIT 

Ever-vigilant JVC has filed suit in 
federal district court in Manhat- 
tan against another duplicator 
for failure to pay VHS royalty 
fees and subsequent trademark 
and patent infringement. Defen- 
dant Future Network, based in 
New York, is accused of continu- 
ing to dub and sell VHS-labeled 
cassettes after JVC terminated 
the license agreement Feb. 5. It's 
the latest of several non-payment 
actions, all of which JVC has won, 
usually out of court. 



Tim McGraw Seizes The 'Moment' 



chart 



BEAT. 



IfURB RECORDS HAS the No. 1 album in the nation 
as "Not A Moment Too Soon" by Tim McGraw as- 
cends to the top of The Billboard 200. It's the fourth 
debut album to reach No. 1 this year, following "Dog- 
gyStyle" by Snoop Doggy Dogg, Toni Braxton's self- 
titled first effort, and "The Sign" by Ace Of Base. It's 
also the second country album to top The Billboard 
200 in 1994, following "Kickin' It Up" by John Mi- 
chael Montgomery. McGraw's triumph comes a few 
weeks after the peak of "Indian Outlaw" on the Hot 
100; he's already working on his 

second hit single, as "Don't Take 

The Girl" enters at No. 61, taking 
Hot Shot Debut honors. 

Right behind McGraw, Reba 
McEntire earns her highest chart 
position yet on The Billboard 200 
as "Read My Mind" moves up 
three places to No. 2. If McEntire 
can hold off Ace Of Base and the 
Benedictine Monks Of Santo 
Domingo De Silos, she may pass 
McGraw and be rewarded with her first No. 1 album. 

And 0NE-4-ALL: While a country album holds sway 
over The Billboard 200, a country song moves to No. 1 
on the Hot 100. A country song, yes, but not a country 
act. AII-4-One's cover of John Michael Montgom- 
ery's "I Swear" makes the biggest leap to the top (8-1) 
since Whitney Houston's "I Will Always Love You" 
zoomed from No. 12 to No. 1. That also was an R&B 
cover of a country song, leading one to wonder which 
R&B artist will cover "If Bubba Can Dance (I Can 
Too)." 

Montgomery's original version of "I Swear" re- 
mains on the Hot 100 at No. 72. Earlier this year, it 
topped the Hot Country Singles & Tracks chart. The 
last time a song was No. 1 on the pop and country 



by Fred Bronson 



charts in the same year by two different artists was 
1957, when "Young Love" by Tab Hunter topped the 
pop chart while Sonny James reached the peak on the 
country chart. 

THE CLOSER HE GETS TO YOU: America didn't ig- 
nore Morrissey this time around. His current single, 
"The More You Ignore Me, The Closer I Get," is his 
first ever on the Hot 100, either on his own or with his 
previous band, the Smiths. While he moves up to No. 

46 on the pop chart, he relinquish- 
es the No. 1 slot on the Modern 
jjiw^fL Rock Tracks chart after a seven- 

W a| week run. That puts him in a tie 
»-~ j|W for th rd-longest-running No. 

» ■ 1 song in that chart's history. 

SN^hfe.s Two songs had nine-week reigns: 
NmUV. HMMMMMH "Mysterious Ways'" by U2 and 
i\W&£>~z*m^^ "Into Your Arms" by the Lem- 
onheads. Staying on top for eight 
weeks were two songs by R.E.M.: 
"Orange Crush" and "Losing My 
Religion." And tied with Morrissey at seven weeks 
each are "Fascination Street" by the Cure and "Cuts 
You Up" by Peter Murphy. 

FOREVER IN BLUE JEANS: The new No. 1 single 
in the U.K., "Inside" by Stiltskin, is the fourth sin- 
gle to top the British chart after being used in a tele- 
vision commercial for Levi's 501 jeans. The first 
three were "Stand By Me" by Ben E. King in 1986, 
"The Joker" by the Steve Miller Band in 1990, and 
"Should I Stay Or Should I Go" by the Clash in 1991. 

On the album side, Dusty Springfield enters the 
U.K. chart at No. 6 with "Goin' Back— The Very 
Best Of Dusty Springfield." It's her highest chart 
ranking since 1966, according to Alan Jones of Mu- 
sic Week. 
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